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Kipicne

DONEeKTUBTI TOHAEP KaTajorbl OKBITYABIH KPEAUTTIK Kyheci OoMbIHIIA
KYpacTbIpblIabl. JNEKTUBTI MOHAEP KaTalorbl >KYHENeHreH TaHjaay OoibIHIIA
MIOHJEP TI3IMIH KOHE OJIap/IbIH KbICKA CUIIATTaMAaChIH KapacThIpabl.

CrtyneHt wMiHIeTTI /KOFapbl OKYy OpHBI KOMIIOHEHTTEPIiHIH MOHJEPIH
MEHIE€pYMEH KaTap, YCHIHBUIBIIT OTBIPFaH TaHJay OOMBIHINIA MOHAEPAl TaHIAN alybl
THIC.

DNeKTUBTI MOHIEP/l TaHAayFa daBaizep keHec Oepeni. CTyneHT »paBaiizepMeH
Oipjece OTBIPBIN, CTYJAEHTTIH >KE€KE OKY OCMApbIH KYpYy YIIIH MOHAEpre >Kas3bLly
HBICAHBIH TOJTHIPAIBI.

Kypmerti crynenrrep! butim OGepy TpaeKTOPUSICHIHBIH O1pTYTaCThIFBIHBIH
oinacteipeulybl Ci3fiH OoJjlalmakTa MaMaH peTiHAE KOCciOM MallbIHBIFBIHBI3IBIH
JICHI€iiHEe BIKIAJ €TeTIHIH €CTe CaKTaybIHbI3 KEPEK.

BBenenune

[Ipu  kpenutHON  TexHOJOTMM OOy4YeHHUs  pa3pabdaTbiBaeTCsl  KaTajior
AJICKTUBHBIX JUCIHUIUINH, KOTOPBIA TMPEACTaBIsCT COOOM CHUCTEeMAaTU3UPOBAHHBIM
nepevyeHb JUCIUIINH KOMIIOHEHTA TI0 BEIOOPY M COJIEPKUT KPATKOE UX OMUCAHUE.

Hapsiny ¢ u3yueHueM AMCHUIUIMH 00A3aTENBHOTO / BY30BCKOTO KOMITIOHEHTA,
CTYJIEHT JOJHKEH BBIOpATh I U3YUYEHUS JUCIUIUIMHBI KOMIIOHEHTA 110 BHIOOPY.

KoHncynbranmu no BeIOOPY AJIEKTUBHBIX TUCIUIUIMH JaeT 3/aBaiizep. Bmecrte ¢
HUM CTYACHT 3amlojHseT (OopMy 3aluCH CTYACHTOB Ha JAUCIUIUIMHBI IS
coctapnienus MYl (vHauBHUIyabHOTO Y4€OHOIO IJ1aHa).

VYBaxkaemble cTyAeHTbl! BaXHO NOMHUTH, YTO OT TOrO, HACKOJIBKO
IPOJIyMaHHOW M TeNoCcTHOW Oyner Bama oOpa3oBaTenbHas TPaeKTOPHS, 3aBUCHUT
ypoBeHb Bareit nmpodeccnoHanbHOM MOATOTOBKH, KaK OYIYIIETO CIeIHAINCTA.

Introduction

With credit technology, a catalog of elective courses is developed. A catalog is a
systematic list of elective component courses and contains a brief description of
them.

Along with studying the required / university component courses, the student
must choose an elective course.

Advisers help students make choices of elective courses. Together with their
adviser, the student fills out a form to register for courses for an ICP (individual
curriculum plan).

Dear students! It is important to remember that the level of your professional
training as a future specialist depends on how considered and complete your
educational trajectory will be.



CemecTp 00ibIHIIA JJIEKTUBTI MOHAEpAl 001y /PacnipeneieHne 31eKTHUBHbBIX
mucuumnH nmo cemectpam / Distribution of elective courses by semester

[Monniy ataysl / HaumenoBanue auciurminabl /Course name

Kpenutrep
CaHbI /
Komx-Bo

KpeIuTOB/

Number of
credits

Axanemusin
BIK Ke3eH/
Axan
nepuo/
Academic
period

TypucTIK KpI3METTIH Kayincizaik Herizepl/OCcHOBBI O€30MacHOCTH
Typuctckoit aestenbHocTr/ Bases of Safety of Tourist Activity

Casxar kayincizzairi/besonacnocts myremectBuii/ Travel Safety
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TypusmHig oencenai TYPJEPiHIH TEXHUKACHI
TakTUKachl/ TexHuka 17§ TaKTHKa AKTHUBHBIX
typusma/Techniques and Tactics of Active Tourism

MeH
BHJIOB

CnoptThIK cepyeHuep MEH casxarrapasl
yitpIMacTeipy/Opranusanus CIIOPTUBHBIX IOXOJ0B 51
nyremectBuii/Organization of Sports Campaigns and Trips

Kacinkepnik garapuiap Heriznepi / OCHOBBI MpeaNPUHUMATEIbCKUX
HaBbIKOB/ Basics of Entrepreneurial Skills

KykpIK skoHe mapacarThUIblK Herizaepi/ OCHOBBI
nooponopsimounoctr/ Fundamentals of Law and Integrity/

mpaBa U

Typusmuig OenceHmi TypJepiHeri ic-mapaiapabl YHABIMAACTHIPY/
Opranuzanus MEpOIPHUATHI B AKTUBHBIX BHUAAX
typu3Mma/Organization of Events in Aactive Tourism

CHopTTelKk  TypU3MJETi KOIIILTIK ic-mapanap//MaccoBblie
MeponpusATHs B crnopTuBHOM TtypusMe/Mass Events in Sports
Tourism

Typusmaeri 3epTTey KBI3METIHIH Heri3epi/OCcHOBBI
UCCIeIoBaTeNIbcKOU  AesrenbHOCcTH B Typu3Mme/Fundamentals of
Research in Tourism

TypusMali  FBUIBIMH-9IICTEMEIIK
METOIUYECKOE obOecrieyeHue
Methodological Support for Tourism

KamTamace3  ery/Hayuno-
Typusma/Scientific and

TypucTik KemleHHIH YHWBIMAACTBIPY-IIApYalIblIbIK — KbI3METI /
OpraHu3allMOHHO-XO35IMCTBEHHAsT ~ JAEATENIbHOCTh  TYPUCTCKHUX
komruiekcoB / Organizational and Economic Activities of Tourist
Complexes

Empey-caybIKTBIpY TYpHU3MIHIH peKpeauusiblK — pecypcrapbl  /
PereaLlI/IOHHBIe PeCypPChL J'IC‘-Ie6H0-03)10pOBI/ITeJ'ILHOFO Typu3sma /
Recreational Resources of Seductive-Optimistic Tourism

KoHarkalabuIbIK uHaycrpusicel/Uunycrpus
rocrenpurmctBa/Hospitality Industry




Konak yil HWHAYCTpHUACHI JKOHE TYpU3M  HH(PPaKYPBUIBIMBL/
loctuHnyHas wuWHIYCTpuss ©W  uHpacTpykTypa Typusma/Hotel
Industry and Infrastructure of Tourism

TypucTiK KBI3METTE TaMaK ’KOHE MOJICHUET CEPBUCIH YHBIMIACTHIPY
/ OpraHm3anusi TUTaHUS M KyJbTypa CEpBHUCAa B TYPUCTCKOU
nestenpHocTH / Organization of a Food and Culture of Service in
Tourist Activity

Typusmueri KpI3MET KOPCETY TEXHUKACHI >KOHE TEXHOJIOTHACHI /
Texnuka u TexHosoruum cepBuca B typusme / Technology and
Technology Service in Tourism

Typusm mapkerunri / Mapketunr typusma / Tourism Marketing

KoHakkalnblIblK HWHIYCTPUSACBIHBIH ~ MapKeTUHIr1 / MapKeTHHT
unnyctpuu rocrenpunmctia / Marketing Hospitality Industry

10.

Typusmpaeri  xommbloTepiaik  koHe  PR-texnomorusmap  /
Kowmnerotepusie u PR-texnonorun B typuszme/Computer and PR-
technologies in Tourism

Typusmaeri Oponaay/bponupoBanue B Typusme/Reservation in
Tourism

11.

TypHuCTIK KOCITOPBIHIAPBIH KapKbUIBIK-IIAPYAIIbIIBIK KbI3METI/
DOUHAHCOBO-X035MCTBEHHAS JIEATETbHOCTD TYPUCTCKUX
npeanpustuii/Financial and Economic Activity of Tourism
Enterprises

Typusmaeri 6ara Oenriney/llenooOpazoBanue B Typusme/Stocking
in Tourism

12.

Typucrik Ou3HECTI )KocTapiay xoHe yilbimaacteipy/ [InanupoBanue
W opraHuzamus Typuctckoro omsneca/Planning and Organization of
Tourist Business

Typuszm WHTYCTPUSCHIH/IAFbI OW3Hec-TpoLecTi
mozenney/MonenupoBanue — Ou3Hec-mipoliecca B WHIYCTPUU
typu3ma/Modeling of Business Processes in Industry Tourism

13.

bencenni mapuipyrrapaa TypUCTIK TONTHI Oackapy/YipaBieHHE
TYPUCTKOW TPYIIOW HAa aKTHBHBIX Mapuipyrax/ Management of a
Tourist Group on Active Routes

Typusmpaeri  WHCTPYKTOPABIK  AalbIHABIK/  MHCTpyKTOpCKas
noArotoBka B Typusme/ Instructor Training in Tourism

14.

Typuctik KbpI3BMETTIH KYKBIKTHIK Heriznepi/IIpaBoBbie  OCHOBBI
TypucTckoit nestensHocTH/ Legal Basis for Tourism Activity

Typuctik  kbI3MeT  mcuxojoruscel/Ilcuxonoruss  TypUCTCKOM
nearenbHocTH/ Psychology of Tourism

15.

TypI/ICT 1K KbI3MeTTeFi MHHOBAIIHAJIBIK TeXHOJ'IOFI/IHJ'Iap/
I/IHHOBaI_II/IOHHBIC TEXHOJIOTUHU B TypHCTCKOﬁ ACATCIIbHOCTHU /
Innovative Technologies in Tourism Activities

KOHaK)KaI‘/JIJ'IBIJIBIK HHAYCTPHUACBIH A bl )KO6aJ'ILIK KbIBMCT
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/TIpoekTHast JeATeNbHOCTh B MHIYCTpUHU TrocTepuumMctBa / Project
Activities in the Hospitality Industry

16.

TypucTik KocimOpbIHABI IepcoHanAbl Oackapy / YmpaBieHue
MEePCOHANIOM TypUCTCKOro mpennpustus / Management of the
Personnel of the Tourist Enterprise

Typuszm CaJachIHIArbl KOPIIOPATHBTIK ~ MOJCHHET  JKOHE
KbI3MeTKepiaepai  Oackapy / KopmopartuBHas  KymbTypa |
yrpaBlieHue repconanoM B cdepe typusma / Corporate Culture and
Personnel Management in Tourism

17.

Event- menemxmenTti/Event- menemxment/Event Management

KoHakkalnblIblK ~ MHIYCTPUSCBHIHAAFBl  OKMFAIBIK — pexuccypa/
CoOblTuiiHas pexuccypa B MHIyCcTpuM rocrenpuumctsa/ Eventive
Reviews in the Hospitality Industry

18.

TypusmHiH  AaMyblH  MeMJIEKETTIK  peTTey/l ocymapcTBeHHOE
perynupoBaHue pa3BuTHs Typusma/State Regulation of Tourism
Development

Typusmuig OenceHl XOHE dKCTpeMalibl Typiiepl /| AKTUBHBIC U
SKCTpeMaibHble BuAbl TypuzMa / Active and Extreme Types of
Tourism

19.

KoHakxalnblIBIKTaFBl  ATUKANBIK KBI3BMET Kepcery / DOTHka
obcykuBanusi B rocrenpuumctee / Ethics of Service in the
Hospitality

CepBuc-meHepkMeHT / CepBuc-meHnempxkmMenT / Service Management

20.

XanmpIKapaJIbIK ~ JKOHE 1K Typu3M  TypomnepeuTtuHri  /
TyponepeTHHT MEXKIyHapOAHOTO ¥ BHYTPEHHEro Typusma /
Turopereyting International and Domestic Tourism

XanpIKapaJIbIK KoHE 1K1 Typu3M MEHEIKMEHTI / MeHeHKMEHT
MEXIYHApOJAHOTO W BHYTpPeHHero Ttypusma / Management of
International and Domestic Tourism




1 Kypc cTyAeHTTepiHe apHAJIFaH YJIEKTUBTIK MOHAep /
DJIeKTHBHBIEC TMCUMILIMHBI V15 CTyAeHTOB 1 Kypca/

Elective subjects for 1st year students

Typucmik Kbizmemmin Kayincizoik nezizoepi | Ocnosbl dezonacnocmu mypucmckoii desmensnocmu /Safety of Tourist Activity

OKy makcamul / Yueonasn yenv/ Purpose

Bonamax mamannmapabl €3 OW3HECIH IKYPri3yaAiH Y3.iK
HBICAHIAPBIHIA OKBITY, COHBIMEH KaTap TaIlCBIPBIC
Oepymrinepain opTypii CaHaTTapbIH, TYPHUCTIK
(upmanapabH KbI3METKepJIepiHiH, JKEPTiTIKTI
TYPFBIHAAP/IBIH, TAOUFU JAaHTA(T KOHE TApPUXU-MOJICHH
KeIICHICPAIH Kayilci3miriH KamTamachkl3 eTy. Herisri
YFBIMJIAP/IbL, TEPMUHOJIOT USIHBL, TYPUCTIK CaJlaHbIH dPTYPIi
OarbITTapbIH XIKTEYl 3epTTey.

OOyuenne OyAymIUX  CHCHUAIUCTOB  ONTHMAJILHBIM
(dhopmam BesieHHs1 CBOETO OU3HECa, 0OECIIeUeHHEe P ITOM
Mep 0e30MacHOCTH ISl PA3IMYHBIX KaTErOpuil KJIMEHTOB,
COTPYJAHHUKOB TYPUCTCKUX (DUPM, MECTHOI'O HACETEHHUS,
OPUPOIHO-TaHAMIA(QTHEIX U HMCTOPHUKO-KYJIbTYPHBIX
KOMILJIEKCOB. Nzyuenue OCHOBHBIX TIOHSTHH,
TCPUMUHOJIOTHH, Knaccndmkaum[ Pa3IMYHBIX
HaIpaBJIeHUH TYPUCTCKON chephl.

To train future specialists in the optimal forms of running
their business, while ensuring security measures for
different categories of customers, employees of tourist
firms, local people, natural landscape and historical and
cultural complexes.

Okbimy

Hamuoiceci / Pesynemamal o6yuenus | Learning outcomes

KypceTbl ¢oTTi agKTaraHHaH KeliiH

OisiMasymbLiIap

1. Typusm Kayinci3giri cajacelHIa KOJJaHbLIATHIH
HETI3r1 YFhIMAap MEH aHbIKTaMaliap/ibl OuIe .

2. Typucrik KbpI3METTE TYBIHAAWUTHIH KayilTep MEH
TOyeKeNAep/IiH HeTi3ri TypiiepiH Ouneni.

IHocsie ycnemHoro 3aBepuieHust Kypca

oOy4aromuecst OyayT

1. 3HaTh  OCHOBHBIE TIOHATHS W  ONpEIeNeHus,
UCTIOJIb3yeMble B cpepe 0e30MacHOCTH TypHu3Ma.

2. 3HaThb OCHOBHBIC BHUJBI  OIACHOCTEl U  PHUCKOB,
BO3HHUKAIOIIUX B TYPUCTCKO# JIeATEIbHOCTH.

After successful completion of the course,

students will be

1. Knows the basic concepts and definitions used in the
field of tourism security.

2. Knows the main types of dangers and risks arising in
tourism activities.

3. Typucrik YKOPBIKTAp, camapJap kesinge | 3. Bmamers cmocobamu obecmeuenusi GesomacHoct Bo | 3. Owns ways to ensure safety during hiking, trips.
Kayilci3mikTi ~ KaMTaMachl3 €Ty  TocCliepiH BPEMsI TYPUCTCKHUX ITOXOOB, ITOE3/I0K. 4. It follows the legal framework and regulatory
MeHrepei. 4. Bremers mpaBOBOW  0a3oifi W HOPMATHBHBIMH documents on the regulation of safety in tourism.

4. Typusmzeri Kayimci3mikti  perrey  GoibIHINA JOKYMEHTaMH M0 peryiupoBaHuio GesomacHoctn B | 5. Able to organize the process of customer service,
KYKBIKTBIK 0a3a MEH HOPMATHBTIK KYXKaTTap.Ibl TypHU3Me. legislative and legal acts in the field of tourism
KaJaraaaiipl. 5. YMers  OpraHm3oBaTh  MpOIECC  OOCTY)KHBAHHSI security, safety requirements for technical regulations

5. TyrTeHymIbBIFA KBI3MET KOPCETY MPOIECIH, TYypHU3M MOTPEOUTENsI, 3aKOHOMATENbHBIMA W MPABOBBIMH in the field of professional activity.

Kayilci3iri  camacelHOarbl  3aHHAMAIBIK — SKOHE akTamMu B  obmacth  OesomacHoctH  Typusma, | 6. Has the skills to provide first aid and various ways of
KYKBIKTBIK aKTiIepi, KoCiOHW KbI3MET CalachIHIAFhI TpeGOBaHMSIMH K  OE30MACHOCTH  TEXHHYECKUX transporting victims in emergency cases.
TEXHUKAIBIK  PErJIAMEHTTEpPAiH  Kayirciszirine periaMeHToB B chepe npodeccuonansHoit | 7. Predicts and makes competent decisions in ordinary
KOWBUTATBIH TaJIAITap/Isl YABIMIACTHIPA ajajlbl. IEATENHLHOCTH. conditions and in emergency situations to protect

6. Illyreur  Kkarmaiimapma — 3apian  ImekkeHzmepai | 6. Brmamers HaBBIKAMH OKa3aHHS IIEPBOM TOMOIIM | tourists, workers of tourist enterprises from possible
TackIMallIayFa OPTYPIi KOMEK KOpCeTy MaFabuIapbiH Pa3TUIHBIMH criocobamu TPAHCIIOPTHPOBKH risks, consequences of accidents, catastrophes,
MEHrepert. MOCTPAaBIINX B OKCTPEHHBIX CITyJasX. natural disasters.

7. Typucrepmi, TYPHCTIK kocimopsiamap | 7. IlporHosupoBarts M MPUHAMATH TpaMoTHBIE penrerns B | 8. Applies modern security measures; creates a
KBbI3METKEpIIEPiH BIKTHMAJT ToyeKeIIepIeH, OOBIYHBIX YCIIOBHSIX M B YCIOBHSAX YPE3BBIUAMHBIX comfortable (normative) state of the environment for
amaTTapiAbIH, JyJel 3id3ananap cajgapiapbiHaH CHTYallMii 10 3alliTe TYPHCTOB, pabOTHHKOB tourists.Develops and implements measures to protect
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KOpFay »JKOHIHIEri KoIIMri >Karjmaiiapra KoHe TYPUCTCKHX TIPEJUPHUATHI OT BO3MOXKHBIX PHCKOB, the tourist from negative influences.
TOTCHILE JKaFJaiylap JKarJalllapblHIa  JIYPBIC MOCNECTBUNA  aBapui, KaTacTpod,  CTUXUHHBIX
menTimMaep i Ooikail anassl )kKoHe KaObLUTIAH b O€eICTBUM.
8. Kasipri 3amMaHFbI Kayinci3aik mapanapbiH 8. IlpuMmeHSTH COBpeMEHHBIE Mephl  0E30MacHOCTH;
KOJITAHA/IBI; TYPUCTEPIiH MEKECH/ICY OPTACHIHBIH co3maBath KOM(OpPTHOE (HOPMATHBHOE) COCTOSTHHE
KOJIAHITBI (HOPMATHUBTIK) KaFIaibIH JKacaiIbl. cpenbpl  oOMTaHWs —TYpHCTOB. PaspabareiBath W
TypucTepi )aFbIMChI3 dCepIleplIcH KOpray peanu3oBbIBATh ~ MEpbl  3alIUTBl  TypUCTa  OT
HIapanapblH 93ipJIeiiIi xKoHE iCKe achIpaibl. HETaTHBHBIX BO3JICHCTBHIA.
Ilpepexeuzummepi / Ilpepexsusumot / Prerequisites
Typu3MosIorus Herizaepi OCHOBBI TYPU3MOJIOTHH. | Basics of tourism
Kypcmuiy kvickawa mazmynot / Kpamkoe cooepycanue kypca/ Course summary
Typusmzeri wHerisri  yrbimaap. Typusm onmeymertik- | OcHoBomonararomime MOHATHS B Typusme. Typusm kak | Fundamental concepts in tourism. Tourism as a socio-

SKOHOMHKAIBIK XKYiie periHae. PekpealnsuiblK KbI3METTIH
pecypcThik aneyeTi. TaOuru pekpeansuiblK pecypcrap
KOHE OJapipl Oaranay pPeKpeandsuiblK JKOHE TYPHCTIK
Taburar nainanaHy. Pexpealusuiblk KbI3MeET: YHBIMHBIH
epeKIeNnikTepl MeH mnpuHuuNTepi. biniMHIH —0Oacka
cajlajapblH KOJIAaHa OTBIPHIN Typu3Mmai 3eprrey. Kasipri
TYpPHU3MHIH KiKTemyi, Typiepi MeH ¢opmanapsl. Typuctik
OHIMHIH TeOpHsChl. TYPUCTIK WHIYCTPHUSI KOHE XaJbIK
HIapyallbUIBIFBIHBIH  apajac cajanapbl. XalbIKapajbIK
TypU3M KbI3METTEp CayAachlHBIH €peKIle Typi peTiHie.
Typucrik eHimai eHIipy koHe TapaTy. TypHCTIK
HIapyaIlbUIBIK.

COLIMAJIbHO-D)KOHOMHUYECKAs cucrema. PecypcHbiit
MOTEHI[MA] pEeKpealMoHHON aesTtenbHocTH. [Ipupoansie
peKpearioHHbIe pecypchl U UX OlleHKa PekpeannoHHOE U
TYPUCTCKOE  IPUPOIONOIH30BAHUE. PexpearronHast
JIeATENLHOCTh. OCOOCHHOCTH W TPWHIMIIBI OpPraHW3alyy.
W3yueHue TypusMa C HpUMEHEHHEM JApYrux oOiacted
3Hanui. Knaccudukanuys, BUIsl 1 (GOPMBI COBPEMEHHOT'O
Typusma. Teopusi TYpHUCTCKOro Hpoaykra. Typucrckas
WHIYCTPUS U CMEXHBIE OTPacid HApOIHOTO XO3SiCTBa.
MexnyHapoaHblii Typu3M Kak cremuduueckas Gopma
TOproBnu yciyramu. [Ipom3BOACTBO M paciperneseHue
TYPUCTCKOTO npoaykra. TypucTckoe X03s1CTBO

economic system. Resource potential of recreational
activities. Natural recreational resources and their
assessment Recreational and tourist nature management.
Recreational activities: features and principles of the
organization. The study of tourism using other areas of
knowledge. Classification, types and forms of modern
tourism. Theory of tourist product. Tourism industry and
related sectors of the economy. International tourism as a
specific form of trade in services. Production and
distribution of tourism product. Tourism economy.

Ilo

cmpexeuzummepi / Ilocmpexeuzumut/ Postrequisi

tes

TypusmHin OenceHi TypiepiHaeri ic-mapanapsi
yitbimaacteipy / CHOPTTBIK TypU3MJIETi KOMIITIK ic-
apanap; binim 6epy canachbHIaFbl TYPUCTIK KBI3METTI
yitbiMacteipy; bencenai Mapuipyrrapaa TypHCTIK
tonThl 6ackapy / Typuamueri HHCTPYKTOPIIBIK JAfbIH/IBIK.

OpraHuzanysi MEpONpHUATHI B aKTUBHBIX BHIAX TypuU3Ma

/ MaccoBble MepompusTHs B CIOPTHBHOM TYpH3ME;
OpraHuzanusi TYPHCTCKOH  JEATENBHOCTH B cdepe
o0pa3oBaHUs;, YTpaBlIeHHE TYPUCTKOW TPYNIoH Ha
aKTUBHBIX Mapmpyrax/ VIHCTPYKTOpCKasi MOATOTOBKA B
Typu3Me

Organization of Events in Aactive Tourism/ Mass Events
in Sports Tourism; Organization of Tourism Activities in
the Field of Education; Management of a Tourist Group
on Active Routes / Instructor Training in Tourism.

bazoapnama scemexuici / Pykosooumens npozpammel/ Programme manager

Manvwaxoea B.B. — aga oxbimywivl, mypusm mMacucmpi

Manvwaxosa B.B. — cmapwuii npenooaeamens, mazucmp

mypusma

Malshakova V.V. — senior lecturer, master of tourism




Casxam Kayincizoizi | bezonacnocmo nymewecmeui | Travel Safety

OKy makcamul / Yueonasn yenv/ Purpose

Bonamax mamaHgapael TEOPHSIIBIK OiTiMMEH

JKOHE TIPAKTUKAIBIK JarAblIapMEH KaMTaMChI3 €Ty
YIIIiH:

Kayirci3 casxart MIiapTTapbIH kKacay;

9KOJIOTHS J)KOHE OJapJibl Maiianany Kayinciziri
OolibIHIIIAa Ka3ipri 3aMaHfbl Tananrapra coiikec
JKaHa TYPHUCTIK OOBEKTLIEp MEH TEXHOJIOT USUTBIK
mporiecTep/ai xobdanay;

TypHUCTEPI, TYPHUCTIK  KOCIOPBIHIAP/BIH
KbI3METKEpJIEPiH  BIKTUMAaN  TOyeKeJIEep/ICH,
amarTapjaH, QyJied 3u3ananap canjgapiiapblHaH
KOpFay JKOHE Kasipri 3aMaHFbl Kayilci3ik
mapajapblH  KOJJaHy IKOHIHIEri  oJeTTeri
KaF/aiapaa JKoHe TOTEeHIIe >KaraainapblHaa
JypbIC Iemimaepai 0omkay jxoHe KaObliiay;
TYpPUCTEpAIH MEKEHIEY OPTACHIHBIH KOJaWIbl
(HOPMATUBTIK) JKaFIalibIH JKacay;

TAOUFU KOHE AHTPOIOTEHIIK CasXaTThIH Tepic
ocepiiepiH aHBIKTAY;

TYPUCT TI€H TYPUCTIK OPTAJIBIKTHI >KaFbIMCHI3
ocepliepAeH KOpray IIapajapblH d3ipiey XKoHe
iCKe achIpy.

BOOpy)KI/ITL 6y[[yHII/IX CIICOUAJINCTOB TCOPCTUYCCKUMU

3HaHUAMU W TPAKTUICCKUMH HaBbIKaMU, HeO6XOI[I/IMLIMI/I
JJIs

co31aHust 0e30MaCHBIX YCIIOBUH ITyTEIIECTBUI;
NPOEKTHPOBAHHUSI HOBBIX TYPHUCTCKHX OOBEKTOB U
TEXHOJIOTHUECKUX TIPOLECCOB B COOTBETCTBUH C
COBPEMEHHBIMH  TPEOOBaHMSAMH 10 OKOJIOTUH H
0€30MacHOCTH UX IKCILTYaTalHH;

MPOTHO3UPOBAHUS U NMPUHATHUS TPAMOTHBIX PEIICHUH B
OOBIYHBIX YCIIOBUSIX M B YCIOBUSIX UpPE3BBIYAHHBIX
CUTyalluid 1O  3aluTe TYPHCTOB, pPaOOTHUKOB
TYPUCTCKHUX Hpe]alI/IﬂTHﬁ OT BO3MOXHBIX PHUCKOB,
MOCNEICTBUH ~ aBapuid,  KaTtacTpod,  CTHUXHUHBIX
OencTBMH M TPUMEHEHUS  COBPEMEHHBIX  Mep
06e30MacHOCTH;

co3fanusi KoM(opTHOro (HOPMATUBHOI'O) COCTOSHHMS
cpezpl OOUTaHUS TYPUCTOB,;
UIICHTU(HUKALTI HEraTUBHBIX
MYTEUIECTBUNA  €CTECTBEHHOTO W
MPOUCXO0XKICHUS;

pa3paboTKu W peanu3alid Mep 3alluThl TypHcTa U
TYPUCTCKOTO LIEHTPa OT HETaTUBHBIX BO3JEHCTBUIA.

BO3JECUCTBUI
AQHTPOIIOTCHHOT' O

To equip future specialists with theoretical knowledge

and practical skills necessary for:

creating safe travel conditions;

designing of new tourist facilities and technological
processes in accordance with modern requirements for
ecology and safety of their operation;

predicting and making competent decisions in normal
conditions and in emergency situations to protect
tourists, workers of tourist enterprises from possible
risks, the consequences of accidents, disasters, natural
disasters and the application of modern security
measures;

creating a comfortable (normative) state of the habitat
for tourists;

identification of negative impacts of natural and
anthropogenic travel;

development and implementation of measures to protect
the tourist and tourist center from negative impacts.

Oxvimy naomuoiceci / Pezyiomameut 06yuenus | Learnin

outcomes

KypcTbl cOTTI asgsKTaraHHaH KeiliH
oisriMasymbLiIap

1.

w

Typusm Kayirciziri cajlachIHIa
KOJIJAHBUIATBIH HETI3rl  YFeIMAAp MeH ic-
KUMBUTIApAbI Olesi.

AnmaMmpmapaelH  eMip  Cypy — Kayinci3mirin
YUBIMIACTBIPYABIH HETI3Ti 9MICTEpiH, ONapAbIH
amaTTapiblH, AyNel 3ii3ananapiblH BIKTHMAI
cangapiapelHaH, TYPUCTIK KBI3BMETTET1 e3re Je
KaraainapaaH KOPFaHBICHIH MEHICPE/Ii.
Typusmpueri Kayin-katepiepai ce3inymi oineni.
Typusm Kayinci3ziri canaceHIAFBl 3aHFa KOHE
KYKBIKTBIK akTinepre, Kocion KBI3MET

ITocJie ycnemHoro 3aBepuieHusi Kypca
oOyuaromuecst OyayT

H>w

1. 3Hath

OCHOBHBIE ITOHSTHS u OIIpEeIeNeHIS,
HCTIONB3yeMbIe B cpepe Oe30MacHOCTH TypHu3Ma.
Bnagetp  OCHOBHBIMH  METOIAMH  OpTaHHU3AIUHU
0€30MMacHOCTH  JKM3HENEATEABHOCTH  JIIONEH, HX
3alUThl  OT BO3MOXKHBIX IOCIEACTBUHA  aBapHii,
KatacTpo(, CTUXMUHBIX OCNCTBHIA, MHBIX CHUTYyallHid B
TYPUCTCKOH 1€ATENbHOCTH.

BynyT 3HaTH OMacHOCTH M YTPO3HI B TYpU3ME.

YMeTp  OpraHm3oBaTh  TPOIECC  OOCITYKHBAHHA
MoTpeOUTENsT B  COOTBETCTBHH C 3aKOHOM H
MPaBOBHIMH aKTaMH B oOmactu  0e30macHOCTH

After successful

completion of the course,

students will be

1.

2.

Know the basic concepts and definitions used in
tourism security.

To know the basic methods of organization of safety of
life activity of people, their protection from possible
consequences of accidents, disasters, natural calamities,
other situations in tourist activity.

Know the dangers and threats in tourism.

Be able to organize the process of serving the consumer
in accordance with the law and legal acts in the field of
tourism safety, the safety requirements of technical
regulations in the field of professional activity.
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CaNIACBIHIAFBI ~ TEXHHUKANBIK  PETTCYIICPIIiH
Kayinci3irine KOMBUIATBIH TaJlalTapFa COWKec
TYTHIHYIIBIFA ~ KBI3MET  KOPCETY  IPOIECIH

YHBIMIACTBIpA alajbl.
5. Ulyreun xarmaiiiaapia TYpakThl KOMEK KepceTy

JNaFiblIapblH  KQHE  OPTYpJl  TachkManjay
OMiCTEpiH MEHIePeIi.
6. Typucrik  KocimopbIHIAp  KbI3METKEpJEpiH

BIKTUMaJl TOYeKeNJep/eH, anarTapjaH, IyJiei
3UI3ananap/plH canJapblHaH KOpFay *KOHIHJET1
KOIIMI1 JKaraimap sl JKoHE TOTEHILIE
KaFanapabl OoIKaiabl XKaoHe KaObUIIalIbL.

7. Kaszipri 3amaHfbl KayilCi3liKk IIapajapbiH
KOJIaHaJbl, TYPHCTEPHiH  TIPWIUIK €Ty
OPTacChIHBIH KOJIaibl (HOPMATHBTIK) JKaFrAalblH
JKacauabl.

8. Typucrik KbI3METTIH Kayin-KaTepiepiHe Kapchl
1C-KMMBUIJBIH TYPBIC OAICTEPIH TAHIAMIBI.

Typu3Ma, TpeOOBaHUSIMHA K Oe3omacHoOCTH
TEXHUIECKUX periiaMeHToB B cepe
npoecCHOHANBHOM JIeSITEeIEHOCTH.

5. Bmaners HaBBIKAMHM OKa3aHWs IIEPBOH IOMOIIM U
Ppa3iIUYHBIMHU criocobamu TPaHCTIOPTHPOBKU
MOCTPaJaBIINX B SKCTPEHHBIX CIydasx.

6. IlporHo3mpoBaTh M MPUHUMATh IPAMOTHBIE PEIICHUS B
OOBIYHBIX YCIOBHSIX M B YCIOBHUSIX YPE3BBIYAHHBIX
CUTyalluld 110 3alUTe TYPUCTOB, PaOOTHUKOB
TYPUCTCKUX TIPEAIPHUITHI OT BO3SMOXKHBIX PHCKOB,
MOCNIEICTBUH ~ aBapui,  KaracTpod,  CTUXUHHBIX
OeaCTBUIA.

7. TlpumeHSTH COBpEMEHHBIE Mephl  0E30MacHOCTH,
co3naBath KoMdopTHOe (HOPMATHBHOE) COCTOSIHUE
Cpe€abl oOuTaHMus TYPUCTOB B CTpaHC WIN MECTE
BPEMEHHOI' 0 IIpeObIBaHMUS.

8. BwiOMpaTh mNpaBWIIBHBIE METOABI IPOTHBOICHCTBHS
yrpo3am U OMacHOCTSIM TYPUCTCKOM e TeNbHOCTH.

5. To know the skills of first aid and various ways of
transportation of victims in emergency cases.

6. To predict and make competent decisions in normal
conditions and in emergency situations to protect
tourists, employees of tourism enterprises from possible
risks, consequences of accidents, disasters, natural
calamities.

7. To apply modern safety measures, to create a
comfortable (normative) state of the environment for
tourists in the country or place of temporary stay.

8. To choose correct methods of counteracting threats and
hazards of tourism activities.

Ilpepexeuzummepi / Ilpepexeuszumot / Prerequisites

Typusmornorust Heriznepi

OCHOBBI TyPU3MOJIOTHH. I

Basics of tourism

Kypcmuiy kvickaua mazmynst / Kpamkoe cooeprcanue Kypca/ Course summary

Kayin sxoHe xainmbl Kayincizaik macenenepi. Typuszm
caJlaChIHJaFbl KayiICi3/liK KaTepiepiHiH Typiepi MeH
knaccudukanmscel. TypucTik KellleHIep: Herisri
KayinTep, KayilCi3MiKTi KaMTaMachl3 €Ty oicTepi.
Typusm canachlHAarbl Kayim  Ke3aepi, Ky3er
oOBbeKTiIepinAe Kayin ke3zepiniH ocepi. Kayinrinmik
Ke3ZepiHiH Tepic ocep ery Typiepi. Typusm
oObeKTiepiHe  Kayiln-KaTepiiH  Tepic  acepi.
KayinTimik  kesjepine ocep €Ty HOTHXKENEpi.
TypucTiK  XKoHE  OKCKYPCHSUIBIK  KBI3METTEpre
KOMBUTIATBIH Kayinci3mik Ttajamrtapbel. Typuctepnix
KYKBIKTappl MEH MIHIETTepi, Kayilci3 TypusM
ncuxonormsicel.  Kayinci3mikti  apTTeIpy omicTepi.
l'uo-aymapMaimmsIHBIH KBI3METiI JKOHE TYPUCTEPHiH

Kayinci3miri. A3BIK-TYNIK JKoHE Kayimnci3mik. AT | Oe3omacHOCTh. Bormpocs! 6€30MacHOCTH KOHHOT'O TypH3Ma.
TYpU3MiHIH KayiIci3Iiria KaMTaMacsI3 ery | OOecreueHne 6e30MACHOCTH BOTHOTO TYPU3Ma H OTIBIXA y
Mocernenepi. Cy  TOFaHBIHBIH  KAyiNCI3iriH | Bomoema. be3omacHOCTh TOpHOTO Typu3Mma. Bompocsr
KaMTaMachl3 €Ty JXOHE TOFaHIarbl JeMajbic. Tay | OE30MacHOCTH B aBTOTYpU3ME.

TypusMiHiH  Kayincizmiri.  Kemk  typmwminperi

OmnacHocTs ¥ 00IIME BOMPOCHI Oe30macHOCTH. Bumbsl u
kiaccupukanus yrpo3 OezomacHocTd B cdepe Typu3Ma.
TypucTcKkue KOMILIEKChI: OCHOBHBIC OINACHOCTH, METOJIbI
oOecrieueHus1 0e30mMacHOCTH. VICTOYHHMKH OITACHOCTH B
cdepe Typu3ma, BO3JACHCTBHE HMCTOYHMKOB OMACHOCTH Ha
00BEKTEI 0€30MmacHOCTH. THIBI HETaTUBHOI'O BO3EHCTBHS

HCTOYHMKOB  OMNacHOCTH. HeratuBHoe  BO3JeHCTBHE
WCTOYHMKOB ONACHOCTH Ha OOBEKTBI B  TypHU3ME.
PesynpTaTel  BO3EWCTBHA  HUCTOYHUKOB  ONACHOCTH.
TpeboBanus 6e3omacHoCTH npu TYPUCTCKO-

SKCKYpPCHOHHOM o0OciyxuBaHuu. llpaBa m 00s3aHHOCTH
TYPUCTOB, IICHXOJIOTHS O€30macHOro TypusMa. MeTonsl
NOBBILEHUsT ~ Oe3omacHocTH.  JlesATenpHOCTE  TuAa-
nepeBoJYMKa W 0e30MacHOCTh TypUCTOB. [lutanme w

Danger and general safety issues. Types and classification of
security threats in the sphere of tourism. Tourist complexes:
basic hazards, methods of ensuring security. Sources of
danger in the sphere of tourism, the impact of sources of
danger on security objects. Types of negative impact of
sources of danger. Negative impact of hazards on objects in
tourism. Results of exposure to sources of danger. Safety
requirements for tourist and excursion services. Rights and
duties of tourists, the psychology of safe tourism. Methods of
improving safety. The activities of a guide-interpreter and the
safety of tourists. Food and safety. The issues of the safety of
equestrian tourism. Ensuring the safety of water tourism and
recreation at the pond. Safety of mountain tourism. Safety
issues in caravanning.

11




KayINCi3TiK Mocelenepi.

Ilocmpexsusummepi / Illocmpekeuszumwt/ Postrequisites

TypusMHIH O€TICeHII TypIepiHAeri ic-mapanapabl

OpraHmauI/m MepOHpI/IHTI/Iﬁ B AKTUBHBIX BUAAX TypuU3Ma /

Organization of Events in Aactive Tourism/ Mass Events in

yitbiMaacTeipy / CHOPTTBHIK TYpU3MJIET] KOMIILTIK ic- | MaccoBele  MepomlpusiTHS B CIOpPTUBHOM  TypusMe; | Sports Tourism; Organization of Tourism Activities in the
nrapanap; bixiM Gepy canachlHIaFbl TYPUCTIK Opranmzanmsi  Typuctckodl  mesitensHocTH B chepe | Field of Education; Management of a Tourist Group on
KbI3METTI yiibiMaacteipy; bencenni mapuipyrrapia | oOpa3oBaHusi; YmpaBleHHe TypucTkod rpymmoid Ha | Active Routes / Instructor Training in Tourism.

TypucTiK TonThl 6ackapy / Typusmueri aKTUBHBIX Mapipytax/ MHCTpyKTOpCcKas MOArOTOBKA B

HHCTPYKTOPJIBIK JTAHBIH/IBIK. TypHU3Me

bazoaphama scemexuici / Pykosooumensv npozpammot/ Prog

ramme manager

Manvwarxosa B.B.
Mmazucmpi

asa  oKbImywivl, mMypusm

Manvwarxoea B.B. — cmapwuil npenodasamenb, Ma2ucmp
mypusma

Malshakova V.V. — senior lecturer, master of tourism
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Active Tourism

Typu3smnin 6encenoi mypaepiniyy mexnuxacol men maxkmuxacol / Texnuka u makmuka akmugHvix 6uooe mypusma /Techniques and Tactics of

OKy makcamul / Yueonasn yenv/ Purpose

TYPHUCTIK-3KCKYPCHSUITBIK KYPBUIBIMIaPBIHBIH
MEHEDKEpIIepiH Kazakcran PecmyOnukachIHBIH
aymarbl OOHMBIHIIA TypiapApl KOclapiayra >KoHE
JKY3€ere acelpyra Jasipay.

TYpU3MHIH Oe€JCeHIi TypJiepiHiH TEXHUKAchl MEH
TAKTHKACBIHBIH HET13T1 Ma3MyHBI Typajibl TYCIHIKTEpI
KaJbIITacThIpy; O€NCeHAl Typjapra KaTbiCy YIIiH
(U3MKANBIK  JKOHE  (QYHKUMOHAJIBIK  JaHBIHJIBIK
HeTi3/Iepl, ONapIblH ACHCAYJIBIKTHl HBIFAUTY >KOHE
JIeHe JaMybl YIIH pelli, epik JoHEe MOpaJbIbIK
KacHeTTep/l Topoueney.

IIIKI JKOHE XaJIBIKAPAIbIK TYPH3MII JAaMbBITy YIIiH
Ka3aKCTaH/BIK TypPUCTIK-PEKpealsuIbIK (TaOUFH KoHE
TApUXU-MOJICHH) PECYPCTaplblH OoJamakK TYpHCTIK
KYPBUIBIMIAPBIH UTEpY.

—  TOArOTOBKA MEHEKEPOB TYPUCTCKO-3KCKYPCHOHHBIX
CTPYKTYp K IUIAHMPOBAHMIO M OCYILECTBJIECHHIO TYpPOB
no reppuropun Pecniyonuku Kazaxcran

—  (¢opMupoBaHUE TOHSATHH 00 OCHOBHOM COJIEp)KaHHU
TE€XHUKU U TaKTHKHM aKTHBHBIX BHUJOB TYpHU3Ma; OCHOB
¢usnueckoii M (QYHKIMOHAIBHOW MOJATOTOBKU JUIsI
Yy4acTHs B aKTMBHBIX Typax, UX POJIU JUIS YKPEIUIEHUs

310pOBbsI U (DU3MYECKOTO PA3BHUTHS, BOCIUTAHUS
BOJIEBBIX 1 MOPAJIbHBIX KaueCTB.
— OCBOGHME OYyAyIIUMH MEHEIKepaMu TYPHCTCKHX

CTPYKTYp Ka3aXCTaHCKHUX TYPHUCTCKO-pEKpeallMOHHBIX
(IpUPOIHBIX M UCTOPHKO-KYJIBTYPHBIX) PECYPCOB JUIs
pa3sBUTHUsI BHYTPEHHETO U MEX/IyHAPOIHOTO TypU3Ma.

— training managers of tourist-excursion structures

for planning and implementing tours in the
territory of the Republic of Kazakhstan

— the formation of concepts about the basic content

of technology and tactics of active types of
tourism; the foundations of physical and
functional training for participation in active tours,
their role in strengthening health and physical
development, and educating the will and moral
qualities.

— development by future managers of the tourist

structures of Kazakhstan's tourist and recreational
(natural and historical-cultural) resources for the
development of domestic and international
tourism.

OKbvimy

amudceci / Pesynomamot 0o6yuenus | Learning outcomes

KypcTbl cOTTI agsKTaraHHaH KeiliH

OistiMasymbLiIap
1.

Typucrtik MiHAETTEpal LISy YIIiH MaiaJaHblIaThiH
TEXHHKAJIBIK JKOHE TaKTHKAIBIK TOCiImep MeH

ITocuie YCIICIIHOT 0 3aBEPUICHUSA Kypca

oOy4aromuecst OyayT

1. 3HaTh COBOKYHNHOCTh TEXHHUYECKHX U TaKTHYECKUX
MPUEMOB M TEXHUYECKHX CPEJCTB, MCIOJIB3YEMBIX VIS

After successful completion of the course,

students will be
1. To know a set of technical and tactical techniques
and technical means used for the solution of

TEXHUKAIBIK KYpaJJapAblH KHUBIHTHIFBIH, TYpU3MHIH pelleHnsT  TYPUCTCKMX  3a1ad;  KJIACCH(DUKALHUIO tourist problems; classification of techniques of
OermceHmi  TYpJEpiHIH  TEXHUKAIBIK  TACUIIEPIHIH TEXHUYECKUX MPHEMOB aKTHBHBIX BHIOB TYPH3Ma H HX active types of tourism and their varieties.
KIKTETyiH jKOHE OapAbIH TYPIEPiH Oimei. Pa3HOBUIHOCTEHH. 2. Knowledge of the rules of organization of tourist
2. Kayincismikti KamMTamachl3 erTe OTBIPBIN, TYPUCTIK | 2. 3HATh MpaBWiIa OPTaHW3AlUM TYPUCTCKOTO OBITa ¢ life with the provision of safety, prevention of
TYPMBICTBI  YHBIMIACTBIPY, JKOPBIKTAFbl aBaPHSIIBIK obecrieueHneM 6e30MacHOCTH, TIPETYTIP K ICHHUST emergency situations in the campaign. 3.
JKarqaiapIblH ajlIbIH ajly epexerepin Gimei. ABApPHUIHBIX CHTYAIHIA B TOXOJIE. 3. Master the skills of evaluating tactical
3. TaxrukanblK [JadbIHOBIKTEL Oaranay J[aFipuiapbid | 3. Brajerp  HaBbIKAMH  OLCHUBAHUS — TaKTHYECKOM preparedness.
MeEHreperi. MOATOTOBJIEHHOCTH. 4. Master the methods of insurance, self-insurance.
4. CaxraHmpIpyasl, ©3iH-031 CaKTaHABIPYIAbl OpbIHAAy | 4. Bmager  mpuemamMu — BBIIOMHEHHMs  cTpaxoBkH, | 5. To be able to make the optimum variants of active
TOCIIIEPiH MEHTEPEIi. CaMOCTPaxOBKH. travel programs for their realization as an
5. Jlepbec TypHCTiK ©HIM peTiHme icke acelpy ymnH | 5. YMeTb COCTaBIIATH ONTHMAIBHBIE BAPHAHTHI MPOTPAMM independent tourist product.
Genceni  casxatrap OaraapiaMaiapblHBIH OHTAMIIbI AKTHUBHBIX ITyTENICCTBHIA I peann3anin ux B kadectse | 6. To be able to organize and improve the work of
HYCKaJIapbIH jKacaii amapl. CaMOCTOSTEIBHOTO TYPHUCTCKOTO TIPOIYKTA. service personnel (porters, grooms, Kitchen staff,
6. TypusmHIH op Typiepinme Kypaedai emec casxartap | 6. YMeTb  OpraHM30BBIBATH W COBEPIIEHCTBOBAThH interpreters, tour guides, etc.) for uncomplicated
VIIIiH KBI3MET KOPCETYII TEePCOHAIBIH (Tacyrsuiap, JIEATENHEHOCTh 00CITYKHMBAIOIIETO TepcoHasa trips in different kinds of tourism, to control their
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KBUIKBI  ecCipymriep, ac Yy  KbI3METKepJiepi, (HOCHITBIIIUKOB, KOHOBOJIOB, KYXOHHBIX pPabOTHHUKOB, activity.
aymapMmamipUiap, — THA-KOJICEpiKTep  koHEe  T.0.) MEepPeBOJUMKOB, THAOB-TPOBOAHMKOB © T.m.) s | /. To carry out qualified selection of service
KbI3METIH  YUBIMIACTBIPYABl  JKOHE  JKeTUIAIpYai, HECJIOKHBIX ITyTEIIECTBUII B pa3HBIX BUAAX TypHU3Ma, personnel for uncomplicated tourist travel and
OJNIAp/BIH  KBI3METIH OaKbUIAYIBl JKY3€re achIpyIIbl OCYIIECTBIISITH KOHTPOJIb 3a MX JESTEILHOCTHIO. climbing.
Gineni. 7. OCyleCTBIATH KBaNTU()UUNPOBAHHBII noa6op | 8. Organize meals in camping conditions.
7. Kypoeni emec TYPHCTIK casxaTTap MEH TaHIAHBICTAp OOCITY)KMBAIONIEr0  MEpCOHAlA  JUIA  HECITIOXKHBIX
YIIiH KbI3MET KOpCETEeTiH MNepPCOHANAbl  OLTIKTI TYPUCTCKUX MYTEIIECTBUM U BOCXOXKJICHHI.
ipikTey/Ii *Ky3ere achIpajbl. 8. OpraHu30BBIBATH MUTAHKE B TIOXO/IHBIX YCIOBHSX.
8. KopbIK arnaiiblHaa TAMAKTAHY/Ibl YIBIMIACTBIPAJIBL.
Ilpepexeuzummepi / Ilpepexsusumot / Prerequisites
Typu3MosIorus Herizaepi I OCHOBBI TYPU3MOJIOTHH. | Basics of tourism
Kypcmoty kbickawa mazmynst / Kpamroe cooepocanue xypca/ Course summary
TypusMmHiH  OenceH[i  TypiepiHiH  TexHuKackl MeH | OCHOBHBIC TOHSATHS TEXHHKHM M TAKTHKH aKTHBHBIX BHIOB | Basic concepts of technology and tactics of active
TAKTUKACBIHBIH HETi3r YFBIMIApbl. bencennai Typucrik | Typusma. OtedecTBeHHas u 3apybexHas kiaccudukarms | types of tourism. Domestic and foreign classification
casxaTTapAblH OTAHABIK OKOHE MICTEN/IK KIKTenyi. | akTUBHBIX TypucTckux myremectBuid. Comepskanue u | Of active tourist travels. The content and methodology
TypusmHiH Gesceni TypJiepiHeri TaKTHKaJbIK | METOAMKA COCTaBJEHHs TakTHdeckux paspaboroxk B | of making tactical developments in active types of
ozipyieMenepAiH Ma3sMyHbI MEH KypacThIpy ojicteMeci. | akTUBHBIX BHAax Typusma. Opranmsanus twuTanus B | tourism. Catering in an active tourist trip. Physical
Bercenai TypuCTiK casxaTTa TaMaKTaHyAbl YHBIMIACTBIPY. | aKTMBHOM  TypucTckoM  myremectsun. — ®usmueckas | preparation for active tourist activities. General

bencenai TypuCTiK KbI3MeTKe (DU3MKANBIK AalbIHIIBIK.
Bencenni TypucTiK casxaTTapra apHallFaH XaOJbIKTapiblH
JKaJbl CHUNAaTTaMachl. Typu3MMeH ailHaibicy Ke3iHze
KayillCi3[iKTI ~ KamTamachl3 erTy. beiceHal  TypucCTik
casgxaTTapblH aJIbIH ajly IIapajapbl )KOHEe MEeIULHAIIBIK
KamTamachi3 ery. Kypaeniniri 1-2 canaTrarsl Tay, cy, xasy,
LIAHFBI, BEJIOCHIE, aT >JkoHe Oacka [a casxaTTapAbl

YHBIMIIACTBIPY KOHE OTKI3Y epeKinenikrepi. 1-2 Kypaeniiaik
CaHaThIHIAFBl ~ OCJICEHJI  TYPUCTIK  casxaTrap  YIIiH
cyilemenaey Opuraanapbi JalbpIHIAY JKOHE
KaJbINTacThIpy. 3-6 caHaTrTarbl OEJICEH/AlI  TYPHUCTIK

casgxaTTapabl YHBIMOACTHIPY KOHE Tay IUBIHIAPBIHA IIBIFY
epeKIIeITiKTepi.

