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Kipicne

OJIEKTUBTI TIOHJEP KaTaJloTbl OKBITYJBIH KPEAUTTIK JKyheci OoMbIHIIA
KYPacCThIPbIIaAbl. OJIEKTUBTI TIOHJEP KaTajlorbl JKYMEJIICGHreH TaHaay OOoMbIHIIA
TIOHJIEP Ti31MiH YKOHE OJIapIbIH KbICKA CHUIIaTTaMachlH KapacThIPaIbl.

CTyneHT MaMaHIBIKTApJbIH  MIHJAETTI KOMIIOHEHT/>)KOFapbl OKY  OpPHBI
KOMIIOHCHTIHIH  TMOHAEPIH MEHIE€pPYMEH KaTap, YCBIHBUIBIIT OTBIPFaH TaHAy
OOWBIHIIIA TIOHIEP/I1 TAHIAIT aTybl THIC.

DNEeKTUBTI MOHIEPAl TaHJayFa d/aBaiizep keHec Oepemi. CTyIeHT daBali3epMeH
Oipjiece OTBHIPHIN, CTYACHTTIH JKEKE OKY OCMapblH KYpYy VIIIH MOHAEPTe >Ka3bLIy
HBICAHBIH TOJITHIPAJIBI.

Kypmerti cryaenrrep! bimim 0epy TpaeKTOPHUICHIHBIH OipTYTAaCTHIFBIHBIH
oimacteipbutybl  Ci3fiH OoJialllakTa MaMaH pPETIHJE KOCIOM JallbIHIBIFBIHBI3IBIH
JeHreliHe BIKIa €TETIHIH €CTE€ CaKTaybIHbI3 KEPEK.

BBenenue

[Ipu xpeauTHOM  TexHONOrMM OOyueHHUs  pa3pabaTbIBaeTCs  KaTajor
AJIEKTUBHBIX AUCLMIUIMH, KOTOPBIA MpeAcTaBisieT co00il cUCTeMaTU3UpPOBAaHHBIN
NepeyeHb TUCUUIUIMH KOMIIOHEHTA 110 BEIOOPY U COAEPIKUT KPATKOE UX OIHCAHHUE.

Hapsiay ¢ n3ydeHneM AMCHMIUIMH 00S3aTENbHOTO / By30BCKOIO KOMIIOHEHTA,
CTYJIEHT JOJDKEH BbIOpATh AJI U3YyUYEHHUS JUCUUILIMHBI KOMIIOHEHTA IO BHIOODY.

KoHcynbranmu no BeIOOPY 3JIEKTUBHBIX JUCUUIUIMH JIaeT 3/Baiizep. Bmecte ¢
HUM CTYJIEHT 3amoyiHsger (opMy 3aldCH CTYJIEHTOB Ha JUCUUIUIMHBL AJIs
coctasienust UYII (MHauBUAYyanbHOrO Yy4€OHOTO MJIaHa).

YBaxkaemble CTyIeHTbl! BaXHO NOMHUTb, 4YTO OT TOrO, HAaCKOJIBKO
IpOayMaHHOW M 1enocTHOM Oyaer Bamma oOpa3zoBarenbHasi TPacKTOPHs, 3aBUCUT
ypoBeHb Bareit nmpodeccrnoHanbHOM MOATOTOBKU, KaK OYIyIEero CrenuanmcTa.

Introduction

With credit technology of education, a catalog of elective disciplines is being
developed, which is a systematized list of optional disciplines and contains a brief
description of them.

Along with the study of the disciplines of the compulsory / university
component, the student must choose an optional component to study the discipline.

Advice on the choice of elective disciplines is given by an adviser. Together
with him, the student fills out the student registration form for disciplines to compile
an IEP (individual curriculum).

Dear students! It is important to remember that the level of your professional
training as a future specialist depends on how well thought-out and holistic your
educational trajectory will be.



CemecTp OolibIHIIA 3JIEKTUBTI IOHAepAi 061y /Pacnipenesienne 3J1eKTUBHbIX

aucuuminH no cemecrpam /Distribution of elective courses by semester

[Tonniy ataysl / HaumenoBanue auciurminasl /The name of the discipline

Kpenutrep
caHsbl /
Kom-Bo

KpeIuTOB/

Numberofcr

edits

Axanemust
JIBIK
Ke3eH/
Axan
nepuo/
Academic
period

KYKBIK jxoHE chI0aiiiac >KeMKOPIIBIKKA KapCchl MOJICHUET HETi3/epi /
OcCHOBBI ITpaBa ¥ AHTUKOPPYNIIUOHHOHN KYJIBTYPHI /
Basics of Law and Anti-Corruption Culture

DKOHOMHKA JKOHE Kocimkepiik Herizaepi/ OCHOBBI OKOHOMHUKH U
npennpuHuMarenscTBa/ Basics of economics and business

Kembacmbuibik Herizaepi / OcHoBbl juaepctBa / Basics of Leadership

DKOJIOTHS JKOHE TIPUIUIK Kayimnci3miri Herizaepi/ DKOJOTHS U OCHOBBI
6esonacHocth xu3HenestenpHocti/ Ecology and Basics of Life Safety

FrumeiMu 3epTTeynepaiH Heri3aepi JKoHe akaIeMUSUIBIK XaT /
OCHOBBI HAYYHBIX HCCCAOBAHUI U aKaJIeMUUYECKOE ITUCHMO/
Basics of Research and Academic Writing

Kapxbuiblk cayarthutblK Heriznepi/ OCHOBBI (pUHAHCOBOM TpamMOTHOCTH/
Basics of financial literacy

TypuCTiK KBI3METTE TaMaKTaHYyJbl YHBIMIACTBIPY JKOHE KBI3MET KOPCETY
monmenueTi / OpraHuzaius [UTaHUS W KyJIbTypa OOCIYKHBaHHSA B
typuctckoit aestenproctu/ Organization of a Food and Culture of Service
in Tourist Activity

KoHarkalIbUTBIKTaFbl STHKAIBIK KBI3MET KopceTy / DTHKa 00CITyKUBAHHS B
roctenpurMctBe / Ethics of Service in the Hospitality

Event- menemxmenti/Event- menemxment/Event Management

DKOJIOTHSIIBIK TYpu3M/DKonorudeckuit Typusm/Environmental Tourism

Typucrik KeLIeHIepiH YUBIMAACTBIPY-1IAPYalIbUIBIK KbI3METI
OpFaHI/ISaHI/IOHHO-X03$II\/JICTB€HHa$[ ACATCIBHOCTE TYPUCTCKHX KOMILICKCOB
Organizational and Economic Activities of Tourist Complexes

Empaey-caybIKTBIpY TYpU3MIHIH PeKpeanusiIbIK pecypcTapsbl
PereaI_II/IOHHbIe PECYpPChI J'Ie‘{e6HO-O3,ZLOpOBI/IT CJIIBHOT'O Typu3sma
Recreational Resources of Seductive-Optimistic Tourism

TypucTik KbI3METTIH KYKBIKTHIK Heri37epi/[I[paBoBbie OCHOBBI TYPHCTCKOMN
nesrrenpHOocTH/ Legal Basis for Tourism Activity

Typuctik kp3mer ncuxonorusicsl/IIcuxonorust TypucTckon AesaTenbHOCTH/
Psychology of Tourism

Typusm KocimOpbIHIAPBIHBIH KapKbI-IIapyallblIbIK KbI3MeTi/ PHHAaHCOBO-
XO35IIICTBEHHasl  JeATelNbHOCTh mIpenmpustuii  Typusma/Financial and
economic activity of tourism enterprises

Typusmaeri Oara Oenriney/llenooOpazoBanne B Typusme/Stocking in
Tourism

Typuctik 6u3HecTI )Xocmapiay xoHe yibiMaacteipy/ [ImanupoBanue u
opranmsanus Typucrckoro 6usneca/Planning and Organization of Tourist
Business

Typusm ungycTpUsIChIHAAFEI OUM3HEC-TIPOLIECTI MoebaAey/MoaenupoBaHue
ousHec-npouecca B uayctpuu typusma/ Modeling of Business Processes in
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Industry Tourism

Bbencenni Mapmipyrrapia TYpPHCTIK TONTHI Oackapy/YpaBlieHUE TYPUCTKOU
IpYIIO Ha aKTMBHBIX Mapipyrtax/ Management of a tourist group on active
routes

Typusmzeri MHCTPYKTOPIBIK AalbIHABIK/ MHCTPYKTOpCKas MOATOTOBKAa B
typu3me/ Instructor training in tourism

Typusmae 6ponnay/bponnpoBanue B Typusme/Reservation in tourism

Typusmue xommbrotepiik xone PR-rexnonorusinap / Kommnsiorepusie u PR-
texnosoruu B Typusme/Computer and PR-technologies in tourism

TypucTik KbI3METTEri HHHOBALUSUIBIK TEXHOIOTHUsIap/ VIHHOBAIIMOHHBIE
TEXHOJIOTHH B TYPUCTCKOM JesTenbHOCTH / Innovative technologies in
tourism activities

Typusm canacelHZarbl KOPIOPATHBTIK MOJCHHET JKOHE KbI3METKEpIIepi
Oackapy / KopropatiBHasi KyJabTypa M yIpaBJICHHE MEPCOHAIOM B cdepe
typusMma / Corporate culture and personnel management in tourism

TypusmHiH AaMybIH MEMJIEKETTIK peTrTey/["ocy1apCTBEHHOE PEryIHpOBaHUE
pasButus Typusma/State regulation of tourism development

TypusmHiH OeTICeH Il )KOHE dKCTPEMANIBI TYpJiepi / AKTUBHBIC U
JKCTpeMalibHbIe BUIBI Typu3Ma / Active and extreme types of tourism

Typu3Mm/i FEUTBIME-9/TICTEMEITIK KaMTaMachl3 eTy/HayaHo-meToquaeckoe
obecrieuenne Typusma/Scientific and methodological support for tourism

KoHakkalIbUTBIK WHIYCTPHSICBIHAAFEI )K00aBIK KbI3MeT /[IpoekTHas
NesTeNIbHOCTh B MHIyCTPUH rocrepuuMcTBa / Project activities in the
hospitality industry

XaJpIKapanbIK JKoHE 11IKI Typu3M Typonepeitunri / TyponepeiTunr
MEXIYHapOJAHOIO U BHyTpeHHero Typusma / Turopereyting international and
domestic tourism

XanpIKapaJIbIK JKOHE 1ITK1 TYPU3M MEHEDKMEHT1 / MeHeKMEHT
MEXYHApOAHOTO U BHYTpEeHHEro TypusMa / Management of international
and domestic tourism

Minor

Hucrunnuna 1

Jucrunnuna 2

Hucrtunnuna 3




2 Kypc CTyIeHTTepiHe apHAJFaH 3JIeKTUBTI MOHAep / IeKTUBHbIC JUCHUILIMHBI IS CTYACHTOB 2 Kypca/
Elective disciplines for 2nd year students

KyKbiK srcone coloaiinac HncemrkopavlKKa Kapcol Maoenuem nezizoepi/ OcHoevl npasa u AHmMuUKOPPYRUUOHHOU KYabmypol/

Basics of Law and Anti-Corruption Culture

OKy maxcamul / Yueonas yenv/ Purpose

KA3AKILA

HA PYCCKOM

IN ENGLISH

Cei0aiiiac  KEMKOPJIBIKKA Kapchl — 1C-KMMBLIT
OOMBIHIIIA KYKBIKTBIK OUIIM MEH a3aMaTThIK
YCTaHBIM JKYHECIH KaIBIIITACTRIPY.

CdopmupoBaTh cUCTEMY IPABOBBIX 3HAHUM U
IPaXIAHCKOW MO3UIIMHU 110 IPOTHBOACHCTBUIO

KOpPYILIHH.

To form a system of legal knowledge and a civic
position on combating corruption.

OKbimy

Homuiceci / Pesynemamol 00yuenusn / Learning outcomes

Kypcersl CITTi asiIKTaraHHaH KeliH
OlmiMasymbLIap:

KazakcTaHHBIH KOJJIaHBICTAFbl 3aHHAMACHIHBIH
Heri3ri epexenepid, MemiekeTTik O6ackapy
OopraHJapbIHbIH JKYHECiH, COHJai-aK chiOaiinac
KEMKOPJIBIKKA Kapchl 1C-KMMBUIJIBIH MOHIH,
ce0ernTepi MEH LIapanapblH TYCIHETIH 00JIajbl;

- OKHUFaJlap MEH JpEKeTTep/i 3aH TYPFBICHIHAH
TaJ[JTAaNl b,

- HOPMATHUBTIK aKTiJepai KOJIAaHy, COHAaN-aK
chI0aillac  JKEMKOPJIBIKTBIH ~ aJJIBIH  aTyJIbIH
pyXaHHU-aJaMTepIIIiIIK TeTIKTepiH KOJIIaHAIbl;

- MEHrepyl THiC: TYpJi KyXKaTTapFa KYKBIKTHIK
Tajumay  OKyprizy  JaFabuiapbl, — cblbaidiac
KEMKOPJIBIKKa KapChl MOIEHUETTI KETULIIPY
JaF IbLIAPHI;

- 03 eMipiHJe ChI0aiIac JKeMKOPIBIKKA KapChl
KYKBIKTBIK O1TIMIII KOJITaHy;

- Ounyre THIC: chi0aiIac )KEMKOPIIBIKTBIH MOHI
KOHE OHBIH Maiina 6oy cebenTepi; chibaiinac

ITocne ycnmemHoro 3asepuieHHsl Kypca
o0yyaromuecsi Oynyr:

- IIOHUMATh OCHOBHBIC TIOJIOXKCHUA
JEUCTBYIOILIETO 3aKOHOJATEIbCTBA
Ka3zaxcrana, CUCTEMY OpraHoB
rOCylapCTBEHHOI'O  YNPABICHUS, a TaKXKe
CYIIHOCTD, IMIPUYUHBI n MCPhI
MIPOTUBOJICHCTBUS KOPPYILINH;

- aHAJM3UpPOBATh COOBITUS W JIEUCTBHUS C
TOYKH 3pEHUs MpaBa,

- NPUMCHATHL HOPMATHBHBIC AKTBhI, a4 TaKXKC
3aJIeiCTBOBATh JyXOBHO-HPaBCTBEHHbBIE
MEXaHU3MBI IIPEAOTBPAIIECHNS KOPPYIILINY;

- BJAJeTh: HABBIKAMU BEJIEHUS IPABOBOTO
aHaJIM3a pas3IMYHbIX TOKYMCHTOB, HaBbIKaMU
COBEpLICHCTBOBAHUSA  AHTUKOPPYNLIMOHHOU
KYJIBTYPHI,

- NPUMCHATHL B cBOEH KUBHCOACATCIIBHOCTHU
IIPABOBBIE 3HAHMSI IPOTUB KOPPYIILIUY;

- 3HaThb: CYIIIHOCTb KOPPYILIMY U IIPUYUHBI €€

After successful completion of the course,
trainees will:

- understand the main provisions of the current
legislation of Kazakhstan, the system of public
administration, as well as the essence, causes and
measures to combat corruption;

- analyze events and actions from the point of view
of law,

- apply regulations, as well as use spiritual and
moral mechanisms to prevent corruption;

- possess: skills in conducting legal analysis of
various documents, skills in improving the anti-
corruption culture;

- apply legal knowledge against corruption in their
daily activities;

- to know: the essence of corruption and the causes
of its origin; the measure of moral and legal
responsibility for corruption offenses;

- be able to: realize the values of moral
consciousness and follow moral norms in daily
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KEMKOPJIBIK ~ KYKBIK ~ Oy3yIIBUIBIKTap  YIIiH
MOPAJIbABIK-aIAMIEPIITIIK  JKOHE  KYKBIKTBIK
YKayarKepIIuIiK apaiapsl;

- MeEHrepyi  Kepek: MOpaJIBIBIK ~ CaHa
KYHJIBUTBIKTApbIH 1CKE achIpy >KOHE KYHIEIIKTI
IIpaKTUKaga aZlaMTepIIiIiK HOpMaJapblH
yCTaHy; xKacrap apacelHIa  ChIOaiisac
KEMKOPJIBIKKA Kapchl MOJEHUET JICHTCHIH
apTTHIPY OOMBIHIIA JKYMBIC JKacaIbl.

MPOUCXOXKICHUS, Mepy MOpaIbHO-
HPaBCTBEHHOW U IPABOBOW OTBETCTBEHHOCTHU
3a KOPPYNIIMOHHBIE TPaBOHAPYIIICHUS;

- YMETh: peanr30BbIBATH IICHHOCTH
MOpPaJbHOIO CO3HaAHHUS H cJIe10BaTh
HPaBCTBEHHBIM HOpMaM B I[IOBCEJIHEBHOU
MpakTHKe; paboTaTh HAJ  IOBBIMICHUEM
YPOBHSI AHTUKOPPYNUHOHHOW KYJIbTYphl B
MOJIOICKHOM Cpejie.

practice; work to raise the level of anti-corruption
culture among young people.

Kypcmuiy kbickawa mazmynst / Kpamroe codepicanue kypca/ Course summary

MemiekeT TMeH KYKBIKTBIH HEri3ri YFhIMIaphl
MeH  Kareropusuiapbl.  KyKBIKTBIK — KapbIM-
KaTeiHacTap. KP KOHCTHTYHIHSJIBIK KYKBIFBIHBIH
Herizgaepi. KP Okimmiinik >koHE KbUIMBICTHIK
KYKpIK Herizaepi. KP  As3aMaTThIK  KYKBIK
Heri3zepi.

"Cpl0aitnac KEMKOPJIIBIK YFBIMBIHBIH
TEOPHSUIBIK-oJicCHaMaNbIK Herizaepi. Cribaiinac
KEMKOPJIBIKKA KapChl 1C-KUMBLI IIAPThl PETIHAC

Ka3aKCTaHIBIK KOFaMHBIH QJICYMETTIK-
HSKOHOMMKAIIBIK ~ KaThIHACTapbIH  JKETUIAIPY.
Cri0atinac YKEMKOPJTBIK MIHE3-KYJIBIK

TaOUFATHIHBIH TICUXOJOTUSUIBIK EpeKIIeTIKTePi.
Cei0aitnac  )KeMKOPJBIKKA Kapchl MOJEHHUETTI
KAJIBIITACTHIPY.

OcHoBHbIE IIOHATHUSA u KaTeropuu
rocynapcrsa u npasa. [IpaBoBele OTHOLIEHUS.
OcHOBbl  KOHCTUTYLIMOHHOTrO mpaBa PK.

OCHOBBI aIMHUHUCTPAaTUBHOTO U YTOJOBHOIO
npaBa PK. OcHoBbl rpaxkaanckoro npasa PK.

TeopeTuko-MeToA0I0THYECKHE OCHOBBI
MOHATHS «Koppynuun». CoBeplIEeHCTBOBaHHE

COLIMAJIbBHO-DKOHOMUYECKUX OTHOIIEHUH
Ka3aXCTaHCKOTO OOIecTBa KaK YCJIOBUS
MIPOTUBOICUCTBUIO KOPPYIILIHH.
[lcuxonoruyeckue OCOOEHHOCTH MPUPOIBI
KOpPPYIIIHOHHOTO TTOBEJICHUS.
dopmupoBaHue AHTUKOPPYILIMOHHON
KYJIbTYpBI.

Basic concepts and categories of state and law.
Legal relations. Fundamentals of the Constitutional
law of the Republic of Kazakhstan. Fundamentals
of administrative and criminal law of the Republic
of Kazakhstan. Fundamentals of civil law of the
Republic of Kazakhstan.

Theoretical and methodological foundations of the
concept of “corruption”. Improvement of socio-
economic relations of the Kazakh society as a
condition for combating corruption. Psychological
features of the nature of corrupt behavior.
Formation of an anti-corruption culture.

bazoapnama sncemexuici / Pykosooumens npozpammst/ Programme manager

Baumacosa M.JK.

| bamuwipbexosa J].C.

| Baitasova M.Zh. Batyrbekova D.S.




DKOHOMUKA HCIHE KacInKepaik Hezi30epl/ Ocnosbl Ikonomuku u npeonpunumamenscmea/ Basics of economics and business

Oky maxcamul / Yueonas yenv/ Purpose

KA3AKIIA

HA PYCCKOM

IN ENGLISH

CanayaTThl SKOHOMHKAJIBIK OMJIbI, 09CCKEIEeCTIK
opraaa KOCITOPBIHAAPIBIH TaOBICTHI
KOCIIKEPITiK KBI3METIH YHBIMIIACTBIPY/IBIH
TEOPHMSUIBIK JKOHE TXKIPUOETIK JaFabUIapbIH
KaJIBIITACTBIPY.

dopMUpoBaHHE HKOHOMHYECKOro  oOpasza
MBIIUICHUSI, TEOPETUUECKUX U MPAKTHUECKUX
HaBBIKOB OpraHu3aIuu yCIIEIITHON
MpeANPUHIMATEIHCKON JIeATETbHOCTH
MIPENPUATHI B KOHKYPEHTHOH cpeie

Formation of an economic way of thinking,
theoretical and practical skills of organizing
successful entrepreneurial activities of enterprises
in a competitive environment

Hamuoiceci / Pesynomamot o6yuenusn / Learning outcomes

OKbimy
Kypcrbl CoTTI asIKTaFaHHAH KeHiH
OimiMaiymbLIap:
1- kasipri 3amMaHfbl SKOHOMHKA MPUHIUITEPI
MEH  3aHJBUIBIKTApAbIH  KbI3MET  eTUIYiH,
HSKOHOMHKAJIBIK ~KaTeropusuiap, MHKPO KOHE
MaKpOACHI e IeTi YFBIMIIBIK anmapaTrThl
TYCiHen,

2- DKOHOMUKAJBIK JKarqai bl TaIIaiabl;

3- KOCINKepJiK KbI3METTIH OChbl HeMece Oacka
TYpJIepiHiH 0a3albIK MPOLIECTEPIH OeNTien/l;

4- TaOBICTBI KOCIMKEPJIK KBI3METIHE MiHE3/eMe
Oepeni;

5- 6U3HEC-)KOCTapAbl KypaJbl XKoHE YChIHABL;

6- amran OuUTiMAEpIH MaiIanbl KOCIMKEPIiK
KBI3MET YIIIiH KOJITaHa/Ibl;

7- KOCIMKEPIiK KhI3METTI SKOHOMUKAIBIK JKOHE
QJIEYMETTIK OacKapy cajlachblHAa IYPHIC MIEIIM
KaObLIIal anajbl.

IMocae ycnmemHoro
o0yuaruuecs Oyayr:

3aBeplIeHHsl Kypca

1- noHMMaTh OPUHLUUIBI M 3aKOHBI
(GyHKIMOHUPOBAHUS COBPEMEHHOMN
SKOHOMMKHM, OJKOHOMHMYECKHE KaTE€ropuy,
NOHATUMHBIA  anmapar Ha  MHKpPO- M
MaKpOYPOBHSIX;

2- aHAJIN3UPOBATh SKOHOMMYECKYIO
CUTYAaILUIO;

3- BBIJCTIATDH 0a3oBEIC mponeccoel TOro HJIn

MHOTO BHJIA IIPEeANPUHAMATEIBCKON
NEeATEIbHOCTH,
4- naBaThb XapaKTEPUCTHUKY YCHEIIHOCTH

HpCI[HpHHHMaTeHBCKOﬁ JCATCIIbHOCTH,

5- COCTaBisTh M IMPE3EHTOBATh OH3HEC-
TUTaHBI;

6- TpUMEHATHh TONyYEHHBIE 3HAHHUS JUIS
IIOCTPOEHHUS NPUOBLIHHOMN

MPEANPUHUMATEIBCKOMN 1€ATEIBHOCTH
7-npUHUMATh  TpaBWIbHBIE  PELICHUS B
00JIaCTH SKOHOMHYECKOTO M COLMAIBHOIO
YIIPABJICHUS IpEeANPUHUMATEIBCKON
JNEeATEIbHOCTH

After successful
trainees will:

1- to understand the principles and laws of the
functioning of the modern economy, economic
categories, conceptual apparatus at the micro and
macro levels;

2- analyze the economic situation;

3- identify the basic processes of a particular type
of business activity;

4- to characterize the success of entrepreneurial
activity;

5- make and present business plans;

6- apply the acquired knowledge to build a
profitable business

7-make the right decisions in the field of economic
and social management of business activities

completion of the course,
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Kypcmoiy Kbickawa mazmynut / Kpamkoe cooeprcanue kypca/ Course summary

DKOHOMHKA KBI3MET eTYiHIH iprei macemnenepi.
Kanuran. CypaHbic T€H YCHIHBIC HapBIFL
Bacekenectik sxoHe MoHomonus. Kacimkepiik:
TYCIHIT, = MOHI, HETI3T1  Typjaepi  JKOHE
YHBIMIIACTBIPY HBICaHIaphbl. Kacinkepiik
KbI3METTer1 Toyekenaep. KoMMepuusibIK Kymnus
KOHE OHBI Kopray Tocumuepi. Kocimkeprik
KBI3METTI Kap KbUTaHIBIPY. Kacinkepik
MOIIEHHETI JKOHE DTUKACHI.

@yH/1aMEHTAIIbHbIE poOIeMBI
(GyHKIMOHMPOBaHUS HKOHOMMKH. Kanura.
Pemok Crpoc u npegnoxenue. KonkypeHuus
n  MoHonosud.  [IpennpuHumarenscTBO:
IIOHSATHE, CYLIHOCTb, OCHOBHBIE BHIBI H
(bopmbl OpraHH3alH. Pucku B
HpEAIPUHUMATEIBCKON JESATCIIBHOCTH.
Kommepueckas TaiiHa 1 criocoObl €€ 3allUThl.
®uHaHCHpOBaHUE IIPEANPUHAMATEIBCKOU
JESATEIIbHOCTH. Kynstypa " ITHKA
NpEANPUHNMATENLCTBA.

Fundamental problems of the functioning of the
economy. Capital. The market is supply and
demand. Competition and monopoly.
Entrepreneurship: the concept, essence, main types
and forms of organization. Risks in business
activities. Trade secrets and ways to protect them.
Financing of entrepreneurial activity. Culture and
ethics of entrepreneurship.

bazoaprama rcemexwici / Pykosooumensv npozpammut/ Prog

ramme manager

JKaszvikbaesa I' K.

Tacmemuposa K. A.

TastemirovaZh.A. Senior Lecturer, Master of
Economics, Zhazykbaeva G.K.
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Kowoacuwivinvlx nezizoepi/ Ocnoswl nuoepcmea/ Basics of Leadership

Oky maxcamul / Yueonas yenv/ Purpose

KA3AKIIA

HA PYCCKOM

IN ENGLISH

CtyaeHTTepliH KOmIOaCIIbIIBIK KACHETTEP/i,
CTHUJIB/ICP/II, KOCIIIOPBIH, aiiMaK oHE >KaJIIbl eIl
JNeHrelinae ocep €Ty  oAicTepiH  THUIMIl
naiganany apKbUIbl alaMIap/IbIH MiHE3-KYJIKbIH
KOHE e3apa OpeKeTTecylH THIMAlI Oackapy
oicTeMeci MeH MPaKTUKACHIH MEHIEPY

OBnazieHue CTYIGHTaMHU METOJOJIOTHEH U
NPAaKTUKOH  3(P(PEKTUBHOTO  yIpaBJICHUS
MOBEJICHUEM U B3aWMOJCHUCTBHEM JIIOJEH
nyreM  3(QQEKTHBHOTO  HCIOJIb30BAHUS
JUICPCKUX  KayecTB, CTWJIEH, METOJOB
BIIMSIHUS HA YPOBHE MPEINPUATHS, PETHOHA U
CTpaHBbI B I1EJIOM

Students' mastery of the methodology and practice
of effective management of human behavior and
interaction through the effective use of leadership

qualities, styles,

methods of influence at the

enterprise level, the region and the country as a

whole

OKbimy

Hamuoiceci / Pesynomamot o6yuenusn / Learning outcomes

Kyperbl coTTi  asiKkraraHHaH KeiliH Ourim
ajlyubliap:

1. OGackapyaelH OapiblK  JAeHrewaepiHaeri
yUBIMIApIaFbl  KOMIOACIIBUIBIK ~ MOCENIeNepiH
TEOPUSATBIK  KOHE  MPAKTUKAIBIK  IIENIyre
FBUTBIMM  KO3KapacThlH MOHI MEH OJIICTEepiH

TYCiHei;
2. 0acKapyIIBUIBIK MIHIETTEepAl HIenmry YIIiH
KOeII0aCUIbIIBIK IIEH OWJIIKTIH Heri3ri

TEOpUsTIapbIH KOJIaHAa/IbI;
3. keke OachIHBIH AaPTHIKIIBUIBIKTAPEl MEH
KEeMIITIKTEPiH ChIHU Oaranmaiipl;

4. YKbIMJIa )KYMBIC 1CTEY; 9JIEyMETTIK MaHbI3bI
MoceNenep MeH YHAepicTepai Tajjaay, TOMTHIK
OUHAMHMKA  YIEpiCTepiH JKOHE  KOMaHJaHbI
KAJBINITACTRIPY KAaFUAATTaphIH OlTy HETi3iHIe
TONTHIK JKYMBICTBI THIM/II YHBIMIACTHIPAJIBI;

5. TYJIFaapaibIK, TOTTBHIK KOHE
YUBIMIACTHIPYIIBIIBIK ~ KOMMYHUKALUSTIAPIbI
Tanmay >KoHe Ko0ananapl;

6. iCKepJiK KapbIM-KAaThlHAC JaFJblUIapblHA e

Ilocsie ycnmemHoro 3aBeplleHHsi Kypca
o0yuaruuecs OyayT:

1. noHUMaTh CYIIHOCTH U METOABI HAyYHOI'O
MoJIX0/1a K TEOPETUIECKOMY u
MPAKTUIECKOMY pELIEHHIO npobiem
JUIEpPCTBA B OPTaHU3AIMIX HAa BCEX YPOBHSIX
yIpaBICHHUS;

2.  WCIOJIb30BaTh  OCHOBHBIE  TEOPHH
JUAepcTBAa M BIACTH UL PEUICHUS
yIpaBIeHUYECKHX 33]1aY;

3. KPUTHYECCKH OLICHMBATh  JINYHBIC
JIOCTOWHCTBA U HEJIOCTATKHU;

4. paboTaTh B KOJIJIEKTUBE; aHAJIU3UPOBATh
COLMAIILHO  3HAa4MMble  HPOOJIEMBI U
nporecchl,  3PHEKTUBHO OpraHU30BaTh
TPYNIIOBYI0 paboOTy Ha OCHOBE 3HAaHUS
MpOLECCOB  TPYNIIOBOM  JUHAMHUKHA U
MPUHIMIIOB (HOPMUPOBAHUS KOMAH]IBL;

5.  aHajNM3upoBaTh U MPOEKTUPOBATH
MEXJIMYHOCTHEIE, TPYMIOBBIE u
OpraHHu3alIOHHbIE KOMMYHHKAIUH;

After successful
trainees will:

completion of the course,

1. to understand the essence and methods of a
scientific approach to the theoretical and practical
solution of leadership problems in organizations at
all levels of management;

2. use the basic theories of leadership and power to

solve management

problems;

3. critically evaluate personal strengths and

weaknesses;

4. work in a team; analyze socially significant
problems and processes, effectively organize group
work based on knowledge of group dynamics
processes and principles of team formation;

5. Analyze and design interpersonal, group and
organizational communications;

6. possess business communication skills; diverse
management styles depending on different
situations; methods and techniques for researching
leadership qualities, technologies for developing

leadership abilities
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Oomy, op TypJi OKaFmaiiapra OalJaHBICTBHI
OackapyablH amyaH TYpJIi CTHIIbJEpiHEe ue 0oy,
KOIIOACHIBUIBIK KAaCHETTEP/l 3epTTey oicTepl
MEH omicreMernepiue, KoI0acIbUIBIK
KaOumeTTepal JaMbITy TEXHOJOTHUSJIAphIHA He
Ooaanl

6. oOylamaTe HaBBEIKAMH JIEJIOBOI'O OOIIEHUS,
MHOTOOOPa3HBIMH CTWJISIMH YTIPABICHUS B
3aBUCHMOCTH OT PAa3JIMYHBIX CHTYAIHid;
METOJaMM U METOJAMKAMH HCCIIEIOBaHUS
JUACPCKUX KAUeCTB, TCXHOJIOTHSIMH Pa3BUTHS
JUACPCKUX CIIOCOOHOCTEN

Kypcmuiy kbickawa mazmynst / Kpamrkoe cooepycanue Kypca/ Course summary

KomOacpUIbIKTEIH ~—~ TaOUFaTl MEH  MOHI.
Kembacnibuibik KOHE MEHE/KMEHT.
KenbacuibIbIKTBIH JOCTYPII KOHIICIHSIIAPHIL.
Ke16acuibuibIKThIH WHHOBAITHSUTBIK
KOHIIeNUsuIapbl. TonTap, KoOMaHIaiap >KOHE
KoMaHa Kypy. KendacuibIHbIH JaMybI.
Osrepicrepai  Ky3ere  acelpy  Ke3iHeri
kemOactbUIbIK. KermbacibuiblK Macenenepi

[Ipupona u cymHoCcTh MuaepcTBa. JlugepcTro
U MEHEKMEHT. TpaguiimoOHHbIE KOHIICTIIIUI

aunepcrtBa.  VIHHOBalMOHHBIE — KOHUEMIIMHA
JTUACPCTBA. ['pynmsi, KOMAaH/IbI u
KoMaHmooOpazoBanue. PasButme nuaepa.

JIunepcTBO MpHU OCYIIECTBIEHUU U3MEHEHUH.
[Ipobnemsl MuaepcTBa

The nature and essence of leadership. Leadership
and management. Traditional leadership concepts.
Innovative leadership concepts. Groups, teams, and
team building. The development of a leader.
Leadership in making changes. Leadership
challenges

bazoapnama scemexuici / Pykosooumens npozpammst/ Programme manager

Tobwvinos K. T.

| Monoazanuesa H /]

Tobolov K. T., Moldagalieva N.D.
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AKonozua yncane mipwinik Kayincizoizi nezizoepi/ Jxonozus u ocnogwl b6ezonacrnocmu sxcusnedeamenvnocmu/ Ecology and Basics of Life Safety

Oky maxcamul / Yueonas yenv/ Purpose

KA3AKIIA

HA PYCCKOM

IN ENGLISH

TaburaTelH  JKOHE  KOFaMHBIH

JTaMYBIHBIH

HET13T13aHIbUIBIKTaphl Typalibl Oip TyTac TYCIHIK

ChopmupoBaTh 1ETOCTHOE IMPEICTaBICHHUE
00 OCHOBHBIX 3aKOHOMEPHOCTSIX Ppa3BUTH

To form a holistic view of the basic laws of the
development of nature and society..

KaJIBINTACTBIPY. PUPOJIBI U OOIIECTRA.

Oxvimy nomuaiceci / Pezyiomamut 06yuenusn / Learning outcomes
Kypcrbl CoTTi asiKTaraHHAaH keiiin | Ilocsie ycmemHoro 3aBepumienusi kypca | After successful completion of the course,
oiriMmasymbLIap: odyuaromuecst OyayT: students will be:
1 Tipi opranusmuepiiH Tipmiitik oprackiMeH | 1. 3HaTh  ocHOBHBIe  3akoHoMepHoctH, | 1 To know the basic patterns that determine the
@3apa  OPEKEeTTECYiH AaHBIKTAWTBIH  HETI3Ti | ONMpeNeNsone B3auMOACHCTBUS  JKuBBIX | interactions of living organisms with  the

3aHIBUTBIKTap/IbI O1y;

2 DKOJOTHSUTBIK, (paKTOpIapAbIH KIKTEIyiH 0Ly
3 opraHu3MIEpAiH OMIpJIIK OpTachl Typajbl
TYCIHIK OOJTybI

4  DKONOTHUSIIBIK  JKYyHenep  YFhIMIapbIHBIH
Heriznepin MmeHrepy 5 TaOuraTTsl KOpFayablH
XKoHe TaOWFaTThl TUIMJII MainanaHyIblH HETi3Ti
MIPUHITUTITEPIH O1ITY;

6 AHTPOTIOTEH/IIK KBI3METTIH
QJIEYMETTIKIKOJIIOTUSIIBIK ~ calfapblH  OoynKait
oury;

7 TIPIIUTIK ~ KayilCi3AiriHiH TEOPUSIIBIK

Heri37IepiH MEHTepy

8 TeTeHIie xarainap Ke3iHe alFalIKbl KOMEK
nanaagaHa

KepceTe OlTy TEXHOJOTHSIIAPIbI
OTBIPBIT, MaMaHABIK  OOWBIHIIA
KBI3METIH KY3€Te achIpaJibl.

xobanay

OpPraHU3MOB CO Cpefoi OOUTaHUS;

2. 3HaTh KiIacCU(DHKAIMIO DKOJIOTUYECKUX
¢bakTopoB

3. Nmers mpencTaBieHHWs O IHKHU3HCHHBIX
cpeax OpraHu3MOB

4, Bmaners OcHoBamMu
IKOJIOTHYECKUX CHCTEM

IIOHATHUAMU

5. 3HaTh OCHOBHBIE TPHUHIUIBI OXPAaHbI
TIPUPOJIBI " parroHaIHLHOTO
MIPUPOJIOTIOIB30BaAHMS;

6. YmMmeth IIPOrHO3UPOBATH
COLIMAJIbHOIKOJIOTHYECKHE MOCTIEICTBUS
AHTPOIIOTEHHOH JIeATEIILHOCTH;

7. Bragerp TEOPETMUECKUMH OCHOBaMH

0€30MMaCHOCTH KU3HEAEITEILHOCTH

8. YMeTh OKka3bIBaTh MEPBYIO IMOMOIIL TpPH
I-Ipe:’;BI)I‘-IaI‘/'IHBIX craguiax ¢ HpI/IMeHeHI/IeM
COBpPEMEHHBIX
MH()OPMAITMOHHOKOMMYHHKAITUOHHBIX
TEXHOJOTHMH B 00JIACTH  DKOJIOTHYECKUX,
(U3HOTOTHICCKHIX u TUTHEHUYECKUX

environment;

2 Know the classification of environmental factors
3 Have an understanding of the living
environments of organisms

4 To know the Basics of the concepts of ecological
systems

5 To know the basic principles of nature protection
and rational use of natural resources;

6 Be able to predict the social and environmental
consequences of anthropogenic activities;

7 Possess the theoretical foundations of life safety
8 Be able to provide first aid in emergency

situations using modern information and
communication technologies in the field of
environmental, physiological and hygienic

research.
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‘ HUCCIIEJOBAHUH.

Kypcmoiy kvickawa mazmynst / Kpamrkoe codepicanue kypca/ Course summary

TipmrimikTiH HEri3ri opranapbl MOMYJISLUSIIBIK
JKOJIOTHS, OipJecTIKTepIIH JKOHE
IKOXKYHENepAiH dKoJorusi, brnocdepa ,emip cypy
KAyINCI3ITHIH TEOPHSUIBIK HEeTi3aepi

OcCHOBHEBIE Cpcabl JKHU3HH, NONYIAIUOHHAA
9KOJIOTHs1, IKOJIOTHSI COOOIIECTB U IKOCHCTEM,
ounocdepa, TEOPETUICCKHE OCHOBBI
0€30MaCHOCTH KU3HEACATETHOCTH

Basic living environments, population ecology,
ecology of communities and ecosystems,
biosphere, theoretical foundations of life safety

bazoaprama rcemexwici / Pykoeooumens npozpammel/ Programme manager

Ky6eeB M.C.

‘ Pyukuna I'.A.

\ Kubeev M.S. Ruchkina G.A.