MO/ITOTOBKA K aKTUBHOM TYpUCTCKOH JesrenbHocTu. OOmias
XapaKTePUCTUKA CHAPSHKEHMS U1l aKTUBHBIX TYPHUCTCKHX
nyreuiectBuid. ObecrieueHre OE30MaCHOCTH TPU 3aHITHSIX
TYpU3MOM. Mepbl  NPOQUIAKTUKM W MEIULUHCKOE
o0ecrieueHue  aKTUBHBIX  TYpPHCTCKMX  IyTEILECTBHH.
OcoOeHHOCTH ~ OpraHM3allid M TPOBEICHHUS TOPHBIX,
BOAHBIX, MENINX, JBDKHBIX, BEIOCHIICIHBIX, KOHHBIX H
IpYTUX  TyTemecTBHH  1-2  KaTeropmii  CIOKHOCTH.
[oaroroBka u GopmupoBaHue OpUraja COMPOBOXKICHUS YIS
aKTUBHBIX TYPUCTCKUX IIyTelecTBUH 1-2  Kareropuu
cnoxHOCTH.  OCOOEHHOCTH ~ OpraHM3allMM  aKTUBHBIX
TYPUCTCKUX TIyTemecTBUH 3-0 KaTeropmil CIO0XHOCTH H
BOCXO)KJCHHH Ha FOpHbIe BEPLIHHBL.

characteristics of equipment for active tourist trips.
Ensuring safety when engaged in tourism. Prevention
measures and medical support for active tourist trips.
Features of the organization and conduct of mountain,
water, hiking, skiing, cycling, horse riding and other
trips of 1-2 complexity categories. Preparation and
formation of escort teams for active tourist trips of 1-2
complexity categories. Features of the organization of
active tourist trips of 3-6 categories of difficulty and
climbing mountain peaks.

ITocmpexsusummepi / llocmpexeuszumeut/ Postrequisites

TypusmuiH OenceHai  TyplepiHAeri ic-Tmapanapabl
yitbimpacteipy  / CHOPTTBIK TypH3MJEri KoMK ic-
mapamnap, beicenmi wmapmpyrrapga = TypHCTIK  TONTHI
O6ackapy / Typusmaeri WHCTPYKTOPIBIK JaWbIHIBIK;
Typu3MHIH OeTICeH]Ii J)KOHE SKCTPEMANIBI TYPIEpi.

Opraanzanys MEpONPUATHA B aKTUBHBIX BHIAX Typu3Ma /
MaccoBele  MEpOIIpUSTHS B CHOPTUBHOM  TYPH3ME;
YnpagpieHue TYpUCTKON TPYIIIOH HA AaKTUBHBIX MapIipyrax/
WHcTpyKTOpCKasi MOATOTOBKA B TypH3Me; AKTHBHBIE H
9KCTPEMANIbHBIC BUABI TypHU3Ma.

Organization of Events in Aactive Tourism/ Mass
Events in Sports Tourism; Management of a Tourist
Group on Active Routes / Instructor Training in
Tourism; Active and Extreme Types of Tourism.

Kypcmuiy epexuienikmepi / Ocobennocmu Kypca/Course Features

«PomHUK» TYPHUCTIK KITYOBIHAA MIPAKTUKAJIBIK cabakTap
OTKI3y

[IpoBeneHne MPAKTUYECKUX 3aHATUH B TYPHCTCKOM KIIyOe
«PomHuK»

Conducting practical lessons in the tourist club
"Rodnik
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bazoaphama scemexuici / Pykoeooumens npozpamms/ Programme manager

Ocuenxo HU.B. — Kasakcman Pecnybnukacvlnoly enbex
CIHIp2eH MypusM HYCKAYUbICHl, A2a OKbIMYULbl

Ocuenxo U.B. — 3acnysicennsiii uHcmpykmop mypusma
Pecnybauxu Kazaxcman, cmapwuii npenoodasamens

Ogienko I.V. — honored tourism instructor of the
Republic of Kazakhstan, senior lecturer
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CnopmmulK cepyenoep men caaxammapowl yuvimoacmulpy / Opzanuzayus cnopmueHsix noxo006 u nymeuiecmeuit /Organization of Sports

Campaigns and Trips

OKy makcamul / Yueonasn yenv/ Purpose

TypusmHiH TypiH, MayCBIMJBIKTBI, CaHATTHI, TOITHIK
KypaMbIH, casfxaTTay ailMarblH, epexenep MeH
HOPMATHBTIK TaJANTap/bl €CKEPE OTBIPHII, CTYAECHTTEpPTe
TYPU3MHIH YTHIMJIBI JKOHE Kayilci3 YHbIMIAaCTBIPBUTYBIH
yipery.

Hayunth cTymeHTOB paumoHaibHOM W Oe30MacHOU
OpraHM3alii  TIOXOJOB C Y4eTOM BHAa TypHU3Ma,
CE30HHOCTH, KaTerOPUHHOCTH, COCTaBa TPYIIbI, paiioHa
MyTEUIeCTBHsI, TPEOOBAHMSI HOPM M TIPaBHIL.

To teach students the rational and safe organization of
hikes, taking into account the type of tourism,
seasonality, category, group composition, travel area,
requirements of rules and regulations.

Okbimy

Hamuoiceci / Pesynomamot 06yuenus | Learning outcomes

KypcTbl ¢oTTi agKTaraHHaH KelliH

oitiMmanymbLiap

1. IlerenneH >oHE MIeTeNre TYPUCTTEPHI XKidepy
TEXHOJIOTHSCHIH KaObUIZay JKOHE OHIEY epexesepiH
Oineni.

2. Typucrik KBbI3METTIH Ma3MYHBIH, 3aHJIBI
NpUHLMNTEPIH,  (opManapblH,  OHIiCTepi  MeH
Kypannapei, Ka3zakcran PecrnyOnukacel onemMHiH
Oocekere KaOUIETTI eJJiepiHiH KaTapblHAa KipylHIETi
TYPHU3MHIH JIaMy KOJIAapbIH Oinesi.

3. Kes-kenren OarbiTTa TYpHUCTEPIiH  KayilCi3IikK
TEXHOJIOTHSACBIH ~ KaMTaMachl3 €Te J>KOHEe o3ipieil
Oineni.

4. DK30THKaHBIH TapTHIMIBI STIEMEHTTEpi )KOHE JKOFaphl
camaJsisl KpI3MeT KepceTy 0ap TypiapAblH TEXHOJIO-
JIOTUSUIAPbIH  (KJIIMEHTTIH TAIlCBIPBICHI  OOWBIHIIIA)
KeZeN KYpacThIpaibl.

5. KeBMeTTIH OKOHOMHUKAIBIK THIMAUIIIH — JKOHE
WHHOBAIUSUIBIK OaFrbITTBUIBIFBIH Oaramaiinpl,
Typusmpueri akmaparThIK KbBI3METTIH KOJAaHOAIBI
YKOHE HapbIK MOHUTOPHHT1 9/IiCTEPiH KOJIJaHAaIbL.

6. AnaMHBIH ajaMra, KOFaMfa, KOpLIaFaH OpTara
KapbIM-KAaTBIHACBIH ~ PETTEHTIH KYKBIKTBIK JKOHE
STHKAJBIK epexenepi Oiiemni.

7. Kmwmenrrig Oemrimi  6ip TYpHUCTIK  casxaTThbl
TaHAAYBIHBIH TYPUCTIK ceOentep ICHXOIOTHACHH
3epTTeii.

8. bBarbITTapABIH KYpACIUIIK CAaHATHIH jK9HE OJIap.IbIH
TYPJIIK 9pTYpIIi OeHHECIiH apTTHIPabl, CIOPTTHIK

Ilocae YCIICIIHOT 0 3aBEPUICHUS Kypca

oO0yuyarommecsi OyayT

1. 3Harp mpaBuWia TpUeMa M Pa3pabOTKU TEXHOJOTHH
OTIPaBKH TYPUCTOB H3-3a pyOexka u 3a pyoex.

2. 3HaTh cojepKaHWe, 3aKOHOMEPHOCTH, MPHHIIHIIHI,
(hOpMBI, METOIIBI U CPE/ICTBA TYPUCTCKOM JESITENbHOCTH,
IIyTU pas3BuTuA TypusMa B YCIOBUAX BXOXKICHUS
Pecniyonukn ~ Kaszaxcram B uucino  HaumOolsee
KOHKYPEHTOCIIOCOOHBIX CTpaH MHUpA.

3. YMerb obecrieunBaTh M pa3pabaThIBaTh TEXHOJIOTHIO
0€30IacHOCTH TYPUCTOB Ha JIIOOOM MapIupyTe.

4. OmepaTuBHO KOHCTPYHPOBATh TEXHOJIOTHH (IO 3aKazy
KIMEHTa) TYPOB C IIPHUBIIEKATENILHBIMH 3JIE€MEHTaMH
9K30THKH U BBICOKUM Ka4eCTBOM OOCITY)KHBAHHS.

5. OnenuBath SKOHOMUYECKYIO 3¢ PEKTUBHOCTH
JEATEeNBHOCTH ¥ HMHHOBALMOHHYIO HAaIlpaBJICHHOCTb,
OPUMEHATH ~ METOABl ~ MOHUTOPHHTA  pBIHKA |
NPHKJIaJHBIE METOBI HCCIICIOBATEIIBCKOH
JeATENEHOCTH B TYPH3ME.

6. 3HaTh mpaBOBBIE M ATHYECKHE HOPMBI, PETYIHPYIOIIUE
OTHOLIGHHS 4YelOoBeKa K  4YelIOBEeKy, OOLIECTBY,
OKpyXaronel cpexe B IPWIOKEHHM K  CBOEll
poeCcCHOHAIBHON e TELHOCTH.

7. UccnenoBaTh  ICHXOJOTHMIO  TYPHCTCKHX  MOTHBOB
BEIOOpa KJIHMEHTOM TOTO WM HHOTO TYPHUCTCKOTO
MTyTEIICCTBHS.

8. TloBHIIaTh KATETOPHIO CIOXKHOCTH MAapIIPyTOB M HX
BHJIOBOE Pa3HOOOpa3me, PacIIMpsATh CIEKTP M YPOBEHb

CYJIEHCKUX KaTeropui o BUiaM CIIOPTUBHOTO TypU3Ma.

After successful completion of the course,

students will be

1. Toknow the rules of reception and development
of technology of sending tourists from abroad and
abroad.

2. To know the contents, laws, principles, forms,
methods and means of tourist activity, ways of
development of tourism in the conditions of
occurrence of the Republic of Kazakhstan in
number of the most competitive countries of the
world.

3. To be able to provide and develop the technology
of tourist safety on any route.

4. todesign promptly the technology (by order of the
client) of tours with attractive elements of
exoticism and high quality service.

5. To evaluate economic efficiency of activity and
innovative orientation, to apply methods of market
monitoring and applied methods of research
activity in tourism.

6. To know the legal and ethical norms regulating
human relations to the person, society, the
environment in the application to his/her
professional activity.

7. To investigate the psychology of tourist motives
for the client's choice of a particular tourist trip.

8. Toincrease the category of complexity of routes
and their species diversity, to expand the range
and level of judging categories on kinds of sports
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TypHU3M Macesenepi OoHbIHIIa Tepentiep
CaHATTAPBIHBIH CIIEKTPi MEH OpiciH KEeHEUTe/I].

tourism.

Ilpepexeuzummepi / Ilpepexeuszumut / Prerequisites

Typusmornorus Herizaepi

I OCHOBEI TYPHU3MOJIOTUH.

| Basics of tourism

Kypcmuiy kbickawa mazmynst / Kpamrkoe codepycanue kypca/ Course summary

CropTThiK, KiIneHTTepMeH Cropt koHEe  OelceHIi
TPEKUHITEPIiH, casxaTrTapAblH epekmienikrepi. Tom
KYPaMBIHBIH KOPBIK ayJdaHbIMEH, MayChIM/IbUTBIKIICH,
Typu3M TYpiMeH e3apa OalllaHBICEI KOHE e3apa
ToyeNnAlIiri. MapmpyTThlH KecTeci MeH JKeNiCiH a3ipiey
(mama, canat, meMaibic KyHi). JKaOmpIKTappl )KUHAKTAY:
JKAJIMBl KOHE apHAMBI; JKEKe KOHE KOMAaHIAJbIK, JKallFa
OepiseTiH KOHE CaThIl anbIHATHIH. JKOPBIKTHIH CMETAChI:

OCoOeHHOCTH CIIOPTUBHBIX, CIIOPTUBHBIX C KIMEHTaMH MU
AKTHBHBIX TPEKWHIOB, IIyTEIIECTBUHA. B3aumocBs3p u
B3aMMO3aBHCHUMOCTb COCTaBa IPYIIIBl C paioHOM IIOXOfa,
CE30HHOCTBIO, BHIOM Typu3Ma. Paszpaborka rpaduka u
HHUTKU Mapuipyra (CTENeHHOr 0, KaTeropuiHOr0, BEIXOIHOTO
nus).  KoMmruiekToBaHMe — CHapspkeHMs:  oOmIero
CIEIHAaJIbHOr0; JIMYHOIO W KOMaHJHOTO; AapeHJHOro |
npuodperaemoro. CMeTa MOXO0AA: TPAHCIOPT, CHApSDKCHUE,

Features of sports, sports with customers and active
trekking, travel. Interrelation and interdependence of the
group composition with the hiking area, seasonality,
type of tourism. Development of the schedule and
thread routes (power, category, weekend). Equipment:
general and special; personal and command; rented and
purchased. Estimate of the trek: transport, equipment,
food, medical care, rem. Set. Preparation of route

KOJIK, XabJIbIK, TAMAaKTaHy, MEIMIMHANBIK KaMTaMachl3 | MATaHWe,  MEAWIMHCKOoe  obecrmeueHuwe,  pem.Habop. | documents. Medical support of the campaign: during the
eTy, peM.JKHHAFBl. MapIipyTThIK Ky)KaTTapasl naisianay. | [ToarotoBka MapiIpyTHBIX JOKYMEHTOB. MenunuHckoe | pre-war period; in the marching period. Development of
JKOpBIKTBI ~ MEIMIIMHANBIK ~KaMTaMmachl3 €Ty: Kipic | obecrieueHre Moxoia: B mOpeanoxoadeii  mepuon; B | diet: energy balance, proteins fats carbohydrates, water-
AIIBIHIAFEl  KE3€HJIC; JKOPBIKTBIK Ke3eHme. TamakraHy | MOXOmHbI mepuwon. Paspabotka parmona mwranus: | Salt regime. Training sessions on technical, tactical and
paumoHbIH 93ipiey: sHeprodananc, bXKY, cy-ty3 Topribi. | sHeprobanaHc, BXY, BOJIHO-COJIEBOM pexum. | physical training. Specificity of training and training
TexXHUKAJBIK, TAKTHUKAJBIK KOHE JIeHe MJailbIHABIFbI | TPEHHPOBOYHBIC 3aHATHS 1O TEXHUYECKOH, TAKTHUECKOH M | Sessions and training outputs in the preparation of high-
OoiibIHIIA KATThIFy cabakrapel. JKorapel caHATTHI | (PU3UYECKON MO/ITOTOBKE. Crerupuka yuaeono- | profile routes. Specificity of preparation of ski trips. The
MapuipyTTapabl  JaiiblHmay — Ke3iHmeri  OKy-)KaTTBIFY | TPCHHPOBOYHBIX 3aHATHH W y4eOHbIX BhIxomoB mipu | specifics of the organization of mountain hikes and
cabakTapbl MEH OKY IIBIFYIApBIHBIH EPEeKLICTIKTepi. | OATOTOBKE BBICOKOKATETr OPUIHBIX MapuIpyToB. | ascents.
HlanFpr  casxaTelH  gadibiHmay — epekmeniri.  Tay | Crnenuduka MIOJArOTOBKU JIBDKHBIX IIyTEUIECTBUM.
JKOPBIKTaphl ~ MEH  TaHaHydaapasl  yieimpactelpy | Creumuka — opraHM3amid — TOPHBIX — MOXOJOB W
€peKIIEeNITi. BOCX OKIICHHA.

Ilocmpexeusummepi / Ilocmpexeuszumwt/ Postrequisites
TypusmHiH OernceHai  TyprepiHmeri ic-mmapanapael | OpraHusanust MEpONPUATHI B aKTHBHBIX BHaax Typusma / | Organization of Events in Aactive Tourism/ Mass

yitbimpacteipy  / CHOPTTBIK TypU3MJEri KOIIIUTK ic-
mapanap; benceHnml Mapmpyrrapaa  TYpUCTIK  TONTBI
O6ackapy / TypusMmieri HWHCTPYKTOPJIBIK JIaWbIH/IBIK;
OKONOTHSNBIK  Typu3M; TypusmHiH OelceHai KoHe
SKCTpEMAaIIBI TYPIIEpi.

MaccoBele  MEpOIpUSTHS B CIHOPTUBHOM  TYPHU3ME;
YnpagsieHue TYpUCTKOW TPYIIION HA aKTUBHBIX MapIipyrax/
WHCTpyKTOpCKasi MOATOTOBKA B TypU3Me; JKOIOTHYECKUI
Typu3M; AKTHBHBIE U 3KCTpEMaJbHBIC BHBI TypHU3Ma.

Events in Sports Tourism; Management of a Tourist
Group on Active Routes / Instructor Training in
Tourism; Environmental Tourism; Active and Extreme
Types of Tourism.

Kypcmowt

H epexwenikmepi / Ocobennocmu kypcal Course Features

«PomHUK» TYPHUCTIK KITYOBIHIA MPAKTHKAJIBIK cabakTap
OTKI3y

[IpoBeneHne MpPaKTUUECKUX 3aHATUH B TYPHCTCKOM KIIyOe
«PomHuK»

Conducting practical lessons in the tourist club "Rodnik

bazoapnama scemexuici / Pykosooumens npozpammsl/ Programme manager

Ozuenxo H.B. — Kazaxcman Pecnybnuxacvinwiy enbex
CIHIp2eH mypu3m HYCKayubIChbl, a2d OKbINYULb

Ozuenxo U.B. — 3acnysceHHbll UHCMPYKMOP Mypusma
Pecnybauxu Kaszaxcman, cmapwuii npenooasameins

Ogienko I.V.
— honored tourism instructor of the Republic of
Kazakhstan, senior lecturer

17




2 KypC CTyJeHTTepiHe apHAJIFaH 3JIeKTUBTIK maHaep /

DJIeKTHBHbIE TUCHUILIMHBI VISl CTYAEHTOB 2 Kypca

Kacinkepnik oazovinap nezizoepi / Ocnogwvt npeonpunumamensckux Haswvikoe/ Basics of Entrepreneurial Skills

Oky makcamul / Yueonasn yenv/ Purpose

CTYICHTTEp e

OKOHOMMKAJIBIK ot 9BOJIIOIMACBIHBIH

HETI3rl Ke3eHaepi MeH OarbITTapbl Typaslbl TYCIHIK

chOopMHPOBATH y CTYACHTOB IPEICTABICHHE 00 OCHOBHBIX
JTanax v HarmpaBJICHUSX SBOIIOIMHA SKOHOMHYECKON MBICIH,

to form students ' idea of the main stages and

directions of the evolution of economic thought, to

KaJIBIITACTBIPY, KOCIIKepITiK JaFbLIapbl | CIIOCOOCTBOBATh  (DOPMHUPOBAHUIO  MPEANPUHAMATENBCKHIX contribute to the formation of entrepreneurial skills
KQJIBIITACTBIPYFa BIKIAJ €Ty HaBBIKOB
Oxvimy naomuoiceci / Pesynomamet o6yuenus | Learning outcomes
KypcTbl ¢oTTi asiKTaraHHaH KeifiH IMocye ycnemHoro 3aBepuieHnsi Kypca After successful completion of the course,
olriMmanymbLIap o0yuarommecst OyayT students will be

1. MeHeKMEHT, MapKeTHHT, KapKpl Typaibl FeutbiMu | 1. VMeer HayuHsle mpejacTaBieHdss o MeHemkmente, | 1. Has a scientific understanding of management,
Ko3KapacTtapbl ~ 0ap, HapBIKTBIK  JKaFaaiiapia MapKeTHHre, (HHAHCAX, MOHMMAET OCHOBHBIE MU marketing, Finance, understands the main goals of
9KOHOMHKAHBI ~ MEMJICKETTIK  PETTEYAiH  Heri3ri TOCYJIapCTBEHHOTO  PETyITHPOBAHUS  OKOHOMHKH B state regulation of the economy in market
MaKcaTTapbIH TYCiHEI PBIHOYHBIX YCIIOBUSIX conditions.

2. HapwIKTBIK DKOHOMHKAa MeEH cascu vyaepicrepmi | 2. 3Haer W BiuageeT KimoueBbiMu  moHstusmMu  u | 2. Knows and owns key concepts and a complex of
JAMBITY/IBIH HETI3ri YFBIMIAphl MEH FBUIBIMH OiTiM KOMILJIGKCOM HAYYHBIX 3HAHHH PAa3BUTUS PHIHOYHOM scientific knowledge of development of market
KeIICHAepiH Oimemi JkoHE MEHIepreH, OCKeNCH 9KOHOMHUKH M MOJUTHYECKUX MPOIIECCOB, 3HACT HOBYIO economy and political processes, knows new
YpOakThl  TOpOMENney MEH  OKBITYABIH  KaHa ¢bunocodhuro BOCTHUTAHUS M OOYYEHUS MOMPACTAIOIIETO philosophy of education and training of younger
GbHI0COMMSICHIH, KOCITKEPITIK KOHE MHHOBAIMSUIIBIK- TIOKOJICHUSI, IPEATNPUHUMATEIHCKYIO U HHHOBAIIMOHHO — generation,  business and innovative and
WHBECTULUSIIBIK KBbI3METTI oineni JKOHE HWHBECTHIIMOHHYIO JEATENbHOCTh U MOHUMAET KYJIBTYPY investment activity and understands culture of
PaHOHAIIBLIBIK MOICHHETIH TYCiHE. PAIHOHATEHOCTH. rationality;

3. DKOHOMHUKAJBIK Jepekrepai o3 OeriHme Ttanmait | 3. VYwmeer CaMOCTOSITENbHO ananmsupoBats | 3. Able to independently analyze economic data to
anmaiel, 63 OOJAIIAFEIH KOCTIapIai amabl. 9KOHOMHUYECKUE JaHHbIE, INIAHUPOBATh CBOE Oy/yIIiee; plan for the future.

4. Binim Gepy kpi3Mmeri O6usHecinme o3 Oerinmre mentim | 4. CrmocoGeH  mpuMeHHTs  Komiuiekc  ymenuit s | 4. Able to apply a set of skills for independent
KaObLIIay YIIIiH JaFapuiap KeeHiH KoIana aaapl. CaMOCTOSTEIIPHOTO TIPUHATHS pElIeHHs B Ou3Hece decision-making in the business of educational

5. TIpakTHKaIbIK MiHIETTEPAI IIEIIe alajbl XKOHE KeH 00pa3oBaTeIbHbIX YCIYT. services;
ofi-epici  Gap  korapel  Oimimmi  TyrraHBIH | 5. YMeeT pemiath mpakTHdeckue 3ajaud W paccumteiBath | 5. IS Able to solve practical problems and calculate
KAJIBINITACYBIHA BIKIIAJ €TETiH TOYCKENIep/i ecenTei PHICKH, CIIocOOCTBYIOMIHE (OpMHUpOBAHHUIO risks that contribute to the formation of a highly
amael. Oiiay MOIEHHETI. BBICOKOOOPA30BaHHOW  JIMYHOCTH  C  IMHPOKAM educated person with a broad Outlook and culture

6. OreymerTik, casicy, MOJICHH, TICHX OJIOTHSUTBIK, KPYro30pOM U KYJIBTYPOM MBIILICHHSL. of thinking.

KYKBIKTBIK, IKOHOMUKAJIBIK HHCTUTYTTapasiH | 6.  AHAIH3MPOBATH OCOOEHHOCTH commanbheiX, | 6. Analyze the features of social, political, cultural,
EpEKIIENIKTEPIH OJapIbIH Ka3aKCTAHIBIK KOFaMJIBI MOJINTUYECKUX, KYJbTYPHBIX, NICUXOJIOTHY ECKHUX, psychological, legal, economic institutions in the
MOJIEpHH3AIMSIAY/IAFE! POJTi TYPFBICEIHAH TaJI/Iay; MPABOBBIX, SKOHOMHUYECKUX MHCTUTYTOB B KOHTEKCTE MX context of their role in the modernization of

7. Korammarbl  oJleyMeTTIK-TYMaHHWTApIBIK  YJTieri pOTH B MOZIEPHU3AIINH Ka3aXCTAaHCKOTO OOIIEeCTBA. Kazakhstan society;

afiKpIHIaMaMeH HeMece e3Te e FRUIBIMMEH KapeiM- | 7. OIleHWBaTh KOHKPETHYIO CHTyalnuio oTHomeHndd B | 7. TO assess the specific situation of relations in

KAaTBIHACTAPABIH HAKTHI JKaFIaiiblH Oaramay, BIKTAMAI

00IIIeCTBE C MO3UIMK TOM WM MHOW HAYKH COITMATIBHO-

society with the position of a particular science of
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TOyeKeNJepJi  eckepe  OTBIPBIN, OHBIH  JaMy
MEePCHEKTUBATIAPBIH JKo0aay *oHEe KOFamJia, OHBIH
IImiH/E KoCiOM commyMIa Jayiibl JKaFIaiaappl IMIery
OarmapiiaManapbIH J3ipIiey;

8. KoMMyHUKAIMSHBIH op TYpPJi CallachlHAa 3epTTCY
kobaay KpI3METiH XKy3ere acelpy, KOFaMIbIK KYHIbI
OUTIMIII J)KMHAKTay, OHBI TAaHBICTBIPY, OYPHIC KOPCETY
JKOHE QJISYMETTIK MaHbBI3bI Oap Macenenep OolbIHIIA
63 MIKIPiH A2JEIl TYpAe KOpFay.

TYMAHUTApHOT' O 6n01<a, MPOCKTUPOBATH HNEPCIICKTHUBLI
e pasBuTus € Y4YETOM BO3MOXHBIX PHCKOB U
paSpa6aTLIBaTB IporpaMmbl  pCIICHUA KOH(l)J'II/IKTHI)IX

cuTyanuii B oOmectBe, B TOM  4YHCIe B
podecCHOHATEHOM COLIMYME;

8. OcymecTBIATh  HCCIENOBATENBCKYI0  HPOCKTHYIO
JeATEeNbHOCTh B pasHbIX cdepax KOMMYHHKAIHH,
TeHepHpoBaTh  OOIIECTBEHHO  IIGHHOE  3HAHHUE,
NpPEe3eHTOBAaTh ~ €ro,  KOPPEKTHO  BBIpaXaTb U

APTYMCHTHUPOBAHO OTCTanMBATh COOCTBEHHOE MHEHHE TI0

BOIMpocaM, UMCIOIIMM COILMAJIbBHYIO 3HAYNUMOCTb.

social and humanitarian type, to design prospects
for its development taking into account possible
risks and to develop programs for resolving
conflict situations in society, including in
professional society;

8. To carry out research and project activities in
different spheres of communication, to generate
socially valuable knowledge, to present, to
Express correctly and to defend argumentatively
own opinion on issues of social importance.

Ilpepexeuzummepi / Ilpepexeusumut / Prerequisites

Kypcmuiy kbickama mazmynot / Kpamkoe cooepicanue kypca/ Course summary

Kipicrie. busnec-oitnay mncuxonoruscel. busHec-unestHbl
tagnay. HapeikTel 3eprTey. MapkeTuHr Heriznepi. OTki3y
HapbiFbl.  CanblKk  pPeXUMIEPIHIH  epeKIIelNiKTepi.
Crapranrapasl, 11IOb MemiekeTTik Kojmay Hiapaiapbl.
busnec-xxocnapnay  Herizmepi. KapKbUIBIK — MOJeb,
OusHec-xo0anbiH TOH. bBusHecTl KYKBIKTBIK KOJIJAy.
busHec yuIIH SJEKTPOHIBIK KBI3METTEPIH Herizzepi.
busHec-)x00aHbI Kopray

Beenenue. Ilcuxomoruss  OM3HEC-MBIIUICHHS.  BbIOOp
o6usnec-unen. MccnenoBanue peiHka. OCHOBBI MapKeTHUHTA.
Poiku cObiTa. OCOOEHHOCTH HAJIOTOBBIX PEXMMOB. Mepbl
rOCyAapCTBeHHOW mopanepxku crapranoB, MCB. OcHoBbI
OusHec-TanupoBanus. OuHaHcoBas Mozenb, TOO OuzHec-
npoekTa. [IpaBoBoe compoBoxzaeHue OnzHeca. OCHOBBHI
AJIEKTPOHHBIX YCIyT Jyisi Ou3Heca. 3aiura OM3HeC-TPoeKTa

Introduction. Psychology of business thinking.
Choosing a business idea. Market research. Basics of
marketing. Sales market. Features of tax regimes.
Measures of state support of startups, SMEs. Basics of
business planning. Financial model, feasibility study of
the business project. Legal support of business. Basics
of electronic services for business. Protection of the
business project

Ilo

cmpexeusummepi / Ilocmpexeuzumui/ Postrequisites

KoHaxKaimbUIbIK HHIYCTPHSICHL,

TypucTiK KOCIHOPHIHAAPABIH ~KapKbUIBIK-IIAPYAIIBUTBIK
kpi3merti/ Typusmperi Oara Oenriney, TypHcTik KelleHHIH
YHBIMIACTBIPY-1IIAP yalTbLIbIK KBI3METI, Typucrix
OusHecTi Kocmapnay koHe yibiMumacteipy / Typusm
WH]TyCTPHSICBIHIAFbl OU3HEC-TTPOIIECTI MOJICTIIIEY

Wupaycrpus rocrenpuumcTsa, PuHaHCOBO-
XO3SICTBEHHAS IEATETIbHOCT TYPUCTCKUX HPEINpPUITHH /
LenooOpa3oBanue B  TypHU3ME, Oprasu3anuoHHO-
XO3SIMCTBEHHAsT JIEATENBHOCTh TYPHCTCKHX KOMIUIEKCOB,
[lnanupoBaHue © oOpraHu3anys TYPUCTCKOro OuzHeca/
MonenupoBanue OU3HeC-TIPoLecca B HHIYCTPUH TypH3Ma

Hospitality Industry, Financial and Economic Activity
of Tourism Enterprises/ Stocking in  Tourism,
Organizational and Economic Activities of Tourist
Complexes, Planning and Organization of Tourist
Business / Modeling of Business Processes in Industry
Tourism

bazoapnama scemexuiici / Pykosooumens npozpammer/ Programme manager

Jaynemoéati I'ayxap ToOvlikbl3b1
OKBINY UL

Apoukuna Enuzasema BukmoposHa,
KaHouoam ucmopuieckux Hayx

Dauletbai Gauhar Mobilcity Senior lecturer
Erochkina Elizaveta Viktorovna, candidate of
historical Sciences

19




KY¥YKBIK JKOHE ITAPACATTBLIBIK HET'I3JEPI | OCHOBBI ITPABA H JJOBPOITOPAJOYHOCTH | FUNDAMENTALS OF LAW AND INTEGRITY

OKy makcamul / Yueonas yenv/ Purpose

KYKBIK JKOHE Chl0aifiac >KeMKOPJIBIKKA KapChl MOJICHUET
callalapbIHBIH HETI3[epi Typanbl CTYIEHTTepHi ipremi
OisTiIMMEH KaMTaMachI3 eTy

obecrieyeHne CTyIeHTOB (hyHAaMEHTaIbHBIMH 3HAHUSIMU 00
OCHOBax OTpacieil npaBa U JOOPOHOPAAOUHOCTH

providing students with fundamental knowledge about
the basics of law and anti-corruption culture

OKbimy

Homuoiceci / Pesynemamat 06yuenus | Learning outcomes

KypcTbl ¢oTTi agKTaraHHaH KeliiH
oitiMmanymbLIap

1.

2.

HapreIKTBIK skaFgaiia HSKOHOMHMKAHBI MEMIIEKETTIK
perTey Typajbl TyciHik Oap

HaphIKTBIK JKOHOMHKA MEH Ccasicd MpOIECTEPIiH
JaMybl Typajbl HEri3ri YFbIMJap MEH FbUIBIMH
OUTIMIEpP OKUBIHTBIFBIH  OUTEHl  KOHE  HEJICHEN,
YTBIMIBUTBIK MOJICHUETIH TYCIHE/II.

TyTacTBIKTBl IKBUDKBITYABl PETTEHTIH HOPMATHUBTIK-
KYKBIKTBHIK Oa3aHbl Oi1ei;

Typucrik Ou3HecTe Toyesici3 MmienniM KaObuigay
JIaFIbLIAPBIHBIH AKHUBIHTBHIFBIH KOJJaHa OLTy.

Oii-epici keH JoHE Oiylay MOACHHETI 0ap JKOFaphbl
OUTIMII TYJIFaHbl KaJbBINTACTBIPYFa BIKIAJA ETETiH
MPaKTUKAJIBIK ~ MIHACTTEpl LIelie alajbl > KOHE
TOyeKeNAep/Il ecenTeil anapl.

ONeyMeTTIK,  CasCH, MOJICHH,  IICUXOJOTHUSUIBIK,
KYKBIKTBIK, SKOHOMHKAJIBIK MHCTUTYTTapIbIH
epeKILeNKTepiH ONapAblH Ka3aKCTAHIBIK KOFaMJIbI
JKAHFBIPTYAFbl POJII TYPFBICHIHAH TaJIJIay.
OJeyMeTTIK-TYMaHUTAPIIBIK OJIOKTBIH KaHIai ga Oip
FEUIBIMBI TYPFBICBIHAH KOFaM/JIaFbl KapbIM-
KATBIHACTAP/IbIH HAKTHI JKaF[IaiiblH Oaranay, BIKTHMal
TOyeKeNAepAl  eCKepe  OTHIPBIN,  OHBIH  JaMy
MePCIIEKTUBANAPBIH KO0aNay jKOHE KOFaMJIarbl, OHBIH
iImiHAe KociOn oeyMeTTaHydarsl Aayibl JKaFIaiiapIsl
menry OarnapiaManapbiH 93ipIey;

KoMMyHUKAIMSHBIH OPTYPJIl  cananapblHAa 3epTTey
xo0anay KbI3METIH JKY3ere achlpy, KOFaMJIbIK KYHIIbI
OimiMai KWHAKTay, OHBI TAaHBICTHIPY, OJIEYMETTIK
MaHBI3BI 0ap Mocenenep OOHBIHINA ©3 MIKIpIH IYPHIC
Oinmipy KoHE IQJIET Il KOpray.

ITocsie ycnemHoro 3apepueHust Kypca
oO0yyarommecsi OyayT

1.

2.

Nmeer MpeaACTaBJICHUC ) ToCy1apCTBEHHOM
PEryJInpOBaHU S5KOHOMUKHU B PBIHOYHBIX YCIIOBUAX
3Haer u BJIAACCT KIIFOYCBBIMH MOHATHUAMU u

KOMIUIEKCOM HAayuyHbIX 3HAaHHUW PAa3BUTUS PHIHOYHOU
DKOHOMMKM M IOJUTHYECKHUX IIPOLECCOB, IOHUMAET
KYJIBTYPY PallOHAJIBHOCTH.

3HaeT HOPMATHBHO-NIABOBYIO 0a3y peryaupyroIIyro
CIOCOOCTBYIOIILYIO BOCIIUTAHHUIO TOOPOIOPSI IOYHOCTH;
CriocobeH TpPUMEHHTh  KOMIUIEKC ~ yMEHUH  JuIs
CaMOCTOSITENILHOTO IMPHUHATHS PELIEHHUS B TYPHUCTCKOM
6uzHece.

YMeer pemiate NMpakTUYECKHE 33Ja4d U PACCUMTBHIBATH

pHcKH, CIIOCOOCTBYIOILIUE (hopMHpOBaHUIO
BBICOKOOOPa30BaHHOM JIMYHOCTH c LIHPOKUM
KPYTr030pOM U KYJIBTYPOI MBIIIICHHS.

AHanu3upoBaTh 0COOEHHOCTH COLIMAJIbHBIX,
[TOJINTHYECKUX, KYJIbTYPHBIX, [ICUXOJIOTHYECKHX,

MPaBOBBIX, SKOHOMUYECKUX HHCTHTYTOB B KOHTEKCTE MX
PpOTH B MOZIEPHU3ALINH Ka3aXCTaHCKOTO OOIIeCTBa.

OrneHuBaTh KOHKPETHYIO CHTYallUI0 OTHOIICHHUH B
00IIIeCTBE C MO3UIMN TOM WIIM HHOW HAYKH COIMAIHHO-
TYMaHUTApHOTO OJIOKa, MPOEKTHPOBATH MEPCHEKTUBEI
e€ pa3BUTHA C YYETOM BO3MOXKHBIX pHCKOB U
pa3pabaThiBaTh OPOrPAMMBbI PEIICHUS KOH(PIUKTHBIX

cHTyauuidi B  oOmecrBe, B TOM 4YHCIEe B
PO ECCHOHATFHOM COIIYME;

OcCyIIeCTBIATh ~ HCCIIEOBATENbCKYI0  IPOCKTHYIO
JeATEeNbHOCTh B pasHBIX cdepax KOMMYHHKALHH,
reHepupoBaTh  OOIIECTBEHHO  LIEHHOE  3HAHMHE,
NPE3CHTOBATh  €r0,  KOPPEKTHO  BBIpaXaTh H

After successful completion of the course,

students will be

1. Has an idea of state regulation of the economy in
market conditions

2. Knows and owns key concepts and a set of
scientific knowledge of the development of a
market economy and political processes,
understands the culture of rationality.

3. Knows the regulatory and pavo base governing the
promotion of integrity;

4. Able to apply a set of skills for independent
decision making in the tourism business.

5. Is Able to solve practical problems and calculate
risks that contribute to the formation of a highly
educated person with a broad Outlook and culture
of thinking.

6. Analyze the features of social, political, cultural,
psychological, legal, economic institutions in the
context of their role in the modernization of
Kazakhstan society;

7. To assess the specific situation of relations in
society with the position of a particular science of
social and humanitarian type, to design prospects
for its development taking into account possible
risks and to develop programs for resolving
conflict situations in society, including in
professional society;

8. To carry out research and project activities in
different spheres of communication, to generate
socially valuable knowledge, to present, to
Express correctly and to defend argumentatively
own opinion on issues of social importance.
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APTYMCHTHPOBAHO OTCTanMBATh COOCTBEHHOE MHEHHE TI0
BonpocaM, MMCHOIIUM COIMAJIbHYIO 3HAYUMOCTb.

Ilpepexeuzummepi / Ilpepexeuszumut / Prerequisites

|

Kypcmuiy kbickawa mazmynst / Kpamrkoe codepicanue kypca/ Course summary

Byn ToH  TYTAacTBIKTBIH ~ KYKBIKTBIK  HETi3JIEpiH
KaJBIITACTBIPYFa  apHAIFaH, ChlOAMac  KEMKODJIIBIK
VFBIMBIH aHBIKTaWTBIH, ChIOAIIac )KEMKOPJIBIKKA KapChI ic-
KUMBUIAPABl PETTCUTIH JKOHE MEMJICKCTTIK JKEJTiHIH
TYTACTHIFBIH ~ HACHUXATTAWTBIH  OipKaTap  3aHIApPIbI,
epexeriepi, epexenep MeH Oacka Jia Ke3aepli KaMTH/IbL.
TyTacTBIKTBIH KYKBIKTBIK HETI3JICPIHE YJITTHIK JKOHE
XaJIBIKApaJIbIK KyKaTTap Kipemi. MemileKeT jKoHe KYKBIK
TEOPHUSICHIH, KOHCTUTYLHUSUIBIK KYKBIK, a3aMaTThIK KYKBIK,
OKIMIIIJIIK KYKBIK, €HOCK KYKBIFbI, MEMJICKETTIK KbI3METTE
JKoHe OHW3HeC opTama chidaillac KEMKOPJBIKKA KapChl

Hacrostas JMCHUTIIINHA IpeHa3HaueHa JUISL
(hopMHUpPOBaHUS TPABOBEIX OCHOB JOOPOIOPSIOYHOCTH,
BKIIIOYAaeT B ce0sl psAJl 3aKOHOB, NPABWI, IMOJODKCHUHA H
JIPYTUX HCTOYHHKOB KOTOpBIE ONpPENENAIOT IOHSATHE
KOpPYILHUH, PETYIUPYIOT aHTU-KOPPYIILIUOHHBIE
IIPOLEAYPBI u CHOCOOCTBYIOT BOCITMUTAHUIO
J00pONOPSA0YHOCTH B rOCyapCTBEHHOM ceTope.
[IpaBoBbIE OCHOBBI ~ BOCIIUTAHHUS  JOOPOMOPSIOYHOCTH
BKJIIOYAIOT HallMOHAJIbHbIE MEKTyHApOAHbIE
WHCTPYMEHTBHI. [IpaBuna 51 TMIOJIOKEHUH,
AQHTUKOPPYIIIMOHHOTO CO3HaHWs Yy oOydJaromumxcs, Ha
OCHOBE 3HAHWUW, TIOJYYEHHBIX [PH M3YUYCHHH TEOPUU

u

This discipline is intended to form the legal
foundations of integrity, includes a number of laws,
rules, regulations and other sources that define the
concept of corruption, regulate anti-corruption
procedures and promote integrity in the state network.
Legal frameworks for integrity include national and
international instruments. The rules and regulations of
anti-corruption consciousness among students, based on
knowledge obtained in the study of the theory of state
and law, constitutional law, civil law, administrative

MOJICHHETTI  KAJBIMTACTBIPY MOCENENepiH 3epheneyre | rocylaapcTsa W MpaBa, KOHCTHTYIHMOHHOro  mpasa, | law, labor law, issues of the formation of an anti-
HeTi3/1e/reH 6imiMre HETi3/1e/reH CTYICHTTEp | TPaXIAaHCKOrO  MpaBa,  aJAMHHHCTPATHMBHOTO  mpaBa, | corruption culture in the public service and in the
apachlHIAFsl  ChIOAMIAC JKEMKOPJBIKKA KapChl CaHa | TPYIOBOTO npasa, BOIPOCOB dopmupoBanus | business environment. Legal basis for integrity
epexenepi MeH epexkenepi. TyTacThikka TopOWeNeyaiH | aHTHKOPPYIIIMOHHONW KylIbTypsl Ha rocydapcTBeHHoi | education: conventions, agreements, recommendations
KYKBIKTBIK ~ HETi3lepi:  KOHBEHIWsIIap,  Kemicimaep, | cnyxbe u B 6usHec-cpene. [IpaBoBbie ocHOBBI BocmuTanust | and good practices.

YCBIHBICTap JKOHE 03bIK TOXIpubenep. JOOPOMOPSAOIHOCTH: KOHBEHIIHH, COTJIALICHHUS,

PEKOMEHIALMH 1 IOJIOKHUTEIBHOTO OIbITA.
Ilocmpexeusummepi / Ilocmpexeuszumwt/ Postrequisites

TypucTik KbI3METTiH KYKBIKTBIK Herizaepi, Typu3mMHiH
JIAMYBIH MEMJICKETTIK PETTEY,

IIpaBoBBIE OCHOBBI TYPUCTCKOM AEATEIBHOCTH,
['ocynapcTBeHHOE peTyIUpOBaHUE PA3BUTHUSI TypU3Ma

Legal Basis for Tourism Activity, State Regulation of
Tourism Development

bazoaphama scemexwici / Pykosooumenw npozpammo/ Programme manager

Konowvivex I'yixcuxan Konovibexxwvl3vl
asa oKvIMy ULl

Pasysaesa Mapuna Braoumuposua
cmapwiuti npenodgamelns

Zholdybek Houlihan Goldilocks
senior lecturer
Razuvaeva Marina Vladimirovna
senior lecturer
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Typuzmnin 6encendi mypaepinoeci ic-uapanapowl yuvimoacmulpy / Opzanuzayus meponpuamuil 6 akmusHuvlx euoax mypuszma / Organization of

Events in Aactive Tourism

OKy makcamul / Yueonasn yenv/ Purpose

CropTThIK
YHBIMIACTBIPYIABIH

ic-Tapanap bt
MPAKTHKAJIBIK

TypU3MIe OyKapaJbIK
TEOPUSUTBIK ~ KOHE

HETI3/IepiH, ONapJblH JKaJIbl KiKTenyiH Oepy; TypuCTik
KBI3METTI JKOCTapiiay >KoHE YHBIMIACTBIPY MPUHIMITEPI
Typajsl Oity.

Hatb

OopraHnM3alu MacCCOBBIX MepOHpI/IHTI/Iﬁ B CHOPTUBHOM

TCOPETUUCCKUEC n MMPAKTUYCCKUEC OCHOBBI

TypusMe, UX OOIlyr KilaccU(puKaluio; AaTh 3HAHHUA O

NPUHIMNAX [UIAaHUPOBAHUA M OpraHU3alMud TYPUCTCKHX
MEpONPUSITHH.

To give theoretical and practical bases of the
organization of mass actions in sports tourism, their
general classification; give knowledge about the
principles of planning and organizing tourist activities.

OKbimy H

amuceci / Pesynomamot 06yuenus | Learning outcomes

KypcTbl ¢oTTi agKTaraHHaH KeliiH
oitiMmaaymbLIap

1.

CnoprtThlK  Typu3mze OyKapajiblK —ic-Iapanapbl
YHBIMIIACTBIPYIIBIH,  TEOPHUSUIBIK JKOHE MPAKTHKAJIBIK
Heri3[epiH, OKalumbl O KikTeymai Oumeni:  ayKbIMBI
OOMBIHINA; Topexeci OOWBIHIIA; KAPBIC TUCTAHIUSCHI
meHOepiHAe ChIHBINTApP OOMBIHIIA, TYPUCTIK KbI3METTI
YHBIMAACTBIPYAFhl aTJIFaH ic-IapanapAblH peJli.
TypucTiK clieT neH Typuaja YUbIMAACTBIPY )KOHE OTKIZY
o/licTeMeciH MEeHrepeti.

KoceiMira OiniM Oepy KypbUIBIMIapbiHIa YHipmenep

MEH  CEKUWSJIapABIH  JKYMBICBIH  YHBIMIACTBIPY
NPUHLIHUNTEPIH MPAKTUKAIa KOJIIaHaIbl.

Okymbiiap MeH TIEPCOHAIIIBIH Kayirnci3ik
TEXHHKAchl, eHOCK TIUIHEHACl MEH JEMaJbIChI
HOpMaJapbIH OiIei.

Jemansic — jarepiepinme, Jajajiblk Jiarepiepie,
MOJCHU-CIIOPTTBIK ~ JKOHE  CIIOPTTBIK-CAYBIKTHIPY

OpTaJIBIKTapbIHAA TYPHUCTIK-6JKEeTaHy OaFbITBIHIAFbI
00C yaKbITThI YHBIMJIACTBIPY MPUHIMITEPIH; TYPUCTIK
TONTapbl, CHOPTTHIK KOMaHIAJapIbl, TYPUCTIK
KepMerep MeH ¢becTuBanbIepIi KHUHAKTay
MIPUHIUNITEPiH iCKE achIpapl.

AyKpIM OOWBIHINA ic-Tapanap >KOCHApbIH capataisl
(KaTbICyIIBIIap CaHbl, OTKI3y Y3aKTBIFBI, ayMaKThI
KaMTy X9HE T.0.).

AWMaKTBIH ~ TaOWFU-KIMMATTHIK  CHITATTaMaJaphiH;
MayCBIMIBIK; SKOJIOTHSUTBIK ~ KAYINCI3OiK — JKOHE
MEKEHZIeY OpTachIHa AHTPOIOTCHIIK KBICBIM

mpobJeManapblH eCKepe/ii.

IMocye ycnemHoro 3aBepuiennsi Kypca

oO0yuyarommecsi OyayT
1.

3HaTh TEOpPETHUECKHEe W MPAKTUYECKHE OCHOBBHI
OpraHM3aly MacCOBBIX MEPOIPUATUI B CIOPTUBHOM
Typu3Me, ofuieil kaccuduKauy: Mo MacmTady; 1o
paHry; IO KilaccaM B  paMKax JUCTaHIUH
COPEBHOBAaHM, pOJIb JAHHBIX MEPONPUATUN B
OopraHu3anuun TypHCTCKOﬁ JACATCIIBHOCTH.

BHa}ICTb MeTO]lHKOﬁ opraHusanu MW TIIPOBCIACHUA
TYPUCTCKHUX CIIETOB U TYpHa[.

[IpuMeHsTh Ha MpaKTUKE IPHHIMIBI OpraHU3alUu
paboTBl  KPYXKKOB M  CEKIMH B  CTPYKTypax
JIOTIOJIHUTENIBHOTO 00pa30BaHusI.

3HaTh HOPMBI TEXHHUKH O€30MacHOCTH,
TpyJa U OT[bIXa MIKOJIBHUKOB U IIEPCOHAIA.
Peanu3oBpIBaTh MPUHLMUIBI  OpraHU3ALMKU  JIOCYTa
TYPUCTCKO-KPaeBEAUECKOM  HANpaBIEHHOCTU B
Jarepsix OTAbIXa, IOJNEBBIX JlarepsiX, KyJIbTypHO-
CIIOPTHBHBIX u CIIOPTUBHO-03/I0POBUTEIBHBIX
LEHTpax; MPUHLUIB KOMIUICKTOBAHUS TYPUCTCKHX
TPYIII, CHIOPTHUBHBIX KOMaH/, TyPUCTCKUX BBICTABOK H
(hecTuBaei.

JuddepernmpoBaTs  IUIAHBEI ~ MEPONPHUATHH IO
MacmTady (KOMWYECTBY YYaCTHHKOB, JUINTEIBHOCTH
MIPOBEICHUS, OXBATy TEPPUTOPHH U T.1.).

Y4uTHIBaTH MIPUPOTHO-KIMMAaTHIECKHE
XapaKTEPUCTUKH PETHOHA; CE30HHOCTh, ITPOOIIEMEI
9KOJIOTMYECKOH Oe30MacHOCTH M aHTPOIOTE€HHOI'O
JTABJICHUS HA Cpely OOUTaHWS.

be3zomacHO mpeononeBaTh MPENSITCTBHSA, BBINOIHSITH

TUTHCHBI

After successful completion of the course,

students will be

1. To know theoretical and practical basics of the
organization of mass events in sports tourism, the
general classification: by scale; by rank; by class
within the competition distance, the role of these
events in the organization of tourist activity.

2. Master the methods of organizing and conducting
tourist meetings and tours.

3. Toapply in practice principles of the organization
of work of circles and sections in structures of
additional education.

4. To know norms of safety and hygiene of work and
rest of schoolchildren and staff.

5. Torealize principles of the organization of leisure
tourism and local history in recreation camps, field
camps, cultural-sports and sports-recreation
centers; principles of staffing of tourist groups,
sports teams, tourist exhibitions and festivals.

6. To differentiate event plans by scale (hnumber of
participants, duration of the event, coverage of the
territory, etc.).

7. Take into account natural and climatic
characteristics of the region; seasonality;
environmental safety issues and anthropogenic
pressure on the habitat.

8. Safely overcome obstacles, perform techniques,
and bivouac activities as part of field activities.
Organize and conduct recreational activities.
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Kayirci3 eHcepe, JTAJTAJIBIK
KaFjainapaa — ic-mapajap  e©TKi3y — IIeHOepiHne
TEXHUKAJBIK TACUIIEPIi, OHMBYaKTBIK >KYMBICTAPIbI
OpbIHAalIbI. Boc yaKbIT CHMATHIHAAFBI iC-IIApanap/bl
YHBIMIaCTBIPAIbI JKOHE OTKI3eI.

8. Keneprimepmi

TEXHUYECKUE MPHUEMbI, OUBYauHbIe PabOTHI B paMKax
MPOBEJCHUSI MEPOMNPHIATHH B TOJEBBIX YCIOBHSX.
OpraHu3oBbIBATH W TPOBOJAWTH  MEPOIPHUATHS
JIOCYTOBOT'O XapaKTepa.

Ilpepexeuzummepi / Ilpepexeuszumot / Prerequisites

Typusmonorust Herizaepi; TypUCTiK KbI3MET
Kayincizirinig Herizaepi \ Casxat kayinciziri; Typu3sMHiH
OernceHi TypiepiHiH TEXHUKAChl MEH TaKTHKACHI;
CHOpTTHIK JKOPBIKTAp MEH casixaTrTapAbl YHBIMAACTBIPY

OcHoBbl  Typm3monoruy;  OCHOBBI  0€30MacHOCTH
TYPHUCTCKO# nesTenbHOCcTH\ be3omacHOCTh MyTelIecTBuUil;
TexHnka W TakTHKa aKTHBHBIX BHIOB  TYpHU3Ma;
Opranu3anys CIOPTUBHBIX MOXOJ0B U MYTENIECTBUI

Basics of tourismology; Basics of safety of tourism
activities \ Travel safety; Technique and tactics of active
types of tourism; Organization of sports trips and travel

Kypcmuiy kbickawa mazmynst / Kpamrkoe codepycanue kypca/ Course summary

TypusMi JaMBITYAbIH YHBIMIACTHIPYIIBUIBIK HETi3epi.
Kazakctan  PecniyOnukacblHIa — CHOPTTHIK — TYpU3MII
JaMBITYbIH OaraapiaMalblK-HOPMaTHBTIK Herizzepi. lmiki
JKOHE XaNBIKApaJblK TypU3MIEri OyKapasiblK TYpUCTIK-
CIOPTTHIK  ic-IIapamap, ONapblH  MakcarTapbl  MeH
MiHzeTTepi, epekuie epekienikrepi. CrioptThiK Typusmueri
KapbICTap/IbIH XKiKTeyi. benceni TypusMae Oykapanbik ic-
mapajapsl OTKI3y Kayilci3JiriH kamramachi3 ery. KbICKbl
TypJiepl ONapAbIH IMIKI KOHE XalIbIKApalbIK TypU3MJETi
OyKapaJblK TYpPHUCTIK ic-IIapajap KypbUIBIMBIHIAFbl Pei
MeH MaHb3bl. Kenenni »oHe MaMaHIaHIBIPbUIFaH TYPUCTIK
ic-LIIapaiap/iblH MaKkcaTTapbl, MiHIETTEP1, epEKIIeTiKTepi.

OpraHM3allMOHHBIE ~ OCHOBBI ~ DPa3BUTHA  TypU3Ma.
IIporpaMMHO-HOpMAaTHUBHBIE OCHOBBI pa3BUTHSA
cioptTBHOro TypusmMa B Pecnybonmmke Kaszaxcran.
MaccoBble  TYpHUCTCKO-CIIOPTHBHBIE ~MEPONPHUATHS BO

BHYTPEHHEM M MEXJIYHapOIHOM TYpU3MeE, HX LEIU U
3a/1a4M, OTJIMYUTENbHBIE OcoOeHHOCTH. Kitaccudukanms
COpEBHOBaHMI B CHOpTHBHOM Typu3me. ObecredeHue
0€30IacCHOCTH TPOBEICHHUS MAaCCOBBIX MEPOIPHUATHH B
AKTHBHOM TypH3Me. 3UMHHE BHJBI UX POJIb M 3HAUYCHHE B
CTPYKTYpE MacCCOBBIX TYPUCTCKHX MEPOIPHUITHI BO
BHYTPEHHEM M MEXIyHapoJaHoMm Typusme. llenu, 3amaun,
OTJIHYHUTEIbHBIE 0COOEHHOCTH KOMITIIEKCHBIX u
CIEMaIM3UPOBAHHBIX TYPUCTCKUX MEPOIPHSITHI.

The organizational basis for the development of
tourism. Program and regulatory framework for the
development of sports tourism in the Republic of
Kazakhstan. Mass tourism and sports activities in
domestic and international tourism, their goals and
objectives, distinctive features. Classification of
competitions in sports tourism. Ensuring the safety of
mass events in active tourism. Winter species their role
and importance in the structure of mass tourism
activities in domestic and international tourism. Goals,
objectives, distinctive features of complex and
specialized tourist activities.

Iocmpexsusummepi / llocmpexeuszumwt/ Postrequisites

Typucrik 6uzHecte OenceH Il Typiaapabl YHbIMIACTHIPY;
OuTiM Gepy callachbIHa TYPUCTIK KbI3METT] YIBIMIACTHIPY;
OenceHi OarbITTap/ia TYPHUCTIK TONTHI Oackapy /
Typusmzeri HycKaManbIK JalbIHABIK, Typu3MHIH OerceH i
YKOHE HKCTPEMAIIIBI TYpIIepi.

OpraHu3anusl akTHBHBIX TYypOB B TYpPHCTCKOM OH3HEcCE;
OpraHuzanusi TYPHCTCKOH  JEATENBHOCTH B cdepe
o0pa3oBaHUs;, YTpaBleHHE TYPUCTKOW TpyHION Ha
AKTUBHBIX MapIpyTax\

WHcTpyKTOpCcKasi MOATOTOBKA B TypH3Me; AKTHUBHBIE U
9KCTPEMAJIbHBIC BUABI TypHU3Ma.

Organization of active tours in the tourism business;
Organization of tourist activities in the field of
education; Tourist group management on active routes \
Instructor training in tourism; Active and extreme types
of tourism.

Kypcmuviy

epexuwenikmepi / Ocovennocmu Kypca/ Course Features

TypucTik cumaTTars ic-mapanapapl Aepoec YIUBIMAACTRIPY

CamocrosTenbHas OpraHU3aLHs u
MEpONPHATHI TYPUCTCKOTO XapakTepa

MPOBE/ICHHE

Independent organization and conduct of activities of a
tourist character

bazoaprama scemexwici / Pykosooumenwv npozpammel/ Programme manager

Ozuenxo H.A. — nedazozuxa evlibimoapulHblly KAHOUOAmul,
Oene WbIHLIKMbIPY CHOPHL JCIHE MYPUIM MEOPULCHL MEH
NPAKMUKACHL KAPeOpaCbIHbIH MeH2epyUlici,

Kayvimoacmuipuliean npogeccop

Ozuenxo H.A. — kanouoam nedazoeuyeckux Hayx,
3asedyowas Kageopou meopuu U RPAKMuKU u3u4ecKo
KYAbIMypbl CHOPMA U MyPU3MA, AcCOYUUPOBAHHbILL

npogeccop

Ogienko N.A. — candidate of pedagogical Sciences,
head of the Department of theory and practice of
physical culture sports and tourism, associate Professor
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CnopmmulK mypusmoezi konwiinik ic-uapanap/ Maccoewvie meponpuamus ¢ cnopmuenom mypusme / Mass Events in Sports Tourism

Oky makcamul / Yueonasn yenv/ Purpose

Crynentrepi aIlIbIK anaHgapaa HKOHE
CTalMOHapiapAa  OyKapajiblK  CIHOPTTBIK  XKOHE
CIOPTTHIK €MeC ic-Iapaiapabl YHBIMIACTBIpYFa )KoHE
OTKi3yre yHpery.

Hay‘{I/ITI) CTYACHTOB OpraHnU30BbIBATH n IMPOBOJUTH
MacCCOBBIC MCEPOIPUATHA CHOPTUBHOIO M HECIIOPTHUBHOI'O
XapaKTeépa Ha OTKPBITBIX IUIOMIaJKaXx MW B YCIOBHUAX
CTalMoHapa.

To teach students to organize and conduct mass sports and
non-sports events in open areas and in a hospital.

Oxvimy namuoiceci / Pesyniomamut o6yuenus | Learning outcomes

KypcTbl ¢oTTi agKTaraHHaH KeliiH

oitiMmaaymbLIap

1. ChoopTThiK >KOHE CHOOPTTBIK €MEC CHIIATTaFbl
Typii OyKapaJbIK ic-Tapanap bl
YHBIMIIACTBIPY/IBI J)KOHE OTKI3Yl Oinei.

2. Ic-tmapanap OarqapaaMachiH azipurer,
MapKETHHITIK 3epTTEYIIEp JKYpPri3e anajpl.

3. Typbusnec )KaHa OarbBITTAPBIHBIH
MIePCIIEKTUBANAPBIH Oarasaiiipl.

4. Ic yuwiH kapaMIpl KbI3METKEpJepal TaHamn
anmymel, opimnTec-MeHeKEpIepMeH e3apa  ic-
KHMMBLI >Kacai anajsl.

5. Kocibu ecy MakcaTbIHa KOCAJIKBI CIIOPT TYpiepi
(anpIMHM3M, Ky3Fa epMmeney, Oarmaprnay »XoHe
T.0.) OOMBIHIIIA CIIOPTTHIK PA3PSATAPAbI AJIAJIBL.

6. MapupyrrapAblH KYpHAENIUIIK CaHATBIH JKOHE
OJIAPABIH TYPJIK SPTYPJILIITiH apTTHIPAIbI.

7. OtkizinreH ic-mapamapra OOBEKTHBTI  Oara
Oepeni.

8. Ic-mapamapasl  yHBIMIACTBIPY JKOHE  OTKI3Y
Ke3iHAe Oerae  YHWBIMIApHABIH  pPECypCTapbiH

OeitimMJiey TarabUIapbIH MEHIEPIeH.

IMocne ycnemHoro 3aBepuieHusi Kypca
o0yyarommecsi OyayT

1. VYmMerb OpraHM3OBBIBaTb M IIPOBOAUTH pa3iUuHbBIE
MaccoBbIe MEpONPUSITHS CIIOPTUBHOTO "
HECTIOPTUBHOI'O Xapakrepa.

2. VYmerp pa3pabaTbiBaTh NpPOrpamMMy MEPOIPHUSITHH,
MPOBOJIUTH MAPKETHHIOBBIE CCIIEIOBAHUSL.

3. OneHuBaTh TEPCHEKTUBBI  HOBBIX  HAIpaBIICHUH
TypOu3sHeca.

4. llenecooOpa3Ho mMoOmOMpaTh MPHUTOAHBIX I Jeia
pabOTHUKOB, YMETh B3aUMOJICHCTBOBATh C KOJLIEraMu-
MEHePKepaMHu.

5. C uwenpto npodeccCHOHAIBHOTO POCTa  IONY4aTh
CIIOPTUBHBIC pa3psAAbl IO COMYTCTBYIOLIMM BHIaM
criopta (aJbIUHU3M, CKaloja3aHHe, OpHEHTHUPOBAHHUE
U T.1.).

6. IloBBIIaTh KAaTErOPHIO CIOKHOCTH MapLIPYTOB U HX
BHIOBOE pa3HOOOpa3ue.

7. JlaBaTb  OOBEKTHUBHYIO
MEpPOIPUATHSM.

8. Bnazers HaBBIKAMH aJaNTallid PECYpPCOB CTOPOHHHX
OpraHM3alMii TpH OpTaHM3alUkd W [POBENCHUH
MEPOIPUITHIA.

OLEHKY  IPOBEAECHHBIM

After successful completion of the course,

students will be

1. Beable to organize and conduct a variety of mass
events of sporting and non-sporting nature.

2. To be able to develop a program of events, conduct
marketing research. 3.

3. assess the prospects of new areas of tourism business.

4. To select expediently the workers suitable for business,
to be able to co-operate with the colleagues-managers.

5. For the purpose of professional growth to receive sports
degrees in related sports (mountaineering, climbing,
orienteering, etc.).

6. To increase the category of complexity of routes and
their species diversity.

7. To give an objective appraisal of the conducted
activities.

8. To be able to adapt the resources of third-party
organizations when organizing and conducting events.

Ilpepexeusummepi / llpepexeuzumot / Prerequisites

Typusmonorust Herizaepi; TypHUCTiK KbI3MET
Kayinciziriniy zHerizmepi \ Casxar Kayimnciiri;
TypusmHiH OenceHai TypaepiHiH TEXHUKACH MEH
TakTHKAChl; CHOPTTHIK KOPBIKTAp MEH CasgxaTTapabl
YUBIMIACTBIPY

OcHoBHI Typu3Monoruu; OCHOBBI 6€30MacHOCTH
TYPHCTCKO# JAesTeNsHOCTH\ Be30acHOCTD My TEIeCTBHIA;
TexHrKa ¥ TAKTHKA aKTUBHBIX BUIOB TypHU3Ma;
OpraHu3anys COPTUBHBIX MMOXOA0B M MYTEHIECTBHH.

Basics of tourismology; Basics of safety of tourism
activities \ Travel safety; Technique and tactics of active
types of tourism; Organization of sports trips and travels.

Kypcmuiy kbickawa mazmynot / Kpamkoe codepicanue kypca/ Course summary

CropTTeIK Typu3M. Typiepi »koHe HbICAaHBI OOWBIHIIIA
KIKTEY:  JKODBIKTap,  TPEKHHITEp,  JKapbIcTap,

CroptuBHBI TypusM. Kiaccupukamus mo BHAaM H 110
(dopme: TOXOIBI, TPEKWHTH, COPEBHOBAHMS, ()ECTHBAIH,

Sport tourism. Classification by type and form: hiking,
trainings, rallies, competitions, festivals, exhibitions, rallies.
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¢decruBanbrap, kepmenep, cnerrep.  CHOPTTHIK
Typusmpzeri, CIOPTTHIK, CayBIKTBIPY, OWBIH-CAYBIK
CHIMATHIHAFBl MAMIIBI mapanap. TaKpIpBINTHIK TypHas
yiBIMAAcTeIpy. MekTen OKyIIbUIapbIMEH: Aajla, CaHarT,
JeManbic  KYHIepiH  yHbIMpacTelpy.  TypHCTIK
yiipmenep, cekUMsuiap, COHBIH imiHzae OimiM Oepy
MeKeMeIepi, ayia, ClopT KIyOTapbl KYpbUIBIMBIHIAFbI
xymbicTap. CHOPTTHIK Typu3M Typiepi OolbIHIIA

XKapbICTap. Kemenni Ttypucrik cner. CHOPTTBIK
Typusmpaeri (ecruBanbIap, KOHKYpCTap.
CeMuHapiap,  MacTep-KjaccTap,  KOpHEeKi  ce3

coiieynep. Apamac CropT XoHE KbI3MET Typiepi
OoiibIHIIa OYyKapasblK ic-Iapanappl YHBIMIACTBIPY:
JKapracka epmeney, padTHHr, Oarmapiay, Oapn
OHJICPiHIH CJETTepi; IKOJOrMSIBIK akimsiap. JKa3rbl
Jarepeyiep; JeMaibic  Oasanapel;  caHaTOpHilIep;
CIIOPTTHIK-OWBIH-CAYBIK JKOHE CIIOPTTHIK-CAYBIKTHIPY
KeleHaepi OaraapiiaMachlHIAFbl CIIOPTTBHIK TYPHUCTIK
CHIATTAFbl ic-miapanap. Bykapaiblk ic-1mapamapbiH,
KOFaMJIBIK YHBIMJIAPJIbIH  KayIlCI3MiriH KaMTaMachl3
ery, MKK, KCC, Typusm denepauusiapbiHbIH
YKYMBICHI.

BBICTaBKH, CJIEThl. MacoBble MEpONPHUITHS B CIOPTUBHOM
TypH3Me, CIIOPTHUBHOTO, 03JI0POBHUTEIIFHOTO,
Ppa3BIIEKaTEIHHOTO Xapaxrepa. Opranuzanus
TemaTthHdeckux Typuan. OpraHuzanys IOXOIOB  CO
IIKOJIbHUKAMH: CTENECHHBIX, KaTEerOPHHHBIX, BBIXOJHOTO
nHA. PaboTa TYpHCTCKMX KpYXKKOB, CEKIHMH, B T.4. B
CTPYKTYpe 00pa3oBaTeNbHBIX YYPEXKACHHH, IBOPOBBIX,
CIOPTHBHBIX  KiIyOooB.  CopeBHOBaHHMS TIO  BHJIAM
CIIOPTHBHOI'O TYpHU3Ma. KomruiekcHble TypuCTCKHE
cierbl. DecTHBaIM, KOHKYPCHl B CIIOPTUBHOM TYypHU3ME.
CemuHapsl, MacTep-KJIacChl, HIOKa3aTeJbHbIE
BICTYIUIeHUsl. OpraHu3aiys MacCOBBIX MEPOIPHSITHHA 110
CMEXHBIM BHJaM CIOpTa M JEATEILHOCTH: CKajojla3aHue,
padTHHT, OpHEHTHUpOBaHHE, CJIEThl OapIOBCKOH MECHH;
JKOJIOTMYECKHE aKIWH. MepomnpusiTHs  CIOPTUBHOTO
TYPUCTCKOTO XapakTepa B IporpaMMe JIETHHUX Jlarepei; 6a3
OT/IbIXa; CaHATOPWEB; CIOPTHBHO-PA3BIIEKATENLHBIX U
CIIOPTHBHO-03/IOPOBUTENILHBIX KOMIUIEKCOB. ObecrneueHue
0€30MacHOCTH MAacCOBBIX MEPOINPHUSTHIA, OOIIECTBEHHBIX
oprauuzaiuii, padora MKK, KCC, denepanuii Typuzma.

Masovye events in sports tourism, sports, health,
entertainment. Organization of thematic tours. Organization
of hikes with schoolchildren: sedate, category, weekend.
Work of tourist circles, sections, incl. in the structure of
educational institutions, courtyard, sports clubs. Types of
sport tourism. Complex tourist meetings. Festivals,
competitions in sports tourism. Seminars, master classes,
demonstration performances. Organization of massive
activities in related sports and activities: rock climbing,
rafting, orienteering, rallies of bardic songs; environmental
actions. Activities of a sporting nature in the summer camp
program; recreation centers; sanatoria; sports-entertaining
and sports and recreation complexes. Ensuring the safety of
mass events, public organizations, the work of the IWC,
KCC, the Federation of Tourism.

Ilocmpexsusummepi / Ilocmpekeuszumot/ Postrequisites

Binim Gepy canacblHIaFbl TYPUCTIK KbI3METTI
yitbiMacteipy; beicenai mapmpyrrapia TypUCTIiK
TonThl Oackapy / Typuamaeri HHCTPYKTOPJIBIK,
JAUBIH]BIK .

OpraHuzauuss TYPUCTCKOH  JeATeIbHOCTH B cdepe
oOpa3oBaHUs; YTpaBiIeHHE TYPUCTKOW TpPYNIoOH Ha
aKTUBHBIX Mapuipyrax/ MHCTpYKTOpCKas IOATOTOBKA B
TypHU3Me.

Organization of Tourism Activities in the Field of
Education; Management of a Tourist Group on Active
Routes/ Instructor Training in Tourism.

Kypcmoiy epexuwienikmepi / Ocovennocmu Kypca/ Course Features

TypucTik cunaTTarsl ic-mapanapiasl aepoec
YUBIMACTBIPY

CamocrosTenbHas OpraHU3anus u NPOBENICHUE
MEpONPHATHH TYPUCTCKOTO XapakTepa

Independent organization and conduct of activities of a
tourist character

bazoapnama scemexuici / Pykosooumens npozpammsl/ Programme manager

Ozuenxo H.A. — nedazozuxa evinbimoapulHbly
KaHouoamol, OeHe WbIHbIKMbIPY CHOPM HCIHe MYPUSM
MeopuACy MeH NPAKMUKACH KapeopacviHbvly
Meneepyuici, KaybiMoacmuipbliean npogeccop

Ozuenxo H.A. — kanouoam nedazoeuyeckux Hayx,
3asedyrouas Kageopou meopuu u NPaAKMuKy GuzuecKkou
KYAbIMypbl CHOPMA U MyPU3Ma, acCoyuupO8aHHblll

npogeccop

Ogienko N.A. — candidate of pedagogical Sciences, head of
the Department of theory and practice of physical culture
sports and tourism, associate Professor
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Typuszmoezi 3epmmey Kbizmeminiy He2izoepi /Ocnosvl uccinedosamenvckoii desmenvnocmu ¢ mypusme /Fundamentals of Research in Tourism

Oky makcamul / Yueonasn yenv/ Purpose

Kocibu wmiHmerTepai  OpeIHAAY KE3iHIEC  FHUIBIMHU
HETi3JedreH  miemiMzaep — KaObuigay — MYMKIHZITIH
KaMTaMachl3 €Ty YIIiH CTYJISHTTEep.i FBUIBIMU OiiMHIH
JKaJIbl 3aHABUIBIKTAPBIMEH JKOHE TEHICHIMsUIapbIMEH,
TYpHU3M CallaChIHIAFbl 3ePTTEY SICTEpiHIH TYpiepi MeH
cUnaTTamMalapbIMeH TaHBICTHIPY. [IoHHIH MiHIETTEpI:

— FBUIBIMH  OWJIAyAbl  KaJbIITaCTBIPY,  FBUIBIMU
OUTIMHIH o/licCHaMachl Typabl oiniMaep
JKUBIHTBIFBIH alTy;

—  QJIEYMETTIK-MOJICHU KBI3MET TICH TYPU3MHIH THIiCTI
caylaNapblHa FBUIBIMH JKYMBICTHI JKOcHapyiay MeH
YHBIMIIACTBIPY/IBIH HETi3[IepiH OKBII Oiny;

—Kas3ipri FBUIBIMH QJicTepAi KOJJIaHy HeriziHje
TYpHU3M CajIaChIHIAAFbl MHHOBAIUSUIBIK IICIIIMICP/Ii
i3neyne CTY/ICHTTEPAIH IIBIFAPMAIIBUTBIFBIH
JKaHIAHBIPY.

3HaKOMCTBO CTYIEHTOB C OOIIMMHU 3aKOHOMEPHOCTSIMH U

TEHJICHIIMSIMHA HAYYHOTO ITO3HAHMS, BUJTAMHU U OCOOCHHOCTSIMU

METO/IOB HAy4YHBIX HCCIEIOBAaHUNA B cdepe TypuMa Jyis

obecnieueHus BO3MOXXHOCTH TIPUHSTHS HAyJIHO-

000CHOBaHHBIX peueHuit npu BBITIOJTHCHUH
podeCcCHOHANBHBIX 3a1a4. 3alaud JUCITUILTHHEL:

— ¢dopmupoBanue HAy4YHOT O crocoba MBIILIEHHUS,
NpUOOpeTeHHEe KOMIUIGKCAa 3HAHWA O METOAOJIOTHU
HAy4YHOTO MO3HAHUS,

WM3y4Y€HHE OCHOB IUJIAHUPOBAHUS M OpraHU3alMM HAyYHOU

paboOThl MO  aKTyaJbHBIM  HANPABICHUSIM  COIMATBHO-

KyJIbTYpHOTO CepBHCA M TYpU3Ma, aKTHBU3ALUS TBOPYECTBA

CTYJIEHTOB B TIOMCKE HEOPAMWHAPHBIX pelleHnd B cdepe

Typu3Ma Ha OCHOBE HCIIOJIb30BaHHUS COBPEMEHHBIX HAYYHBIX

METO/IOB.

Acquaintance of students with the general laws and
trends of scientific knowledge, types and characteristics
of research methods in the field of tourism to ensure the
possibility of making scientifically based decisions
when performing professional tasks. Objectives of the
discipline:

— the formation of a scientific way of thinking,

— the acquisition of a complex of knowledge
about the methodology of scientific
knowledge,

— studying the basics of planning and organizing
scientific work in relevant areas of socio-
cultural service and tourism,

— activization of students' creativity in the search
for innovative solutions in the field of tourism
based on the use of modern scientific methods.

Oxvimy namuoiceci / Pesyiomameut o6yuenus | Learning outcomes

KypcTbl cOTTI asgsKTaraHHaH KeiliH

OistiMasymbLiIap

1. Typusm OoiibIHIIA FBUIBIMH 3€PTTEY SJICTEpiHIH
TEOPUSUIBIK  Herizziepi Typayel OinmimuepiH, o3
OeTiHIe KOPBITHIHIBI )KOHE JKAJIbLIaMa TYKBIPBIM
Kacail Oljieli; JaepeKke3lep MeH ojeOueTTep/i
TaHIay, TYPbIC JOUEKCO3 KENTipy MYMKIHIITI;

2. 3eprrey oicTepiHIH AYPhIC KOJIAHBUTYBIH JKYy3ere
achIpajibl, aKIapaTThl XKUHAY, CaKTay, OHACY JKOHE
Tanjgay o/icTepiHe, TYPHUCTIK KbI3METTE
KOJIJAHBUIATHIH aKIMapaTTHIK-oiCTEMETIK
KaMTaMachl3 eTyre mue Oonaabl, HOTIXeIepIi
IYPBIC TYCIHIIpei;

3. Typucrik WHIYCTPHUSHBIH J@MYbIH, TYPHUCTIK
KBI3METTIH HOTIDKENEPiH, HAPBIK KOHBIOHKTYPACHI
MeEH KBI3MET TYpJepiH OoIbKail amap;

4. TypuCTIK KbI3METTI, TYPUCTIK KbI3METTEP HAPHIFbIH
Tajxnay JKOHE Oaramay JIiCIH Oineni,
TYTHIHYLIBIIAPFa KBI3METTEPAI YChIHY JKOHE YCBIHY
Ke3iHe Oaranay marapUIapbIH KOJIaHAIEI,

ITocae YCIICIIHOT 0 3aBEPUICHUSA Kypca
oOy4aromuecst OyayT

1. 3HaTp TeEOpeTHUECKHWE OCHOBBI METOJOB HAYYHOTO
UCCIICIOBAHUS 110 TYypU3MY, YMEHHUsS CaMOCTOSTEIBHO
Jie7aTh BBIBOJIBI M O0OOIIEHHs; CIOCOOHOCTh MOAOUPATh
UCTOYHHKH U JIUTEPaTypy, NPaBUILHO UX LUTHPOBATH;

2. OCcymecTBIATh NPAaBWIBHOE NPUMEHEHHE METOIOB
UCCIICIOBaHUS, BIAJeTh MeTomaMH cOopa, XpaHEHWs,
00paboTku W aHanuza WHGOpPMALUH, WHOOPMALUOHHO-
METOAMYEeCKOro  obecredeHus, NpPUMEHSEMBIMH B
TYPUCTCKOH JeSITeTbHOCTH; TPAMOTHO HHTEPIPETUPOBATD
MIOJTyYEeHHbIE Pe3yIbTAThI;

3. [IporHo3upoBaTh pa3BUTHE TYPUCTCKOW HHAYCTPHUH,
CIIOCOOHBI  MPOTHOZUPOBATH PE3YAbTAThl TYPUCTCKOM
JeATENbHOCTH, KOHBIOHKTYPY PBIHKOB M HOMEHKIIATYPY

yCayr,
4. YMeTp aHaNIM3UpPOBAaTh M  OIEHHUBATH TYPUCTCKYIO
JeATENBHOCTh, PBIHKH TYPUCTCKHX YCIYT, HPUMEHSTH

HaBBIKH OLICHKH B MPOABW)XCHUH W JIOBEICHUH YCIIYT JIO
TOTpeOUTETICIH;

After successful completion of the course, students

will be

1. To know theoretical bases of methods of scientific
research on tourism, ability to draw conclusions and
generalizations independently; ability to select
sources and literature, correctly cite them;

2. Carry out the correct application of research
methods, possess the methods of gathering, storage,
processing and analysis of information, information
and methodological support used in tourism
activities; competently interpret the results obtained,;

3. Forecast the development of the tourism industry, be
able to predict the results of tourism activities,
market conditions and the range of services;

4. Be able to analyze and evaluate tourism activities,
markets of tourism services, apply evaluation skills
in promoting and communicating services to
consumers;

5. To master the information and methodological
support applied in tourism activity; the skills of
independent work with materials on their
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5. TypucCTik KbI3METTE€ KOJJIAHBUIATHIH aKMapaTThIK
KOHE o/icTeMeIiK KaMTaMachl3 eTyni;
MaTepHangapasl OHAeY, Talnay jKoHE KypbUIbIMIay
OoiibIHIIAa ©3 OETiHIIE XYMBIC acay JaFAbliaphl,
FBUIBIMHA TEPMUHOJIOTHSIHBI KOJIIaHa OTBHIPHII, ©3
OWITapbIH XKeTKi3e Oy JaFIblIapblH MEHTepei;

6. TypucTik KbI3MET HOMEHKJIATYPaChlH FhUIBIMH
Herizze jkobayay oJicTepiHe, OJapiabl HapbIKTa
KBUDKBITY MEH JKY3€re achIpy 9JliCTepiHe, TypUCTIK

KBI3METTIH  JYpPhIC  CTPATETHSACHIH  KacayJsl
MEHIepeH;

7. MoceneHi aHBIKTal ajgajbl, OHBI IICITY JKOJIIAPBIH
YChIHA anajbl, 3€pPTTENTeH MaTepualibl ChIHU
TYPFBIIaH Oararnail ajnassl;

8. O3 YKYMBICBIHBIH HOTHXKEJIEPIH KOFaM/IBIK
KOpFraylbl yYUBIMJIACTBIpaAbl, CayaTTbl Cceiled

ananel, ©3 JKYMBICHIHBIH HOTIDKEJICPIH KhICKAIa
JKOHE HAKThl aiTa ajajabl, ©3 Ce3iHIe apHaubl
TEPMUHACPI KOJIIaHAbI.

5. Bnaners MH(POPMAMOHHO-METOANIECKUM
obecrieueHueM, MIPUMEHSIEMBIM B TYpUCTCKOU
JIeATENIFHOCTH; HaBBIKAMH CaMOCTOSTENBbHONH paboThl ¢
MaTepuanraMM IO uX o0paboTke, aHaIU3y U
CTPYKTYPUPOBAHHUIO, HaBBIKaMH JUTEPaTypHOT O
U3JIOKEHUSI MBICIIE ¢ HCIIONB30BaHMEM HAay4dHOU
TE€PMUHOJIOTUH;

6. Bnazerp MerogaMu TPOEKTHPOBAaHUS HOMEHKJIATYPHI
TYPUCTCKHUX YCIYr Ha HAay4yHOH OCHOBE, METOJaMH HX
NPOJBIKCHUSI M pealn3alid Ha pBIHKE, pa3paboTKu
000CHOBAaHHOH CTpaTeruy TYPUCTCKOM JESITENIHOCTH;

7. BeusiBnsaTh mpoOiieMy, NMPEAsIOKUTh CHOCOOBI ee paspe-
HICHHS, YMETh KPUTHYECKH OIEHHBATh H3YYCHHBIN
MaTepHa;

8. Opranu3oBath MyONUYHYIO 3aIIUTY PE3YJIbTATOB CBOEH
paboThI, TPAaMOTHO CTPOHMTH Peub, CIHOCOOHBI KPaTKO H
HarjigsAHO U3JIOXKUTH PE3YJIbTAThl pa6OTbI, HCITI0JIb30BaTh
IIPpHU BBICTYIUICHUU CIICUAJIBHBIC TEPMUHBI.

processing, analysis and structuring, the skills of
literary expression of thoughts with the use of
scientific terminology;

6. To master the methods of designing the
nomenclature of tourist services on a scientific
basis, methods of their promotion and

implementation in the market, the development of a
sound strategy of tourist activity;

7. ldentify a problem, suggest ways to solve it, and be

able to critically evaluate the material studied;

8. Organize a public defense of the results of their

work, be able to speak competently, be able to
present the results of the work briefly and clearly,
use special terms in their speeches.

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

TypusM MapKeTHHTi; AKIapaTThIK-KOMMYHHKAIHSIIBIK
TeXHOJOrusu1ap (arbUILIBIH TITHIE).

Mapxketunr Typusma; MHdopMalmoHHO-KOMM yHHUKAIIMOHHBIE
TEXHOJIOTUH (HA aHTJIUHCKOM SI3BIKE).

Tourism Marketing; Information and Communication
Technologies (in English).

Kypcmuiy kbickauwa mazmynst / Kpamkoe cooeprcanue Kypca/ Course summary

FrouteiMu 3eprreyain amicrepi MeH amicremeci. 3eprrey
MPOLIECIHIH Ke3eHIEPiHIH KYPbUIBIMBI MEH Ma3MYHBI.
FouteiMu  3eprreynep jkoHe OHBIH MoHI. Typusmjueri
FBUIBIMH  3€pTTEYNepAiH epekmenikrepi. MaceneHi
TYXKBIPBIMIAY, FBUIBIMH 3€pPTTEY TAaKbIPBHIOBIH TaHIAY
XKOHE HeTi3/ey, THIoTe3aIapabl TYKbIpbiMaay. FeuieiMu
3epTITeY/iH  TEOPUSUIBIK  ojicTepi.  MapKeTHHITIK
3epTTEYIMiH HETri3ri Ke3eHIepi. 3epTTey omicCTepiHiH
KikTemyi. MapKeTHHTITIK 3epTTey JKyleciHaeri Oakpuiay
JKOHE IKCIEPUMEHT.

Meronpl ¥ METOAOJIOTHS HAaydHOTO HCCIIEIOBaHHUS.
CrpykTypa M COAEpXaHUE 3TAllOB HCCIIEIOBATENBCKOIO
nporecca. Hayunoe HCCcleJ0BaHNE u ero
cymHOCTh. OCOOEHHOCTH  HAay4dHBIX  HCCIENOBaHUNA B
tTypusMe. [loctaHoBKa mpoOsieMbl, BBIOOp W OOOCHOBAaHHUE
TeMBl HAyYHOTO HCCIIENOBaHMA, (OPMYIMPOBKA THIIOTES.
Teoperuueckrue  METOABl  HAy4YHBIX  MCCIEIOBaHUM.
OCHOBHBIE ~ 3Tambl ~ MAapKETHHIOBOTO  HCCIICAOBAHUSL.
Knaccudukamms meroqoB uccnenoBanus. Habmiopenue u
9KCIIEPUMEHT B CHCTEME MapKETHHIOBOTO MCCIIEIOBAHMS.

Methods and methodology of scientific research. The
structure and content of the stages of the research
process. Scientific research and its essence. Features of
scientific research in tourism. Statement of the problem,
selection and justification of the topic of scientific
research, formulation of hypotheses. Theoretical
methods of scientific research. The main stages of
marketing research. Classification of research methods.
Observation and experiment in a marketing research
system.

ITocmpexsusummepi / llocmpexeuszumeut/ Postrequisites

Typrsm MapKETHHT1/ KoHakambliblK | MapKeTHHT Typusma/ MapkeTuHr uraycrtpuu | Tourism Marketing / Marketing Hospitality Industry.
HHIYCTPHUSICHIHBIH MAapKETHHTI. | TOCTENPHUUMCTRA. Planning and Organization of Tourist Business/
TypucTik OW3HECTI jKOCTapiay >oHe yibmpacteipy/ | [ImanmpoBanme W oprammsamus Typucrckoro Omsueca\ | Modeling of Business Processes in Industry Tourism.
Typusm HHJTYCTPHUSICHIHIAFbI OusHec-mporecti | MozenupoBanue OU3HEC-TIPOIECCa B HHIYCTPHH TYPU3MA,

MOJIEIIEY. VHHOBAIIMOHHBIE TEXHOJIOTHH B TyprcTckoii | Innovative Technologies in Tourism Activities/ Project
TypHCTIK KBI3METTEri MHHOBAIWMSIIBIK TexHomorusuiap / | mestenpHocTu\[IpoekTHas — jmestenbHOCTH B mHAyctpum | Activities in the Hospitality Industry
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KonaxxalablUIbIK JKOOAJIBIK
KbI3MeET.
XalbIKapajiblK JKOHE IMIKI TYpU3M TypOIEpeHTHHTI/

XaJIbIKapaJIbIK JKOHE 1IIKi TYpU3M MEHEIKMEHTI.

HUHAYCTPUACBIHAATbI

TOCTENIPUHUMCTBA;
TyporepeiTHHT MEeXIyHapoIHOTO W BHYTPEHHEro Typu3ma/
MeHeKMEHT MEeXAYHapOAHOTO ¥ BHYTPEHHET O TypU3Ma.

Turopereyting International and Domestic Tourism/
Management of International and Domestic Tourism

bazoaprama scemexwici / Pykoeooumens npozpammer/ Programme manager

Ozuenxo H.A. — nedazocuxa eviibimoapulbly
KaHOUOAmbl, OeHe WbIHbIKMbIPY CHOPIN JHCIHE MYPUM
meopusicbl MeH NPAKMUKACHL KapeopacviHblH
MeHeepYWici, KaybMOacmulpbligan npogeccop

Ocuenxo H.A. — kanoudam neoazoesuueckux Hayx,
3a6edyowas Kageopou meopuu 1 RPAKmuKu u3uiecKo
KYIbmypbl CHOPMA U Mypu3Ma, accoyuuposantblll npogeccop

Ogienko N.A. — candidate of pedagogical Sciences,
head of the Department of theory and practice of
physical culture sports and tourism, associate Professor
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Typuszmoi 2etnvimu-adicmemenik kammamacwi emy /Hayuno-memoouueckoe ovecneuenue mypusma/ Scientific and Methodological Support for

Tourism
OKy makcamul / Yueonasn yenv/ Purpose
CTyneHTTepAi FHUIBIMU OiTIMHIH JKaJIbl 3aHIbUTBIKTAPHI O3HakOMIICHHE CTYJICHTOB c obmmu | Familiarization of students with the general laws and

MeH OarbITTapblMEH, TYpPH3M CajlachIHAAFbl FBUIBIMHU
3epTTEey OMICTEPiHIH TYpJiepi MEH epeKIIeNTiKTepiMeH
TaHBICTBIPY, KoCiOM MiHAETTEP/l OphIHIAY Ke3iH/e FHUIBIMU
HETI3/IeIreH mrenrMaep KaObuIIay MYMKIHZITiH
KaMTaMachl3 eTy; FhUIBIMH OWJIay TOCUIIH KalbINTacThIPY,
FBUIBIMH ~ OUTIMHIH ~ 9[iCHAMacel  TypaJbl  OimiMuep
KUBIHTBIFBIH ~ Qlly, QJISyMETTIK-MOJIEHH KbI3MET  IIeH
TYpU3MHIH THICTI cajajapblHia FBUIBIMH  JKYMBICTBI
Kocrlapiay MeH YHBIMAACTHIPYIBIH HETI3NepiH 3eprTey,
Ka3ipri FBUIBIMM ONICTEpAi KOJJaHyFa HETi3JeNreH TypusM
calachlHIAaFbl ~ WHHOBAIMSJIBIK  IICHIIMAEpOl  i3aeyne
CTY/ICHTTEP/IiH LIbIFaPMalIbUIBIFbIH JKaHIaHBIPY.
CryneHtrepai Typu3M OOWBIHIIA SPTYPMI KYPBUIBIMIBIK
MekeMelnepae KociOM  0acKapyIIbUIBIK, —IelarorHKajiblK
JKOHE  YHBIMJIACTBIPYIIBUIBIK — JKYMBICTapFa  JlalbIHAAY
TEOPUSUIBIK aKIapaTThl, 3ePTTEICTIH OOBEKTIre KATHICTHI €H
KeIl TapajiFaH 0acTalKpl TY>KbIPbIMIaMaslapAblH TEOPUSICHIH
3epTTeyi KO3IeH/Ii.

3aKOHOMEPHOCTSIMHU U TCHICHIIUSAMHU HAYYHOT'O MO3HAHWS,
BUIAMH M  OCOOCHHOCTSAMH  METOJIOB  HAYYHBIX
ucciaenoBanuii B chepe TypusMa, Ui 0OECICUCHHS
BO3MOXHOCTH  TPHUHATHS  HAaydHO  OOOCHOBAaHHBIX
pCIICHUH, TPU BBIMOJIHEHUHM NPOGECCHOHATBHBIX 3ajad;
(hopmupoBanue HAYYHOT'O crocoba MBIILICHHS,
NpUOOpEeTeHHEe KOMIUICKCAa 3HAHMA O METOIOJIOTHU
HAyYHOTO IO3HAHWS, W3YYCHHE OCHOB IUIAHHPOBAHUS U
OpraHu3allii  HayyHOW  pabOThl 1O  aKTyaJlbHBIM
HANpaBleHUSIM  COLMANILHO-KYJITYPHOIO — CepBUCAa |
TypI/ISMa, AKTUBU3al U TBOp'-ICCTBa CTyI(CHTOB B IIOUCKEC
HEOpAMHAPHBIX peuleHHid B cdepe Typu3ma, Ha
OCHOBC HCIIOJIb30BaHUA COBpeMCHHbIX Hay‘{HI)IX METOOOB.

[ToaroroBka  CTYIACHTOB K  1npodheCCHOHATBHOMI
YIPAaBJIEHYECKOH, INENArOrMYECKO, U OpPraHHU3aLMOHHOM
paboTe B pPAa3IMYHBIX CTPYKTYPHBIX YYPESKACHHUAX [0
TypuU3My, MpeaycMaTpHBaeT HU3y4YeHHE TEOPEeTHYECKUX
CBEJICHUI1, Teopuii Hanbosee OOIIMX MCXOJHBIX HOHSTHIH,
OTHOCSIIIMXCS K U3y4aeMOMY OOBEKTY.

trends of scientific knowledge, types and features of
scientific research methods in the field of tourism, to
ensure the possibility of making scientifically sound
decisions when performing professional tasks; the
formation of a scientific way of thinking, the acquisition
of a complex of knowledge about the methodology of
scientific knowledge, the study of the basics of planning
and organizing scientific work in relevant areas of
socio-cultural service and tourism, the activation of
students' creativity in the search for innovative solutions
in the field of tourism, based on the use of modern
scientific methods.

Preparing students for professional managerial,
pedagogical, and organizational work in various
structural institutions for tourism, involves the study of
theoretical information, theories of the most common
initial concepts related to the studied object.

OKbimy

amuceci / Pesynomamot o6yuenus | Learning outcomes

KypcTbl cOTTI asgsKTaraHHaH KeiliH

OisriMasymbLiIap

1. FeubiMu  3epTTey  OUiCTEpiH,  TYPUCTIK  KOHE
PpeKpeanusuIbIK ic-1apanapya pecypcrap MEH
LIBIFBIHAAP/IBI naianany/pH QJIeyMETTIK-
SKOHOMHUKAJIBIK THIMILIITiH Oaranay amicTeMecid Oineni;

2. ©3 OecriHIIE  KOPBITBIHABLIAD  Kacaydbl  JKOHE
JKAITBIIAYIBI 6ineni, 3epTTey HOTIKENEPiH
MPAKTHKABIK TYPHU3M KbI3METIH/IE KOJIaHAIBI;

3. Jlepexke3nep MeH oaeOueTTepAl TaHIAWUABL, OJaAP/bI
IYPBIC JTOHEKCO3NeH i, oJapapl eHAey, Taljay >KOHE
KYpbUIBIMIay OOMBIHIIA MaTepHalgapMeH o3 OeTiHIe
JKYMBIC JKacay JlaFbUIapblHa HE;

4. FbulbIMH TEPMHHOJIOTHSIHBI KOJJIaHA OTHIPBIIN, OMJIBI
omedu TypAe KepceTy MaFapUIaphIH JaMBITYIBI Oiei;

ITocae YCIICHIHOTI 0 3aBEPUICHUS Kypca

oOyuaromuecst OyayT

1. 3Hare METOIBI HAyYIHBIX HCCIIeIOBAHNM,
METOJJOJIOTHIO  OLEHKH COLUAbHO-9KOHOMHUYECKOH
3¢ PEKTUBHOCTH UCIIONBL30BAHUSI PECYPCOB U 3aTpaT B
TYPHUCTCKO-PEKPEALIOHHON AEATETHHOCTH;

2. YMerp  caMOCTOATENBHO  JeNaTh  BBIBOIBI W
00001IIeHNS, IPUMEHSATh PE3YIbTaThl UCCIEAOBAHINA B
TIPAKTUYECKOW TYPUCTCKOU JAESATENBHOCTH;

3. IlonGupare HCTOYHUKH U JHUTEPATYPY, MPABHILHO HX
LOUTHPOBATh, BIAJETh HABBIKAMH CAaMOCTOSTEIBbHON
paboTHI ¢ MaTepHalaMH 0 UX 00pabOoTKe, aHATH3Y H
CTPYKTYPHPOBAHHIO;

4. YMmers BbIpa0aThIBaTh HABBIKM  JIATEPATYPHOTO
W3II0KEHUS MBICIEH C HCHONb30BAHMEM HAYYHOU

After successful completion of the course, students

will be

1. To know the methods of scientific research, the
methodology of evaluation of socio-economic
efficiency of the use of resources and costs in tourist
and recreational activities;

2. To be able to draw conclusions and generalizations
independently, to apply the results of research in
practical tourist activity;

3. To select sources and literature, to cite them
correctly, to master the skills of independent work
with materials on their processing, analysis and
structuring;

4. To be able to develop skills of literary presentation
of thoughts with the use of scientific terminology;

5. Master the methods of collecting, storing,
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5. AKmaparThl JKHHAy, CcakKTay, OHAEy JKoHEe Taljaay,
TYPHUCTIK  KBI3METTE  KOJJIAHBUIATHIH  aKMapaTThIK-
o/licTeMENTiK KaMTaMachl3 €Ty 91iCTEPiH MEHI€pei;

6. 3eprTey omicTepiH AyphIC KONJAHYIbI, HOTHXKEIEP.i
TYCIHIIpyi Oinei;

7. 3epTTenreH MaTepHaiIbl CHIHA TYpPFBIAAaH Oarayaysibl,
QJIBIHFaH FBUIBIMU-TEXHUKANBIK aKMapaTThl TajJIay.lbl,
IIBIHJBIKKA ©31HIIK KO3KapachlH aHBIKTay/bl, OHBI
JTYHHCTaHBIMHBIH 6aceIM KylenepiMeH
0aliTaHBICTRIPYIBI OLICII;

8. YHeMmi FBUIBIMU-3€PTTEY KYMBICTAPBIH JKYPTi3e/i, OHbIH
iTiHJE HApbIKTa CYPAaHbICKA W€, FHUIBIMU KBI3METTE
QJIJIBIHFBI KATaPIIbl 3ePTTEY 9/IiCTEPiHE He.

TEpMHHOJIOTHH;
5. Bmagers meromamu cOopa, XpaHeHus, oOpaOOTKH u
aHaJM3a nH}popManuy, nH(popMannoHHO-

METOJJMYECKOr0  Oo0ecreueHusl,
TYPUCTCKOH JesATETbHOCTH;

6. YMeTb NpaBWIBHO PUMEHSTH METO/IBI UCCIIEJOBAHMS,
MHTEPIPETHPOBATH TOJyICHHBIE PE3YIIbTATHI;

7. YMeTh KpUTHYECKH OLIEHWBATh M3yYEHHBI MaTepHal,
AQHAJM3UPOBaTh IOJYYEHHYI0O Hay4HO-TEXHUUYECKYIO
uH(popManuio, ONnpenensTh COOCTBEHHOE OTHOIIEHUE
K peajbHOCTH, COOTHOCHTh €€ CO CIIOKHUBIIMMHMCS
MHUPOBO33PEHUECKUMH CUCTEMAMU;

8. Bectu perymspHyr0 HucCCleIOBaTeNbCKyl0 paboTy, B
TOM qucie NPUKIIaIHbIC UCCIIeJOBaHMS,
BOCTpe6OBaHHbIe Ha PBIHKE, BJIAJACTh NEPEIOBLIMU
UCCIENOBATEeNbCKUMHA ~ METOIMKAMH B HAy4HOM
JIeATENbHOCTH.

NpUMCHACMBIMU B

processing and analyzing information, information
and methodological support used in tourism
activities;

6. To be able to apply research methods correctly, to

interpret the results obtained;

7. To be able to critically evaluate the studied material,

to analyze the obtained scientific and technical
information, to determine one's own attitude to
reality, to correlate it with the existing worldview
systems.

8. Be able to conduct regular research work, including

applied research in demand in the marketplace,
possess advanced research methods in scientific
activity.

Ilpepexeuzummepi / Ilpepexeuszumot / Prerequisites

Typusmornorust Heriznepi.

TypusmHin OenceHii TypiepiHiH TEXHUKAChl MEH
TaKTHKACHI.

Typusm MeHeKMEHTI.
AKMapaTThIK-KOMMYHHKALHSUTBIK TEXHOJIOIHSUIaP
(aFbUIIIBIH TUTIHAE).

OCHOBBI TypU3MOJIOTHU.

TexHHUKa 1 TAaKTHKa aKTUBHBIX BUJOB TYpU3Ma.
MeHeKMEHT Typusma.
WudopmMalmoHHO-KOMMYHHKAIIMOHHBIE TEXHOIOrHK (Ha
AHTJIMHACKOM SI3BIKE).

Fundamentals of Tourismology.

Techniques and Tactics of Active Tourism
Tourism Management

Information and Communication Technologies (in
English)

Kypcmuiy kvickauwia mazmynst / Kpamkoe cooeprcanue kypca/ Course summary

FouteiMu  3eprrey  omicremeci.
KYMBICBIHBIH oxicremeci. 3eprrey KYMBICBIHBIH
HOTW)KENEPIH YChIHY HbICaHbl. Typusmjueri 3eprrey
ozicTepi. Onedu Ko3aep/l KHUHAY KOHE 3epTTey d/iCTeMECI.
Frutbivu KbI3METTer1 3aMaHayu KOMITBIOTEPITIK
TexHomorusmap.  bakputay — Tecrimepi  JKoHE — ornapra
KOWBUIATHIH Tananrtap. Typu3Maeri CTaTUCTHKAJIBIK dJicTep.
3epTTeyi JKocmapiay epexenepi )KoHe OHbI CTATHCTHKAIBIK
oHzey. Typu3MIEri CTaTHCTHKANBIK TalJayAblH HerisTi
TYCiHIKTepi MEH KYpbUIBIMBL. Toyenmi >KoHEe Toyenci3
alfHBIMAITBI Typasl TYCIHIK. Ceber-canmmapIbIk
OaifTaHBICTApIBIH KOPPETSAIHSCH JKOHE Oaracel.
Toxipubemik skocmapimapasiH  Oip  Typi. ToxipuOeHiH
HET3ATITL.  DKCIEpUMEHT  HOTIDKENIEPIH  TalmayIblH
JIOTHKAJIBIK JIiCTEPI.

Mogensney. 3eprrey

Merononorus HaydHOro uccienoBanus. MonenmpoBaHue.
Mertoarka Hay4IHO-HCCIIENOBAaTENbCKOW paboTel. Dopma
MPE/ICTABIICHUs] PE3YNIbTATOB HAyYHO-UCCIIENOBATEIbCKON
paboTel. MeTompl HayYHBIX HCCIEIOBAHUN B TYypH3ME.
Meroauka c6opa U U3ydeHHs JTUTEPaTYPHBIX UCTOUHHUKOB.
CoBpeMeHHbIE KOMIIBIOTEPHBIE TEXHOJIOTMH B HAyIHOH
JeaTenbHOCTH. KOHTpONbHBIE NCTIBITAaHKS M TPEOOBAHMA K
HuM. CrathcTHdyeckne MeTonsl B Typusme. llpaBuia
IUTAHUPOBAHUSA HCCIEJOBAaHUA M €ro CTaTUCTHUYECKas
obpabotka.  OCHOBHBIE  TOHATHS W CTPYKTypa
CTaTHCTHYECKOT0 aHanmu3a B TypusMe. [loHsatne o
3aBUCUMON u HE3aBHCHUMOM TIEPEMEHHOM.
Koppensimonsass B3anMOCBS3b M OLEHKA IPUYUHHO-
CJIECTBEHHBIX CBSI3€EH. Pa3HoBUIHOCTE
9KCIIEPUMEHTAIBHBIX TUIAaHOB. BammaHocTs SKcnieprMenTa.