Fouabivu 3epTTeyaepain Herizaepi skoHe akaeMHsUIBIK XaT/ OCHOBBI HAYYHBIX HCCJIEI0BAHNI H akaeMuueckoe mucbmo/ Basics of Research

and Academic Writing

Oky maxcamul / Yueonas yenv/ Purpose

KA3AKIIA

HA PYCCKOM

IN ENGLISH

FouibiMu  ofiayasl  JaMbITy JKOHE  FBUIBIM
KYHECIHJIe 3epTTey >KYMBICBHIHBIH JIaFblIapblH
KaJIBIITACTBIPY

Pa3Butne HAy4YHOTO MBIIIUICHUS "
(bopMHpOBaHNE HABBIKOB HCCIIEI0BATENBCKOM
paloThI B CUCTEME HAYK

The development of scientific thinking and the
formation of research skills in the system of
sciences

OKbimy

namuoiceci / Pezyiomamol 00yuenus / Learning outcomes

Kypcrbl COTTI KeiliH
oiniManymbLIap:

Oenriai Olp FBUIBIMIBI 3€pPTTEYIiH FBUIBIMU
OMICTEP1 MEH QJIICTEPIH KO AAHA/IBI;
FBUIBIMM ~ MOTIHJAEpIIH  o/iCHAMachl
TaJIJTaybIH TaHJAWIbl;

3epTTey MIHIETTEPiH LIeNly YIIiH Ka3ak, OpbIC

asiKTaraHHaH

MCH

KOHE IIeT TUIAepiHae kasz0aia HbICaHa
KOMMYHHKAIUSFA TYCEeli;

©31H1H FBUIBIMU-3EPTTEY KbI3METIH/IE
aKIMapaTThIK-KOMMYHUKAITHSUITBIK
TEXHOJIOTHSIIAp IbIH opTypii TYpJIEpiH:
WHTEPHET-PECYpCTaplibl,  aKmapaTTel  i31ey,

caKTay, eHJiey, KOpray >KoHe Tapary OoHbIHIIA

IMocae ycmemHoro
o0yuaruuecs Oyayr:
MPUMEHATh HAyYHbIE METOJbl U MPHUEMBI
HCCIEA0BaHUS KOHKPETHOM HAyKU;

BBIOMpaTh METOAOJIOTUIO W CHOCOO aHauM3a
Hay4YHBIX TCKCTOB!:

KOMMYHHMIIMPOBAaTh Ha Ka3aXCKOM, PYCCKOM U

3aBepuIeHHs] Kypca

HWHOCTpaHHOM SI3BIKax JJIsL PEIICHUA
HCCIIEI0BATENbCKUD 3a/1a4:

HCIIOJIb30BaTh B CBOEH Hay4HO-
HCCIIEI0BATENbCKON JESATENIBHOCTH
pa3nuyHbIe BUJIbI MH(pOPMaIMOHHO-

KOMMYHHKAIIUOHHBIX TEXHOJIOTHH: HHTCPHCT-
pecypchl, 00J1auHbIe U MOOUJIBHBIE CEPBUCHI

After successful
students will be:
apply scientific methods and techniques for the
study of a specific science;

to choose a methodology and method of analyzing
scientific texts:

to communicate in Kazakh, Russian and foreign

completion of the course,

languages to solve research problems:
to use various types of information and
communication technologies in their research

activities: Internet resources, cloud and mobile
services for searching, storing, processing,
protecting and distributing information.
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OYJITTBI JKOHE MOOWIIBTI CepBUCTEPII

nanlganaHabl.

0 TIOUCKY, XpPaHEHHIO, 00paboTKe, 3aluTe U
pacnpocTpaHeHUI0 HHHOPMAITUH.

Kypcmoiy Kbickawa mazmynut / Kpamkoe cooepncanue kypca/ Course summary

[IoH  OKBITBUIATBIH  calajgaFbl  FBUIBIMU
3epTTeyiep OMiCTEepi MEH aKaJASMHSUIBIK XaTTh
3epTTeyre OarpITTanFaH. bimiM  amymbuiap
TYKBIPBIMAAMAJIBIK aIMapaTieH KOHE 3epTTey
JKYMBICBIHBIH HETI3T1 Ke3CHJepiMeH, 9iCTEepIiH
KIKTEITyiMEH, OJlapJbl KOJJIaHy cajajapbIMEeH
TaHbicaabl.  bimiM  anymeuiap  FBUIBIMH
3epTTeyNepl CaHMABIK JXOHE CalalblK Talgay
JaFIbUIaPBIH UTEPYTe XKOHE OHBIH HOTHXKEIEPiH
aKaJIeMUSUTBIK OpTaJa MakKajJaMeH OasHaamarnap
TYpIiHJIE YChIHYFa YHpeHei.

JlucuuiuinHa — HampaBlieHa Ha  M3Yy4EHHe
METOJIOB ~ HAy4yHbIX  MCCIEAOBAaHUH WU
aKaJIeMHYEeCKOro NHucbMa B HM3y4aeMoOM
obmactu. OOyuaromuecss O3HaAKOMATCS €
NOHATUIHBIM ~ anmapaToM U OCHOBHBIMHU
JTanaMM MCCIEA0BATEIbCKON N1eATEIbHOCTH,
kjnaccudukanueil MeTofoB, 00JacTAMU HX
npumenenus.  OOydaromuecs — Haydarcs
BIaJleTh HAaBbIKAMU KOJIMYECTBEHHOI'O U
KaueCTBEHHOTO aHaJn3a HaY4HBIX
HCCIIeIOBAaHUM M MIPEJCTABIATh PE3yJIbTaThl B
BUJE MYyOJUKAUMW U  BBICTYIUICHHH B
aKaJIeMUYECKOU cperie

The discipline is aimed at studying the methods of
scientific research and academic writing in the
field under study. Students will get acquainted with
the conceptual apparatus and the main stages of
research activities, the classification of methods,
and areas of their application. Students will learn to
master the skills of quantitative and qualitative
analysis of scientific research and present the
results in the form of publications and speeches in
the academic environment

bazoaprama rcemexwiici / Pykoeooumens npozpammel/ Programme manager

Kymexenosa J[E. aza okbimyuisi

‘ Kymexenosa /. E. cmapwuil npenooasamerns ‘

Zhumekenova D. E. Senior lecturer
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Kapocoinvix, cayammolioik, nezizoepi/ Ocnosnl punancosoii zpamomnocmu/Fundamentals of financial literacy

Oky maxcamul / Yueonas yenv/ Purpose

KA3AKIIA HA PYCCKOM IN ENGLISH
CTYJIEHTTEpAE JKCKE KapKblfa KaTBICTBI | popMupoBanue y oOydaromuxcs paruonansnoro | formation of students' rational financial
mienriM  KaObulgay — Ke3iHae — YThIMABI | MHAaHCOBOro  moBeneHus — npu  npunstum | behavior when making decisions related to

Kap KbUIBIK MiHE3-KYJIBIKTBI JJAMBITY, COHBIMEH
Katap HUQPIBIK TEXHOJOTUSJIAPABl KOJIJIaHY

ApPKbLIBI Kap >KbLIbIK KBI3METTEP/I1
TYTBIHYIIBUIAP PETIHAC OJApPIBIH KYKBIKTAPHI
MEH MYIIeNepiH Koprayra OaillaHbICThI

IporecTepli ChIHM TYPFBIIAH Oaranay XoHE
Tajiay KabiJeTiH JaMBbITY.

peLIeHUH, Kacaloluxcs JHWYHbIX (DMHAHCOB, a
TAaK)K€ CHOCOOHOCTHM KPUTHUECKHU OLICHUBATh MU
aHAJIM3UPOBATh IIPOLECCHI, CBA3aHHBIC C 3AIUTON
UX MpaB U MHTEPECOB B KAa4YEeCTBE MOTpeOuTENEH
(MHAHCOBBIX YCIYT MOCPEACTBOM HCIIOIb30BAHUS
B TOM 4HcCJIe HU(PPOBBIX TEXHOIOTH.

personal finances, as well as the ability to
critically evaluate and analyze the processes
related to the protection of their rights and
interests as consumers of financial services
through the use of digital technologies.

Oxvimy nomuoiceci / Pezyiomamet 00yuenusn / Learningoutcomes

Kypersl ¢dTTi asikraranHaH Keilin Oijgim
aJIylibLiap

- JKEeKe JKOHE O0TOACHUIBIK Kap Kbl CaJaChIH/IaFbl
MocesieNiepi ey YIHIH anfaH OumimMpaepi
MEH JIaFIbIIapbIH KOJJIaHYAa TAHBIMIBIK XKOHE
HIBIFApMalIbUIBIK ~ OacTaMaHbl  KepceTy; -
XalBIK YIIIH KapXKBUIBIK TOYyeKelJIep MEH
OaHKpPOTTBIKTBI ~ €CKepe  OTBIPBIN,  JKEKe
KapKbIHBI ©3 OeTiHIIe JKocmapiiail >KoHe
Oackapa Ouly; - ’KeKe Kap>KbIHbI OacKapyra,
Kap)KBUTBIK YHBIMIAPMEH BIHTBIMAKTACTHIKKA,
KAp)KBUIBIK TOYEKeNJIepre *oHe T.0. KaThICThI
OPTYPJTi KapKBUIBIK MOceleNiepre KaThICTHI 03
MIKIPIHI3AI  TYXKBIPDBIMIAY; -  Kap>KbUIBIK
MocemeNep/iiH ajgamMFa ocepiH Taijgad Oury,
COHAAW-aK oJlapJpl ey YIIH THICTI
MEMJIEKETTIK OpraHaapra/Kopiapra xabapiaca
ouny;

- OpPTYpJl Ke3JepJeH alblHFaH Kap KbUIbIK

ITocne ycnemHoro 3aBepuieHns Kypca
o0yyarommecsi OyayT

- MpOSIBJIATH I103HABATEIbHYI0O U TBOPYECKYIO
WHUIMATUBY B IIPUMEHEHUU IIOJYYEHHBIX 3HAHUN
Y YMEHMH 1J1s pelieHus 3a/1a4d B 00J1aCTH JTMYHBIX
U ceMeiHbIX (PMHAHCOB,;

- YMETb CAMOCTOSITENILHO OCYILECTBIISATh
IUTAHUPOBAHUE U yIIPaBJICHHUE JTUYHBIMU
¢buHaHCamMM ¢ yueToM (PUHAHCOBBIX PUCKOB U
OaHKpOTCTBA I HACETICHMUS;

- (dopmynmupoBaTh COOCTBEHHOE€ MHEHHE B
OTHOIICHUH Pa3UYHBIX (UHAHCOBBIX MPOOIEM
M0  YIpPaBJICHUIO JUYHBIMA  (DUHAHCAMH,
COTPYAHUYECTBY c (hMHAHCOBBIMU

OpraHu3anusaIMi, (UHAHCOBBIMU PUCKAaMH U T.11.;
-yMEeTh aHAIM3UPOBATh BIUSHUE (PUHAHCOBBIX
mpoOJieM JIsl 4elioBeKa, a Takke oOpamarbesi B
COOTBETCTBYIOIIINE roCy/IapCTBEHHBIC
opranbl/hOHIBI TSl KX PEIICHHUS;

After successful completion of the course,
students will

- to show cognitive and creative initiative in
applying the acquired knowledge and skills to
solve problems in the field of personal and
family finance;

- be able to independently carry out
planning and management of personal finances
taking into account financial risks and
bankruptcy for the population;

- to formulate their own opinion regarding
various financial problems on personal finance
management, cooperation with  financial
organizations, financial risks, etc.;

- be able to analyze the impact of financial
problems for the individual, and contact the
appropriate government agencies/funds to
resolve them;

- be able to interpret financial information
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aKmaparThl TYCiHIipe Oiy, COHBIMEH KaTap
mikipai (ke3Kkapac), IoieleMeHi (apryMeHr),
(dakTinepsai axsipaTa 01y,

- UHBECTUIUSIIBIK MOPTHETBIl KATBIITACTHIPY
KE31H/Ie TYBIHJAWTHIH TOYyeKelaepai Oaranay
YKOHE a3aUTYy;

- «KapKpl THUPAMHIACBIHBIHY)  O€NTiiepiH
aHBIKTall OLTy JKOHE WHBECTUIMUIAY YIIiH
KaKeTT1 Kypanaapabl TaHaai oiny.

- yMeTb  HMHTEPIPETHUPOBaTh  (PUHAHCOBYIO
uHPOpPMALIMIO, TOJYYCHHYIO M3  Pa3IUYHBIX
MCTOYHHKOB, a TaK)Ke pPa3nuaTh MHEHHE (TOUKY
3pEeHHs), T0KA3aTEeIbCTBO (APTyMEHT), (haKThl;

- OLICHUBATh U MUHUMH3HPOBATh PUCKH,
BO3HHUKAOUIKE ITPU (GOpMHUPOBAHUH
MHBECTUIIMOHHOTO IOPTdEs;

- YMETh BBISBIISATH NMPU3HAKH «(PHHAHCOBOM
NUPaMUIb» B BEIOUPATh HEOOXOIUMBIN
MHCTPYMEHTAPUH 1JIs1 ”HBECTUPOBAHMUSL.

obtained from various sources, as well as
distinguish between opinion (point of view),
evidence (argument), facts;

- assess and minimize the risks arising in the
formation of an investment portfolio;

- be able to identify the signs of a “financial
pyramid” and choose the necessary tools for
investment.

Kypcmuinkvickamwa mazmynst / Kpamkoe codeprcanue kypca/ Coursesummary

KapxbuibIk CayaTThUIBIKTBIHT YCIHirti,
MakcaTTapbIMeH MIHICTTEPI. Axrra,
ecemabIpbICcy)KoHeToemaep. JKeke KapiKbl:
Kipic, MBIFbIC, Or0KeT. CallbIKTap KOHE JKEeKe
TYJIFaiapfa cajiblK caly. XajblKKa OaHKTIK
kbi3MeT  kepcery. CakraHmelpy.  Kapxsl
HapbIFBl JKOHE WHBECTULIMs Heri3zepi. JKeke
KOCIMKEPJIIK JKOHE cTaprar. Keke
TYJIFANapAbIHOAHKPOTTHIFBL. JKeke

Kap >KbUIBIKKAYITICI3IIK.

Ilonstue, e "u 3aJ1a4u (buHaHCOBOI
rpaMOTHOCTH. JleHbru, pacueTbl M IJIATEXKU.
Jlnunble (UHAHCHI: JOXOJBI, PACXOJbl, OODKET.
Hanorn u wanorooOioxxeHue ¢GU3HUYECKUX JIHII.
bankoBckue ycnyru ana HaceneHusi. CTpaxoBaHUe.
DUHAHCOBBIE PBHIHKKM U OCHOBBI HHBECTHPOBAHUSI.
NunuBunyanbHOE MpEeANPUHUMATEIBCTBO u
craprarn. baHkpoTcTBO pU3HUECKUX JIHUII.

JInunas ¢huHaHCOBast 0€30TACHOCTb.

The concept, goals and objectives of financial
literacy. Money, settlements and payments.
Personal finances: income, expenses, budget.
Taxes and taxation of individuals. Banking
services for the population. Insurance. Financial
markets and basics of investing. Individual
entrepreneurship and startup. Bankruptcy of
individuals.Personal financial security.

bazoapnama sncemexuici / Pykosooumenws npozpammst/ Programme manager

Kueuntaes C.M.

‘ I'onynos B.B.

I'onynos B.B.
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Typucmik Kbizmemme mamaxkmanyovl YublmMOacmosipy Heane Kvizmem Kopcemy maoenuemi/ Opeanuszauyua numanus u Kyaiomypa o0Cayicusanus 6
mypucmckou desmenvnocmu/ Organization of a Food and Culture of Service in Tourist Activity

OKy makcamuwt / Yueonan yenwv/ Purpose

KA3AKIIIA HA PYCCKOM IN ENGLISH
Tamakranyapl  YHBIMAACTBIPYIBIH — pTypii | O3Hakomuth ¢ pasnuunbiMu  (opmamu | To familiarize with different forms of catering:
TYpJIEpPIMEH  TaHBICTHIPY: CTallMOHAPIIBIK, | OPraHM3allid  [UTaHWsA:  cranuoHapHoe, | stationary, off-site, during sports trips and travels.

KOIIIIEeNi, CIOPTTHIK JKOPBIKTAp MEH casxarrap
OappICbIHAA. OJEYeTTI KIMEHTTEpIiH JKac,
KOH(ECCUSIIBIK, YITTHIK, EMIIK-MEIUIMHATIBIK
epeKUIENIKTEPIH €CKepe OTBIPBII, CAHUTAPIIbIK-
TUTUCHAJIBIK, TEXHOJIOTHUSIIBIK, (H3HOIOTHSIIBIK
CTaHJapTTapMeH KoHE TaMaKTaHy
HOpMaJlapbIMEH  TaHBICTBIPY,  KOHAK  YH,
MeipamMxaHa KbI3METi, TYPUCTIK KOCIOpPBIHIAP
YCBIHATBIH KbI3METTEP Typajbl TYCIHIK Oepy.

BBIC3/IHOC, B XOAC CIIOPTHBHBIX IIOXOOOB U
HYTemeCTBHﬁ. ITo3HakoMuTh ¢ CaAHUTAPHO-
TUTUCHUYCCKUMU, TCXHOJIOTNYCCKNMU,
(I)I/I3I/IOJ'IOFI/I‘IGCKI/IMI/I CTa”HaapTaMHu U HOpMaMH

IINTAHUA C yquOM B03paCTHI>IX,
KOH()ECCHOHAIbHBIX, HaIlMOHAJIbHBIX,
JIe4eOHO-MEIUIIMHCKIX 0CcOoOeHHOCTENR

NOTCHIHAJIbHBIX KJIIMCHTOB, OATh ITOHATHUE O

TOCTUHUYHOM, pPECTOpaHHOM CEepBHCE,
ycllyrax, IpeaoCTaBIsE€MbIX TYPUCTCKUMHU
NPEAIPHUATUIMU.

To familiarize with sanitary-hygienic,
technological, physiological standards and norms
of nutrition, taking into account the age,
confessional, national, medical and therapeutic
features of potential customers, to give a concept
of hotel, restaurant service, services provided by
tourist enterprises.

OKbimy

namudceci / Pesyiomamol 00yuenus / Learning outcomes

KypeTsl ¢oTTi agKTaraHHaH KeiiiH

oiiManymbLIap

1. MogaenuertiH Oip OGeiri peTiHae CepBUCTIH
TEOPUSUTBIK HETI3/IEPIH;, JKEKE CEPBUCTIH

epeKUIEKTEPIiH; CEpPBUCTIK KbI3MET
TYPJEPiH; KbI3MET KOPCETy MpOIECiHIH
TaKTUKACBIH O11Ty.

2. Komak yisepie TypucTepre  KbI3MET
KOpCeTy Macenenepin OiiHi3.

3. Ocel KBI3MET KOpCEeTy  CaJlachIH/IaFbl

KBI3METTEpJIIH camnachl, OHIMHIH TYTHIHY
HOpPMaiapbl, MJ3ipiiep MEH JaueTanapisl
Kypy OoiibIHIIAa YCBHIHBICTap, NEPCOHANFA,
yHh-Kaimapra, JkaOJapIKTapra, OacTarksbl

IMocae ycnemHoro 3aBepuieHust Kypca

o0yyarommecsi OyayT

1. 3HaTh TeopeTHUECKHE OCHOBBI CepBHCA
KaK 4acTU KYJIbTYpbl; OCOOEHHOCTH
JUYHOTO CEpBHCA; BHUJOB CEPBHUCHOI
TeSITeTbHOCTH; TaKTUKH nporecca
00CITy>)KUBAHHUSL.

2. 3HaTh po0GIIeMbI
TYPUCTOB B TOCTUHHIIAX.

3. AHanu3upoBaTh KOHKPETHBIE YCIIOBHA,
IpU  KOTOPBIX (OPMHUPYETCS KauecTBO
yCIyr B JaHHOW cdepe oOCiTyXKuBaHwUs,
HOPM pacxojia MPOAYKTOB, PEKOMEH/IAINH
[0 COCTABJICHUIO MEHI0O M pPAallOHOB,

00CITy>)KMBaHUS

After successful
students will be
1.Know the theoretical basis of service as a part of
culture; peculiarities of personal service; types of
service activity; tactics of service process.

2.Know the problems of tourist service in hotels.

3. analyze the specific conditions under which the
quality of services is formed in the given sphere of
service, norms of products consumption,
recommendations on menu and rations drawing up,
technological and sanitary-hygienic requirements
to the personnel, premises, equipment, quality of
initial products.

4.0bserve sanitary and technical

completion of the course,

norms and
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OHIMJIEpiH caracblHa KOWBLIAThIH
TEXHOJIOTUSIIIBIK JKOHE CaHUTAPJIBIK-
TUTHEHAJIBIK ~ TajanTap  KajblITacaTblH
HAKTBI JKaFJailiap bl Tajaaay.

Typucrepai TaMaKTaHbIPY
KOCIITOPBIHAAPBIHA (KoHaK yinep,
Kemnuurrep, narepbiiep, CTalMOHAPJIBIK

KOHE TYpPAaKThl €Mec Jemalibic Oazajapbl)
KOMBUIATBIH CAHUTAPJIBIK KOHE TEXHUKAJIBIK
HOpMasiap MEH TaJlalTap/bl CaKray.
ABBIK-TYJIK HIBIFBIHIAPBIHBIH ~ CMETaChlH
’acail OUTy: a3bIK-TYJIK CAThII ajy, OJapabl
OyBIII-TY10, TachIMallfay, KaiWta eHuey, yi-
JKalap MEH KYpbUIBICTap/ibl NaigaIaHy.

Pauvioner: OoKaMIbI KYHBIH,
MayCBIMIBUIBIFBIH, TYTBIHYIIBLIAPIIH
€peKIeNiriH  (KbIHBICHI, JKacChl,  YJITHI,

KOH(ecCUsIbIK KaThICTBUIBIFBI kKoHE T.0.)
ecKepe OTBIPBIN d3ipJaeit Oiy.
TpekuHrTEpIe KIMCHTTEp MEH CYHeMemiey
Opuraganapsl YILLIiH capajaHfaH
TaMaKTaHy/Abl YHBIMIACTHIPY JaFIblIapbIHA
ue 60I1y; TOJBIK aBTOHOM/IBI MapIIpyTTapia
KOHE OHIMIEPIl, OTBIHIBI, KaOIBIKTHI,
TaMaKTaHJBIPYABl  TOJIBIKTBIPDY  MYMKiH
OoJFaH JKarainapa.

Tamakrany Ke3iHIE  TYTBIHYLIBUIAP/IbIH
OpHAaJlaCKaH JKepiHe, eiHe OalIaHBICTHI
BIKTHMaJ CYpaHBICTapblH OoJikay; TaOuFu-
KIUMATTBIK ~ JKaFfaiinap;  MapIIpYTThIH
Oencenainiri MeH (U3MKAIBIK KYpAEILIIri;
KOH(ECCUSIBIK JKOHE ITHUKAJIBIK; YITTBIK

. metn

. IIporuo3upoBars pu

TEXHOJOTHYECKHE u CaHUTapHO-
TUTUEHUYECKUE TPeOOBaHUS K MEPCOHAITY,
MOMEIEHUsIM, 000PYAOBAHUIO, KAYECTBY
HCXOJIHBIX MPOAYKTOB.

. CO6.]'IIOI[aTB CaHUTApPHBIE M TEXHUYCCKHC

HOPMBI U TpeOOBaHUS, MPEABIBIIEMBIC K
MPEANPUATHIM [MATAHUS TYPHUCTOB
(TOCTHHHIIBI, KEMITHHTH, nareps,
CTallMOHAPHBIE M HEPeryJsipHbIe 0a3bl
OT/IbIXA).

. YMeTh COCTaBIISITh CMCTY pPaACcXxodOB Ha

MUTaHUE: TPUOOPETEHHE MPOIYKTOB, HX
(hacoBka, TpaHCIIOPTHUPOBKa, MepepadoTKa,
JKCIUTyaTanus MMOMEILICHH I u
COOPYKEHHU.

. YMeTh pa3pabatrbiBaTh palioH C Y4ETOM:

MIPENIONIaracMoOl CTOMMOCTH, CE30HHOCTH,
crenu(puKd KIMEHTOB (II0JI, BO3pACT,
HaI[MOHAJIBHOCTB, KOH(eccuoHanbHas
MPUHAITICKHOCTD U T.1.).

HaBbIKM 10  OpPraHU3aLUH
mudGdepeHIIMPOBAaHHOTO  MHUTAHUSA IS
KJIMEHTOB M Opuraj CONpOBOXKIEHHUS B
TPEKHHTaX; Ha MOJHOCTHIO aBTOHOMHBIX

Mapumpyrax, M B ClIydasX, Korja
BO3MOXHO  TIONOJIHEHHE  MPOIYKTOB,
TOIJIMBA, 000OPYJIOBaHUS, KEUTEPUHT.

OpraHu3aIu
MUTAHUSI BO3MOXKHBIE 3alPOChl KIUEHTOB,

CBSI3aHHBIE c MECTOM, CTpaHoi
npeObIBaHUS; MPUPOTHO-KIMMATHIECKUX
yCIOBUM; XapakTepa AakTUBHOCTH U

requirements for tourist catering enterprises
(hotels, camps, camps, stationary and irregular
recreation centers).

5.To be able to make an estimate of expenses for
catering: purchase of products, their packing,
transportation, processing, operation of premises
and facilities.

6.To be able to develop a ration taking into
account: expected cost, seasonality, specificity of
clients (gender, age, nationality, confessional
affiliation, etc.).

7.Have skills in organizing differentiated meals for
clients and escort teams in trekking; on fully

autonomous routes, and in cases Wwhere
replenishment of food, fuel, equipment, catering is
possible.

8. Predict, when organizing meals, the

possible requests of clients related to the place,
country of stay; natural and climatic conditions; the
nature of activity and physical complexity of the
route; confessional and ethnicity of the client's
family; and the nature of the route.1. Know the
theoretical basis of service as a part of culture;
peculiarities of personal service; types of service
activity; tactics of service process.
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TaramMap IbIH JOCTYpIEpi; Oara-cama

KaTbIHACTAPHI JKOHE T. 0.

GU3MUECKOH  CIIOXKHOCTH  MapIIpyTa;
KOH(eCCHOHATLHOM u THUYECKON
MPUHAICKHOCTH, TpaauLuit
HaL[PIOHaJ’IBHOﬁ KYXHHU; COOTHOIICHUA

IECHA-KAa4YCCTBO U AP.

Ilpepexeusummepi / Ilpepexeuzumot / Prerequisites

TypusmHuiH OenceHai TypiepiHiH TEXHHKACHI
MEH TaKTHKAaCHI.

Texuuka u
Typu3Ma.

TaKTHKa aKTHUBHBIX BHI0B

Technique and tactics of active types of tourism.

Kypcmuviy kbickawa mazmynst / Kpamxoe codepycanue kypca/ Course summary

[Tonai oky GapeicbiHAa OUTIM amymibuiap KOHAK

B X0JIE U3Y4EHUS THACIUTUIMHEI,

During the study of the discipline, students are

yit KOCIMOPHBIH/A Tamak eHJIIpiciH | oOydJaromuecs: 3HakomsTcs ¢ opranu3auueii | familiarized with the organization of food
YHBIMIACTBIPYMEH; CIIOPTTHIK-TaHBIMABIK | IIPOM3BOJACTBA IIMTaHMSA Ha rocTHHHYHOM | production at the hotel enterprise, in sports and
Typiapaa KOHE CEpPBUCTIK KbI3METTi | HPEANPHATHH; B cioptuBHO- | educational tours and the organization of service
YHBIMIACTBIPDY ~ MOCENIeNIepiIMEH  TaHbICAJbl. | MMO3HABAaTeNbHBIX Typax ©  Bompocamu | activities. Consider the essence and importance of
Kbi3MeT KepceTy MOJCHHUETIHIH MOHI MEH | OpraHM3allid  CEpPBHCHOM  JesTeibHOCTH. | Service culture, and aspects of service culture, the
MaHbI3bIH, KbI3MET KOpceTy MojeHHeTiHiH | PaccMaTpuBaroT cymHOCT, ¥ 3Hadenue | main indicators of service quality and level of
aCTeKTIIepiH, KbI3MET KOPCETY CamlachlHbIH | KYJIbTYphl CEpBHCA, M AaCIeKThl KyJbTyphl | Service to the population. Service etiquette at
HETI3r KOPCETKIIITEpiH KOHE XalbIKKa KhI3MET | OOCIy)KMBaHHS, OCHOBHBIX  MoOKkasarenei | hospitality enterprises. Legal regulation of service
KOpCceTy JeHTeiiH KapacThIpajibl. | KadyecTBa YCIYr M YpPOBHsS oOcCiyxuBanus | activities.
KoHaroKaiabUIBIK  KOCIIOPBIHAAPBIHAA KBI3MET | HAcelleHHsl. JTHKET OOCIHy)XKHBaHUS Ha
kepcery  oTukeTi.  CepBHCTIK  KbI3METTI | MpEANnpUATUsSX TrocTenpuuMmcTBa. IIpaBoBoe
KYKBIKTBIK PETTEY. pEryJIUpOBaHNE CEPBUCHOMN JIESITEIbHOCTH.

Iocmpexsusummepi / [locmpexsuszumat/ Postrequisites
Typuszm KOCIMOPBIHAAPIBIH Kapxbl- | ODUHAHCOBO-X0351CTBEHHAS nesTenbHOCTH | financial and economic activity of tourism
[IapyambUIbIK  Kbi3MeTi; TypucTik Owu3HecTi | mpeanpustuii Typusma; [lmanupoBanue wu | enterprises; Planning and organization of tourist
xKocmapiay koHe  yibiMpactelpy/  Typusm | opranuzanus TYPUCTCKOTO ousneca/ | business/ Modeling of business process in industry
MHIYCTPUSCBIHAAFBI OM3HEC-yaepicTi Moaenaey. | MoaenupoBaHue Ou3Hec-mpoIecca B | tourism.

WHAYCTPUH TypH3Ma.

bazoapnama scemexuiici / Pykosooumenwv npozpammut/ Prog

ramme manager

Manvwaxosa B.B.
Mmazucmipi

— az2a OKblmyuivl, Mypusm

Manvwaxosa B.B. —
npenooasameib, Ma2UCmp mypusma

cmapuiuil

Malshakova V.V. — senior lecturer, master of
tourism
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Konarpicailnblilkmazol ImuKansvlx, Kbizmem xkopcemy / Imuka oocnyscusanus 6 2ocmenpuumcmae / Ethics of Service in the Hospitality

OKy maxcamul / Yueonaa yenv/ Purpose

KA3AKIIA

HA PYCCKOM

IN ENGLISH

DTHKa WAGACHIH  FBUIBIM  JKOHE  pPyXaHU
MOJICHUETTIH (PEHOMEHI peTiH/Ae YCBIHY; KociOu

Jlate npezicTaBieHHe 00 THUKE Kak Hayke U
SIBJICHUU JYXOBHOM KYJbTYpPbI; O3HAKOMHUTH C

To give an idea of ethics as a science and a
phenomenon of spiritual culture; to familiarize with

3THKA, KOCIMKEPJiK cajachl MEH OJIeNTaHy | HOPMATHBHBIMH  oOpa3iiamMu  JUYHOCTH, | Normative samples of personality, ethics of
ITUKAChl, KOHAKXAWIBIK WHIYCTPUACHIHBIH | 9THKOH  mpodeccun,  dTHKodM  chepsl | profession, ethics of business sphere and
KbI3MET  KOPCETY  calachlHBIH  MaMaHbl | IPEANPUHAMATEILCTBA M ympaBieHdeckoi | managerial ethics to familiarize with the ethics of a
ITUKAbIMEH TaHBICTBIPY. ITHKOH O3HAKOMHUTH C ITHKOW crenuanucta | service specialist in the hospitality industry..
cheppl  OOCIyXHBaHHsI B  HUHIYCTPHUH
TOCTCTIPUUMCTBA.
Oxvimy namuoiceci / Pesynomamut 06yuenus / Learning outcomes
Kypcrbi CoTTI asiKTaraHHaH keiiin | [Tocsie ycmemHoro 3aBepieHusi Kypca | After successful completion of the course,
olriManymbLIap o0yuarommecst OyayT students will be
1. DTuka JKOHE OTHKET Typaubl kaumnsl | 1.3HaTe oOume nmoustus o6 3Tuke u 3tukere, | 1. To know the general concepts of ethics and
YFBIMAAPIBl  FBUIBIM ~ peTiHae  Oury; | Kak O HayKe, IIOHATHE W 3HAa4YCHUE ethics as a science; the concept and meaning of
OH/IIPICTIK KBI3METTET1 KOCIOM ATHKA YFBIMBI |  MPO(ECCHOHAILHON ITHUKU B professional ethics in industrial activity.
MEH MaHBbI3BI. MIPOM3BOJICTBEHHOH JIEATETLHOCTH. 2. To know the requirements of modern etiquette
2. 3amaHayu 3TUKET IeH 0acKapy dTHKAChIHBIH | 2.3HaTh TPeOOBAaHUS COBPEMEHHOTO 3THKETa and managerial ethics; etiquette of a business
TaJANTapblH Olly; iCKep aAaMHBIH ITHUKETI; | U yNPaBJICHYECKOW ITHUKH; 3TUKET JIETIOBOTO person; culture of dress of a business person
KOciOM  KbI3METiHE OalJIaHBICTBI  ICKEep | YeIOBEKa; KYJIbTYPY OJICKIBI JIEJIOBOTO depending on professional activity.
aJlaMHBIH KAIM MOJICHHUETI. YeJioBeKa B 3aBUCHMOCTH or | 3. Observe the ethics of partner relations in the
3. OIeyMEeTTIK-MOJIEHU CEpPBHC KOHE Typu3M | MpodecCHoHANBHOMN IeATeNbHOCTH. sphere of socio-cultural service and tourism.
caJlachIHarbl OPINTECTIK KaTbiHAacTapabiH | 3.Co0moaaTh ITUKY naptHepckux | 4. Conduct business negotiations in compliance
ATUKACBIH CaKTay. OTHOIIIEHUN B chepe COLIHAJILHO- with the forms of business etiquette: official,
4. Ickepimik OTHUKET HBICAHJAPBIH CaKTail | KYyJIbTYPHOTO CEPBHCA U TypU3Ma. speech, guest and personal communication.
OTBIPBIN ICKEPIiK Kelmicce3aep XKyprizy: | 4.Bectu JICIIOBBIC MIEPETOBOPHI c | 5. Determine the socio-psychological
KBI3METTIK, COWIey, KOHAK JKOHE JKeke | coOmoacHueM (opM IeJ0BOTO ITHKETa: characteristics of consumers.
KapbIM-KaTbIHAC. ciyxeOHOro, peueBoro, rocreBoro u | 6. Analyze the ethics of partnership relations in
5. TyTeIHyIIBLIAPIBIH QJIEYyMETTIK- | JIMYHOTO OOIICHHS. the field of hospitality and identifies its
MICUXOJIOTUSUTBIK epekmienikrepid | 5.0npeaensiT COUUaIbHO-TICUXOIOTHUECKIE features.
AHBIKTAHBI3. 0COOEHHOCTH MOTPEOUTEIIEH. 7. ldentify the main tasks and requirements of
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6. KoHaxkalJIbUIBIK CaJlachIHAAFbl CEPIKTECTIK

STHKACHIH Tanjgay KOHE OHBIH
EPEKIICITIKTEPIH aHBIKTAY.

7. Kazipri 3amaHaysm  O3THUKETTIH  HeTi3ri
MIHETTEPI MEH TaJalTAPbIH aHBIKTAHBI3.

8. bBackapymbUIBIK JTHKAa MEH KOCIIKEPIIK

CaJlIACBIHBIH 3TUKACBIH, KOHAKXaNJIBLIBIK
cajacsl MaMaH/IapbIHbIH CEepIKTECTIK
KATbIHACTAPBIHBIH TYPJIEPIH TUHAMHKAIBIK
Tajgay JarIbUIapblH MEHTEPY.

6.AHanmu3UpOBaThH ATUKY HapTHEPCKUX
OTHONICHHWI B c(epe TOoCTeIPUUMCTBA H
BBISIBJISIET €€ OCOOCHHOCTH.

7.0npenensith OCHOBHBIE 3a7a41
TpeOOBaHUSI COBPEMEHHOIO ATHKETA.

8.Bimanets HaBBIKAMU JTUHAMHYECKOTO
aHalM3a YNpPaBICHYECKOW JTUKH U ITUKH
chepsl  MPEANPUHUMATEILCTBA,  THUIIOB
NAapTHEPCKUX OTHOUICHUH CHEIHaTUCTOB
c(hepbl rOCTENPUIMCTBA.

u

modern etiquette.

To possess the skills of dynamic analysis of
managerial ethics and ethics of the sphere of
entrepreneurship, types of partnership relations
of specialists in the sphere of hospitality.

Ilpepexeusummepi / lIpepexeuzumot / Prerequisites

Typusm MeHeKMEHT1

‘ MeneaKMEHT Typusma

| Tourism management

Kypcmuiy kbickawa mazmynst / Kpamrkoe codepicanue kypca/ Course summary

OTuKa WIOEACBIH  FBUIBIM  JKOHE  pyXaHu
MOJICHMETTIH (PEHOMEHI PETIHJE YCBIHY; KociOu

OTHKa, KQCiHKepHiK cajlaCbl MCH OICITAHY
OTUKACHI, KOH&K)K&fIJ'II:IK HHAYCTPHUACBIHBIH
KbIBMET KoepCceTy CaJIaChbIHBIH MaMaHbI

OTUKACBbIMCH TaHBICTBIPY.

Jlath mpezncTaBieHue 00 ITHKE KaK HayKe H
SIBJICHUH JYXOBHOM KYJIbTYpPbI; 03HAKOMHUTH C
HOPMaTUBHBIMU oOpasiamu JIMYHOCTH,
9TUKOM  mpodeccun,  3TUKOM  cdepbl
NpeANpPUHUMATENBCTBA W YIPABICHUECKOU
STHUKOM O3HAKOMHTL C DTHKOM CIIEIIUAJINCTa
cheppl  OOCIyXHBaHHSI B  HUHIYCTPHUH
TOCTEITPUHMCTBA.

To give an idea of ethics as a science and a
phenomenon of spiritual culture; to familiarize with
normative samples of personality, ethics of
profession, ethics of business sphere and
managerial ethics to familiarize with the ethics of a
service specialist in the hospitality industry.

Ilocmpexsusummepi / [locmpexeuszumot/ Postrequisites

XanpIKapayblK KOHE 1K1 TYpH3M
TyponepedTuHri / XaJjblKapanblK >KOHE 1IIKi
TYpU3M MEHEKMEHTI

TyponepedTnHr MEKIYHapOAHOT O 51
BHYTPEHHETO typu3ma/MeHeHKMEHT
MEXKYHAPOAHOTO U BHYTPEHHETO TypH3Ma

Turopereyting international and domestic tourism/
Management of international and domestic tourism

bazoapnama scemexuici / Pykosooumens npozpammot/ Prog

ramme manager

Ocuenxo H.A. — nedazozuxa eblibiMOapviHbly
KaHOuoamol

Ozuenko H.A. — kanouoam nedazo2udeckux
HAayK

Ogienko N.A. — candidate of pedagogical Sciences
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3 Kypc cTyAeHTTepiHe apHAJIFAH YJIeKTHBTI MaHAep / DaeKTUBHbIE JUCHUILIMHBI 1J1s cTtyaenToB 3 kypca/ Elective disciplines for 3rd year

students

Event- menedsemenmi / Event - meneoncmenm | Event - management

OKy makcamuwt / Yueonan yenwv/ Purpose

KA3AKILIA HA PYCCKOM IN ENGLISH
Typucrik ic-mapanapisl skocmapiay koHe | JlaTh 3HaHMS O NMPUHLMIAX TUlaHMpoBaHus u | 10 Qive knowledge about the principles of
YABIMIACTBIPY ~OPUHIMOTEPI Typaibl OUIIM | OpraHU3aIlMy TYPUCTCKUX MEPOIIPUATHI. planning and organization of tourist events.
oepy.
Oxvimy namuorceci / Pesynomamut 06yuenus / Learning outcomes
Kypcrbi CoTTI asiKTaraHHaH keiiin | [Tocsie ycmemHoro 3aBepiieHusi Kypca | After successful completion of the course,
olriManymbLIap odyuarommecst OyayT students will be
1. Typucrik ic-mapamap MeHeKMEHTiHIH | 1. 3HaTh OCHOBHBIC MOHATUS MeHemkMeHTta |1. To know the basic concepts of tourism events
HETi3r1 YFBIMJIApbIH, opTypiai Oenriiep TYPUCTCKHX MEpOTPUSTHH, management, classification of events by
OoiipIHIIA ic-mapanap/sl KIKTEYI, KJaccu(uKanuu MEpPOTIPUATHIA o different signs, principles of planning of
TYPHCTIK ic-mapanappl )Kocrapiay pa3NUYHBIM  TpPU3HAKaM,  MPHHIHIIGI tourism events, peculiarities of organizing and
NOPUHIMOTEPIH, OpTYpJi CHIATTarbl  ic- TUTAHUPOBAHUSI TYPHUCTCKUX MEPOTIPHUSTHH, conducting events of different nature.

miapanapAsl  YHUBIMAACTBIPY KOHE OTKIZY
epEeKILETIKTEPIH OLTy.