Methodology of scientific research. Modeling.
Methodology of research work. A form for presenting
the results of research work. Research methods in
tourism. The methodology of collecting and studying
literary sources. Modern computer technology in
scientific activity. Control tests and requirements for
them. Statistical methods in tourism. Research planning
rules and its statistical processing. Basic concepts and
structure of statistical analysis in tourism. The concept
of a dependent and independent variable. Correlation
and evaluation of cause and effect relationships. A kind
of experimental plans. The validity of the experiment.
Logical methods for analyzing experimental results.
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| Jlorumaeckue MCTOJbI aHaJIM3a PE3YJIbTATOB SKCIICPUMCHTA. |

Ilocmpexsusummepi / Illocmpekeuszumwt/ Postrequisites

Typusm mapkeTunri/ KoHakkalbUTBIK HHIYCTPUSCHIHBIH
MapkeTuHTi. TyprucTik OM3HECTI XKocmapiay *KoHe
yitbiMaacteipy/  Typu3M MHIYCTpHSCBHIHIAFBI OM3HEC-
nporecti Mozeney. TypUCTiK KbI3METTET1 HHHOBALIMSIIBIK
TexHonorusuiap / KoHakKaiabuIbIK HHITYCTPHSCBIHIAFbI
KOOANBIK KbI3MeT. XaIbIKapalIblK )KoHE 1IIKI TYpH3M
TyponepedTHHr1/ XaJbIKapaJblK jKoHE 1IIKI TYpH3M
MEHEKMEHTI.

MapxkeruHr Typu3ma/ MapxkeTusr WHYCTPHH
rocrenpuuMcTBa.  [lmaHupoBaHwme W OpraHH3aLUS
TypucTcKoro O6usHeca/ MopenupoBanue Ou3Hec-mporecca
B MHJIYCTpUU Typu3Mma; VIHHOBaIMOHHBIE TEXHOJOTWH B
TYpUCTCKO# nesTenbHOCTH/[IpoeKkTHAs JAesITEeNbHOCTh B
WHYCTPHH TOCTENPUIMCTBA; TyponepeiTuar
MEKAYHApOJHOTO U BHYTPEHHEr0 Typu3Ma/ MeHeHKMEHT
MEKAYHApOJHOTO U BHYTPEHHETO TYpH3Ma.

Tourism Marketing / Marketing Hospitality Industry.
Planning and Organization of Tourist Business/
Modeling of Business Processes in Industry Tourism.
Innovative Technologies in Tourism Activities/ Project
Activities in the Hospitality Industry

Turopereyting International and Domestic Tourism/
Management of International and Domestic Tourism

bazoaphama scemexwici / Pykoeooumens npozpammsr/ Programme manager

Ozuenxo H.A. — nedazocuxa eviibimoapuliblly KAHOUOAMb,
OeHe WbIHBIKIMBIPY CIOPI JCIHE MYPU3M MEOPUSICHL MEH
NPAKMUKACHL KADeOpacuiHblly MEeHeepyulici,
KaybIMOACmulpbLI2an npogeccop

Ocuenxo H.A. — kanoudam neoazoeuyeckux Hayx,
3a6edyiowas Kageopou meopuu U RPAKmuKu Qu3uiecKol
KYIbmypbl CHOPMA U Mypu3Ma, accoyuupo8aHHblil
npogeccop

Ogienko N.A. — candidate of pedagogical Sciences,
head of the Department of theory and practice of
physical culture sports and tourism, associate Professor
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Konarrcannsinolk canacol KacinopwvlHOApbIHbIY YUbIMOACHbIPYULbLTBLK-UIADY AWBLIbIK KbizMemi/  Op2aHu3ayuoHHO-X03A1UCMEEHHAA
deamenvHocms npeonpusmuil chepol 2cocmenpuumcmea/ Organizational and economic activity of enterprises in the field of hospitality

OKy makcamul / Yueonasn yenv/ Purpose

Typucrik kemeHnepai 6ackapy epeKIIeNiKTepi Typasisl

TYCIHIK  KaJbINTAacTBIPY, TYPUCTIK  KeUIEHAEPIiH

YHBIMIACTBIPY KYPBUIBIMBIHBIH — €pEeKIIeNiKTepl MeH

e3apa OalTaHBICHIH 3€PTTEY:

— Kasipri  KE3CHIEri  TYPUCTIK  KeIICHICPIIH
epEKILEIiKTePIH aHbIKTAY;

—  Kasipri TYPHUCTIK KelleHep KBI3METIHIH

epEeKILeIiKTepiH 3epTTeY;
— TYPHCTIK KeUIeHJIEp CalachlHIAFbl HOPMATHBTIK-
KYKBIKTBIK Oa3aHbl TNy,

dopMHpOBaHHE
yIpaBleHUsT NPEeaIpUATHIMU

MPEACTABICHUS 00 0COOEHHOCTSIX
cdepbl  TOCTENPUUMCTBA,

M3y4eHUe 0COOCHHOCTEH M B3aUMOCBSI3el OpraHU3aIlMOHHOMN
CTPYKTYPHI IPEANIPUATHI c(hepbl TOCTEPUUMCTBA!

BBISBJIEHHE OCOOEHHOCTEH TYPUCTCKUX KOMILICKCOB
Ha COBPEMCHHOM J3TaIl€ pa3BUTUA;

U3ydeHHE  OCOOEHHOCTEH  yCIyr  COBPEMEHHBIX
TYPUCTCKHUX KOMILJIEKCOB;
aHaNM3 HOPMAaTUBHO-TIPaBOBOW 0a3el B  cdepe

TYPUCTCKUX KOMILICKCOB;

Formation of ideas about the features of management of
enterprises in the field of hospitality, the study of the
peculiarities and interconnections of the organizational
structure of enterprises in the field of hospitality:
— ldentification of features of tourist complexes at
the present stage of development;
— Study of the features of the services of modern
tourist complexes;
— The analysis of the normative-legal base in the
sphere of tourist complexes;

—  TYPHCTIK KOCITIOPBIHIBI Oackapymarel | — HM3yd4eHHE pPOJM  OPraHHU3alHOHHO-XO35HCTBEHHON — The study of the role of organizational and
YHBIMIIACTBIPY-IIAPYALIBUIBIK ~ KBI3METTIH  POIiH JIEATENILHOCTU B YIPABICHUU MPEANPUITHIMU Chepbl economic activity in the management of
3eprITey. rOCTENPHUHUMCTBA. enterprises in the field of hospitality.

Oxvimy namuoiceci / Pezyiomameut 06yuenus | Learning outcomes

KypcTbl ¢oTTi agKTaraHHaH KeliiH

OisiMasymbLIap

1. Typucrik keuieHaep cajiacblHIaFrbl HOPMATHBTIK-
KYKBIKTBIK ~ 0a3aHblH pesiH  Ouremi;  KociOu
GyHKUMSIApAbl  OpbIHAAY Ke3iH/Ae TYBIHAANUTHIH
MIH/ICTTEp/I HICIIe.

2. Typucrik kemeHaepai YWbIMIACTBIPY HEri3lepiH,
TYPHCTIK  KEUIEHJEpAl  KapXKbUIBIK  Tajjay
o/licTeMeciH OlTyiH KepceTei.

3. KapXbpUIBIK MEHEIDKMEHT (YHKLIUIAphl apKbLIbI
TYPHUCTIK KEIICHJIEP/iH IePCOHANBIH Oackapy
MOceJIelepiH TYCIHY/Il KepceTei.

4. Typucrixk KemeHAepIiH KbI3METIH YHBIMIACTBIPY
)KQHE JKOCIIapiay IPUHIUIITEPIH KOIAaHa bl

5. HapbpIKTBIK SKOHOMHKA IKaFJalbIHOA TYPHUCTIK
KeIIeHACPAIH  KapXKBUIBIK  ECENTUIrH  KYpy
omicTeMeciH MEHrepe/i.

6. Typucrik KemieHJepai Kocmapiay »XoHe Oara
Oenriney TocuIIepiH KOJIIaHab.

7. Typuctik WHAYCTpHUS KOCIOPBHIHAAPHIHBIH EHOEK
YKBIMIapBIHJA )KYMBIC JAFIbUIaPIH MEHI€PreH.

8. Ic xy3iHzae miapyambUIbIK KbI3METTI XKYPridy YIIiH

ITocJie ycnemHoro 3aBepuieHusi Kypca
oOy4aromuecst OyayT

1.

3HaTh pOJIb HOPMATHUBHO-NIPaBOBOi 0a3pl B cdepe
TOCTENIPUMMCTBA; pelaTh 3ala4d, BO3HHUKAIOIIME IPH
UCIIOJHEHNH TTPO(ECCUOHANBHBIX (QYHKIINH.

3HatTh OCHOBBI OpraHU3aLn WHIYCTPUH
TOCTENPUMMCTBA, METOIAWKU (DMHAHCOBOTO aHAIM3a
NPEeNpUATHI HHAYCTPUH TOCTEIPHHUMCTBA.

[lonumate  BONPOCHI  yHpaBICHUS  IIEPCOHAIOM
NPENPUATHI HHOYCTPUH TOCTEIPUIMCTBA C IOMOLIBIO
GyHKIMH PUHAHCOBOTO MEHEKMEHTA.

[IpuMeHATh NMPUHIMIIBI OpTaHU3alMU U IUIAHUPOBAHUS
JeATENbHOCTH NPEINPHATHI cepbl TOCTEPUIMCTBA.
Bramers  meronmkoii  cocTaBieHHs — (DMHAHCOBOU
OTYETHOCTH MpPEANPHATHH cdepsl TOCTENPHUMCTBA B
YCIIOBUSIX PHIHOYHOW SKOHOMHKHU

HUcnonb3oBath TpUEMbI TUIAHUPOBAHUS u
IeHO00pa30BaHUs TIPEeIIPUITHNA cepsr
TOCTETIPUIMCTBA.

Brnanets HaBBIKaMH paboTBI B TPYHOBBIX KOJJIEKTHBAX
MIPEATpUSTHI c(hepbl TOCTENPUUMCTBA.

[TpumensTh Ha MIPaKTHKE COBPEMEHHBIC

After successful completion of the course, students will
be

1. Know the role of the legal and regulatory
framework in the field of hospitality; solve
problems arising in the performance of professional
functions.

2. To know the basics of the organization of the
hospitality industry, the methods of financial
analysis of enterprises of the hospitality industry.

3. Understand the issues of personnel management of
hospitality industry enterprises through the
functions of financial management.

4. Apply the principles of organization and planning of
hospitality industry enterprises.

5. To master the methodology of financial reporting of
enterprises in the hospitality industry in a market
economy.

6. To use the methods of planning and pricing of
enterprises in the field of hospitality.

7. To master the skills of work in the labor groups of
the enterprises of the sphere of hospitality.

8. To apply in practice modern information
technologies for conducting economic activity, to
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Ka3ipri 3aMaHFBl aKMapaTTHIK TEXHOJIOTHSIIAPIBI
KOJIJJaHAJBl, MIAPYaIlbUIBIK KBI3METTI JKETUIIIpY
YKOJIJTAPBIH KAJBIITACTHIPAJIEI.

I/IH(I)OpMaIII/IOHHLIe TEXHOJIOI' JJIA BCACHUA
XO03SHCTBEHHOU ACATCIIBHOCTH, TCHCPUPOBATL IIYTH
COBCPIICHCTBOBAHUS X035 CTBEHHOU JCATCIIBHOCTHU.

generate ways of improving economic activity.

Ilpepexeuzummepi / Ilpepexeuszumot / Prerequisites

Kocinkepiik marmapuiap Herizaepi, Typuamzeri 3epTrey
KbI3METiHIH Herizaepi/ Typusmai FBUIBIMA-OIiCTEMEITIK
KaMTaMachI3 eTy, Typu3M MapKeTUHTI

OCHOBBI
UCCIICIOBATEIbCKON JieITeNbHOCTH B Typm3Mme / HaydHo-
METOANYECKOe o0eceueHne Typru3Ma, MapKeTHHT TypU3Ma.

OpeaApHUHUMATCIIBCKUX HaBBIKOB, OCHOBEI

Basics of Entrepreneurial Skills, Fundamentals of
Research in Tourism/ Scientific and Methodological
Support for Tourism, Tourism Marketing

Kypcmuiy kbickawa mazmynst / Kpamrkoe codepicanue kypca/ Course summary

Typucrik  KemieHAEpIiH  KIKTedyi  JKOHE  OHBIH
¢ynximsinapel.  TypHCTIK KeleHJep/AiH Kypambl MeH
KypbutbiMbL. [1IuKi3aT xoHE Tayapiap KOPBIHBIH MOHI,
oNmapaelH  Typyiepi. TypHCTIK KEImICHISPiH  KaJIlbl

kipici. TypucTik KemeHOepAiH HETi3ri  KopJiapsbl.
Typucrik KemeHaep/AiH aliHaIbIM Kapaxatbl. TypHCTIK
KEIIEHEPiH  KbI3METKepJepiHe eHOEKaKpl Teuey.
Typucrik kemeHaepaeri KbI3METTEp/iH ©31HIIK KYHBI.
Typuctik  Kemienaepre caiblk  caly. TypHCTIK
KeIICHICPiH Kap KbI-DKOHOMHUKAJTBIK KbI3METIH
xKocrapiay (QyHKIMsIapel MeH omuicrepi. TypHcTik
KeleHaepAiH  Tuimaimiri. Typucrik — KeuieHaepueri
09CeKeNecTiK.

Knaccudukanus TypUCTCKUX KOMIUIEKCOB U €ro (DYHKITHH.
CocTaB M CTPYKTypa TYPUCTCKMX KOMILIEKCOB. CyIIIHOCTh
3amacoB ChIpbS M TOBapoOB, HMX BHABL BanoBoil goxon
TYPUCTCKUX KOMILICKCOB. OCHOBHBIC (OHIBI TYPHCTCKHUX
KOMILIEKCOB.
KOMILIEKCOB.
KOMILIEKCOB.
KoMIUIeKcax. HanorooOyoxxeHne TYpHUCTCKHX KOMIUIEKCOB.
OyHKIIMM U
SKOHOMHUYECKOH JEATeNTbHOCTH TYPUCTCKHX KOMIUIEKCOB.
O heKTUBHOCTh TYPUCTCKHX KOMILIEKCOB. KoHKypeHnus B
TYPUCTCKUX KOMIUIEKCaX.

OOGopoTHbIe cpencraa
Omnara Tpyga paOOTHUKOB
CebecrouMoCTh ~ yCIyr B

TYPUCTCKUX
TYPHUCTCKHX
TYPUCTCKUX
(rHAHCOBO-

METObI TUIaHUPOBAHUSA

Classification of tourist complexes and its functions. The
composition and structure of tourist complexes. The
essence of stocks of raw materials and goods, their types.
Gross income of tourist complexes. Fixed assets of tourist
complexes. Working capital of tourist complexes.
Remuneration of workers of tourist complexes. Cost of
services in tourist complexes. Taxation of tourist
complexes. Functions and methods of planning the
financial and economic activities of tourist complexes.
The effectiveness of tourist complexes. Competition in
tourist complexes.

Ilocmpexsusummepi / [locmpexeuszumwt/ Postrequisi

tes

Typucrik kacinopsiHabl iepcoHan s dackapy/ Typuzm
CaJachblHAAFbl  KOPIOPATHBTIK  MOJACHHET  JKOHE
KbI3MeTKepiepai 0Oackapy, XasbIKapalblK JOHE IIIKi
TypU3M TypONepeHTHHT1 / XanbIKapasiblK JKOHE 1IIKI
TypU3M MEHEIDKMEHTI, TYPUCTIK KOCIHOPBIHAAPIBIH
KapKbUIBIK-IIIApYyalbuIblK  Kbi3MeTi/ Typusmpueri Oara
oenriney

VYrpaBieHHe MEpCOHATIOM TYPUCTCKOTO HPENIpHATHS /
KopropaTuBHas KynbTypa M yIpaBieHHE IIEPCOHAIOM B
chepe TypusMa,
BHYTpPEHHEro Typu3Ma/ MeHEMKMEHT MEXIyHapOIHOTO H
BHYTPEHHETO
JeATENbHOCTD
IlenooOpa3oBaHue B TypHU3MeE.

TypornepeTUHT  MEXAYHAapOOHOIO U

DuHAHCOBO-X 03AMCTBEHHAS
npennpusThil/

Typu3Ma,
TYPUCTCKHUX

Management of the Personnel of the Tourist Enterprise/
Corporate Culture and Personnel Management in
Tourism, Turopereyting International and Domestic
Tourism/ Management of International and Domestic
Tourism, Financial and Economic Activity of Tourism
Enterprises/ Stocking in Tourism

bazoapnama scemexuici / Pykosooumens npozpammel/ Programme manager

LIxeapenxo H.C.- aza okbimyuivl, mypuzm macucmpi

LlIxeapenxo H.C. — cmapwuuii npenooasamens, Mazucmp
mypusma

Shkvarenko N.S. - Senior Lecturer, Master of Tourism
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Emoey-cayvikmuipy mypuzminin pekpeayuanvix, pecypcmaput / Pekpeayuonnuie pecypcol neuedno-0300posumenvrnozo mypusma / Recreational

Resources of Seductive-Optimistic Tourism

OKy makcamul / Yueonasn yenv/ Purpose

CryneHtrepai PpeKpeausIbIK pecypcrapMeH,
JKYHEIIepMEH, TYPHCTIK UTepyMEH jkoHe KazakcTaHHBIH
op  Typii  aWMakTapblHOa  TYPU3MIL  JaMBITy

MEPCIEKTUBAIAPBIMEH, COHIAW-aK FHUIBIMHBIH HETI3ri
TEOPUSUTBIK ~ KOHIEMIUSUIAPl MEH TEPMHUHOJIOTUSIIBIK,
annapaTbiIMEH TAHBICTHIPY, PEKPEANMSIIBIK KYHeaepaiH
namybiHa Ka3akcTaHHBIH KOHE IIET CNACPIiH OpTYpii

O3HaKkoOMJIEHHE CTYAEHTOB C PEKPEallMOHHBIMU pecypcami,
PEeKpealioOHHBIMU CUCTEMAaMH, TYPUCTCKOM OCBOEHHOCTBIO U
MEepCIEeKTUBAMM PA3BUTHUS TypU3Ma B Pa3IMYHBIX PETHOHAX
Mmupa u Kazaxcrtana, a Takke ¢ OCHOBHBIMH TE€OPETUYECKHMHU
KOHLIENIMSIMA M TEpMUHOJIOTHYECKUM amlapaToM HayKH,
olpezeNeHne
BIIMSTHUS

obrrecTna
Pa3IUYHBIX

3HAUYEeHUSA IS
MIPUPOHO-PECYPCHBIX

COBPEMEHHOT0
(akTopoB

Familiarization of students with recreational resources,
recreational systems, tourism development and tourism
development prospects in various regions of the world
and Kazakhstan, as well as with the main theoretical
concepts and terminological apparatus of science,
determining the value of the influence of natural -
resource factors of various regions of Kazakhstan and

OHIpJepiHiH  Taburu-pecypcThiK  (hakToprmapsiHbIH | peroHoB Kasaxcrana u 3apyOexHbix cTpaH Ha passutue | foreign countries on the development of recreational
Ka3ipri KOFaM YIIIiH 9CepiH aHbIKTaY. PEeKpearioHHbIX CHCTEM. systems.
Oxovimy naomuoiceci / Pesynomameut o6yuenus | Learning outcomes

KypcTbl ¢oTTi agKTaraHHaH KeliiH

oiniMmanymbLIap

1. Pexpeauusiblk ojeyerTi Oarajiay NPUHIMITEPiH
KOHE  TYypH3M  OOBEKTUIEpIH  pEeKpearysuIbK
Oaramnay/ bl apTTHIPY XKOJIJAPBIH Oliei.

2. TaOurum  pecypcrapabl  YTBIMIBI  mHaiiianany
YKOHIHJIET ic-1Iapanap/pl 33ipiiey KoHe iCKe achipy
JaFbUIapblH  TapUXHM JKOHE MOJCHH  Mypa
AJIEMEHTTEpl peTiHAe JaHMA(QTTBIH HEFYPIIbIM
MaHpBI3[bl  EPeKUICNIKTEpiH  CaKTail  OTBIPBIN
KOJIIaHa/BI.

3. AyMaKThIH pecypcThIK oneyeriHe Oara Oepeni;
OHIp/IH TYPUCTIK-PEKPeaIHsIIbIK aneyeriH
CUIIATTal b

4. TaOufu OpTaHBIH JKEKENEreH JJIEMEHTTEpiHe Oara
Oepeni;

5. Tabwrm opra MeH  TYPHCTIK
CyOBEKTICIHIH SKOHOMMKAJIBIK
apachIHaFbl KATBIHACTAP JKYHECIH Kypapbl.

6. Empzey-caybIKTBIpY Typu3Mi caJjlaceiHIa
YABIMAACTBIPY JKOHE JKOCIapiiay NPHHIUNTEPIH
KOJIIaHA/IBI.

7. EMpney-caybIKTBIpY TYpU3MiH JTAMBITY/IBIH
MaKcaTTapbl MEH MiHACTTEPiH TYCIHEII.

8. 3eprrey MocenenepiH MICUIYAIH HETI3i peTiHae ap
TYpHl aKmapat Ke3IepiMeH, aKHmapaTThl i3IeyMeH

HUHIYCTpHS
KBI3METI

ITocJie ycnemHoro 3aBepuieHusi Kypca

oO0yuyarommecsi OyayT
1.

3HaTh NPUHLMUIIBI OIIEHKH PEKPEalliOHHOT0 MOTEHIIHAaIa
U TIYTH TIOBBIIICHHUS PEKPEALMOHHBIX OL[EHOK OOBEKTOB

Typu3Ma.

[lpuMeHATs HAaBBIKM pa3pabaTKM W peann3anuu
MEpONPUATUH [0 PalMOHAJIBHOMY MHCIOJIB30BAHUIO
HPUPOITHBIX pecypcos, c COXPaHEHUEM u
NOAJEp)KaHUEM  Hauboliee  3HAYMTENBHBIX  4EpT
JaHamadra, Kak ~ OJIEMEHTOB  HCTOPHUYECKOIO |

KyJIbTYPHOTO HacIeIus.
JlaBaTh OLIEHKY pECypCHOMY MOTEHLHMANTy TEPPUTOPHH;
XapaKTepu3yeT TYPUCTCKO-PEKPEAllMOHHBIM IOTEHIINAT

pervoHa.
JlaBaTb OLEHKY OTZAEIbHBIM 3JIEMEHTaM NPUPOAHON
cpensl,

VYcranaBnuBaTh ~ CHCTEMY  B3aUMOCBSI3EH  MEXKIY

NPUPOIHON CpeAod U XO3SAMCTBEHHOH NEATEIbHOCTBIO
CyObeKTa TYpUCTKOW HHITyCTPHU.

[IprMeHATh MPUHIUIIBI OPTaHU3AINH U IDIAHUPOBAHUSA B
obacTu Je4eHOHO-0310p OBUTEIHHOTO TypH3Ma.
I[loHnMaTe mTenmu © 3ama4d  pa3BUTHA  JiedeOHO-
03JIOPOBHUTEIBHOTO TypH3Ma

[IpoBOOUTP KOMIDIEKCHYIO paboTy ¢ pa3iIudHBIMU
TUIaMH WHGQOPMAIMOHHBIX HMCTOYHHUKOB, IIOWCKA W
cucTeMaTH3auyd WHGOpPMAIMA KaK OCHOBBI PEUICHUS

After successful completion of the course, students

will be

1. Demonstrates knowledge of the principles for
assessing recreational potential and ways to

increase recreational assessments of tourism
facilities.
2. Applies skills in the development and

implementation of measures for the rational use of
natural resources, with the preservation and
maintenance of the most significant features of the
landscape, as elements of historical and cultural
heritage.

3. Provides an assessment of the resource potential of
the territory; characterizes the tourist and
recreational potential of the region.

4. Gives an assessment of the individual elements of
the natural environment;

5. Establishes a system of interconnections between
the natural environment and the economic activity
of a tourist industry subject.

6. Applies the principles of organization and
planning in the field of medical tourism.

7. Understands the goals and objectives of the
development of health tourism.

8. Carries out comprehensive work with various
types of information sources, search and
systematization of information as the basis for
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JKOHE KYHeleyMeH KeIIeH I )KYMBIC JKYPTi3ei.

| HCCIICA0BATCIIbCKUX 3aJa4.

| solving research problems.

Ilpepexeuzummepi / Ilpepexeuszumut / Prerequisites

Typusmonorust Herizzepi, DKOIOTHSIBIK TYPU3M

| OCHOBBI TYPH3MOIOrHH, DKOIOTHUECKHIl TYPH3M.

| Fundamentals of Tourismology, Ecological tourism

Kypcmuiy kbickawa mazmynst / Kpamrkoe codepicanue kypca/ Course summary

Ennin, eHipIiH, ayMaKTBIH pPEKPEAlUIIBIK PECypCTaphbl

MeH PpeKpeanusuIbIK QJeyerTi. Pexpeanustbix
pecypcTapabiH KIKTEIYI. TaOuFu-KIMMAaTTHIK
PpeKpeanusuIbIK pecypcrap: 0aJIbHEONOTHSLTBIK,

OammiblkneH empaey, (urorepamus. Cy pecypcTapsi:
TEHi3 KY-POPTHI, Keijep, ©3eHAep, Cy KoiManapsl
Kopiiaran OpTaHbIH peKpealsuiblk pecypcerapbl. Tay
Karqainapel eMJey-CaybIKTBIDY TYPU3MIHIH oJeyeTi
perinne. Emney-caywsikTeipy TypusMi. berncenmi >xone
nac-TuBTI (opmanap. JKajrel xoHe epeKile dcep eTymiH
TaOUFU-KITUMATTHIK (axTopiapb (xaHalHAIBIM
KapJUOXKYyHeci; TipeK-KUMBUI ammaparhl, >xykke, I[lu-
HIeBapHUTENbHAS XKYHe xoHe T. 0.). Onemae, TMJI Men
Kaszakcranma emjaey, OHANTY, >KaJIbl JEHCAYIBIKTHI
HBIFAUTY YyIIiH TaOMFM pecypcrapabl —NaijanaHy
TOXKipHrOeEci. OHIpAiH  peKpealusuIbIK-CaybIKThIPY
oneyeriH Oaranay KOMIIOHEHTI pETiHAE MapIIPYTThIH
TEXHUKAIBIK-TAKTHKAJIBIK o3ipyieMeciHig JKAJIIIBI
reorpadUsiIbIK  aHBIKTAMachl.  OJIKeTaHy  TaOMFH-
KIUMAaTTHIK 3eprreyaep: JKammer KmmmaTTeik, rumpo-
rpaduKaibK, (QEHONOTUSIIBIK JKOHE T.0. peKpearusuIbiK
pecypcrapapl  OaranmaynaeslH — Oip  Oemiri  periHze.
Kasakcran PecrnyOnukacet Men Kocranait oOnbIchIHzIa
JKaJITIBI JKOHE apHAIbl eMIiK-CAYBIKThIPY TYPHU3MI.

PekpeanoHHble pecypchl W PEKPEaliOHHBIA IOTEHIUAI
CTpaHBlI, perHoHa, TEpPUTOPHUHL. Knaccudukanus
PEeKpealmoHHbIX  pecypcoB.  [IpupomHO-KIMMaTHYECKHe
peKpeanoHHbIe pecypcsr: 0aJbHEOJIOTHYECKHE,
rpszenedenre, Qurorepanus. BoaHbele pecypchl: Mopckue
KYpOPTHI, o3epa, pekH, BOJIOXPaHHUITUIIA.
OO1IeknMaTHiecKie peKpealMoHHble  pecypchl. ['opHble
YCIOBUS ~ Kak  NOTEHIMal  JIe4eOHO-03/I0pOBHTEILHOTO
TypuzMa. JleueOHO-030pOBUTENBHBIA TypH3M. AKTHBHBIE U
naccuBHble (opMmbl. [IpupomHo-knumatuueckue (GakTopbl
obmero u crnenuUIecKoro BO3ACHCTBHS (KapAHOCHCTEMA
KpPOBOOOpallleHHe; OMOPHO-IABHUIATENBHBII anmnapar, HepBHasl,
NUIIeBapuTebHas cucteMa U T.0.). ONBIT HCHOJNB30BaHUS
MPUPOIHBIX PECYPCOB Ul JICUEHHs, peaOuuTalms, oOIero

ykperuieHuss 31opoBbsi B mupe, CHI' u Kasaxcrane.
Oo1ereorpaduyeckas CrpaBKa TEXHUKO-TaKTUUECKOI
pa3paboTKu  Maplipyra  KaKk  KOMIIOHEHT  OLIGHKH
PEKpEalIOHHO-03/I0POBUTENBHOIO  TOTEHLMJIA  PETHOHA.

KpaeBenueckue npupOJHO-KINMAaTHYECKHE HCCIEAOBAHUS:
o0LIeKIMMaTHUecKue, ruaporpaduueckue, (eHOIOrnYecKue
M JAp. KaK 4YacTb OIEHKH PEKPEalOHHBIX PeCcypCcoB.
Uudpactpykrypa: obmas W chenuainpHas — JieueOHO-
O37I0pOBUTENBHOTO Typu3Ma B PecnyOnmukm Kaszaxcran u
Kocranaiickoii obsactu.

Recreational resources and recreational potential of a
country, region, territory. Classification of recreational
resources. Natural and climatic recreational resources:
balneological, mud therapy, herbal medicine. Water
resources: sea resorts, lakes, rivers, reservoirs. General
climatic recreational resources. Mountain conditions as
a potential for health tourism. Health tourism. Active
and passive forms.

Natural and climatic factors of general and specific
effects (cardiopulmonary circulation; musculoskeletal
system, nervous, digestive system, etc.). Experience in
using natural resources for treatment, rehabilitation,
general health promotion in the world, the CIS and
Kazakhstan. A geographic summary of the technical and
tactical development of the route as a component of the
assessment of the recreational and health potential of the

region. Local climatic studies: general climatic,
hydrographic, phenological, etc. as part of the
assessment of recreational resources. Infrastructure:

general and special health tourism in the Republic of
Kazakhstan and the Kostanay region.

Ilocmpexeusummepi / Ilocmpexeuszumwt/ Postrequisites

Xaneikapaiblk — TypusMm  reorpadusicel,  TypucTik
KBI3METTIH KYKBIKTBIK Herizfaepi/ TypHCTIK KbI3MeT
ncuxoJyorusicel, bimiM Oepy camachlHOArel TYPHCTIK
KBI3METTI YWBIMAACTHIPY, XalbIKApaNbIK >KOHE IIIKi
TypU3M TYpOIEpeHTHHTI/ XaNbIKapaiblK J>KOHE 1IIKI
TYpU3M MEHEPKMEHTI

Il'eorpadus mexayHapogHOTO Typu3Ma, lIpaBoBBIE OCHOBEI
TYPUCTCKOM  mesitempHOCTH/ ~ llcMXOmorust — TYpHCTCKOM
nearensHocTH, OpraHu3anust TYPUCTCKOM JESITENbHOCTH B
chepe obOpazoBaHms, TypOHEpEeHTHHT MEXIYHAPOAHOTO W
BHYTPEHHETO Typu3Ma/ MEHEIKMEHT MEKAYyHa-pOTHOTO M
BHYTPEHHETO TypHU3Ma

Geography of international tourism, Legal Basis for
Tourism Activity/ Psychology of Tourism, Organization
of Tourism Activities in the Field of Education,
Turopereyting International and Domestic Tourism/
Management of International and Domestic Tourism

bazoapnama scemexuiici / Pykosooumens npozpammsl/ Programme manager

Llxsapenxo H.C.- aza okblmyuivl, mypuzm macucmpi

LlIxeapenko H.C. — cmapwuii npenooageamens, Mazucmp
mypusma

Shkvarenko N.S. - Senior Lecturer, Master of Tourism
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3 Kypc CTyJleHTTepiHe apHAJIFaH 3JIeKTHUBTIK MmoHjaep /

DJIeKTHBHbIE TUCHUILIMHBI VISl CTYAEHTOB 3 Kypca

Konarrcainvinotk undycmpuscel/ Hnoycmpus cocmenpuumcmea / Hospitality Industry

OKy makcamul / Yueonasn yenv/ Purpose

Bomamak

MaMaHJapAblH KOHaKX(aﬁHBIHBIK

WHIIyCTPHSICHl CalachlHAa >KYHEJIeHTeH OLTiMIi KoHe
KOHaK YH LIapyallbUIBIFBIH YHBIMAACTHIPY OOMBIHIIA
TyciHikTepai wurepyi. KoHaKkKalIbIIBIK HHIYCTPHUSICHI
KOCINOPBIHAAPBIHBIH JKYMBIC 1CTEYlI TYpalbl TEOPHUSUIBIK
OiTiM anmy/ibl, COHIaW-aK oNapAblH KOHAK YH KbI3METiH
Oackapy >koHE YHBIMIACTBIPY CaJachIHIA MPAaKTHKAJIBIK
KOciOM JaFfpulapAbl MEHIepylH KAMTHTBIH TYpU3M

0akaJaBpbIH

JalplHaya  KeIeHAl  TAcligeMeHi

KaMTaMachl3 eTeTiH kKaFaainap xacay.

OcBoenue OymymumMu CIeMaINCTaMU
CHCTEeMaTH3MPOBAaHHBIX 3HAaHWH B  00JacTH  HMHAYCTPHA
TOCTENPUUMCTBA U TpeACTaBICHUHA 10  OpraHu3aluu
TOCTUHUYHOTO X03s1iicTBa. Co3nanue yCJIOBUH,

00eCTeYNBAOIINX KOMIUICKCHBIH TIOAXOM TPU MOATOTOBKE
OakajaBpa Typu3Ma, BKIIIOUAIOIIUHA KaK MOJTy4eHUE CTYJCHTaMH
TEOPETUYCCKUX 3HAHUN O (DYHKIIMOHHUPOBAHUHU MPEIANPUSITHN
TOCTUHUYHOW WHIYCTPHH, TaK U YCBOCHUE MMH IPAKTUYECKUX
npo(eCCHOHANILHBIX HABBIKOB B O0JACTH YNpPABICHHH H
OpraHM3aly TOCTHHUYHBIX YCIIYT.

The development by future specialists of systematic

knowledge in the field of the hospitality industry and
ideas on the organization of the hotel industry.

Creation of conditions providing an

integrated

approach to the preparation of a bachelor of tourism,
which includes both students gaining theoretical
knowledge about the functioning of the hotel industry

enterprises

and their practical skills in the

management and organization of hotel services

Oxvimy namuoiceci / Pezyiomamut 06yuenus | Learning outcomes

KypcTbl ¢oTTi agKTaraHHaH KeliiH
OisiMasymbLiIap

1

KoHak yii miapyanibUIbIFbIHBIH €PEKIIEIITiH ecKepe
OTBIPBIN, KOHAK YWIeplae TypucTepre KbI3MeT
KepceTy MacelleliepiH Oie/i.

Keizmer KepceTyIiH 0CBI callaCbIHJAFbl
KbI3METTEPIiH camachl KaJbIITacaTblH HAKTHI
KaFainapapl,  OpHAJACTBIPY  KypajJapbIHbIH
CBIHBINITAMACKIH OLJIe/Ii.

Konak vyitnepae Typucrepre KbeI3MET KepCETy
MocenenepiH, KOHaK YH  MHAYCTPHACHIHBIH
TYpPHUCTIK cCajachlHAa KbI3MET KOpCETy Camachl
KaJIbITacaThIH HAKThI JKaFAailmapapl Oaramanbl.
Kazakcrangarbl KOHAaK YH  MHIYCTPHUSCHIHBIH
OpTYpii  Ke3eHAEpiHOE  JaMYBIHBIH  TapUXu
epeKIIeIiKTepl Typabl OiTiMAepai MEeHrepei.
Konmak  yif  mapyallsUIBIFBIHBIH — HETi3AepiH
MEHTepesi.

ArnraH  OimimMzaepiH
KOJIIaHAaTBI.

KoHak vyit WHAYCTPHICH KOCITOPBIHAAPBIHBIH
MaKcaTTaphl MEH MiHACTTEPiH TYCIHEII.

TIPAKTUKAJIBIK KBIBMECTTC

IMocuae YCIICIIHOT 0 3aBEPUICHUSA Kypca

oOy4aromuecst OyayT

1. 3nate mpobieMbl 0OCTYKHBAaHUS TYPUCTOB B TOCTHHUIIAX C
y4eTOM CrelU(pUKH TOCTUHUYHOTO X035IHCTBA.

2. 3HaTh KOHKpETHbIC YCJIOBHS, MPHU KOTOPBIX (OPMHUpYETCs
KauecTBO YCOyr B JaHHOM cdepe 00CITyKHUBaHMS,
KITacCU(UKALHIO CPECTB pa3MEIICHUS.

3. OnenuBath TpOOJNEMBI OOCITY)XMBaHUS TYPUCTOB B
TOCTUHMIIAX, KOHKPETHbIC YCJIOBHS, MPU  KOTOPBIX
(dbopMupyercss KauecTBO YCAyr B TYpUCTCKOW cdepe
UHIYCTPUU TOCTETIPUUMCTBA.

4. Brmagerp 3HaHHUSMH 00 HCTOPHYECKHUX OCOOEHHOCTSIX

pa3BuTHs  rocTUHUYHOM uHAycTpun B Kazaxcrane Ha

pa3HbBIX 3Tamax.

Brnaznets 3HaHMSMU OCHOB TOCTUHHUYHOTO XO3MCTBA.

IIpumeHsAT  TNONy4YEHHBIE 3HAHUSA B [PAKTUYECKOH

JEATEITBHOCTH.

7. TlommMaTe TeNW ¥ 3aJa9d TPEANPHATHH TOCTUHHIHON
HHITyCTPHH

8. YMerp aHaJIM3UPOBATh PHIHOK IOCTABIIUKOB YCIYT

o

After successful completion of the course,
students will be

1.

Know the problems of serving tourists in hotels,
taking into account the specifics of the hotel
industry.

To know the specific conditions under which the
quality of services in this sphere of service is
formed, the classification of accommodation
facilities.

to evaluate the problems of tourist service in
hotels, the specific conditions under which the
quality of services is formed in the tourism sphere
of the hospitality industry.

Knowledge of the historical peculiarities of the
development of the hotel industry in Kazakhstan
at different stages.

Knowledge of the fundamentals of the hotel
industry.

To apply the acquired knowledge in practical
activities.

Understand the goals and objectives of the
hospitality industry.
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8. Kemmerrepai jkeTKi3yIi HapbIFBIH TAIIAN aTajbl.

8. To be able to analyze the market of service
providers

Ilpepexeuzummepi / Ilpepexeuszumut / Prerequisites

Typucrik KbI3METTiH Kayincizaik Herizzuepi / Casxar
Kayinci3airi; TypuzMosorust Heriznepi.

OCHOBBI O€30ITACHOCTH TYPHUCTCKOW JAEATEIIEHOCTH/
BesonacHocTh myTemectBuii; OCHOBBI TYPH3MOJIOTHH.

Bases of Safety of Tourist Activity/ Travel Safety;
Fundamentals of Tourismology.

Kypcmuiy kbickawa mazmynst / Kpamrkoe codepycanue kypca/ Course summary

KoHak yi# WHIyCTPUSICBIHBIH HeTi3ri yrbiMaapbl. KoHak

yi  Oum3HeciHiH  JaMy  Ke3eHaepi, KOHaK YH
[IaPYallbUTbIFBIHBIH epeKIIenikTepi, Kazakcran
PecniyOnukachiHmarsl KOHAK YH  HMHIYCTPHUSCHIHBIH
Mocenenepi JKOHE OHBIH TYPHCTIK calaMeH e3apa
OaiIIaHBICHL.

Kaszipri 3aMaHFbl KOHAK YiIi Oackapy: KOHAK YHIepIiH
HETi3ri  KbI3METIHIH  NPHUHIMOTEPi, MeXaHU3MAEPi,

MOJIENbJIEPl KOHE OJap/bIH KbI3MET €Ty epeKIICTiKTepi.
ONeMIiK KOHAKXaWIbUIBIK WHIYCTPHSCHIHBIH Ka3ipri
AaMy TECHACHUMSIAPHIL.

OCHOBHBIC TOHATHS TOCTHHHYHOW HMHIYCTPHUH. DTAIlbl
pas3BUTHS TOCTUHUYHOTO OuzHeca, 0COOEHHOCTH
TOCTHHHYHOTO XO35/CTBa, MPOOJIEMbl TOCTHHHYHON HHIYCTPUH
B PecniyOnuke Kazaxcran u ero B3aumMOCBSI3€il C TYpUCTCKOU

OTpaciIbIo.

VYmpaBineHue COBPEMEHHOW TOCTUHHIEH: NPUHLUIIBL,
MexaHu3Mbl, Mmozenu OCHOBHBIE CIYKObl TOCTHHUI U
ocobeHHOocTH WX  (yHKuuMOHHpoBaHus.  CoBpEeMEHHbIE

TCHACHIIMN pa3BUTHUA MHpOBOﬁ HHAYCTPUU I'OCTEIPUHMCTBA.

The basic concepts of the hotel industry. Stages
of the development of the hotel business, features of
the hotel industry, problems of the hotel industry in
the Republic of Kazakhstan and its interrelations with
the tourism industry.

Management of a modern hotel: principles,
mechanisms, models The main hotel services and the
features of their functioning. Current trends in the
development of the global hospitality industry.

Iocmpexsusummepi / Illocmpexeuszumot/ Postrequisites

KoHaxxainbuibIK cajacel KOCIIIOPBIHIAPBIHBIH
YHBIMIACTBIPyIIBUIBIK-IIAPYAIIBUIBIK KBI3METI;
TypucTik KoCINOPBIH ITEpPCOHANBIH Oackapy/

Typusm canacelHAAFsl KOPIOPATHBTIK MOJCHUET JKOHE
KbI3MeTKepIepi backapy;

KoHaxKainbUIbIK Canackl KCIMOPBIHAAPBIHBIH KapiKbI-
[IAPYAIIBUIBIK KbI3METI.

OpraHu3alMOHHO-X035ICTBEHHAs JIESTENbHOCTD HPEANPUITHI
cepsl TOCTEIPUUMCTBA; VYnpasnenue HIEPCOHAJIOM
TypucTckoro mnpeanpustus / KoprmopatuBHas KyabTypa H
yIpaBJieHHEe TIepcoHajIoM B chepe TypusMa; PuHaHCOBO-
XO35IMCTBEHHAs]  AEATEIbHOCTb  INPEANPUATHI chepsl
TOCTENPUUMCTBA.

Organizational and economic activity of enterprises in the fielg
of hospitality; Management of the Personnel of the Tourist
Enterprise/ Corporate Culture and Personnel Management in
Tourism; Financial and Economic Activity of enterprises
in the field of hospitality

bazoaphama scemexwici / Pykosooumenv npozpammot/ Programm

€ manager

TI'ypckasa U@ — Kazaxcman PecnybauxacviHvly eHoex
CIHip2eH mypusm HYCKaywblCbl, Mypusm MAazucmpi, asa
OKbIMYULDL

Typckas U.@. — 3acayscennsiti uHCMpPYKMop mypusma
Pecnybruxu Kazaxcman, macucmp mypusma, cmapuiuil
npenooasames

Gurskaya I.F.
— honored tourism instructor of the Republic of
Kazakhstan, master of tourism, senior lecturer
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Konax yit unoycmpuscet scone mypusm ungppaxypoiiovimot / I'ocmunuunas undycmpus u ungppacmpyxkmypa mypusma / Hotel Industry and

Infrastructure of Tourism

OKy makcamul / Yueonasn yenv/ Purpose

Typu3sm xoHe KOHaK Vil ”HPPaKYPBUIBIMBI CajlaChIH/IaFbI
HETI3r1 outimMai  urepy, KOHaKy#  KOHUEHIMSICHIH
KaJBIITaCThIPY, MeWpaMXaHaJbIK KbI3MET KOPCETYy >KOHE
TYPHCTIK KOCIOPBIHAAPIBIH KBI3METTEPIH KOPCETY.

OBnazieHWe  OCHOBHBIMM  3HaHMAMH B 00JacTH
MH(PAaCTpyKTYyphl Typu3Ma W TOCTHHHYHON WHIYCTPHH,
(opMupOBaHHE MOHATHS O TOCTUHHYHOM, DPECTOPAHHOM
CepBUCE,  TPEJOCTaBISAEMBIX  YyCIyrax  TypUCTCKUMH
TpeNPUSITUSIMH.

Mastering the basic knowledge in the field of tourism
and hotel industry infrastructure; the formation of the
concept of hotel, restaurant service, provided by
tourist enterprises.

OKbimy H

amuceci / Pesynomamot 06yuenus | Learning outcomes

KypcTbl ¢oTTi agKTaraHHaH KeliiH

oitiMmanymbLiap

1. Typusm KypbUIbIMBIHBIH HET13T1 YFBIMIAPbIH,
UH(PAKYPBUIBIMHBIH XKIKTENyiH Olies.

2. KazakcTraH/bIK TypUCTIK HAPBIKTBIH €PEKIIeTIriH
€cKepe OTHIPBIT, PeCyOIrKaaa Typu3M
UH(PAKYPHUIBIMBIH JJAMBITY MpoOIeMalapbiH OLTe/I.

3. Konak yiepze Typucrepre KbI3MeT KOpCeTy
MOaceJIeJIepiH, TYPUCTIK KbI3MET KOPCETY CallaChIH/IaFbl
KBI3METTEP/IIH Canachl KAJIbIITACATBIH HAKTHI
Karaannapapl Garanaipl.

4. FouibiMu 3epTTey SZiCTEPIH MEHI'CPreH KIHE OChI
3epTTeyJepAiH HOTHKENEPiH MPAKTUKAIIBIK TYPUCTIK
KbI3METTE KOJIJIaHy.

5.  KsI3MeTTiH 5KOHOMHKAJIBIK THIMIIITT MEH
HMHHOBAIMSUIBIK OaFBITTBUILIFBIH 00BEKTUBTI
Garayaiiipl.

6. KoHak yi MHIYCTPUSICBIHAAFBI HAPBIK MOHUTOPHHT
omicTepiH >KOHE 3epTTey KbI3METiHIH KOJITaHOaIbI
omicTepiH KOJAaHAIbI.

7. KoHakTap/bl KapChl ally )KOHE HIBIFAPBII Caly
JIaFIBICHIH, KEYIIIEpre KbI3MET KOPCETY ITUKACHIH
MEHI'epIreH.

8. KoHak yii OU3HECIH KYPri3y/aiH KOIOTHSUIBIK SHEPTHS
YHEMJISHTiH HRICAHJAPHI MEH 9MIiCTEPIiH €HTi3el.

Ilocae YCIICHIHOT0 3aBEPUICHUS Kypca

oO0yuyarommecsi OyayT

1. 3HaTh OCHOBHBIE MOHATHS WH(PACTPYKTYpHI TypU3Ma,
KiaccuuKanuo HHOPACTPYKTYpHI.

2. 3HaTh npoONeMbl pa3BUTHS MHOPACTPYKTYPhI TypuU3Ma
B pECIyONUKe C YYETOM  CIEeHH(UKH Ka3aXCTAHCKOTO
TYPHUCTCKOTO PBIHKA.

3. OrmneHuBath NPOOJIEMBI OOCIYKHBAaHUS TYpPUCTOB B
TOCTHHHMLAX, KOHKPETHBIC  YCIOBHS, HPH KOTOPBIX
(dopMupyeTcss KayecTBO YCIyr B TYPHUCTCKOW cdepe

00CITY>)KUBAHHSL.
4. Bmamerp MeTOZaMH HAy4YHBIX HCCICIOBAHUN U
NPUMEHEHUSI Pe3ylIbTaTOB JTUX HCCICIOBAHUN B

MIPAKTUYECKON TYPUCTCKOW JESATENBHOCTH.
5. OOBeKTHBHO OLICHHUBATH SKOHOMHYECKYIO

3G PEKTUBHOCT  AEATEIBHOCTH W WHHOBALMOHHYIO
HaIpaBJICHHOCTb.

6. IlpuMmeHsTh  METOOBI  MOHHTOPHHIA  pBIHKA  H
MIPHKJIATHBIC METO/IBI HCCIIeI0BATENBCKON

JEATENTFHOCTH B TOCTUHUYHON MHIYCTPHH.

7. Brmagere HaBBIKAMH BCTPEYH W MPOBOAOB TOCTEH,
STHKON OOCITY)KHUBAHUS TIOCETUTENECH.

8. BuenpsaTth sKo0JI0rUUEcKHe 3HEprocoeperaromue GopMal
1 METOABI BEACHH TOCTHHUYHOIO OM3Heca.

After successful completion of the course,
students will be

1.

2.

Know the basic concepts of infrastructure of
tourism, the classification of infrastructure.

To know problems of development of tourism
infrastructure in the republic taking into account
specificity of the Kazakhstan tourist market.
Evaluate the problems of tourist service in hotels,
the specific conditions under which the quality of
services in the tourist sphere of service is formed.
To own methods of scientific research and
application of results of these researches in
practical tourist activity.

To evaluate objectively the economic efficiency
of the activity and innovation orientation.

To apply methods of market monitoring and
applied methods of research activity in the hotel
industry.

To master the skills of meeting and seeing off the
guests, visitor service ethics.

To implement environmentally friendly, energy-
saving forms and methods of the hospitality
business.

Ilpepexeusummepi / Ilpepexeuzumot / Prerequisites

Typuctik KbI3METTIH Kayinci3mik Herizaepi / Casxat
Kayincizairi; Typusmonorust Herizaepi.

OCHOBBI 0€30MTACHOCTH TYPHUCTCKON AEATEIEHOCTH/
BesonacHocT myTemectBuit; OCHOBBI TypH3MOJIOTAH.

Bases of Safety of Tourist Activity/ Travel Safety;

Fundamentals of Tourismology.
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Kypcmuiy kbickawa mazmynst / Kpamrkoe codepicanue kypca/ Course summary

Typuctik  WHQPaKYpBHUIBIMHBIH ~ HETi3Ti  YFBIMIApHI,
KOHAKKaWIBIK KCIOPBIHAAPABI XKiKkTey xkykeci. KoHak yit
Ou3HECIHIH KYpPBUIBIMBI Me€H (QYHKIUSUIAphl, KoJaay
KbI3METTEPIH [aMBITy TY)KBIPBIMAAMachl, KOHAKXaHIIBIK
WHAYCTPYSCHIHBIH ~ HETI3ri  mpomexaypanapbl.  Konak
Yislep/iiH Heri3ri KbI3METTEepi KoHE ONlap.blH JKYMBIC icTey
epeKIIeITiKTepi. OnemMaeri KOHAaK yi om3Hecl
KOpPHOpAlMsCBIHBIH ~ KalbllTacy Tapuxbel. KoHak  yi
KOPHOPAIMSCHIHBIH EpPEeKIIEeNiKTepi MEH KbI3METI. OJIeMIiK
KOHAKKaWIBUIBIK WHIYCTPUSCBHIHBIH JaMYbIHIAFbl Ka3ipri
3aMaHrbl ypaicrep. KoHak yi MapkeTHHTI joHe Oacekere
kaOinerriniri. Konak yi Ou3HeciH YHBIMAACTHIPY/ABIH
HETi3Ti yJriiepi.

OcHOBHBIE TIOHATHA 00 WH(PACTPYKType TypusMma, O
cucTeMe KiacCH(UKAIUK TPENPHUATHH TOCTENPHUMCTBA.
CTpyKTypsl M QYHKIWH TOCTHHHYHOTO OM3HECa, KOHIIEIIINI
pa3BUTHS BCIIOMOTATEIbHBIX CIIY)KO, OCHOBHBIX IPOLEAYP
cepbl MHAYCTPUH TOCTENpUUMCTBA. OCHOBHBIE CITY)KOBI
TOCTHHHII U 0COOCHHOCTH WX (pyHKUIMOHHpoBaHMA. Vctopus
(opMHpOBaHUs, COBPEMEHHOE COCTOSHHE T'OCTHHHYHBIX
koprioparii  Mupa. OCOOCHHOCTM W HAIPaBIICHHS
JeATENILHOCTH TOCTHMHUYHBIX Kopropauuid. CoBpeMeHHbIE
TEHJCHIIUH pa3BUTHS MHUPOBOH HHLyCTPUH
TOCTENPUUMCTBA. locTruHMYHBIH MapKETHHT u
KOHKYPEHTOCIIOCOOHOCTh. OCHOBHBIE MOJIENM OpraHU3aINU
TOCTUHHUYHOTO JIeNa.

Basic concepts of the tourism infrastructure, the
classification system for hospitality enterprises. The
structure and functions of the hotel business, the
concept of development of support services, the basic
procedures of the hospitality industry. Basic services
of hotels and features of their functioning. History of
formation, the current state of hotel corporations in the
world. Features and activities of hotel corporations.
Modern trends in the development of the global
hospitality ~ industry.  Hotel = marketing  and
competitiveness. The basic models of organization of
hotel business.

Iocmpexsusummepi / Illocmpekeuszumot/ Postrequisites

KoHakkalnblUIbIK canacsl KOCITOPBIHIAPBIHBIH
YHBIMIaCTHIPYIIBUIBIK-IIAPYaLIBUIBIK KbI3METI;

TypucTik KOCIOPBIH ITEpCOHANBIH OacKapy/

TypusM canachlHIaFrbl KOPIOPATHBTIK MOJCHHUET KOHE
KbI3MeTKepIepi backapy;
KoHakkalablIbIK — Cajlachl
LIAPYalIbUTBIK KbI3METI.

KOCIIOPBIHAAPBIHBIH ~ KapiKbl-

OpFaHHSaHHOHHO-XO3HﬁCTBCHHaﬂ JACATCIIBHOCTD
npennpusTHii  cepbl  TOCTENPUUMCTBA; Y IIpaBlICHHE
MEepPCOHAIOM TypHCTcKoro npennpusitus / KopropartuBHas
KyJAbTypa W YIpaBlIeHHE NEPCOHAIOM B cdepe Typusma;
DUHAHCOBO-XO03MCTBEHHAs JIEATEIBHOCTh  IIPEANPUATHIA
cepbl roCTeNPUUMCTBA.

Organizational and economic activity of enterprises in the fielg
of hospitality; Management of the Personnel of the Tourist
Enterprise/ Corporate Culture and Personnel Management in
Tourism; Financial and Economic Activity of enterprises
in the field of hospitality

bazoaphama scemexwici / Pykosooumens npozpammot/ Programm

€ manager

TI'ypckasa U@ — Kazaxcman Pecnybnuxacvinvly eHoex
CIHipeen mypusm HYCKAyublCbl, Mypusm Ma2ucmipi, aza
OKbIMYULbL

Typckas U.@. — 3acnyscennsiti uHCMpYKmMop mypusma
Pecnybnuxu Kazaxcman, macucmp mypusma, cmapuiuii
npenooasames

Gurskaya I.F.
— honored tourism instructor of the Republic of
Kazakhstan, master of tourism, senior lecturer
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Typucmik Kbizmemme mamak, Hcone maoenuem cepeucin yuvimoacmulpy / Opzanu3zauyus numanusa u Kyaibsmypa cepeuca 6 mypuchnicKoi
deamenvnocmu / Organization of a Food and Culture of Service in Tourist Activity

OKy makcamul / Yueonasn yenv/ Purpose

TamakTaHyapl YHBIMAACTBIPYABIH OPTYPIl TypiepiMeH
TaHBICTBIPY: CTAIIHOHAPIIBIK, KOIIIIIENi, CIOPTTHIK KOPBIKTAP
MeH casxaTrap OapbIChIHIA. OIIEYeTTI KIMEHTTEpIiH JXac,
KOH(ECCUSIBIK, VIITTBIK, eMIiK-METUIIMHAITBIK
EpPEKIICITIKTEPIH €CKePEe OTHIPHII, CAHUTAPJIBIK-THTHCHAIBIK,
TEXHOJIOTHUSIIBIK, (DU3HOJIOTHSJIBIK CTaHAAPTTAPMEH JKOHE
TaMaKTaHy HOPMAaJlappIMCH TaHBICTBIPY, KOHaK Y,
MelpaMxaHa KbI3METi, TYPHCTIK KOCITOPBIHAAP YCHIHATHIH
KBI3METTEp TypaJibl TYCiHIK Oepy.

O3HaKOMHTH C Ppa3IMYHbIMU (bOpMaMI/I OpraHu3alnuu
MATaHUA: CTAllMOHAPHOEC, BBIC3AHOC, B XOAC CIIOPTHBHBLIX
IIoXo40B H HyTemeCTBHﬁ. Ilo3HakoMHuUTE ¢ CaHUTapHO-
TUTUCHUYCCKHUMH, TCXHOJIOIMYCCKHUMMU, (I)I/I3I/IOJ'IOFI/I‘{eCKI/IMI/I
CTaHJapTaMyu U HOPpMaMH IUTaHUA C YUYCTOM BO3PACTHLIX,
KOH(I)eCCI/IOHaJ'IBHBIX, HallMOHAJIbHBIX, JIeueOHo-
MCAUIUHCKUX ocobeHHocTel NOTCHIHAJIBHBIX KIIHMCHTOB,
JaTb TMOHATUE O TOCTUHHUYHOM, PECTOPAaHHOM CEPBUCE,
yciayrax, np€aoCTaBJIICMbIX TYPUCTCKUMU MPCANTPUATHAMU.

To familiarize with various forms of the
organization of a feed: stationary, leaving, during
sports campaigns and travel. To acquaint with
sanitary-hygienic, technological, physiological
standards and nutrition norms, taking into account the
age, confessional, national, medical and medical
features of potential clients, to give an idea of the
hotel, restaurant service and services provided by
tourist enterprises.

OKbimy H

amuceci / Pesynomamot 0o6yuenus | Learning outcomes

KypcTbl ¢oTTi agKTaraHHaH KeiliH

oiniMmanymbLIap

1. Mogenuer Oefiri peTiHAC CEPBHUCTIH TEOPHSUIBIK
HETI3JIepIH;  JKEKe  CEPBUCTIH  EpeKIIeNiKTepiH;
CEpBUCTIK  KBI3MET TYPJIEPiH; KbI3MET  KOPCETY
MPOLIECIHIH TAKTHUKACBIH OLIeIi.

2. Konak yimepme TypucTepre KpI3MET  KOPCETY

MaceJIeNnepin Oiei.
3. Ocbl KbI3MET KOPCETY CajachlHAA KBI3MET KOpCEeTy

camachl ~ KaublITACaTBIH  HAKTHl  JKaraaisiapisl,
OHIMJIPJIIH ~ WIBIFBIC  HOPMAJapblH, MA3ip MEH
palMoHIapabl  Jkacay  OOMBIHIINA  YCHIHBICTAp/IBI,

NepcoHajFa, yh-Kailmapra, jkaOJbIKTapFa, OacTarmKsl
OHIMJEpAIH camachlHa KOMBUIATBIH TEXHOJIOTHSUIBIK

XKOHE CaHNTAPIIBIK-TUTUEHAIIBIK TaJlanTappl
TaJananabl.
4. Typucrepni TaMaKTaHIBIPY KOCITTOPBIHAAPHIHA

KOWBIIATBIH CAaHUTAPIIBIK JKOHE TEXHUKAJIBIK HOpMasap
MeH Tamanrtapasl (KoHak —yimep, KemmmHrTep,
Jarepeyiep, CTAIMOHApJBIK JKOHE TYPAaKTBl eMec
neMaisic 0azanmapser) Oeperi.

5. TamakraHyra apHaSfaH IIBIFBICTAP CMETACHIH JKacai
amampl: a3bIK-TYJIIK CATBII aly, ONapAbl OYBII-TYIO,
TaceIManzay, Kaillta eHuey, YW-kaiiap MeH

KYpBUIBICTap IBI Al TaTaHAIb.

IMocue YCIICIIHOT 0 3aBEPUICHUSA Kypca

oO0yuyarommecsi OyayT

1. 3HaTh TeOpeTHYECKHE OCHOBBI CepBHCAa KaK 4YacTH
KyIbTYpBl; OCOOEHHOCTH JIMYHOTO CEpPBHCA; BHUJIOB
CepPBUCHOH  [NEATEIbHOCTH;  TaKTUKM  Ipolecca
00CITY>)KUBAHHSL.

2. 3Hath  mpOOIEMBI
TOCTHHHIIAX.

3. AHanmum3upoBaTh KOHKPETHBIC YCIOBHS, NPH KOTOPBIX
(dbopMupyercss KauecTBO yCIyr B JaHHOW cdepe
00CITy)KHBaHUS, HOPM pacxona MPOAYKTOB,
PEKOMEHIALMKA M0 COCTAaBICHHIO MEHIO M PAalHOHOB,
TEXHOJIOTHYECKHUE u CaHUTApHO-THUTMEHUYECKUE
TpeGoBaHUA K MIepCOHaly, TIOMEILECHUSIM,
000pyIOBaHHIO, KAYECTBY HCXOJHBIX IPOAYKTOB.

4. CoOmromaTh CaHWTapHBIE W TEXHWYECKHE HOPMBI M
TpeOOBaHUS,  TNpPEABSBISIEMble K  NPEOIPUATHSAM
MUTaHUS. TYPUCTOB (TOCTHUHHUIBL, KEMIIMHIH, Jareps,
CTallMOHAPHBIEC U HEPETYISIPHBIE 0a3bl OTIBIXA).

5. YMerp COCTaBIATH CMETy pacxolOoB Ha IHTaHHE:

OOCITy)XMBaHHUA  TYPUCTOB B

nproOpeTeHne TIPOIYKTOB, ux (acoBka,
TPaHCTIOPTHPOBKa, nepepaboTKa, SKCIITyaTaIys
TIOMEILEHUI U COOPYKEHUU.

6. Ymerp  pa3zpabaTblBaTh ~ palMOH C  YYeTOM:

TIPEJIIONaraeMOil CTOMMOCTH, CE30HHOCTH, CIICIH(HUKH

After successful completion of the course, students
will be

1. Know the theoretical foundations of service as
part of culture; features of personal service;
types of service activities; service process
tactics.

2. To know the problems of tourist service in
hotels.

3. Analyze the specific conditions under which the
quality of services in this area of service is
formed, the norms of product consumption,
recommendations for the composition of menus
and rations, technological and hygienic
requirements for staff, premises, equipment,
quality of the original products.

4. Comply with sanitary and technical standards
and requirements for catering facilities for
tourists (hotels, campsites, camps, stationary and
occasional recreation facilities).

5. Be able to make a cost estimate for catering:
purchase of food, its packing, transportation,
processing, operation of premises and facilities.

6. To be able to develop rations taking into
account: the estimated cost, seasonality, specific
features of clients (sex, age, nationality,
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6. MprIHamapael ecKepe OTBIPHIN, pAIMOHABI  d3ipIieit
ayajpl: OopKaMabl  KYHBI,  MayCBHIMJIBUIBIFBI,
KJIMEHTTEpAiH €peKIIeNiri (JKBIHBICHI, JKachl, YJITHI,
KOH()ECCHUSITBIK KaTBICTBIIBIFBI JKaHE T.0.).

7. TpexkuHrTepAe, TONBIFBIMEH aBTOHOMJBI OarbITTapia,
JKOHE OHIMAEP/I, OTHIHABI, KaOAbIKTapIbl TONBIKTHIPY,
KeHTepUHr MYMKiH OOJFaH >kKarJainapja KINeHTTepre
XKoHE  cyHemenzey ~— OpuraganapelHa — apHaJFaH
capajiaHFaH TaMaKTaHJbIP yIbI YHBIMIAaCTBIpY
OOMBIHINA JaFabUIAPEI Oap.

8. Tamakranynpl YHBIMAACTBIPY Ke3iHAE OpBIHMEH,
KeIr'eH eJlMeH, TaOWFU-KIMMATTBIK KaFJaiilapMeH,
MapUIpYTThIH OeJICeHITIT] MEH (U3UKAITBIK
KYPAENUITiHIH ~ CHNAThIH, KOH(ECCHSIIBIK  KOHE
STHUKAJIBIK THICTUIITIH, YITTBIK ac Y#H J9CTYpJepiH,
Oara-cama apakaThIHACBHIH JKOHE T. 0. OailIaHBICTHI
KJIIMEHTTEP/IiH BIKTUMAaJl CYPaHbICTApbIH 00K IbI.

KJIIMCHTOB (HOJ'I, BO3pacT, HaIlMOHaJIbHOCTh,
KOH(I)CCCI/IOHEU'H)H&SI NPUHAJICI)KHOCTD U T.H.).
7. Umets HaBBbIKH 10 OopraHusanuun

TUQPepeHINPOBAHHOTO TMHUTAHUA I KIHEHTOB U
Opurajz CONMpPOBOXKICHUS B TPEKUHraX; Ha MOJHOCTHIO

ABTOHOMHBIX ~ MapIipyraXx, H B CIyd4asx, Korja
BO3MOKHO  TOMNOJNHEHHE  MPOAYKTOB,  TOILUIKBA,
000pyoBaHUs, KEUTEPHUHT.

8. TIporHo3MpoBaTh  MpPH  OpPraHU3alUKM  [UTAHHA

BO3MOXHBIC 3aITPOCHI KIIUCHTOB, CBSI3aHHBIC C MECTOM,
CTpaHOM  TpeObIBaHMS,  NPUPOTHO-KIMMATHUCCKUX
YCIIOBHM; XapakTepa aKTHBHOCTH W  (DU3MUIECCKOM
CIIOKHOCTH  Mapuipyra;  KOH()ECCHOHANBHOW W
STHHYECCKON MPUHAJICKHOCTH; TpaTUIUI
HaIMOHAJIbHOW KYXHH; COOTHOIIEHHS LIeHa-KaueCTBO M

7p.

confessional affiliation, etc.).

7. Have skills in organizing differentiated meals for
clients and escort crews on treks; on fully self-
contained routes, and in cases where it is
possible to replenish food, fuel, equipment,
catering.

8. To predict at the organization of a food possible
requests of the clients, connected with a place,
country of stay; natural-climatic conditions;
character of activity and physical complexity of
a route; confessional and ethnic belonging;
traditions of national cuisine; a parity of the
price-quality, etc.

Ilpepexeuzummepi / Ilpepexeuszumot / Prerequisites

Kacinkepnik narapuiapabiH Herizaepi; TypusmHiH Oencenui
TYpJIEpiHIH TEXHUKAachl MeH TakTukackl / CHOPTTHIK
YKOPBIKTap MEH CasXxaTTap/ibl YHbIMIACTBIPY.

Texnuka wu
Opranuzanus

OCHOBBI NpCANTPUHUMATCIIBCKUX HAaBBIKOB,
TaKTHKa AKTUBHBIX BH0B TypI/ISMa\
CIIOPTHUBHBIX ITOXOJ0B U ITYTCHICCTBUHU.

Fundamentals of entrepreneurial skills; Technique and
tactics of active types of tourism \ Organization of
sports trips and travel.

Kypcmuiy kvickauia mazmynst / Kpamkoe cooeprcanue Kypca/ Course summary

TamakraHy KoCIiMOPBIHIAPBIHBIH KbI3MET KOPCETY KEIlIeHIH
3aMaHayH aHbIKTAy. Typuctik TaMaKTaHABIPY
KOCINOPBIHAAPBIHBIH JKIKTENYyl, OJapFa KOMBUIATHIH HETI3ri
tanantap. KoHak yijepaiH TaMaKTaHy KbI3METi, JKOHE
TYpHUCTIK Ma3ip jkacay. MeilipamxaHanapaa TaMaKTaHYJIbI
YHBIMAACTHIPYIBIH apHaiibl Typiiepl. Koramaplk TamMakTany
KOCIMOpBIHAApEIHA ~apHAJIFaH CcTaHxapTTap. Typucrepre
KbI3MeT kepcery omictepi. KoHak yit KocimopHbIHAA
TaMaKTaHIBIPy OHAIpiCiH  yHbIMaacTeipy. CHOPTTHIK-
TaHBIMABIK ~ TypJlapAa  TYpPHUCTEpAi  TaMaKTaHIBIPYIbI
yipIMOacTeIpy. bamaHcranFaH KOpPEKTEHIIpYAi ecKepe
OTBIpHIIT, M33ip Kypy. Typucrepre KemikTik Kp3MeT
kepcety. llIBex ycremiHiH xaOABIKTAphl MEH aCCOPTUMEHTI.
CepBHCTIK KBI3METTI YHBIMIACTEIpY. KbI3MeT Kepcery

CoBpeMeHHOe OnpeeneHne KOMIUIEKCa YCIyT IpeapusaTuii
nutanud.  Kiaccudukanmus — TYpHCTCKHX — HpeaNpUATHid
NHUTAaHUSA, OCHOBHBIC TPEOOBAaHMS, NPEIBABISEMBIE K HHM.
Cayx0a THUTaHUS TOCTUHHI, U pa3pabdoOTKa TYPHCTCKOTrO
MeHto. CrenuaneHble (OpMBI OpraHM3AIMU IUTaHUS B
pectopaHax. CTaHmapThl AT MPEAIPUATHH OOLIECTBEHHOIO
nuTaHusa. Metonpl o0Cy)KuBaHUS TypucToB. OpraHn3anus
IPOM3BOJCTBA MHUTAaHUS HA TOCTUHHYHOM IPEANPHATHU.
OpraHm3anusi  IHUTaHUS ~ TYPHCTOB B CIIOPTHBHO-
MO3HaBaTeNbHBIX TypaxX. CocTaBleHHE MEHI0 C Y4eTOM
cOanaHCHPOBaHHOTO MIUTaHUA. TpancnoptHoe
obciykuBanue TypucToB. OOOpyIOBaHHE W ACCOPTHMEHT
LIBEICKOro cTona. OpraHu3anus CEpBUCHON IEATENbHOCTH.
Kynbrypa cepBrca M acnekTbl KyJIbTYpbl OOCTY)KHUBAaHHS.

A modern definition of the complex of catering
services. Classification of tourist catering enterprises,
the main requirements imposed on them. Hotel
service, and the development of a tourist menu.
Special forms of catering in restaurants. Standards for
public catering establishments. Methods of serving
tourists. Organization of food production at the hotel
enterprise. Organization of catering of tourists in
sports-cognitive tours. Making a menu with a
balanced diet. Transport service of tourists. Equipment
and assortment of buffet. Organization of service
activities. Culture of service and aspects of service
culture. Indicators of quality of services and public
services. Service technology. Etiquette of service at

MOJICHHETI  KOHEe  KbI3MET  Kepcery  MomeHweriniH | [lokasarenmn KadecTBa ycayr W ypoBHs obcmyxwuanmst | hospitality enterprises. Legal regulation of service
acriekrinepi. KsI3MeT camachiHBIH KOHE XaJIBIKKa KBI3MET | HAaCeNEeHHS. CepBucHbIE TEXHOJIOTHH. Otuker | activities. Ways to improve the quality of services and
KepceTy JeHreHiHiH KOpCETKIIITepi. CepBucTik | oOCnyKHBaHWS ~ Ha  TpeanmpusTtusx  rocrenpummctsa. | public services. Introduction of new types of services
TexHoNorusiap.  KoHakKaWmslIbIK  KocimopeiHaapeiHaa | [IpaBoBoe peryimupoBanne cepBHCHON aestensHoctr. Ilyta | and progressive forms of service.
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KbI3MET KepceTy 3THKeTi. CEpBHCTIK KBI3METTI KYKBIKTBIK
perrey. XanblKKa KbI3MET KOPCETY *OHE KbI3MET KOPCETY
carachblH apTThIpy Jkoiapbl. JKaHa KbI3BMET TYpJIepiH KoHE
KbI3MET KOPCETY/IiH IMPOTrPEeCCUBTI HBICAHAPBIH €HTI3Y.

MOBBIIICHUsS] KAYeCTBA YCIYT M OOCITY)XMBaHHS HaCEICHHS.
BHenpeHre HOBBIX BHIOB YCIYT M MPOTPECCHBHBIX (OpM
00CITY>KUBAHUSL.

Ilocmpexsusummepi / Illocmpekeuszumwt/ Postrequisites

TypHCTIK ~ KOCIMOPBIHAAPABIH — KAPXKBUIBIK-IIAPYAIIBUIBIK
kbei3Meti;  Typuctik  Ou3HecTi  JKocmapiay — JKOHE
yibiMaacTeipy;  Typusm  HHIYCTpHSCHIHAAFbI  OW3HEC-
yZzepicri MOJIEIJIEY; Typucrik KOCIMOPBIHHBIH
KbI3MeTKepiiepin  Oackapy\  TypusMm  cajachIHIaFrbl
KOPIOPATHBTIK MOJICHHET JKOHE TEePCOHANABI Oackapy;
KoHaKKalnbIK KbI3MET KOPCETY STHKACHL

@OuHAHCOBO-XO35CTBEHHAs]  JEATENLHOCTh  TYPHCTCKHX
npennpusThil; [InanupoBanie U OpraHu3alys TYPHUCTCKOTIO
OuzHeca; MozenupoBanue OW3Hec-TIporecca B MHAYCTPHU
TypusMa;  YIpaBJeHHE  MEepCOHAOM  TYPUCTCKOTO
npeanpusitas\ KopropatiBHast KynbTypa U YIpaBieHUE
MepcoHaioM B cdepe TypusMma; ITHKAa OOCIYy)KUBaHUS B
TOCTENPUHMCTBE.

The financial and economic activities of tourism
enterprises; Planning and organization of tourism
business; Modeling a business process in the tourism
industry; Personnel management of a tourist enterprise
\ Corporate culture and personnel management in the
field of tourism; Ethics of service in a hospitality.

bazoaprama scemexuiici / Pykoeooumenw npozpammot/ Programm

e manager

Manvwarkosa B.B. — aza okbimywivl, mypuzm macucmpi

Manvwakosa B.B. — cmapwuii npenodasameins, Mmazucmp
mypusma

Malshakova V.V. — senior lecturer, master of tourism
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Typuszmoezi Kpizmem Kopcemy mexHukacol yHcane mexuonozuscol /Texnuxka u mexnonozuu cepeuca ¢ mypusme / Technology and Technology

Service in Tourism

OKy makcamul / Yueonasn yenv/ Purpose

CryneHTTepAe TYpU3M CaJlaChIHIa HETi3ri KBI3MET
TYpJiepiH KepceTy OOMBIHIIA TEXHOJIOTHUSUTBIK
MPOIECTEPIIH KYPBUIBIMBI MEH EpEKIIeNiri  Typajbl
KYHenl TYCIHIK KaJbINTacThIpy, CEPBHC TypJepiMeH
TaHBICY, OCBHI TIPOIIECTEPJC KOJTAHBUIATHIH TEXHHUKAJBIK
Kypaljapabl TaigajaHy KoHE YThIMIBI MaiianaHy,
TYpU3M CaJIaChIHIAFBl MCHEIDKEP/IIH KOCiOM KhI3METIHIH
Ka3ipri 3aMaHFbl TEXHOJOTHSUIAPBIMEH TAHBICY.

®opmupoBaHKE Yy CTYIEHTOB CHCTEMHOT'O MPE/ICTaBICHHS
0 CTPYKTYpe U cnenudurke TeXHOIOTHYECKHX MPOLECCOB IO
OKa3aHWI0O OCHOBHBIX BHIOB YCIyr B cdepe TypusMma,
O3HAKOMJIEHHE C BHJAMH CEpBHCa, OKCILIyaTaluedl u
palMoHaNBHBIM HMCIOIB30BAaHUEM TEXHHYECKHX CpEJICTB,
NPUMEHSEMBIX B JTHX MPOIECCax, C COBPEMEHHBIMHU
TEXHOJIOTUSIMU npo¢eccHoHABLHOM JEeATENIHOCTH
MeHe/Kepa B cepe Typusma.

The formation of a systemic idea of the structure and
specificity of technological processes in the provision of
basic services in the sphere of tourism, familiarization
with the types of service, operation and rational use of
the technical means used in these processes, with
modern technologies of the professional activity of the
manager in the sphere of tourism.

OKbimy

Hamuoiceci / Pesynemamat 06yuenus | Learning outcomes

KypcTbl ¢oTTi assKTaraHHaH KeiliH

oiniMmanymbLIap

1. Ksi3MeT KepceTyiH OChl CalachlHIa KbI3MET KOPCETY
camachl KaJbINTACATBIH JKaFaaaapsl, OHIMICPIiH
HIBIFBIC HOpMaJIapblH, ac Ma3ipi MEH palloHAap/IbI
kacay OOWBIHIIA YCHIHBICTAPIbl, IEPCOHAIFA, Yii-
Kaiapra, KaOAbIKTapra, OacTankbl ©HIMIEPAIH
camachlHa ~ KOWBUIATBIH ~ TEXHOJOTHSUIBIK  JKOHE
CaHUTAPJIBIK-TUTUEHAJIBIK TalanTap/ bl OLIeIi.

2. OpblHEANATBIH  KYMBICTAD  MEH  JKYMCaJaThbIH
MaTepHaJaplIblH ~ KeJeMIH  ecKepe  OTBIPBII,
TEXHHUKAJBIK  KypaylJapFa  KaKeTTUIKTI  JypbiC
aHBIKTAN ajajbl.

3. TexHukanblk KypajmapAbl THIMII NaliianaHy >KoHE
0CBI Kypasigapsl TYpU3M KOCIOPhIHAAPBIHIA YTHIMIBI
OpHAJIACTBIPY MIHIETTEPIH AYPHIC IIEIIe .

4. CepBHC TpOILECIHIH camachlH OaKbUIAyIbl Ky3ere
achIpagpl.

5. TypusM  KoCIMOPBIHAAPBIHIAFBl  TEXHOJIOTHUSUIBIK
NpoLIeCTep i OHTAIaHABIPAIbL.

6. Tamakranynpl YHBIMAACTBIPY Ke€3iHAE OpBIHMEH,
KeIITeH eJIMeH, TaOWFU-KIMMATTBIK JKaraaiiapMeH,
MapIIpyTITBIH  OeJCeHmimiri MeH (UBUKAITBIK
KYPIENiTITiHIH  CHNATBIH, KOH(MECCHSIIBIK  JKOHE
STHHUKAJBIK THICTIITIH, YITTHIK ac YH IOCTYPIEPiH,
Oara-cama apakaTBIHACHIH JKOHE T. 0. OaiJIaHBICTHI
KIIMEHTTEPAIH BIKTUMAJ CYPaHBICTAPbIH OOJDKAMIBL.

ITocJie ycnemHoro 3apepuieHust Kypca

oO0yyarommecsi OyayT

1. 3HaTh ycnoBus, NMpU KOTOPBIX (popMHpyeTcsi KayecTBO
yCIyr B JaHHOH cdepe oOciykuBaHMs, HOPM pacxoja
MPOAYKTOB, PEKOMEHJAINH 10 COCTABJICHUIO MEHIO W

PaIMOHOB, TEXHOJIOTHYECKHUE U CaHUTapHO-
THTHEHUYECKHE TpeGoBaHuUSA K MepCoHaNy,
MOMEIIEHUSIM, O0OpYIOBaHHUIO, KadeCTBY HCXOIHBIX
MIPOIYKTOB.

2. YMeTb TpaBWIBHO ONpENeNsiTh IMOTPEOHOCTh B
TEeXHHYECKHX  CpeACTBaX ¢  ydeToM  oObeMma
BBITIOJTHAEMBIX HMH pabOT U pacXOLyeMbIX MaTepHAIIOB.

3. Pemate 3amaun  3((GEKTUBHOrO  MCIIOIH30OBAHHMS

TEXHUYECKHUX CPEICTB U PAlMOHAJIBHOTO pa3MEIleHUS

9TUX CPEACTB Ha NPEINPUATHIX Typu3Ma.

OcyImecTBIATh KOHTPOJIb Ka4ecTBa MpoLecca CepBuCa.

OnTUMI3HPOBaTh  TEXHOJIOTMYECKHE IPOIECCH  Ha

MPENNPHATHAX TYPH3MA.

6. IlporHo3mpoBaTh  IpU  OpPraHM3alUHM  IHUTAHHA
BO3MOXKHBIE 3aIIPOCHI KJIHEHTOB, CBS3aHHBIE C MECTOM,
CTpaHOH  TpeOblBaHHA;  NPUPOTHO-KIMMATHIECKHX
VCIIOBHIA; XapakTepa aKTHBHOCTH U (DU3UUECKOI

o s

CII0’KHOCTH MapIipyTa; KOH(ecCHOHATBHOM b3
3THUYECKON TIPUHAIJIEKHOCTH; TpaguLUuid
HAITMOHATFHON KYXHH; COOTHOIIICHUS IIeHAa-KauyecTBO U
ap.

7. PerymsipHO 3HaKOMHUTCSI C TEPEIOBBIMU TEXHOIOTHSIMHU

After successful completion of the course, students

will be

1. To know the conditions under which the quality of
services is formed in the given sphere of service,
norms of  consumption of  products,
recommendations for drawing up menus and
rations, technological and hygienic requirements
to the personnel, premises, equipment, quality of
original products.

2. To be able to correctly determine the need for
technical means, taking into account the amount of
work performed by them and the materials
consumed.

3. Solve the problems of effective use of technical
means and rational placement of these means at
tourism enterprises.

Carry out quality control of the service process.

To optimize technological processes at tourism

enterprises.

6. Predict the possible requests of clients during the
organization of catering, related to the place,
country of stay; natural-climatic conditions; nature
of activity and physical complexity of the route;
confessional and ethnic affiliation; traditions of
national cuisine; price-quality correlation, etc.

7. Regularly acquainted with the advanced
technologies of service and changes in service
standards.

o s
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7. CepBHCTIH O3BIK TEXHOJOTHSIIAPBIMEH KOHE KbI3MET
KOpCeTy CTaHAAPTTapbIHBIH ©3repicTepiMeH yHeMi
TaHBICAIBL.

8. Typucrepaix TaMaKTaHybIH YHBIMAACTBIPYIBI
KaMTaMachI3 €TeTiH GapIIbIK KbI3METKEPIICP/IiH KbI3MET
MOJICTiHIH Ma3MyHBIH, ipikTreyni Oapabap xy3sere
acelpy HNAFAbIChI MEH JAFbICBIH JKOHE KaIpiapiblH
OUTIKTUTITIH ~ apTThIpy  OOMBIHIIA  Kypajiapibl
MEHIepyiH OiIesi.

CepBUCAa U UBMCHCHUAMU CTAHAAPTOB 06CJ'Iy)KI/IBaHI/IH.

8. 3Hatb COACpIKAHUEC MOACIU  ACATCIBHOCTU  BCEX
COTPYAHUKOB, OGGCHG‘II/IBaIOHII/IX OpraHnu3anuro
MATaHUA TYPUCTOB, YMCHHUC W HABbBIKU aJICKBATHOI'O
OCYHICCTBJICHUA 0T60pa, M BJIaJC€HUC CpCACTBAMHU 110
IOBBIIICHUIO KBaJ'II/I(l)I/IKaHI/II/I KaapoB.

8. To know the content of the model of activity of all
employees who provide catering for tourists, the
ability and skills to adequately implement the
selection, and possession of the means to improve
the qualifications of staff.

Ilpepexeuzummepi / Ilpepexeusumot / Prerequisites

Kacinkeprnik garasuiap/pig Herizzaepi; TypusmMHiH
OeJICeH Il TypJIepiHiH TEXHUKACHI MEH TaKTHKACHI /
CHOpTTHIK JKOPBIKTap MEH casixaTrTapabl YHbIMIACTHIPY.

OCHOBEI NpCANTPUHUMATCIIBCKUX HABBIKOB; Texnuka u
TaKTHKa aKTUBHBIX BUI0B TypI/I3Ma\ OpFaHHSaHI/IH
CIIOPTHUBHBIX MOXOJ0B U MYTCIICCTBU,

Fundamentals of entrepreneurial skills; Technique and
tactics of active types of tourism \ Organization of
sports trips and trips;

Kypcmuin kbickawa mazmynot / Kpamkoe cooepicanue kypca/ Course summary

CepBHUCTIK JKOHE TYPUCTIK KOCIOPBIHIAP/AAFbl TEXHUKA
XKoHe TexHonorusap. KpI3MeT KepceTy joHe TYpHCTIK
KOCIOPBIHIAPABIH KbI3MET KOPCETY camachlH Oackapy.
TypucTiK KOCIOPBIHAAPABIH MaTePHAIABIK-TEXHUKAIIBIK
0azacblH keTinaipy. KpI3sMeT kepceTy j>koHe TypH3MIEri
aKmapaTThIK  TeXHonorusuap. TypusMm  canachIHAAFBI
aKnaparTelk Oackapy kyieci. KoraMplK Tamakrany
MeKeMeJNepiHiH 3aMaHayd TexHonorusuiapel. KoHak yiine
KbI3MET KOpCEeTyAiH 3aMaHayH TeXHOJIOIHSIAPBL

TexHuka ¥ TEXHOJOTMH Ha MNpeanpuiaTusax CcepBuca H
Typu3Ma. YTIpaBJIEHHME KauyeCTBOM YCIYI IPEANpPHATHI
cepBuca u TypuzMa. COBEpIICHCTBOBAHUE MaTEepPHAIBHO-
TEXHUYECKOU 6a3bl MIpEeANPUSITHNA Typu3Ma.
WudopmanmoHHbIE TEXHOJOTMM B CEPBUCE M TypH3ME.
WudopmanmoHubie cucTeMbl MeHeIXMeHTa B cdepe
Typu3sma.  CoBpeMEHHBIE  TEXHOJOTHH  NPEANPHUATHI
obmiectBeHHOro nuTaHus. COBpPeMEHHBIE TEXHOJIOTHH
TOCTHHHYHOTO O0Ty)KMBAHHUS.

Engineering and technology at service and tourism
enterprises. Management of the quality of services of
service and tourism enterprises. Improvement of the
material and technical base of tourism enterprises.
Information technology in service and tourism.
Information management systems in the field of
tourism. Modern technologies of public catering
establishments. Modern technologies of hotel service.

Ilo

cmpexeusummepi / Ilocmpexeuzumui/ Postrequisites

TypHCTIK KOCITOPBIHAAPABIH KaP>KbUIBIK-IIAPYAIIBLIBIK
KpbI3MerTi; TypHCTiK OH3HECTI KocmapIay *KoHe
yibMaacTeipy; Typru3M HHIYCTPHSACHIHAAFHI OU3HEC-
yaepicTi Mmoaeney; TypHCTIK KoCIOPBIHHBIH
KbI3MeTKepIiepiH 6ackapy\ TypH3M canachiHIarbl
KOPITOPATHUBTIK MOJICHUET KOHE MEPCOHAIIBI OacKapy;
KoHakkalIbIK KbI3MET KOPCETY 3TUKACHI.

OHUHAHCOBO-XO3MCTBEHHAs ~ JEATENBHOCTh  TYPHCTCKUX
npennpusaTuid; IlnanupoBanye n opraHu3anust TypUCTCKOIO
6msHeca; MopnenupoBaHue OW3HeC-TIpoliecca B MHAYCTPUH
TypU3Ma; VYnpaBneHue — MEPCOHAIOM  TYPUCTCKOTO
npeanpusitus\  KopropatuBHas KyabTypa U yIpaBiCHHE
TEPCOHAIIOM B cdepe Typu3Ma; OTHKa OOCTY)KMBAaHUSI B
TOCTEIPUIMCTBE

The financial and economic activities of tourism
enterprises; Planning and organization of tourism
business; Modeling a business process in the tourism
industry; Personnel management of a tourist enterprise \
Corporate culture and personnel management in the
field of tourism; Hospitality Ethics

bazoapnama

scemexuiici / Pykosooumens npozpammsl/ Programme manager

Manvwaxoea B.B. — aga oxbimywivl, mypusm mMacucmpi

Manvwaxoea B.B. — cmapwuii npenooasamens, Macucmp
mypusma

Malshakova V.V. — senior lecturer, master of tourism
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Typuzm mapkemunzi / Mapxemunz mypusma / Tourism Marketing

Oky makcamul / Yueonasn yenv/ Purpose

MapKeTUHITIH ~ VFBIMIBIK-KATCTOPYMSUIBIK ~ amlllapaThiH
3epTTey; CTYICHTTEPIi MAapKETHHT KYpaJITapbIMEH JXOHE
OChl OUTIMIEpAiI TPaKTHKaJa KOJNJTAHY IKOJTaphIMECH
TaHBIMaJI, KBI3BIKTHI )KOHE KOJ JKETIMJIi TYpC TaHBICTHIPY;
MapKETHHITIK JKYMBICTHIH (opMaiapsl MEH oJiCTepiH
MEHrepy; OocekenecTep/icH achlll KETYre, HapBIKTHIH
Oonamiak ypaicrepin Oomkayra, JKapHaMaHbI KaKCapTyFa,
TYTHIHYIIBIIAPBIH aaJIIBIFBIH HBIFAWTYFA JKOHE CATyIIbI
yiFaiityra MYMKIH/IIK OepertiH OackapyHIbLUIBIK
menrmaepai KaObuigay Ke3iHIe MapKETHHT YKOHE OHBI
MPAKTUKAJIBIK KBI3METTE MalajiaHy Typaibl KCH TYCIHIK
any.

N3yuenne
MapKeTHHTa;

HOHHTHﬁHOFO-KaTeFOpI/IaHLHOFO armapara
O3HAKOMJICHUE CTYIACHTOB B HOHyJ'I?IpHOﬁ,

YBIIEKATENIFHOM M JIOCTYNHOW (opMe C HHCTPYMEHTaMHU
MapKeTUHra U IyTSAMU HCIOJNB30BaHMUA OSTHX 3HAHMH Ha

IMPaKTHUKEC; OBJIAJICHUC q)OpMaMI/I n METOJaMH
MAapKETHUHI'OB ot pa60TLI; IMMOJTYYCHUC IHUPOKOro
NpCACTaBJICHUA O MAPKETUHIC U €ro HUCIOJb30BaAHHNU B
HpaKTH‘{eCKOﬁ JACATCIIBHOCTHU npu MNPUHATUA
YIIpaBJICHYECCKUX pemeHHﬁ, IMO3BOJIAIOIIUX HpeB3OI>iTPI

KOHKYPCHTOB, TpeAyrajath Oymyliue TEHACHIMH DHIHKA,
YIYYIIUTh PEKIIaMy, YKPEHUTh JIOSJIbHOCTh MOTpeOUTENeH 1
YBEJTUUUTH MPOAAXKH.

The study of the conceptual-categorical apparatus of
marketing; familiarization of students in a popular,
exciting and accessible form with marketing tools and
ways to use this knowledge in practice; mastery of the
forms and methods of marketing work; gaining a broad
understanding of marketing and its use in practical
activities when making managerial decisions that allow
you to surpass competitors, predict future market trends,
improve advertising, strengthen customer loyalty and
increase sales.

Okbimy

namuoiceci / Pesynemamot 06yuenus | Learning outcomes

KypceTbl ¢oTTi agKTaraHHaH KeliiH

oiniMmanymbLIap

1. MemiieKeTTiH SKOHOMUKA/IAFbl, TYPU3M CallaChIH/IaFbI
QJIEYMETTIK-9KOHOMHUKAIIBIK cascaTThl Kysere
acelpylarbl pejJi MEH Herisri  (QyHKUHsUIapbIH;
HApBIKTBIK KATBIHACTAPJIBIH JKAJIIBl MOHI MEH ararl
aliTkaHzma Typu3M/Je TYCIHE.

2. MapKeTuHITIiH MOHI MEH NPHUHIUINTEPIH; TYPUCTIK
KOCIMOPBIHHBIH MapKETHHITIK KbI3METiIHIH KbI3METI
MEH TEXHOJIOTUSACHIH OiIe/mi.

3. Typucrik HAPBIKTBIH KaXETTUIITH THIMOL
KaHaFraTTAaHIBIPY YLIIH MAapKeTHHITI maiijanaHa
anmajpl.

4. Kpi3MmerTiH OapiblK JeHreiepiHae MapKEeTHHITIK
3epTTey oAiCTepiH KOMIaHAIbI.

5. Osinig MIPaKTUKAJIBIK KBI3METIHJIE HaPBIKTHI
MapKeTHHITIK 3€epTTeYOiH opTYpai Typiepi MeH
KYypaJllapblH Nai1agaHabl.

6. MapKeTHHITIK 3epTTey KypaiJapblH HElICHEI].

7. TypucTik eHIMII KaJbIITACTHIPY Ke3iHIe opTypIi
MapKEeTHHITIK CTpaTerHsuiapabl KOJIIaHa bl

8. Typucrik eHIMII HapbIKKa JKBUDKBITY TOCIIIEpiH
KOJIIaHA/IBL.

ITocJie ycnemHoro 3apepueHusi Kypca
oO0yyarommecsi OyayT

1.

[ToHnMaer poib W OCHOBHBIE (DYHKIMH TOCYJapcTBa B
9KOHOMHUKE, OCYIIECTBIICHUU COLIMAJIbHO-
SKOHOMHUECKOH IOJUTHUKH B OONAacTH TypU3Ma; CyTb
PBIHOUHBIX OTHOLICHHII BooOIIEe M B TypU3Me B
YaCTHOCTH.

3HaeT CYIHOCTh M MPUHIHUIIBI MAPKETHHTa; (GyHKIUIO U
TEXHOJIOTHIO MapKETHHIOBOH JEATEIIbHOCTH
TYPUCTCKOTO IPEANPHUSATH.

YMeeT WCMoiIb30BaTh MapKeTHUHT Jisi A((PEKTUBHOTO
yIIOBJIETBOPEHHS TOTPEOHOCTH TYPUCTCKOrO PHIHKA.
Hcnonp3yeT cmocoObl MapKeTHHTOBBIX HCCIEIOBaHUI
Ha BCEX YPOBHSX JEATEIHHOCTH.

[Tonb3yercst pasmUYHBIMM BHAAMH W HHCTPYMEHTaMH

MapKETHHIOBOTO  HCCIICIOBAHUS pPBIHKA B  CBOEH
MIPAaKTHYECKOH NeATEbHOCTH.

Brnaneer HMHCTPYMEHTaMHU MapKETHHT OBOT'O
HCCIIEIOBAHMA.

[IpumeHnsieT pa3nuiHble MAPKETHHIOBBIE CTPATETHUH TIPH
(hOopMHPOBAHUM TYPHUCTCKOTO POIYKTA.

Hcnone3yer CrmocoObl  MPOIBIKEHUSI  TYpPHUCTCKOTO
MIPOYKTa HA PHIHOK.

After successful completion of the course, students

will be

1. Understands the role and basic functions of the state
in the economy, the implementation of socio-
economic policies in the field of tourism; the
essence of market relations in general and in
tourism in particular.

2. Knows the essence and principles of marketing;
function and technology of marketing activities of a
tourist enterprise.

3. Able to use marketing to effectively meet the needs
of the tourism market.

4. Uses marketing research methods at all levels of
activity.

5. He uses various types and tools of marketing market
research in his practical activities.

6. Owns marketing research tools.

7. Applies various marketing
formation of a tourism product.

8. Uses methods of promoting a tourist product on the
market.

strategies in the

Ilpepexeuzummepi / Ilpepexeuszumut / Prerequisites
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Kocinkepitik qarapuiapIsiH Herizaepi, Typru3Monorus
Heri3nepi

OCHOBBEI OpeANPHUHNUMATCIILCKUX HABBIKOB, OCHOBEI
TYPU3MOJIOTUHN

Fundamentals of entrepreneurial skills, Basics
tourismology

Kypcmuiy kbickawa mazmynnt / Kpamrkoe codepycanue kypca/ Course summary

TypuCTiK MapKeTHHITIH TEOpUSUIBIK Heriznepi. Typusm
MapkeTuHri kydeci. TypdupmansiH MapKeTHHITIK
opracel. TypuaMzeri MapKeTHHITIK 3epTTeyjiep >KoHe
MapKeTHHITIK aKmapaT »>kydeci. TypuCTIK HapBIKTHI
CErMEHTTEY JKOHE MOo3uIusIay. TYpUCTIK KbI3METTep.Ii
TYTBIHYIIBIIAP/ABIH MiHE3-KYJIKbl. TYpHUCTIK OHIM jKoHE
TYpHUCTIK ©HIMHIH eMipiik wmukii. Typusmpaeri Oara
casicatbl. TypHCTIK MHAYCTPUSIHBIH Tayapiapbl MEH
KbI3METTEepiH Oeiy apHajapbl. TypUCTIK MapKEeTHUHT
KOMMYyHUKanusuiapbl. Typuamperi bBocekenecrtik koHe
Oocekere kaOunerTinik. Typu3M MapKeTHHTIH XKocmapiay.
Typucrik yibIMaapAblH imki  MapketuHri. TypuCTiK
JIECTHHAIMSUIAD MapKeTuHri. Typuamzeri XanbIKapajibIK
MapKETHHT.

Teoperndeckrie  OCHOBBI ~ TypHCTCKOIO  MAapKETHHTa.
Cucrema MapkeTHHra TypH3Ma. MapKeTHHroBas cpena
TypdupMbl. CucteMa MapKETHUHTOBBIX MCCIEIOBAaHUH U
MapKeTHHroBoi nHpopMaimu B TypusMme. CermeHranus
TYPUCTCKOTO pBIHKA U TO3HLUOHMpoBaHMe. [loBeneHue
noTpedureneil TypuCTCKUX yciyr. TypuUCTCKUI NMPOAYKT
U KM3HEHHBIH LMK Typrnpoaykra. LleHoBas moiauTHKa B
TypusMe. KaHnanel pacnpeneneHus TOBapoB U YCIyr
TypUCTCKOM wuHAycTpur. KoMMyHHUKanuu TypHCTCKOIO
MapKeTHHra. KoHKypeHIus 1 KOHKYpEeHTOCIOCOOHOCTh B
TypHU3ME. IInaHupoBaHue  MapKeTHHIa  TypHU3Ma.
BHYTpeHHMII MapKeTMHI TYPHUCTCKMX OpraHM3alui.
MapkeTuHI TYypUCTCKUX IECTHMHALMKA. MexayHaponHblil
MapKETHHT B TYpHU3ME.

Theoretical foundations of tourist marketing. Tourism
marketing  system.  Travel agency  marketing
environment. A system of marketing research and
marketing information in tourism. Segmentation of the
tourist market and positioning. The behavior of
consumers of tourism services. Tourism product and
tourism product life cycle. Pricing policy in tourism.
Channels of distribution of goods and services of the
tourism industry. Tourism marketing communications.
Competition and competitiveness in tourism. Tourism
Marketing Planning. Internal marketing of tourism
organizations. Marketing of tourist destinations.
International marketing in tourism.

cmpexeuzummepi / Ilocmpexeuzumui/ Postrequisites

Ilo
TypHCTIK KOCIMOPBIHHBIH MepcoHanapl 6ackapy\ Typusm
caJachlHIaFbI KOPIIOPATHUBTIK MOJECHHET KOHE

NepcoHas bl Oackapy; XalibIKapalblK JKoHE IIIKI TYpU3M
TyporepedTunri\ XaJbIKapajblK JKOHE ImIKi Typusm
MEHEIDKMEHTI

VrpagieHue MEPCOHATIOM  TYPHUCTCKOTO  HPEANpPHATHS\
KoprnopaTuBHast KyiabTypa M YIpaBJI€HHE IIEPCOHAJIOM B
chepe Typusma; TyporepeHTHHT MEXIYHApPOJHOrO U
BHYTPCHHEro Typu3Ma\ MEHEeDKMEHT MEXAyHapOOHOIO H
BHYTPEHHETO TypHU3Ma.

HR management of a tourist enterprise \ Corporate
culture and personnel management in the field of
tourism; Tour translation of international and domestic
tourism \ Management of international and domestic
tourism.

bazoaphama scemexwici / Pykosooumensv npozpammer/ Programme manager

Ozuenxo H.A. — nedazozuxa evinblmoapulHbly
Kanouoamol, 0eHe WbIHbIKMbIPY CHOPM HCIHe MYPUSM
MeopuACy MeH NPAKMUKACH KagpeopacviHviy

Meneepyuici, KaybiMoacmuipbliean npogeccop

Ozuenxo H.A. — kanouoam nedazo2udeckux Hayx,
3asedyrouas Kageopou meopuu u NPaAKmMuKy Guzuieckou
KYAbIMypbl CHOPMA U MYPU3MA, acCoyuupo8aHHblll

npogheccop

Ogienko N.A. — candidate of pedagogical Sciences,
head of the Department of theory and practice of
physical culture sports and tourism, associate Professor
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Konarxyrcainvinolk undycmpusacoinviy mapkemunzi / Mapkemune undycmpuu cocmenpuumcmea / Marketing Hospitality Industry

OKy makcamul / Yueonasn yenv/ Purpose

KoHakkalIblIblK ~ MHAYCTPHUSCHIHA

curattama  Oepy.

Konak y# Ti30ekTepi, KOHAK YWIep, XOCTENIep, OTIABXa

6azaiapsl,
KeIIeHepi.

caHaTopHuilnep,
Typuszm

CIIOPTTHIK- OﬁLIH-CayBIK
KOHC OﬁLIH-CayBIK

WHJTyCTPHSICBIHIAFbl MAPKETHHITIH epeKIIeiri.

Hatp
TocTHHHMYHBIE LIEIH,
CaHATOPHH,
Crienuduka

XapaKTepUCTUKY  HHIYCTPUHU
OTENH, XOCTEIIbI,
CTIIOPTUBHO-PA3BIIEKATENIEHBIC

MapKE€TMHIra B HUHAYCTPpHUHU

TOCTENPHUMCTBA.
0a3el  OT/BXA,
KOMILIEKCHI.
TypusMa H

pa3BlIeYeHUH.

Give a characteristic of the hospitality industry. Hotel
chains, hotels, hostels, recreation centers, health resorts,
sports and entertainment complexes. Specifics of
marketing in the tourism and entertainment industry.

Hamuoiceci / Pesynemamat 06yuenus | Learning outcomes

OKbimy
KypcTbl ¢oTTi asKTaraHHaH KelliH
oitiMmanymbLIap
1. MeMJ’IeKeTTiH 9KOHOMMUKAJarhbl, TYpU3M
caJlaCbIHAarbl QﬂeyMeTTiK-3KOHOMI/IKaJ'IBIK CasCaTThl
Ky3ere aceIpyJarbl peii MeH HETI3Ti

(G YHKIUSIAPBIH; HAPBIKTHIK KATBIHACTAPIBIH YKAJIIBI
MOHI MEH aran aiiTKaHaa Typu3MJIe TYCIHE/I.
MapkeTHHITIH MOHI MEH NPHHIMIITEPIH; TYPUCTIK
KOCITIOPBIHHBIH MAapKETHHITIK KBI3METIHIH KBI3METI
MEH TEXHOJIOTUSACHIH OiIemi.

Typucrix HaPBIKTHIH KaXETTUITH THIMII
KaHaraTTaHIBIPy YIIIH MAapKeTHHITI MaijanaHa
aajpl

Kpi3merTiH 0OapiblK JIeHreiepinae MapKeTHHITIK
3epTTey dicTepiH KONIAaHa/IbL.

O3iHIH  NPaKTUKAIBIK  KBI3METIHAE  HAPBIKTHI
MapKeTHHITIK 3epTTeyIiH OpTYypii Typiepi MeH
KYpaJllapblH Naii1agaHabl.

MapKeTUHITIK 3epTTey KYpajJapblH HEIeHEe/I].
Typuctik eHIMII KaJbIITACTBIPY Ke3iHAe OpTYpIi
MapKEeTHHITIK CTpaTerHsuIapabl KOJIIaHa bl
Typuctik eHIMII HapBIKKAa KBUDKBITY TOCUIAEPiH
KOJIIaHA/IBI.

ITocsie ycnemHoro 3apepueHusi Kypca
oO0yuyarommecsi OyayT

1.

7.

8.

[ToHrMaer poib U OCHOBHbBIE (DYHKIMH rOCyJapcTBa B
9KOHOMHUKE, OCYIIIECTBICHUH COIIMAJIBHO-
9KOHOMHUYECKOIH MOJIUTHUKH B 00JAaCTH TypW3Ma; CyTh
PBIHOYHBIX OTHOIICHHUH BOO6LL[C nU B TypusmMe B
YaCTHOCTH.

3HaeT CyLIHOCTh U MPHUHIMITBI MAPKETUHTA; (DYHKIHIO
u TCXHOJIOTHUIO MapKeTPIHFOBOﬁ JACATCIIBHOCTHU
TYPUCTCKOTO IPEANPHUITHS.

YMeer ucnosib30BaTh MapkeTuHr st 3()(GEeKTHBHOTO
YJIOBJIETBOPEHUSI TOTPEOHOCTH TYPUCTCKOr'O PHIHKA.
Hcnonp3yer crnocoObl MapKETHHTOBBIX HCCIICIOBAHHMA
Ha BCEX YPOBHSIX JEATEIBHOCTH.