2. Typwucrik ic-mapaiapabl YHBIMAACTHIPYIBbIH
TEOPHMSUIBIK JKOHE TPaKTHKAIBIK HETi3zepi
Typajbl OUTIMIEPIH KOPCETY.

3. Kapxbuibik KOHE PECYPCTBIK
HIBIFBIHAAP/BI, BIKTUMall 3KOHOMHUKAJIBIK,
UMIDKAIK  KOHE e3re Je Tnaija MeH

0COOEHHOCTH OpraHM3alliu U MPOBEIACHUS
MEPONPHUITUI Pa3IMYHOTO XapaKTePA.

2. JIeMOHCTpUPOBATh 3HAHUSI TEOPETHUECKUX
U TPAKTUYECKUX OCHOB OpraHU3alHU
TYPUCTCKUX MEPOIPUSATUH.

3. IlpuMeHATh  HaBBIKM  OIGHKH  3aTpar
(DMHAHCOBBIX U PECYPCHBIX, BO3MOMKHBIX
OKOHOMUYECKHUX, HMMJDKEBBIX, M HWHBIX

2. Demonstrate knowledge of the theoretical and

practical foundations of the organization of
tourist events.

3. Apply skills of estimation of financial and

resource costs, possible economic, image, and
other benefits and incomes; norms of safety,
occupational  health and recreation of
participants and staff.

KipicTepai Oaranay maFaplIapblH; TEXHHUKA BBIFOZL © J0X0a0B;, HopMmbl Texuuku |4. Apply the principles of organizing leisure
Kayimnci3iri, KATBICYIIbLIAP M€EH 0€30MacHOCTH, TUTUEHBI TPyJda U OTAbIXa tourist activities; principles of staffing tourist
MEPCOHAIIBIH ~ €HOEK  JKOHE  JeMaJIbIC YYaCTHHKOB U TIEPCOHAA. groups, tourist exhibitions and festivals, etc.
TMTHEHAChl HOpMaJlapbIH KOJIJIaHYy. 4. TlpumensaTp  mpuHIMIBL  opraHu3anuu |5. To be able to react in case of possible criminal
4. Typuctik  OarbITTaFbl ~ 0OC  YaKBITTHI J0Cyra TYPHUCTCKOH  HaIPaBICHHOCTH; and terrorist threat, in the place of supposed
YUBIMIACTBIPY ~ KaFUAATTapblH; TYPUCTIK MPUHIUIBl KOMIUIEKTOBAHUS TYPUCTCKUX events, and in the regions of the events; to be
TONTApAbl, TYPUCTIK KOpMelep  MeH [PYyII,  TYPUCTCKAX  BBICTABOK MW able to develop perspective and calendar-
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(decTuBanmbAEpal JKWHAKTAY KaFHIATTapbIH
XKoHE T. 0. KOJIIany.

5. bIKTUMan KbUIMBICTBIK XOHE TEPPOPHUCTIK
Kayill TOHIeH Xarjaiija, OoJKaHATHIH ic-
miapajgap OpHBIHAA, COHJAAN-aK ic-Imapaiap
OTKI3UIETIH OHIpiepae opeKeT ere Oiny;
TYPHUCTIK YHBIMAAPIBIH IEPCHEKTUBAIBIK
KOHE  KYHTI30€NiK-TaKbIPBIITHIK  YKYMBIC
JKOCIaplapblH d3ipei Oiy.

6. 3amanayum OiniM Oepy TEXHOJOTHSIAPBIH
KOJJIaHa OTBIPBIN, >KaHa OTiM alny e3
KYMBICBIH FBUIBIMH HeTi3/1e
YHBIMIACTBIPAIBI.

7. 3eprrey MocemneNepiH UICHIyAiH HErisl
peTiHAe  aKmapaT Ke3JepiHiH  opTypii
TYPAEpIMEH KEWIEHAl JKYMBIC JKYprizy,
aKmapaTThl 1371ey JKoHe Kyherney.

8. Emimizne »xoHe onemJe ic-IIapanapiblH
KaHa HBICAH/1apbIH yibIMAACTBIPY
OOWBIHIIA TPEHATEP MEH aFrbIMIAp TYypallbl
"O1711M >KYT1H" YHEMI TOJBIKTBIPBII OTHIPY.

(dbecTtuBaieii u T.1.

5. YMeTb pearupoBaTh B CIy4ae BO3MOXKHOM
KPUMUHAJIBHOM W TEPPOPUCTHUYECKOU
yrpo3sl, B  MECT€ IPEANOIaracMbIxX
MEpOIPHUATH, TaKk W B  PErHOHAX
MIPOBEACHUS MEPOTPHSITHIA; yYMETh
pa3pabaThIiBaTh MEePCIIEKTUBHBIC u
KaJIeHAapHO-TEMaTUYECKHE TJIaHbl pabOThI
TYPUCTCKUX OpPTaHU3alIUM.

6. IlpuoOperaTh HOBBIE 3HAHUS, HCIIONB3YS
COBpEMEHHBIE o0Opa3oBaTeNbHbIC
TEXHOJOTMM, HA  HAy4YHOM  OCHOBE
OpraHu3yeT CBOU TPYI.

7. IlpoBOANTh KOMIUIEKCHYIO  paloTy C
Pa3IMYHBIMU THUIaMH HH(POPMAIIHOHHBIX
WCTOYHUKOB, TIOMCKAa ¥ CHCTeMaTH3alNH
nH(OpMallUM KaK OCHOBBI  PELICHUS
HCCIIEIOBATENbCKUX 3a/1au.

8. PerynspHo momonHATh «O6arax 3HaAHUI» O
TPEHIAX W TEUCHUSAX 110 OpraHU3aIuu
HOBBIX (POPM MEpOmpHsITHIl B CTpaHe U
MHpE.

thematic plans of work of tourist organizations.

6. To acquire new knowledge, using modern
educational technologies, organizes his/her
work on a scientific basis.

7. To carry out complex work with different types
of information sources, search and systematize
information as a basis for solving research
problems.

8. Regularly replenish the "luggage of knowledge"
about trends and currents on the organization of
new forms of events in the country and the
world.

Ilpepexsuzummepi / Ilpepexeuzumot / Prerequisites

Typusm MeHemkMeHTi. TypusMmHiH OesceHl
TYpJIepiHie ic-1apaiap bl YUbIMAACTHIPY.

MeHeKMEHT Typu3Mma. Opranusanus
MEpOINPHUIATUI B aKTUBHBIX BUJAX TYPU3Ma.

Tourism management. Organization of events in
active tourism.

Kypcmuiy kvickawa mazmynot / Kpamkoe codeprcanue kypca/ Course summary

Ochbl TOH OKWFajlap ic-mapanapblH JKocmapiay
KOHE  YHBIMIACTBIpy  caJlaChIHAAFbl  aca
MaHbBI3 5] acmeKTuIepai aHBIKTayFa
OarpITTaJIFaH, OKUFalap MEH MOJCHH ic-
mapajgap KYHTI30€CiH eCKepe OTBIPHIN, TYPUCTIK
OM3HECTI Kypy KaFuJaTTapblH 3epaeieini. Op

Hacrosimas jgucunuiivHa HampaslieHa Ha
BbISIBIIEHHE HanOojee BaXKHBIX AacleKTOB B
o0jacTl TUIAHUPOBAHUS M  OpraHMU3AINH
COOBITHIHBIX MEPOIIPUATHH, U3y4aer
MPUHIUIIBI IOCTPOEHUS TYPUCTCKOTO OM3HEeca
c yu€TOM KaJieHIapsi COOBITHI U KyJIbTYpPHBIX

This discipline aims to identify the most important
aspects in the planning and organization of events,
studies the principles of building a tourism
business, taking into account the calendar of events
and cultural activities. Peculiarities of coordination
with local governing organizations, when
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TYpJl CHUNATTarbl OKHUFAlIapAbl YHBIMIACTBIPY

MeporpusaTHil. OcoOOEHHOCTH COTJIACOBAHUS C

organizing and holding events of different nature.

KOHE OTKI3y Ke3iHJe IKeprilikTi Oackapy | MECTHBIMH YIPaBISIOIIMMHU opraHu3aimsmu, | Features of reception of participants of event
yHBIMIapBIMEH KeJicy epEKIICTIKTEPI. | IPU OpraHHU3aIuH u npoBeaeHuu | tourism.

Okuranap Typu3MiHe KATBICYIIBUIAP/IbI | COOBITHMHBIX ~ MEPONPHATHHA  Pa3JIMYHOrO

KaObLI/1ay €peKIIeITIKTEPI. xXapakrepa. OcobenHoctu npuema

YJIaCTHUKOB COOBITHIMHOTO TypHU3Ma.
ITocmpexsusummepi / [locmpexeuszumut/ Postrequisites

XabIKapasibIK KOHE 1K typusm | TyponepeidTiHr MEXTYHAPOIHOTO u | Turopereyting  International and  Domestic
TyponiepeTuHri/  XanblKapaliblK JKOHE IIIKI | BHYyTPEHHETO Typuzma/ Menemxment | Tourism/  Management of international  and

TYypU3M MeHeI[)KMeHTi

MCKAYHAPOAHOT'O U BHYTPCHHET'O TypHU3Ma

domestic tourism

bazoaprama rcemexwici / Pykosooumensv npozpammut/ Prog

ramme manager

Ozuenko H.A. — nedazocuxa 2ulibiMOapbitbly
KaHOuoamol, KayblMOACMbIPbLI2AH Npogeccop

Ocuenko H.A. — kanouoam nedazo2uyeckux
HAYK, ACCOYUUPOBAHHBLU NPopeccop

Ogienko N.A. — candidate of pedagogical
Sciences, associate Professor

Akonozuanvik mypusm | Ixonozuueckunu mypusm | Environmental tourism

OKy maxcamul / Yueonan yenv/ Purpose

KA3AKIIA

HA PYCCKOM

IN ENGLISH

Kazakcranma JkoHe IIETEIAC DKOJIOTHSIIBIK
TYpU3MJII YHUBIMIACTBIPY JKOHE KY3€re achIpy
Ke3iHAe TaOWFaTThl MaijlanaHy MeH TaOWFaTThI
KOpFayabl  OHTAWJIAHIBIpYMEH  OalJaHBICTHI
NPAKTUKAJIBIK MIHIETTEpAl ILIelyae ipreii Ty-
PUCTHKAIBIK, JKOJIOTHSIIBIK JKOHE
reorpadUsIbIK OUTIMAI KOMIETEHTTI KOJJIaHy
KOJIAAPBI Typasbl TYCIHIKTEP KaIbIITACThIPY.

@opMHUpOBaHUE MPEICTABICHUS O IYTAX
KOMIIETEHTHOT'O MIPUMEHEHUS
(byHIaMEeHTaIbHBIX TYPUCTCKHX,
9KOJIOTMYECKUX U reorpaduueckux 3HaHUN B
pELIEHNN MPAaKTUYECKUX 3a7ad, CBA3aHHBIX C
ONTUMU3AIMENH  NPUPOAOIOIB30BAHUS U
OXpaHOM TPUPOJBI IPU OpraHU3aluu MU
OCYILIECTBJICHUH 3KOJOIMYECKOr0 TypuU3Ma B
KazaxcTane u 3a pyOoeoM.

Formation of an idea about the ways of compe-tent
application of fundamental tourist, environmental
and geographical knowledge in solving practical
problems related to the optimization of nature
management and nature protection in the
organization and implementation of ecological
tourism in Kazakhstan and abroad.

Okbimy

Hamuoiceci / Pesynomamot o6yuenus / Learning outcomes

Kypcrsi coTTI KeliH
olmiMaymbLIap

1. Omnempueri, Kazakcranmarsl xoHe Kocranait

asgKTaraHHaH

IMocae ycmemHoro
o0yyarommecsi OyayT

3aBeplIeHUs] Kypca

1. JlemoHCTpuUpBaTh 3HaHMS O POJIM U MECTE

After successful
students will be
1. Demonstrate knowledge about the role and

completion of the course,
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0OJIBICBIHIAFBI Kazipri KOFaMIarbl
HKOJIOTHSUIBIK TYPU3MHIH peJli MEH OpHBI
TypaJibl OUTIMIIEPIH KOPCETY.

DKOJIOTUSITBIK TYpU3M/I JaMbITy]1a
Kemrboacmsl enjaep jkoHe KazakcraHmarbl
SKOTYPU3MHIH HETI3Ti OHIpJepi Typabl
OlTiMIEpiH KOPCETY.

OKOJIOTUSIIBIK TYPHU3M MakKcaTTapbl YIIiH
TaburaT TeH  Ta0WFW  KeIIEHIEPiH
KEKeJereH  KOMIIOHGHTTepiH  Oaranay
o/icTepl MEH dJiCTeMeNIepiH MEHTepy.
Kazakcranma Kkasipri 3aMaHfel TaOWFar
naiiianany, SKOJOTHSJIBIK arapTy >KOHE
KOpIIIaFaH OPTAaHBI KOpFay HBICAHBI PETIHJC
SKOJIOTHSUIBIK TYPU3M TYpalbl TYCIHIKKE He

oomy.
OKOJIOTUANBIK TYpU3MHIH opTYpII
HBICaAHIapbIH ICKe aceIpy Ke31iHae

TaOUFATThl MalAaIaHyAbl OHTAWIAHIBIPY
MEH KOpIIIaFaH OpTaHbl KOPFayAbIH FHUIBIMU
TOCUIZIEpiHIH epeKIIETIKTepiH MEHTepy.

OKOJNIOTUSUIBIK ~ CasgxaTThl  JaMBITY/IbIH
HEri3ri  mapTrapsl MeH (aKTopIapblH
aHBIKTAY JKOHE Tajjay JIaFabUIapbiH

MEHTEpY.

KapXbUIblK KOHE PECYPCTHIK, BIKTUMAI
HKOHOMHKAJIBIK, UMHJDKIIK OHE e3re Je
nmaiija MeH KIpICTep/AlH UIBIFbIHAAPBIH

Oaranay JIaF IbLTAPBIH; TEXHHKa
Kayirnci3iri, KaTBICyIIBLIAP MEH
MEePCOHANIBIH ~ C€HOEK JKOHE  JeMallbiC
TUTHEHACHI HOpPMAaJIaphiH, TYPHUCTIK

9KOJIOTHYECKOT0 TypH3Ma B COBPEMEHHOM
obmectBe B Mmupe, B Kazaxcrane u B
Kocranaiickoit obnactu.
JleMOHCTpUpUpPOBaTh 3HAHUS O CTpaHax,
TUAUPYIOIIHUX B pa3BUTUU
9KOJIOTMYECKOT0 Typu3Ma, U IJIaBHBIX
peruoHax skoTypusma B Kazaxcrane.
Brnagers MeTromamMu W METOAMKAMH
OLICHKHU OTJENbHBIX KOMIIOHEHTOB
MPUPOJIBI ¥ MPUPOIHBIX KOMIUIEKCOB MJIS
1[eJei SKOJIOTHYECKOro TypHu3Ma.

Nwmetp npeacrabieHne 00 3KOIOrHUECKOM
TypusmMe Kak (opMe COBPEMEHHOTO
MPUPOAONOIB30BaHUSA,  AKOJIOTHMUECKOTO
MPOCBEIICHUSI M OXpaHbl OKPY’KaoIIen
cpensl B Kazaxcrane.

Brnagets cnenudukoil Hay4HBIX MOAX0I0B
K ONTHUMHU3AIMKN TMPUPOJIOTOIB30BAHUS U
OXpaHe  OKpyXawuiei  cpeasl  Mpu
peanu3anuu Ppa3INYHBIX bopm
3KOJIOTUYECKOT0 TypHU3Ma.

BrameTs HaBbIKaMM BBHISIBIICHUS U aHAIM3a
TJIABHBIX YCIOBHA U (DAKTOPOB pPa3BUTHS
9KOJIOTHYECKHX ITyTEIIECTBUM.

[IpuMeHATh HaBBIKM  OLEHKH  3aTpaT
(DMHAHCOBBIX M PECYPCHBIX, BO3MOKHBIX
SKOHOMUYECKHUX, WMMJIKEBBIX, M HWHBIX
BBITOJT ¥  JOXOJOB; HOPM TEXHUKH
0€30MacHOCTH, TUTUEHBI TPyJa U OTIbIXa
YY4aCTHUKOB M TME€pPCOHANA; MPHUHIIMIIBI
OpraHu3alu nocyra TYpPUCTCKOI
HaIMpPaBJIEHHOCTH.

. To possess

place of ecological tourism in modern society in
the world, in Kazakhstan and in Kostanay
region.

. Demonstrate knowledge about the countries

leading in the development of ecological
tourism and the main regions of ecotourism in
Kazakhstan.

methods and techniques of
evaluation of separate components of nature
and natural complexes for the purposes of
ecological tourism.

. 4. have an idea about ecological tourism as a

form of modern nature management, ecological
education and environmental protection in
Kazakhstan.

. To know the specifics of scientific approaches

to optimization of nature management and
environmental protection in the implementation
of various forms of ecological tourism.

. To master the skills of identifying and

analyzing the main conditions and factors of
ecological travel development.

. To apply skills of estimation of financial and

resource costs, possible economic, image, and
other benefits and incomes; norms of safety,
hygiene of work and rest of participants and
personnel; principles of organization of leisure
of tourist orientation.

. Organize hikes and trips with ecological

purposes: collect information and prepare local
history and general geographical reference;
form groups; complete the material and

27




OarpITTaFrbl 0OC YaKbITThl YHBIMIACTBIPY
KaFUJIaTTapbIH KOJIJAHY.

8. DOKOJOTHUIBIK MakcaTTapMeH IKOPBIKTap
MEH casxaTTap/bl YUBIMIACTBIPY: akKmapar
KUHAYAbl JKOHE OJIKETaHy JKOHE >KaJIIbl
reorpadUsUIbIK aHBIKTAMAHbI JTAHBIHAY/ BT
’KY3ere acelpy; TONTap KYpy; MaTepHaIbIK-
TEXHUKAJIBIK 0a3aHbI TOJBIKTBIPY;
MEIUIMHAIIBIK KAMTaMAachl3 eTy.

8. OpraHI/IBOBBIBaTB IMOXOAbI U IMMYTCHICCTBUA

c IKOJIOTHYECKUMU LEIISIMHU
OCYIIECTBIATE cOOp wuHpopManuu w
MOATOTOBKY KpaeBeIuecKon "
obmereorpaduyeckon CIIPaBKH;
(dbopMHUpOBATh TPYIIBI; KOMIUIEKTOBATH
MaTepUATbHO-TEXHUYECKYIO 0azy;
MEIUIUHCKOE 00ECTICYCHNE.

technical base; medical support.

Ilpepexeuzummepi / Illpepexeuzumot / Prerequisites

Typusmonorust Heriznepi. Typuctik OuzHecteri
OernceH i Typiap bl YHBIMAACTBIPY

OcHOBBI TYPU3MOJIOTHH. Opranuzanus
AKTUBHBIX TYPOB B TYPUCTCKOM OHM3HECE

Fundamentals of Tourismology. Organization of
Active Tours in Tourist Business

Kypcmuiy kbickawa mazmynst / Kpamxoe codepycanue kypca/ Course summary

[Ton HOpPMATHUBTIK-KYKBIKTBIK Oa3aHbIH Ka3ipri
JKarJabIMCH JKOHE Kazakcran
PecniyOnukachlHAAaFbl 3KOJIOTUSIIBIK TYPU3MHIH
naMy OoJaniarsIMeH, KOPBIKTap MEH KOPJIap.IbIH
Oydepamik aliMaKTapbIHIA DKOJIOTHSUIBIK
TYpU3MHIH namy epeKILEeTIKTEpIMEH
TaHBICTBIPA/Ibl. DKOJOTHSIIBIK TYPU3MII 1aMBITy
’KOHE IKOJOTHUSIIBIK TYpapAbl OJ1aH dpi JaMBITY
YIIiH aiMakThIH >KapaMJbUIBIFBIH  aHBIKTAY
MaKcaThbIH/Ia aiMaKTBIH KOHE JKaJIbl eJJIiH
PeKpeausuIbIK oneyeTiH (baxTOpIIBIK
WHTETPAJIJIbI Oaranaympl, altMaKThIH
epeKUIeNiKTepl, SKOJOTUAIBIK MapIIpyTTapibl
YUBIMIACTBIPY  JKOHE  JKyprizy  OoibIHINIA
MPAKTUKAJIBIK JaFAbUIap bl KAJbIITACThIPA/IbI.

JlucuMiuinHa 3HAKOMHUT C  COBPEMEHHBIM
COCTOSTHUEM HOPMAaTUBHO-TIPAaBOBOM 0a3bl U
MEPCIIEKTUBAMH  Pa3BUTUS JKOJOTUYECKOTO
TypusmMa B PecnyOnuke — Kasaxcran.
OCOOEHHOCTSAMU Pa3BUTUSL HKOJOTHYECKOTO
Typu3Ma B Oy(epHBIX 30HAX 3aMOBEIHUKOB U

3akazHukax. dopMupyeT  mpakTHUYECKHE
HaBBIKH MPOBEICHUS no¢akTOpHO-
WHTETPAJIBHOW  OLEHKU  PEKPEalMOHHOIO

MOTEHIIMaja PEerioHa U CTPaHbl B IIEJIOM C
LIEJIbIO BBISIBIICHUS IPUTOAHOCTH PETHOHA JIJISt
pa3BUTHA  DKOJIOTUYECKOTO  TypusMa U
nanpHemel  pa3pabOTKH  3KOJOTMYECKHX
TypOB C Y4YeTOM OCOOCHHOCTEH pEruoHa;
HaBBIKM  OpraHM3allMd U IPOBEACHUS
9KOJIOTHYECKHUX MapUIpyTOB.

The discipline acquaints with a modern
condition of a normative-legal base and prospects
of development of ecological tourism in the
Republic of Kazakhstan. Features of development
of ecological tourism in buffer zones of reserves
and preserves. Forms practical skills of carrying
out factor-integral assessment of the recreational
potential of the region and the country as a whole
for the purpose of revealing suitability of the
region for development of ecological tourism and
the further development of ecological tours taking
into account features of the region; skills of the
organization and carrying out of ecological routes.

Hocmpexsusummepi / [locmpexsuszumat/ Postrequisites

Ou3HecTI xKocrmapiay KOHE
TypusM HMHIYCTPUSCBHIHIAFEI

Typucrik
YUBIMIACTBIPY/

[InaHnpoBaHre W OpraHHU3AIHS TYPUCTCKOTO
6uzHeca/ MojnenupoBanue Ou3HeEC-TIpolecca

Planning and organization of tourist business/
Modeling of business process in industry tourism.
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OM3HEeC-YAepICTI MOJENICY. XalbIKapaIbIK KOHE
1K1 TYPU3M TYPONIEPEHTHHT .

B MHAyCTpuM TypusMa; TyporneperuTuHr
MEXYHApOAHOTO U BHYTPEHHEr0 TypHU3Ma.

Turopereyting international and domestic tourism.

bazoaphama sicemexuici / Pykosooumenwv npozpammut/ Prog

ramme manager

Manvwarosa B.B. — aza okbimyuwivl, mypusm
Mmazucmipi

Manvwakosa B.B. — cmapwuii
npenooasamenb, MA2UCMp Mypusma

Malshakova V.V. — senior lecturer, master of
tourism

Typucmik Kewenoepoin yuvimoacmuipy-uiapyautvliavlk Kvizmemi | Opeanu3zayuonno-xo3aiucmeeHHas 0essmeibHOCMb MYPUCHKUX KOMNIEKC08 /
Organizational and economic activities of tourist complexes

Oky maxcamul / Yueonas yenv/ Purpose

KA3AKILIA HA PYCCKOM IN ENGLISH
Typucrik kerrenaepai 6ackapy epekinenikrepi | @opMupoBanue IpeCTaBICHUS 06 | The formation of ideas about the features of the
Typajbl TYCIHIK KaJbINTaCThIPY, TYPHUCTIK | OCOOCHHOCTSX yIpaBlieHHs TypUCTCKUMH | management of tourist complexes, the study of the

KeIeHACPAIH YHUBIMAACTBIPY KYPBIIBIMBIHBIH
EPEKIIeNTKTEPl MEH 03apa 0alIaHBICHIH 3€PTTEY.

KOMIUIEKCAaMH, H3Yy4e€HHE OCOOCHHOCTEH U
B3aMMOCBA3EH OPraHU3alMOHHON CTPYKTYpBI
TYPUCTCKOTO KOMIIJIEKCA.

features and relationships of the organizational
structure of the tourist complex.

OKbimy

namudceci / Pesyiomamol 00yuenus / Learning outcomes

KypcTsl ¢oTTi asgKTaraHHaH KeiiH

oiniManymbLIap

1. KoHaxxalablIbIK CaJachIHIaFrbl
HOPMAaTHUBTIK-KYKBIKTBIK ~ 0a3aHbIH  pPeIiH

Oimy; KkociOum (QyHKIMsUIApIBl  OpBIHAAY
KE31H]1e TYBIHJAUTHIH MIHACTTEP/I1 IICTIY.

2. KoHaxxaiabUIbIK UHAYCTPHUSICHIH
YUBIMAACTBIPY HeT13/epiH,
KoHaxxalabuIbIK UHAYCTPHSICHI
KOCIMOPBIHAAPBIH ~ KAPXKBUIBIK ~ Talaay
ozicTeMeciH Oiny.

3. KapXbUIBIK MEHEKMEHT (QYHKUUSIAPHI

APKbUIbL KOHaK)KaﬁHLIHBIK HHAYCTPUACHL
KOCIMOPBIHAAPBIHBIH TTEPCOHAIIBIH 0acKapy

ITocae ycnemHoro 3aBepuieHust Kypca

o0yyarommecsi OyayT

1. 3Hath posb HOPMATUBHO-TIPABOBO 0a3bl B
cepe rocrenpuUMCTBA; pemiaTh 3aaadH,
BO3HUKAIOIINE npu UCTIOJTHEHU U
npodeccnoHaNbHbIX (HYHKIUI.

2. 3HaTh OCHOBBI OpPraHMU3ALUU HHIYCTPUU
TroCTCIIPUMUMCTBA, METOJAUKHU (l)I/IHaHCOBOFO

aHam3a NpeaIpUATHHA UHIYCTPUH
roCTEeNPUUMCTBA.
3. Ilonumars BOIIPOCHI yIpaBJIeHUs

MIEPCOHAJIOM  NPEAIPUATUH  HWHIYCTPUH
TOCTETIPUMMCTBA C IOMOIIBIO (DYHKITHIA

(hMHAHCOBOT'O MEHEKMEHTA.

After successful

students will be

1. Know the role of the regulatory framework in
the hospitality industry; solve problems
encountered in  the performance of
professional functions.

2. To know the basics of the organization of the
hospitality industry, methods of financial
analysis of enterprises in the hospitality

completion of the course,

industry.

3. Understand the issues of  personnel
management  of  hospitality  industry
enterprises with the help of financial

management functions.
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MoceJIeNnepiH TYCiHy.

4. KoHaKXalIbUIBIK caJlachIHJarbl
KOCIMOPBIHAAP/IBIH KBI3METIH YHBIMIACTHIPY
KOHE JKOCTIApiIay KaFuIaTTapblH KOJIJaHYy.

5. HapbIKTBIK YKOHOMHKA JKarmarbIHaa
KOHAKKaMJIBLIBIK CaJIaChIH/IaFbI
KOCINOPBIHAAP/IBIH KAPXKBUIBIK €CeNTUIIrH
xKacay 9/IlicTeMeCiH MEHTepy.

6. KoHakxalIbUIbIK KOCINOPBIHAAPBIH
Kocrnapiay jkoHe Oara Oenriiey oicTepiH
KOJIJTaHBIHBI3.

7. KoHakXahabUIbIK caJlaCBhIHIArbl

KOCIIOPBIHAAPABIH  €HOEK Y>KbIMJIApbIHJIA
KYMBIC iCTeY JaFIbIJIapBIH MEHTEPY.

8. IlapyalibUiblK KbI3METTI JKYprizy YIIiH
3aMaHayd aKIapaTThlK TEeXHOJIOTHsIIapIbI
NpakTUKaga  KOJIJaHy,  IIapyalllbUIbIK
KBI3METTI JKETULIIPY JKOJIIapbIH jKacay.

4. [IpuMeHSATh TPHUHLMIBI OpPraHU3alud U

IJIAHUPOBAHUS JeSATeTbHOCTH
MpeanpusaTHil cheprl roCTENPUUMCTBA.
5. Bnaners METOAUKON COCTaBJICHUS

(MHAHCOBOW OTYETHOCTU MPEANPUATUI
cheppl TOCTEIPUMMCTBA B  YCIIOBHSX
PBIHOYHOM YKOHOMMKHU.

6. Mcronb30BaTh NMpHEMbI IUIAHUPOBAHUS U
LIEHOOOpa30BaHUsA TPEANPUITUN CEpbl

rOCTEeTPUUMCTBA.

7. Bnagerp HaBblkamMH PabOTBHI B TPYAOBBIX
KOJUIEKTHBAX pEANPUIATHIA cdepbl
FOCTEIPUUMCTBA.

8. IIpuMeHATh Ha TIPAKTHKE COBPEMCHHEIC
nH(pOpMaIOHHBIE TEXHOJIOTUH s
BEJICHUS XO3SIHCTBEHHON JEATEIbHOCTH,
TEHEpUpPOBaTh MYTH COBEPLICHCTBOBAHUSA
XO3SIMCTBEHHOM JIEATEIIHHOCTH.

4. Apply the principles of organization and
planning of hospitality industry enterprises.

5. To master the methodology of financial
reporting of hospitality enterprises in the
market economy.

6. Use planning and pricing techniques of
hospitality enterprises.

7. To possess skills of work in labor collectives
of the enterprises of the sphere of hospitality.

8. To apply in practice modern information
technologies to conduct business activities, to
generate ways to improve business activities.

Ilpepexsuzummepi / Ilpepexeusumut / Prerequisites

KoHaxxannsLibIK WHIYCTPUSACHI, Typuszm
MEHEKMEHTI.

Nunyctpust rocrenpuumcTBa, MeEHEIKMEHT
TypHU3Ma.

Hospitality Industry, Tourism Management.

Kypcmuiy kvickawa mazmynot / Kpamkoe codepracanue kypca/ Course summary

byn moH opTypni TunTeri KOHAKKAMIBUIBIK
KOCIMOPBIHAAPBIH KAMTaMAaChI3 €TY/iH KYpaMbIH,
KYPBUIBIMBIH, HETI3T1 KOpJIAPBIH; aiHaJIbIM
KapakaTblH 3epTTeyre OarbITTaimFaH. TypuCTiK

KeLleH1epAiH OKIMIITIK-IIapyalTbIIbIK
KbI3METIH THIMI JKocrapiay MEH
YIBIMIACTBIPYABIH GyHKIHSTIAPHI MEH

olicTepiMeH TaHBICTBIpAAbl. DYHKIIMOHAIIBIK
OemiMInienep/i  KamMTamachl3 €Ty  JKy#eci,
TIEPCOHAITBI Oackapy KYPBUIBIMBI.

JlaHHas ~ OUCIUIUIMHA  HalpaBlieHa  Ha
W3y4EHUE COCTaBa, CTPYKTYPhl, OCHOBHBIX
(hoHIO0B; OOOPOTHBIX CPENICTB OOECIeUEHUS
NPEANPUITHIT TOCTENPUUMCTBA PA3ITUYHOTO
TUTA. 3HAKOMUT C (PYHKIIUSIMU U METOJIaMHU
3¢ (heKTUBHOTO MJIAaHUPOBAHUS u
OpraHu3aIu aMUHUCTPATUBHO-
XO3SIMCTBEHHOM JI€ATENBHOCTU TYPUCTCKUX
KOMILJIEKCOB. Cucremoit o0ecrnievyeHus
(YHKITMOHATTBHBIX Mo/pa3iesICHUH,

This discipline is aimed at studying the
composition, structure, fixed assets; current assets
of wvarious types of hospitality enterprises.
Familiarizes with the functions and methods of
effective  planning and  organization  of
administrative and economic activities of tourist
complexes. The system of providing functional
units, the structure of personnel management.
Examines the international experience of the
organization of hospitality services.
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KonaxxailibLibIK KBI3METTEPiH
YUBIMIIACTBIPYIBIH XaTBIKAPAIBIK TKIPUOECIH
KapacTbIpaJibl.

CTPYKTYpOH  ympaBieHus
PaccmarpuBaer  MeXIyHapOIHBIN
OpraHu3alMK CIyX0 rocTenpUUMCTBA.

IEpCOHAIOM.
OIIBIT

Ilocmpexsusummepi / [locmpexsuszumat/ Postrequisites

XanbIKapayblK JKOHE 1K
MEHE/DKMEHTI/  XaJIbIKapajiblK  KOHE
TYpU3M MEHEPKMEHTI TypOTIepeUTHHT1

TYpU3M
1K1

TyponepedTnHr MEXYHapOAHOT O u
BHYTPEHHETO Typusma/MeHeDKMEHT
MEKYHAPOAHOTO U BHYTPEHHErO TYpU3Ma

Turopereyting international and domestic tourism/
Management of
tourism

international and domestic

bazoapnama scemexuici / Pykosooumenwv npozpammst/ Prog

ramme manager

Llxeapenxo H.C. aza oxbimyuivl, mypuszm
mazucmpi

Ulxeapenxo H.C. — cmapwuii
npenooasamelb, Masucmp mypusma

Shkvarenko.S.— senior lecturer, master of tourism

Emoey-cayvikmuipy mypusminin pekpeauyusnvik pecypcmaput | Pekpeayuonnsie pecypcol 1euedno-o30oposumenvrozo mypusma / Recreational

Resources of Seductive-Optimistic Tourism

OKy maxcamul / Yueonan yenv/ Purpose

KA3AKIITA HA PYCCKOM IN ENGLISH
CrymeHTTepai peKpealusIblK pecypcrapMeH, | O3HakoMIeHHe CTYJICHTOB c | Familiarization of students with recreational
PEKpeaIUSITBIK KYHeIepMeH, TYPHUCTIK | peKpearnOHHBIMH pecypcamu, | resources, recreational systems, tourism
urepymMeH koHe KasakcTaHHBIH Op TYpJi | peKpealMoHHBIMH cucTeMamu, Typuctckoil | development and tourism development prospects in
aliMaKTapbIH/Ia TYpU3M/II JIAMBITY | OCBOCHHOCTBIO W IEpCHeKTHBamMH pa3ButHs | various regions of the world and Kazakhstan, as
HepCIeKTUBAIAPBIMEH, COHMail-aKk FHUIBIMHBIH | Typu3Ma B pa3in4HbiXx pernoHax wmwupa u | well as with the main theoretical concepts and
HETi3ri  TeOpWsUTBIK ~ KOHIenmusuiapbl  MeH | Kaszaxcrana, a Takke ¢  ocHoBHbiME | terminological apparatus of science, determining
TEPMUHOJIOTHSUIBIK ~aNnapaTbiMEH TaHBICTHIPY, | TEOPETUYECKUMU KOHIICTIIUSIMHU u | the value of the influence of natural -resource
pEKpeanusIIbIK Kyienepain JaMyblHa | TEPMHUHOJOTMYECKUM  ammaparoM Haykw, | factors of various regions of Kazakhstan and

Ka3zakcTaHHBIH KOHE IIET eNAepIiH opTypi
OHIpJIEPIHIH TaOUFU-PECYPCTHIK
(bakTopyiapblHBIH Ka3ipri KoraM YILIIH ocepiH
aHBIKTAY.

ONpElEJICHUE 3HAYCHUSA 11 COBPEMEHHOI'O
olmiecTBa BIMSIHUSL TPUPOTHO-PECYPCHBIX
(akTopoB pa3znMuHBIX pernoHoB Kazaxcrana
U 3apyOeXHBIX CTpaH Ha  pa3BUTHE
PEKpPEalMOHHBIX CUCTEM.

foreign
recreational systems.

countries on the development of

Oxwvimy namuoiceci / Pesynomamut o0yuenusn / Learning outcComes

Kypcrbi CITTI asKTAaFAHHAH

keiiin | Ilocie  ycmemmoro 3aBepmenmsi  Kypea | After successful completion of the course,
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OiiMaaymbLIap

1. Pexpeanusuibik QNIeyeTTi Oaranay
KaFUJIaTTapbl KOHE TYPU3M OOBEKTIIEPIHIH
peKpeanmsuIbIK OaranaybIH apTThIpy

YKOJIIAPBI TypaJIbl OLTIMIEPIH KOPCETY.

2. Tapuxu »oHE MOJICHU MYPaHBIH 3JEMEHTTEp1
periHae  JaHmUAQTTBIH ~ €H  MaHBbI3/bI
OenrijepiH  cakrail  OTBIpBIN,  TaOuFH
pecypcTap/bl YThIMIBI MalijanaHy >KeHIHIer1
ic-mmapanapabl  d3ipiiey JKOHE ICKE achIpy
JaFAbUIApbIH KOJI/IaHYy.

3. AyMaKTBIH peCypCTHIK diieyeTiHne Oara Oepy;
OHIPIIH TYPUCTIK-pEKPEAIUSIIBIK SJICYyeTiH
CUIIATTaNbI.

4. TaOuru OpTaHbBIH JKEKEJIETeH 3JIEMEHTTEpiHe
Oara Oepy;

5. Typuctixk uHAyCcTpHUs CYOBEKTICIHIH TaOHFU
OpTackl ~ MEH  IApyambUIbIK  KbI3METI
apachlHAarbl  e3apa OailmaHbic  KyileciH
OpHary.

6. EMaey-caybIKTbIpy — Typu3Mi  cajachlHIa
YUBIMAACTBIPY JKOHE xocnapiay
KaruJ1aTTapblH KOJIaHYy.

7. Emzey-caybIKTBIpy TYPU3MIH JIaMBITY/bIH
MakcaTTapbl MEH MiH/ETTepiH TYCIHY.

8. 3epTTey  MoceneliepiH  IICIIYAIH — HETi3i
peTiHae  akmapaT — Ke3JepiHiH  opTypii
TYPAEpIMEH  KeWIeHAl JKYMBIC XKYpri3y,
aKmapaTThl 137Iey JKoHe Kylherney.

oOyuaromuecst OyayT

1. [JemoHcTpupoBaThb 3HAHHUA MPUHIUIIOB
OLICHKM PEKpEalMOHHOIO IOTEHLHaaa M
nyTu NOBBIIICHUST  PEKPEALlMOHHBIX
OLIEHOK OOBEKTOB TypH3Ma.

2. IlpumensiTh HaBBIKM  pa3pabaTku U
peanusanuu MEPONPUATUN 10
palMOHAIBHOMY U CITOJIb30BAaHHUIO
IIPUPOJHBIX PECYPCOB, C COXPAHEHHEM U
noJyiep>)kaHueM HanOoJiee 3HAUYUTEIbHBIX
yepT  JlapAmwadTa, Kak  3JIEMEHTOB
HUCTOPUYECKOT0 U KYJIbTYPHOI'O HACIEIUS.

3. /laBaTh OLIEHKY pecypCHOMY MOTEHLMATY
TEPPUTOPUH; XAPAKTEPU3YET TYPUCTCKO-
pEeKpealMOHHbIN IOTEHLNAJl PETUOHA.

4. JlaBaTh OLIEHKY OTAEIbHBIM 3JIEMEHTaM
MIPUPOJHOMN CPELIbI;

5. VYcraHaBiauBaThb CHCTEMY B3aUMOCBS3EH
MEXKIY IIPUPOIHON cpenoun 51
XO3SMCTBEHHOM NIEATENILHOCTHI0 CYObEKTa
TYPUCTKON UHAYCTPHH.

6. IlpuMeHSATH NPUHIWIBI OpPTaHU3AIMH U
IUIAaHUpOBaHUsT B oOnactu  JieueOHO-
03JI0pPOBHTEIBHOTO TypU3Ma.

7. TlonnMaTh 1enW W 3aJa4d  Pa3BUTHUSA
7e4e0HO0-03J0POBUTEIHLHOTO TypU3Ma

8. IIpoBomuTh KOMIUIEKCHYIO paboTy C
pa3IMYHBIMM THUIAMH WH(GOPMALMOHHBIX
UCTOYHHUKOB, ITOMCKA U CUCTEMATU3ALUHU
MHpOpMAllUM KaK OCHOBBI  pEIIEHUs
HCCIIE0BATEIbCKUX 3aa4.

students will be

1. Demonstrate knowledge of the principles of
recreational potential assessment and ways to
improve recreational assessments of tourism
sites.

2. Apply skills to develop and implement
measures for the rational use of natural
resources, with the preservation and
maintenance of the most significant features
of the landscape as elements of historical and
cultural heritage.

3. Evaluate the resource potential of the territory;
characterize the tourism and recreational
potential of the region.

4. Evaluate individual elements of the natural
environment;

5. Establish a system of interrelationships
between the natural environment and the
economic activity of the subject of the tourism
industry.