Ilonb3yercst pa3snu4HBIMU BUAAMHU U MHCTPYMEHTAMHU

MapKeTHHTOBOTO HCCIEAOBaHUS pBIHKA B CBOEH
MPaKTHYECKON AEATEIBHOCTH.

Bnageer umHCTpyMeHTamu MapKETHHIOBOT'O
UCCIIEZIOBaHMU.

[IpumeHsieT pa3nuuHbIE MapKETHHTOBBIE CTpaTeruu
1pu GOPMHUPOBAHUN TYPHCTCKOTO IPOAYKTA.
Hcnone3yer cnocoObl MNPOIBMKEHUS TYPHCTCKOTO
MIPOYKTa HA PHIHOK.

After successful completion of the course, students

will be

1. Understands the role and basic functions of the state
in the economy, the implementation of socio-
economic policies in the field of tourism; the
essence of market relations in general and in tourism
in particular.

2. Knows the essence and principles of marketing;
function and technology of marketing activities of a
tourist enterprise.

3. Able to use marketing to effectively meet the needs
of the tourism market.

4. Uses marketing research methods at all levels of
activity.

5. He uses various types and tools of marketing market
research in his practical activities.

6. Owns marketing research tools.
Applies various marketing
formation of a tourism product.

8. Uses methods of promoting a tourist product on the
market.

strategies in the

Ilpepexeuzummepi / llpepexeuzumot / Prerequisites

Kacinkeprnik qarapuiapasie Herizaepi, Typu3Monorus
Heri3aepi

OCHOBBI NIpEANPUHUMATEIIBCKUX HABBIKOB, OCHOBBI
TYPHU3MOJIOT N

Fundamentals of entrepreneurial skills, Basics
tourismology

Kypcmuiy kbickawa mazmynst / Kpamrkoe codepicanue kypca/ Course summary

Konak yit Ou3HEeCiHIEriT MapKETHHTKE MayChIMIBIIBIK

KOHE

YaKUFalblK  KYHTi30e  (PaKTOPBIHBIH  9cepi.

MapkeTHHITIK casicaTTarbl "Oara-cama" apaKaThIHACHIH

Brusane ¢axTopa CE30HHOCTH W COOBITHHHOTO KaleHmaps
Ha MapKeTHHT B TOCTUHHYHOM OW3Hece. Y4eT COOTHOIICHUS

«IICHA-Ka4YCCTBO» B

MapKeTPIHI‘OBOfI TIOJIMTHKE.

Influence of the seasonality factor and event calendar on
marketing in the hotel business. Taking into account the
ratio "price-quality" in marketing policy. The
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ecenke axy. OpHaNIacThIpy *KoHE OHBIH-CAYBIK KbI3METTEpI
HapBIFBIHBIH ~ JKoHE  TYTHIHYIIbUIap  HApBIFBIHBIH
QJIEYMETTIK,  YJITTHIK, KOH(ECCHSUIBIK  Iapamrepiep
OOWBIHIIA KOHE KIUEHTTEPIH (TYTHIHYIIBUIAPIBIH) oII-
ayKaTBIHBIH Kap>Kbl JIeHreli OOWBIHIIA ©3apa ToyeJIiTiri.
TypuCTiKk MapKeTHHITIH TEOPHSUIBIK Heriznepi. Typusm
MapKeTHHT1 kyieci. KoHaxkaliIbUIbIK WHILYCTPHSICHIHBIH
MapKeTHuHITIK OpTachl. KonaxxaiinbIk TypU3M
WHIyCTPUSICBIHAAFGl MapKETHHITIK 3epTTeyliep IKoHe
MapKeTHHITIK akmapaT >kydeci. TypuCTIK HapbIKTHI
CErMEHTTEY JKOHE Mo3uIusiIay. TYpUCTIK KbI3METTep.i
TYTBIHYIIBIIAP/ABIH MiHE3-KYJIKbl. TYPHUCTIK OHIM jKoHE
TYpHUCTIK ©HIMHIH eMipimik wwkimi. Typusmpaeri Oara
casicatsl.

BzaumozaBucumocts PbIHKa yciayr pasMeIICHUA n
paSBJ’Ie‘IeHI/Iﬁ U PpbIHKa HO’I‘pe6HTeJ’IeI7[ 10 COIHaJIbHBIM,
HallMOHAaJIbHBIM, KOH(I)GCCI/IOHH.J'IBHBIM napamTeépaMm #" IO

YPOBHIO  (DMHAHCOBOBH  COCTOSTENBHOCTH  KJIMCHTOB
(morpebureneii). TeopeTwyeckne OCHOBBI TYPHCTCKOT'O
MapKeTHHTa. Cucrema MapKeTHHTa TypH3Ma.
MapkeTuHroBasi  cpefia  HHAYCTPHH  TOCTEIPHUMCTBA.

CucteMa MapKETUHTOBBIX HCCIIEAOBAaHUNA U MapKETHHIOBOM
uHpOpMaMK B MHAYCTPUH TOCTENPHUUMCTBA TYpH3ME.
CerMmeHTalnMsi TYpUCTCKOTO pbIHKA M MO3UIMOHMPOBAHUE.
[ToBenenne morpeduTenel TypucTckux yciyr. TypuCTCKui
NPONYKT M JKU3HEHHBIH IWMKI Typrnponykra. lleHoBas
MOJIUTHKA B TypU3ME.

interdependence of the market of accommodation and
entertainment services and the consumer market by
social, national, religious parameters and the level of
financial solvency of customers (consumers).
Theoretical bases of tourist marketing. Tourism
marketing system. Marketing environment of the
hospitality industry. System of marketing research and
marketing information in the hospitality industry
tourism. Segmentation of the tourist market and
positioning. Behavior of consumers of tourist services.
Tourist product and life cycle of tourist product. Pricing
policy in tourism.

Iocmpexsusummepi / I[locmpexeuszumot/ Postrequisites

TypHCTIK KOCIMOPBIHHBIH MepcoHanapl 6ackapy\ Typusm
CaJlaChIHIaF bl KOPIIOPATUBTIK MOJICHUET KOHE
HepcoHaNbl 0ackapy; XallbIKapasiblK KOHE 1IIKI TypH3M
TyponepedTunri\ XaJbIKapajblK JKOHE IIMIKi Typusm
MEHEIDKMEHTI

VrpagieHue MEpPCOHATIOM TYPHUCTCKOTO — MPEANpUATHS\
KopriopaTuBHasi KyabTypa M yIpaBieHHE IEPCOHAIOM B
chepe Typusma; TypomepeHTHHT MEXIYHApOJHOTO |
BHYTpeHHero TypusMa\ MeHeKMEHT MEKIYHAPOIHOTO H
BHYTPEHHET O TYpU3Ma.

HR management of a tourist enterprise \ Corporate
culture and personnel management in the field of
tourism; Tour translation of international and domestic
tourism \ Management of international and domestic
tourism.

bazoaphama scemexwici / Pykosooumenw npozpammol/ Programme manager

Ozuenxo H.A. — nedazozuxa eviibimoapulibly
Kanouoamoi, 0eHe WblHbIKMbIPY CHOPM JHCIHe MYPUM
MeopuACy MeH NPaAKMmuKacsl KageopacviHuiy
Meneepyuici, Kaybimoacmuipbliean npogeccop

Ozuenxo H.A. — kanouoam nedazo2udeckux Hayx,
3asedylowas Kageopoi meopuu u NPaAKmMuKu Gusuieckou
KYAbIMypbl CROPMA U MYPU3MA, ACCOYUUPOBAHHBIL

npogheccop

Ogienko N.A. — candidate of pedagogical Sciences,
head of the Department of theory and practice of
physical culture sports and tourism, associate Professor
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Konarprcannvinwlk canacotnoazel Komnwviomepiik scane PR-mexnonozuanap/Komnviomepnoie u PR-mexnonozuu é cghepe 2ocmenpuumcmea /

Computer and PR-technologies in hospitality

OKy makcamul / Yueonasn yenv/ Purpose

Typusm camaceiHa  OeifiMaenreH  KOMIBIOTEPIIK
OarnmapiamanapZpl  NaigagaHy  JaFpUIapblH  Urepy,
CTYZIGHTTEp/I€ KOFaMJIBIK IPOLECTEPi PETTEHTIH KbI3MET
perinze KypTmbuIbIKIeH Oaitnanbic Typansl (PR/ITabnmk
PuneiHz) TyCiHIKTEpI KAIBIITACTHIPY

OcCBOcHHE HABHIKOB IIOJH30BAHUS KOMITBIOTEPHBIMU
porpaMMaMH, aJanTHPOBAHHBIMHU K chepe
TOCTENPUHMCTBA, c(hopMHPOBAThH y CTYJICHTOB
NPEACTAaBICHUA O  CBA3IX C  OOIIECTBEHHOCTHIO
(PR/TTabmnuk Puneiimnz) Kak JIeATETbHOCTH,
peryaupyromIei 00IIeCTBEHHBIE TPOIECCHI

To develop the skills of using computer programs
adapted to the sphere of tourism, to form students' ideas
about public relations (PR / Public Relations) as an
activity regulating social processes.

Okbimy

Hamuoiceci / Pesynemamul 06yuenus | Learning outcomes

KypcTbl ¢oTTi agKTaraHHaH KeliiH

oiniMmanymbLIap

1. YiibIMHBIH HMHHOBAlMsUIBIK  KbI3BMETIH  Oackapy
OMICTEpiHIH YFBIMIBIK amlapaThlH JKOHE  OHBI
NpaKTHKAIBIK JKYMbICTa TaijanaHy MYMKIHAITIH
oiemi.

2. Typucrik KbI3METTiH O(HUCTIK TEXHOIOIHsIAPHl MEH

apHaiipl  OarzapnamaiblK — KaMTaMachl3 — eTiIyiH,
WHTEPHET-TEXHOJIOTHsCHIH OleIi.

3. VIHHOBauWsUIBIK ~ OHIMIEpAlI TapaTy TOCULAEPiH
MeHTepe/i.

4. Typucrik OHIM/II azipney MPOLIECIHE
MHHOBALMSUIAPIbI nainanaHy JaFIbUIapbIH
MEHTepe/i.

5. KonpmaHpuiaTelH KONJaHOANBl  OarmapiamanapibiH

TUIMAUTITIH Tangay, KojmaHOanbsl OaraapiaMaiibIk

KypajljapMeH  JKYMBIC  jkacay  JaFJbUIapbIH
MEHI'epIeH.

6. MemIekerTik, KOFaMJIBIK, KOMMEPLSIIBIK
KYpBUIBIMZIapa, OyKapaiblK aKnapat
KypaljapbelHIa, oJIEYyMEeTTiK calaja, 9JKOHOMHKA,
eHIIpiC, cayaa, FBUIBIM, MOICHUET, TYpPU3M
calacelHIa  JKapHaMa  JKOHE  IKYPTUIBUIBIKICH

OaifTaHbIC caNachlHIA KOciON QyHKIMSIIApIBI JKy3ere
aceIpyFa jkoHe OaKplUIayFa KaOiIeTTi.

IMocyie ycnemHoro 3aBepuieHnsi Kypca

oO0yyarommecsi OyayT
1. 3HaTh MOHSATHMHHBIA anmapar METO/IOB YIpaBIICHHUS

HHHOBaHHOHHOﬁ JCATCIBbHOCTBIO OpFaHI/IBaL[I/II/I u
BO3MOJKHOCTH €€ HCIIOJb30BaHUs B IPaKTHUECKOM
pabore.

2. 3HaTh OQUCHBIE TEXHOIOMMM W  CHEeLUalIbHOE
POrpaMMHOE obecreyeHue TYPHCTCKOI
JIeATENbHOCTH, HHTEPHET-TEXHOIOTHH.2

3. Buazern crocobamu pacrnpocTpaHeHHs

WHHOBALIMOHHBIX NTPOJIYKTOB.

4, BnameTr HaBBIKAMHM HCIOJIB30BAaHHA HWHHOBAIMA B
npolecce pa3padoTKy TYPUCTCKOTO MPOAYKTA.

5. Bmagerp  HaBblkamMu ~ aHanu3a  dddexTuBHOCTH
NPUMEHSAEMBIX MPUKIAAHBIX HpPOrpamMM, padoThl C
NPUKJIAIHBIMHU ITPOTPAMMHBIMU CPEICTBAMH.

6. OcymecTBisATh u KOHTpPOJIMPOBAThH
npodeccuoHanbHble (PYHKIMHA B OONACTH PEKIaMbI U
CBsI3eH C OOIIECTBEHHOCTHIO B TOCYIApPCTBEHHBIX,
OOIIIECTBCHHBIX, KOMMEpPYECKUX CTPYKTYpax,
CpEeICTBaxX MAaccoBOW HWH(OpMALUKM, B COLUAIBHOM
cdepe, chepe SKOHOMHKH, HMPOU3BOACTBA, TOPTOBIH,
HayKH, KyJIbTypHl, TYpH3Ma.

7. TlpuMeHSTh pa3IUYHbIE MHCTPYMEHTHI UIS PELICHHS
npakTrdecknx PR-3amad B pa3nuyHBIX  00IACTSIX

7. ©Op TYpmi camamapma  (OpeHIOTI  JKBUDKEITY, (mponBmxeHne  OpeHOa, KpWU3HWCHAs  CHTYaIlus,
JAFIapbhICTBIK JKaFnai, Oemenn MEHEIKMEHTI JKOHe PperyTaloOHHBI MEHEDKMEHT | 1. ).
1.0.) mpaktukanslk PR-mingertepai mremy yimniH | 8. YUuTHIBaTh WHIWBUAYaIbHBIC 0Cc00EHHOCTH

After successful completion of the course, students will

be

1. To know the conceptual apparatus of methods of
management of innovative activity of the organization
and possibilities of its use in practical work.

2. To know office technologies and special software of
tourist activity, Internet-technologies.2.

3. Master the methods of distributing innovative
products.

4. Know how to use innovation in the tourism product
development process.

5. To master skills of the analysis of efficiency of
applied programs, work with applied software tools.

6. Carry out and supervise professional functions in the
field of advertising and public relations in state,
public, commercial structures, mass media, social
sphere, economy, production, trade, science, culture,
tourism.

7. Apply various tools to solve practical PR problems in
different areas (brand promotion, crisis situation,
reputation management, etc.).

8. To take into account individual characteristics of
tourism industry workers, have knowledge of the
process of professional formation of a tourism
manager's personality.
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OpTYPJIi Kypasaap/abl KOJIJaHa bl

Typusm WHIYCTpHSACH KBI3BMETKEPIIECPIHIH  JKeKe
epeKILeNIKTepiH  ecKepeli, TYpu3M  MeEHeKepi
TYJIFACBHIHBIH KOCIOM KanlbINTacy YpIici Typausl
OiTiMaepi MeHrepesi.

pabOTHUKOB WMHIYCTPUH TYpU3Ma, BIIAJECT 3HAHUSIMU
0 mpomecce MNPOGHECCHOHANBLHOTO  CTAHOBJICHHS
JMYHOCTH MEHEDKEpa TypHu3Ma.

Ilpepexeuzummepi / Ilpepexeuszumot / Prerequisites

AXNaparThIK-KOMMYHUKAIUSIIBIK TEXHOJIOTUSIIAp
(arputbH TiNiHAE); Typu3M MapKeTHHT.

WHdopManmoHHO-KOMMYHHUKAIIHOHHBIE TEXHOJIOTHH (Ha
AHIIIMICKOM s13bIKe); MapKeTHHT Typu3Ma.

Information and Communication Technologies
English); Tourism Marketing; Event Management.

(in

Kypcmuiy kbickawa mazmynst / Kpamrkoe codepicanue kypca/ Course summary

PR-texHoMmorusiapabg KIKTEIYI. PR JKaJIIIbI
CUIIATTaMACBI. Typusmpueri PR 3aMaHayu
TexHoNorusuapel. KoprnopaTtuBTiK MUMHDKII KYpacThIpy:
KYPBUIBIMIIBIK ~ KOMITIOHEHTTep JkoHe PR Kkypannmapsr
Typucrik KOMIIaHUSHBI backapy CaJIaChIHAAFBI
UHHOBaIMs1ap. TYpUCTIK MapKETHHITErlT MHHOBAIMSUIBIK
JKOHE KOMITBIOTCPIIIK TexHojorusiap KoHak yi JkoHe
MelipaMxaHa ~ OHM3HECIHIErl  WHHOBAaLMsUIApD  KOHE
KOMIBIOTEPJIIK TexXHoJorusuiap. TypH3M  callaChIHAAFbI
aKNapaTThlK ~ MHHOBALMSUIBIK ~ JKOHE  KOMIIBIOTEPIIiK
TEXHOJIOTUsIIap. VHHOBaIUSAIBIK nporecrepaeri
3UATKEPIIIK MEHIIiK. Typusmiai JambITyFa FbUIBIMH-
TEXHUKAJIBIK JKaHAJIBIKTAPIbIH 9cepi.

Krnaccudukauums PR-rexHonoruii. O01mas xapakTeprcTHKa

PR. CoBpemennsle TexHomoruu PR B Typusme.
Konctpyuposanue KOpPITIOPaTUBHOT' O HMUJIKA:
CTPYKTYpHBbIE =~ KOMIIOHEHTHI M  HMHCTpyMeHTHl PR.

WuHoBanu B cdepe ynpaBieHHs TypUCTCKOW KOMITaHUEH.
VHHOBanMOHHBIE UM KOMIIBIOTEPHBIE TEXHOJOTMU B
TYPUCTCKOM MapKeTHHre IHHOBauuM W KOMIIBIOTEPHBIE
TEXHOJIOTMM B TOCTUHMYHOM W PECTOPaHHOM Ou3Hece.
WudopmanmoHHble WHHOBAIMOHHBIE M KOMIIBIOTEPHBIE
TexHonmorun B cdepe Typusma. HTemnekTyanbHas
COOCTBEHHOCTh B MHHOBAIIMOHHBIX Mpolieccax. Biusxue
HayYHO-TEXHUYECKHX  HOBOBBEICHHMH Ha  Pa3BUTHE
TypHU3Ma.

Classification of PR-technologies. General characteristics
of PR. Modern technologies of PR in tourism. Designing
a corporate image: structural components and tools PR.
Innovations in the management of a tourist company.
Innovative and computer technologies in tourism
marketing. Innovations and computer technologies in the
hotel and restaurant business. Information innovative and
computer technologies in the sphere of tourism.
Intellectual property in innovation processes. The
influence of scientific and technical innovations on the
development of tourism.

Ilo

cmpexeuzummepi / Ilocmpexeuzumut/ Postrequisi

tes

OHpipicTik npaktuka; JIumioMansl  IpaKTHKACH,
JUIIOMABIK JKYMBICTBI (5KOOAaHBI) Ka3zy >KOHE KOpFay
HeMece KeIICH/Ii eMTUXaH TaIlChIPy.

IIpousBoncreenHas IIPAKTHUKA; [Ipenaumiomnas
npakTtuka; Hammcanwe u 3ammra IUIDIOMHON paboThHI
(poekta) WIM TOATOTOBKa M cJada KOMIUIEKCHOTO
9K3aMEHa.

Apprenticeship; Pre-Diploma Practice; Writing and
Defense of the Diploma Work (Project) or Preparation
and Delivery of the Comprehensive Exam.

bazoaphama scemexwici / Pykosooumenw npozpammer/ Programme manager

Manvwaxoea B.B. — aga oxbimywivl, mypusm mMacucmpi

Manvwarosa B.B. — cmapwuii npenooasamens, Mazucmp

mypusma

Malshakova V.V.— senior lecturer, master of tourism
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Typusmoeci oponoay/bponuposanue ¢ mypusme/Reservation in Tourism

OKy makcamul / Yueonasn yenv/ Purpose

CryzneHTTepre TYpHUCTIK K9CIOPBIHAAPFa HAPBIKTA THIMI
eMip cypyre jKOHE THICTI Malja amyFa MYMKIHIIK OepeTiH

JaTth cTymeHTaM 3HaHUSA B OOJIACTH OCHOBHBIX CHCTEM
OpoHupoBaHus B chepe TypusMa, IO3BOJSIONINX

To give students knowledge in the field of basic
booking systems in the field of tourism, allowing tourist

TYpU3M CalachblHAAFbl OpOHIAYIBIH HEri3ri JKydeci | TypUCTCKMM mpeanpustusM 3(pdeKTuBHO cyliecTBoBaTh | enterprises to effectively exist in the market and receive
canacbIH/Ia Oitim Oepy. Ha PBIHKE U MTOTy4aTh COOTBETCTBYIOIIYIO MPUOBLIb. corresponding profits.

Oxvimy naomuoiceci / Pezynomameut 06yuenus | Learning outcomes
KypcThl coTTi afiKTaFaHHAH Keifin IMocae ycnemHoro 3aBepuieHnst Kypea After successful completion of the course, students will
oitiMmanymbLiap o0yuariuecst OyayT be . ) _
1. Bpomiay oHe pescpRTeymin mHerisri kyiiencpin, | 1. 3Haer OCHOBHHIE CHCTEMBI GpOHHPOBAHMA 1. Knows basic reservation and reservation systems,

O(MHUCTIK TEXHONOTHANAPIbl JKOHE TYPHUCTIK KbI3METTiH
apHaiibl OaraapiaMallblk KaMTaMachl3 eTiTyiH, HHTEpPHET-
TEXHOJIOTUSIAPAbI OlTei.

2.XKobanayaplH  TEOPWSUIBIK  HETI3JEpiH  MEHrepre,
Typu3MJie >K00ajaylblH HEri3ri OAICTEepiH KOoJJIaHyFa
JaWbIH.

3. Typucrik OHIMAI aKNapaTThIK JXOHE KOMMYHHKATHBTIK
TEXHOJIOTUsUIAp/IbI Maii/laliaHa OTHIPHIIT )KY3€Te aChIPaIbl.
4. Typuctik  KbI3METTED  HAPBIFBIHBIH  MOHHUTOPUHT
O/IICTEpiH KOJIaHAIbI.

5.KonagaHeuiaTeiH KOJIIaHOAIIbI OarnapiamanappIH
TUIMAUTITIH ~ Tanjay, KoigaHOanbl — Oargapiamalibik
KypasJapMeH JKYMBIC JKacay JIaFAbUIapbIH MEHIEPIeH.
6.¥#ibIMHBIH  (KOCIOPHIHHBIH) WHHOBALMSUIBIK — YKOHE
MHBECTHLUSIIBIK KBI3METIH 0ackapy dJicTepiH MpaKkTuKaaa
KOJIJaHabI.

7.AJIBIHFBI KaTapibl (alMakKTBIK JKOHE TPAHCYITTHIK
OpoHzaay KyienepiH) MEHIepreH.

8. Typucrik UWHAYCTpHUSAa KOCIOM KbIBMETTIH HAKThI
MIHICTTepiH IIemy YIIiH Koija Oap KOImZaHOAIBI

pe3epBupOBaHus, oucHbIe TEXHOJIOTUH 51
CIIEIUaIIbHOE IIpOrpaMMHOE obecriedueHue
TYPUCTCKOM JIEATEIbHOCTH, HUHTEPHET-TEXHOJIOTHUH.
2.Bnaneer TeopeTMUECKHMMH OCHOBaMH IIPOEKTHUPOBAHUS,
roToB K MPpUMEHCHU IO OCHOBHBIX MCTOZ0B
MPOEKTHUPOBAHUSA B TYpU3ME.

3.Peanmu3yer TypuUCTCKMH TPOAYKT C HCHOJIB30BAHUEM
MH(POPMALMOHHBIX 1 KOMMYHHUKATUBHBIX TEXHOJIOIHH.
4.VMcrnonb3yeT METOAbl MOHUTOPHHIA PBIHKA TYPUCTCKUX

YCIIYT.
5.Bnaneer  HaBbikamu ~ aHanu3a  dQQexTHBHOCTH
HOPUMEHSCMBIX [PHKIAAHBIX — [pOrpamM, paboTel ¢

NPHKIaJHBIMI IPOrPAaMMHBIMU CPEACTBAMH.
6.Mcnonp3yer Ha TpaKkTHKE METOABl  YNPaBIEHHS
WHHOBALIMOHHOH W WHBECTUIIMOHHOW JESATENHHOCTBHIO
opraHu3aIy (TIPEANPUATHS ).

7.Bnanmeer IepeAOBBIMA (pernoHaIHHBIMU 154
TpaHCHAIIMOHATIHHBIMH CHCTEMaMH OpPOHHUPOBAHMUS).

8. Ilpumenser cymecTByIOIME MaKeThl NPHUKIAIHBIX

5 ) mporpaMM Ui pEIIeHHss ~ KOHKPETHBIX  3aj1ad
arziapiamajap MakeTTepIH KoAaHa bl MpopEeCCHOHANBPHON  AEATENFHOCTH B TYPUCTCKOU
HHILyCTPHHL..

office technologies and special software for tourism
activities, Internet technologies.

2. He knows the theoretical foundations of design, is
ready to apply the basic design methods in tourism.

3. Implements a tourist product using information and
communication technologies.

4. Uses methods for monitoring the market for tourism
services.

5. Possesses skills in analyzing the effectiveness of
applied applications, working with applied software.

6. Uses in practice the methods of managing the
innovation and investment activities of the organization
(enterprise).

7. Owns advanced (regional and transnational reservation
systems).

8. Applies existing software packages to solve specific
tasks of professional activity in the tourism industry.

Ilpepexeusummepi / Ilpepexeuzumot / Prerequisites

AKIapaTTHIK-KOMM yHHKAIUSUTBIK TEXHOJIOT AsIap
(arpumeH TiNiHAE); TYpH3M MapKETHHTI.

WH}popMannoHHO-KOMMYHHUKAIIMOHHBIE TEXHOJIIOTHH (Ha
AHTIIMICKOM SI3BIKE); MapKeTHHT Typu3Ma.

Information and Communication Technologies
English); Tourism Marketing; Event Management.

(in

Kypcmuiy kvickawa mazmynst / Kpamkoe codepicanue Kypca/ Course summary
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Reservation services. Requirements for service personnel.

Bponnmay  xemmeri.  Kpi3merkeprnepre — koWbuiaTeiH | CirykObI OpOHMPOBAHMSI. TpeboBanus K
TananTap. Knmenrrepre KbI3MET KepceTyIiH | obcmyxuBaroniemMy nepconany. TexHomornueckuit mukn | The technological cycle of customer service. Booking.
TEeXHONOTHSUIBIK IMKJIi. bBponmay. bBbponmay omictepi. | oOciaykuBaHus — rocreidl.  bponuposanme.  Cmocobsr | Methods of booking. Automated control systems.
ABTOMATTaHIBIPBUTFAH Gackapy Kylienepi. | OpOHHUPOBaHUSL. ABToMaTu3upoBaHHble  cucTeMbl | Automated booking systems. Types of contracts
ABTOMaTTaHABIpBUTFAaH OpoHAAy jxyWeci. bpoHnmay ymriH | ympaBieHus. ABTOMaTH3MpPOBaHHEIC cuctemsl | (agreements) for booking.
KemciMmaprTap (KemiciMimaprrap) Typiepi. OpoHupoBaHusi. Buabl 1oroBopoB (coryameHni) Ha

OpOHUpOBAHME.

Ilo

cmpexeuzummepi / Ilocmpexeuzumut/ Postrequisi

tes

OHuipicTik npaktuka; JummoManasl MNpaKTUKACHI;
JIUImnoMIbIK KYMBICTBI  (5KOOAHBI) JKa3y >KOHE KOpray
HEMeCe KEIICH I eMTHXaH TarChIpy.

IIpousBoacTBeHHas NPaKTHKA; [Ipennunnomuas
npakTuka; HamucaHue W 3amura IUITIOMHOW paboThI
(mpoekTa) WM TOATOTOBKA M Cllada KOMIUIEKCHOTO
9K3aMEHa.

Apprenticeship; Pre-Diploma Practice; Writing and
Defense of the Diploma Work (Project) or Preparation
and Delivery of the Comprehensive Exam.

bazoaphama scemexwici / Pykoeooumens npozpamms/ Programme manager

Manvwakosa B.B. — aza okbimywivl, mypuzm macucmpi

Manvwakosa B.B. — cmapwuii npenodasameins, Mmacucmp
mypusma

Malshakova V.V.— senior lecturer, master of tourism

52




Konarrcannsinwlk canacol KacinopwvlHOAPbIHbIY KAPHCHL-UaApyauiblivlK Koizmemi/ Dunancoso-xo3aiicmeeHHas 0esamenbHocms npeonpusamuil
chepor 2cocmenpuumcmea /Financial and Economic Activity of enterprises in the field of hospitality

Oky makcamul / Yueonasn yenv/ Purpose

Bonamax MamanmapaelH — Oackapy — TIporieciHe
aKNapaTTHIK-9JIICTEMENIK KOJIay KOPCETETIH TYPUCTIK
KOCIMOPBIHHBIH ~ KAPJKbI-IIApyaIlbUIbIK — KBI3METiHIH
TYpJi  acleKTiJIepiH  OKOHOMMKAIBIK  TallAayzbl
YHBIMIIACTBIPY MEH JKYPTi3yAeri TEOpPHSUIBIK JKOHE
TOKIPUOETIK NaFbUIApbIH KAJIBIITACTBIPY.

dopMUpOBaHHE y Oymymmx CIEeINAIICTOB
TEOPETHYECKUX U MPAKTHIECKUX HABBIKOB IO OpPraHM3aIlNN
U TIPOBEICHUIO SKOHOMHUYECKOI'O aHAJIM3a Pas3JIM4HBIX
aCIeKTOB (bMHAHCOBO-X 03I CTBEHHOM JIeSITeNbHOCTH
npennpusTusi cepbl TOCTEIPUUMCTBA, 00ECIEYMBAIOLIETO
MHQOPMALIMOHHYIO ¥ METOJOJIOTHYECKYIO  HOIJEPIKKY
npoliecca ypaBJIeHusl.

Formation of future specialists theoretical and practical
skills in organizing and conducting economic analysis of
various aspects of financial and economic activities of the
hospitality  industry,  providing information  and
methodological support for the management process.

Oxvimy namuoiceci / Pezyiomameut 06yuenus | Learning outcomes

KypcTsl ¢oTTi agKTaraHHaH KeliiH

oiniMmanymbLIap
1. KapKbI-DKOHOMHUKAJBIK  TANJAAyAbIH  FHUIBIMH
HETI3MepiH, HOPMATHUBTIK JKOHE  KYKBIKTBHIK

Ky)KaTTap/bl, TaAayAblH dJiCTEMENIK TCUIAEPiH
YKOHE OJIap/IbIH XKIKTEeNyiH Olei.

2. KapKbUIBIK ~ €CeNTLTIKTI  KacaylblH  HErisri
KarujaJapelH ~ JKOHE  OJlapra  KOHMBUIATBIH
Tanantap/sl Oie.

3. KocinopslH KbI3METIHIH iCKepiiK OenceHaitiri
MeH TUIMIIIITIH Talaiasl.

4. HapbIKTBIK SKOHOMHKA, HOpMaTHBTIK-KYKBIKTHIK
aKTUIepAl 93ipiey JKoHe KaObuigay, HapbIKTHIK
SKOHOMUKAHBIH KapKbUIBIK ECENTLIIriH Kacay
9/IiCHAMACHIH JIAMBITY JKOHE KETUIAIpy OONbIHIIIA
LIAPYalIbUIBIK ~ JKYPri3ylli  CyOBEKTUIEpAiH
Kap KBUIBIK €CENTLTITiH XKacanbl.

5. bIHTBIMAKTaCTBIKKA,  KApKBUIBIK  KBI3METTIH
KOJIJaHOaIb! acHeKTiyiepiMeH €CENTUIIKTI
pedopmanayra KemieHAl TOCULAIH KaXKETTLIIr
MEH KHUCHIHIBUIBIFBIHA, Kap)KbUIBIK aK[apaTThl
XaJBIKApAJIBIK CTaHAAPTTApFa COMKeC KenTipyre
JaWbIH.

6. OHOIpICTIK KBI3METTIH Ka3ipri 3aMaHFbl ecem
Oepy oxicTeMeciH maiganaHa /bl

7. Ilapyamsiislk CyOBEKTUIEPiHIH KapKBUIBIK €CeIl
Oepy  METONOJNOTHACHIH,  KAPXKBUIBIK  ecel

ITocJie ycnemHoro 3aBepuieHust Kypca

oO0yuyarommecsi OyayT
1. 3naTp Hay4dHbBIe OCHOBBHI (PMHAHCOBO-’KOHOMHYECKOTO

aHaJIm3a, HOpMaTI/IBHbIX u HpaBOBI)IX I[OKyMeHTOB,
METOANYCCKUX l'[pI/IeMOB aHaJIn3a u nux
Ki1accu(UKaIHUIO.

2. 3HaThb OCHOBHbIC IPHHLMUIIEI COCTaBJICHUS (PUHAHCOBON
OTYETHOCTH U MPEABSBISIEMBIM K HUM TPeOOBaHHAM

3. AHanu3upoBaTh JIETIOBYIO AKTUBHOCTb u
3¢ PEKTUBHOCTD JAESITENBHOCTH TPEANPHUSITHS.

4. CocraBisiTh (PMHAHCOBYIO OTYETHOCTh XO3SHCTBYIOLIHX
CyOBEKTOB B  YCIOBUAX PBIHOYHOH  OKOHOMHKH,
pa3paboTKU U NPUHATHUSA HOPMATHUBHO-TIPABOBBIX aKTOB,
IO Pa3BUTHI0 M COBEPLICHCTBOBAHUIO METOMOJOTHH
cocraBjieHus (UHAHCOBOM OTYETHOCTH PHIHOYHOM
9KOHOMHKH.

5. ToroB K HEOOXOOUMOCTH |
JIOTHYHOCTH KOMIUIEKCHOT O oaxoa K
pedopMupoBanuio OTYETHOCTH NPUKJITHBIMA
acrieKTaMyd (DMHAHCOBOW HESATENBHOCTH, IPHBEICHUE
¢uHAHCOBOM  WHpOpPMAIMK B  COOTBETCTBHE  C
MEKTyHAPOIHBIMHU CTaHIapTaMHU.

6. Mcrnonb3oBaTh COBPEMEHHYIO METOJHMKY OTYETHOCTH
MIPOU3BOJICTBEHHON JIEATEIBHOCTH.

7. CHCTEeMHO WCCIIeIOBaTh METOAOJNOTHI0 (HHHAHCOBOM
OTYETHOCTH  XO3SHCTBYIOUINX  CYOBEKTOB,  (opM
(MHAHCOBBIX  OTYETOB, YMEHHs  CaMOCTOSTEIBHO

COTPYAHUYECTBY,

After successful completion of the course, students will
be

1. To know the scientific foundations of financial and
economic analysis, normative and legal documents,
methodological techniques of analysis and their
classification.

2. To know the basic principles of financial reporting
and requirements to them.

3. Analyze bhusiness activity and efficiency of an
enterprise.

4. Draw up financial statements of business entities in a
market economy, development and adoption of
normative-legal acts, to develop and improve the
methodology of financial reporting of a market
economy.

5. Willingness to cooperate, the need and logic of a
comprehensive approach to the reform of reporting
applied aspects of financial activity, bringing
financial information into  conformity  with
international standards.

6. To use modern methods of accounting of industrial
activity.

7. Systematically research the methodology of financial
reporting of business entities, forms of financial
reports, the ability to study independently, the
possession of methods of self-expression and self-
development.
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HBICAH/IAPHIH, 63 OCTiHIIEe OKY, O31H-631 KepceTy
KOHE ©3iH-631 JaMbITy TOCUIAEPiH MEHrepyi
KYHeni 3epTTeii.

8. KapXbUIbIK  Tanmayst
reHepauusIaiabl.

KETUIIIpY JKONJapbhlH

YUYUTBHCA, BJIAJACHUA TIIPpUEMaMH CaAMOBBIPpAXKCHUA U
CcaMOpa3BUTHA.

8. reHepPIpOBaTI) IyTH COBCPHICHCTBOBAHUSA (bHHaHCOBOl"O
aHaliku3a.

8. Generate ways to improve financial analysis.

Ilpepexeuzummepi / Ilpepexeuszumot / Prerequisites

Typucrik OusHecTi kocmapiay >KoHe YHBIMIAacThIPY;
KonaxxalnbuIbIK canacsl KOCIMOpBIHIAPBIHBIH
YHBIMIaCTHIPYIIBUTBIK-NIAPYaIIbUIBIK KbI3METi;
OKOHOMUKA JKOHE KOCIMKEPJIIK Heri3Jiepi.

[InanupoBaHne ¥ oOpraHM3alUs TYPUCTCKOTO OW3Heca;
OpraHu3alMoOHHO-X 031 CTBEHHAs JIeSITENbHOCTh
npennpusTuii cepbl roctenpuumcTBa; OCHOBBI 3KOHOMUKH
U IpeIIPUHUMATENbCTRA.

Planning and Organization of Tourist Business;
Organizational and economic activity of enterprises in the
field of hospitality; Basics of economics and business.

Kypcmuiy kbickawa mazmynst / Kpamrkoe codepycanue kypca/ Course summary

KapkbI-9KOHOMHUKAIIBIK TaNIayablH FBUIBIMA
Herizaepi. TypUCTIK HMHAYCTpHUS  KOCIIOPHBIHBIH
HETi3ri JkoHEe alfHaJbIM KapakaThlH Tangay. TypHCTIK
UHJYCTpHUS  KOCIMOPHBIHBIH ~EHOex pecypcrapbi
tangay. Typucrik eHIMHIH Oacekere KaOijeTTUIITiH
YKOHE TYPHUCTIK UHIYCTPHS KACIIOPBIHAAPBIHBIH CaTy
KeJIeMiH Tangay. TypuCTiK eHIMI eHIIpY JKoHE OTKi3y

WIBIFBIHAAPBIH  TaJzay. KpI3MeTTiH Kap>KbLIBIK
HOTWKENEPiH Tanjay, TYPHUCTIK WHTCTpHS
KOCIMIOpHBIHBIH TailachlH 0oy KoHEe maijanany.
Typuctik WHIYCTPUS  KOCIMOPHBIHBIH  KAP>KbUIBIK
JKar1alblH Tajnaay. Typucrik UHAYCTpHUs

KOCITIOPHBIHBIH CAJIBIK Caly €PEeKIIENiri KOHE CalbIK
JKYKTEMECIH TaJiay.

HayuHble OCHOBBI (DUHAHCOBO-3KOHOMHYECKOIO aHaJn3a.
AHanM3 OCHOBHBIX M OOOPOTHBIX CPEICTB IMPEANPUATHS
TYPUCTCKOM MHIyCTpUH. AHaINW3 TPYIAOBBIX PECYpCOB
IIPEIIPUATHS TYPUCTCKOU UHIYCTPUU. Amnanus
KOHKYPEHTOCIIOCOOHOCTH TYPUCTCKOTO TIPOAYKTa U 0ObemMa
OpoJaX MPEANPHUITHS TYPUCTCKOM UHAYCTpHUM. AHamu3
3aTpaT Ha TPOU3BOJCTBO M PEATH3AIMIO TYPUCTCKOTO
MPOLYKTA. Amnanus (bMHAHCOBBIX pe3ynbTaTOB
JIeATENbHOCTH, PACTIPEACICHUSI U UCITOIb30BAHUS PHOBLTH
OPENPUSTAS TYPUCTKOH MHIYCTpUH. AHamU3 (GUHAHCOBOTO
COCTOSIHUS MPEIPHUATHSL TYPUCTKOM HHIYCTPHH.
Cneuuduka HaJOrooONOKEHHUsST M aHAJIW3  HAJOTOBOM
HArPY3KH MPEIIPUATHS TYPUCTCKON HHIYCTPHUH.

The scientific basis of financial and economic analysis.
Analysis of the main and current assets of the tourist
industry enterprise. Analysis of the labor resources of the
enterprise of the tourist industry. Analysis of the
competitiveness of the tourist product and the sales volume
of the tourist industry enterprise. Analysis of costs for the
production and sale of tourist products. Analysis of
financial results of activities, distribution and use of profit
of the tourist industry. Analysis of the financial condition of
the enterprise of the tourist industry. Specificity of taxation
and analysis of the tax burden of the tourist industry.

Iocmpexsusummepi / llocmpexeuszumwt/ Postrequisites

OHpipicTik  mpakThka; JIUMmioManiel MPaKTUKACKL,
JIUIITOMIBIK JKYMBICTBI (JKOOAHBI) jKa3y KOHE KOpray
HeMece KeIICH i eMTHUXaH TaIChIpy

[pousBoxcTBeHHas mpakTHKa; lIpenauIuioMHas NMpakTHKa;
Hanucanue u 3ammra IUIDIOMHON padoThl (IPOEKTa) WA
MIOATOTOBKA M Claya KOMIUIEKCHOT'O 9K3aMeHa

Apprenticeship; Pre-Diploma Practice; Writing and
Defense of the Diploma Work (Project) or Preparation and
Delivery of the Comprehensive Exam.

bazoapnama scemexuici / Pykosooumens npozpammel/ Programme manager

Lxeapenxo H.C.- aza okbimyuivl, mypuzm macucmpi

LlIxeapenxo H.C. — cmapwuuii npenooagamens, Mazucmp
mypusma

Shkvarenko N.S. - Senior Lecturer, Master of Tourism
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Typusmoeci 6aza 6enziney / llenooopazoeanue ¢ mypusme / Stocking in Tourism

OKy makcamul / Yueonasn yenv/ Purpose

Bara Teopwmsicel camacelHIa OLTIM KANBINTAaCTHIPY,

OarajapIibl peTTey IKOHE peTTey KaKETTLNIrI,
OJIApIBIH KYPBUIBIMBI MEH JJIEMEHTTEpi, HETi3Ti
(GYHKIMSIIapIBIH —~ Ma3MyHBI, OJapAblH  Kasipri

HAapPBIKTBIK mamaﬁﬂapﬂafm peni MCH MaHbI3bI.

@dopmupoBaHre y OyAymMX CIIENUAINCTOB 3HAaHUH B
obmacth  Teopud  IIEHOOOpa30OBaHUs,  HEOOXOAMMOCTD
perynupoBaHUsl U KOPPEKTHPOBKM I€H, WX CTPYKTYpHl W
9JIEMEHTOB, COZEp’KaHWE OCHOBHBIX (YHKIMHA, WX pONb U
3Ha4YeHHE B COBPEMEHHBIX PHIHOYHBIX YCIIOBHSX.

Formation of knowledge in the field of pricing theory, the
need to regulate and adjust prices, their structure and
elements, the content of the main functions, their role and
importance in the current market conditions.

Oxovimy namuoiceci / Pesynomameut 06yuenus | Learning outcomes

KypcTbl ¢oTTi agKTaraHHaH KeliiH

oitiMmanymbLIap

1. DbaraHblH TEOpPUSUIBIK HETi3/epiH, HaPBIKTHIK
0ara TY3y/iH CHIIATThI OenrinepiH Oinei.

2. DBaranappplH KiKTelyli MEH TYpJIEpiH, JaMbIFaH
HapBIKTHIK ~ DKOHOMHKAachl ~ 0ap  ejjepjeri
Oaranap/ipl peTTey epeKIIeTiKTepiH OiIei.

3. DBaransl KaJIbIITACTBIPYIbIH TEOPHUSIIBIK
epexesiepl MeH 9JiCTepiH AepOec KoIaHaIbl.

IMocye ycnemHoro 3aBepuieHusi Kypca

o0yuariuecst OyayT

1. 3HaTh TEOPETHYCCKHE OCHOBBI IICH, XapaKTCPHBIC UYCPTHI
PBIHOYHOTO IIEHO00pa30oBaHusI.

2. 3HaTh KnacCUpUKALMIO M BHUALI II€H; OCOOEHHOCTEH
pEeryjliupoBaHysl LEH B CTpaHax C PA3BUTOW PBIHOYHOMH
3KOHOMUKOM.

3. CaMOoCTOSTENbHO MPUMEHITh TCOPETUUCCKUE IMOIOKCHHS
1 MeTObI (HOPMHUPOBAHUS IICH.

After successful completion of the course, students will
be

1. Know the theoretical foundations of prices, the
characteristics of market pricing.

2. To know the classification and types of prices;
peculiarities of price regulation in countries with
developed market economies.

3. Will independently apply theoretical provisions and

methods of price formation.
Develop the pricing policy of an enterprise.

4. KocimopbsIHHBIH 0ara casicaThIH d31pieiii. 4. Pa3pabaTeIBaTh IEHOBYIO MOJIUTHKY MIPEATPUATHS. 4. . .

5. Bafamf KaJIBINTACTHIPY Ke3iHfe Il)\/[eMHeKe’[TiK 5. VuuthlBaTh METOABI T'OCYAAPCTBEHHOIO PErYIHPOBAHUS 5. Totake Into account the methods of state regulation
perTey dficTepiH eckepel. npu GOpMHUPOBAHHH LICHBI. when formlpg prices. 6. . .

6. Kasipri HapBIKTHIK xarnaiinapaa | 6. Beipaxate cyxieHus mo ynpasieHHIO 3((EeKTHBHOCTbIO 6. To e)_(p_reSSjut_:igmen.tS on managing the effectiveness
KOCINOPBIHHBIH, KBI3METIH JKaKcapTy YIIiH Oara LICHOBOM MONMUTHKM IJIsl  YIy4IICHUS JAESTEIbHOCTH of pricing pOIICy to improve the p?".formance of the
casicaThIHBIH THIMJIUIITIH 0Oackapy OOMbIHIIIA HPENNPHUITHS B COBPEMEHHBIX PHIHOUHBIX YCIIOBUSX. enterprise in moderm market C.ond'tlons.' ! .
miKip Glaipei. 7. Hcrnonp3oBaTb  3HAaHHUA  OCHOBHBIX  TEOPETHUECKUX 7. Usethe know.ledge Of.the. pasm theoretlcgl VIews

7. Bara KanpmracTblpy — OOMBIHIIA — FBUIBIMH BO33PCHHUI, HAKOIUICHHBIX B HAayJYHOM HACJICAUH IO accumulated n the scientific legacy of pricing. 8. .
Mypaja OKHHAKTAIFAaH HETi3[  TEOPHSUIBIK 1IEHO00Pa30BaHHUIO. 8. To be ab! eto Independ.ently_ obsgrve and systematize
Ke3KapacTap OUTIMIIepiH naiianaHaibl. 8. Vwmers CaMOCTOATEIBHO HaOII01aTh H !nformatlon when solving Sltuat.l onal problems, to

8. Curyaumsuplk — ecenTepi — mienry — KesiHue CHCTeMAaTH3HpOBaTh  WH()OPMALMIO TNPH  PELICHHH increase the level of self-education.
aKmapatTsl 63 OeTiMeH OaKpLIai KOHE JKyitenei CHTYallMOHHBIX  3a[ad, HOBBIIIATE  YPOBEHD
amanel, ©3 OUTIMIH JKETUINIpY HEHreiiH keTepe camMo00pa3OBaHMSL.
asajpl.

Ilpepexeusummepi / llpepexeuzumot / Prerequisites
Typusm Herizmepi; Kocinkepmik marmputapasi | OcHoBbl  Typusmosorun; OCHOBBI MpeanpHHUMATENsCKuX | Basics tourismology; Fundamentals of pre-entrepreneurial
Herismepi;  TypusM  MEHEIKMEHTI,  TYpM3M | HaBBIKOB; MeHe/pkMeHT Typusma; Mapkerunr Ttypusmal | skills; Tourism Management; Tourism marketing \
MapkeTunTi\ KOHAKKaWIBUIBIK HWHIYCTPUSCHIHBIH | MapkeTuHr uWHAycTpum —ToctenpumMmctBa; Oprammsamms | Marketing of the hospitality industry; Catering and service

MapkeTuHTi; TYypHUCTIK KpI3METTE TaMaKTaHYIbI
YHBIMIACTEIPY JKoHE cepBUC MajenueTi\ Typusmueri
CEPBHC TEXHHUKACHI JKOHE TEXHOJIOTHSIIAPBI; TYPUCTIK

[UTAaHWUSI U KyJAbTYpa CEpBHCA B TYPHUCTCKOW OEATEIBHOCTH\
Texanka W TEXHOJIOTMM  CEpBHCA B  TYPH3ME;
OpraHu3aMOHHO-X035HICTBEHHASl IESITEHOCTh TYPHUCTCKHX

culture in tourism \ Service engineering and technology in
tourism; Organizational and economic activities of tourist
complexes.
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KeIIeH Iep/IiH YHBIMIACTBIPY-IIIAP yaIIbUTBIK,
KBbI3METI.

KOMIIJICKCOB.

Kypcmuiy kbickawa mazmynnt / Kpamrkoe codepycanue kypca/ Course summary

Bara onmicHaMachIHBIH FBUIBIMH Heri3zepi. TypucTik

KoCIIOpBIHAAPAFbI Oara Oenriney. bara
¢byHaknmsutapsl. bara xydieci. bara MeH Toyekennepmi
CaKTaHJIBIPYIAFbI ToyeKenzep. CBIPTKBI

SKOHOMUKAJIBIK ~ KEIICHJIET1 Oara  Oenriney.
Kazakcranna Gara perrey. lller ennepne O6aranappl
perrey.

Hay4ynble ~ OCHOBBI ~ METONONOTMM  LIEHOOOpa30BaHUSL.
LlenooOpa3oBaHue B TYpHCTCKUX HpennpusaTusx. OyHKIuu

ned. Cucrema
CTpaxOBaHHUU

meH. Pucku B 1€HOOOpa3oBaHHU W
LIeH. Ilenoob6pa3oBanue BO

BHEITHEAKOHOMHUYECKOM KOMIUIeKce. PerymmpoBanne 1eH B
Kazaxcrane. PerynupoBanue 1ieH B 3apyO€KHBIX CTpaHaXx.

Scientific foundations of the methodology of pricing.
Pricing in tourist enterprises. Price functions. The price
system. Risks in pricing and price insurance. Pricing in the
external economic complex. Price regulation in Kazakhstan.
Regulation of prices in foreign countries.

Iocmpexeusummepi / [locmpexsuszumwl/ Postrequisites

KoHaiokalnblIbK ~ MHAYCTPHACBIHAAFBl  YKOOAJIBIK
KbI3MeT; Typusmai JaMbITyIbl MEMIIEKETTIK pETTey;
Typusmzeri OyxranTepilik ecell *OHEe CallblK Caly;
XanpIKapanblK KOHEe 1K TypusMmHIH Typusm
TypoOrnepeHTHHTI\

XanpIKapasblK XKOHE 1IIKI TYPU3M MEHEIKMEHTI

HpOCKTHaﬂ ACATCIIBHOCTL B HWHAYCTPHUU TOCTCIIPUHUMCTBA,

TocynapcTBeHHOe

peryaupoBaHHE  Pa3BUTUS  TypHU3Ma,

Byxrantepckuii y4eT W HaJOrooOJIOKEHHE B TYPH3ME;
TyponepeTHHT MeXTyHAPOTHOTO M BHYTPEHHETO TypH3Ma\
MeHeIKMEHT MEXTyHapOJHOIO U BHYTPEHHET O TypU3Ma

Project activities in the hospitality industry; State regulation
of tourism development; Accounting and taxation in
tourism; Touring international and domestic tourism \
Management of international and domestic tourism

bazoaphama rcemexwici / Pykosooumenw npozpammut/ Programme manager

Llkeapenxo H.C.- aza okbimyuisl, mypusm macucmpi

Llxeapenxo H.C. — cmapuuii npenooasamens, Mazucmp

mypuzma

Shkvarenko N.S. - Senior Lecturer, Master of Tourism
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Typucmik ousnecmi yxcocnapnay xcone yiuvimoacmuipy/ Ilnanupoeanue u opzanuzayus mypucmckozo ousneca/Planning and Organization of

Tourist Business

OKy makcamul / Yueonasn yenv/ Purpose

CryzneHTTepAl TYpPUCTIK KBI3METT] YHBIMIIACTBIPYIBIH
KOHE  OKOCHApJIayAblH Kbl  TACUIAEpiMEH
TaHBICTBIPY, COHBIMEH KaTap OJlapFa TYpPHCTIK
OusHecTi Kocmapiay MeH  YHBIMAACTBIPYAarbl
MPaKTHKAJIBIK KBI3METTIH HEri3ri oficrepi MeH
OMIiICTEPiH MEHIepYyre KOMEKTECY.

O3HaKOMHTH CTYJICHTOB C OOIIUM TOIXO0J0M K OpraHHU3aIii 1
TUIAHAPOBAHUIO TYPUCTCKON AEATENHHOCTH, a TAKXKE MOMOYb
UM  OBJNaJETh OCHOBHBIMH TpHEMaMHd U  METOAAMH
NPAKTHYECKOW [IEATENbHOCTH B cdepe IUIAHUPOBAHUS H
OpraHM3aLHy TYPHUCTCKOTo OH3Heca.

To familiarize students with the general approach to
organizing and planning tourism activities, as well as help
them master the basic techniques and methods of practical
activity in the field of planning and organizing tourism
business.

Oxvimy naomuoiceci / Pezyiomameut 06yuenus | Learning outcomes

KypcTbl ¢oTTi agKTaraHHaH KeliiH

oiniMmanymbLIap

1. busHec-xocnapiayabH HEeri3Ti
NPUHIMIITEPIH, HAPBIKTHIK JKaFaaiiapaa OU3HeCTI
JAMBITY 3aHIaPbIH, KOFaMIBIK OHIIPICTIH
QIIEYMETTIK-9KOHOMUKAITBIK JKaFIaiibIH, HAPBIK
JKaFIaibIH, TayapJap/AblH 0ocekere KaOineTTiiiriy,
OHJIIPIC MeH TYThIHY apaKaThIHACKIH Oiei;

2. Typucrik cana KocinopbIHAAPHI
JKYMBICBIHBIH €PEKILENITiH, TyPUCTIK KbI3METTI
NePCHEKTUBAJIBIK XKOHE aFbIMIAFbl XKOCIapiay
MPUHIMOTEPIH Olnei.

3. Typucrix WHTyCTPHSIHBIH JIAMYbIH
OOJDKaNIBL TYPUCTIK  KBI3METTIH  HOTHIKEINEPIH,
HApBIKTApIbIH KOHBIOHKTYPACHIH JKOHE KbI3METTEp
HOMEHKJIATYpachlH Ooikail anaipl. O3 OH3HECIH
(OusHec-umesapibpl) Kypy JKOHE JaMBITy YIIiH
Oocekere KaOiIeTTi cajaHbl TaHIAl ananabl, OW3HEC-

JKOCTIap KypacThIpa amansl, OW3HEC-KOOaHBI icKe
achIpyFa KaThIca ajabl;

4, Typuctik KpI3METTi, TYPUCTIK KBI3MET
HapBIKTApBIH Talgail JKoHe Oaramail  amanpl,

TYTHIHYIIBL JXKoHE (HeMece) TYPHCTIH TajJanTapblHa
COliKeC TYPHCTIK WHAYCTPHUS KOCIIOPHBI, TYPUCTIK
OHIM KBI3METIHIH IIBIFBIHIAPEIH €CEeNTel, Talai
amanpl, OACKAPYIIBUIBIK WICHIIMII HETi3JeH amajbl,
KBI3METTEP/li JKbUDKBITY/IA JKOHE TYTHIHYIIbLIAPFa
KETKi3ye Oaranay JarapuIapblH KOJIIAHABI.

ITocae YCIICHIHOT 0 3aBEPUICHUS Kypca
oO0yuyarommecsi OyayT

1. 3HaeT OCHOBHBIC MPUHIIUIIBI OM3HEC-TUIAHUPOBAHMS,
3aKOHBI Pa3BUTHS OM3HECA B PHIHOYHBIX YCIOBHSX,
COLIMATIbHO-KOHOMHYECKOE COCTOSIHIE OOIIECTBEHHOT O
IPON3BOJICTBA, COCTOSHUE PHIHKA, KOHKYPEHTOCTIOCOOHOCTh
TOBAapOB, COOTHOLICHHE IPONU3BOACTBA ¥ NOTPEOICHUS;

2. 3uaer cnenuduKy padoThI MPEANPHUATHH TYPUCTCKOU
cepsl, MPUHLMIIBI IEPCIIEKTUBHOTO U TEKYIIETO
IUIAHUPOBAHUS TYPUCTCKOH AEATENTbHOCTH.

3. [IporHo3upyer  pa3BUTHE  TYPUCTCKOW  WHIYCTPHH,
Croco0eH  NPOTHO3UPOBAThH  PE3yAbTaThl  TYPHCTCKOM
JEATEIBHOCTH, KOHBIOHKTYPY pPBIHKOB M HOMEHKIATypy

yciIyr. YMeeT BbIOMpaTh KOHKYPEHTOCHOCOOHYIO cdepy st
CO3ZaHUsI W Pa3BUTHI CBoero OusHeca (OM3HEC-UIEH),
COCTaBIIATH OM3HEC-IUIaH, y4acTBOBATh B peaH3aluy Ou3Hec-
MIPOCKTA;

4. YMeer aHamM3HpOBaTh M  OIEHUBATH  TYPUCTCKYIO
NeATEeNbHOCTh, PBIHKA  TYPHCTCKUX  YCIYT, CIOCOOEH
paccuuTath M NPOAHAIU3UPOBATH 3aTPAThl JEATEIHFHOCTH
NpeNNpHATHS ~ TYpPUCTCKOH  WHAYCTPUH,  TYPHUCTCKOTO
MPOAYKTa B COOTBETCTBUH C TPEOOBAHMSAMH TOTPEOUTENs U
(mmm) Typucra, 00OCHOBATH YIIPABJICHYECKOE pEIICHUE,
NPUMEHSCT HAaBBIKH OLCHKA B MPOIBIKCHHH M JIOBEICHUH
YCIYT IO TOTPEOUTETCH.

5. 3Haer BOIPOCH TIUIAHWPOBAaHUS W IIEHOOOPa30BaHUS,
cnennuKy TUTAHUPOBAHWSA U OpraHW3ald paboTBHl  C
BHYTPEHHUMH W 3apyOSXHBIMH  TapTHepaMH.  YMeer

After successful completion of the course, students will

be

1. Knows the basic principles of business planning, the
laws of business development in market conditions, the
socio-economic state of social production, the state of
the market, the competitiveness of goods, the ratio of
production to consumption;

2. Knows the specifics of the tourism enterprises, the
principles of long-term and current planning of tourism
activities.

3. Predicts the development of the tourism industry, is
able to predict the results of tourism activities, market
conditions and the range of services. Able to choose a
competitive sphere for the creation and development of
their business (business ideas), draw up a business plan,
participate in the implementation of a business project;

4. Is able to analyze and evaluate tourism activities,
markets for tourism services, is able to calculate and
analyze the costs of the tourism industry enterprises,
tourism products in accordance with the requirements
of the consumer and (or) tourists, substantiate a
management decision, applies assessment skills in
promoting and delivering services to consumers .

5. Knows issues of planning and pricing, the specifics of
planning and organizing work with domestic and
foreign partners. Able to draw up a package of
documents for state registration and licensing of a
tourist enterprise.
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5. Kocnapnay JKOHE Oara oenriney
MaceJelepiH, iKi JkKoHe IIETENIIK opinTecTepMeH
JKYMBICTBI ~ KOCIapliay  JKOHE  YUBIMIACTBIPY
epekmenikrepin Oinemi. Typuctik Kacimopbiaapt
MEMJICKETTIK TIpKEY JKOHE JIMIICH3WSIAY YVIIiH
Ky)KaTTap HaKeTiH XKacail ajapl.

6. TypOusnec )KaHa OaFBITTAPBIHBIH
MEPCIICKTUBANIAPBIH  Oaranail  ajajabl; aiMaKThIH
TaOUFU-KITUMATTHIK CHUTIATTaMAAPBIH; MayChIMIBIK;
SKOJIOTHSUTBIK KAYITCI3/IIK dKOHE MEKEHIEY OpTachiHA
AQHTPOIIOTCH/IIK KBICKIM MOCEJICIICPIH €CeNKe aya
aaJpl.

7. TypucTik ©HIMHIH, TYpU3M CaJlaChIHIAFbI
KBI3METTEp TAKCTiHIH THIMAUIITIH OOMhKai >KoHE
TaJ1aid ajnajpl.

8. Imki >koHe XasbIKapajblK apeHaja OW3HECTiH
JAMYbIHBIH ~ JKaJIbl  MepClieKTHBaNapbiHa  Oara
Oepeni. busHec-xocmapigap MeH HMHBECTULHSIIBIK
yK00asap Il Kacamabl.

COCTaBISITh MAKeT JOKYMEHTOB [UISi TOCYIapCTBEHHOU
PETHCTPalMU | JINIICH3UPOBAHUS TYPUCTCKOTO PENPHATHUSL.
6. YMeeT OLEHMBATh MNEPCHEKTHBHI HOBBIX HAIMpPAaBJICHUI
TypOu3Heca; YUUTHIBATD MPUPOTHO-KIMMATHYCCKUE
XapaKTePUCTUKK  PETHOHA;  CE30HHOCTH;
9KOJIOTMYECKOH 0€30MacHOCTH U aHTPOMOICHHOTO JIABJICHUS
Ha cpeny OOUTaHMUS.

7. Ymeer MPOTHO3UPOBATH U
3 (HEKTUBHOCTh TYPHCTCKOIO MPOAYKTa, MAKETOB YCIYT B
chepe TypuszmMa.

8. Haer oneHky oOmMX IMEpCHEKTUB pa3BUTHs OW3Heca Ha
BHYTPEHHEH M MexayHapoaHoi apene. Cocrasisier Ou3Hec-
IUTIAHBI 1 HHBECTHIIMOHHBIC TIPOCKTHI.

npobnemsr | 7.

aHau3upoBath | 8.

6. Able to assess the prospects of new areas of the tourist

industry; take into account the climatic characteristics
of the region; seasonality; environmental safety and
human pressure on the habitat.

Able to predict and analyze the effectiveness of the
tourism product, packages of services in the field of
tourism.

Provides an assessment of the overall prospects for
business development in the domestic and international
arena. Draws up business plans and investment
projects.

Ilpepexeuzummepi / Ilpepexeuzumot / Prerequisites

Typusm  werizgepi; Kocinkepiik — marapuiap/bIH
Herizaepi;  TypusM  MEHEIKMEHTI;  TypuU3M
MapkeTuHri\ KOHaKKaWIBUIBIK  HHIYCTPUSCHIHBIH
MapkeTuHri; TypuUCTIK KbI3METT€ TaMaKTaHY/Ibl
YHBIMAACTBIPY JKoHE cepBuC MaaenueTi\ Typusmueri
CEPBUC TEXHUKACHI JKOHE TEXHOIOTHSIIAPHI; TYPUCTIK

OcHoBbl TypuszMmosoruy; OCHOBBI IPEANPUHUMATEIBCKUX
HABBIKOB; MEHEKMEHT Typu3Ma, MapKeTuHr Typu3Mal
MapkeTuHr HMHIYCTpUM TocTenpuuMmcTBa; OpraHuszaius

IWTAHUS U KYJbTYpa CEPBHCAa B TYPUCTCKOM IESITETbHOCTH\
TexHnka M TEXHOJOTMM  CEpBHCA B  TYpHU3ME;
OpraHu3alMOHHO-X035CTBEHHAs JIESTEIbHOCTh TYPUCTCKHUX

Basics tourismology; Fundamentals of pre-entrepreneurial
skills; Tourism Management; Tourism marketing \
Marketing of the hospitality industry; Catering and service
culture in tourism \ Service engineering and technology in
tourism; Organizational and economic activities of tourist
complexes.

KeIIeHAePIiH YHBIMIACTBIPY-IIAPYALIBUTBIK | KOMIUIEKCOB.
KBI3METI.
Kypcmuiy kvickauwa mazmynst / Kpamkoe codeprcanue Kypca/ Course summary
Typuctik KOCITOPBIHAAPIBIH KyMbIChIH | Opranmzanust pabotsl TypucTckux upeanpusitait. OcHoBbr | Organization of work of tourist enterprises. Fundamentals

yipIMaacTelpy. TypHCTiK KocimopblHOa Oackapy

YIpaBI€HUsI W KOHTPOIS HAa TYPUCTCKOM MPEANPHUSITHH.

of management and control at a tourist enterprise. Tourist

koHe Oakputay Herizmepi. Typucrepre kbi3mer | IlmanupoBanume obcmyxuBanust TypuctoB. Ocobennoctu | service planning. Features of the organization of tourism
Kepcerymi  Jkocmapiay.  Typucrik — OW3HECTI | OpraHM3alMd TYPHCTCKOro Om3Heca, crermduka oTkperThs | business, the specifics of opening a tourism enterprise and
YHBIMAACTBIPY epeKIIeNniKTepi, TYPHUCTIK | TYpUCTCKOTO  TpEANpUATHS W ero  ympasienws. | its management. Theoretical and methodological problems
KOCIMOPBIHABI ~ amry  »KoHe  OHbl  Oackapy | Teopernmueckne W Meromonmormueckue mpobiemsr passutust | Of the development of tourism. The basic principles and
epekmrenikrepi. Typusm  camacklH  IaMBITYIBIH | chepbl  Typusma. OcHoBHble mpuHmmnel u  ¢yekuuu | functions of planning and organizing a tourism business.
TEOPUSIIBIK ~ JKOHE  OJMICHAMAJBIK ~ Moceselepi. | INIAHUPOBaHWS W OpraHW3alMyd  TypucTckoro Omsmeca. | Business plan travel company. Assessment of the
TypucTik OusHecTi JKOCTIapIiay MeH | Bushec-rutan Typuctckoit ¢pupmel. Onenka sddexrusnoctu | effectiveness of investments in tourism. Culture and quality
VABIMAACTHIPYIABIH ~ HETI3Ti  NPWHIOMNTEPI  MEH | HHBECTHIIMHM B TYPUCTCKOM mestenbHocTH. Kymerypa w | Of tourist services. The work of managers with complaints.
¢byaknusiapel.  Typuctik  ¢upmanbiH  Bushec- | kagectBo obcnmyxuBanust TypucroB. Pabora menemkepos ¢ | A differentiated approach to tourism services.
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sxocnapbl. TYpUCTIK KbI3METTETi HHBECTHIUSLIAPIbIH
THiMIUTITIH Oaranmay. Typucrepre KbI3MET KepceTy
MOJIEHMETI  MEH  camachl.  MeHemKepepaiH
HApa3bUIBIKIIEH  JKYMBICHI.  TYpHCTIK  KBI3MET
kepceTyre auddepeHInaN Bl TCII.

MIPETCH3USAMHU. JuddepennmpoBaHHbIi
TYPUCTCKOMY OOCITYKHBaHHIO.

IIoaxXo0Q K

Ilocmpexsusummepi / Illocmpexeuzumat/ Postrequisites

KoHakKalnbUIBIK ~ MHAYCTPUSICHIHOAFBl  JKOOAJIBIK
Kp13MeT; Typu3mIi AaMBITYIBI MEMIIEKETTIK PETTEY;
Typusmzeri OyxranTepiik ecell »oHe CallblK Caly;
XanplKapajiblK JKoHE ImKi TypusMHiH Typusm
TypOnepeHTHHTI\

XaJpIKapasbIK )KOHE 1ITKI TYPU3M MEHEDKMEHTI

IIpoexTHas nesATETbHOCTh B MHAYCTPUM TOCTEIPUUMCTBA;
l'ocynapcTBeHHOE  perynMpoBaHHE  pa3BUTHS  TYpU3MA;
Byxranrtepckuii yder W HaJOrooOJOXKEHHE B TYPHU3ME;
TyponepeTHHT MeXTyHAPOTHOTO M BHYTPEHHET0 Typu3Mal\
MeHeKMEHT MEeXAYHapOAHOTO U BHYTPEHHEr 0 TypU3Ma

Project activities in the hospitality industry; State regulation
of tourism development; Accounting and taxation in
tourism; Touring international and domestic tourism \
Management of international and domestic tourism

bazoaphama scemexwici / Pykoeooumenw npozpammur/ Programme manager

Ozuenxo H.A. — nedazocuxa biiblMoapoitbly
KaHOUOambl, OeHe WbIHLIKMbIDY CNOPIN JHCIHE
Mypusm meopusiCl MEH NPaKmuKacol
Kagheopacwinviy Meneepywici, KayblmMoac mulpbliean

npogeccop

Ozuenxo H.A. — kanoudam nedazozuueckux Hayx,
3a6edyrouas Kagpedpol meopuu u RPaAKmuKy Guu4ecKol
KYAbMYypbl CHOPMA U Mypu3md, adccoyuupo8antulii npogheccop

Ogienko N.A. — candidate of pedagogical Sciences, head of
the Department of theory and practice of physical culture
sports and tourism, associate Professor
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Typuszm undycmpusaceinoazel 6uznec-npoyecmi mooenoey/Mooenuposanue ouznec-npoyecca 6 unoycmpuu mypusma/Modeling of Business

Processes in Industry Tourism

OKy makcamul / Yueonasn yenv/ Purpose

Typucrik ¢upmanapaplH THNOTIK YHBIMAACTHIPY
KYPBUIBIMBIH,  TYPHCTIK  YHBIMAAPIBIH  HETI3ri
OM3HEC-TIPOIIECTEPiH, TYPUCTIK KOCITIOPBIHAAPIBIH
OM3HEC-TIPOIIECTEPiH MOENIBACYIl YHpPEHY.

W3yunTh TUIIOBYIO OPTaHU3ALMOHHYIO CTPYKTYPY TYPUCTCKUX
¢bupwm, OCHOBHBIE OM3HEC-TTPOLIECCHI TYPUCTCKUX
OpTaHU3aIMiH, MOJIETUPOBAHNE OM3HEC-TIPOLIECCOB
TYPUCTCKUX MPEATIPUATHH.

To study the typical organizational structure of tourist
firms, the main business processes of tourist organizations,
the modeling of business processes of tourist enterprises.

Oxvimy namuoiceci / Pezyiomameut 06yuenus | Learning outcomes

KypcTbl ¢oTTi agKTaraHHaH KeliiH

oitiMmanymbLiap
1. 1.KoOanaynelH  TEOpPHSJIBIK  HETi3AepiH
MEHI'epreH, Typu3MIe yKo0amayabIH HETI3Tr1

ollicTepiH KONAaHyFa JalbIH

2.backapyablH (YHKIIMOHANJBIK JKOHE YIEpiCTiK
TOCUIAEPiHIH MOHIH, OW3HEC-TIpoIlecC TYCIHITIH,
OusHec-yaepicTep/i  KIKTEY/Al, PEHMHXUHUPUHITI
Oineni.

3.OHraiinanapIpy yIIiH 0achiM MpOLECTEPAl TaHaay
OoiibIHIIA YpAICTEpIl CHUIATTAy JKOHE YJriiey
TOCUIAEPI MEH TEXHOJOTHUSUIAPbIH, epexelep MeH
YCBHIHBICTapABl KOJIAAHAbL.

4. Foutbivu Heri3ze TYPHCTIK KBI3METTEP
HOMEHKJIATYpachlH jk00anay oJicTepiH, Oiap/sl
HapbIKTa JKBUDKBITY JKOHE 1CKE achlpy OIICTepiH,
TYPHUCTIK KbI3SMETTIH HETI3JIeITeH CTPATerusiChH
a3ipJey 9/IiCTepiH MEHIepreH

5.0O31HIK KYMBICTBIH, TaIllCBIPMaIapAbl OpPbIHAAYII
YUBIMIACTBIPY JKOHE ©3iH-031 YHBIMAACTHIPYIBIH
HETi3Ti NPUHOWAOTEP] MEH [OaFapUIaphlH KOJJaHa
aapl.

6.busHec-iporiecTepi  MOZAENBACY  JAFAbUIAPHIH

MEHI'epIreH.
7.IlpomecTepaiH THIMALIITIH apTTBIPy TOCUIIEpiH
TyCiHesi. bIHTEIMaKTACTBIK JIAFIBLTAPBIH
KOJTaHa Bl

8.busHec-yaepictepii  OHTAWIAHIBIPY  9IICTEpiH
KOIIJTAHY OOMBIHIIIA Kocion KBI3METTE

Ilocae YCIICIIHOT 0 3aBEPUICHUS Kypca

oO0yyarommecsi OyayT

1. Bnageer TeopeTHYECKUMH OCHOBAMHU IPOEKTHPOBAHUS,
roToB K MPUMEHCHUTO OCHOBHBIX METOJ0B
MPOEKTUPOBAHUS B TYpU3ME

2. 3HaeT CyIHOCTh (DYHKIHOHAIBHOTO M IPOLECCHOTO
HOIXOJOB K YIPaBJIECHWIO, IOHATHE OW3Hec-Tpolecca,
KIaccu(uKanuy OU3HEC-POoLECCOB, PEHHKUHUPUHTA.

3. Ilpumenser cmocoObl M TEXHOJOTMH OINHUCAHHA H
MOJIEIMPOBAHUS MPOLIECCOB, NMPABUI M PEKOMEHAALMH 110
BbIOOpPY MPUOPUTETHBIX IPOLIECCOB IS ONTUMU3ALHH.

4. Brnanzeer MeTogaMu TPOEKTUPOBAHUS HOMEHKIATYPbI
TYPUCTCKHMX YCIYI Ha HaydHOM OCHOBE, METOJAMH HX
NPOABIKEHUST M peaM3allid Ha pBIHKE, pPa3paOOTKH
000CHOBAaHHOW CTPATETHH TYPUCTCKOM JesITeTbHOCTH

5. VYMeeT NpPUMEHATh OCHOBHBIE IPUHIUIBI U HABBIKU
CaMOCTOSTENIbHOM  paOOoTBl,  CaMOOpPraHM3alUH U
OpraHM3all{ BBIIOIHEHUS TOPYIEHHH.

6. Bnaneer HaBBHIKaMH MOIEIHPOBAHMS OU3HEC-TIPOLIECCOB.

7. llommmaer mTpueMbl TOBBIIEHUS  3()HEKTUBHOCTH
nporieccoB. [IpuMeHseT HaBBIKH COTPYAHUYECTBA.

8. HMmeer nocTaTo4HyI IOATOTOBKY JUIS TNPUOOPETEHHs
3HAaHUH B OONACTH MOIETUPOBAHUA OH3HEC-TIPOIIECCOB,
TIPUEMOB u HaBBIKOB, HCTIONB3yEMBIX B
npoecCHOHANBbHON ~ AEATENHHOCTH IO MPUMEHEHHUIO
METOJIOB ONTHMHU3AIMN OU3HEC-TIPOIIECCOB.

After successful completion of the course, students will
be

. Knows the theoretical foundations of design, ready to use
the basic design methods in tourism

2. Knows the essence of the functional and process
approaches to management, the concept of a business
process, the classification of business processes,
reengineering.

3. Applies methods and technologies for describing and
modeling processes, rules and recommendations for
selecting priority processes for optimization.

4. He knows the methods of designing the range of tourist
services on a scientific basis, the methods of their
promotion and implementation on the market, the
development of a sound strategy for tourism activities

5. Able to apply the basic principles and skills of
independent work, self-organization and organization of the
execution of instructions.

6. Possesses skills in modeling business processes.

7. Understands techniques for improving process efficiency.
Applies collaboration skills.

8. Has sufficient training to acquire knowledge in the field
of modeling business processes, techniques and skills used
in professional activities to apply methods for optimizing
business processes.

60




naijamaHbUIaTEIH  OM3HEC-YAEpICTEpPi MOJEINBIEY,
TOCUIAEp MEH AaF[bUIap cajlachbHAa OUTiM aiy YIIiH
KETKUTIKTI JaWBIHIBIFBI Oap.TaMybIH

Ilpepexeuzummepi / Ilpepexeuszumot / Prerequisites

Kacinkepnik ~ nmarmputap  Herizgepi, — Typusm
MEHEKMEHTI, TypHCTIK KelIeHHIH YHbIMIAacThIpy-

OCHOBBI TNpPEeANPUHUMATENBCKUX HABBIKOB.  MeEHEIKMEHT
Typu3Ma.

Basics of Entrepreneurial Skills.

Tourism Management.

[IapyallbUTBIK KbI3METI, OpraHu3allMOHHO-X035ICTBeHHAs NIeATeNnbHOCTh TypucTckux | Organizational and Economic Activities of Tourist
Typusmzeri 3epTTey KbI3METiHIH Herizuepi / koMIuiekcoB. OCHOBBI HCCIIEIOBATENbCKON jaesiTenbHocTH B | Complexes.
Typusmai FBUIBIMH-O/IICTEMENTIK ~ KaMTaMachl3 | Typusme/ Modeling  of Business  Processes in  Industry
ery, Typusm mapketunri/Konakkainsiislk | HaydHo-MeToauueckoe obecrieueHne Typusma. Tourism/Scientific and Methodological Support  for
WHITyCTPHSICBIHBIH MAPKETHHT 1. MapkeruHr Typu3ma/MapKeTHHT uHAycTpuu | Tourism, Tourism Marketing /

TOCTENPUUMCTBA. Marketing Hospitality Industry.

Kypcmuiy kbickawa mazmynst / Kpamrkoe codepicanue kypca/ Course summary

Business

classification.

busnec-mponiecTep:  TyciHiri, MoHI, OKikTenmyi. | bu3Hec-mpoliecchl: MOHATHE, CYIIHOCTh, KiacCH(DUKaIHs. processes: concept, essence,
Busnec-nporecrepaiy,  penrkuHUpUHTi. busHec- | PemmxuHupuHr OusHec-mpoiieccoB. MonenupoBanue 6usHec- | Reengineering of business processes. Modeling of business
nporecTepAi  MoJeNbAey.  busHec-yaepicrepai | mporeccoB. AHamM3 W KIOYEBbIE MMOKasarenu OwmsHec- | processes. Analysis and key indicators of business
Tanjay OKOHE Heri3ri  KepcerkimTep. bBu3Hec- | mpoIeccos. Mertopr cbopa uH(OpPMaLIHH npu | processes. Methods of gathering information in the
TPOIIECTEPAl MOJEIACY Ke3iHae akmaparThl KHHAY | MOJENUPOBaHMH OusHec-mporeccoB. KioueBbie rpymmer | modeling of business processes. Key groups of methods for
omicrepi.  BusHec-mporecTepAi  OHTAWIAHIBIPY | METOJOB ONTHMHU3ALNN OH3HEC-TIPOIIECCOB. optimizing business processes.
OJ/IiCTEpiHIH HETi3r1 TONTapshl.

Ilocmpexsusummepi / Ilocmpexeuszumot/ Postrequisites
TypHCTIK KbI3METTET1 HHHOBAIIMSUTBIK VIHHOBAIIMOHHBIC TEXHOJIOTHH B TYPUCTCKOM JEATEIBHOCTH/ Innovative Technologies in Tourism Activities /
TEXHOJIOTUsLIap/ [IpoeKTHAst IeITETBHOCTD B MHIYCTPUU TOCTCTIPUHMCTBA. Project Activities in the Hospitality Industry.
KoHaxKkalmbIIbIK HHIYCTPHUSCHIHIAFBI JKOOAITBIK Byxrantepckuii yaet u HaJOrooOJIOKEHHE B TypU3ME. Accounting and Taxation in
KbI3MET. Typusmpaeri TyporepeATHHT MEeXTyHAPOIHOTO U BHYTPEHHETO TypH3Ma/ Tourism.

CaJIBIK Cally JKOHE OyXTaJlTepIliK ecell.
XaubIKapaJbIK JKoHE 1IIKI TypU3M TypOTepeTHHr /
XaJbIKapaJbIK JKOHE 11IKI TypU3M MEHEDKMEHTI

MeHe1KMEHT MEKAYHAPOJHOTO U BHYTPEHHETO TYpU3Ma

Turopereyting International and Domestic Tourism/
Management of International and Domestic Tourism.

bazoaphama scemexwici / Pykosooumenw npozpammot/ Programme manager

Ozuenxo H.A. — nedazozuxa evlnbimoapulHbly
KaHouoamol, OeHe WbIHbIKMbIPY CHOPI HCIHE
Mypusm meopuscsl MeH npaKmuKacsl
KagheOpacwinwly Meneepywici, Kayblmoac mulpblieaH

npogheccop

Ozuenxo H.A. — kanouoam nedazoeuyeckux Hayx,
3asedylouast Kapedpotli meopuu u RPAKmMuKy PuU3UYecKo
KYAbImypbl CHOPMA U Mypusma, accoyuuposantblil npogeccop

Ogienko N.A. — candidate of pedagogical Sciences, head of

the Department of theory and practice of physical culture
sports and tourism, associate Professor
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Bencenoi mapupymmapoa mypucmik monmul 6ackapy / Ynpaenenue mypucmkoii pynnoit Ha akmuenovix mapuipymax / Management of a

Tourist Group on Active Routes

OKy makcamul / Yueonasn yenv/ Purpose

Bornaniak MeHe/pKepiepre JxoHe ONCeHII TYpPHCTKe
OenceHnl JKOHE CHOPTTHIK casxaTra OacKapyIIBUIBIK
menrMaepai  o3ipiiey, KaObUIAay »KOHE CHTI3Y Typaibl
0azaibIK OLTIMIEPiH Oepy.

Jate OyaymuM MeHemKepaM W MHCTPYKTOpaM aKTHBHOI'O

Typusma 0a30BbIE 3HAHUS TIO BI)Ipa6OTKe, MPpUHATUIO U
peajim3aniuu  YIIpaBJICHUYCCKUX peHIeHI/Iﬁ B AKTHBHBIX H
CIIOPTUBHBIX MYTCIICCTBUAX.

To give the future managers and instructors of active
tourism basic knowledge on the development,
adoption and implementation of managerial
decisions in active and sportive travel.

OKbimy H

amuceci / Pesynomamot 06yuenus | Learning outcomes

KypcTbl ¢oTTi agKTaraHHaH KeliiH

oitiManymbLIap

1. TypusmHiH OesceHai XKoHe CHOPTTHIK TYPJIEPiHIH
TEXHHUKAJIBIK TOCUIACPiHIH JKIKTEIyiH )KoHE OJap/IblH
TypJiepiH Oineni.

2. TypusMm canachlHla TYpUCTIK ic-IIapaap/bl
YHBIMIIACTBIPY, JalbIHAY JKOHE OTKI3Y epeKeciH
(TypusmHiy Genceni Typsepi OOMbBIHIIA KOPBIKTAP,
JIaIaIIbIK JIarepbiepii YHbIMIacThIpy kaHe T.0.), jKac
epEKILEIIKTEPIH eCKepe OTBIPBIIL, KAaJIIIbI )KOHE
apHaibI KapaKTapIbIH MaTepUaIbIK-TEXHUKAJIBIK
0a3achlH JIaiibIHIay MoceNeNnepiH OiIei.

3. Typusm Typiiepi OOMbIHIIA TYPUCTIK MAPIIPYTTAP/IbI
a3ipJey TociiiepiH KoJaaHaIbl;

4. Ke3 kenreH Mapuipyrra TYpUCTEpIiH Kayilci3iriH
KaMTaMachI3 eTe ajafpl.

5. DK30THKAJBIK XKOHE KOFapHI Canaibl KbI3MET KOPCETY
AJIEMEHTTepi O0ap TypiapblH TEXHOJIOTUSICHIH
(KJIMEHTTIH TATICHIPBICHI OOMBIHINIA) KEIe
KypacTbIpapl.

6. KumeHtTepaiH Typ:i TONTApbIHA OACHIBUIBIK KACAHIBI.

7. JKeke TypHCTIK ©HIM PETiHE TYpU3M CaTaChIHIAFBI
Casxar GarmapiaManapbIHbIH OHTaHIBI HYCKAJIAPbIH
Kypanasl.

8. Kuwmenrrin  Oenrimi  0ip  TYpUCTIK  CasXaTThl
TaHAAYBIHBIH TYPUCTIK MOTHUBTEPIHIH IICHXOIOTHSCHIH
3epTTeimi

2.

IMocye ycnemHoro 3aBepuieHnsi Kypca

oO0yuyarommecsi OyayT
1.

3HaTh KiacCH(PUKAIMIO TEXHUUECKHX TMPHUEMOB aKTHBHBIX
1 CIIOPTHUBHBIX BUJI0B TyprU3Ma U UX paSHOBH}IHOCTeﬁ.
3HaTh IpaBujia opraHu3aly, NOArOTOBKU U IMPOBCACHUA
TYPUCTCKHUX MEPONPHATHIA B cepe Typr3ma (II0X0I0B I10
AKTUBHBIM BHUJaM Typu3Ma, OpraHu3anusa IIO0JIEBbBIX
Jarepeil M Jp.) C Y4ETOM BO3pPAacTHBIX OCOOEHHOCTEIf;
BOIPOCHI TMOJrOTOBKA MAaTepUaIbHO-TEXHUYECKOH 0a3bl
O0LIEro U CHeHaNIbHOTO CHAPSIKEHHSL.

[IpyMeHATh MpueMBbl pa3paboTKH TYPUCTCKUX MapIIpyTOB
0 BUZIaM TYpH3Ma;

YmMers obecriednBaTh 0€30MaCHOCTh TYPUCTOB Ha JHOOOM
MaplIpyTe.

OnepaTUBHO KOHCTPYHPOBATh TEXHOJOTHU (IO 3aKaszy
KIMEHTa) TYypOB C IIPUBJIEKATEINbHBIMUA DJIEMEHTaMH
9K30THKH U BBICOKUM Ka4eCTBOM OOCITY)KHBaHHSI.
OcyIecTBIATh PYKOBOACTBO PA3IMYHBIMH  T'PYIIIaMH
KJINEHTOB.

CoCTaBIIATh ~ ONTHUMAJBHBIE  BapuHaHTHl  IIPOrPaMM
MyTeIecTBUH B cdepe TypusMa Uil peanu3aldd X B
Ka4eCTBE CAMOCTOSATEIBHOTIO TYPUCTCKOTO POIYKTA.
HccneoBaTh NCHXONOTHIO TYPHUCTCKAX MOTHBOB BBIOOpa
KIIMEHTOM TOTO WJIK HHOT'O TYPUCTCKOTO IMYTEIECTBHSL.

After successful

students will be

1. To know the classification of techniques of
active and sports types of tourism and their
varieties.

2. To know rules of the organization, preparation
and carrying out of tourist actions in tourism
(campaigns on active kinds of tourism, the
organization of field camps, etc.) taking into
account age features; questions of preparation of
material and technical base of the general and
special equipment.

3. To apply the methods of development of tourist
routes by types of tourism;

4. To be able to ensure the safety of tourists on any
route.

5. To design promptly technologies (by customer
order) of tours with attractive elements of
exoticism and high quality of service.

6. Manage different groups of customers.

7. To make the optimum variants of travel
programs in tourism for their realization as an
independent tourist product.

8. To investigate the psychology of tourist motives
for the client's choice of a particular tourist trip.

completion of the course,

Ilpepexeuzummepi / Ilpepexsuszumut / Prerequisites

TypusmuiH  OenceHmi  TyplepiHIeri
yiieiMaactelpy; CIOPTTHIK — TYpHU3MJIETI

ic-Tmapanapab
KONIIUTK  ic-

Opranm3anyst MEpOIPHATHA B aKTHBHBIX BHAAX Typu3Mmal

MaccoBsie

MEpONPHATHA B CHOPTHUBHOM  TYpH3ME;

Organization of Events in Aactive Tourism/ Mass
Events in Sports Tourism; Organization of Active
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mapanap;, Typucrik Om3HecTeri OeJceHAl TypJapabl
YUBIMOACTBIPY; TypusmHiH Oencenni TYpJIEpiHiH
TEXHUKAChl MEH TakKTHKachl; CIIOPTTBHIK CepyeH/ep MeH
casixarrappl YUbIMAACTBIPY

Opranmzanysi axkTUBHBIX TYpOB B TYPUCTCKOM OH3HECE;
TexHKKa U TaKTHKa aKTHBHBIX BUIOB Typu3Ma / OpraHu3anms
CIIOPTUBHBIX MOXOJI0B U ITyTEIIECTBUN

Tours in Tourist Business; Techniques and Tactics
of Active Tourism / Organization of Sports
Campaigns and Trips

Kypcmuiy kbickawa mazmynst / Kpamrkoe codepycanue kypca/ Course summary

MakcaTTapbl, MiHAETTepi, TYpHU3M Typi MEH KYpACNILTIK
CaHaThIH €CKepEe OTHIPBIM, TONTAPIBI IpiKTey. AJIIBIH-aja
OKBITY: YKa0JIbIKTap CATHIN aly, OKbITY. KaThICyIIbLIap/IbH
GU3MKABIK  JKOHE TEXHHUKAJBIK JalbIHIBIFBIHA Kapai
TONTBHIH KO3FAIIBIC TAKTUKACHI. Aya-paiibl, KIHMAT >KOHE
Oacka na Qakropiapra OalIaHBICTBI MAPIIPYTTHIH KECTECIH
KOHE TPACKTOPHUICHIH TY3€Ty. BHBYaK >KYMBICTAPBIHBIH
epeKILeNiri MaychIMFa, casxaT allaHblHa, TYpHU3M TYpiHE
OainanpicTel. JKasly HaykaHIapblHAa TONTHIK Oackapy
epekmieniktepi  (KyaT JkoHe Kareropusaceis). JKorapbl
JIOpeXKeIerl JKOPBIKTapFa apHajfaH TONTHIK OacKapy/ablH
epekmeniri. TomTeIK camapiapia TONTHIK — Oackapy
epeKIIeNiKTepi, MaHFbl canapuapbl. KimeHTTepaiy Tontapsl
OoiipiHIIa Oackapy epekmenikTepi (Kongay TOOBIHBIH
Opurazacel OonraHma MXoHE IKOK). KimeHTTep TOOBIH
0ackeTOOIIChI3 TAOUFATTHIH OeNceH i OarbITTapbl OOMBIHINIA
Oackapy (xanmaranay). CHoOpTThIK MapiipyTrrap OoOMbIHILIA
TONTApAAFbl ICHUXOJOTHSIBIK KIMMAaT (KIMCHTTEPMEH).
Bakputaynel catbim amy, 0Oeiy, 3CKOPT KOMaHIACBHIHBIH
KaOObIKTapel MeH OacmibUIblFbl.  LIIbIFapbinm — camymst
Opuraza  KETEKIICIHIH  JKYMBICBIHBIH  ©PEeKIIIENiri.
OKyIIbIIap TONTAPBIHBIH 0ACKapy epeKIIeNTiKTepi.

KommnekroBanue rpynm ¢ y4deToM Lened, 3ajad, BHOA
TypusMa U KaTeropud  cloxkHocTH.  IlpenmoxomHast
MOATOTOBKA: KOMIUIEKTOBAaHME CHAPSDKEHHS, TPEHHPOBKH.

TakTuka ABWXKEHHS TpPYyNNbl B 3aBHCHMOCTH OT YPOBHS
¢u3nueckoii M TEXHUYECKOW TOTOBHOCTH yYaCTHHKOB.
KoppektupoBka Trpaduka ¥ TpaeKTOpHH Mapuipyra B
3aBHCHMOCTH OT TIOrOJJHO-KIIMMAaTHYECKUX M MHBIX (PaKTOpOB.
Crneunduka OMBayHBIX pabOT B 3aBHCHMOCTH OT CE30Ha,
paiiona  myremiecTBusi, BuAa Typusma. Crenuduka
ynpaBJI€HUA prl’ll’[Oﬁ B NCHICXOJHBIX IMOXOoAdaX (CTel’leHHbIX H
HekareropuiiHbix). Crneuuduka yropaBieHUs TPYIIOH B
MEelmMX  [MOX0JaX  BBICOKMX  Kareropuil.  Cnenuduka
ynpaBJI€HUA prl‘[l’[Oﬁ B TOpHBIX MYTCHICCTBUAX, JBIKHBIX
noxonax. Oco0EHHOCTH PYKOBOACTBA TIpyNIaMy KIHMEHTOB
(pu HayMuMK OpUTajbl CONPOBOXKACHUS U 0e3). PykoBoacTBO
TPYNIO KIMEHTOB Ha aKTUBHBIX MapLIPyTax HECHOPTUBHOTO

xapakrepa (TpekuHrax). llcuxomormdyeckuif KiIuMaT B
rpynmnax Ha CIOPTHBHBIX Mapuipyrax (C KJIMEHTaMH).
KommexroBanue, pacnpeneneHue 00s13aHHOCTEH,

SKHMIIMPOBKA M PYKOBOACTBO OpHrazoi CONpPOBOXICHHUSL.
Crneuunduka padboThl pyKOBOIUTENS OpUTAIbI COMPOBOXKICHUS
(cupmapa). OcoGeHHOCTH PYKOBOCTBA TPYIII IIKOJIHHUKOB.

Recruitment of groups, taking into account goals,
objectives, type of tourism and complexity category.
Preliminary training: the acquisition of equipment,
training. Tactics of the movement of the group,
depending on the level of physical and technical
readiness of the participants. Correction of the
schedule and the trajectory of the route depending on
weather, climate and other factors. Specificity of
bivouac works depending on the season, the area of
travel, the type of tourism. Specificity of group
management in pedestrian campaigns (power and
non-category). Specificity of group management in
hiking campaigns of high categories. Specificity of
group management in mountain travel, ski trips.
Features of management by groups of clients (in the
presence of a brigade of support and without).
Management of a group of clients on active routes of
unsportsmanlike nature (tracking). Psychological
climate in groups on sports routes (with clients).
Acquisition, distribution of duties, equipment and
guidance of the escort team. Specificity of the work
of the head of the escort team (sirdar). Features of
the management of groups of schoolchildren.

Ilocmpexsusummepi / Ilocmpexeuszumwt/ Postrequisites

Typusmai JaMBITyIBI MEMIIEKETTIK peTTey; Typu3MHiH
OeJceHi JKoHe dKCTpeMaiasl Typiepi; Typucrik
KOCITOPBIHHBIH ITepCOHANBIH Gackapy\Typusm
caJlachIHIaFbl KOPIIOPATHBTIK MOICHUET JKOHE MEPCOHAIIBI
backapy

l'ocynapcTBeHHOE — perymiMpoOBaHHE  pa3BUTUS  TYpU3Ma,
AKTHBHBIE W 3KCTpeMallbHble BHABI TypHU3Ma; YIIpaBJICHHE
[EePCOHANIOM ~ TypuCTCKOoro  mpennpustus\KopropaTtuBHas
KyJIbTYpa | yIpaBJICHHE TIEPCOHANIOM B cepe Typu3smMa

State regulation of tourism development; Active and
extreme types of tourism; Human Resource
Management of a Tourism Enterprise \ Corporate
Culture and Human Resource Management in the
Field of Tourism

bazoapnama scemexwici / Pykosodumens npozpammsl/ Programme

manager

Ozuenxo U.B. — Kasakcman Pecnyonuxacwinviy eybex
CIHIp2eH mypu3m HYCKayubIChbl, a2d OKbINYULb

Ozuenxo U.B. — 3acnysicenHblil UHCIPYKIMOP Mypusma
Pecnybauxu Kaszaxcman, cmapwuii npenooasameins

Ogienko I.V.
— honored tourism instructor of the Republic of
Kazakhstan, senior lecturer
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Typusmoeci uncmpykmopawik oaiivinovlk, / Hncmpykmopckas noozomoexa é mypusme / Instructor Training in Tourism

Oky makcamul / Yueonasn yenv/ Purpose

TypusmHiH OeJiceHi *oHE CIOPTTHIK TYPJIEPiHIH

MEHEKeP-HYCKaYIIbIChIHBIH MOJENBIIK
cunaTTamanapsl Typabl YCBIHBICTAp bl
KaJIBINITACTRIPY, OoOJallaK capaliibl-MaMaHFa  He

Oonmyra KaOlreTi MeH IaripulapblH Oily IIeHOepiH
oenriney. CTymeHTTEpIi TYpPU3MHIH OCJICEHMl JXOHE
SKCTpEeMaJIbl TypJepiMeH TaHBICTHIPY; Oacka cropt
JKOHE  OMBIH-CayblK  MYMKIHIIKTEPIH  KOCIITIK
KbI3MeTKe Oelimueyai yHpery; TypHUCTiK OH3HecTi
COTTI  KYpri3y, OCBl CaJaHbIH JOCTYpJi IKOHE
MEePCIEKTUBAJIBIK HAPBIKTAPBIHA ©3 TYPUCTIK OHIMiH
inrepinery  ymiH OCBI caJlaHbIH JneyeTiH
IBIFAPMAIITBLUTBIK naiinanany JIaFIBUIAPBIH
KaJIBIITACTHIPY.

CdopmupoBatb

npeaACTaBJICHUA o MOACIIBbHBIX

XapaKTCPUCTUKAX MCHC/DKCPA-MHCTPYKTOPA AKTHUBHBIX W
CIIOPTUBHBIX BHUIOB TYypuU3Mad, OYCPTHUTL Kpyr 3HAHUI

yMeHPII;'I 1 HABBIKOB,

Oynmymuit
CTYyJCHTOB C

KOTOPBIMH ~ JIOJDKCH —00JIanaTh
crienuanucT-npodeccronan.  [03HAKOMHTb
IIUPOKUM  CIEKTPOM  AKTHBHBIX U

OKCTPEMAJIbHBIX BHUJOB TypHU3Ma, HAYYUTb aJallTUPOBATH
BO3MOXHOCTU JpYrux BHIOB CIIOpTa U paSBJ’Ie'-IeHI/Iﬁ B

npoeCCHOHATIBHYI0  JIeATENbHOCTb;

NPpUBUTL HABBIKU

TBOPYCCKOI'0 UCIOJIb30BaHUA IMOTCHIMATIA )IaHHOﬁ cq)epm

JJIs1
MPOABUKCHUA

YCIICIITHOT O BCIACHUA

COOCTBEHHOI O

TypHCTCKOro  OW3Heca,
TYPIPOIYKTA Ha

TpaAUIIMOHHBIC U NIEPCIICKTUBHBIC PBIHKU.

To form representations about model characteristics of the
manager-instructor of active and sports kinds of tourism, to
outline a circle of knowledge of skills which the future
professional specialist should possess. To acquaint students
with a wide range of active and extreme types of tourism; to
teach to adapt the opportunities of other sports and
entertainments to professional activities; to instill the skills of
creative use of the potential of this sphere for the successful
conduct of the tourist business, the promotion of its own
tourist product to traditional and promising markets.

Oxvimy namuoiceci / Pesyiomamet o6yuenus | Learnin

outcomes

KypcTbl ¢oTTi agKTaraHHaH KeliiH

OisiMasymbLiIap
1. TypusmHiH OenceH/i )koHe CHOPTTHIK TYPJIEPiHIH

TEXHHUKAJBIK TOCULAEPIHIH  IKIKTENYiH JKOHE
OJIapABIH TYpJIEpiH Oinei.

2. Mekren Typu3Mi calachlHAa ~TYPHCTIK ic-
mapajapabl  YUBIMIACTBIPY, JalblHAAY >KOHE

otkizy epexecin (TypusMmuiH OenceHumi Typiepi
OOWBIHIIIA JKOPBIKTAp, JallalblK Jlarephiiep/i
yHBIMIIACTBIPY JKoHE T.0.), kac epeKIIeNiKTepiH
€cKepe  OTBIPBIN,  JKAImbl JKOHE  apHaibl
KapaKTapIbIH MaTepHaNIbIK-TEXHUKAIBIK
0a3aceIH MaiibiHIay Mocemenepin Oieni.

3. Kes KEeNreH Mapuipyrra TYPHUCTEPAIH
KayINCi3AiriH KaMTaMachl3 €Te anafpl.

4. TeorpagusiiblK >XOHE OJICYMETTIK MOOWIBALTIK
omicTeMeciH; KOFaMIbIK KYOBUIBICTapABIH ©3apa
OaliTaHBICEIH ~ 3€pTTey, OODKay  OmicTepiH
MEHI'epIeH.

5. Kasipri 3aMaHFBI aKIapaTThIK TEXHOJIOTHSIIApMEH
TYpPaKTBl KOHE MAapLIPYTTHIK SKardainmappaa
JKYMBIC iCTel aajpl.

6. O3 OeriHIlle TYPHUCTIK OHIM PETiHJE ICKE achIpy

ITocJie ycnemHoro 3aBepiieHusi Kypca
oOy4aromuecst OyayT

1

3HaTh  KJIACCU(HKALMIO TEXHHYECKHX  IPHEMOB
aKTUBHBIX M CIIOPTHUBHBIX BHAOB TypH3Ma U UX
Pa3HOBUIHOCTEM.

3HaTe TpaBWiIa OpPraHM3ALUH, MOATOTOBKH U
NpOBEICHHUSI TYPUCTCKUX Mepornpusituid B cdepe
IIKONBHOTO Typu3Ma (MOXOMABI IO aKTUBHBIM BHIaM
Typu3Ma, OpraHM3alys IOJIeBBIX JIareped W Ip.) C
Y4eTOM  BO3PACTHBIX  OCOOEHHOCTEH;  BOIPOCHI
MMOATOTOBKH MaTepuaNIbHO-TEXHUUECKOH 0a3sl
00IIIET0 U CIENHAIHHOTO CHAPSIKCHHUS.

YMerp obecnednBaTh 0E30MACHOCTH TYPHCTOB Ha
T000M MapIIpyTe.

Bnagers MeTonukoil reorpaUaeckoil U COLUATBHON
MOOWIIBHOCTH; METOJaMH H3YUCHUS B3aMMOCBS3EH
OOIIIECTBEHHBIX SIBICHHUH, IPOTHO3UPOBAHUS.

YMeTh paboTaTh B CTAllMOHAPHBIX M MAapIIPYTHBIX
YCIOBHAX C COBPEMEHHBIMH HH(OPMAIIMOHHBIMH
TEXHOJOTUSIMHU.

CocTaBiiTh ONTHMAaibHBIE BapHAHTHl IPOTPaMM
MyTEIISCTBU B cdepe MKOIBHOTO TypH3Ma st
peayiM3alliii WX B KadeCTBE CAMOCTOSTEIHHOTO

After successful completion of the course, students will be

1.

2.

To know the classification of techniques of active and
sports types of tourism and their varieties.

To know rules of the organization, preparation and
carrying out of tourist actions in school tourism
(campaigns on active kinds of tourism, the organization
of field camps, etc.) taking into account age features;
questions of preparation of material and technical base
of the general and special equipment.

To be able to ensure the safety of tourists on any route.
Master the methods of geographical and social
mobility; methods of studying the interrelations of
social phenomena, forecasting.

To be able to work in stationary and route conditions
with modern information technologies.

To make the optimum variants of travel programs in
school tourism for their realization as an independent
tourist product.

Organize children's tourism groups and perform the
duties of an instructor (guide-instructor) on the route.
To have skills of interpersonal communication, work in
a collective, model the professional personality of the
manager, the guide-instructor of tourism.
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canaceiHaarel  CasxaT
OHTaWIBl  HYCKaJapblH

YIIiH MEKTell TYpH3Mi
OarapraMaliapbIHbIH
Kypaunasl.

7. bamamap TypuCTIK TONTapbhlH YHBIMIACTHIPA]IBI
KOHE  Mapuipyrra  HYCKAaylmIbIHBIH  (THI-
HYCKayIIBIHBIH) MiH/ICTTEPiH OPBIHIAMIBI.

8. TyiraapaiblK KapbIM-KaThlHAaC, Y)KbIMAA >KYMBIC
icrey, MEHEKEPIiH, THIa-TypU3M
HYCKayIIBICBIHBIH, KOCIOM TYJIFAaChIH MOJENbICY
JIaFbBUIApHI Oap.

TYPUCTCKOTO MPOAYKTA.

7. OpraHu3oBBIBaTh [CTCKAC TYPUCTCKUAE TPYIIIBEI U
BEITIONTHSACT  OOS3aHHOCTH  MHCTPYKTOpa  (THIa-
MHCTPYKTOpA) Ha MapIipyTe.

8. VIMeTs HaBBIKM MEKITMYHOCTHOTO OOIICHUS, paOOTHI B
KOJUIGKTHBE, MOJICTHPOBAHUS MPOo(heCCHOHATEHON
JUYHOCTH MEHEIDKepa, THAa-UHCTPYKTOpa TypH3Ma.