6. Apply the principles of organization and
planning in the field of health tourism.

7. Understand the goals and objectives of
medical and health tourism development

8. Conduct complex work with different types of
information sources, search and systematize
information as a basis for solving research
problems.

Ilpepexeuzummepi / Ilpepexeuzumut / Prerequisites
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Typusmororust Herizaepi

| OcHOBBI TypH3MOIIOTHH

| Fundamentals of Tourismology

Kypcmuoiy kvickauwa mazmynnt / Kpamkoe codepicanue Kypca/ Course summary

byn Taburum 0OBEKTUIEPIIH peKpeanusIbIK
olleyeTiH, COHJAi-aK OJIapJbIH aJiaM aF3achIHa
KAl JKOHE HAKTBI ocep eTy (aKkTopiapbiH
Kapacteipanbl. Kazakcran PecnyOiimkachiHBIH,
OHIPIIH ayMarbIHaa pykcar erinrex
AHTPOIIOTEH/IIK JKYKTEMEHI €CKepe OTBIPHIIL,
onemae, TMJI-na xone Kasakcranma taburu

PaccmaTpuBaeT pekpeanmoHHBIN MOTEHIUAT
MPHUPOJHBIX OOBEKTOB, a TaKXKe (PaKTOPBI HX
o0miero u crenupuIeckoro BO3ACHCTBUS HA
opranuszM 4enoBeka. ONBIT UCIOJIb30BaHUS
MPUPOJHBIX  PECYpCOB  JUISL  JICUCHWS,
peadbuIuTaIuy, o0miero YKpETIeHUS
3nopoBesi B wmupe, CHI' u Kazaxcrane

Considers the recreational potential of natural
objects, as well as factors of their general and
specific impact on the human body. The
experience of wusing natural resources for
treatment, rehabilitation, general health promotion
in the world, CIS and Kazakhstan Opportunities to
use natural areas in the formation of medical and

ayMakTapael ~ eMJICY-CaybIKTBIpY  TypiapbiH | Bo3moskHocTH wucmonb3oBaHus mpupoasbix | health tours, taking into account the permissible
KaIBINTACTRIPYAa  MalJajaHy  MYMKIHAIrH | Tepputopuid B (dopmupoBanuu JjedeOHO- | anthropogenic load on the territory of the Republic
eM/ICY, OHAJITY, JCHCAYJIBIFbIH Kbl HBIFAUTY | O3MOPOBUTEIbHBIX  TypoB, ¢  ydérom | Of Kazakhstan, the region.
YIiH  Ta0WUFW  pecypcrapisl — HaijanaHy | JOIYyCTHMOW AaHTPONMOTEHHON HAarpy3kKd Ha
ToxXipuoeci. TEPPUTOPUU Pecniybnuku Kazaxcran,
peruoHa.

ITocmpexsusummepi / [locmpexeuszumeut/ Postrequisites
Typucrik OusHecTi xocmapinay — okoHe | [ImanmpoBanme m opranmszanusi Typuctckoro | Planning and Organization of Tourist Business
yibIMaacTeIpy, XalblKapalblK JKoHe imiki | OusHeca, TyponepedTuHr MexayHapoaHoro u | Turopereyting  International and  Domestic

TYpU3M TypOHepeNTUHT1/ XalblKapalblK XoHE
1K1 TYpU3M MEHEIKMEHTI

BHYTPEHHETO Typuzma/ MeHneKMEeHT
MEXIYHAPOIAHOI'0 U BHYTPEHHErO TYpU3Ma

Tourism/  Management of International  and

Domestic Tourism

bazoaphama rcemexuiici / Pykosooumensv npozpammut/ Prog

ramme manager

Ulxeapenxo H.C. aza oxbimyuivl, mypusm
mazucmpi

Llxeapenxo H.C. — cmapwuii
npenoodasamens, MA2UCmMp mypusma

Shkvarenko.S.— senior lecturer, master of tourism
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Typucmik Kpizmemmin KyKolkmolk He2izoepi / Ilpasosvie ocnosvt mypucmckoil desmenvrnocmu / Legal Basis for Tourism Activity

Oky maxcamul / Yueonas yenv/ Purpose

KA3AKIIIA HA PYCCKOM IN ENGLISH
Typuctik  casxarThl  KYKBIKTBIK  pertey | @opmupoBanue cucteMmbl 3HaHui B objactu | The formation of a system of knowledge in the
caJachIHIarbl OULTIM JKYHeCiH KaJbIITacThIpy, | IpaBoBoro  perynupoBanusi  typucrckux | field of legal regulation of tourist travel, to
crymentrepai  Kasakcran PecnyOnukaceinaa | MyTeHIECTBHI, O3HAKOMHTH CTYAEHTOB ¢ | acquaint students with the differences and features
KOHE IIeT eJjiepJe TYPHCTIK  KbI3METTI | pa3iuuusIMH M OCOOEHHOCTsMH yrpasieHus | Of management of tourist activities in the Republic
OackapyIbIH epeKIIeTiKTepi JKOHE | TYpUCTKO# nesrenbHOCThIO B Pecmyomuke | of Kazakhstan and in foreign countries.
aMbIPMAIIBUIBIKTAPIMEH TAHBICTHIPY. KaszaxcraH u B 3apy0eKHBIX CTpaHaXx.
Okvimy namuoiceci / Pezynomamut 00yuenusn / Learning outcomes

Kyperbl corri askraranHan keiiin 0Oiim | [Tociie  ycmemHoro 3aBepmenusi kypca | After successful completion of the course,
aJIymbLIap odyuarommecst OyayT students will be
1. Typucrik KbI3METTET1 HOpPMaTHBTIK- | 1. 3HaTh TEOPETHYCCKUE ocHoBel |1. To know theoretical bases of normative-

3aHHAMAJIBIK 0a3aHbIH TEOPHSUTBIK HOPMaTHBHO-3aKOHOJIATEILHOW ~ 0a3bl B legislative base in tourism activity; sources of

HETI3/IepiH; aKmapaT Ke3JepiH Ouly: OKy
KOHE FBUIBIMU 9Je0ueTTep, HOPMATUBTIK
aKTiiaep, Mep3imal bacrnaces.

2. Op Typm JepeKKe3NepiH JIepeKTepiH
CaNBICTBIPY, Oenriiai Oip Mocesne OOWBIHIIA
KUBIHTHIK aKnapaT JaibiHaay.

3. KonnganelcTarel HOpPMAaTHBTIK-3aHHAMAaJIbIK
0a3aHbl TYpPUCTIK MpakTUKajla Maijaiany;

TYPHUCTIK KbI3METTepre KOMBLIATBIH
CTaHIapTTap MEH TajamTap.

4. OneyMeTTiK-3KOHOMHUKAIBIK, casicu
CHITATTaFbI esrepicrepre, BIKTHMAJT
KBbUIMBICTBIK ~ JKOHE  TEPPOPHCTIK  Kayill
TOHTeH KaFmaija, OOJDKaMIbl JIeMaJbIC

OpHBIHJIA Ja, OHIMIEpP MEH KbI3METTep
TYpbIH OTKI3y alMakTapblHIa na Oapabap
KaTbIHACTBI KAJIBIIITACTBIPY.

5. TypareHTTik, TyponepaToOpyblK KbI3METTI

TypI/ICTCKOI\/JI ACATCIIbHOCTH, HNCTOYHUKOB

uHpopmanuu: yyeOHasi W HaydHas
JIuTeparypa, HOpPMaTUBHbIE aKTHl,
NIEpUOJNYECKas I1eYaTh.

2. ComnocraBisTh JTaHHbIE pasHBIX
HCTOYHUKOB, TOTOBUTh CBOJIHYIO
uHbopMalMIO TO TOH WIM  WHOM
npobieme.

3. Hcnonb3oBaTh JIEACTBYIOIYIO
HOPMAaTUBHO-3aKOHOJATeNIbHYyI0 0a3y B

TYPUCTCKOM TpakTUKe; CTaHAApThl U
TpeOOBaHUS K TYPUCTCKUM YCIIYTaM.

4. ®opmupoBaTh aaeKBaTHOE OTHOIICHHE K
W3MEHEHUIO COIHATbHO-9KOHOMUYECKOTO,
MOJUTUYECKOr0 XapakTepa, B cCiyyae
BO3MOXHOH KpPUMHUHAIIHOU u
TEPPOPUCTUUYECKON yrpo3bl, KAaK Ha MECTe
MPENNoJaraeMoro OTIbIXa, TaK U B

information:  educational and  scientific
literature, normative acts, periodicals.

Compare data from different sources, prepare a
summary of information on a particular
problem.

use the current regulatory and legislative
framework in tourism practice; standards and
requirements for tourism services.

To form an adequate attitude to the changes of
socio-economic, political nature, in case of
possible criminal and terrorist threats, both in
the place of intended recreation, and in the
regions of realization of tourist products and
services.

Apply knowledge for organization, registration,
licensing of travel agency, tour operator
activities. Certification and standardization of
tourist services and products in the Republic of
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yiBIMAACTBIPY, TIpKEy, JMLEH3UsIAY YIIIH
oM KOJIIaHYy. Kazakcran
PecniyOnukachiHaa skoHE LIETENIe TYPUCTIK
KbI3METTEp MEH OHIMIEepai ceprudukarray
KOHE CTaHIApTTay.

6. Typucrik TONTApABl YHBIMAACTBIPY IKOHE
MapuipyrTa OacCIIbIHBIH, HYCKAyLIbIHBIH
MIHJETTEPIH OPBIH/IAY.

7. 3amanayun OiuniM Oepy TEXHOJIOTMsJIApbIH
KOJIJaHa OTBIPHIT, TypHu3mIeri 3aHHaMasIbIK
6a3a OoiibIHIIIA JKaHa OLTIM airy.

8. KYKBIKTBIK cyremeney JIaF IbLIAPBIH

KOJIJIaHy; Buzanapabt pecimaey;
CaKTaHIBIPY, KEACHMIK (POPMaIbIBUIBIK;
(bUTOCAHUTAPUSIIBIK ~ HOpMalap; KEKe

KJIIMEHTTEP TOITAPHI YIIIIH OpOH/AY.

peruoHax peaau3alnuu Typ HPOAYKTOB U

YCIIYT.

5. IlpumeHsTh 3HaHUA [UIS OpraHU3aluy,
perucrpanmu, JUIEH3UPOBaHUS
TypareHTCKOM, TYpONepaTopCKoit
NESITEIbHOCTH. Ceprudukanuu u

CTaHJAPTHU3AIMH TYPUYCITYT U MPOIAYKTOB
B PecniyOnuke Kazaxcran u 3a pyoexoM.

6. Opranu3oBBIBTb TYPUCTCKHUE TPYMNbI U
BBITIOJIHATH OOS3aHHOCTH PYKOBOJUTEIIS,
WHCTPYKTOpA Ha MapuipyTe.

7. Tlpuobperatb HOBBIE 3HaHUA o
3aKOHOJATEIPHOM  0aze B Typu3Me,

UCTIONB3YS COBpPEMEHHBIE
o0pa3oBaTeNbHbIE TEXHOJIOTHH.

8. MHcnonn3oBatb HaBBIKH MIPaBOBOTO
CONIPOBOXKICHHUS;  OQOPMIICHHS  BH3;
CTpaxoBoe OOecleueHne, TaMOXKEHHBIE
(dopManbHOCTH; ¢duTOCaHUTApHBIE

HOpPMBI; OpOHUpOBaHHE U1  TpyHn
OTJENbHBIX KIMEHTOB.

Kazakhstan and abroad.

6. Organize tourist groups and perform the duties

of a leader, instructor on the route.

7. Acquire new knowledge on the legislative base

in  tourism, using modern educational
technologies.

8. To use skills of legal support; visa processing;

insurance  coverage, customs formalities;
phytosanitary norms; booking for groups of
individual clients.

Ilpepexeusummepi / [Ipepexeusumot / Prerequisites

Typusm MeHeHKMEHT1

| MenepkMeHT Typu3Ma

| Tourism management

Kypcmuiy kvickawa mazmynot / Kpamkoe codeporcanue xypca/ Course summary

[ToHMi OKH OTBIPHIN, CTYACHTTEP MIET eepaeri
TYPUCTIK  KBI3METTI  KYKBIKTBIK  PETTEYIiH
epeKILEeTIKTEP] Typasibl OLTIM KaJbIITACThIPAIbL.
Kazakcran  PecnyOnukachlHIaFrbl — TYpUCTIK
KbI3METTI  PEeTTEYAIH KYKBIKTBIK  HETI3Jepi.
Typuctik KbI3METTI JuueH3usay. Typu3maeri
HIAPTTHIK ~ KaTblHacTap. EnfiH  macrnopTThIK
PEXKHMI. [lexapanan OTY/IIH BU3AJIBIK

Nzygas JTUCIUIUIAHY y CTYJECHTOB
dbopMupyroTcs 3HaHHS 00 OCOOCHHOCTSIX
MPaBOBOTO  PETyJIMPOBaHUS  TYPUCTCKOM
NeSITeIbHOCTH B 3apyOEKHBIX  CTpaHax.
[IpaBoBbie OCHOBBI peryinupoBaHus
TYPUCTCKOM JesTenbHOCTH B PecmyOmmke
Kazaxcran. JluneH3upoBaHHE TYpPHUCTCKOU
JESTEIbHOCTH. J{OTOBOpHBIE OTHOILIEHUS B

Studying the discipline students form knowledge
about the peculiarities of legal regulation of
tourism activities in foreign countries. Legal
foundations of tourism regulation in the Republic
of Kazakhstan. Licensing of tourist activity.
Contractual relations in tourism. Passport regime
of the country. Visa rules of border crossing.
Sanitary rules of border crossing.
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epexenepi.
epexenepi.

[llexapaman OTYIIH CaHUTAPIBIK

Typusme. IlacnopTHBIE peXUM  CTpaHBI.
BuzoBble mnpaBmiia mnepecedyeHus TPaHULIBL.
CaHuTapHble NpaBUiia MepeceueHrs rPaHullbl.

Ilocmpexsusummepi / [locmpexsuszumat/ Postrequisites

Typu3MHIH JaMybIH MEMJIEKETTIK PETTEY;
XamnpIKapaiblK XKoHE 1K1 TYypU3M
TyponeperTUHII\ XanbIKapaiblK KOHE 1IIKi
TYpPHU3M MEHEIKMEHTI.

locynapcTBeHHOe perynupoBanue passutus | State  regulation of  tourism  development;
Typusma; TypomepedTHHr MexkmayHapoaHoro | Turopereyting  International and  Domestic
U BHyTpeHHero Typu3ma\ Menemkment | Tourism, Management of international and

MCKAYHAPOAHOT'O U BHYTPCHHEI'O TypHU3Ma.

domestic tourism.

bazoaprama scemexwici / Pykosooumensv npozpammut/ Prog

ramme manager

Ulxeapenxo H.C. aza oxbimyuwivl, mypusm
mazucmpi

Ulxeapenxo H.C. — cmapwuii
npenooasamenb, MA2UCMp Mypusma

Shkvarenko.S.— senior lecturer, master of tourism

Typucmik Kpizmem ncuxonozuscwt / Ilcuxonozus mypucmckoii desmenvnocmu | Psychology of Tourism

OKy maxcamul / Yueonan yenv/ Purpose

KA3AKIIA

HA PYCCKOM

IN ENGLISH

Typusm canacbiHIarbl Oonamak MamaHIapabl
Koci0M MIHJETTEpl Hienyre AabiHaay (Typusm
MEHEeJKepl, HKCKYpCOBOJ, HYCKAyIIbl >KOHE
1.6.), TYpPHUCTIK KbI3MET JKarIalbIHaA
azaMap/arbl  [ICUXMKAJBIK  KYOBUIBICTap/IbIH
JamMybl MEH XYMBIC ICTEYylH, >Karaaiaapbl MeH
KAaCHEeTTEepiH  MCHXOJOTHIBIK  KaMTaMachl3
€TyMEeH OailIaHBICThI TICUXOJOTUSIIBIK OLTiM/I1,
JaFAbuIap/ibl UTepy apKbUIbl, TYPUCTIK KbI3MET
JKargaubIHIArel aJaMaaplblH  JKaFJaibl MEH
KacHeTTepi.

ITonroroBka OyaylIUX CHELUATUCTOB CQepsl
TypU3Ma K pelIeHHI0 MpodeccroHabHBIX 3aa4
(MeHemxkepa Typu3Mma, 9KCKYpCOBOJaA,
UHCTPYKTOpa W Jp.), 4Yepe3  OCBOECHHE
IICUXOJIOTMYECKUX 3HAHWM, YMEHWI CBA3aHHBIX
C TMCUXOJIOTUYECKUM O0ECIeYeHUEM Pa3BUTHUS U
(YHKIIMOHMPOBAHUSL TICUXUYECKUX  SIBIICHHH,
COCTOSIHMMI M KadecTB y JIIOJAEH B YCIOBHUAX
TYpPUCTCKOM IE€ATEIBHOCTH.

Preparation of future tourism specialists to solve
professional tasks (tourism manager, guide,
instructor, etc.), through the mastering of
psychological knowledge, skills related to the
psychological support of the development and
functioning of mental phenomena, states and
qualities of people in the conditions of tourism
activity.

Okbimy

Hamuceci / Pezynomamut o6yuenusn / Learning 0

utcomes

KypcTbl cOTTI assKTaFaHHAH KeiliH
olmiMaymbLIap
1. TeopusnbK >kKOHE TMPAKTUKAIBIK HETi3aepal

IMocae ycnemHoro 3aBepuieHust Kypca
o0yyarommecsi OyayT
1. 3Hath TeopeTHYECKHe

U  TPaKTHYCCKHUC

After successful completion of the course,
students will be
1. To know theoretical and practical bases of:
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OlTy: TYIFaHBIH JaMybl, OHBIH KaJbIIITaCy
(bakxTopnapsr; XaJIBIKTBIH opTypi
TONTapbIMECH TYPHCTIK KBI3METTI1
TICUXOJIOTUSUTBIK KaMTaMachI3 eTy
anicreMeci.

Typusm caJlaChbIHIarbl
MICUXOJMArHOCTUKAHbl YUBIMIACTHIPY KOHE
KYpPrizy — omiCTepiH; IIAFbIH  TYPHUCTIK
TONTapIarkl KapbIM-KaThIHACTHIH
MICUXOJIOTHSUTBIK ~ aCTIEKTUICPIH; TYpUCTEP
TOOBIMEH KYMBICTBIH QJIEyMETTIK-
TICUXOJIOTHSUTBIK aCTICKTLIepiH KOHE
TONTapIarkl KOMMyHUKAIUsUIap/bl,
KAHKAII I KaFaanmapapl TY3eTy
Heri3/1epiH Oiy.

Tuimai JIEMAJIBICTEI IICUXOJIOTUSIIBIK
KaMTaMachl3 €Ty  OOilbIHIIA  TypHU3M
MeHeKepl peTiHae keHec Oepe Oury, Oacka
XaNbIKTapJbIH, HOCUIAEPIiH, IiHAEPAIH
OKIIZICpIHE  TO3IMIUIIKTI  TYCIHY KOHE
KOJI/1aHy, TYPHUCTIK KbI3METTET1
azlaMIap/IbIH e3apa opekeTTecy
dbopManapblH Tangay OKOHE — TaNKbLIAy
KE31H]Ie 9JICYMETTIK KYOBUTBICTAp/IbI TYCIHY.
AWMaKTBIH TaOUFU-KIMMATTHIK
CHITaTTamajapbl S>KaFJaiblHAa KIAEHTTEP
MEH TYpU3M KBI3METKEpJEpiHIH MiHe3-
KYJTKBIHBIH TICUXOJIOTHSUTBIK
EpPEKIIETIKTEPIH  €CKepy;  MayChIMIBIK;
AKOJIOTHSITBIK KAYITICI3AIK Mocemenepi KoHe
TIPIIUTIK €Ty OpTachlHa aHTPOMOTEHIIK
KBICBIM.

OCHOBBI: Pa3BUTHs JIMYHOCTH, (DAKTOpPHI ee
(bopmMHUpOBaHUS; METOJIUKY
IICUXOJIOTMYECKOTr0 o0ecrieueHus
TYPUCTCKOM JI€ATENBHOCTH C pa3jIMYHbIMU
IpyNIamMyu HaCceICHHUs.

3HaTh METOJbl OPTaHU3ALUU U IPOBEACHUS
IICUXOJIMaTHOCTUKU B cepe  TypusMa;
IICUXOJIOTMYECKHE acleKThl OOIEeHus B
MaJblX TYPUCTCKUX TIpYMNIaxX; COLUAIBHO-
IICUXOJIOTMYECKHE  aCleKTbl  paboThl  C
IPYNIOH TYpPUCTOB W OCHOBBI KOPPEKLMH
KOMMYHMKAIUH, KOHQIUKTHBIX CUTyallUd B
rpynmnax.

YMeTp  KOHCYIbTHpPOBaTb B  KadyecTBe
MEHeKepa Typu3Ma IO NCUXOJIOTMYECKOMY

oOecnieueHnt0  3(P(GEKTUBHOTO  OTAbIXa,
NMOHUMATh M  TNPHUMEHATH  TOJEPAHTHOE
OTHOIIEHWE K TMPEJCTABUTEISIM  JIPYTUX
HApoJOB,  pac,  peIurdif,  IOHHMAaTh
COIMAJIbHBIC  SBIICHWS TPH  aHalIu3e |
o0CYyXIeHUU dbopm YeJI0BEYECKOTO
B3aUMOJCICTBUSA B TYPHUCTCKOMN
NesITeIbHOCTH.

VYUTEIBATL IICHXOJIOTUYECKHE OCOOCHHOCTH
IIOBCACHHUA KIIMCHTOB U pa60THI/IKOB Typu3sma
B YCIOBUAX IMPUPOJHO-KIIUMATHYCCKUX

XapaKTePUCTHK  PETUOHA,  CE30HHOCTH;
MpoOJIEMBbI SKOJIOTUUECKOW O€30MacHOCTH U
AQHTPOTIOTEHHOTO  JaBJICHHUS Ha  CPeay
oOuTaHusl.

3HaThb TPaBOBbIE M JTHUUYECKUE HOPMBI,
pEryaupyroIKe OTHOUIEHUS 4YeNOBEeKa K

personality development, factors of its
formation; methodology of psychological
support of tourist activity with different
groups of population.

To know the methods of organization and
carrying out of psychodiagnostics in the
sphere of tourism; psychological aspects of
communication in small tourist groups;
socio-psychological aspects of work with a
group of tourists and the basics of correction
of communications, conflict situations in
groups.

To be able to consult as a tourism manager
on psychological provision of effective
recreation, to understand and apply tolerant
attitude to representatives of other peoples,
races, religions, to understand social
phenomena when analyzing and discussing
forms of human interaction in tourism
activity.

To take into account psychological features
of behavior of clients and tourism workers in
the conditions of natural and climatic
characteristics of the region; seasonality;
problems of ecological safety and
anthropogenic pressure on the environment.

To know the legal and ethical norms
regulating the relations of man to man,
society, environment in the application to his
professional activity.

To have  skills  of

communication,  teamwork,

interpersonal
effectively
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5. AnaMHBIH ajamfa, KOFaMfa, KOpIIaraH
opTara  KapbIM-KaThIHACHIH  PETTEUTIH
KYKBIKTBIK JKOHE JTHKAJBIK HOpMajapibl
©31HIH KOCiOM KbI3METiHE KOChIMIIIaIa Oly.

6. Tyraapaibik KapbIM-KaThIHaC
JaFaplUIapbiHa Ue 00y, YKbIMIA KYMBIC
icTey, Typu3MIeri KociOu KbI3METTI THiM1
MOJIEIBCY.

7. TlcuxonorusamnslK ipikTeyai Oapabap sxysere
aceIpa OlTy oHE KaJApJiapJblH OUTIKTLIIrH
apTTHIPY KYpaAIAapbIH MEHIEPY.

8. TIcHXOIOTHSIIBIK-TIC AT OT HKATBIK
KaMTaMmachl3 €Ty JKaFJalblHIa TYPHUCTIK
KBI3METTIH HETI3r1 TYpJepiH >Kocmapiay
KOHE XKYPri3y.

4elloBeKYy, OOIIECTBY, OKpYXKarollel cpene B
MPWIOKEHUH K CBOeH MpodeccnoHalbHOM
NeSITeIbHOCTH.

6. lIMeTh HABBIKM MEXKIMYHOCTHOI'O OOIIECHMS,

paboTel B KOJUIEKTHBE,  3(P(HEKTUBHO
MOJICIIUPYET poeCCHOHATIBHYIO
JeSITeJIbHOCTD B TypH3ME.

7. Ymetb aJICKBaTHO OCYIICCTBIISATh
NICUXOJIOTHYECKUH  OoTOOp M BIajaeeT

CpeICTBaMU IO TOBBIIIEHUIO KBATM(DUKAIIUN
KaJIpOB.

8. HJIaHI/IpOBaTB N IMPOBOAWUTH OCHOBHBLIC BUbI

TypHCTCKOﬁ ACATCIIBHOCTU IIPpU YCJIIOBUH HX
TICUXOJIOTO-IICJaroru4cCKoro oOecrieueHus.

models professional activity in tourism,

7. To be able to adequately carry out
psychological selection and possesses the
means of staff development.

8. To plan and carry out the main types of
tourist activities under the condition of their
psychological and pedagogical support.

Ilpepexeuzummepi / Illpepexeuzumot / Prerequisites

TypuCTIK KBI3METTIH KayilcCi3aiK HEeri3/aepi,
Typusm MeHEIKMEHTI.

OcHOBBI 6€30MMaCHOCTH TYPUCTCKOM
JesITeIbHOCTH. MeHEeIKMEHT TypHU3Ma,

Bases of Safety of Tourist Activity, Tourism
management.

Kypcmuiy kbickawa mazmynwvt / Kpamxoe cooepcanue kypca/ C

ourse summary

[ToHi TYpHCTIK KBI3METTIH TCHUXOJIOTHSIIBIK
epEeKILETIKTEPIH 3epTTeyre OarbITTalFaH, KEKe
TYJIFaHbIH TICUXOJOTUACBIH JKOHE TYpU3MJETI
MOTHBAIUsl  TICHUXOJIOTHSICBIH,  TypHUCTEpre
KbI3MET KOpPCeTY ICUXOJOTHACHIH JKOHE caTy
TICHXOJIOTHSICHIH KapacThIpa/ibl, COHBIMEH KaTap
KOMaHJIaHbl OacKapyJIblH €peKIIEeTIKTepiH KoHe

JlucuuninuHa — HampaBlieHa  HAa  HU3y4YEHUE
MICUXOJOTMYECKUX OCOOEHHOCTEH TYpPHUCTCKOM
NEeATEIbHOCTH, PacCMaTpUBAET  IICUXOJIOTHUIO

JJUYHOCTH MW IICUXOJOTHUIO MOTHBAIIUH B
TYpU3ME, IICUXOJIOTHUIO O6CJ'Iy>KI/IBaHI/ISI TYpUCTOB
" TICUXOJIOTHUIO IPOoAaX, TAaKXE pacCMaTpHBaCT
0COOEHHOCTHU PYKOBOACTBA KOJIJICKTUBOM U

The discipline is aimed at studying the
psychological peculiarities of tourist activity,
considers the psychology of personality and the
psychology of motivation in tourism, the
psychology of tourist service and the psychology
of sales, also considers the peculiarities of team
leadership and conflict resolution in the

TYPHCTIK  KbI3METTI  YHBIMIACTBIPY  MEH | pelieHus KOH(JIMKTOB TMpH OpraHusaiuu | | organization and management of tourist activity.
Oackapyaarsl KaKTBIFBICTAP/IbI WICIITY/l | YIPABICHUU TYPUCTCKON JESITEIbHOCTH.
KapacThIpaipl.

Iocmpexsusummepi / [locmpexeuszumwl/ POstrequis

ites

TypusMm canacelHAaFbl KOPIIOPATUBTIK MOJCHUET
’KOHE KbI3MeTKepJepii 6ackapy

KopnoparuBHas KyabTypa U yIpaBiIeHHE
NIEpPCOHAJIOM B cepe TypuszmMa

Corporate Culture and Personnel Management in
Tourism

38




Bazoaphama scemexuici / Pykosooumenwv npozpammut/ Programme manager

Ulxeapenxo H.C. aza oxbimyuivl, mypuzm
mazucmpi

Ulxeapenxo H.C. — cmapwuii npenooasameins,
mazucmp mypuzma

Shkvarenko.S.— senior lecturer, master of
tourism

Typusm KacinopoiHOGpPLIHBLY KAPHCHL-uiapyauivlislK Koizmemi | DUHAHCO60-X03ATCIMGEHHAS 0eAMENIbHOCHb NPEORPUAMUIL MYPUMA
/ Financial and economic activity of tourism enterprises

OKy maxcamul / Yueonan yenv/ Purpose

KA3AKILA

HA PYCCKOM

IN ENGLISH

Bomamak wmamannmapablH Oackapy IpoleciHe
aKMapaTThIK-o/ICTEeMENIK KOJJay KepCceTeTiH

TYPHUCTIK KOCITOPBIHHBIH Kap KbI-MIaPyaIIbUTbIK
KBI3METIHIH TYPJl aCMEKTiIEPiH IKOHOMHUKAIIBIK

Tangaydapl  YABIMOACTBIPY MEH JKYpri3ymeri
TEOPUSATBIK JKOHE TOXKIpUOENiK JaFrAablIapbiH
KAJIBIIITACTRIPY.

®dopMupoBanrue y OyAylIUMX CIECHHAIUCTOB
TEOPETUYECKUX U NPAKTUYECKUX HABBIKOB I10

OpraHu3aluu " MIPOBEJICHUIO
3KOHOMHUYECKOTO aHaiamu3a Ppa3IMYHBIX
acCIeKTOB (MHAHCOBO-XO035ICTBEHHON

NesITeIbHOCTH MPEANpUsATHs chepbl Typu3Ma,
o0OecrieunBaroOIIero  MHMOPMALIMOHHYIO |
METOJOJIOTUYECKYIO MOJAEPKKY Hpolecca
YIPaBICHUA.

Formation of theoretical and practical skills of
future specialists in organizing and conducting
economic analysis of various aspects of financial
and economic activities of tourism enterprises,
providing information and methodological support
for the management process.

OKbimy

namuoiceci / Pesynomamut o0yuenusn / Learning outcomes

KypeTsl ¢oTTi agKTaraHHaH KeiiiH
olmiMaymbLIap

1. KapKbUTBIK-9KOHOMHUKAITBIK TaJJIay IbIH
FBUIBIMM HETi37IepiH, HOPMATHBTIK >KOHE
KYKBIKTBIK Ky KaTTapIbl, TaJIayabIH
o/llicTeMENIK OMICTEpiH JKOHE  OJapJbIH
KIKTEIylH OlTy.

2. KapKbUTBIK €CeNTiMIKTI JKacayJblH HETi3Ti
MPUHIMIITEPIH JKOHE OJlapFa KOWBUIATHIH
TananTapzsl Oiy.

3. KocinmopsIHHBIH, 1CKEPIIIK OCJIICeHIUIITT MEH
TUIMJIUTITIH TaJNaay.

4. HapbIKTBIK 3KOHOMUKA >KarqanbIHIa
[IAPYAIIbUIBIK JKYPri3ylll CyOBeKTUIepIiH

ITocse ycnemHoro 3aBepuieHust Kypca

o0yyarommecsi OyayT

1. 3HaTe HayuHble OCHOBBI (DMHAHCOBO-
SKOHOMMUYECKOTO aHaJIN3a, HOPMATHUBHBIX
U TPaBOBBIX JOKYMEHTOB, METOJINYECKUX
MIPUEMOB aHAJIN3a U UX KJIACCH(PUKAIIHIO.

2. 3HaTh OCHOBHBIC TIPHUHITUITBI COCTABIICHHS
¢uHaHCOBOU OTUYETHOCTH "
MPEeIbABISEMBIM K HUM TPeOOBaHUSIM

3. AHanM3uUpoOBaTh JEIOBYI0 AKTUBHOCTh M

3¢ PeKTUBHOCTD JIeATETLHOCTH
NPEAIPUATHSL.
4. CoctaBnsath ()MHAHCOBYIO OTYETHOCTH

XO3SIACTBYIOINX CYOBEKTOB B YCIIOBHSIX

After successful
students will be
1. To know the scientific basis of financial and

completion of the course,

economic analysis, regulatory and legal
documents, methodological techniques of
analysis and their classification.

To know the basic principles of financial
reporting and requirements to them

To analyze business activity and efficiency of
the enterprise.

To compile financial statements of business
entities in the conditions of market economy,
development and adoption of regulatory and
legal acts, to develop and improve the
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Kap KbLITBIK €CEITUITH Kacay,
HopMaTuBTIK-KYKBIKTBIK aKTiIEpai 93ipiey
’OHE KaObU11ay, HAPBIKTHIK SKOHOMUKaHBIH
Kap>KbUIBIK €CETITLIIrH )Kacay 9iCHaMachlH
JAMBITY XKOHE KETUIIIPY.

. Kapkpuibik KBI3METTIH KOJITaHOAITBI
acrmekTiiepi OOMBIHITIA €CEeNTLIIKTI
pedopManayra  KEHICHII  KO3KapacThIH
KaKeTTUIIr1 MEH KHCBIHALUIBIFBIHA,
KApXKBUIBIK ~ aKIMapaTThl  XaJIbIKApPaJIbIK

CTaHJIapTTapFa COMKeC KeNTipyre JaiibiH.

. OHAIpICTIK KBIBMET Typajbl ecen OepyiH
3aMaHayH 9J[ICTEMECIH KOJJaHy.

. [MapyambUIblK, KYpri3yii cyObeKTUIEp.IiH

PBIHOYHON JKOHOMHUKH, DPa3pabOTKH H
MPUHATHS HOPMATHBHO-TIPABOBHIX aKTOB,
[0 PAa3BUTHUI0O M COBEPIICHCTBOBAHUIO
METOOJIOTUN COCTaBJICHUS! (UHAHCOBOM
OTYETHOCTU PHIHOYHOW SKOHOMHUKH.

5. 'oToB K COTPYAHUYECTBY,
HE00X0AUMOCTH U JIOTUYHOCTH
KOMILJIEKCHOTO noaxona K
pepopMHUpOBaHUIO OTYETHOCTHU

NPUKJIAJHBIMUA  aclieKTaMu  (pUHAHCOBOIA
JeATeNILHOCTH, TpHBEJCHUE (PUHAHCOBOIA
uHbpopMaIMM B COOTBETCTBHE  C
MEKIYHAPOAHBIMU CTAaHIAPTaMU.

6. Hcronb30BaTh COBPEMEHHYIO METOJUKY

methodology of financial reporting of the
market economy.

5. Ready to cooperate, the need and logicality of
a comprehensive approach to reform reporting
applied aspects of financial activity, bringing
financial information in line with international
standards.

6. Use modern methodology of reporting of
production activities.

7. Systematically investigate the methodology of
financial reporting of business entities, forms
of financial reports, the ability to learn
independently, possession of methods of self-
expression and self-development.

KapXKBUIBIK ~ €CENTUITIHIH  9J[ICHAMACHIH, OTYETHOCTHU npousBojcTBeHHo | 8. Generate ways to improve financial analysis.
Kap>KbUIBIK ~ €CENTUIIK HBICAHJAPBIH, ©3 NEITEILHOCTH.
OeTiHIIe OKy KaOijeTiH, e3iH-e31 kepceTy | /. CHCTEMHO  HCCIelI0BaTb METOAOJIOTHUIO
KOHE ©31H-631 JaMbITy OAICTEpIH MEHIrepy/l (uHaHCOBOM OTYETHOCTH
KYHeln Typae 3eprrey. XO3SICTBYIOIMX  CyOBEKTOB,  (hopMm
. KappuibIk Tanaay bl KETUIIIPY (bUHAHCOBBIX OTYETOB, yMEHUs
KOJIJIapbIH KYPY. CaMOCTOSITENIbHO ~ YUUThCSs,  BIIQJICHUS
preMaMH CaMOBBIPAKEHUS "
CaMOpPa3BUTHUS.
8. I'eHepupoBaTh MyTH COBEPIICHCTBOBAHHMS
(MHAHCOBOIO aHAJIN3A.
Ilpepexeusummepi / [Ipepexeusumot / Prerequisites
DKOHOMHKA JKOHE  Kocimkepiik  Herizaepil/ | OCHOBBI HSKOHOMHUKHU u | Basics of economics and business/ Basics of

KapKbLIbIK cayaTThUIBIK HET137epi

MpeANPUHIMATEIIbCTBA/ OcHOBBI

(uHAHCOBON TPAMOTHOCTH

financial literacy

Kypcmuiy kvickawa mazmynot / Kpamkoe codeprucanue kypca/ Course summary

[Ion TypusM KoCIMOpBIHIAPBIHAA Kap>KbUIBIK
CayaTTBUIBIKTHI,

eHOeK pecypcTrapbiHa

JlucuuiuinHa HamnpaBjieHa Ha (pOpMHUpPOBAHUE
(MHAHCOBOW I'PaMOTHOCTH Ha MPEANPHSITUSAX

The discipline is aimed at the formation of
financial literacy in tourism enterprises, knowledge
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KOKETTUIIK TIeH Tajantap Typajabl OuTiMIi
KaJBIITACTBIPYFa; TYpPU3M OHIMIH CaTyJIbIH
Oacekere KaO11eTTiIir MeH KeJIeMIH

KAJIBIITACTBIPYFa; KOCIMOPBIHHBIH HETI3T1 JKOHE
aifHaJIBIM KapaXKaThIHBIH KO3FAJIBICHI TYpaJIbl
aKIMapaTieH TalJaMalblK >KYMBIC IaFIbLIapbIH
KAJBINITACTRIPYFa; OHIMI OHAIPY MEH OTKi3yre
apHaJFaH IIBIFBIHIAPAB KOHE KOHAKKAMIIBIK
caJjlachl KOCIMOPBIHAAPHI KbI3METIHIH KapXKbUIBIK
HOTHKEIIEPIH €celKe alyra; OarJapiaMalibIK
KaMTamachl3 eryMmMeH, OHblH imiHge 1C
OyxranTepusiia JKYMBIC ICT€y JaFAbUIapbIH
KaJIBIITACTBIPYFa OaFrbITTAJIFaH.

Typu3Ma, 3HaHHI
TpeOOBaHUAX K

0 TOTpeOHOCTAX W
TPYIOBBIM  pecypcam;

KOHKypeHTOCHOCO6HOCTI/I n o0bema Ipoagax

MPOAYKTa TYpU3Ma;

dbopMupyeT HaBBIKH

aHaJIMTUYeCKOW paboThl ¢ uHpoOpmanuen o
JBIKEHUHU OCHOBHBIX U OOOPOTHBIX CPEJCTB
NpEANpPUITHS; yueTa 3aTpaT Ha IPOU3BOACTBO
W pealu3alui0 MPOAYKTa U (UHAHCOBBIX

PE3YyJIbTAaTOB

ACATCIIBHOCTH

PEaNPUATHI

cdepbl TOCTEPUUMCTBA; HABBIKM PabOTHI C
IIPOrpaMMHBIM OO€ecIie4eHreM, B TOM YHCIIe B

1C byxranrepuu

about the needs and requirements for labor
resources; competitiveness and sales volume of the
tourism product; forms skills of analytical work
with information on the movement of fixed and
circulating assets of the enterprise; accounting
costs for the production and sale of the product and
financial results of hospitality enterprises; skills to
work with software, including in 1C Accounting.

Iocmpexsusummepi / [locmpexsuszumat/ Postrequisites

Typusmaeri OyxraaTepiiik ecem K9HEe CaJIbIK
caiy; XalbIKapaJblK jKOHE 1IKI TypU3M
TyponeperTHHTI\ XabIKapaibIK KOHE 1IIKi
TYpU3M MEHEIKMEHTI

Byxranrepckuil yd4er U HajIoroo0JI0OKEHHE B
TypusMme; TypomepeuTHHTI MEeXIAYHapOIHOIO

U BHYTPEHHETO

typu3mMa\MeHeIKMEHT

MCKIAYHAPOOAHOT'O U BHYTPCHHET'O TypHU3Ma

Accounting and Taxation in Tourism,
Turopereyting International and Domestic
Tourism, Management of international and
domestic tourism

bazoaphama scemexuiici / Pykosooumensv npozpammut/ Prog

ramme manager

bexmyxambemosa JI.C. — aza okeimyuivl,
9KOHOMUKA MA2UCIDI

bexmyxambemosa JI.C. —cmapuiuil
npenooaeamens, Ma2ucmp 3KOHOMUYECKUX

HAayK

Bekmukhambetova L.S. — Senior Lecturer, Master
of Economics
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Typusmoezi 6aza 6enziney | llenooopazosanue ¢ mypuszme/ Stocking in Tourism

Oky maxcamul / Yueonas yenv/ Purpose

KA3AKIIA HA PYCCKOM IN ENGLISH
bomamrak ~ MamanmapaeiH  Oara  Teopuscel, | @opmupoBanue |y Oyaymux —cnenmanrcroB | Formation of future specialists' knowledge in
OaraHbl pETTEY KOHE TYy3eTy KaXKCTTLIIr, | 3HaHUK B oOmactu Teopuu IeHooOpasoBanus, | the field of pricing theory, the need to regulate

OJIapABIH KYPBUIBIMBI MEH AJIEMEHTTEPi, HEri3ri
GYHKIUSUTApABIH, Ma3MYHBI, OJApJbIH Kazipri
HApBIKTBHIK JKaFdalJaFrbl PeJi MEH MaHbI3bI
TypaJibl OLTIMIEPiH KAIBIITACTHIPY.

HE00X0AUMOCTh pErynupoBaHus u
KOPPEKTUPOBKH  LE€H, UX CIPYKTYypbl H
3JIEMEHTOB, COJEP)KaHUE OCHOBHBIX (YHKILHUH,
UX pOJIb U 3HAYEHUE B COBPEMEHHBIX PHIHOYHBIX
YCIIOBHSIX.

and adjust prices, their structure and elements,
the content of the main functions, their role and
importance in modern market conditions.

OKbimy

Hamuceci / Pezynomamut o6yuenusn / Learning outcomes

KypcTtbl ¢oTTi asiKTaraHHaH KelliH

olmiMaymbLIap

1. BaraHbIH TEOPHSUIBIK HETI3/IEPiH, HAPHIKTHIK
OaraHbBIH CUTIaTTaMajapblH OLTy.

2. baranmapaplH KIKTeNlyl MEH TYpJIepiH Outy;

HAPBIKTHIK YKOHOMHUKACHI JaMBIFaH
enjepaeri Oaranap/ibl perrey
epEeKILEeTIKTEPI.

3. BaraHbl  KQJBIMITACTHIPYABIH  TEOPHSUIBIK
epexenepi MeH OJicTepiH o3 OeTiHIe
KOJIJIaHy.

4. KocinmopbIHHBIH 0aFa cascaThiH d3ipey.

5. barans KaJIBIITACTHIPY Ke31H]Ie
MEMJIEKETTIK PETTEeY SJIICTEPiH eCKepy.

6. Kasipri HAPBIKTHIK JKarmana

KOCIMOPBIHHBIH KBI3METIH JKaKcapTy YIIiH
Oara casicaTBIHBIH THIMJAUIITIH Oackapy
TypaJisl MiKip OLIAIpy.

7. bara Oenriney OOWBIHIIA FBUIBIMH Mypaja
JKUHAKTaJIraH HET13T1 TEOPUSLITBIK
Ke3KapacTap TypaJibl OUTIM/II Mai1anany.

IlocJie ycnemHoro 3aBepiieHus Kypca

o0yuaruuecs OyayT

1. 3HaTh  TEOpEeTHYECKHE
XapaKTepHbIC YepTHI
1IeHO00pa3oBaHMS.

2. 3Hath KJIAacCU(UKANMIO W BHIBI IICH,
OCOOEHHOCTEH  peryIupoBaHHS II€H B
CTpaHax C Pa3BUTON PHLIHOYHON SKOHOMMKOM.

3. CaMOCTOSITEIIbHO MPUMEHSTh TEOPETUICCKUE
MTOJIOXKEHHUS U METOABI (DOPMUPOBAHUS IIEH.

OCHOBBI  IIEH,
PBIHOYHOTO

4. PazpabatbIBaTh LIEHOBYIO MTOJIUTUKY
MIPEANPUATHS.
5. YuuThiBaTh  METOJBI  TOCYAApCTBEHHOTO

peryaupoBanus npu GOPMUPOBAHUH TICHBI.

6. Belpaxarp CyXAe€HUS TIO  YIPaBICHHIO
3(PEKTUBHOCTHIO IIEHOBON IOJMTHKHU JJIS
VIYUIIEHHs JEATCIIbHOCTH MPEANPUATHSI B
COBPEMEHHBIX PHIHOYHBIX YCIOBHSIX.

7. Wcnonb3oBaTh 3HAHUS OCHOBHBIX
TEOPETUYCCKUX BO33PCHHIA, HAKOIUICHHBIX B
HayYHOM HACJICIUHU 110 [IEHOOOPa30BAHHMIO.

After successful completion of the course,

students will be

1. To know the theoretical basis of prices,
characteristic features of market pricing.

2. To know the classification and types of
prices; peculiarities of price regulation in
countries with developed market economies.

3. Independently apply theoretical provisions
and methods of price formation.

4. Develop pricing policy of the enterprise.

5. Take into account the methods of state
regulation in price formation.
6. Make judgments on managing the

effectiveness of pricing policy to improve
the enterprise's performance in modern
market conditions.

7. Use knowledge of the main theoretical views
accumulated in the scientific heritage on
pricing.

8. To be able to independently observe and
systematize information when solving
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8. CuryanusibIK Maceenepai mremnyae | 8. YMerh  caMOCTOATENbHO — HAOMIOAATh U situational tasks, to increase the level of self-
aKmaparTel o3 OeTiHIe OaKbulaii JKoHE CUCTEeMATHU3UPOBaTh  HHPOpPMAIUIO  TIPH education.
Kyuenei — Oury, e3iH-e31  TopOueney pelIeHUU CUTYallMOHHBIX 3a7a4, TOBBIIIAThH
JICHIeiiH apTTHIPY. YPOBEHb CaMO0OOPa30BaAHUS.
Ilpepexeuzummepi / Ilpepexeuzumut / Prerequisites
DKOHOMHKA JKOHE Kocimkepiik  Herizzmepi/ | OCHOBBI 3KOHOMHKHM W TpeanpuHuMatenbctBa/ | Basics of economics and business/ Basics of

Kap>KbUTBIK cayaTTBUIBIK HETi3/1epi

OcHOBBI (PMHAHCOBOW I'PAaMOTHOCTH

financial literacy

Kypcmuiy kbickawa mazmynst / Kpamrkoe codepicanue Kypca/ Course summary

«Typusmzeri Oara Oenrijey» IOHI TYPHUCTIK
KOCIOPBIHAAPIaFbI Oara oenriney
ONiCTEMECIHIH FBUIBIMHU HETi3/IEPiH, KbI3METTEpi
MeH Oara xyileci, Oara Oenriieyneri xoHe
OaraHbl CAKTAHIBIPYAAFbl TOYEKEIIEp, CHIPTKHI
SKOHOMHMKAIIBIK ~KeleHaeri ©Oara Oenriney,
Kaszakcrannarel oHe IeT enjepneri OaraHbl
perTey TpolieciH 3epTreyre  OarbITTallFaH.
OHIpiC MIBIFBIHAAPBIH, OHIMHIH ©31HIIK KYHBIH,
TUIMJI MapKeTHHITIK cascaTThl a3aiiTy »XoHe
TYTBIHYIIBI ~ MEH  OHJIPYyLIl  HapbIKTApBIH,
TYPUCTIK OHIMJIEp MEH KbI3METTEP/Il €CETKe any
MakcaThlHJIa  YTBIMJIBI ~ OW3HEC  XKYprizy
JaFIbIIAPbIH KATBIITACTHIPAIbI.

Jucuunnmuna «lleHooOpa3oBaHue B TypHU3Me»
HanpaBieHAa Ha U3y4YeHHE HAy4YHbIX OCHOB
METOOJOTHH [EHOOOPa30BaHUsI B TYPHUCTCKHUX
OpeanpusATHiIX, (QYHKIMA M CUCTEMbI LIEH;
PHUCKOB B LIEHOOOpa30BaHUU U CTPAXOBAHUU 1IEH;
1IEeHOOOpa30BaHUsI BO BHEUIHEIKOHOMUYECKOM
KOMILIEKCE; C MPOLECCOM PETYIUPOBAHUS LIEH B
Kazaxcrane u B 3apyOeXHBIX CTpaHax.
@opMHUpPYET HaABBIKM PAIlMOHAJIBHOTO BEACHUS
Ou3Heca C LEeJIbI0 CHUKEHHUS NTPOU3BOICTBEHHBIX

U3JIEPIKEK, cebecToOMMOCTH MPOJYKTA,
3¢ (HEeKTHBHOW MapKETUHIOBOW TOJUTHUKH, U
yJera PBIHKOB noTpedurenen "
MPOU3BOJUTENEH, TYpPUCTCKOrO TMPOJAYKTa U
YCIIYT.

The discipline "Stocking in Tourism" is aimed
at studying the scientific foundations of the
methodology of pricing in tourism enterprises,
functions and system of prices; risks in pricing
and price insurance; pricing in the foreign
economic complex; with the process of price
regulation in Kazakhstan and in foreign
countries. Forms skills of rational business
conduct in order to reduce production costs, cost
of the product, effective marketing policy, and
taking into account the markets of consumers
and producers, tourist product and services.

Ilocmpexsusummepi / [locmpexsusumul/ Postrequisi

tes

Typusmaeri OyxraiaTepilik €cel >XOHE CalbIK
caily; XalbIKapaJbIK >KOHE IIIKI TYpHU3MHIH
Typusm TypornepedTuHri\

XanpIKapaiblK XKoHE 1IIKI TYPU3M MEHEHKMEHTI

Byxranrepckuii y4er W Hajoroo0i0KeHHE B
Typusme; TyporepedTHHT MeXIyHapOIHOTO U
BHYTPEHHETO Typu3ma/ MeHeKMEHT
MEXIYHAPOAHOTO U BHYTPEHHET O TYpHU3Ma

Accounting and taxation in tourism; Touring
international and domestic tourism \
Management of international and domestic
tourism

bazoaphama scemexuiici / Pykosooumens npozpammel/ Programme manager

bexmyxambemosa JI.C. — aza oxbimyutol,
IKOHOMUKA MA2UCDI

bexmyxambemosa JI.C. —cmapuiuii
npenooasamenb, Macucmp 3KOHOMUYECKUX HAYK

Bekmukhambetova L.S. — Senior Lecturer,

Master of Economics
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Typucmik ousnecmi sxcocnapiay yeane yiuvimoacmoipy | Ilnanuposanue u opzanuzauus mypucmckozo ousneca / Planning and Organization of

Tourist Business

OKy makcamuwt / Yueonan yenwv/ Purpose

KA3AKILA

HA PYCCKOM

IN ENGLISH

Crynentrepai TYPHCTIK KbI3METTI
YUBIMIACTBHIPYABIH JKOHE YKOCTIAPIIay/IbIH Kb
TOCUIIEpiMEH  TaHBICTBIPY, COHBIMEH Karap
ollapfa TYpPHUCTIK OHW3HECTI jKocmapiiay MeH
YUBIMIIACTBHIPYJAFbl  NMPAKTUKAIBIK KBI3METTIH
HEri3ri oficTepl MEH oicTepiH MeHrepyre
KOMEKTECY.

O3HaKOMUTH CTYJEHTOB C OOIIMM IOJXO0JI0M
K OpTaHU3allUY U MJIAHUPOBAHUIO TYPUCTCKOM
JIESITENILHOCTH, a TaK)KEe ITIOMOYb UM OBJIAJIETh

OCHOBHBIMH IIpueMaMu n
Ip AKTHYICCKOM JACATCIIbHOCTH

METOaMHU
B  cdepe

IUIAaHUPOBAHUS W OpraHu3alvii TYPHUCTCKOI'O

OusHeca.

To acquaint students with the general approach to
the organization and planning of tourism activities,
as well as to help them master the basic techniques
and methods of practical activities in the field of
planning and organization of tourism business.

namuoiceci / Pesynomamot o0yuenusn / Learning outcomes

OKbimy
Kypcrsi COTTI asKTaFAaHHAH Keiiin
olmiMaymbLIap
1. busmnecri JKocTapiay/IblH HeT13r1
MPUHIIUITEPIH, HAPBIKTHIK xKaraaiiia
OM3HECTI JaMbITy 3aHJApblH, KOFaMJIBIK
OHJIIPICTIH QJIEYMETTIK-DKOHOMUKAIIBIK
JKar1albIH, HAapBIKTBIH xKa-KyHiH,

TayapiapAblH ~ Oocekere — KaOUIETTUIITIH,
OHJIpIC TEeH TYTBIHYJBIH apaKaThIHACHIH
oury;

2. Typucrix casa KACIMOPBIHAAPHI
YKYMBICBIHBIH €pEeKILEeNITH, TYpPHUCTIK
KBI3METTI NMEPCIEeKTUBAIBIK KOHE aFbIMIaFbl
Kocrapiiay KaFuJaTTapblH Ouy.

3. Typuctik WHAYCTPHUSHBIH JaMyblH OOJDKait
amanpl, TYPUCTIK KBI3METTIH HOTIKEIEPIH,
HapbIKTapAblH  KOHBIOHKTYPAChIH  KOHE
KbI3METTEp  HOMEHKJATypachlH  OoJpkait
anaapl. ©3 Ou3HeciH (OU3HEC-UIEsIChIH) KYPY
KOHE JaMBITy YIIiH Oocekere KaOijaeTTi

IMocne ycnemHoro 3aBeplieHUsi Kypca

oO0yyarommecsi OyayT

1. 3HaTh OCHOBHBIE TPUHIUNBI OH3HEC-
IUTAHUPOBAHMSI, 3aKOHBI pa3BUTHUs OM3HEca

B PBIHOYHBIX YCJOBHSX, COLHMAIbHO-
9KOHOMMUECKOE COCTOSIHUE
0O0IIIECTBEHHOTO MIPOU3BOJICTBA,
COCTOSTHUE PBIHKA,
KOHKYPEHTOCIIOCOOHOCTb TOBapoOB,
COOTHOILIEHHE IIPOU3BOJICTBA u
noTpeOIeHus;

2. 3Hath crienuuKy pabOTHl TPEANPUSTHA
TYpPUCTCKOI cepsl, HPUHIHITBI
MEePCTIIEKTUBHOTO u TEKYIIETo

IIJIAHUPOBAHUS TYPUCTCKOU NEATEIbHOCTH.
3. IlporHo3upoBaTh pa3BUTHE TYPUCTCKOU
WHAYCTPUH, CHOCOOHBI IPOrHO3UPOBATH
pe3yJIbTaThl TYPUCTCKOM JESATEIBHOCTH,
KOHBIOHKTYPY PBIHKOB M HOMEHKIATypy

YCIIYT. YMeTh

BBIOMPATh

After successful completion of the course,

students will be

1. To know the basic principles of business
planning, laws of business development in
market conditions, socio-economic state of
public ~ production, market  conditions,
competitiveness of goods, the ratio of
production and consumption;

2. To know the specifics of work of enterprises of
the tourist sphere, principles of perspective and
current planning of tourist activity.

3. Forecast the development of the tourism
industry, are able to predict the results of
tourism activity, market conditions and
nomenclature of services. Be able to choose a
competitive sphere for the creation and
development of their business (business idea),
make a business plan, participate in the
implementation of the business project;

4. Be able to analyze and evaluate tourism
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caJlaHbl TaHJaal Oury, OM3HEC-)Kocmap Kypa
01y, Ou3Hec-)K00aHBI iCKE achIpyFa KaTbICy;
TypucTiK KbBI3METTI, TYPHUCTIK KbI3METTEP
HapbIFBIH  TaJNJail JkoHe Oaramaii  Oiny,
TYTBIHYIIBIHBIH JKOHE (HEMece) TYPHUCTIH
TaJanTapblHA COMKEC TYPHUCTIK HWHIYCTPHUS
KOCIMOPHBI, TYPHUCTIK ©HIM  KbI3METiHIH
IIBIFBIHJIAPBIH  €CEeNTeH JKoHe Tayjail Oiy,
Oackapy HIemiMiH Herizaei oiny,
KBI3METTEpi KBUDKBITYIQ KOHE
TYTBIHYIIIbLUIApFa KETKi3yJie Oaranay
JaFAbUTapBIH KOJIIaHy.

XKocmapnay KOHE Oara oenriney
MaceTeNepiH, 1Kl KOHE  IIETeNIIK
CEepIKTECTEPMEH >KYMBICTBI JKOCITapiiay >KoHe
YUBIMIIACTBIPY epeKIIETIKTepiH ouny.
Typuctik KocinopbIlHAbI MEMIIEKETTIK TipKey

KOHE  JIMIEH3WsUIay ~ YOIH  KyXKarrap
TOINTaMAacChIH JKacail O1y.
TypOusnectig J)KaHa OarbITTapbIHBIH

nepcreKTUBaIapbIH Oaranail Oiny; aliMaKThIH
TaOUFU-KIIMMATTHIK CHITATTaMaJIapbIH €CKepY;
MayChIMIBIK,  DKONOTHSUIBIK  KayilCi3miK
MaceJsieNiepl KoHE TIPUIUIIK €Ty OpTachblHa
aHTPOIIOTEH/IIK KBICBIM €CKEpY.

TypuCTIK ©HIMHIH, TYpU3M CaJlaChIHJIaFbl
KbI3METTEp MAaKEeTTEPiHIH THIMALIITIH O0orKay
KOHE Tayan oy.

[miki >xoHe XanbIKapaibIK apeHaga OW3HecCTI
JAMBITY/IBIH ~ KaJlbl NEepCHEKTHBAIApbIHA
O6ara  Oepy.  busnec-xocmapmap  MeH
MHBECTULMSUIBIK 5K00a1apabl KYpacThIpy.

. 3HaThb

KOHKYPEHTOCIIOCOOHYIO chepy JUTS
CO3JIaHMsI M Pa3BUTHUA CBOEro Ou3Heca
(6busHec-uaen), COCTaBIATh OHW3HEC-TUIaH,

y4yacTBOBaTh B  pealu3alu  OusHec-
MIPOEKTA;

. YMeThb AHAJIM3UPOBATDH n OLICHUBATh
TYPUCTCKYIO  JESTEIbHOCTb,  PBIHKH
TYPUCTCKUX YCIIyT, CIOCOOHBI

paccunTHIBaTh W aHAJM3HPOBATh 3aTPAThI
JESITeIbHOCTH TIPEANPUATUS TYPHCTCKOM
WHyCTPUH, TYPUCTCKOTO TIPOAYKTa B
COOTBETCTBUU C TpeOOBaHUAMU
norpeouTens u () TypHUCTa,
00OCHOBATh YIPABICHUYECKOE pEIICHHE,
IPUMEHSATH HaBBIKU OLIEHKHU B
MPOABIKEHUH ¥ JOBEACHUU YCIYT [0
norpeOuTenei.

BOTPOCHI  TUIAHHPOBAHUS U
1IeHo0Opa30BaHus, cneunuky
TUTAHUPOBAHUS M OpraHu3anuy paboThl C
BHYTPEHHUMH u 3apyOeKHBIMU
nmapTHepaMu. YMETb COCTaBJIATH ITaKeT
JOKYMEHTOB Ul TOCYAAapCTBEHHOM
perucTpanuu " JIMIIEH3UPOBAHUS
TYPUCTCKOTO MPEIPUATHS.

. YMeEThb OICHUBATh IICPCHECKTUBBI HOBBIX

HampaBJIeHUH TypOu3Heca,
IPpHUPOAHO-KIIMMATHUYCCKUEC

XapaKTePUCTHKU PErroHa; CE30HHOCTH;
poOJIEMbI IKOJOTUYECKONW O€30MacHOCTH
W AaHTPOIIOITCHHOI'O HAAaBJICHUSA Ha CpCay
oOuTaHusl.

YUYUTHIBATDH

activities, markets of tourism services, be able
to calculate and analyze the costs of activities of
the tourist industry enterprise, tourist product in
accordance with the requirements of the
consumer and (or) tourist, justify the
management decision, apply evaluation skills in
promoting and bringing services to consumers.

. To know the issues of planning and pricing,

specifics of planning and organization of work
with domestic and foreign partners. Be able to
compile a package of documents for state
registration and licensing of a tourism
enterprise.

. To be able to assess the prospects of new

directions of tourism business; to take into
account the natural and climatic characteristics
of the region; seasonality; problems of
environmental safety and anthropogenic
pressure on the environment.

Be able to forecast and analyze the
effectiveness of the tourist product, packages of
services in tourism.

. 8. Give an assessment of the general prospects

of business development in the domestic and
international arena. Compose business plans
and investment projects.
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7. YMeTh MpOTHO3UPOBATh U AHAJIM3HPOBATH
3} PEKTUBHOCTh TYPUCTCKOTO MPOAYKTA,
MAKEeTOB YCIYT B cepe Typusma.

8. JlaBaThb  OIEHKY OOHIMX MEPCIEeKTUB
pa3BuTHsl On3HEca Ha BHYTPEHHEH u
MekayHaponHoi  apene.  CocTaBisier
Ou3Hec-TUIaHBl M WHBECTHIIMOHHBIC
MPOCKTHIL

Ilpepexsuzummepi / Ilpepexeuzumot / Prerequisites

Typusm MeHemxkMeHTi. TypUCTIK KemIeHIepIiH
YHBIMIACTBIPY-IIAPYALIBLUIBIK KbI3MeTi/. Typusm
MapKeTHHT1. TYpHUCTIK KbI3METTE TaMaKTaHYIbl
YHBIMIACTBIPY JKOHE KBI3MET KOPCETY MOJICHHUETI

MenemxmeHnT Typusma. OpraHu3alnMOHHO-
XO3SIICTBEHHAsI JAESATEIbHOCTh TYPHUCTCKHX
KOMILJIEKCOB. MapkeTtuHr — Typusma.
Opranuzanus MATAHUS u KyJbTypa

O6CJ'Iy>KI/IBaHI/I$I B TypHCTCKOﬁ ACATCIIBHOCTHU /

Tourism  Management.  Organizational  and
Economic Activities of Tourist Complexes.
Tourism Marketing. Organization of a Food and
Culture of Service in Tourist Activity

Kypcmuin kbickawa mazmynot / Kpamrkoe cooepicanue Kypca/ Course summary

Typucrik KOCIIOPBIHAAP/IbIH KYMBICBIH
yiipiMaacTeipy. TypHUCTIK KocimopbiHAa Oackapy
XKoHe Oakpuiay Herizaepi. Typucrepre KbpI3MeT
KepceTynai kocmapnay. Kemik —casxaTTapblH
yiteimaacteipy. Kenik casxarrapbiH sxo0anay.

MapmpyTtrapasl — 93ipiey  KoHE  TypJapibl
KaJIBIITACTHIPY. ABHAITUAIIBIK TYPHUCTIK
MapuIpyTTapAasl  JalbIHAAY  JKOHE  OTKI3Y
epeKUIeIiKTeDI. Temiprxon JKOHE cy

casixaTTapblH JOcCIMapjay >KOHE YUBIMIACTBIPY.

Typucrik (bupmaHbIH OM3Hec-KOCTaphl.
Typuctik  KbI3MeTTeT1 WHBECTULIMSIAPIbIH
TUIMAUTITIH ~ Oaramay. Typucrepre KbI3MeT

KOpPCETY MOJIEHHET] MEH Camachl.

Opranuzanus paboThI TYPUCTCKUX
npennpusaTuii. OCHOBBI  yIpaBICHUS WU
KOHTPOJSI Ha TYPUCTCKOM MpPEANPUATHH.
[InanupoBanue oOCITYXUBaHUS TYpPUCTOB.
Opranuzanus TpaHCHOPTHBIX ITyTEHIECTBHM.
[IpoekTupoBanne ABTOITYTEIIECTBUM.
PazpaboTtka MapuipyToB U (HOpMHpPOBAHUE
TypoB.  OCOOCHHOCTH  TIOATOTOBKH  H
IIPOBEJIEHUS  AaBMALIMOHHBIX  TYpPUCTCKUX
MapuipyToB. [lnmaHupoBaHue U OpraHu3anus
KEJIE3HOJOPOKHBIX U BOJHBIX IyTEHIECTBHIA.
busnec-man Typuctckoi upmel. OrneHka
3G (GEKTUBHOCTH HHBECTUIUH B TYpHUCTCKOMN
nestenpHocTH.  KynpTypa W KauecTBO
00CITy’)KUBAaHUSI TYPUCTOB.

Organization of work of tourist enterprises.
Fundamentals of management and control at the
tourist enterprise. Planning of tourist services.
Organization of transport travel. Designing auto-
travel. Development of routes and the formation of
tours. Features of the preparation and conduct of
aviation tourist routes. Planning and organization
of railway and water travel. Business plan of a
tourist firm. Evaluation of investment efficiency in
tourism activities. Culture and quality of tourist
service.

Iocmpexsusummepi / [locmpexsuszumot/ Postrequisites

Typucrik KBI3METTET1

MHHOBALUSIIBIK ‘ WMHHOBAIIMOHHBIE TEXHOJIOTUHA B TYPUCTCKOM ‘ Innovative Technologies in Tourism Activities.
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TEXHOJIOTHSUTAp.  XabIKapalablK JKOHE 1IIKi | IEATEILHOCTH. Typonepeiitunr | Turopereyting  International and  Domestic
TypH3M TYpPOIIEPEHTHHT1. XalbIKapajblK >KOHE | MeXKIYHApOJHOTO W BHYTpPEHHero TypusMa. | Tourism. Management of International  and
1K1 TYpHU3M MEHEHKMEHTI. MenemKMERT MEXTyHapOIHOTO u | Domestic Tourism.

BHYTPEHHETO TypU3Ma

Bazoaphama scemexwici / Pykosooumens npozpammut/ Programme manager

Ozuenxo H.A. — nedacocuxa eviibiMOapbiHvly Ozuenko H.A. — kanouoam neoacocuueckux | Ogienko N.A. — candidate of pedagogical Sciences
KaHOuoamaol HayK

Typusm unoycmpusceinoazel ousnec-npoyecmi mooenvoey | Mooenuposanue ousnec-npouecca ¢ unoycmpuu mypusma | Modeling of Business
Processes in Industry Tourism

Oky maxcamul / Yueonas yenv/ Purpose

KA3AKILIA HA PYCCKOM IN ENGLISH
Typucrik dbupmanapabiy TUOTIK yisIMaacTeipy | U3yduuTtsb TUIIOBYIO opranm3anuonnyto | To study the typical organizational structure of
KYPBUIBIMBIH, TYPHUCTIK YHBIMAAPIBIH HETI3r1 | CTPYKTYpy TypHCTCKHX ¢upM, ocHoBHbIC | tourist firms, the main business processes of tourist
OM3HEeC-TIPOLIECTEPiH, TYPHUCTIK | OM3HEC-MpoLIecChl TYPUCTCKUX OpraHu3aiuii, | organizations, the modeling of business processes
KOCIMOPBIHIAP/IbIH OM3HEC-TIPOIIECTEPIH | MOJCTHUPOBAHKE ousnec-miporieccoB | Of tourist enterprises.
MOJICTIbJICYAl YHPEHY. TYPUCTCKHUX MPEANPUSITHI.
Okbimy namuceci / Pezynomamut ooyuenusn / Learning outcomes
Kypetbl coTTI asgKTaFaHHAH keiiin | [Tocie ycmemHoro 3aBepmenusi Kypca | After successful completion of the course,
olriMasymbLIap od0yuarommecst OyayT students will be
1. JKoOanaynbiH TEOPHSUTBIK Herizaepin | 1. Brameth  Teopermueckumu  ocHoBamu | 1. Possess the theoretical basis of design, ready to
MEHrepy, Typu3Me >KoOalayaslH HETri3Tri MIPOCKTHUPOBAHUS, TOTOB K MPHUMEHEHHUIO apply the basic methods of design in tourism
onicTepiH ue 60iy. OCHOBHBIX MeTONOB mpoektupoBanusi B |2. Know the essence of functional and process
2. BackapymabiH (bYHKIIMOHATIBIK, KOHE TypHU3ME approaches to management, the concept of
NPOIECTIK TOCUIACPIHIH MOHIH, Ou3Hec- | 2. 3HaThb CYIIHOCTh (PYHKIHMOHAIBHOTO H business process, classification of business
NpPOIIECC  YFBIMBIH, OHM3HEC-TpoIecTep/i MPOIIECCHOTO TIOAXOJ0B K YIPaBICHUIO, processes, reengineering.
KIKTEY/1, PEUHKUHUPHUHITI OlTy. MOHATHE ousnec-npouecca, | 3. Apply methods and technologies of process
3. Ownraimanaplpy YIIH 0ackiM TMpolecTep/Ii KJIacCHU(pUKAITUH OM3HEC-TIPOIIECCOB, description and  modeling, rules and
Tagaay OoMbIHIIA TpoIecTepi, epexernep PEHHKUHUPHUHTA. recommendations  for  selecting  priority
MEH  YCBIHBICTapAbl  cumarray  skoHe | 3. IIpuMEHSTh CmOCOOBI M TEXHOJIOTHH processes for optimization.
MO/JIENIBICY ICTEPl MEH TEXHOJIOTHUSIIAPBIH ONHKCaAHMsI ¥ MOJCTUPOBaHUs mpoieccoB, (4. To possess methods of designing the
KOJIJIaHy. NpaBUI M PEKOMEHIAIMH [0 BBIOOPY nomenclature of tourist services on a scientific
4. FpulblMuM  Heri3lle TYPHCTIK KBI3METTEp PUOPHUTETHBIX IPOLIECCOB TSt basis, methods of their promotion and
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HOMEHKJIATYpachlH  jko0amay  oMiCTEpiH,
oJapAbpl HAapBIKTA 1UITepuUIeTy JKOHE icKe

acelpy  OIICTEpiH, TYPHUCTIK KBI3METTIH
HETI3JICNITeH  CTPATETHsChIH  93ipJieyi
MEHTrepy

5. ©O3 OeriHme JXYMBIC ICTEYyAiH, ©31H-031

¥ﬁBIMHaCTLIpyHBIH JKOHC TallChIpMaJlapAbl

OpBIHAAYABl  YHBIMAACTBIPYABIH  HETi3Ti
MPUHIMITEPI MEH JaFAbUIapblH KOJJaHa
oiry.

6. busnHec-nponecrepai MOJICBCY
JaFAbUIapIH MEHTEPY.

7. Tlpouecrepaig THIMIIITH apTThIpy
OMICTEpiH TYCiHY. bIHTBIMAaKTaCTHIK
JaFIbIIapbIH KOJAaHY.

8.  busnec-mporecrepui OHTalIaHABIPY
oNicTepiH  KonjgaHy OoOHbIHIIA  KociOH
KBI3METTE KOJITaHBUIATHIH omsHec-
nporecTepli, oJicTep MeH JaFablaapabl

MOJIETIbICY callachlHIa OulM aiy YIIiH
KETKUTIKTI JalbIHABIKKA He 00y.

ONTUMU3ALIUH.
Brnagets  MeTrogamMu  MPOEKTUPOBAHUS
HOMEHKJIATYpbl TYPUCTCKUX YyCIyr Ha
HAy4YHOH OCHOBE, METOIaMH 150.4

NPOJBMKEHHSI W peaM3allid Ha PBIHKE,
pa3paboTKu OOOCHOBAaHHOW CTPATETHH
TYPUCTCKOM eSITEbHOCTH

VYMeTb MNPHUMCHATH OCHOBHBIC IMPUHIIUIIBI
M HaBBIKK CaMOCTOSITEIbHOW paboTHl,

caMOoOpranm3alvn u opraHnusanuvun
BBIINTOJIHCHU A nopyquI/Iﬁ.

BJIaILCTI) HaBBIKaMH MOACIIUPOBAHUA
6I/I3H6C-HPOI_ICCCOB.

ITorumats IIPpHUEMBL IIOBBIIIICHUA

3¢ deKTUBHOCTH TMpoueccoB. [IpuMeHsaTsh
HaBBIKH COTPYJAHUYECTBA.

HmeTh /[0CTaTOYHYIO TMOATOTOBKY ISt
npuoOpeTeHuss 3HaHMM B 00JacTH
MO/JICIIUPOBAHUS OU3HEC-IIPOLIECCOB,
MPUEMOB W HAaBBIKOB, HCIOJB3yEMBIX B
npoeCCUOHATBHON  JIEATENIBHOCTH 110
MPUMEHEHHI0O  METOJIOB  ONTHMH3AINN
OU3HEC-IIPOLIECCOB.

6.

realization in the market, development of a
reasonable strategy of tourist activity

Be able to apply the basic principles and skills
of independent work, self-organization and
organization of assignments.

To possess the skills of modeling business
processes.

Understand techniques to improve process
efficiency. Apply collaboration skills.

Have sufficient training to acquire knowledge
in the field of business process modeling,
techniques and skills used in professional
activities to apply methods of business process
optimization.

Ilpepexeusummepi / [Ipepexeusumot / Prerequisites

Typusm meHemkMeHTi, TypUCTIK KemeHaepaiH
YUBIMIIACTHIPY-TIAPYAITBUIBIK KbI3METI. Typu3M
MapKeTHHTi. TypUCTIK KbI3METTE€ TaMaKTaHY/b
YUBIMIIACTBIPY KOHE KBI3MET KOPCETY MOJICHUETI

MeHemKMEHT TypHU3Ma.
XO3SMCTBEHHAS ACATCIIBHOCTE TYPHCTCKUX
KOMILJIEKCOB. MapKeTUHT Typu3Ma.

Opranuzanus
00CITyKMBaHUS B TYPUCTCKOU JESITEILHOCTH.

OpFaHI/I3aI_[I/IOHHO-

NATaHUsT WU KYJIbTypa

Tourism
Economic Activities

Management.  Organizational  and
of Tourist Complexes.

Tourism Marketing. Organization of a Food and
Culture of Service in Tourist Activity

Kypcmuiy kvickawa mazmynot / Kpamkoe codeprucanue kypca/ Course summary

byn monme cryaeHTTep OHM3HEC-TIpOIECTEP/II
KapacThIpaJibl. TYCIHIT1, MOHI, XiKTenyi. busHec-

aHHOU JUCLIUILINHE CTYJICHTBI

paccMaTpuBarOT 6H3H€C-Hp0].[€CCI>IZ ITOHATHUC,

In this discipline students consider
processes:

business

concept, essence, classification. Re-
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IpoIeCTePIiH PEHHXHHUPHHTI. busnec-
IporecTepai MOJEIbACY. busHec-yaepicTep/ai
Tangay KoHE HETi3ri KepceTkimrtep. busHec-
MpoIecTepli  MOJCIJICY KE3iHJAe aKmaparThl
KUHAY omicTepi. busnec-nipornectep/ui
OHTAMJIaH/ABIPY SMICTEPiHIH HETI3T1 TONTAPHI.

CYIIHOCTb, KJIacCH(UKaus. PenHXHUHUPUHT
Ou3Hec-mporeccoB. MoenrpoBaHue On3Hec-
MPOIECCOB. AHAIIU3 U KIIOYEBBIC MMOKA3aTEIN
OM3HEC-TIPOIIECCOB. MeTto bl cbopa
nHpOpPMAIMK TIPH MOJICIIMPOBAHUK OH3HEC-
npoueccoB. KitoueBble TpyIIbl  METOJIOB
ONTUMU3AIMH OM3HEC-TIPOIIECCOB.

engineering of business processes. Modeling of
business processes. Analysis and key indicators of
business processes. Methods of information
gathering in business process modeling. Key
groups of business process optimization methods.

Ilocmpexsusummepi / Ilocmpexsuszumat/ Postrequisites

Typucrix KBI3METTET1 AHHOBALUSIIBIK
TeXHOJIOTHsUIap. XalbIKapajblK JKOHE  1IIKi
TYpU3M TYpPONIEPEUTHHTI. XalbIKapalbIK >KOHE
1K1 TYpU3M MEHEKMEHTI.

NHHOBAaLIMOHHBIE TEXHOJOTUH B TYPHUCTCKOM

JEeSATEIbHOCTH. TyponepeiTuHr
MEXIYHApOAHOTO M BHYTPEHHETO TYypHU3Ma.
MeHeKMEHT MEXIyHapOIHOT O u

BHYTPEHHETO TypU3Ma

Innovative Technologies in Tourism Activities.
Turopereyting  International and  Domestic
Tourism. Management of International and
Domestic Tourism.

bazoapnama scemexuiici / Pykosooumens npozpammst/ Prog

ramme manager

Ocuenxo H.A. — nedazozuxa eblibiMOapviHbly
KaHOuoamawl

Ozuenko H.A. — kanouoam nedazo2udeckux
HAayK

Ogienko N.A. — candidate of pedagogical Sciences

Bencenoi mapupymmapoa mypucmix monmol 6ackapy | Ynpaenenue mypucmrou 2pynnou ha akmuensix mapwpymax/ Management of a

Tourist Group on Active Routes

OKy maxcamul / Yueonan yenv/ Purpose

KA3AKILIA

HA PYCCKOM

IN ENGLISH

bomamak wmeHemxkepnepre >koHe —OelceHml
TypUCTKE OeJICeH[l >KOHE CHOPTTHIK casxarra
6acKapyIIbUIBIK menrimaepi azipiey,
KaObUIZay JKOHE €Hri3y Typajbl 0a3albIK
Oiuimaepin Oepy.

Hatp Oyayumm MEHEKEpam u
MHCTPYKTOpaM aKTHUBHOTO Typu3Ma 0a3oBble
3HaHHUA 1O BBIPAOOTKE, TPUHATHIO W
peanu3anui  yIpaBIeHYECKUX PEIICHUH B
AKTUBHBIX U CIIOPTUBHBIX IMYTEHIECTBUSAX.

To give future managers and instructors of active
tourism basic knowledge on development,
acceptance and realization of managerial decisions
in active and sports travel.

Okbimy

Hamuceci / Pezynomamut o6yuenusn / Learning outcomes

KypcTbl cOTTI assKTaFaHHAH KeiliH
olmiMaymbLIap
1. Typusmuig OenceHal KOHE CIOPTTHIK

ITocJie ycnmemHoro 3aBepiieHusi Kypca
o0yyarommecsi OyayT
1. 3Hath  KIACCHPUKANMIO  TEXHUYECKHX

After successful completion of the course,
students will be

1. To know the classification of technical methods
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TYpJIEpiHIH TEXHUKAJIBIK oMiCTEPiHIH
KIKTETYIH )KOHE OJIapJIbIH TYPJIepiH OiTy.

2. Xac epekmenikTepiH €cKepe OTBIPHIIL,
TypuU3M  CalachIHAAFbl  TYPHUCTIK  ic-
mapanapasl (Typu3MHIH OelceHai TypJepi
OOMBIHIIIA XKOPBIKTAP, JAIAJBIK JIATEPhISpPIi
YUBIMIACTBIPY JKOHE T.0.) YHBIMIACTHIPY,
JalbIHAAy KOHE OTKi3y KaFuJaJIapbiH;
KaIbl JKOHE apHabl  KaOJBIKTapIIbIH
MaTEePHUAIIBIK-TEX HUKATBIK 0a3achiH
JaibIHay Mocelesepin oimy.

3. Typusm Typnepi OOHBIHIIA  TYPHUCTIK
MapuIpyTTap/sl a3ipiey ToCUIAEPIH
KOJIJaHYy;

4. Ke3z «kenreH Mapuipyrra TYpPUCTEPiH

KaylICI3JITH KaMTamachl3 eTe OLy.

5. DK30THUKaHBIH TapThIMJIbI 3JIEMEHTTEPI MEH
KOFapPBI camnasbl KbI3METTEPI Oap
TypJIapJblH TEXHOJIOTUSUIAPbIH (KJIUEHTTIH
TaIChIPBICH OOMBIHIIIA) YKEEN JKobanay.

6. Kuuenrrepaig opTYpII TONTApbIHA
OacHIBUIBIK JKacay.

7. Toyenci3 TypUCTIK ©HIM PETiHAE caTy YIIiH
TypU3M CaJTaChIHIaF bl casixaT
OarapramanapbIHbIH OHTAIIBI
HYCKaJIapbIH KacaHbI3.

8. Kumentrin Oenrini Oip TYpUCTIK casxaTTbl
TaHAaybIHbIH TYPUCTIK MOTHBTEPIHIH
TICUXOJIOTHSICBIH 3€pPTTEY.

. CocTaBiiaTh

IIPUEMOB AKTHUBHBIX U CIIOPTUBHBIX BHJIOB
TypHU3Ma U UX Pa3HOBUIAHOCTEH.

. 3HaTh IIpaBujia OpraHru3aluu, ImmoAroTOBKH

U NPOBEIECHUS TYPUCTCKUX MEPONPUATHN
B cepe Typu3ma (IOX0J0B MO aKTHBHBIM
BUJaM Typu3Ma, OpraHuzanuvsd I10JICBBIX
Jarepeii M JAp.) C Y4ETOM BO3PACTHBIX
OCOOCHHOCTEH;  BONPOCHI  MOATOTOBKHU
MaTepUaIbHO-TEXHUYECKOH 0a3bl 001Iero
" CIICHHUAJIBHOI'O0 CHAPAKCHUA.

. IIpumeHsTH IIPHEMBI pa3paboTKu
TYPUCTCKUX  MapLIpyToB II0  BUIaM
TypHU3Ma,

. YMeTh  oOecreuuBaTh  0€30HaCHOCTH

TYpUCTOB Ha JTFOOOM MapuIpyTe.

. OnepaTtuBHO KOHCTPYHPOBATh TEXHOJIOTUU

(mo  3aka3zy  KJIHMEHTa) TYpOB C
MIPUBJICKATEITLHBIMA AJIEMEHTaMHU
DK30TUKM U BBICOKHM  KadyeCTBOM
o0cITy)KUBaHUSI.

. OCYH_[eCTBJ'IHTL PYKOBOACTBO PA3JIMYHBIMHA

rpynmnamMu KJIUEHTOB.

ONTUMAaJIbHbIE  BapUaHTHI
MpOrpaMM IyTeIIecTBUN B cepe Typusma
Ul peald3alliM  HMX B KauecTBe
CaMOCTOSITEITLHOTO TYpUCTCKOTO

MIPOJyKTA.

. MccnenoBaTh TNCUXOJOTHIO TYPUCTCKHUX

MOTHBOB BBIOOpa KIHMEHTOM TOTO WU
HMHOTO TYPUCTCKOTO MyTEHIECTBUSI.

of active and sports types of tourism and their
varieties.

. To know the rules of organization, preparation

and carrying out of tourist events in the sphere
of tourism (hikes on active kinds of tourism,
organization of field camps, etc.) taking into
account age peculiarities; questions of
preparation of material and technical base of
general and special equipment.

. Apply the techniques of developing tourist

routes by types of tourism;

Be able to ensure the safety of tourists on any
route.

Promptly construct technologies (on the order
of the client) tours with attractive elements of
exoticism and high quality service.

. To carry out management of various groups of

clients.

. To compose optimal variants of travel programs

in the sphere of tourism for their realization as
an independent tourist product.

. To study the psychology of tourist motives of

the client's choice of this or that tourist trip.

Ilpepexeuzummepi / Illpepexeuzumot / Prerequisites

TypusmHiH  OenceHai  TypJiiepiHaeri

ic- | Oprammsanus MeponpusTuii B aktmBHbIX | Organization of Events in Aactive Tourism.
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rapanapIsl YHBIMIACTBIPY. Typucrik
Ou3HecTeri OeliceHAl Typiapabl YHUBIMIACTHIPY.
Typusmuin OenceHAl TypJepiHiH TEXHUKACHI
MEH TaKTUKACHI.

BuJax TypusMa. OpraHusanus aKTHBHBIX
TypoB B TypUCTCKOM OusHece. TexHuka u
TaKTHKa aKTUBHBIX BUJIOB TypU3Ma.

Organization of Active Tours in Tourist Business.
Techniques and Tactics of Active Tourism.

Kypcmoiy Kbickawa mazmynut / Kpamkoe cooeprcanue kypca/ Course summary

[Tonai oxy OappichiHIa OUTIM — alymlIbUIAP
TYPUCTIK  TONTHI ~ aBTOHOMJBIK  PEKUMIC
Oackapy, KYpHENiTiri >KOFapbl caHaTTapJarbl
KOHE CTaHJAPTTHI €MeC JKarnaiiapia, OHBIH

iriHAe  KaylOTUlri — KoFapbl  JKaraaiimapaa
KOPBIKTapAa  JKAHmKaIJApAbIH  alJblH  aly
epEeKIIeTIKTEpIMEH TaHbICaAbl. [IpaKTHKAIIBIK

cabakrapga OLTIM aymibuIap >KHHAKTAYIBIH,
IIaFbIH TOMNTAFbl KAKTBIFBICTApAbI OacKapyIblH
XKOHE  KIMEHTTep  TOObIH  OacKapy/blH,
TONTApJAFbl MCUXOJIOTUSIIBIK KIUMATThl €CKepe
OTBIPHIT, cylemeney OpuranacslH 0acKapyabiH
MPAKTUKAJIBIK JaFIbUIAPBIH aJaIbl.

B Xoe U3YyYEHUS JUCLUIUIAHBL,
o0ydJaromuecs: 3HaKOMSTCS CO CIeUU(UKOM
VOPABIECHUS  TYpPUCTCKOM  Ipynmoil B
aBTOHOMHOM  PE&XHME, IMPEeJOTBpAIICHUS
KOH(UIMKTOB B TMOXOAAX BBICOKHUX KaTeropui
CIIO)KHOCTHM M HECTaHJAPTHBIX YCIIOBUSX, B
TOM 4YMCJI€ B YCIOBHMSX IOBBIILIEHHON
omacHocTH. Ha mnpakTHueckux 3aHATHUAX
oOyyaromuecst  MOJY4aloT  MPaKTHYECKHUe
HaBbIKM  KOMIUJICKTOBaHMsS,  YIpaBJICHUS
KOH(IMKTaMU Majloi IpymIibl U pyKOBOJCTBA
rpynnamM KJIUEHTOB, YIpaBlieHUs Opuraaoi
COIIPOBOXKACHHUSI C YUETOM IICUXOJIOTUYECKOTO
KJIUMaTa B rpynmnax

During the study of the discipline, students are
familiarized with the specifics of managing a
tourist group in an autonomous mode, conflict
prevention in campaigns of high categories of
complexity and non-standard conditions, including
in conditions of increased danger. In practical
classes students get practical skills of staffing,
conflict management of a small group and
management of groups of clients, management of
the escort team taking into account the
psychological climate in the groups

ITocmpexsusummepi / [locmpexeuszumeui/ Postrequisites

OHAIPICTIK MpaKTHKa

‘ HpOPI?.BOI[CTBeHHaSI IPpaKTHUKa

| Apprenticeship Practice

Bazoaprama sncemexuwiici / Pykosooumens npozpammer/ Programme manager

Ocuenxo U.B. — Kazaxcman Pecnyonukacoinuly
eHbeK CciHipeen mypusm HYCKayubicol, a2d
OKbIMYULLL

Ocuenko U.B. — 3acnyscanvliii uHcmpyKkmop
mypusma Pecnyonuxku Kazaxcman, cmapuiuil
npenooasamelv

Ogienko 1.V.
— honored tourism instructor of the Republic of
Kazakhstan, senior lecturer
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Typusmoezi uncmpyxkmopast, oaitvtnovtx, | Hnempykmopckas noozomoska ¢ mypusme | Instructor Training in Tourism

Oky maxcamul / Yueonas yenv/ Purpose

KA3AKIIA HA PYCCKOM IN ENGLISH
Typusmuin ~ Oencenmi  skome  coopTThk | ChopmupoBaTs npeacraBieHus o moaensabix | TO form ideas about the model characteristics of a
TYpJIEpiHiH MEHEKep-HYCKaYIIBICBIHBIH | XapaKTepUCTUKaX MEHe/DKepa-uHCTpyKTopa | manager-instructor of active and sports types of
MOJIEJIBIIK CHITaTTaMajaphbl Typajbl | aKTUBHBIX M CIOPTHBHBIX BHIOB Typu3ma, | tourism, to outline the range of knowledge, skills
YCBIHBICTap/IbI KaJIBINTACTHIPY, Oonaimak | O4epTUTh KPyr 3HAHWN yYMEHUH W HaBbIKOB, | and abilities that a future specialist-professional

capamnuibl-MamMaHfa ue Oonyra KaOiieri MeH
JOaFdpulapblH Oty — meHOepiH — Oenriney.
Crynentrepai  Typu3MHIH  OeJCeHIl  >KoHE
OKCTpEMAIZIBl  TYPJEPIMEH TaHBICTBIPY; Oacka
CIOPT JKOHE OWBIH-CayblK MYMKIHIKTEpIH
KOCINTIK ~ KbI3METKe  OeHimaeyni  yHpery;
TYPUCTIK OM3HECTI COTTI XKYPri3y, OChl CalaHbIH
TOCTYPIIL KOHE TMEPCHEKTHBAIBIK HapBIKTapbIHA
©3 TYpPHUCTIK OHIMIH UIrepuieTy YLIIH OCbI
CaJlaHbIH OJICYeTiH IIBIFapMAIIbUIBIK MMaiaaIaHy
JaFAbUIAPbIH KAJIBIITACTHIPY.

KOTOPBIMH ~ JIOJDKEH 00JiafaTth  Oymymui
cnenuamuct-npodeccuonan.  IloznakoMuthb
CTY/ICHTOB C IIMPOKHUM CIIEKTPOM aKTUBHBIX U
OKCTPEMAJIbBHBIX BHUAOB TYpU3Ma, HAYYHUTH
aJIaliTUPOBAaTh BO3MOXKHOCTH JIPYTMX BHIIOB
CIIOpTa W Pa3BJICUYCHUH B MPOPECCHOHATHHYIO
NeSITeNIbHOCTD; TPUBUTHh HABBIKM TBOPYECKOTO
WCIOJIb30BaHUs TMOTEHIIMada JaHHOU cdepsl
JUIS  YCIIEUTHOTO  BEACHHS  TYpPUCTCKOTO
Ou3Heca, MPOJBMKCHUS ~ COOCTBEHHOTO
TYypIpPOIYKTa Ha TpaJULIMOHHbBIE u
NCPCICKTUBHBIC PBIHKH.

should possess. To familiarize students with a wide
range of active and extreme types of tourism; to
teach them to adapt the possibilities of other sports
and entertainment in their professional activities; to
instill the skills of creative use of the potential of
this sphere for the successful conduct of tourism
business, promotion of their own tourist products
to traditional and promising markets.

namuoceci / Pezynomamut 06yuenusn / Learning outcomes

OKbimy
KypcTsl ¢oTTi asgKTaraHHaH KeiiH
OimiManymbLIap
1. TypusmHiH OenceHIi JKOHE CIOPTTHIK
TYPJIEPiHIH TEXHUKAIIBIK oiCcTepiHIH
KIKTEITyiH KQHE OJIapAbIH TYpJiepiH Oiy.
2. Xac epekmenmiKTepiH ecKepe OTBIPHI,

MEKTEeN TYpHU3Mi callachlHIa TYPUCTIK ic-
mapanapasl (TypusmHiH OenceHal Typiepi
OOIBIHINIA KOPBIKTAp, AAJABIK JIarepbiepIl
YHUBIMAACTBIPY KoHE T.0.) YHBIMIACTHIPY,
NalbIHIAy OSKOHE OTKI3y KaFuaajapblH;
KQJIMMBl  KOHE apHalbl  KaOJBIKTapAbIH

ITocae ycnemHoro 3aBepuieHust Kypca

oO0yuyaromuecsi OyayT

1. 3Hath KiIaccHU(UKALMIO TEXHHUUYECKUX
MIPUEMOB aKTHBHBIX U CIIOPTHBHBIX BHJIOB
TypH3Ma U UX Pa3HOBUIHOCTEH.

2. 3Hatb npaBuia OpraHu3aIuiy,
MOJITOTOBKM M TIPOBEJACHHUS TYPHUCTCKUX
MEpOTIPUSITHA B cdepe  IIKOIBHOTO
Typu3Mma (IOXOJbl MO AaKTUBHBIM BHJaM
TypH3Ma, OpraHu3alys MOJIEBBIX Jarepen
U JOp.) C  Yy4eTOM  BO3PACTHBIX
0COOCHHOCTEH; BONPOCH  TOATOTOBKH

After successful
students will be

1. To know the classification of technical
methods of active and sports types of tourism
and their varieties.

2. To know the rules of organization, preparation
and carrying out of tourist events in the sphere
of school tourism (hikes on active kinds of
tourism, organization of field camps, etc.)
taking into account age features; issues of
preparation of material and technical base of
general and special equipment.

completion of the course,

52




MaTepUaAIIbIK-TEXHUKAIBIK 0a3achIH
JaibIHay MOceleepin Oiry.
Ke3 kenareH  mapmipyrra  TYpUCTEPIiH

KAyINCI3ITH KaMTaMackI3 eTe Oimy.
['eorpadusTbIK )KOHE QJIEYMETTIK YTKBIPIIBIK
ONICTEMECIH; OJIEYyMETTIK KYOBUIBICTapIIBbIH
e3apa  OaillaHBICBIH  3epTTey, OOIKay
o/IicTEepiH MEHTEPY.

3aMaHayu aknmapaTThIK TEXHOJIOTHUSIIAPMEH
CTaLMOHAPIIBIK KOHE MapIIPYTTHIK
KarJainapaa ®yMbIC icTei Oity.

Jlepbec TypHUCTIK ©HIM peTiHxe caTy YIIiH

MEKTeNl Typu3Mi CaJachlHIaFbl casxar
OarmapramMaiapbIHBIH OHTAWIBl HYCKaTapbhIH
xKacay.

bamanapeig TYPUCTIK TONTapbIH
yHIBIMAACTBIPAIbI KoHE MapuipyTTa
HYCKaylbl (TUA-HYCKAyIlllbl) MIHJETTEPIH
OpBIHAAY.

Tyraapanblk  KapbIM-KaTblHAC, YKbIMJA
KYMBIC ~ icTey, MEHEKEepAIH  Kociou
TYJIFaChIH MO/IEIBIIEY, TypU3M

HYCKAaYHIBICBI-TUJ JarJAblJIapblHA UC 60J'Iy.

MaTepHATbLHO-TEXHHUECKON 0a3bl 00IIero
Y CHEIUAILHOTO CHAPSKCHHSL.

3. YMerr oOecmeunmBath  0€30IaCHOCTH
TYPUCTOB Ha JTI0O0OM MapIipyTe.

4. Bnagets MeTOAUKOW reorpaduyueckond H

COLMAJILHOM MOOMJIBHOCTH, METOJaMHU
M3Y4YEeHHsI B3aUMOCBS3€M OOIIECTBEHHBIX
SIBJICHUH, POTrHO3UPOBAHMSI.

5. YMmerp paboTaTb B CTAIlMOHAPHBIX H
MapHIPYTHBIX YCJIOBHSIX C COBPEMEHHBIMU
MH(POPMAIIMOHHBIMHU TEXHOJIOTHUSIMH.

6. CocrTaBisTh ONTHMAJbHBIC BaPHUAHTHI
IporpaMM  MyTemecTBUA B cdepe
HIKOJIBHOTO TypuU3Ma ISl pealn3aluu ux
B KauyecTBe CaMOCTOSTEIHLHOIO
TYPUCTCKOTO TPOYKTA.

7. OpraHu3oBBIBaTH JETCKUE TYPHUCTCKHE

IpyOmnbl W BBINOJHSET 00SI3aHHOCTHU
UHCTpYKTOpa (TMOa-MHCTPYKTOpa) Ha
Mapiipyre.

8. Hwmeth HaBBIKU MEKIIMYHOCTHOTO
oOmenus, paboOTel B  KOJUICKTHUBE,
MOJIETTUPOBAHUS npohecCuOHANBHOM
JIMYHOCTH MEHEIKepa, TIa-UHCTPYKTOpa
TypU3Ma.

To be able to ensure the safety of tourists on
any route.

To master the methods of geographical and
social mobility; methods of studying the
interrelationships  of social phenomena,
forecasting.

To be able to work in stationary and route
conditions  with  modern  information
technologies.

To compose optimal variants of travel
programs in the sphere of school tourism to
realize them as an independent tourist product.
To organize children's tourist groups and
perform the duties of an instructor (guide-
instructor) on the route.

Have skills of interpersonal communication,
teamwork, modeling the  professional
personality of a manager, guide-instructor of
tourism.

Ilpepexsuzummepi / Ilpepexeusumet | Prerequisites

Typusmuin  Oencenmi
TrapanapIsl
OusHecTeri OenceHi Typyapisl YHBIMAACTHIPY.
Typusmuin OenceHai TYpJepiHIH TEXHUKACHI

TYpJepiHzeri ic-
YUBIMAACTBIPY. Typucrik

MEH TaKTHUKAaCBHI. Typucrik

IICUXOJIOTUACKL/

KBI3BMET

Opranuzanus MeEpONpHUSITHH B  aKTUBHBIX
BUIax Typusma. OpraHuzanus aKTHUBHBIX
TYpOB B TYpUCTCKOM OusHece. TexHUKa U
TaKTHKA  aKTHBHBIX  BHMJIOB  TypH3Ma.
IIcuxosnorus TypuCTCKON AEATENbHOCTH.

Organization of Events
Organization of Active Tours in Tourist Business.
Techniques and Tactics of Active Tourism.
Psychology of Tourism

in Aactive Tourism.

53




Kypcmoiy Kbickawa mazmynut / Kpamkoe cooeprcanue kypca/ Course summary

I[lon  Typu3MHIH Oencenai  TypiepiHiH
MEHEKEP-HYCKAYIIbICHIHBIH MOJIETBIIK
cUmarTaMajapblH 3epTreyre OarbiTTanFaH. by
CTYJACHTTEPIIH TYPHU3M MEHEDKEpJICpiH apHaKWbI
naspiay SKyHeciHge OUTiMiH KaJIbIITAaCThIPYFa
MYMKiHAIK Oepemi. benceHmi koHE CHOPTTHIK
TypU3MJIETT MaMaHIaHIBIPbUIFAH TICUXUKATBIK
MPOIIECCTEP/Il JKOHE OJIAPJIbIH KOPIHY CalachlH,
TYPUCTIK TOMNTA JKaFBIMABI IICUXOJOTHUSITBIK
KIIUMaT  Kypy, aBTOHOMJBI  eMip  CYpy
XKaFJaiblHIa TYPUCTEPIIH IMCHXO0IMOIHOHAIIIBI
JKargaibIH Oackapy JaFIbLIapbIH
KaJIBIITACTHIPA/IBI.

JucuunimHa — HampaBlieHa HA3Y4YEHUE
MOJCJIBHBIX ~ XapaKTEPUCTHK  MEHe/Kepa-
WHCTPYKTOpAa aKTUBHBIX BHJIOB TYypHU3MA.
[To3Bonsier chopmupoBaTh y OOyUaIOLIUXCS
3HAaHUS B CUCTEME CIEHHAIBHON MOJArOTOBKU
MEHEKEPOB-UHCTPYKTOPOB TypHu3Ma.
PaccmarpuBaer CIICLIMATU3UPOBAHHBIE
[ICUXWYECKUE TPOLECChl B aKTUBHOM H
CIIOPTUBHOM TypuU3ME€ W KayecTBa HX
nposiBjaeHusl. GopMHUpPYET HABBIKU CO3/IaHUS
MOJI0KUTEIBHOTO IICUXOJIOTHYECKOTO
KJIUMaTa B TYPUCTCKOM TpynIe, yrnpaBieHUE
MCUXO3MOLIMOHATBHBIM COCTOSTHUEM
TYPUCTOB B  YCIOBHUSX  aBTOHOMHOIO
CyIIECTBOBAHUSI.

Ha

The discipline is aimed at studying the model
characteristics of a manager-instructor of active
types of tourism. It allows students to form
knowledge in the system of special training of
managers-instructors  of  tourism.  Considers
specialized mental processes in active and sports
tourism and the qualities of their manifestation.
Forms skills to create a positive psychological
climate in the tourist group, management of the
psycho-emotional state of tourists in conditions of
autonomous existence.

Hocmpexsusummepi / [locmpexsuszumat/ Postrequisites

OHJIPICTIK MpPaKTUKA

HpOI/BBOI[CTBeHHa}I IMpaKTHUKa

Apprenticeship Practice

bazoapnama scemexuici / Pykosooumenv npozpammst/ Prog

ramme manager

Ocuenxo U.B. — Kazaxcman Pecnyonukacoinuly
eHbeK ciHipeen mypusm HYCKayubvicol, a2a
OKbIMYULLL

Ocuenxo U.B. — 3acnysxcanviii UHCMPYKmMop
mypusma Pecnyonuxu Kazaxcman, cmapuiuil
npenooasamelv

Ogienko L.V.
— honored tourism instructor of the Republic of
Kazakhstan, senior lecturer

54




4 kypc cTyJAeHTTepiHe apHAJIFaH YJIEKTHBTI MIHAep / DJIeKTUBHbIE TUCUHUILTHHBI 11 cTy1eHTOB 4 Kypca/ Elective disciplines for 4th year

students

Typusmoe oponoayl Bponuposanue ¢ mypusme | Reservations in tourism

Oky maxcamul / Yueonan yenv/ Purpose

KA3AKILIA

HA PYCCKOM

IN ENGLISH

CrynmeHnTTepre  TYpPHUCTIK  KOCINOpBIHIApFa
HapBIKTa THIMJI 6Mip CYpYTe jKoHE THICTI maiaa
allyFa MYMKIHJIK OepeTiH TypHU3M cajlaChIHIAFbl
OpoHIayIbIH HETI3Ti JKyWeci camachblHaa Oimim
oepy.

JlaThb cTyJIeHTaM 3HaHHUS B 00JIaCTH OCHOBHBIX
cucreM OpoHHMpOBaHUSI B cepe TypusMa,
MO3BOJISIIONIMX TYPUCTCKHM HPEANIPUATHIM
3G (GEKTUBHO CYIIECTBOBATH HA pPBHIHKE U
MOJTY4aTh COOTBETCTBYIOILYIO NPUOBLIb.

To provide students with knowledge of the main
reservation systems in the tourism industry,
enabling tourism enterprises to exist effectively in
the market and make appropriate profits.

Hamuceci / Pezynomamut o6yuenusn / Learning outcomes

OKbimy
Kypcrsi COTTI asKTaFAaHHAH Keiiin
olmiMaymbLIap
1. Oductik TeXHOIOTUSIIAPIbI )KOHE TYPUCTIK
KbI3METTIH apHanbl OarapiamanblK
KamMTaMachI3 eTUIyiH, WHTEpPHET-
TEXHOJIOTUSIAp bl Oly.
2. XoOamaynelH ~ TEOPHSUIBIK  HETi3JepiH

MEHrepy, TypusMjie KoOamayAblH HeETri3ri
OMICTEPIH KOJIITAaHYFa JTaHbIH.

3. AKMaparTelK  KOHE  KOMMYHHUKATHBTIK
TEXHOJIOTHSUTAP/Bl  TaiilaiaHa  OTBIPBII
TYPHUCTIK OHIM/I caTy.

4. Typucrik KBI3METTEP HapbIFbIH

MOHHUTOPHUHITEY 9IICTEPiH KOJIIAaHY.

5. KommansuiaTeia KOJIIaHOaIbI
OarmapramanapJbslH  THIMAUITIH — Tanzaay,
KoJ1/1aHOanbl OaraapiaMalblK KypaijapMeH
KYMBIC iCTey JaFblJIapbIH MEHIEPY.

6. ¥YHUBIMHBIH (KOCITTOPHIHHBIH) HHHOBAIUSIIIBIK
KOHE WHBECTHULMSUIBIK KbI3METIH Oackapy

IMocse ycmemHoro
oO0yyarommecsi OyayT

2. Bnanerb

3aBeplIeHUs] Kypca

1. 3unarp oucHbIC TEXHOJOTHHU u
CHEeHIAIbHOE TPOrpaMMHOE OOecreueHue
TYPUCTCKOW  JIESITEIIbHOCTH, WHTEPHET-
TE€XHOJIOTHUH.

TEOPETHUYECKUMHU  OCHOBaMHU

MIPOEKTUPOBAHUS, TOTOB K HPUMEHEHUIO

OCHOBHBIX METOJIOB TPOEKTHPOBAHUS B

TypuU3Me.

3. Peanmm3oBBIBaTh TYPHUCTCKUH TIPOIYKT C

HUCIIOJIB30BAHHUEM I/IH(I)OpMaI_II/IOHHLIX n
KOMMYHHKAaTHUBHBIX TEXHOJIOTHI.

4. Ucrnonb30BaTh ~ METOIBI  MOHUTOPHHTA
PBIHKA TYPUCTCKHUX YCITYT.

5. Bnanmets HaBbIKAMU aHanu3a
s dexTuBHOCTH MPUMEHSEMBIX
MPUKJIANHBIX ~ MpOrpamMM, paboThl ¢
MIPUKIaHBIMU MPOrPaMMHBIMH
CpEICTBaMH.

After successful
students will be
1. Knowledge of office technologies and special

completion of the course,

software for tourism activities, Internet
technologies.

. Possess the theoretical bases of design, ready to

apply the basic methods of design in tourism.

. Realize the tourist product with the use of

information and communication technologies.

. Use methods of monitoring the market of tourist

services.

. Possess the skills of analyzing the efficiency of

applied application programs, work with
applied software tools.

. To use in practice the methods of management

of innovation and investment activities of the
organization (enterprise).

. To own advanced (regional and transnational

reservation systems).

. To apply existing packages of applied programs
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oMicTepiH TIKIpHOEIe KOIAaHy. 6. Mcmonp30BaTh Ha MPAKTHKE  METOJBI to solve specific problems of professional

7. AnnepiHFBI  KaTtapibl  (aMaKTBIK — JKOHE yIPaBICHUS WHHOBAIMOHHON 5 activity in the tourism industry
TPAHCYITTHIK OpOH/IAY JKYHEIIepiH) HeJICHY. MHBECTULIMOHHOMN JIEATEIHHOCTBIO
8. Typucrik WUHYCTPUSIAFb Kacion OpraHu3anuu (IpearpusIThs).
KBI3METTIH HAKThl MIHJETTEPIH IIemy yuriH | /. Bnagers nepesoBbiMH (PErHOHATBLHBIMU U
KOJIJIAHBICTAFbI KOJIJJTaHOAJIbI TPaHCHAIMOHAIbHBIMH CHCTEMaMHU
Oarmapiamanap nakeTTepiH KoJiJaHy. OpOHUPOBAHUA).

8. IlpuMeHATH,  CYIIECTBYIONIME  TAKETHI
NPUKIAIHBIX MporpamMm g peuieHus
KOHKPETHBIX 3a/ad Tpo(hecCHOHATBLHOM
JESATEIbHOCTH B TYPUCTCKOW MHYCTPHUHU.

Ilpepexeuzummepi / Illpepexeuzumot / Prerequisites

Typucrik ousHecTi xocmapinay — okoHe | [ImanupoBanue u opranmsanusi Typuctckoro | Planning and Organization of Tourist Busines
yiBIMIACTBIDY. Ou3Heca

Kypcmuiy kbickawa mazmynst / Kpamxoe codepycanue kypca/ Course summary

Ocbl  moHAI OKy OapbichiHIa CTymeHTTep | B Xome wu3ywenuss mamnoi aumcrimrmoinasl | During the study of this discipline students learn
OpoHIay KbI3METTEpiH OKH/IbI. KbI3MET KOpceTy | CTYACHThI M3y4aroT CIy:KObl OpoHHMpoBaHHWs. | reservation services. Requirements for service

nepcoHabIHA KOWBLIATHIH tanantap. | TpeboBanus k obcimykuBaroiemy nepconany. | personnel. Technological cycle of guest service.
Konakrapra KbI3MET kepcetynid | TexHonmornueckuit  nukia  obcmyxkuBanust | Methods of booking. Automated management
TEeXHOJIOTUSUIBIK LUK, bBponmay omictepi. | roctei. CriocoOsr OponupoBanus. | Systems. Automated reservation systems. Types of
ABTOMATTaHIBIPBUTFAaH  Oackapy  JKyienepi. | ABTOMaTH3MpOBAHHBIC CHCTEMBI yrpaBieHus. | contracts (agreements) for booking.
ABTOMATTaHIBIPBUIFAaH ~ OpOHJay  IKyiienepi. | ABTOMaTH3UpOBaHHBIC CHCTEMBI
bponpnayra apHaJIFaH apTTapaslH | OpOHUPOBAHMUSL. Bunsr JIOTOBOPOB
(xemiciMaepiH) TypJepi. (cornamenuii) Ha OGpOHUPOBAHUE.
Iocmpexsusummepi / [locmpexsuszumot/ Postrequisites
OHJIIPICTIK NPAKTUKA | TIpousBoCTBeHHAs MPAKTHKA | Apprenticeship Practice
bazoaphama rcemexwici / Pykosooumens npozpammel/ Programme manager
Manvwaxosa B.B. — aza okbimyuivl, mypusm Manvwaxosa B.B. — cmapuwuii Malshakova V.V.— senior lecturer, master of
mazucmipi npenooasamens, MAcUCMp Mypusma tourism
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Typusmoezi komnviomepiik scane PR-mexnonocusanap / Komnviomepusie u PR-mexnonozuu ¢ mypuszme / Computer and PR-technologies in

Tourism
OKy makcamuwt / Yueonan yenwv/ Purpose
KA3AKIIIA HA PYCCKOM IN ENGLISH
Typusm canaceiHa Oeltimaenren KoMmbOTepaik | OcBoeHUE HAaBBIKOB nosp30oBanus | TO master the skills of using computer programs
Oarmapiamanapabl  naiianaHy — JaFabUIapbiH | KOMITBIOTEPHBIMU nporpammamu, | adapted to the sphere of tourism, to form students'
Urepy, CTYICHTTEpAC KOFaMIBIK MPOIECTepAl | aAanTHPOBaHHBIMU K  cdepe  TypusMa, | ideas about public relations (PR/Public Relations)

PETTEHTIH KBI3MET PETIHAC IKYPTIIBUIBIKICH
Oaiimanpic  Typansl (PR/ITabmuk  Puneininz)
TYCIHIKTEp/I1 KaJbINTACTHIPY

chopMUpOBaTh y CTYIEHTOB MPEJICTABICHUS
0 cBm3sx ¢ obmectBeHHOCTHIO (PR/IMabnmk
Puneiinmnaz) KaK JIeSITEeILHOCTH,
peryaupyomiei 00ecTBEHHbIE MPOIECChH

as an activity regulating public processes

OKbimy

namuoceci / Pesynomamot oo0yuenusn / Learning

outcomes

KypeTsl ¢oTTi agKTaraHHaH KeiiiH
olmiMaymbLIap

1. YHeIMHBIH MHHOBAIIUSIJIBIK KBI3METIH
0ackapy OIICTEepiHIH TYKBIPBIMIAMAJbBIK
amnmapaTelH  KOHE  OHBI  IPAKTHKAIBIK

’KYMBICTa KOJIJIaHY MYMKIHJIIT1H Oly.
OducTtik TexHOJIOTUATIAPB] KOHE TYPHUCTIK
KBI3METTIH apHaibl OarapiiamMaltbIK
KaMTaMachl3 eTTyiH, WUHTEPHET-
TEXHOJIOTHSIIApIbI OLTy.
NHHOBanusIIbIK eHIMIepi
Tocu1epiHe ue 6oimy.

Typuctik eHIMIi a3ipiey HpoleciHie
WHHOBAIMSUIApIbl TAIaany JaFrabuUIapbiH
MEHTepy.

KonnmanpimaTea KOJIIaHOaJIbI
OarmapiaManaplblH THIMIUTITIH — Talgay,
KOJIIaHOANIbI OarmapiamManblK KypaiaapMeH
KYMBIC iCTey JaFIblJIapbIH MEHIEPY.
MeMIIeKeTTIK, KOFamJbIK, KOMMEPIHUSIIBIK

Tapary

ITocJie ycnemHoro 3aBepuieHus Kypca
oO0yyarommecsi OyayT

1. 3HaTh MOHATHIHBIA ammapar METOOB
yTIpaBJICHUS VMHHOBAIIMOHHOM
JeSITEIbHOCTBIO OpraHu3aluu u
BO3MOXXHOCTH €€  HCIOJb30BaHUS B
MpaKkTU4YeCcKor padoTe.

3HaTh oucHbIC TEXHOJIOTHH "
CrellMaNbHOE MpOorpaMMHOEe oOecreyeHue
TYPUCTCKOM  JI€ATENbHOCTH, WHTEPHET-
TEXHOJIOTHH.

Bnagers cmocoOamu pacnpocTpaHeHUs
MHHOBAIIMOHHBIX IPOAYKTOB.

Bnagerp  HaBbIKaMM ~ HMCHOJIb30BaHUS
WHHOBallMii B mpouecce pa3pabOTKH
TYPUCTCKOTO MPOAYKTA.

. Bnanets HaBBIKAMHU
¢ dexTuBHOCTH
MIPUKIIAHBIX

aHaIM3a
PUMEHSEMBIX
nporpaMM,  paboTbl ¢

IIPpUKJIAaAHBIMU IIporpaMMHBIMHA

After successful

completion of the course,

students will be

1.

5.

To know the conceptual apparatus of methods
of management of innovation activity of the
organization and the possibilities of its use in
practical work.

To know office technologies and special
software  of  tourist activity, Internet
technologies.

To know the ways of distribution of innovative
products.

Possess the skills of using innovations in the
process of tourism product development.

To master the skills of analyzing the
effectiveness of applied application programs,
working with applied software tools.

To carry out and control professional functions
in the field of advertising and public relations in
the state, public, commercial structures, mass
media, social sphere, economy, production,
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KYpbUIBIMIap/a, OyKapasbIK aKmapaT CpeACTBaMHU. trade, science, culture, tourism.

KypaJiiapbIH/a, QNICYMETTIK canana, | 6. OcyecTBIsATh u koHTpoaupoBath | 7. Apply various tools to solve practical PR tasks
OKOHOMHKA, OHJIIpic, cayma, FbUIBIM, npodeccruoHanbHble (PYHKIMH B OO0JIACTH in different areas (brand promotion, crisis
MOJICHHET, TYpPH3M caJlaChlHAa JKapHama pEKJIaMbl U CBSI3€i ¢ OOIIECTBEHHOCTHIO B situation, reputation management, etc.).
JKOHE KOFAaMMEH OallJIaHBIC CAIACHIH/IAFbI rOCyJIapCTBCHHBIX, obmecTBeHHbIX, [8. To take into account individual characteristics
KOCiOM (pyHKUHMSIIAp/IBI JKY3€re achlpy JKOHE KOMMEPYECKHX CTPYKTypax, CpeacTBax of tourism industry workers, possesses
OakpLIay. MaccoBOi HMH(OpMAIMKM, B COLHUAIBLHOM knowledge about the process of professional
7. Op Typhi cajamapjarbl HOpakTUKaablK PR chepe, chepe IKOHOMHUKH, POU3BOJICTBA, formation of tourism manager's personality.
MoceNeepiH  IIenry — yIIiH — 9pTypui TOPrOBJIH, HAYKH, KYJIbTYpBI, TYpH3Ma.
Kypanaapasl KoJgany(OpeHaTi KbUDKBITY, | 7. [IpUMEHSATDH pa3auMdyHble HHCTPYMEHTBI IS
JarapbICTHIK KaFaai, Oemenai Oackapy pelieHust mpakThueckux PR-3amau B
*KoHe T.0.). pasnuYHBIX  obOmacTsaXx  (IPOABMKCHHE
8. Typusm HHIYCTPHUACH KbI3METKEpPJICPiHiH OpeHna, KPH3HCHAsI CHUTYaIHs,
KEKE epEeKIIENIKTEPIH €eCKepy, TYypU3M penyTaluOHHbIA MEHEJDKMEHT U Jp.).
MEHE/KEpiHIH Jkeke OachlHBIH KociOou | 8. YuuThiBaTh WHUBUTyaJIbHbIE
KaJIBITITACY MPOIIEC Typasbl O1iMi Gap. O0COOEHHOCTH paOOTHUKOB  HHIYCTPUHU
TypHU3Ma, BJIaJeeT 3HAHUAMH O TpoIecce
po¢eCCuOHAIBHOTO CTAHOBJICHUS

JIMYHOCTU MCHCJPKEpa TypU3Ma.

Ilpepexeuzummepi / Ilpepexeuzumot / Prerequisites

AKIapaTThIK-KOMMYHHUKAIHSUTBIK HNHupopmannoHHO-KOMMYHHUKAIIMOHHBIC Information and communication technologies,
TexHOJoTHsIap, TypU3MIi FRUTBIMH-9IICTEMENTIK | TEXHOJIOTHH, Hayuno-meronnueckoe | Scientific and methodological support for tourism
KaMTaMachI3 €Ty obecrieueHne TypusmMa

Kypcmuin kvickawa mazmynst / Kpamkoe codeporcanue kypca/ Course summary

byr mon PR-texHomormsutapael, onapasiH | JlaHHas — gucHMIniMHa — HampaBieHa — Ha | This discipline is aimed at the study of PR-

KIKTENylH 3epTTeyre OarblTTaliFaH, TYPUCTIK | U3yUeHHUE PR-TexHomoruii ux | technologies their classification, considers modern
WHTyCTPUSIAFbI 3aMaHayu PR- | knaccudukaryo, paccmarpuBaet | PR-technologies in the tourism industry. It
TEXHOJIOTUSIIAPIbI KapacThIpaJibl. binim | coBpemennbie PR-texHonoruu B Typuctckoii | considers the issues of constructing a corporate
anymsliap  KOPIMOPATHBTIK  MMHDKII  KYPY, | HHAYCTPHH. PaccmarpuBaer BOMpocH | image; promotion of the tourist product, taking into

MapKETHHITIK 3epTTeyjiep JKYPri3yAi eckepe | KOHCTpYHpOBaHHMs KOPIOPAaTHBHOTO MMUKa; | account the marketing research. The discipline also
OTBIPBHIII, TYPHUCTIK OHIM/II ’KBUDKBITY | MPOJBMKEHUST TYPHUCTCKOro mpoaykra ¢ | considers various innovative technologies that
Mocenenepin Kapacteipanpl. CoHpaii-ak, Oy | yueTom IPOBEJICHUS MapKeTUHTOBBIX | contribute to the development and promotion of the
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OH  TYPHUCTIK  OHIMAI  JaMbITyFa  JkoHe | mcciemoBanmit. Takke Ha  gucnuiumabe | tourist product, as well as the formation of a
KBUDKBITYFa, opTypiai PR crparerusuiapbi | paccMatpuBaroTcs paznuuHble | positive image using various PR-strategies.
KOJIJIaHa OTBIPBIII, YKarbIM/IbI UMH/DK | HHHOBAIIMOHHBIE TEXHOJIOTHUH
KaJBINTACTBIPYFa  BIKHAJT ~ €TETIH  OPTYPJIi | CIOCOOCTBYIOIIHNE Pa3BUTHUIO u
MHHOBAIIUSUITBIK TEXHOJIOTUSUIAP/IbI | TIPOJBIKCHUIO TYPUCTCKOTO MPOAYKTa, a
KapacThIpaJibl. TaKke (POPMUPOBAHUIO TTO3UTHBHOTO MMHJIKA

c HCIIOJIb30BAHUEM  PA3JIUYHBIX PR-

CTpaTEruu.

ITocmpexsusummepi / [locmpexeuszumeut/ Postrequisites
OHIIIPICTIK NpaKTHKa | TIpou3BoOACTBEHHAs MPAKTHKA | Apprenticeship Practice
bazoaprama rcemexwici / Pykoeooumens npozpammet/ Programme manager
Manvwarosa B.B. — aga okbimywisl, mypusm Manvwaxosa B.B. — cmapwuil Malshakova V.V.— senior lecturer, master of
mazucmipi npenooasameib, Ma2ucmp mypusma tourism

Typucmik Kpizmemmezi uHHOGAUUATBIK mextonozusnap / Hnunosauuonnvle mexunonozuu ¢ mypucmckoi oeamensnocmu / Innovative
Technologies in Tourism Activities

OKy maxkcamul / Yueonasa yenn/ Purpose

KA3SAKIITA HA PYCCKOM IN ENGLISH
Typusm yiibIMaapel MEH KOCIIOpbIHAAPBIHBIH | [loaroroBka K uHHOBaImonHou | Preparation for innovation activity of graduates
KYMBIC TOKipHOECiHE WHHOBALMSIIAP/bI CHTI3Y | JICATSILHOCTH  BBIMTYCKHUKOB, crocoOHbIX | capable of promptly, reasonably and with
OOWBIHINIA IIEMIIMIEPl JKEIeN, HEeTI3JeNreH | OlepaTUBHO, 000CHOBAHHO u ¢ | minimum risk to make decisions on the
)KOHE €H a3 TOoyeKeJIMEH KaObuigayra KaOileTTi | MUHUMalIbHBIM PHUCKOM MpHHUMATH perneHus | introduction of innovations in the practice of
TYJIEKTEepAl VHHOBALUSUIBIK KbI3METKE | 10 BHEJAPEHUIO WHHOBAIllMii B MpakTHKY | Organizations and enterprises of tourism.
NanpIHIAY. paboTel  OpraHu3zalMid U NPEANpPUATUI
TypH3Ma.

Okbimy namuceci / Pezynomamut ooyuenusn / Learning outcomes

Kypcrsbl ¢oTTi asiKTaraHHAaH KeliH ITocae ycnemHoro 3aBepiieHust Kypca After successful completion of the course,

oiriMasymbLIap o0yuarommecst OyayT students will be

1. Y#eIMHBIH MHHOBAIUSIIBIK Kbi3MeTiH | 1. 3Harh METOJIBI ynpasienusi | 1. To know the methods of management of
0ackapy oiCTEepiH JKOHE OHBI MPAKTHKAIIBIK, WHHOBAIHOHHON JICSITETLHOCTHIO innovation activity of the organization and the
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YKYMBICTA KOJaHy MYMKIHIIKTEpIH Oi1y.

Typucrik KbI3METTIH, UHTEpPHET-
TEXHOJIOTHSIIAp IbIH oducTik
TEXHOJIOTUSITAPHI MeEH apHaubI
OarmapiiaMaliblK ~ KaMTamachl3  eTUTYiH;
MEMIJIEKETTIH, KOCITOPBIHAAPBIH,
YHBIMIAPIbIH MHHOBAIMSIIBIK JKOHE
MHBECTULIVSIIBIK CasiCaTBIHBIH
KaFuJaTTapblH, COHJAl-aK HWHHOBAIUSIIBIK
mporecTepre WHBECTHUIUSIIAPABIH

HBICAHJIAPbIH; 3UATKEPIIK MEHIIIKTI KOpFay
Typasbl HETi3rl XalbIKapaablK KemiciMaepi
oiy.
Kobanayasia
MEHTepy.
Typusmae >xo0anayJblH HETI3T 9iCTEpiH,
TYPUCTIK MHIYCTPUSAIAFbl kKoOajmap/sl icke
aceIpyFa KOJIaHy.

AKMapaTThlK  KOHE  KOMMYHUKATHBTIK
TEXHOJIOTHSUTApbl  TaiilaaHa  OTBIPBII
TYPHUCTIK OHIM/I caTy.
Typuctik KbI3METTE
TEXHOJIOTUSIIAP bl KOJIJIaHYy.
NHHOBAASIIBIK KBI3METTI peTTENTIH
KY)KaTTapMEH YMBIC iCT€y MAafAbUIapbIH,
VHHOBAIIHASIIBIK OHIMJIEPI Tapary
TOCUIIEPiH MEHTEPY.

Typuctik eHIMII  93ipiey MPOIECIHIIE
WHHOBAIMSUIAPAbl Taiianany JaFabUIapbiH
MEHTepy.

TEOPUSIIBIK Heri3/1epiH

MHHOBAIIUSJIBIK

OpraHu3allii U BO3MOXKHOCTH €€
UCIIOJIb30BAaHUS B PAKTHUECKON paboTe.
3Hath  OQUCHBIE  TEXHOJOTUM U
CHeualbHOe IPOrpaMMHOE
o0ecrieyeHne TypUCTCKON JesITeIbHOCTH,
MHTEPHET-TEXHOJIOTUH; MIPUHLIMIIBI
MHHOBAallMOHHOW W  MHBECTUIIMOHHOMN
MOJIMTUKUA TOCYAApPCTBA, HPEIIPUITHIH,
opranusanuii, a  TaKkke  (QOpPMBI
MHBECTULIUI B VMHHOBAaIlMOHHbBIE
IPOLIECCHl; OCHOBHBIX MEKIYHApPOIHBIX
coryiameHui 00 oXpaHe
MHTEJUIEKTYaJ IbHOM COOCTBEHHOCTH.
Bnanerp TeopeTHMueCKMMHM ~ OCHOBaMU
IIPOEKTUPOBAHMUS.

[TpumeHsTH OCHOBHBIE METO/IbI
IIPOEKTUPOBaHUA B TypU3Me, K
peanu3andi TPOEKTOB B TYPUCTCKOM
WUHIYCTPHUH.

Peanu3oBbIBaTh TYPUCTCKHM NPOAYKT C
UCMOJIb30BaHUEM HH(OPMAIIMOHHBIX U
KOMMYHHUKATHUBHBIX TEXHOJIOTHUH.

[IpumensTH VHHOBALMOHHBIE
TEXHOJIOTUH B TYPUCTCKOM
JIEATENIbHOCTH.

Bnanets HaBBbIKAMH paboTsl c
JOKYMEHTaMH,  pPErjJaMeHTUPYIOLIUMHU
WHHOBAIMOHHYO JIeATEIIbHOCTB;
crioco0amu pacrpoCcTpaHeHHUs
MHHOBALIMOHHBIX MTPOJYKTOB.

Brnagerp  HaBbIKaMM  MCIIOJIB30BaHUS

WHHOBaIlMii B Tporecce pa3paboTKu

w

possibilities of its use in practical work.

To know office technologies and special
software of tourism activity, Internet
technologies; principles of innovation and
investment policy of the state, enterprises,
organizations, as well as forms of investment
in innovation processes; basic international
agreements on intellectual property protection.
To possess theoretical bases of design.

Apply the basic methods of design in tourism,
to the implementation of projects in the
tourism industry.

Realize a tourist product using information
and communication technologies.

Apply innovative technologies in tourism
activities.

To possess skills of work with documents
regulating innovative activity; ways of
distribution of innovative products.

To master the skills of using innovations in
the process of developing a tourist product.
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\ TYPUCTCKOTO MPOAYKTA. \

Ilpepexeuzummepi / Illpepexeuzumot / Prerequisites

Typucrik ousHecTi xocmapnay — okoHe | [ImanupoBanue m opranusanms Typuctckoro | Planning and organization of tourism
yiteimaacteipy/  Typusm  wHIyCTpUsChIHIarsl | Ousneca/MopenupoBanue 6usHec-mporecca B | business/Modeling of Business Processes in
OHM3HEC-YACPICTI MOJICNIBICY. WHIYCTPHUH TypU3Ma. Industry Tourism

Kypcmuiy kbickawa mazmynst / Kpamrkoe cooepicanue Kypca/ Course summary

[ToH WHHOBALMSHBIH TEOPHSIIBIK Heri3aepin | JucnuminHa paccMmatpuBaer Teoperuueckue | The discipline examines the theoretical foundations

KapacThIpabl. VHHOBaLHSIIBIK JaMyJbl | OCHOBBI HMHHOBaTHKH. M3ydaer Bompocsl | Of innovation. It studies the issues of state
MEMIICKETTIK perrey MOCEJIeNIEPiH; | TOCYIapCTBEHHOTO perynupoBanus | regulation of innovative development; different
HMHHOBAIUSIIBIK KBI3METTIH TYpJi | MHHOBAlIMOHHOTO  pa3BuTHsA;  pasinuunbie | Strategies and planning of innovative activity and

CTpaTerusuiapbl  MEH  JKOCIapJIayblH JKOHE | CTpaTerMH W IUTaHWpOBaHWe WHHOBanuoHHOH | the possibility of applying strategies in tourism
TYpPHUCTIK OH3HECTE CTpaTerusuiapipl KOJJIaHy | ISSITEIbHOCTH W BO3MOXKHOCTH MpuMeHeHus | business, considers innovative technologies of
MYMKIHAICIH ~ 3epAeieii, TYpUCTIK OHIMI | cTpatermid B TYpHCTCKOM  Om3Hece, | tourism product production; studies innovations in
OH/IIPYIH WHHOBAIMSUIBIK TEXHOJOTHIAPBIH | paccMaTpUBaeT MHHOBAIIMOHHBIC TexHosoruu | the sphere of tourism company management, hotel
Kapaupl; TYPUCTIK KOMIAHWSIHBI, KOHAaK YU | MPOM3BOJACTBA  TypUCTCKoro  mpoxaykra; | and restaurant business, as well as considers
’KOHe  MeiipamxaHa  Oum3HeciH  Oackapy | u3ydaer uHHOBaimu B chepe ympasienus | different information and innovative technologies
caJachlHIarbl WHHOBAIMSIAPIBI  3epACJIC/Il, | TYPUCTCKOM KOMIIaHWe#H, TOCTHHWYHBIM u | In the tourism industry.

COHJAN-aK TYPUCTIK HHAYCTPHUSIAFbl JPTYPIi | PECTOPaHHBIM Ou3HECOM, a TaKKe
aKnaparThIK KOHE MHHOBALMSUIBIK | pACCMAaTPUBAET pa3Iu4HbIe
TEXHOJIOTUSIIAP bl KapauIbl. UH(pOpPMalMOHHbIE u MHHOBAI[MOHHBIE

TEXHOJIOI'UHU B TypHCTCKOﬁ HHAYCTPHH.

Ilocmpexsusummepi / [locmpexeuszumut/ Postrequisites

OHIIPICTIK MpPaKTHKa | MIpousBoCTBeHHAs MPAKTHKA | Apprenticeship Practice
bazoapnama sncemexuici / Pykosooumens npozpammst/ Programme manager
Manvwarosa B.B. — aza okbimyuibl, mypusm Manvwarosa B.B. — cmapwuil Malshakova V.V.— senior lecturer, master of
mazucmipi npenooasamenb, Ma2ucmp mypusma tourism
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Typusm canacvinoazol Kopnopamuemik mMmaoeHuem xcane Kpizmemkepiepoi oackapy / Kopnopamuenasa Kynbmypa u ynpaenenue nepconaniom
6 cchepe mypusma / Corporate Culture and Personnel Management in Tourism

OKy makcamuwt / Yueonan yenwv/ Purpose

KA3AKIIA HA PYCCKOM IN ENGLISH
CrymeHTTepai Typu3M canachlHblH Oounamak | OOyueHue CTYJICHTOB KaK Oynymmx | Training students as future tourism professionals
MaMaH/J1aphbl peTiHae KOPIOPATHBTIK | COCHUAIMCTOB cepbl Typuama oOCHOBHBIM | in the main aspects of corporate culture, its
MOJICHHETTIH HETi3T1 acHeKTUIepiHe OKBITY, OHBI | aClleKTaM  KOPIOPAaTUBHOM  KynbTypbl, ee | formation and maintenance

KaJIBIIITAaCTBIPY.

(hopMUPOBaHUS U TIOJIICPKAHUS

namuceci / Pesynomamut 00yuenusn / Learning 0

utcomes

OKbimy

KypeTsl ¢oTTi agKTaraHHaH KeiiiH

OimiManymbLIap

1. IloHHIH Ma3MYHBIH, 3€pPTTENETIH  KypC
OolibIHINIA HET13T1 YFBIMAAP/IbI O1i1y;

2. Kem  MomeHuWeTTi  Mocenenepai  IIenry
TocuIepine OaiiIaHbICTHI KOIYJITTBI
YUBIMIAPIBIH TYPJIEPiH aHBIKTAY;

3. YiieiMaa KOPIOPAaTHUBTIK MOIEHHUETTI
KAJIBIITaCTBIPy JKOHE KOJJay TICUIAEpiH
naii1ajiany;

4. ¥iipIMHBIH ~ Kagp  casicaTblH  o3ipiey

KaFUJIaTTapbIH, HET13T1 OaFbITTapbIH KOJIaHY.
. KocinopbIHHBIH ~ TCUXOJOTHSIIBIK — KIMMAThI
MEH MOJCHHETIH KaJbIITACTBIPY  KOHE
KETIIIPY epeKLIeNiKTEePiH aHBIKTaY.
XKana KOpPHOpAaTHUBTIK MOJCHHETKE
MPOIIECIH TalAayIbl XKY3€Tre achIpy.
@upmaHblH Kaap cascaTblHA
Tanjay >Kyprizy.
IpikTey (peKpyYTHHTITIK) ic-IIapaiapbl OTKIZY
JaFAbUIapBIH MEHTEPY.

€Hy

Oacranksl

ITocie ycnemHoro 3apepuieHus Kypca
o0yuarmuecs OyayT

1. 3HaTh copepkaHME NUCUUIUIMHBI, OCHOBHBIX
MOHATHUM 110 U3y4aEMOMY KypCY;
Onpenensitb  TUNBl  MHOTOHAIIMOHAJIBHBIX
OpraHu3alii B 3aBUCUMOCTH OT CHOCOOOB
pelIeHrs BOIPOCOB MHOTOKYJIbTYPHOCTH;
Hcnonb3oBare crnocobbl (HopMUpOBaHHUS U
MOJJIEP’)KaHUSl KOPIOPaTUBHOW KYJIbTYPHl B
OpraHu3aIuy;

IIpumensTH IIPUHLIAIIBI
OCHOBHBIX HaIlpaBJICHUN
MIOJINTUKU OpraHU3aluu
Onpenensty crneunduky (HOpMUPOBAHUS H
COBEpPIICHCTBOBAHUS IICUXOJIOTHYECKOT O
KJIMMaTa U KyJIbTYpbl IPEANPUSATHS.
OcyiecTBIATh aHaIN3 MPOLEcCca BXOXKICHUS
B HOBYIO KOPIIOPATUBHYIO KYJIbTYpPY

. IIpoBoauTh NEPBUYHBIA aHAIU3 KaIpPOBOU
TTOJTUTHKA (DUPMBI
Bnanerts HaBBIKaMH
O0TOOPOYHBIX

2.

pa3paboTku,
KaJIpoOBOM

[IPOBEICHHUS
(PEKPYTHHTOBBIX )

After successful completion of the course,

students will be

1. Know the content of the discipline, basic
concepts of the course;

2. ldentify the types of multinational
organizations depending on the ways of
solving multicultural issues;

3. Use the ways of forming and maintaining
corporate culture in the organization;

4. Apply the principles of development, the
main directions of human resources policy of
the organization

5. Determine the specifics of forming and
improving the psychological climate and
culture of the enterprise.

6. Analyze the process of entering the new
corporate culture

7. To carry out the primary analysis of the
personnel policy of the firm

8. Possess the skills to conduct selection

(recruiting) activities
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‘ MEpOTPUITUI

Ilpepexeuzummepi / Illpepexeuzumot / Prerequisites

Typusm menemxmenTi; Typusm MapKeTHHTI

‘ MeHeKMEHT Typusma; MapKkeTuHr Typusma.

| Tourism management; Tourism marketing

Kypcmoiy Kbickawa mazmynnt / Kpamkoe cooeprcanue kypca/ Course summary

ITon YUBIMHBIH JKOHE IIEPCOHAIBIH
KOPIIOPAaTUBTIK MOJIEHUETIH KaJbIIITaCThIPY/IbIH
3aMaHayd TACUIIepi, KOPHOPATUBTIK MOJICHHET

meHOepiHe MIEPCOHAJIIBI 6ackapy,
KOPITIOPAaTHBTIK MOJICHHUET JKOHE cana
MEHEIKMEHTI TypaJbl ouriMal
KajelnTacteipanbl.  Ilonmi  oky — OapbIchiHaa

UMHJDKIIK CasicaTThl Kypy/Ja, KOCITOPBIHHBIH
KOPIIOPAaTHBTIK KOJBIH d3ipJeyAe, KOCIIOpBIH
NEPCOHAJIBIHBIH KY3bIpETiHE KOMBLIAThIH
TananTapipl, KbI3METKEpJiEp MEH MEHEIKEp

apacblHIarbl  KapbIM-KaTblHaC  HOpMaJapblH
azipieyne IIPaKTUKAJIBIK JaFIplIap
KAJIBIITACabl.

Jucnuninuza ¢bopmupyer 3HaHUSA 0
COBPEMEHHBIX MOAXO0JaX K (OPMUPOBAHUIO
KOpPIIOPATUBHOW  KYyJBTYpbl ~OpraHH3aluud U
IIEPCOHAJIA, YIPABJIECHUU NEPCOHAIOM B paMKax
KOPIIOPATUBHOW KYJBTYPBI, O KOPIOPAaTUBHOU
KyJIbTYype M MEHEDKMEHTE KadecTBa. B xone

U3Y4EHUS JUCLUIUIAHBI dbopmupyroTCs
IIPAKTUYECKUE HABBIKM CO3JaHUS HMMMJIDKEBOU
MOJINTUKH, pa3paboTku KOpIOpPaTUBHOIO
KOJIeKCa MPeANpUTHS, pa3paboTKu TpeOOBaHHH
K KOMIIETEHIMM TIepCcOoHalla MPEIIpUATHS,
HOPMBI B3alMOOTHOUIEHWH COTPYJHUKOB H
PYKOBOJUTEIIS.

The discipline forms knowledge about modern
approaches to the formation of corporate culture
of the organization and personnel, personnel
management within the framework of corporate
culture, corporate culture and quality
management. During the study of the discipline
practical skills of creating an image policy,
development of the corporate code of the
enterprise, development of requirements for the
competence of the staff of the enterprise, the
norms of relations between employees and the
manager are formed.

Hocmpexsusummepi / [locmpexsuszumat/ Postrequisites

OHJIIPICTIK NPAaKTUKA

‘ HpOI/ISBOI[CTBCHHa}I ITpaKTHUKa

| Apprenticeship Practice

bazoaprama rcemexwici / Pykosooumens npozpammel/ Programme manager

Manvwaxoea B.B.
mazucmpi

— a2a OKblmyuivl, Mypusm

Manvwakosa B.B. — cmapwuii
npenooasamesnvb, MA2UCMp MyPUsMa

Malshakova V.V. — senior lecturer, master of
tourism
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Typusmnin oamyvin memaexemmix pemmey / I'ocyoapcmeennoe pezynuposanue pazsumus mypusma / State Regulation of Tourism

Development

OKy makcamuwt / Yueonan yenwv/ Purpose

KA3AKILIA HA PYCCKOM IN ENGLISH
MemiiekeTTiKk  peTTey canachlHaarbl  Herisri | OBiajeHue OCHOBHBIMH 3HaHWsMH B oOiactu | Acquisition of basic knowledge in the field of
oimimmi MEHTIepYy, TYPHCTIK KbI3MET | TOCYIApPCTBEHHOTO PEryIMpoBaHus, 3HaKOMCTBO | State  regulation, familiarization with the

CaJIaChIHJIaFbl HET13T1 3aHJIAPMEH TaHBICY.

C OCHOBOIIOJararomimMm 3aKOHaMH B obnactu
TypHCTCKOﬁ JACATCIIbHOCTH.

fundamental laws in the field of tourism activity.

Hamuceci / Pezynomamut o6yuenusn / Learning 0

utcomes

OKbimy
KypcTtbl ¢oTTi asiKTaraHHaH KeiliH
olmiMaymbLIap
1. Typusmni JAMBITYIbI MEMJIEKETTIK
peTTeyaiH TEOPHSUIBIK HETi3NepiH Oily;
aKmapaT KesJepl: OKy JKOHE FbUIBIMU
onebuerrep, HOPMAaTHUBTIK aKTijiep,

TYpPUCTIK CajlaHbl JaMBITy >KOHE Oackapy
KOHIHJETT MEMIJICKETTIK Oarmapiamanap;
SIIMCTEMOJIOTHS, dAICHaMa cajachblHaa OLTiM
MEH TYCIHIKKe ue 0oiy;

Ennin >xoHe aiimMakTaplblH QJIEyMETTIK-
HSKOHOMHKAJIBIK JKafaiblH Tajijay YIIiH
KETKUTIKTI TEOPHUSIIBIK >KOHE MPAKTHKAIBIK
TalbIHJIBIKKA He O0Iy.

Op Typii JACPeKKe3NepAiH JepeKTepiH
CaNBICTBIPBIHBI3,  Oenrimi  Oip  Mocene
OOMBIHIIIA )KUBIHTHIK aKMapaT JailbIH/IaHbI3.
Typusmaeri MeMJeKeTTIK / YIATTBIK >KOHE
XaJBIKAPAJIBIK CTAaHAAPTTAPABI OLTY.
MeMneKeTTiH HSKOHOMMKAJAFbl peji MeH

HETi3r1 (dbyHKIMSIAPHI, OIOIKETTIK
casicaTThl  KAJBINTACTHIPY  KAaFUAATTaphI,
MeMJIEeKeTTIK  dJIeyMETTIK-9KOHOMHUKAIIBIK

IlocJie ycnemHoro 3aBepiieHusi Kypca
o0yyarommecsi OyayT

1. 3nartb TEOPETUYECKHE OCHOBBI
TOCYJapCTBEHHOTO PETYJINPOBAHUS PA3BUTHS
TypHU3Ma; UCTOYHUKU HH(POpMAIMU: YIeOHOH
W HAy4YHOW JIMTEpaTyphl, HOPMATHUBHBIX
aKTOB, TOCYIApCTBEHHBIX MIPOrpamMM TO
pPa3BUTHIO W  YIPABICHUIO  TYPUCTCKOMH
oTpaciu; BIIa/ICHUE 3HAHUSIMH u
MOHMMaHWEeM B O00JaCTH  THOCEOJIOTHH,
METOOJIOTHH;

HmMeTh /0CTaTOYHYIO TEOPETHUYECKYI0 U
MPAaKTUYECKYI0 TIOATOTOBKY Ui aHajIm3a
COLMAJIBHO-?KOHOMHYECKOM CUTYaIluu
CTpaHbI M PETHOHOB.

ConocTaBnsiTh JaHHBIE PA3HBIX NCTOYHHKOB,
TOTOBHT CBOJHYIO HH()OPMAIIHIO 1O TOW HITH
UHOU Tpobieme.

3HaTh TOCYIApCTBEHHBIC / HAllMOHAIBHBIC U
MEXyHapOAHbIE CTAHAPTHl B TYpU3ME.
Bnagerp 3HaHMSMH O pPOJIM M OCHOBHBIX
(GyHKIMAX TrocymapcTBa B SKOHOMHUKE,
NpuHIUNAx  (HOPMUPOBAHMS  OIOKETHOU

After successful completion of the course,
students will be

1. To know the theoretical foundations of state
regulation of tourism development; sources
of information: educational and scientific
literature, normative acts, state programs for
the development and management of the
tourism industry; possession of knowledge
and understanding in the field of
epistemology, methodology;

To have sufficient theoretical and practical
training to analyze the socio-economic
situation of the country and regions.

To compare data from different sources,
prepare a summary of information on a
particular problem.

Know the state / national and international
standards in tourism.

To possess knowledge about the role and
main functions of the state in the economy,
principles of formation of budgetary policy,
directions of state socio-economic policy and
policy in the sphere of tourism.
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casgcaT TIeH  TypU3M  CaJlaCbIHJAFrbl
cascaTThlH OarbITTapbl Typaibl Oimimai
MEHTepy.

6. AnaMHBIH ajamfa, KOFaMmfa, KOpIIaraH

opTara  KapbIM-KaTbIHACBIH  PETTCHTIH
KYKBIKTBIK JKOHE OSTHUKAIBIK HOPMAaJap bl
©31H1H KoCi0M KbI3METiHE KOChIMIIIAIa Oiy.

7. 3amanayun OimiM Oepy TEXHOJIOTHSIIAPBIH
nanganaHa OTBIPBITI, Typusmaeri
MEMIICKETTIK peTTey OoibIHIIA Kyiemni
TYpIe kaHa O17TiM aiy.

8. Typusm, Ttaburartel mnaiganany, EHOEKTI
KOHE KOpILaFaH OPTaHbl KOPFay, HKOJIOTUS
CaJaChIHAFbI HOPMATHUBTIK-KYKBIKTBIK
0a3ajmarbl e3repicTepli YHEMI Kajarajarn
OTHIpY.

6. 3narb

7. CucremMaTH4eCKHU

8. PerymsipHo

MOJUTHUKYU, HAMPABJICHUAX TOCYAAPCTBEHHOU
COLIMAJIbHO-9KOHOMHYECKOM  IMOJMTUKH H
TIOJIMTHKY B chepe Typusma.
HpaBOBHe U OTHUYCCKUC HOpMBI,
peryJIMpYIONIME OTHOLIEHHUS 4YeJIOBEKa K
YeIIOBEKY, OOIIECTBY, OKpYKAOIIEH cpele B
MPUJIOKEHUH K CBOCH MpOQeCcCHOHATBHON
JIESITEIILHOCTH.
npuoOpeTaTh HOBBIE
roCcy1apCTBEHHOMY
Typu3Me, HCIOJIb3Yys
o0Opa3oBarenbHbIC

3HaHUA 110
PEryJIMpOBaHUIO B
COBPEMEHHBIE
TEXHOJIOTUH.
OTCJICXKUBATh U3MCHCHUA B
HOPMaTHBHO-TIPaBOBOM  0aze B cdepe
Typu3Ma, IPUPOAOIOIb30BAHUA, OXPAHBI
TpyJia ¥ OKPY)KaIOIIeH CpeJibl, SKOJIOTHH.

6. To know the legal and ethical norms
regulating the relations of man to man,
society, environment in the application to his
professional activity.

7. To systematically acquire new knowledge on
state regulation in tourism, using modern
educational technologies.

8. Regularly monitor changes in the regulatory
and legal framework in the sphere of tourism,
nature management, labor and environmental
protection, ecology.

Ilpepexeuzummepi / Ilpepexeuzumot / Prerequisites

TypuCTiK KbI3METTIH KYKBIKTBIK HETi3/epi.

‘ HpaBOBLIe OCHOBBI TypI/ICTCKOﬁ ACATCIIBHOCTH.

| Legal Basis for Tourism Activity

Kypcmuiy kbickawa mazmynst / Kpamrkoe cooepicanue kypca/ Course summary

Bynr moH TypHCTIK HMHIyCTpUsIa  KbI3MET
KOpceTy  camachlH  KaMTamachl3  eTyJeri
MEMJICKETTIK  PEeTTeyNiH PpOJiH 3epTTeyre
OarpiTTanmrad. Kaszakcran PecnyOnukaceiHga
TYpU3M/II AaMBITYJbl OacKapyablH MEMJIEKETTIK
Oarapiamanapsl. bazainbix TYPHUCTIK
KbI3METTEP/Il J3ipJey IKOHE EHri3y Ke3iHJe
0akpuIay oHE KaJarajay opraHJlapbIMEeH e3apa
OpeKeTTecy, TYPHCTIK KbI3MET CaJlaChIH/IaFbl
HOPMATHUBTIK KYKBIKTHIK Oa3aHbl Tannay, OHBI
KETUIIIPY JKOHE OHTaWJIaHABIPY JaFablIapbiH
KaJIBINTACTBIPAIBL.

Hacrtosmas  aucuuniuHa  HampaBjieHa  Ha
U3y4YeHUE posn rOCy/AapCTBEHHOTO
perynupoBaHusi B 00€CIIeUeHUN KauecTBa yCIyT
TYpPUCTCKOM  MHIYCTPUHU; TOCYJapCTBEHHBIX

MporpamMM YIIPABJICHUSI PAa3BUTHS TYpH3MOM B
Pecnyonuke Kazaxcran. ®@opmupyer HaBBIKU
B3aMMOJICHCTBHSI  C  PETYIHPYIOUIMMHA |
KOHTPOJUPYIOIUMH OpraHaMH Ipu pa3padoTke
W peaju3allid OCHOBHBIX TYPHCTCKUX YCIYT;
aHaJM3a HOPMAaTUBHO-TIPAaBOBOM 0a3bl B 001aCcTH
TYPHUCTCKOM JeATEIIHOCTH, ee
YCOBEPUICHCTBOBAHUS M ONTHUMHU3ALINH.

This discipline is aimed at studying the role of
state regulation in ensuring the quality of
services of the tourism industry; state programs
of tourism development management in the
Republic of Kazakhstan. Forms skills of
interaction with regulatory and supervisory
authorities in  the  development  and
implementation of basic tourist services;
analysis of the regulatory and legal framework
in the field of tourism activities, its improvement
and optimization.
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Ilocmpexsusummepi / Ilocmpexsuszumwt/ Postrequisites

OHJIIPICTIK MpPaKTUKA

‘ IIpon3BOACTBEHHAS IPAKTUKA

| Apprenticeship Practice

bazoaprama scemexuiici / Pykoeooumens npozpammul/ Programme manager

Kymekenosa J[.E. aza oxbimyuisi

‘ Kymexenosa J[. E. cmapwuii npenooasameins ‘

Zhumekenova D. E. Senior lecturer

Typusmnin bencendi scane Ikcmpemanovl mypaepi / Akmuenvte u yxkcmpemanvusle suovl mypusma | Active and Extreme Types of Tourism

OKy maxcamul / Yueonan yenv/ Purpose

KA3AKILA

HA PYCCKOM

IN ENGLISH

Crynentrepain  TypusmHiy OenceHai >KoHE
SKCTpEMaZbl  TYPJIEPIH YHBIMAACTBIPY KOHE
OTKI3y  Heri3gepi  Typaibl  TYCIHIKTEpiH
KaJBIITACTBIPY, CasxaTrTap MEH casxaTTap.sl
YHBIMIACTBIPY KOHE OTKI3Y asChIHIA TYPHU3MHIH
OenceHal  TypiiepiH — YHWBIMAACTBIpY  YLIIH
CTYAEHTTEPAIH TEPEeH NalbIHIBIFBIHBIH €peKIle
MocelsleNiepiH  amly, CTyAeHTTepAl Typu3MHIH
OeJICeHl OHE SKCTpeMalibl TYPJIEPIHIH KeH
CTIEKTpIMEH TaHBICTHIpY. backa crmopt Typiepi

MEH OHBIH-CayblK MYMKIHIIKTEpPIH  KociOu
KbI3MeTKe ~ Oeifimaeyre  yiipery. Typucrik
Ou3HecTi TaOBbICTBI XKYpri3y, ©3 TYPHUCTIK

OHIMJIEPIH JOCTYpPJi JKOHE TMEPCIEKTUBAIBIK
HapbIKTapFa JKBUDKBITY VIOIH OCBI CaJaHBIH

@dopMUpOBaHUE Yy CTYIEHTOB MOHATUH 00
OCHOBax  OpraHuM3alliM U  MPOBEACHUS
AKTUBHBIX U DKCTPEMAJIbHBIX BUJOB TypU3Ma,
packpbITHE cnenu(uIeckux BOIIPOCOB
yriIyOJeHHON TOATOTOBKU CTYACHTOB JIJIs
OpraHM3ali aKTUBHBIX BHUJOB TypU3Ma B
pamMKax opraHu3aluy U MPOBEACHUS IIOXOJI0B
U TyTENIeCTBHUM, MO3HAKOMUThH CTYAEHTOB C
HIMPOKHUM CIIEKTPOM aAKTUBHBIX "
JKCTpEMaJIbHBIX BUAOB TypusMa. Hayuutsb
aJanTHPOBaTh BO3MOXKHOCTH JIPYTMX BHUJIOB
CTOpTa U pa3BieyeHU B MPO(ecCHOHANbHYIO
NeSITENIbHOCTD. [TpuBuThH HaBbIKU
TBOPUYECKOTO HMCIOJB30BaHUS IOTEHIIMAJIA
TaHHOW cdepbl A7 YCHEIIHOTO BeICHHS

To form students' concepts about the basics of
organizing and conducting active and extreme
types of tourism, to disclose specific issues of in-
depth training of students to organize active types
of tourism within the framework of organizing and
conducting hikes and trips, to introduce students to
a wide range of active and extreme types of
tourism. To teach to adapt the possibilities of other
sports and recreational activities in professional
activities. To instill the skills of creative use of the
potential of this sphere for the successful conduct
of tourism business, promotion of own tourist
product to traditional and prospective markets.

oNeyeTiH [IBIFAPMAIITBUIBIK naiganany | TYpUCTCKOTO Ou3Heca, TIPOJIBUKECHHSI
JaFIbUIAPBIH YHPETY. COOCTBEHHOTO TYypIpPOAYKTa Ha
TPaJUIIMOHHBIE U MEPCIIEKTUBHBIE PHIHKH.
Okbimy namuoceci / Pezynomamut ooyuenusn / Learning outcomes

KypcTsl ¢oTTi agKTaraHHaH KeiliH

OiiMaaymbLIap

1. TypucTik-peKpeanusibIK KbI3METTE
pecypcTap MEH IIBIFbIHAAP 1] Al 1aaHy IbIH

IHocae ycnemHoro 3apepuieHus Kypca
oOyuaronuecst OyayT
1. 3Harp METOOOJIOTHUIO OLIEHKHU COLIMAJIbHO-

SKOHOMUYECKON s dexTuBHOCTH

After successful
students will be
1. To know the methodology of assessment of

completion of the course,

socio-economic efficiency of resources and
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QJIEYMETTIK-2KOHOMMKAJIBIK THIMIUTITIH
Oaranay omicreMeciH Oiy.
. Ke3 xearen  Mapmpyrra  TypUCTEepIiH

KayiIlci3IiK TeXHOJOTHICHIH KaMTaMachl3 €Ty
YKOHE d3ipIIey.

. backa  cmopt  Typnepi  MeH
CaybIKTap/IbIH MYMKIHIIKTEpiH
KBI3METKE OeHimaey.

. TapTbIMBI  3K30THUKAJBIK 3JIEMEHTTEPMEH
KOHE JKOFaphl camaibl KbI3MET KOpPCETYMEH
TypJiapAblH  TEXHOJOTHACHIH  (KJIMEHTTIH
TaICHIPHICHI OOMBIHINA) XKacay.

. Tpenarik  OarbiTTapapl:  cadapu, ¢oro-
cadapu, JOKAUII00-3THO-PYpaIbHBIN-
SKOTYpU3MIl  KOoca  allfaHja, TYPUCTIK
OHIMHIH KYpPbUIBIMBIHA UI€CIIE€ CIOPT MKOHE
JeMaibIiC  TYpJIEpiHIH (Tay  BEJIOCHIIEN,
aIbIIMHU3M, aT  CHOpPThl  koHE  T.0.)
3JIEMEHTTEPIH KOMMEPIHSIIBIK KOHE
KOFaMJIbIK KYPBUTBIMIAPIbIH
NEepCHEeKTUBAIIBIK JKOCTIapiaapblHa OeHiMey.
. Kazakctan MeH merennepliH eHipiepl
OOlbIHIIA  JKOPBIKTapfa  KaTbICy  JKOHE
OaclIblIBIK €Ty  reorpaduscblH  YHeMI
KEHEUTIIT OTHIpPY.

. OKCcTpeManpl Typjap YIIIH KIWEHTTepPIiH
TYPUCTIK  TONTApblH JKOHE cyllemenney
OpuraganapblH KaJIBITACTBHIPY TaFIbLUTIaAPBIH
MEHTepy.

. KOHTHHTeHTTIH MYMKIHIIKTEPIH KOHE HAKThI
MapIIpyTThIH epeKIIeNiKTepiH ecKepe
OTBIPHII, MaTepUAILABIK-TEXHUKAJIBIK

OHBIH-
Kac10u

UCIIOJIb30BAHUSI PECYpCOB W 3aTpaT B
TYPHUCTCKO-PEKPEATTOHHON
JEATEILHOCTH.

ObecneunBaTh u paspabarbIBaTh
TEXHOJIOTUIO 0Ee30MacHOCTH TYPHUCTOB Ha
T1000M MapuipyTe.

AnanTupoBaTh  BO3MOKHOCTH  JAPYTHUX
BUJOB CHOpPTa W  DPAa3BICYCHUH B
npoQeCcCHOHATIBHYIO JIEATEIEHOCTD.
KonctpyupoBaTth TexHOIOTHU (IO 3aKazy
KJIMEHTa) TYpOB C IPHUBJIEKATEIEHBIMH

9JICMCHTaAMH 9K30THKH u BBICOKHUM
Ka4yCCTBOM O6CJ'IY)KI/IB3HI/I$I.
AI[aHTI/IPOBaTB OJICMCHTBI

COITyTCTBYIOIUX BHJIOB CHOPTAa U J0Cyra
(MayHTHHOAWK,  aNbIUHU3M,  KOHHBIN
CIOPT U JIp.) B CTPYKTYpPY TYPHUCTCKOTO
MPOAYKTA, BKJTIOYAsT TPEHIOBEIE
HanpaBieHus: cadapu, ¢doro-cadapu,
JDKAMII00-3THO-PYPATLHBIN-OKOTYPH3M B
NEPCIEKTUBHBIE TJIaHBI KOMMEPUYECKUX U
OOIIECTBEHHBIX CTPYKTYD.

PerynsapHo  pacumpsatres  reorpaduio
y4acTHsi U PYKOBOJCTBA B IMOXOJaX IO
pernonam Kazaxcrana u 3apy0exbsi.

Bnagers  HaBbikamMu  (GOpMUPOBAHUSA
TYPUCTCKUX TpPYNIl KIUEHTOB M Opuran
COTPOBOXKACHUSI i AKCTPEMaJIbHBIX
TYpOB.

KommnekroBars MaTepUaIbHO-
TEXHUUYECKOE OOECIIEYeHUEe C y4eTOM
BO3MOXHOCTEN KOHTHHI'€HTa u

costs in tourism and recreational activities.

To provide and develop the technology of
tourist safety on any route.

Adapt the possibilities of other sports and
recreational  activities into  professional
activities.

To construct technologies (by customer order)
of tours with attractive elements of exoticism
and high quality of service.

To adapt elements of accompanying sports and
leisure activities (mountain biking,
mountaineering, horseback riding, etc.) into the
structure of the tourist product, including trend
areas: safari, photo-safari, jailoo-ethno-rural-
ecotourism into the perspective plans of
commercial and public structures.

Regularly  expand the geography  of
participation and leadership in campaigns in the
regions of Kazakhstan and abroad.

To possess skills of formation of tourist groups
of clients and brigades of accompaniment for
extreme tours.

To complete logistical support taking into
account the capabilities of the contingent and
the peculiarities of a particular route.
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KaMTaMachl3 €Tyl )KUHAKTAY.

\ 0COBEHHOCTElH KOHKPETHOTO MapuIpyTa. |

Ilpepexeuzummepi / Illpepexeuzumot / Prerequisites

TypucTik KbI3METTIH Kayinci3aik Herizaepi,
TypusmHiH OesceH 1l TypiepiHiH TEXHUKAChI
MEH TaKTUKACHI

OcHoBBI 0e30macHOCTH TYpUCTCKOMN
JEATeNIHOCTH. TeXHUKa U TaKTHKa aKTUBHBIX
BUJIOB TypH3Ma.

Bases of Safety of Tourist Activity Techniques and
Tactics of Active Tourism

Kypcmuiy kbickawa mazmynnt / Kpamrkoe cooepycanue Kypca/ Course summary

[Ton Typu3MHIH OCBHI

KaIbl  OKIKTEMeCl MEH CuIaTTamMajapblH, | oOumed KiaccupUKaluu M XapaKTepUCTHUK,
MaHBI3BUIBIFBIH ~ 3€pTTEyre  OarbITTalFaH. | 3HAYMMOCTH  Pa3BUTHA  JaHHOW  cepbl
¥HBIMAACTHIPYIIBUIBIK JKOHE JKOOAIBIK KE3eHJEe | TypH3Ma. 3HAKOMHUT c OCHOBHBIMHU
OeJCeHIl  JKOHE  OKCTpEeMal[bl  TypJjapAbl | IpaBUJIaMU TOATOTOBKHM W IPOBEACHUS
JalbIHIay MEH OTKI3YJIH HETI3rl epeKesiepIMEH | aKTUBHBIX U J3KCTPEMaJbHBIX TYpOB B
TaHbICTBIpansl. Cy, aT, Tay TypU3Mi, allbIIMHU3M | OPTaHU3AIIMOHHON W TMPOeKTHOW  (asze.

KOHE TayFa epMeJeyIiH JIeMIIK TaXipuOeciH
Oencennl
peTiHAe KapacTbIpajpbl.

Kaszakcran  PecnyOnukacbiHAaFbI
TYpU3MHIH HBICaHbI
Kanpnblk KaMTaMachl3 €Ty JKoHe KayilnCi3ik.

CajlaCblH JTaMBITYAbIH

JucuunnuHa HampaBlieHa Ha  HM3YyYCHHUE

PaccmarpuBaer MHPOBOHM ONBIT BOJHOTO,
KOHHOI'0, TOPHOTO Typu3Ma, ajJbIIMHHU3Ma U
CKaJloyla3aHusi, Kak (OpMBI  aKTHBHOTO
Typusma B PecniyOnuke Kasaxcran. Kagposoe
obecrnieyeHre 1 0€30MacHOCTb.

tourism, mountaineering and

The discipline is aimed at studying the general
classification and characteristics, the significance
of the development of this sphere of tourism.
Familiarizes with the basic rules of preparing and
conducting active and extreme tours
organizational and project phase. Considers the
world experience of water, horseback riding,
mountain
climbing as a form of active tourism in the
Republic of Kazakhstan. Staffing and safety.

in the

rock

Hocmpexsusummepi / [locmpexsuszumat/ Postrequisites

OHJIIPICTIK NPAaKTUKA

‘ HpOI/ISBOI[CTBeHHa}I ITpaKTHUKa

| Apprenticeship Practice

bazoaprama rcemexwici / Pykosooumens npozpammel/ Programme manager

Ozuenko U.B. — Kazaxcman Pecnybnukacvinvly

eHbek ciHipeen mypusm HYCKayubicol, a2a
OKbIMYULbL

Qcuenko U.B. — 3acayscanviii uHCmpyKmop
mypusma Pecnyonuxu Kaszaxcman, cmapwuii
npenooasamens

Ogienko I.V.

Kazakhstan, senior lecturer

— honored tourism instructor of the Republic of
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Typusmoi zvtnvimu-adicmemenik Kammamacwoiz emy / Hayuno-memoouueckoe ooecneuenue mypusma | Scientific and Methodological Support

for Tourism
OKy makcamuwt / Yueonan yenwv/ Purpose
KA3AKILIA HA PYCCKOM IN ENGLISH
Crynentrepai TypusMm OoitbiHma optypai | [loaroroBka cryneHToB K npodeccuonansHoi | Preparing students for professional managerial,
KYPBUIBIM/IBIK MEKeMeIEpIe KOCiOH | yIpaBJIeHYECKOH, [eIarOrMYECKOM, u | pedagogical, and organizational work in various
0acKapyIIbLUIBIK, TIe/1arOrMKAaJIbIK JKOHE | OpraHM3allMOHHONW pabore B  pasmuuHbIx | Structural institutions for tourism, involves the

YUBIMIACTBIPYIIBUIBIK JKYMBICTApFa JalbIHIAY
TEOPUSIIBIK aKIApaTThI, 3€PTTEICTIH OOBEKTITe
KAaThICTBI ~ €H KONl  TapajfaH  OacTamKsbl
TY)KBIPBIMIAMATIAPIbIH ~ TCOPHUSICBIH  3€PTTEYi
KO3JIeHIl.

CTPYKTYPHBIX YYPSKICHHUSIX TI0 TYpU3MY,
MPEeIyCMATPUBACT HM3YyUCHUE TEOPETUUYCCKUX
CBeJIeHWH, Teopuid  Hambosee  OOIMIMX
HCXOMHBIX  IIOHATHI,  OTHOCAIIUXCA K
M3y4aeMOMY OOBEKTY.

study of theoretical information, theories of the
most common initial concepts related to the studied
object.

Hamuceci / Pezynomamut o6yuenusn / Learning outcomes

OKbimy
KypcTsl ¢oTTi asgKTaraHHaH KeiiH
oiniManymbLiap
1. FeuteiMu  3epTTey  OUICTEpiH, TYPHUCTIK-

PEeKpealysuIbIK  KbI3METTE PEecypcTap MeEH
HIBIFBIHAAPBl  MAlIaTaHyABIH —OJeyMETTIK-
SKOHOMMKAJIBIK THIMIUTITIH Oaranay
omicTeMeciH Oiy.

2. ©3 OeTiHIIE KOPBITHIHJBI KOHE KaJIbLIay
xKacait o1y, 3epTTeY  HOTHXKEJEepiH
MPAKTUKAJIBIK TYPUCTIK KbI3METTE KOJITaHYy.

3. Jlepexkesaep MeH omeOUETTepAl TaHIaHbBI3,
oNapIbl IYPHIC KENTIpiHi3, ONapibl OHJEY,
Tangay  KOHE  KYphUIbIMIAy — OOWBIHIIA
MaTepHagiapMeH 63 OeTIHILIEe >KYMBIC ICTey
JIaF IbUTApbIH MEHTEPIHi3.

4, FruieiMu TEPMHUHOJIOTUSHBI KoJIgaHa
OTBIPBIN, 97IcON OWJay JaFAbLIapbIH JaMbITa
oimy.

5. Typucrik KBI3METTE KOJITaHBUIATHIH

ITocae ycnemHoro 3aBepuieHust Kypca

o0yyarommecsi OyayT

1. 3HaTh MeTOIBl HAyYHBIX HCCIIEOBaHUM,
METOAOJOTHIO  OIGHKH  COLMABHO-
9KOHOMMUYECKOMN 3¢ (deKTUBHOCTH
WCTIOJB30BAHUSI PECYpPCOB H 3aTpaT B
TYPHUCTCKO-PEKPEAIMOHHON
JeSITebHOCTH.

2. YMeTh CaMOCTOSITEIILHO JIENaTh BBIBOIBI U
0000IIeHUs, TPUMEHATh  PE3YJbTaThI
HUCCIIEIOBAaHNN B MPAKTUYECKOMN
TYPUCTCKOM 1€ TENbHOCTH.

3. IlogOuparh WCTOYHHKH W JIUTEPATYPY,
NPaBUIBHO MX IUTUPOBATh, BIAAETh
HABBIKAMH CaMOCTOSITENIEHOW pPabOTHI ¢
MaTepuajaMHu Mo UX 00paldoTKe, aHaIHu3y
U CTPYKTYpPUPOBAHHUIO.

4. Ymetb BbIpabaThIBaTh HaBBIKH

JUTEPATypHOTO H3JIOKEHUS MBICIEH C

After successful
students will be
1. To know the methods of scientific research,

completion of the course,

methodology for assessing the socio-economic
efficiency of resource utilization and costs in
tourism and recreational activities.

Be able to independently make conclusions
and generalizations, apply the results of
research in practical tourism activity.

To select sources and literature, to quote them
correctly, to possess the skills of independent
work with materials on their processing,
analysis and structuring.

To be able to develop skills of literary
presentation of thoughts using scientific
terminology.

Possess the methods of collecting, storing,
processing and analyzing information,
information and methodological support used
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aKnapaTThl cakTay, OHJIEy JKOHE
Tajujaay, aKMapaTTHIK-0/1ICTEMETIK
KaMTaMachl3 €Ty 9JIICTepIH MEHTepY.

6. 3epTTey omicTepiH IYphBIC KOJjJaHa Oiry,
HOTWIKEJIEPIl TYCIHIIPY.

7. 3epTTeNreH MaTepuanjibl ChIHU TYPFbIIAH
Oaranaii Ol1y, aJIbIHFAH FHUIBIMU-TEXHUKAIBIK
aKmapaTThl Taunay, IMIBIHIABIKKA JeTeH 63
KO3KapachlH aHBIKTay, OHBI KaJbIITACKAaH
JTYHUETAHBIM/IBIK KyHenepMeH
0aiiIaHBICTHIPY.

8. TypakTel 3epTTey JKYMBICTApPBIH XKYPTi3y,
OHBIH IIIiHJAE HapbIKTa CYpaHbICKA He
KOoJIJaHOAIbl 3epTTeysiep JKYpri3y, FHUIBIMU
KbI3METTE€ O3BIK 3epTTey oficTeMelNepiH
MEHTepY.

KUHAY,

HCIIOJIE30BAHUEM Hay4YHOU
TEPMHHOJIOTHH.

5. Bmamere wmetomamu cbopa, XpaHEHHs,
00paboTKM ¥ aHanu3a WHGOPMAIHH,

MH(POPMAIIMOHHO-METOIUIECKOTO
06CCHC‘I€HI/IH, IMPUMCHACMBIMU B
TYPUCTCKOH JIESITEIbHOCTH.

6. YMeTp NpaBHIBHO MPHUMEHSATH METOJBI
UCCIICIOBAHMUS, UHTEPIIPETHPOBATH
MOJTyYCHHBIE PE3YIIbTATHI.

7. YMeTb KPUTUYECKH OLICHUBATh
W3y4YEHHBI MaTepuall, aHaJIU3UpPOBaATh
MOJTY4YCHHYIO HaY4HO-TEXHHYECKYIO
UHQOPMAIMIO, ONpENeNiTh COOCTBEHHOE
OTHOILIEHHUE K PEaTbHOCTH, COOTHOCUTH €€
CO CIIOKMBIIMMHUCS MHPOBO33PEHUYCCKUMHU
CHCTEMaMH.

8. Bectn perynspHyio HCCIeI0BaTEIbCKYIO
paboTy, B TOM UHClIE€ MPUKIAJHbIE
UCCIIEIOBaHMs,  BOCTpeOOBaHHBIE  Ha
PBIHKE, BJIAJIETh nepeoBbIMU
Huccjea0BaTeiIbCKUMHU METOANKaMU B
HAY4YHOH JIeTeTbHOCTH.

in tourism activity.

6. Be able to correctly apply research methods,
interpret the results obtained.

7. To be able to critically evaluate the studied
material, analyze the received scientific and
technical information, to determine one's own
attitude to reality, to correlate it with the
established worldview systems.

8. To conduct regular research work, including
applied research, demanded in the market, to
possess advanced research methods in
scientific activity.

Ilpepexeusummepi / [Ipepexeusumot / Prerequisites

Typusmonorus Herizaepi. Typuzm OcnoBbl  Typm3moinoruu.  Menemkment | Fundamentals of Tourismology. Tourism
MEHEKMEHTI. TypHU3Ma. Management.
Kypcmuiy Kbickawa mazmynot / Kpamrkoe cooepicanue kypca/ Course summary

ITon TypU3MI FBUTBIMU-9icTeMeniK | Jlucuunmuaa HanpasieHa Ha popmupoBanue | The discipline is aimed at the formation of a set of
KamMTaMachl3 €Ty Typaibl OuUTliM KeIleHIH | KOMIUIeKca 3HaHUI 0 HaydHO-MeToaudeckoM | knowledge about  the  scientific and
KaJIbIITaCThIpyFa OaFbITTalIFAH, aran aWTKaHaa | oOecreucHHe TypHu3Ma, a umenno | methodological support of tourism, namely
KJIMCHT 0a3achlH KAJIBINITACTHIPY JKOHE TYPUCTIK | paccMaTpuMBacT — OCHOBHBIE mporpaMmubie | considers - the main software products that
OHIMJII  JKBUDKBITY  YIIIH  CTAQTHCTHKAJBIK | TPOIYKTHI, 00ecCIeUnBarOIIEC coop | provide the collection of statistical data for the
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MOJIIMETTEp/Al JKMHAYAbl KamMTaMachl3 €TETiH
HET13T1 OarmapiIaManbiK eHIMJIepi
KapacTeIpajabl. TypUCTIK  KOCIMOPBIHIAPIBIH
MapKETUHTTIK KbI3METIH/IC FHUIBIMU-O/IICTEMEIK
0Oa3aHbI Herisal nananany 1CKepJIiriH
KAJIBIITACTRIPAIBI, TYPU3MII OaraapiiaMalibIK,
o/iCTEMENIIK JKOHE aKMapaTThIK KaMTaMachl3
eTyMEH KYMBIC icrey JaFIbIIapbIH
KaJIBIIITACThIPAIbI.

CTaTUCTHYECKUX JTAHHBIX, VTS
dbopMupoBaHHS ~ KJIMEHTCKOH  0a3el U
MPOABIDKEHHSI  TYPUCTCKOTO  MPOJYKTA.
dopmupyet YMEHUS 000CHOBAHHOTO
WCIIOJIb30BAaHUSI HAYYHO-METOAMUYECKON 0a3bl
B MapKETHHIOBOM JIESTEIBHOCTH TYPUCTCKUX
npeanpusatiii @opMHUpyeT HaBBIKK PabOTHI C
MPOTrPaMMHBIM, METOIUYECKUM u
WHGOPMAIIMOHHBIM 00ECIICUCHHEM TypH3Ma.

formation of the customer base and promotion of
the tourist product. Forms skills of reasonable use
of scientific and methodological base in marketing
activities of tourist enterprises Forms skills of
working with software, methodological and
information support of tourism.

Ilocmpexsusummepi / Ilocmpexsuszumat/ Postrequisites

OHJIIPICTIK NpPaKTHUKa

‘ HpOI/IBBOIICTBeHHaH IIPpaKTHUKa

| Apprenticeship Practice

bazoapnama scemexuici / Pykosooumens npozpammst/ Programme manager

Ocuenxo H.A. — nedazozuxa eviibiMOapviHbly
KaHOuoamawl

Ozuenxo H.A. — kanouoam nedazo2udeckux
HAayK

Ogienko N.A. — candidate of pedagogical Sciences

Konaxowcainvinstk unoycmpuscoinoazot ycooanvik Koismem / Ipoekmuas desmensvnocme 6 undycmpuu zocmepuumcmea | Project Activities

in the Hospitality Industry

OKy maxcamul / Yueonan yenv/ Purpose

KA3BAKIITA HA PYCCKOM IN ENGLISH
busHec-xxocmapiay, MapKETHHITIK, OHIIpICTiK, | DopMupoBaHue cuctematusupoBanHoro | Formation of a systematic understanding of the
YABIMIACTBIPYIIBLIBIK KOHE KapXKbUIBIK | TIpECTaBiIeHUss 00  ocHoBax  Oum3sHec- | basics of business planning, marketing, production,
JKOCIapiay HeTi3epl Typaibl KyHeli WIesHbI | MIaHUPOBAHUS, MapKeTuHroBoro, | organizational and financial planning.

KaQJIBIIITACTHIPY.

MMPOU3BOJACTBCHHOI'0, OpPraHU3allMOHHOIO H
q)HHaHCOBOl“O TTaHUPOBAHUA.

Okbimy

Hamuceci / Pezynomamut o6yuenusn / Learning outcomes

Kypersl CITTi asKTaFaHHAaH KeiliH
olmiMaymbLIap

1. TyTeIHYImIBUTApABIH  CYpPaHBICTApbIHA COWKEC
KeJeTiH TYPUCTIK OHIMICPAIH  opTyp:ii
TYpJIEpIHE apHAJFaH CTpaTerusuiap MeH

ITocne ycnmemHoro 3aBepuieHUsl Kypca

o0yyarommecsi OyayT

1.3natp TEOpEeTHYECKHE OCHOBBI
MMPOCKTUPOBAHN, opraHu3anvun n
peann3anuy CTpaTeruidi M IpOrpaMMm  Uis

After successful completion of the course,

students will be

1. To know the theoretical basis of design,
organization and implementation of strategies
and programs for different types of tourism
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Oarmapiamaiapsl »KoOaay IbIH,
YUBIMIACTBIPYABIH JKOHE ICKE aCBIPY/IbIH
TEOPHSITBIK HeTi3/1epiH; KOHAaK yit

UHIYCTPUSCHIH >K0OanaynblH HOPMATHBTIK-
TEXHUKAJIBIK 0a3achiH O1Ty.

2. busHecti kocmapiay, MapKETHHT, OHIIpic,
YUBIMIACTBIPYIIBUIBIK ~ KOHE  KApKBUIBIK
JKOCIapyiay — Heriziepi  Typaybl  JKyHemi
TYCIHIKKE ue 601y.

3. MapKeTHHITIK, OHAIPICTIK >KOHE KaP>KBUIBIK
akmapartel eHjaey. KocimopblHHBIH OusHec-
JKOCIIAPBIH J31pJiey.

4. XoObanapaplH iCKe achIpbUIYBIH >KOCHapiay
KOHE OakpuIay. KonaxxalbpIibIK
UHAYCTPUACH KOCIMOPBIHIAPBIHBIH  OapIbIK
(yHKIIMOHAJIBIK OemnimIenepiMeH ic-
KUMBUIJIBI YIJIECTIPYl KaMTaMachl3 eTy.

5. XobauplH THIMIOUTITIHE S3KOHOMHUKAJBIK Oara

Oepyre  KoHE  TOyeKenJepAl — Tanjayra
KaOUIeTTI.

6. OHipnepaeri TYPHUCTIK-pEKPEALUSITBIK
)KoOanmayaplH ~ THIMIUTITIH ~ KOHE  OHBIH
OM3HECTIH JlaMybIHa ocepiH Oaranay.

7. Typuzm KOCIOPBIHAAPHI MEH

KOHAKKaMIBbUIBIK HMHIYCTPUSCBIHBIH OW3Hec-
JKOCTIapJiay epeKIIeNIKTePiH aHbIKTaY.

8. Typusm xkoHEe KOHAKKAWITBUTBIK WHAYCTPUSICHI
KOCITIOPHBIHBIH OM3HEC-KOCTIAPBIH d31pJey/IiH
MPAKTUKAIBIK JaFbUIapbiHA He 00Iy.

pa3HbIX THUIOB TYPUCTCKHX MPOIYKTOB,
COOTBETCTBYIOIIUX 3arpocam
notpeduTeneil; HOPMaTUBHO-TEXHUUECKYIO

0azy  TPOEKTUPOBAHHUS  TOCTUHUYHOUN
WHTYCTPHH.

2.Nmeth CHUCTEMAaTHU3UPOBAHHOE
NpeacTaBIeHHe 00 OCHOBax  Owu3Hec-
IJIaHUPOBAHUA, MAapKCTHHI'OBOTO,

IIPpOU3BOACTBCHHOT'O, OPraHU3allMOHHOI'O U
(bI/IHaHCOBOFO ITaHUPOBAaHUA.

3.0O0pabaTsIBaTh MapKETHHTOBYIO,
MIPOU3BOJICTBEHHYIO u (UHAHCOBYIO
nHpopmanuro. PaspabarpiBath  Om3HEC-

TUTaH TPEATPHUSTHSA.

4.1InaHupoBaTh M OCYIIECTBIATh KOHTPOJIb 32
peanuzanuet mpoekToB. OOecneunBaTh
KOOpDAMHALIMI  JEHUCTBUM  CO  BCEMH
(GyHKIMOHATHLHBIMH MOJIpa3IeICHUSIMHU
NPEeINpUATHI HHAYCTPUH FOCTEIPUUMCTBA.

5.CrnocoOHbI JaBaTh SKOHOMUYECKYIO OLIEHKY
3¢ (EKTUBHOCTH MPOEKTA U aHATU3UPOBAThH
PUCKH.

6. laBatb OLICHKY 3¢ eKTUBHOCTH
TYPHCTCKO-PEKPEAITHOHHOTO
NPOEKTUPOBAHUS B PErMOHAX U  €ro
BIIUSIHUS HA pa3BUTHE OM3HECA.

7.0npenensith 0COOEHHOCTH ousHec-
TUTAHUPOBAHUS TPEANIPUATAN TypU3Ma H
UHAYCTPHH FOCTEPUUMCTBA.

8.meTh mpakTHUeCKHEe HaBBIKU pPa3pabOTKH
Ou3HeC-TUIaHA MPEINpUATHS Typu3Ma U
UHAYCTPHH FOCTENPUUMCTBA.

products that meet the needs of consumers;
regulatory and technical basis for the design of
the hotel industry.

Have a systematic understanding of the basics
of business planning, marketing, production,
organizational and financial planning.

To process marketing, production and
financial information. Develop a business plan
of the enterprise.

Plan and supervise the implementation of
projects. Ensure coordination with all
functional departments of the hospitality
industry enterprises.

Be able to give an economic assessment of
project efficiency and analyze risks.

Give an assessment of the effectiveness of
tourism and recreational design in the regions
and its impact on business development.
Identify the features of business planning of
tourism and hospitality industry enterprises.
To have practical skills of developing a
business plan of the enterprise of tourism and
hospitality industry.
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Ilpepexeusummepi / Ilpepexeuzumut / Prerequisites

Typucrik ousHecTi xKocrapiay KOHE
yitbiMaacteipy\  Typu3M  HHAYCTPUSACHIHIAFBI
OuW3HEC-YAEPICTI MOJIENBICY

IT1aHupoBaHKe W OPTraHHU3AIUS TYPUCTCKOTO
ousHeca\

MopenupoBanue OusHec-mpolecca B
UHIYCTPUH TypH3Ma

Planning and Organization of Tourist Business,
Modeling of Business Processes in Industry
Tourism

Kypcmuiy kbickawa mazmynst / Kpamrkoe cooepicanue Kypca/ Course summary

Typucrix KOCIMOPBIHHBIH ousHec-
KOCIIapbIH d3ipiey opicremeci. KocinmopbIHHBIH
imKi opracelH Tangay. HapbelK KypBUIBIMBIH
Tanjay >KOHE HapbIK ChIMBIMIBUIBIFBIH €CENTeY.
Typuctik  KpI3METTEpIi  TYTHIHYIIBLIAPABI
Tagaay.  bocekenecTik  opTaHbl  3epTTey.
Typuctik Tayapnap MEeH KbI3METTEpAi o3ipiey.
Tapary >xoHe eTki3y »xyieci. KocimopbhlHHBIH
OHJIIPICTIK  XOHE  YHBIMIBIK  KOCIHapJapbl.
Kapxbl xocnapel. TuiMaunikTi Oaranay KoHe
ToyeKkenaep i 0ackapy

MeTtonuka pa3paboTku Ou3Hec-1J1aHa
TYPUCTCKOTO IIPEIITPUATHS. AHanus
BHYTPEHHEH cpenbl NpeanpusaTHs. AHan3
CTPYKTYpBI PbIHKA M PacyeT €MKOCTH PBIHKA.
Bribop mnotpebuteneil TypUCTCKUX YCIIYT.
Hccnenosanue KOHKYPEHTHOMU Cpelpbl.
Pa3zpaboTka TYpUCTCKMX TOBAapOB M YCIYT.
Cucrema  pacmpeneneHus u cOBbITA.
[Ipon3BOACTBEHHBII M  OPraHU3ALMOHHBIN
IwaHbl  npeanpusaths. @OUHAHCOBBIM IUIaH.
Onenka 5>(QQEeKTUBHOCTH U  yIpaBJieHHE
puCKaMu

Methodology for developing a business plan for a
tourist enterprise. Analysis of the internal
environment of the enterprise. Analysis of the
market structure and calculation of market
capacity. The choice of consumers of tourist
services. Research competitive environment.
Development of tourist products and services.
Distribution and sales system. Production and
organizational plans of the enterprise. Financial
plan. Performance evaluation and risk management

Hocmpexsusummepi / [locmpexsuszumat/ Postrequisites

OHJIIPICTIK NPaKTUKA

‘ HpOI/ISBOI[CTBeHHa}I ITpaKTHUKa

| Apprenticeship Practice

bazoaprama rcemexwici / Pykosooumens npozpammel/ Programme manager

Manvwakosa B.B. — aza okbimyuivl, mypusm
Mazucmipi

Manvwakosa B.B. — cmapwuii
npenoodasamenb, MA2UCMp Mypusma

Malshakova V.V.— senior lecturer, master of
tourism
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Xanvikapanvik scane iuwki mypuszm myponepetumunzi / Typonepeiimunz mexicoynapoonozo u éuympennezo mypuszma | Turopereyting

International and Domestic Tourism

OKy makcamuwt / Yueonan yenwv/ Purpose

KA3AKIIIA HA PYCCKOM IN ENGLISH
CTYIECHTTEpAIH TYpPOIEPaTOPIBbIK KbI3METTIH | U3ydCHUE CTYACGHTaMu opranu3aiuonHo- | study of organizational and managerial basics of
YHBIMIACTRIPYIIBIIBIK  JKOHE OacKapylIbUIBIK | YIIPABICHYSCKUX OCHOB TypOIlepaToOpcKoii | tour operator activity by students.
HETI3/IEpiH 3epTTey. JIeSITEJIbHOCTH.
Okvimy namuoiceci / Pezynomamut 00yuenusn / Learning outcomes
Kypcrbi CoTTI asiKTaraHHaH keiiin | [Tocsie ycmemHoro 3aBepiieHusi Kypcea | After successful completion of the course,
olTiManymbLIap odyuarommecst OyayT students will be
1. Typnapasl Kypy, inrepinery xoHe icke | 1. 3HaTh ocHOBBI Teopuu o nukie pador mno | 1. To know the basics of the theory of the cycle of
acelpy  JKOHIHIETi  KYMbBICTAp  LHUKJI, CO3JIaHHIO, MPOJBIKEHUIO U pealn3aiun work on the creation, promotion and
TYPU3MHIH OpTYpJli TypJiepiHE KbI3MET TYpOB, 0COOCHHOCTSIX nporpamm implementation of tours, the features of service
KepceTy OaraapraManapblHbIH 00CITy)KMBaHHs Pa3HBIX BHIOB TypU3Ma, programs for different types of tourism, the

epEeKILEeNIKTEP], KbI3MET KOpPCETYIIJIEpPMEH
KATBIHACTAP/bIH EpEKILeNIKTepi, TYpPHUCTIK
KyKaTTama, COHJaif-aK TypUCTepre KbI3MET
KepceTyai yiBIMAACTBIPY KOHE
TYpOIIEPEUTHHITI KYKBIKTHIK PETTEY TYpaIbl
TEOPHUSHBIH HET13epiH OLTy.

2. Typuctik eHIMII KYpYAbIH HET13T1 9AicTepiH

MEHrepy OOWBIHINIA HETI3T1 MPAKTUKAIBIK

JaFAbUIap bl KOJIJaHYy.

Typnapasl HacUXaTTay KoHE )KY3ere achIpy.

4. XacanmraH TYpPHUCTIK ©HIMII J>KOHE OHBIH
KypamMaac KbI3METTEpiH CHIHH TYPFBIIaH
Tanjay.

5. benrinenren MaHpI3Abl MapTTap OOMBIHINIA
HapbIKTa 0ap TYPUCTIK ©HIMIEpAl ipiKTeyai
AKY3€ere achIpy.

6. bepiiren mapamerpiep JKOHE TYPHUCTIK
OHIMHIH O€Nrijli  MaHbBI3Abl  MIAPTTapbl

w

CHEeU(pUKN OTHOILIEHUH C MOCTAaBLUIMKaMU
yCIIyr, TYPUCTCKOM JOKyMEHTAluHu, a
TaKK€  OpraHu3alud  OOCIyKHBAaHUS
TYpUCTOB U TIPAaBOBOM pPETYJIHPOBAHUU
TypOIIEPEUTHHTA.

2. llpumensiTb  0a30BbIe  NPAKTHUECKUE
HaBBIKM 110 OBJIAJICHUI0O OCHOBHBIMH
MIPUEMAaMH CO3/IaHUs TYPIPOAYKTa.

. IIponBurars u peaan3oBbIBaTh TYpHI.

4. Kputndeckn aHaJIM3UpOBaTh CO3AAHHBIN

TYPIPOAYKT U COCTABJIAIOIINE €r0 YCIYIH.

5. OCymIecTBAATh MOJ00P HMMEIONIUXCS Ha
pPBIHKE  TYpPIPOAYKTOB IO  3a/JaHHBIM
CYILIECTBEHHBIM YCIIOBHSIM.

6. Ilo 3amaHHBIM MapaMeTpaM M U3BECTHBIM
CYHIECTBCHHBIM YCIIOBUSIM TYPIPOAYKTa
OCYLIECTBIIATH TYPOIIEPEHUTHUHT .

7. ®opMHUPOBATh TYPUCTCKUM MPOAYKT C

w

specifics of relations with service providers,
tourism documentation, as well as the
organization of tourist services and legal
regulation of tour operating.

2. To apply basic practical skills to master the

basic techniques of creating a tour product.

3. To promote and realize tours.
4. Critically analyze the created tour product and

its constituent services.

5. Select available tour products in the market

according to the given essential conditions.

6. Perform tour rewriting according to the given
parameters and known essential conditions of
the tour product.

7. To form a tourist product taking into account
the peculiarities of service programs in different
types of tourism.

8. To have skills in organizing the activities of
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OOMBIHIIIA TYPOIICPATHHITI JKY3€Te achIpy. Y4ETOM 0COOEHHOCTEH porpamMm tour operator enterprises and their management.

7. TypusmHIH opTYpii TypJiepiHIe KbI3MET 00CITy’>)KMBaHHsI B Pa3HBIX BUJAX TYpU3MA.
KepceTy Oarnmapiamanapeiaele | 8. MMmerts HaBBIKU OpraHHM3aluH
epeKIIENIKTEePiH eCKepe OTBIPHIN, TYPHUCTIK JESTEIbHOCTH TypONEepPaTOPCKUX
OHIM/Ii KJIBIIITACTBIPY. TPEANPUATHHA U YIIPaBICHUS UMHU.

8. TypomnepaTopibik KOCIMOPBIHAAP/IBIH

KBI3METIH YHBIMIACTBIPY JKOHE Oackapy
JaFIbUIapbIHa ue 00my.

Ilpepexsuzummepi / Ilpepexeuzumot / Prerequisites

Typusm menemxmenTi. Typuctik 6usHecTi MenemkmenT TypusMma; IlmanupoBanue wu | Tourism management. Planning and Organization
)Kocrapiay xoHe yibimaacteipy\ Typusm OpraHu3anus TYPHUCTCKOT'O ousneca\ | of Tourist Business \ Modeling of Business
WHIYCTPUSCHIHAAFBI OUM3HEC-yaepicTi Moaenaey. | MoaenupoBanue Ou3Hec-Tpoiecca B | Processes in Industry Tourism

VHJyCTPUH TYpHU3Ma.

Kypcmuingvickauwa mazmynnt / Kpamkoe codepicanue kypca/ Course summary

[Ton  Typuctik  eHiMII  o3ipiey  koHe | ucnumimHa  paccMmatpuBaeT — ocHOBHbIe | The discipline examines the basic concepts and
KaJIbINTACTBIPY ~ CATaChIHAAFBl  TYpPOIEpPaToOp | MOHSATHSA u BUJIBI nesitenpHOCTH | activities of the tour operator in the development
KBI3METIHIH HEri3ri YFeIMIapbl MEH TYpJepiH, | Typoreparopa B oOmactd paspabotku u | and formation of the tourist product, the stages of
TYpIBI Kobanay KoHE KbI3METTep/ii | GOpMHUpOBaHUS  TYpPUCTCKOro  mpoaykra, | tour design and contracting with service providers;
KETKI3YIIIEpMEH MIapTTap JKacacy Ke3eHIEpiH, | ATalbl MPOSKTUPOBaHUs Typa u 3akiroucHus | selection of sales partners, execution of the
OTKI3y OoifbIHIIA CepikTecTepai  IpiKTeyii, | JOrOBOPOB C MocTaBInuKamu ycayr; mombop | package of documents for the organization of
casxaTThl  YHBIMIACTBIPY, OpoHIay JKoHE | mapTHEpOB Mo cObITy, odopmienue makera | travel, booking and insurance. Analysis of foreign
CaKTaHIBIPDY  YLIIH  KyKaTTap NaKeTiH | TOKYMEHTOB JJIsl OpraHu3alvy MMyTelecTBus, | representatives of tour operator, qualification
peciMaeyai  KapacTelpaabl. TypomepaTopiablH | OpoHHpOBaHMS H  cTpaxoBaHus. Awnamu3 | requirements and financial and economic aspects

IIETEIIIK OKIIZIepiH, TypOIIepaTop/bIH | 3apyOeKHBIX MpeICTaBUTENICH Typoreparopa, | Of tour operating.

OUTIKTUIIK ~ TajanTapbl  MEH  Kap)KbUIBIK- | KBAIU(DPHUKAITMOHHBIX TpeOoBaHMi 51

HKOHOMHUKAJIBIK aCTIEKTUICPIH Taiaay. (MHAHCOBO-?KOHOMHUYECKHX acIeKTOB

TypONEpPENTHHTA.
Ilocmpexsusummepi / [locmpexeuszumut/ Postrequisites
OHIIPICTIK MPaKTHKA | IIpousBoaCTBeHHAs MPAKTHKA | Apprenticeship Practice
bazoaprama scemexuici / Pykosooumens npozpammul/ Programme manager
Ozuenxo H.A. — nedazozuxa evinvimoapbitbly Ozuenxo H.A. — kanouoam nedazoeuueckux | Ogienko N.A. — candidate of pedagogical Sciences
KaHOuoamol HAayK
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Xanvikapansik scane imiki mypusm meneoxncmenmi / Meneoscmenm mexicoynapoonozo u enympennezo mypusma | Management of

International and Domestic Tourism

Oky maxcamul / Yueonan yenv/ Purpose

KA3AKIIIA

HA PYCCKOM

IN ENGLISH

XanbpIkapaiblK JIeHreiae TypusMai Oackapy
KYPBUIBIMBIHBIH TYKBIPBIM/IAMACHIH,
XallbIKapaliblK KoHE 1Kl TypuU3MIi Oackapy
epeKUICNKTEPiH,  ePeKIIeNKTepiH,  HKaJIIbl
0aCHIBLIBIKTBHIH apachlHAarbl aibIPMAIIbLIBIKTHI,
XaITBIKAPAIBIK TYPU3MII 0acKapybl JKOHE 1MIKi
Typu3Mi OacKapyzsl 3epTTey.

W3ydenune MOHATUH O CTPYKTypE YIpPaBICHUS
TypU3MOM Ha MEXKIyHAPOJIHOM YpPOBHE,
0COOEHHOCTH MEHEHKMEHTA
MEXITYHAPOAHOTO W BHYTPEHHETO TypH3Ma,
cnenupuKy, pasIuyuii  Mexay  OOImHM
MEHEHKMEHTOM, MEHEHKMEHTOM
MEXYHAPOIHOTO TypU3Ma U MEHEIKMEHTOM
BHYTPEHHETO TypU3Ma.

Study of the concepts of the structure of tourism
management at the international level, peculiarities
of international and domestic tourism management,
specifics,
management, international tourism management
and domestic tourism management.

differences between general

namuoceci / Pezynomamut o6yuenusn / Learning outcomes

OKbimy
Kypcrsi COTTI asKTAaFAHHAH Keiiin
olmiMaymbLIap
1. Typusm MeHemKepl TYJIFAChIHBIH KOCciOH
KajJbloTacy  IMpoueciH  Oury;  THIMIL
3amMaHayu OacKapy IIemIimi.
2. Enmep ™MeH aiiMakTapIplH QJIEYMETTIiK-
HKOHOMUKAJIBIK JKaFJaillapbIH Tanjaay yIIiH
TEOPUSITBIK KOHE MIPaKTUKAJIBIK

JABIHIBIKTHI MEHTEPY.
3. EHOexk HapbIFBIHBIH TaJlaNTapblH JKOHE

aneyerTi JKYMBIC Oepyiiiepain
CYpPaHBICTAPBIH €CKEPE OTBIPBIN, TYPU3M
MEHEKePIHIH K2ci0n KBI3METIHIH

MakcaTTapbl MEH MIHJIETTEPIH OpBIHAAY.

4. ¥XKpIMAA OJKYMBIC icTey, TYJIFaapalbiK
KapbIM-KaTbIHAC,  MEHE/KEPMIH  Kociou
TYJIFaCbIH MOJEINBAEY JarIbLUIAPBIH
MEHTepYy.

IMocae ycmemHoro

oO0yyarommecsi OyayT

1. 3unare mpomecc  TPOodEecCHOHATHLHOTO
CTAQHOBJIEHUS  JIMYHOCTH  MEHeIKepa
TypusMa; 3(QQPEKTUBHOTO COBPEMEHHOTO
YIIPaBJICHYECKOTO PEIICHHUS.

2. BnanmeTh TeOpeTHUECKON U MPaKTHYECKOH
MOATOTOBKOW [IJIi aHalii3a COIHAIbHO-

3aBeplIeHUs Kypca

DKOHOMHYECKUX CHTyalllii CcTpaH ®
PETHOHOB.

3. BBIMONHATH 1enu u 3a/1aumn
npodecCuoHATBHON NeSATeTbHOCTH
MEHeKepa  Typu3Mma c y4eTOM

TpeOOBaHMII pBIHKA TpyJda W 3alpocoB
MOTEHIIMATBHBIX padOTOAATENCH.

4, Bnaners HaBBIKAMHU paboThI B
KOJIJIEKTUBE, MEKJIUYHOCTHOI'O OOILICHMS,
MOJICITMPOBAHUS po¢eCCHOHATBHON

After successful
students will be
1. To know the process of professional formation

. To fulfill

completion of the course,

of tourism manager's personality; effective
modern management decision.

. To possess theoretical and practical training to

analyze socio-economic situations of countries
and regions.

the goals and objectives of
professional activity of a tourism manager
taking into account the requirements of the
labor market and requests of potential
employers.

. To possess the skills of teamwork, interpersonal

communication, modeling
personality of a manager.

the professional

. Be able to assess the prospects of new

directions of tourism business.
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5. TypbOusnectig J)KaHa OarbITTapBIHBIH
NepCHeKTUBANIAPbIH Oaranai Oiy.

6. KpI3METTIH 3KOHOMHKAIBIK THIMJILUIINT MEH
WHHOBAIMSUIBIK OaFbITHIH Oaranay.

7. Typusm MeHeKepiHiH kKeke 0achlH Kocion
KAJIBIIITACTBIPY MPOIECI Typaibl TYCIHIKKE
ue 6oiy.

8. Typusmueri 6ackapy KbI3METIHIH JACHIEHiH
apTTHIPYFa BIKIIAJ CTY.

JIMYHOCTH MCHCIKEPA.

5. YmMmetn OIICHUBATL ICPCICKTUBBI HOBBIX

HaTpaBJICHUU TypOH3HECa.
6. OrmeHuBarh
3¢ peKTUBHOCTH

9KOHOMHYCCKYIO
JCATCIIBHOCTH u

HWHHOBAIIMOHHYIO HAITPaBJICHHOCTD.

7. VMerp mpeicTaBiCHUC
poheCCHOHATHLHOTO

0 mpouecce
CTaHOBJICHUA

JIMYHOCTU MCHC)KEpa TypU3Ma.

8. CriocobcTBOBATH
yIIPaBICHYECKOM
TypH3ME.

IIOBBIIICHUIO  YPOBHS
JIEATEIbHOCTH B

6. Evaluate the economic efficiency of activity
and innovative orientation.

7. To have an idea about the process of
professional development of a tourism
manager's personality.

8. To contribute to the improvement of the level of
managerial activity in tourism.

Ilpepexseuzummepi / Ilpepexeuzumot / Prerequisites

Typusm menexmenTti. Typuctik OuszHecTi
xKocrapiiay koHe yibimaacteipy/ Typusm
MHYCTPHCBIHIAFbl OM3HEC-YAEPICTI MOJIENIELY.

MeHemKMEHT TypU3Ma;
OpraHu3aLus TYPUCTCKOTO
MopaenupoBanue

WHIYCTPUHU TYpU3Ma.

IInanupoBanue u

6usHeca\

6I/I3H€C'HpOHeCC€l B

Tourism management. Planning and Organization
of Tourist Business/Modeling of Business
Processes in Industry Tourism

Kypcmuiy kbickawa mazmynst / Kpamrkoe cooepicanue Kypca/ Course summary

XanpIKapaJbIK KQCIMKEPJIK
KYPbUIBIMIapIbIH UHTETPALUSCHI.
XanmpIKapaJIbIK KoHE 1MIKI Typu3Meri Oackapy
menrimaepi. XaiablKapalblK JCHrelae TYpPHUCTIK
YUBIMHBIH TEPCOHAJBIH O0acKapy. XaablKapaibIK
Typusmzeri  Oackapy  THiMmzuniri.  Ickeprik
KEHECTep MEH Keicco3lep XKYprizy, KemiciM-
mapTrap kacacy. XaJblKapaJblK JIeHreie
Typuszmal 6ackapy KyYpbUIBIMBI, XalbIKapasbIK
TYpU3M MEHEIKMEHTIHIH epEeKIIeNiKTepl, OHBI

TypU3MJIET1

Oackapy epekumieniri. TypuCTIK  YHBIMHBIH
CBIPTKBI JKOHE IIIKI OpTachl, MEHEIKMEHT
omicTepi

B xome wu3ydyeHus JaHHOU
CTYAECHTBI paccMaTpuBarOT
WHTETpaIuu
CTPYKTYp B
VYnpasneHueckue

JUCHUITIIMHBI
nporecc

IIPEANPUHAMATEIbCKUX
MEXIYHAPOAHOM
penieHus B

TypU3Me.

MCKIAYHAPOOAHOM U BHYTPCHHCM TYpHU3MC.

VYnpasnenue IIEPCOHAIIOM

TYPHUCTCKOMN

OpraHM3alMM Ha MEXIYHapOJHOM YpOBHE.

O¢ddexTuBHOCTD YIPABJICHUS B
MeXayHapoaHoM  TypusMe. lIpoBenenue
JIEJIOBBIX ~ COBELIAHUH U  IEPErOBOPOB,
3aKJIIOYeHne  KOHTpakToB.  OcobeHHOCTH

MEHE)KMEHTa MEXIYHApOJHOTO TypH3Ma,

crnienr(uKa ero ynpaBJieHusl.

In the course of this discipline students consider the
process of integration of business structures in
international  tourism. Management decisions in
international and domestic tourism. Management of the
personnel of the tourist organization at the international
level. Management efficiency in international tourism.
Conducting business meetings and negotiations,
conclusion of contracts. Features of management of
international tourism, the specificity of its management.
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Ilocmpexsusummepi / Ilocmpexsuszumwt/ Postrequisites

OHIIPICTIK MPaKTHKA | IIpousBoCTBeHHAs MPAKTHKA | Apprenticeship Practice
bazoaprama scemexuiici / Pykoeooumens npozpammur/ Programme manager
Ozuenxo H.A. — nedazo2uxa epiivimMOapbiHbly Ozuenxo H.A. — kanouoam nedazoeuueckux | Ogienko N.A. — candidate of pedagogical Sciences
KaHOUOamol HAayK
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