Ipepexeuzummepi / Ilpepexeuszumot / Prerequisites

TypHcTiK KbI3MET Kayilci3airinin Herizaepi\Casxar
Kayinci3airi; Typu3MHiH OexceHi TypriepiHig
TEXHUKAChl MEH TaKTUKACHI\ CIIOPTTHIK YKOPBIKTAP MEH
casxaTTapAbl YibIMAACTHIPY; Typu3MHiH Oencenni
TYpIepinze ic-mapaiapbl yidbiMaacTbipy\ CIopTTHIK
TYpU3MJICTI JKaInai ic-mapaap.

OcHOBBI ~ 0€30MACHOCTH  TYPUCTCKOH  JIeATeTbHOCTHU\
besomacHocth  myremiectBuii; TexHMKa M TaKTHKa
aKTUBHBIX BHUIOB Typu3Ma\ OpraHu3aiysi CIOPTHBHBIX
MOXOOB U MyTemiecTBUi; OpraHu3aiys MeponpHsITHil B
aKTUBHBIX BHAaX Typusma\ MaccoBbie MEpONpUATHSI B
CIIOPTUBHOM TYPH3ME.

Basics of the safety of tourism activities \ Travel safety;
Technique and tactics of active types of tourism \
Organization of sports trips and travels; Organization of
events in active types of tourism \ Mass events in sports
tourism.

Kypcmuiy kbickawa mazmynot / Kpamkoe cooepicanue kypca/ Course summary

Typucrik OusHecti THiMIi Oackapy OenceHi >XoHe
CIOPTTHIK TYPU3M CallachIHOAaFrbl MaMaH KociOu
KbI3METIHIH peili MeH MaHbI3bL OenceHni Momenb
cUIIaTTaMachl ~ HYCKAayWIBICBl ~ MEHEDKepl  JKoHe
CIOPTTHIK TYpPHU3M. TYPHUCTIK KaIpiapabl AaibIHAay
Kyheci. ApHailbl OKy MEHeIDKepJep, HYCKaylbLiap
JoHe OENICeH Il CIIOPTTHIK TYPH3M. TYPUCTIK OHIMIEP/Ii
JOCTYpIl TypliiepiH OeliceH/i HbICaHAApbI. OenceH/
KOHE  CIOPTTHIK  TYpHU3M  MaMaHIAaHIBIPBUIFaH
NICUXUKAJBIK HPOLECTep MEH CalachlH, ONapAblH
KepiHiCTepi. TYPHUCTIK  TONTBIH  IICHUXOJOTHSIIBIK
KJIMMarT. TYpUCTEPIiH TICUX 0-3MOLIOHAJIABIK
MeMIIeKeT Oackapy. TYPHUCTIK ic-Tmapanap Kayinci3mik
JJIEMEHTI  peTiHAe ajFallKbl KeMEeK TpeHepIiep
maspiay. O€JCeHOl  JKOHE  CIOPTTBHIK — TypH3M
caJachIHIaFbI KOMMEPLHSIIBIK KBI3METTI
YHBIMIACTBIPY MOceTeNepi.

Pone u 3HaueHuwe mpodecCHOHANBHON JIeSTENbHOCTH
crenuanicTa B cdepe aKTUBHBIX M CIIOPTUBHBIX BHUJIOB
TypuzMa B 3(p(heKTHBHOM BEIIEHWH TYPHCTCKOro Ou3Heca.
MopenbHble XapaKTEpPUCTUKH MEHEHXKepa-HHCTPYKTOpa
aKTUBHBIX M CIIOPTUBHBIX BHIOB Typusma. Cucrema
NOATOTOBKM  KaJpoB  JAaHHOW  oOmacté  TypusMa.
CrneuunanbHas TOATOTOBKA MEHEHKEPOB-HHCTPYKTOPOB
aKTUBHBIX U CIOPTHBHBIX BHAOB TypU3Ma. AKTUBHBIE
¢opMBl B TPaOWIMOHHBIX  BHAAX  TYPIPOIYKTA.
Creunanu3upoBaHHblE  IICUXWYECKHE  TPOLECCHl U
KayecTBa B AaKTUBHOM U CIIOPTUBHOM TYypU3ME, WX
nposiBiieHus. lIcuxonormdeckuil KJIMMAar —TYpUCTCKOH
TpyHIbl. YIIpaBjieHHEe ICUX0IMOIOHATIBHBIM COCTOSIHUEM
TypucToB. IIoaroToBKa MHCTPYKTOpA K OKa3aHUIO IEPBOM
MIOMOINM, Kak OJJIEMEHT O€30MacCHOCTH MPOBEACHUS
TYPUCTCKUX  MeponpuaTuid. Bormpockl — opraHuzanuu
KOMMEPUYECKOH JesATeNnbHOCTH B cdepe aKTHBHBIX U
CIIOPTHBHBIX BUAOB TypHU3Ma.

The role and importance of the professional activity of a
specialist in the field of active and sportive tourism in
effective  management of the tourist business. Model
characteristics of the manager-instructor of active and sports
kinds of tourism. The system of training personnel in this
area of tourism. Special training of managers-instructors of
active and sports kinds of tourism. Active forms in traditional
kinds of tourist products. Specialized mental processes and
qualities in active and sports tourism, their manifestations.
Psychological climate of the tourist group. Management of
the psychoemotional state of tourists. Training of the
instructor for first aid, as an element of safety in the conduct
of tourist activities. Questions of the organization of
commercial activity in the field of active and sports kinds of
tourism.

ITocmpexsusummepi / llocmpexeuszumeut/ Postrequisites

TypusMHIH JaMybIH MEMJICKETTIK peTTey; Typu3MHIH
OeJIceH i JKoHe dKCTpeMasl Typiepi; Typucrik
KOCIMOPBIHHBIH TTepCOHANBIH Gackapy\ KopropatusTik

locynmapcTBeHHOE pPEryaupoBaHHWE pPasBUTHS TypHU3Ma,
AKXTHBHBIE U KCTpEMaJIbHbIC BHIBI TypH3Ma; Y IpaBiICHUE
[epcoHAIOM Typuctckoro mpeanpusitusi\ KoprnopatusHast

State regulation of tourism development; Active and extreme
types of tourism; Human Resource Management of a
Tourism Enterprise \ Corporate Culture and Human Resource
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MOJIEHHET KOHE TYPHU3M CallaChIHAAFbI IEPCOHAIIIBI KyJIbTYpa | yIpaBJIeHHE TIEpCOHANIOM B cepe Typusma. Management in the Field of Tourism.
Oackapy.

bazoaprama scemexuiici / Pykosooumenw npozpammer/ Programme manager

Ozuenxo U.B. — Kasaxkcman Pecnyonuxacwinviy enbex Ocuenxo U.B. — 3acnysicenuviii unCcmpykmop mypuzma Ogienko I.V.
CiHipaen mypu3m HYCKayubiChl, azd OKbINYULbl Pecnybauxu Kazaxcman, cmapwiuti npenooasameis — honored tourism instructor of the Republic of Kazakhstan,
senior lecturer
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Typucmik Kbizmemmin Kykbikmulx, nezizoepi/Ilpaeosvie ocnoevl mypucmcekou oeamenvnocmu/ Legal Basis for Tourism Activity

OKy makcamul / Yueonasn yenv/ Purpose

TypucTik casxaTTbl KYKBIKTBIK PETTEy CaJlaChIHIAFbl OUITiM
KYWECIH  KaJBINTACTBIpY,  cTymeHTTepmi  KazakcraH
PecrryOnukacelHIa kKoHE IIET efepAe TYPUCTIK KbI3METTI
GacKapy/blH epeKUIeTiKTepl XKoHEe albIpMallbUTBIKTapbIMEH
TaHBICTBIPY.

®dopMHPOBAaHUE CHUCTEMBI 3HAHUA B OOJIACTH IIPABOBOTO
pPEryIMpPOBaHUsl TYPUCTCKUX MYTEIIECTBUH, O3HAKOMUTH
CTYACHTOB C Pa3IMYMsIMH U OCOOCHHOCTSMH YIIPABIICHUS
TYPUCTKOH AedTelIbHOCThI0 B PecmyOnumke Kaszaxcran u B
3apyOCIKHBIX CTPaHAX.

The formation of a system of knowledge in the field of
legal regulation of tourist travel, to acquaint students
with the differences and features of management of
tourist activities in the Republic of Kazakhstan and in
foreign countries.

OKbimy H

amuceci / Pesynomamot o6yuenus | Learning outcomes

KypcTbl ¢oTTi agKTaraHHaH KeliiH

oitiMmanymbLIap

1. Typucrik KbI3METTET] HOPMAaTHBTIK-3aHHAMAJIBIK
0a3aHbIH TEOPWSUIBIK HETI3AEpiH; aKmapar Ke3JepiH:
OKy JKOHE FBUIBIMH o/iecOMeTTep/i, HOPMATUBTIK
aKTinepai, Mep3imMIi 6achkUTbIMIap b OiIei.

2. OpTYpii AepPEeKKO3AEPIiH ASPEKTEPIH CaTBICTHIPAIHI,
KaHai 1a 6ip Mocene OOMBIHINA KUBIHTBIK aKmapat
JalibIHIAN b,

3. Typucrik npakTHKaja KOJIaHbICTaFbl HOPMATHBTIK-
3aHHAMAJIbIK 0a3aHbl, TYPUCTIK KbI3METTEpre
KOHBUIATHIH CTaHAApTTap MEH TaJanTapAbl
naiagaHabl.

4. MyMKiH 00JaThIH KPUMHHAIBIK KOHE TEPPOPHUCTIK
KaTep JKarJaibIHa, OOJDKAHFaH JeMallbIC OPHBIHIA,
COHJIal-aK a3bIK-TYNIK IeH KbI3MET KOPCeTy TyphIH
OTKI3y allMaKTaphIH/a Ja dJISyMETTiK-9KOHOMHUKAIIBIK,
casiCh CUIAaTTarbl e3repicrepre 0apadap KaThIHACTBI
KaJIBIITACTBIPABL.

5. TypareHTrik, TyporepaTOpIBIK KBI3METTI
YUBIMIACTBIPY, TipKey, TUICH3WSIIAY YIIH OLtiMai
konganansl. Kaszakcran PecmyOnmkacel MeH et
eNIepJeTi KbI3METTep MEH OHIMIEP/Ii CepTUUKATTAY
JKQHE CTaHIAPTTay.

6. Typucrik TonTapasl YHABIMAACTHIPAIBI KOHE
MapIuIpyTTa OaCIIbIHBIH, HYCKAYIITBIHBIH MiHICTTEPiH
OpBbIHAANBI.

7. Kaszipri 3amasfbI 6i1iM Oepy TeXHOIOTHSTIAPBIH
naiianana OTIPBII, TYpPU3MJE 3aHHAMAIIBIK 0a3a

Ilocae YCIICHIHOT 0 3aBEPUICHUS Kypca

oO0yuyarommecsi OyayT

1. 3maer TeopeTH4ecKue OCHOBBI HOPMAaTHUBHO-
3aKOHOJATENbHONW 0a3bl B TYPUCTCKOW NESATEIBHOCTH;
UCTOYHUKOB WH(popMmaumu: y4deOHas ¥ HaydHas
JuTeparypa, HOpPMAaTHUBHBIC aKThblI, NEprUoaNICCKas
neyarh.

2. ComnocTaBisieT JaHHBIC PAa3HbBIX HCTOYHHUKOB, T'OTOBHUT
CBOZIHYIO MH()OPMALIUIO 10 TOM WIIM MHOM mpobiiemMe.

3. Hcnonbzyer JIEHCTBYIOILYIO HOPMAaTHBHO-
3aKOHOZATENbHYI0 0a3y B TYPUCTCKOH HPaKTHUKE;
CTaHapThl U TPeOOBaHMA K TYPUCTCKHM YCIIyTaM.

4. ®opMmupyeT aJeKBaTHOE OTHOLIEHHWE K W3MEHEHHIO
COIIMATbHO-3KOHOMHYECKOT 0, TIOIUTUIECKOTO
XapakTepa, B CIy4ac BO3MOXHOM KPUMMHAJIBHOW U
TEppPOPUCTHYECKON  yrpo3bl, Kak Ha  MecTe
IpeANoNaraéMoro OTAbIXa, TaKk U B  pETHOHAaX
peanu3anuy Typ IPOJyKTOB U YCIIYT.

5. Ilpumenser 3HaHUS U OpraHU3aLUK, PETHCTPAlUH,

JMLEH3UPOBAaHUSI  TYPareHTCKOW, TypOIEpaTOpCKOn
nmestenpHOCTH. CepTHQUKAIMM W CTaHAAPTH3ALNU
TYPHYCIYT U TpoaykToB B PecrryOnuke Kaszaxcran u 3a
pyoexxoMm.

6. OpraHu30BBIBa€T TYPUCTCKHE TPYIIIBI U BBIIOIHSAET
00SI3aHHOCTH ~ PYKOBOJHTENS,  HMHCTPYKTOpa  Ha
MapupyTe.

7. TlpmobOperaeT HOBBIC 3HAHMS 110 3aKOHONATEIHHOHN Oaze
B TypH3Me, HCIIOJIb3YS COBPEMEHHBIE 00pa30BaTeIbHbBIC
TEXHOJIOT M.

After successful completion of the course, students

will be

1. Knows the theoretical foundations of the
regulatory framework in tourism activities;
sources of information: educational and scientific
literature, normative acts, periodicals.

2. Compares the data of different sources, prepares a
summary of information on a particular problem.

3. Uses the current regulatory framework in tourism
practice; standards and requirements for tourism
services.

4. Forms an adequate attitude to a change in socio-
economic, political nature, in the event of a
possible criminal and terrorist threat, both at the
place of the proposed vacation and in the regions
where the tour products and services are sold.

5. Applies knowledge for organizing, registering,
licensing travel agencies, tour operator activities.
Certification and standardization of tourism
services and products in the Republic of
Kazakhstan and abroad.

6. Organizes tourist groups and performs the duties
of a leader, instructor on a mar-shrut.

7. Gets new knowledge on the legislative framework
in tourism, using modern educational
technologies.

8. Uses skills of legal support; visa application;
insurance coverage, customs formalities;
phytosanitary standards; booking for groups of
individual customers..
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OoibIHIIIA JKaHa OLIIM ajabl.

KyYKBIKTBIK KYprizy; Buzanapast pecimaey;
CaKTaH/ABIPY KAMTaMachI3 €Ty, KeIeH K
(opManbabUIBIKTAP; (PUTOCAHUTAPIIBIK HOpMaJIap;
JKEKeJIereH KIIMEeHTTep TONTaphl YIIiH OpoHbIay
JIaFIbIIapBIH Maiiananaipl.

Hcnonp3yeT HaBBIKM INPaBOBOrO
othopmiteHHs BMU3; CTpPaxoBOe
TaMOXECHHBIE ¢ opmanbHOCTH;
HOpMBI; OpOHMpOBaHWE IS

KJIMCHTOB.

COIPOBOXKICHUSI;

obecrieueHue,
(urocaHuTapHbIE
IPyII  OTAENBHBIX

Ilpepexeuzummepi / Ilpepexeuszumot / Prerequisites

DKONOTHSIIBIK TypHu3M; Typu3m MeHeKMeHTi; TypucTik
KEeIIeHIEp/iH YHBIM/IBIK-IAPYalIbUTBIK KbI3METI.

OKonorn4yeckuit TYpU3M; MenemxMeHT
OpraHu3alMOHHO-X 03 CTBEHHAs
TYPUCTCKHUX KOMIUIEKCOB.

TypHU3Ma;
JIeSITeNbHOCTh

Ecological tourism; Tourism management;
Organizational and economic activities of tourist
complexes

Kypcmuiy kbickawa mazmynst / Kpamrkoe codepicanue kypca/ Course summary

[ler enmepae TYpPHUCTIK KBI3METTI KYKBIKTBIK pETTEY
epekmenikrepi. Kazakcran PecnyOnmkacbiHOarsl TYpU3Mi
peTTey iy KYKBIKTBIK HETI31. Kazakcran
PecnyOnMKacelHIAFbl TYPUCTIK KBI3METTI JIMICH3USIIAY.
Kazakcran PecnyOnukachlHIAFI TYypH3M — CajlaChIH/IAFbI
MAPTTHIK KaThlHAcTap. EJJIH KYKBIKTBIK PEXHMI JKOHE
XaJIbIKapasblK KYKbIK. Kazakcran PecrnyOnnkachlHBIH JKoHE
HIET eNJep/iH IIeKapalapblH Kecill OTy Ke3iHIe KeIeHIIK
pecimaey. Ennin nmacroptreik pexumi. lllekapaman ertyre
apHaJFaH BH3QJIBIK epexenep. lllexkapanaH eTyre apHairaH
CAHUTAPIBIK epexenep.

OCOOCHHOCTH  TPABOBOTO  PETYJIMPOBAHUS  TYPHCTCKOM
JISSITEIIbHOCTA B 3apyOEXHBIX CTpaHaX. [IpaBOBBIC OCHOBBI
pEryJIMpOBaHusl TYPUCTCKOH JesaTenbHOCTH B PecmyOnuke
Kazaxcran. JluneH3upoBaHue TYpUCTCKOH JESITETLHOCTU B

PecriyOnuke Kazaxcran. JloroBopHele OTHOIIEHUS B
typusmMe B Pecnyonuke Kaszaxcran. IlpaBoBoii pexum
CTpaHbl W  MEXKIyHapoaHOe  IMpaBo. TaMo)keHHbIE

(dopMarbHOCTH TpU TepeceueHnd TpaHul  PecryOnuku
Kazaxcran u 3apyOexHbIX CTpaH. [lacropTHBIH pexuUM
cTpaHbl. Bu3oBele mpaBuiIa IepecedeHHs] TPaHUILBL.
CaHuTapHble IIpaBUIa epecedeHNs IPaHuLIbL.

Features of legal regulation of tourist activity in
foreign countries. Legal basis for the regulation of
tourism in the Republic of Kazakhstan. Licensing of
tourist activities in the Republic of Kazakhstan.
Contractual relations in tourism in the Republic of
Kazakhstan. The legal regime of the country and
international law. Customs formalities when crossing
the borders of the Republic of Kazakhstan and foreign
countries. Passport regime of the country. Visa rules
for crossing the border. Sanitary rules for crossing the
border.

Iocmpexsusummepi / llocmpexeuszumot/ Postrequisites

Typusmai JaMbITY/IbI MEMIIEKETTIK PETTEY; XallbIKapaJbIK
JKOHE 1IIKi TYpHU3M TypOIiepeHTHHT I\
XaJbIKapaJbIK JKOHE 11IKI TYpU3M MEHEKMEHT.

['ocynapcTBEHHOE  pETYIMPOBAHUE Pa3BUTUS  TypU3Ma;
TypornepeiTHHT MeXTyHAPOTHOTO M BHYTPEHHETO TypH3Ma\
MeHeIKMEHT MEKIYHAPOJHOIO U BHYTPEHHETO TYpU3Ma.

State regulation of tourism development; Touring
international and domestic tourism \
Management of international and domestic tourism.

bazoaphama scemexwici / Pykosooumenw npozpammo/ Programme manager

Kosw H.A. — aza oxbimyuvl

|

Kosw H.A. cmapwuii npenodasamens

|

Kovsh N.A. Senior Lecturer
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Typucmik Kbizmem ncuxonozuscwol / Ilcuxonozua mypucmckoit oeamenvnocmu/ Psychology of Tourism

Oky makcamul / Yueonasn yenv/ Purpose

[cuxukanblK KyOBUTBICTApJBl JAMBITY JKOHE >KYMBIC
icCTey,  TICHXOJOTHSUIBIK  KYOBUIBICTAPJIBIH,  TYPHUCTIK
KbI3METTErl aJaMIapAblH JKaFlaiblH JKOHE  CalachlH
TICUXOJIOTHSIUIBIK ~ cyHemenjeyre  OalylaHBICTBI  KociOn
JIaF IbLIap bl (TypHCTIK  MEHemKep, 9KCKYpPCOBO/I,
HYCKAYIIBI KOHE T.C.) MICNIY YIIiH OOJIaliaK MaMaHIap.Ibl
TYpU3M caJlachlHAA JalbIHAAY.

[loaroroBka Oymymmx CIENHAINCTOB cepbl Typu3Ma K
petenuto nmpodeccoHanbHBIX 3aaa4 (MEHeIKepa Typru3Ma,

9KCKYpCOBOJIa, HHCTPYKTOpPa U JIp.), 4Yepe3 OCBOCHHE
NCUXOJNIOTMYECKAX ~ 3HAHWM, yYMEHHHA  CBA3aHHBIX C
TICUX OJIOT HYECKHM obecrieueHueM pa3BUTHSA u

(I)yHKHI/IOHI/IpOBaHI/IH TIICUXHUYCCKUX HBHGHHﬁ, COCTOSIHUI U
Ka4YeCTB Yy J'IIOL[eﬁ B YCJIOBUSX TprICTCKOﬁ JACATCIIBHOCTHU.

Preparation of future specialists in the field of tourism
to solve professional problems (tourism manager, tour
guide, instructor, etc.), through the development of

psychological
psychological

knowledge, skills associated with
support for the development and

functioning of mental phenomena, conditions and
qualities in people in tourist activities.

OKbimy H

amuceci / Pesynomamot 00yuenus | Learning outcomes

KypcTbl ¢oTTi agKTaraHHaH KeliiH

oitiMmanymbLIap

1. TeopusnblK >XoHE INPAaKTUKAJIBIK HerizepiH Oimeni:
TYJIFaHBIH [JaMybl, OHBIH KaJbINTacy (Hakropiapsr;
XaJIBIKTBIH OPTYpJIi TONTApbIMEH TYPUCTIK KBI3METTI
TICUX OJIOTMSUIBIK KAMTaMachlI3 €Ty 9/liCTeMeci.

2. Typusm caJslachIH/Ia TICUXOJINarHOCTHKAHBI
YHBIMIIACTBIPY KOHE OTKI3y oJiCTepiH; IIaFblH
TYPUCTIK TonTapaa KapbIM-KaTbIHACTHIH

TICUXOJIOTHSIUIBIK ~ aCHEKTIJIEPIH; TYpUCTEp TOOBIMEH
HKYMBIC KacayJiblH QJIEYMETTIK-TICUXOJIOT USUTBIK
ACMIEKTUIepIH JKOHE KOMMYHHKALMSUIAPABI TYy3eTy
HETI3JIepiH, TONTApIarbl JKAHKAIIbl JKaFaaiiap/ bl
oineni.

3. TwuiMIi AeMajbICThl MICHXOJIOTHSIIBIK KAMTAMAChI3 €Ty
OoiibIHIIIA TYpU3M MEHEMKepl peTiHae KeHec Oepe
anazpl, 0acka XalbIKTap/blH, HOCUIIEPAIH, MiHACPIIH
OKIUIZIepiHe TOJNEPAHTTHl KapbIM-KaTBIHACTHI TYCIHEl
JKOHE KOJJIaHa alajibl, TYPUCTIK KbI3METTErl agaMu
e3apa iC-KUMbLI HbICAHAPBIH TAJIAy )KOHE TaJKbLIAy
Ke3iHJIe 9JIEyMETTIK KyObUTBICTap Bl TYCIHE .

4. A¥MaKTHIH TaOUFHU-KIMMATTHIK CHIIATTaMAaJIaphl;
MayCBIMBUTBIFBI;, SKOJIOTHSIIBIK KayINICI3iK jKOHE
TIPIILJIIK €Ty OpTaChbIHA AHTPOIIOTEH/IIK KBICHIM
MOocerenepi JKarJabIHIa TYPU3M KbI3MeTKepIiepi MeH
KITUCHTTEPiHIH MiHe3-KYJIKBIHBIH IICUXOJIOTHSITBIK,
epPEeKIIeTIKTePiH eCKepe/Ii.

5. AzamHbIH aJlaMFa, KOFaMfa, KOpIIaraH OpTara KapbiM-
KATBIHACHIH PETTEUTIH KYKBIKTHIK )KOHE ITHKAIIBIK

HOpMaJIapIel OTei.

IMocJie ycnmenHoro 3aBepiieHust Kypca

oO0yuyarommecsi OyayT

1. 3HaThb TEOpETMYECKHE W TPAKTHYCCKHE OCHOBBL
pa3BUTHSL JMYHOCTH, (akTopel ee (GopMHUpOBaHNS;
METOIUKY IICHXOJIOTHYECKOr0 00ECIIeUeHUs TYPUCTCKON
ACATCIIBHOCTU C PA3JIMYHBIMU I'PYIIIIaMU HACCJIICHU .

2. 3Hartp METOJIbI Opra’u3aluu u MIPOBEICHUS
TMICHX OJIMATHOCTHKU B cepe TYpHU3Ma;
IICUXOJIOTMYECKHE  AaCMeKThl OOIIEeHHs B  MAaJbIX
TYPUCTCKHX TpPYNIAX; COLHMAIBHO-IICUXOJIOTHYECKUE
acIieKThl PabOThl C TPYNIOH TYPUCTOB U OCHOBBI
KOPPEKIIMM KOMMYHHMKALIUH, KOHQJIMKTHBIX CHTyallli B

rpymmnax.

3. YMerb KOHCYIBTHPOBaTH B KayeCcTBE MeEHeMLKepa
TypU3Ma 1O  ICHXOJIOTHYECKOMY  OOeCHeYeHHIO
3G PEKTUBHOrO OT/ABIXa, MOHMMATb U IPUMEHSTH
TOJICPAHTHOE OTHOLIEHHE K NPEACTaBUTENSAM IpPYrux
HAapoIOB, pac, pENUTdid, IOHUMAaTh COLMAJIbHBIC
SBJICHUST TpU aHauum3e U obcyxkaeHnn  Gopm
YEJIOBEYECKOr0  B3aMMOJAEWCTBUS B TYPHUCTCKOM
JesATENbHOCTH.

4. YuuThIBaTh IICUXOJOTHYECKHE OCOOCHHOCTH TIOBECACHUA

KIIMEHTOB ¥ pabOTHUKOB Typu3Ma B  YCIOBHSX
MIPUPOJHO-KIMMATHUECKUX ~ XapaKTEPUCTUK PETHOHA;
CE30HHOCTH; TPOOIIEMBI IKOJIOTUIECKOH Oe30MacHOCTH
¥ aHTPOIIOTEHHOTO JaBJICHNUS HA CPey OONTaHUSI.

5. 3HaTh MpaBOBBIC W ITUYECKHE HOPMBI, PETYIUPYIOIIHE
OTHOIIEHMS  4YeNoBEKa K  YEJOBEeKy, OOIIECTBY,
OKpyXarouel cpere B TNPWIOKEHHM K  CBOell
npoecCHOHANBHON JIESITeNbHOCTH.

After successful completion of the course, students
will be

1.

To know theoretical and practical basics:
development of personality, factors of its
formation; methodology of psychological
support of tourist activity with different groups
of population.

To know methods of organization and carrying
out psychodiagnostics in tourism; psychological
aspects of communication in small tourist
groups; social and psychological aspects of work
with a group of tourists and bases of correction
of communications, conflict situations in groups.
Be able to counsel as a tourism manager on
psychological provision of effective recreation,
understand and apply tolerant attitudes toward
representatives of other peoples, races, religions,
understand social phenomena when analyzing
and discussing forms of human interaction in
tourism activities.

To take into account psychological features of
behavior of clients and workers of tourism in the
conditions of natural and climatic characteristics
of the region; seasonality; problems of
ecological safety and anthropogenic pressure on
the habitat.

To know legal and ethical norms regulating
relations of the person to the person, society, the
environment in the application to the
professional activity.
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6. TyraapajblK KapbIM-KATHIHAC, YKBIMIAFHI dKYMBIC
JMarapuIapsl 0ap, TypusMaeri KociOn KeI3METTI THIM/II
MOJICITBICH]TI.

7. TlcuxomorusuiblK ipikreyai 0apabap xy3ere acbipa
ayajpl XKoHe KaapiapblH OUTIKTUIITIH apTThIpy
OolibIHIIIa KypasAap bl MEHTepreH.

8. TypHCTiK KbI3METTIH HETri3Ti TYpJIEpiH ONap/ sl
TICHX OJIOT MSJTBIK-TI€Aar OT UKAIIBIK, KAMTaMachl3 €Ty
JKaFJafbIHIIA JKOCTIApIIaii bl JKOHE JKYPTri3e.

6. IMmeTh HABBLIKM MEKIMYHOCTHOI'O O6HICHI/I$I, pa6OTLI B

KOJIJIEKTHBE, 3¢ hexTHBHO MOJETUPYET
MPOGECCHOHATBHYIO IEATSIIFHOCTh B TYPU3ME.

7. VYwmets AZICKBATHO OCYHICCTBJIATH MICUXOJIOT MY ECKUI

otOop ¥ BIageeT CpeACTBAMH M0  TOBBIIICHUIO
KBaJTU(UKAIIMN KaJPOB.
8. IlmanmpoBaTh H  NPOBOAUTH  OCHOBHBIC  BHJIBI

TprICTCKOfI ACATCIIBHOCTU IIPU YCJIOBUHM UX IICHUXOJIOT0-
negarorudycCKoro obecrieueHus.

6. To have skills of interpersonal communication,
work in a team, effectively simulates the
professional activity in tourism.

7. To be able to adequately carry out psychological
selection and owns the means to improve the
qualifications of personnel.

8. To plan and carry out the main types of tourism
activities under the condition of their
psychological and pedagogical support.

Ilpepexeuzummepi / Ilpepexsusumot / Prerequisites

TypucTik KbI3MET Kayilci3airidin Herizaepi/Casxat
Kayirnci3airi; Typu3MHiH OenceHi TypiepiHiH TeXHHKAChI
MeH TakTHKachl\ CIIOPTTHIK JKOPBIKTAP MEH CasxaTTap/Ibl
yitbiMaacteipy; Typu3M MeHeIDKMEeHTi; DKCKYpCOBEIeHHE

OCHOBBI 0€30MTACHOCTH TYPHUCTCKOU
nesitenbHOCTH/Be3onacHoCTh myTeniecTBuii; TeXHUKaA U
TaKTHKA aKTUBHBIX BUI0B Typusma\ OpraHu3aius
CIIOPTUBHBIX MOXOJI0B U MyTelIeCTBUH; MeHEIKMEHT
Typu3Ma; DKCKYpCOBE/ICHHE.

Fundamentals of the safety of tourism activities /
Travel safety; Technique and tactics of active types of
tourism \ Organization of sports trips and travels;
Tourism management; Touring.

Kypcmuiy kbickawa mazmynot / Kpamkoe cooepicanue kypca/ Course summary

TypHCTiK KBI3METTIH TCHXOJOTHSCH - OYJI FBUIBIM JKOHE
1oH. TaHBIMJIBIK TICMXUKAIBIK TPOIIECTEP. DMOIMSIAP MEH
cesimuep. 3WSHIBI YJAEpIiC pETiHIE epikTi cHumarrap.
Typusmzeri jxeke TYJIFaHbIH TCHXOJIOTHSICHL Typusmaeri
MOTHBALMSHBIH ~ IICUXOJNOTHACHL. TYpHUCTIK  KpI3MeETTeri
KapbIM-KaThIHACTBIH TCHUXOJOTUsUIBIK Heriznaepi. KeHceneri
TypUCTepre KbI3MET KOPCETy IICUXOJIOTHACHL, CaTyIbIH
NICUXOJIOTHACH. bacKapy NCHXOJOTMACHIHBIH MaKCaTTaphbl,
MIH/IETTep], Ma3MyHBbI. Typu3meri Y)KbIM OaCIIbUIBIFBIHBIH
epekienikrepi. TypUCTIK KbI3METTE >KaHKaIZap/bl ISy
epekuenikrepi. Typusmaeri TCHXOJOTHSIIBIK KOJIAAYIIBIH
Herizaepi. Typucrix KBbI3METTIH IICUXOJIOTUSIIBIK
epekienikrepi. YHbIMAbl  Oackapyra  KeUIOacCUIBUIBIK.
[cuXONOrUsIBIK MTOPTPET KOHE MEHEMKEPIEpAiH Kacion
y3aKk emip cypyi. TypucTik Tayapimap MeH KbI3METTEp

JKapHaMaChIHBIH TICUXOJIOT HSICHI. Typusmaeri
NICUXOJUArHOCTUKA. TypUCTIK KBI3METTE IICHXUKAJIBIK
IIMeIeHIC JKOHE apThIK KyObuThIC. TypHCTIK KBI3MET
nporecinae TYBIHIAHTHIH Keke TYIFaHBIH
TICHX O(PI3HOIIOT USUITBIK Kar-Kyii. Typusmpueri

TICUXOPETYIIANNA )KIHE IICUXOIr'UTrucHa.

Ilcuxonorust TYpUCTCKOM IEATENbHOCTM — HaykKa W
yuebHas mucuumiuHa.  [lo3HaBaTenbHBIE TCHXHYECKHE
mpoleccsl. OMOIMKM M 4YyBCTBAa. BoneBble KadecTBa Kak
ncuxudyeckui npouecc [lcuxonorust JIMYHOCTH B TypU3ME.
Ilcuxonorus moruBauuu B TypusMe. Ilcuxomormueckue
OCHOBBl ~ OOLICHUS B  TYPUCTCKOH  JEATEIBbHOCTH.
[lcuxomorus  oOcimyxHBaHUS ~ TypuCTOB B  oduce,
ncuxonorus — npojax. Llemw, 3amaum, conepikaHHe
NICUXOJOTHK  ympaBieHus. (OCOOEHHOCTH PYKOBOJICTBA
KOJIEKTHBOM B Typu3Me. (OcCOOSHHOCTH  peleHus
KOH(QJIMKTOB B  TYPHCTCKOH  JesTenbHOCTH.  OCHOBBI
TICUX OJIOTMYECKOTO obecrieueHns B TypHU3ME.
[Icuxomoruueckue 0COOEHHOCTH TYPUCTCKON AEATENbHOCTH.
JlunepcrBo B yIIpaBJIEHUU OpraHu3anueil.
[Icuxomormueckuii  mopTper W MpodeccHOHATbHOE
JOJITOJIETHE MEHEKEPOB. Ilcuxomorus ~ pexnambl
TYPUCTCKHX TOBapoB M yciyr. lIcmxommarHocTnka B
TypusMe. Ilcuxnudeckoe HampspKeHUE U TIEpEHANpsDKEHUE B

TYPUCTCKOH JIESATENBHOCTH. [cnxoduznonornaeckue
COCTOSIHMSI ~ JIMYHOCTH,  BO3HMKAIOIIME B  Mpolecce
TYPUCTCKOH JIESITENLHOCTH. Ilcuxoperynsuus u

IICUXOIrurucHa B TprICTCKOﬁ JCATCIIBHOCTH.

The psychology of tourist activity is a science and
a discipline. Cognitive mental processes. Emotions
and feelings. Willed qualities as a mental process.
Psychology of personality in tourism. Psychology of
motivation in tourism. Psychological bases of
communication in the tourist activity. Psychology of
service of tourists in the office, psychology of sales.
Goals, objectives, content of management psychology.
Features of team leadership in tourism. Features of the
resolution of conflicts in tourism activities.
Fundamentals of psychological support in tourism.
Psychological features of tourist activities. Leadership
in the management of the organization. Psychological
portrait and professional longevity of managers.
Psychology of advertising of tourist goods and
services. Psychodiagnostics in  Tourism. Mental
tension and overstrain in tourism activities.
Psychophysiological states of personality that arise in
the process of tourist activity. Psychoregulation and
psychohygiene in tourism activities.

Ilocmpexsusummepi / Illocmpexeuszumot/ Postrequisites
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TypHCTIK KOCIMOPBIHHBIH ITepcoHaIbIH Oackapy\ Typuzm
CaJIaChIHJAaFbl KOPITOPATUBTIK MO/ICHHUET XKOHE IEPCOHATIIBI
Oackapy; KoHakxalbIkTa KbI3MET KOPCETY ITUKACHI\
CepBuc-MEHEKMEHT

YnpasieHue mepcoHanoM TYPUCTCKOTO MPEATNPHUSATHS\
KoprniopaTiBHas KyJIbTypa U yIIpaBJeHHe TIEPCOHATIOM B
chepe Typusma; ITUKaA 0OCTY)KHUBAHHUSI B TOCTEIPUUMCTRE\
CepBuC-MEHEKMEHT

HR management of a tourism enterprise \ Corporate
culture and HR management in the tourism sector;
Ethics of Service in State Thermal Services \ Service
Management

bazoaprama scemexwici / Pykoeooumens npozpammu/ Programme manager

Kosw H.A. — aza oxvimywivl

I Koew H.A. cmapwuil npenodasamens

Kovsh N.A. Senior Lecturer
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4 Kypc CTy/leHTTepiHe apHAJIFaH 3JIeKTUBTIK MmoHjaep /
DJIeKTHBHbIE TUCHUILIMHBI VISl CTYAEeHTOB 4 Kypca

Typucmik lgbwmemmezi UHHOBAUUAIBIK MEXHOI02UANAD /HHHOGaMMOHHble mexnoiocuu 6 mypucmcxoﬁ deamenvrnocmu / Innovative

Technologies in Tourism Activities

OKy makcamul / Yueonasn yenv/ Purpose

Typusm uMHAYCTpUsiICbIHA OEHIMIENTreH KOMITBIOTEPIIK
OarjapnaManapiasl TaianaHy JaFIbUIapblH  Urepy:
KHHO-BUZICO JKAOJBIKTAphl, OciHeMaTepuaigap sxacay
Oarmapiiamanapbl, Oarmapiay jko0anapel, 3aMaHayd
OpoHay KyHesepi ®oHe CTATHCTHKATBIK eCeTl.

OcBoenne

HaBBbIKOB TIOJIb30BaHUs KOMIIbIOTEPHBIMU

nporpaMMamMy, aJIalTUPOBaHHBIMH K cepe Typu3ma: KHHO-
BUJIEO arnmapaTypou, porpaMMaMu CO3/1aHusl BUIIEOPHIBMOB,
nporpaMMaMu  pa3pabOTKM KapT 10 OpPHEHTHPOBAHUIO,

COBpPCMCHHBIMHU

CHCTEMaMHU OpOHHMPOBaHMS u

CTaTUCTHUYCCKOI'O y4cTa.

To develop the skills of using computer programs
adapted to the tourism industry: cinema-video
equipment, video-creation programs, orientation design
programs, modern booking systems and statistical
accounting.

Oxvimy namuoiceci / Pesyiomamut 06yuenus | Learning outcomes

KypcTbl ¢oTTi agKTaraHHaH KeliiH

oiniMmanymbLIap

1. YiibIMHBIH WHHOBAaLMUIBIK KBI3METIH Oackapy
O/IICTEpPIH KOHE OHBl IPAKTUKAJIBIK IKYMBICTA
naianany MyMKIHAIKTEpiH Oliesi.

2. Typucrik KbI3METTIH, WHTEpPHET-
TEXHOJIOTUSUIAPABIH OQHUCTIK TEXHOJIOTHSIIAPhI MEH
apHaiipl OarjapiaMaliblk KaMTaMachl3 ETLTYiH;
MEMJIEKETTIH, KOCIMOPBIHIAPIBIH, YHBIMAAPIIBIH
WHHOBAIUSUIBIK KOHE WHBECTHIUSIIBIK
casiCaThIHBIH NPUHIHIITEPIH, COHJIal-aK
WHHOBALMSUIBIK TPOLECTEPre HHBECTHULMSIAPIBIH
HBICAHIAPBIH, 3UATKEPJNIK  MEHIIIKTI  KOpFray
TYypaJibl HETi3Ti XaJIbIKapabIK KeJiciMaepi Olrei.

3. XobanayapIH TEOPHUSIIBIK HETI3[ePiH MEHIePEIi.

4. Typusmae kobamaygslH  HETI3TI  OficTepiH
KOIJaHyFa, TYPHUCTIK HWHAYCTPHAZA >KoOalapIIsl
iCKe achIpyra JailbIH.

5. Typucrik OHIMII aKIMapaTThIK JKOHE
KOMMYHHUKATUBTIK TEXHOJOTUSUIApbl TalaiaHa
OTBIPBII )KY3Ere achIpaIbl.

6. Typucrik KBI3METTE HMHHOBALASIIBIK
TEXHOJIOTHSLTAP/IbI KOJIAHA/IbL.

7. VIHHOBamMsUIBIK KBI3METT1 periIaMeHTTeHTiH

KyKaTTapMeH, WHHOBAIMSIIBIK OHIMIEPHAl Tapary

ITocJie ycnemHoro 3apepueHusi Kypca
oO0yuyarommecsi OyayT

1.

w

3HaTh METOJbI yrpaBJICHUSA HHHOBauHOHHOﬁ
JIeSITEIbHOCTBIO OpTaHM3allMd M BO3MOXKHOCTH €€
UCIIOJIB30BaHUS B IPAKTUYECKOH padore.

3HaTh  O(QUCHBIE  TEXHOJOTMH M  CIEIUalIbHOE
porpaMMHOE 00ECIIEYEHUE TYPUCTCKOH JESITENIbHOCTH,
MHTCPHET-TEXHOJIOTUH; MPUHLHUIBI WHHOBALIMOHHON U
WHBECTUI[OHHON HOJIUTUKH rocyziapcTBa,
NpeNnpusITA, OpraHW3amuii, a TaKke (QOpMBI
WHBECTUIIMH B WHHOBALMOHHBIE IPOLECCH; OCHOBHBIX
MEKIYHAPOIHBIX COrJaneHuH 00 OXpaHe
MHTEIUIEKTyaJIbHOH COOCTBEHHOCTH.

Branets TeopeTHUECKUMHU OCHOBAMU NIPOEKTUPOBAHMUS.
[IpuMeHATH OCHOBHBIE METOABI TMPOEKTUPOBAHMS B

Typu3Me, K pealu3alid MpPOEKTOB B TYPHUCTCKOH
HHITyCTPHH.

PeanuzoBbiBaTh TYPUCTCKUI MPOAYKT c
HCTIONIb30BAaHUEM nH(pOpMaIMOHHBIX u

KOMMYHHKATUBHBIX TEXHOJIOTHH.
[TprMeHATh MHHOBAIMOHHBIE TEXHOJIOTUH B TYPUCTCKON
JeATEITBHOCTH.

Bnagerr  HaBRIKAMH  pabOTBI € JTOKYMEHTaMH,
perIaMeHTHPYIONINMHA HHHOBAIIMOHHYIO NESTEIFHOCTD;
criocobaMu pacpoCcTpaHeHHs MHHOBAIIHOHHBIX

After successful completion of the course, students

will be

1. To know methods of management of innovative
activity of the organization and possibilities of its
use in practical work.

2. To know office technologies and special software of

tourist activity, Internet technologies; principles of

innovative and investment policy of the state,

enterprises, organizations, and also forms of

investments into innovative processes; basic

international  agreements on  protection  of

intellectual property.

Master the theoretical foundations of design.

4. Apply the basic methods of design in tourism, to the
implementation of projects in the tourism industry.

5. Toimplement the tourism product using information
and communication technologies.

6. Apply innovative technologies in tourism activities.

7. To master skills of work with the documents
regulating innovative activity; ways of distribution
of innovative products.

8. To master the skills of using innovations in the
process of development of the tourist product.

w
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TQCiJ’IZ[CpiMeH KYMBIC iCTey JAarIbICBIH MCHI'CPI'CH.

8. Typucrik OHIM/II azipney TpoLIeCiHe
WHHOBaNMsUIaPbI naiganany JIaFAbUTapbIH
MEHTepesi.

MPOAYKTOB.
8. Bnanmerh HaBBIKAMH HCIONB30BAaHUS HMHHOBAallMH B
mporecce pa3paboTKU TYPUCTCKOrO MPOAYKTA.

Ilpepexeuzummepi / Ilpepexeuszumot / Prerequisites

AXNaparThIK-KOMMYHUKAIUSIIBIK TEXHOJIOTUSIIAp
(arpumbH TiNiHAE); Typu3M MapKeTHHT.

WNHdopManmoHHO-KOMMYHHUKAIIHOHHBIE ~ TEXHOJOTMM  (Ha
AHIIIMICKOM $sI3bIKe); MapKeTHHT TypH3Ma..

Information and Communication Technologies (in
English); Tourism Marketing; Event Management.

Kypcmuiy kbickawa mazmynst / Kpamrkoe codepicanue kypca/ Course summary

VHHOBaUMSIHBIH TEOPUSUIBIK Herizaepi. VHHOBaIUSIIBIK
JaMyJbl  MEMIIEKeTTIK  perrey.  VIHHOBaIWsUIBIK
cTpaterusi oHe ’Kocmapnay. TypUCTIK eHimzaepai
OHJIpY TpOLECIHAE WHHOBAIMSUIBIK TEXHOJIOTHUsIIAp.
Typucrik koMHaHusiHbl ~ OacKapynarbl —MHHOBAIHSL.
Typucrik MapKETUHITET1 MHHOBALMSIBIK
TexHonorusutap  Komak  yil  JkoHe  MeipaMxaHa
OusHeciHzeri MHHOBauusuiap. Typu3M —calachlHIAFbI
aKnapaTThIK WUHHOBAIIMSUTBIK TEXHOJIOTHsLIap.
WHHOBalMSJIBIK TIPOLECTEPACT]T 3USTKEPIIK MEHIIIK.
FbuIbIMU-TEXHUKANBIK ~ WHHOBALMSUIAPABIH — TYPU3M/II
JIAMBITYFa 9cepi.

TeOpeTI/I‘{eCKI/Ie OCHOBbBI HWHHOBATHUKH. Focyz[apCTB CHHOC
PEryjiupOBaHu¢ WHHOBAIIMOHHOT'O pPAa3BUTHUA. CTpaTeFI/IH n
IJIaHUPOBAHUE HHHOBaHHOHHOﬁ JACATCIIbHOCTH.

VHHOBallMOHHBIE TEXHOIOTMU B MpOLECCE IPOU3BOACTBA
TYPUCTCKOTO MponykTa. MHHOBamuu B cdepe ynpaBieHHs
TYPUCTCKOM KoMmmaHueil. MHHOBallMOHHBIE TEXHOIOTHH B
TYPUCTCKOM MapkeTuHre MHHOBalMM B TOCTUHMYHOM U
pecTopaHHoM OusHece. MH(opMaMoHHBIE MHHOBAI[MOHHbIE
TexHoloruu B  cdepe Typusma. MHTemnexTyanbHas
COOCTBEHHOCTh B MHHOBAIMOHHBIX IIpolieccax. BiusHue
Hay4YHO-TEXHUYECKHUX HOBOBBEJCHUI HA Pa3BUTHE TYypHU3MA.

Theoretical foundations of innovation. State regulation
of innovative development. Strategy and planning of
innovation. Innovative technologies in the process of
production of tourist products. Innovations in the
management of a tourist company. Innovative
technologies in tourism marketing Innovations in the
hotel and restaurant business. Information innovative
technologies in the sphere of tourism. Intellectual
property in innovation processes. Influence of scientific
and technical innovations on the development of
tourism.

Ilocmpexeusummepi / Ilocmpexeuszumot/ Postrequisites

OHJIpicTIK npakTHKa; J[UImiomManibl MpakTHKACH;
JIMIUTOM/IBIK JKYMBICTBI (3K00aHbI) jKa3y jKoHE KOpray
HeMece KeIIeH I eMTHXaH TaIcChIpy

IIpousBoncrBeHHas npakTuka; IlpenaunioMHas MpaKkTUKa;
Hamucanue u 3amura qUIIIOMHON padoThl (IIPOEKTa) Uil
MOATOTOBKA M Cclaua KOMIUIEKCHOTO 9K3aMeHa

Apprenticeship; Pre-Diploma Practice; Writing and
Defense of the Diploma Work (Project) or Preparation
and Delivery of the Comprehensive Exam.

Kypcmoiy epexwenikmepi / Ocovennocmu kypca | Course Features

Typucrik canaiarbl ”HHOBAIMSIIBIK jK00aIap
KOHKYPCBIHA KATBICY JKOHE JKa3y

Hanucanue 1 yyactue B KOHKypce HHHOBAIIOHHBIX ITPOEKTOB
B TYPUCTCKOM OTpaciu

Writing and participation in the competition of
innovative projects in the tourism industry

bazoaphama scemexwici / Pykosooumenw npozpammo/ Programme manager

Manvwaxoea B.B. — aga oxbimywivl, mypusm mMacucmpi

Manvwaxosa B.B. — cmapwuii npenooasamens, Mazucmp
mypusma

Malshakova V.V.— senior lecturer, master of tourism

73




KonarrcannsinotKk undycmpusacolHoazol y#cooanvik koizmem /IIpoexkmuan deamenvnocms ¢ unoycmpuu cocmepuumcmea / Project Activities in the

Hospitality Industry

OKy makcamul / Yueonasn yenv/ Purpose

buznec xKocrnapiay, MapKEeTHHT, OHJIIPICTIK,
YHBIMIIaCTBIPYIIBUIBIK  JKOHE Kap KBUIBIK JKOcmapiay
HETI3JIepiH JKyHeni TypAe KaJbINTacThIpy; TYPHCTIK
KOCIMOPBIHAAP MEH KOHAKKAIIBUIBIK WHAYCTPHUSICHIHBIH
ICKEepIIIK JKOCIapiiay epeKIIeNiKTepiH 3epTTey; TYpU3M
HHJIYCTPHUSICBI MEH KOHAKXANITBUIBIK HHIYCTPHUSICHIHBIH
Ou3HeC-)KOCHapbIH xKacay/blH MPaKTHKAIIBIK
JaFAbIIAPBIH UIEpy.

dopMHUpPOBaHHE CHUCTEMATH3UPOBAHHOIO TPECTABICHUST 00
OCHOBax OW3HEC-TUTAaHUPOBAHNS, MapKEeTHHTOBOT'O,
MPOM3BOJICTBEHHOTO, OPraHU3aIMOH-HOTO © (PUHAHCOBOTO
TUIAaHUPOBAHUS,; U3y4deHue ocoOeHHOCTeH OuzHec-
MJIAHUPOBAHUS ~ TPEANPHUATHA  TypusMa W HHAYCTPHUH
TOCTCNIPUMMCTBA; OBJAJCHHE MPAKTHYCCKUMU HABBIKAMH
pa3paboTku  Ou3Hec-IUIaHa  MPEANpUATHS  Typu3Ma U
HUHAYCTPHUU I'OCTCIPUNMCTBA.

To form a systematic presentation of the basics of
business planning, marketing, production,
organizational and financial planning; study of the
features of business planning of tourism enterprises and
hospitality industry; mastering the practical skills of
developing a business plan for the tourism industry and
the hospitality industry.

Oxvimy namuoiceci / Pezyiomamut 06yuenus | Learning outcomes

1. TyTeIHYIIBUIAPBIH CYPAHBICTAPBIHA COWKEC KEeNETIH
TYPHUCTIK OHIMIEPAIH TYpJi THUNTEpiHE apHaFaH
cTparerusuiap MeH Oaraapiamanapipl KoOaslay/biH,

YHBIMOACTBIPYABIH ~ JKOHE  IKy3ere  achIpyablH
TEOPUSUIBIK ~ Heri3fepiH  Oijemi,  KoHaK  yi
WHIIyCTPHSICBIH XK00aIayIbIH HOPMATHBTIK-
TEXHUKAJIBIK Oa3achld Olemi.

2. busnec-xocnapnay,  MapKeTHHITIK,  OHIIPICTIK,
YHBIMIACTBIP yIIBUTBIK KOHE Kap>KBUIBIK
JKOCTIapJIay[blH HETi3Aepi Typaibl Kyiem TYyCiHIK
Oap.

3. MapkeTuHrTiK,  OHIIPICTIK  JKOHE  KapKBUIBIK
aknmapartel ~ eHzaeinmi.  KocimopbiHHBIH ~ Ou3Hec-

JKOCTIAPBIH 931 pIeiii.
4. XobamapaplH iCKe acBIPBUIYBIH >KOCHIApIaiabl JKOHE

OakpUTaympl JKy3ere achelpanpl. KoHaKkKaHIbUIBIK
HHIYCTPUSICHI KOCITOPBIHAAPBIHBIH 0apIbIK
GYHKIMOHANIBIK  OOINIMILeNepiIMeH  1C-KUMbLIJIbI

YHIIeCTipy/li KaMTaMachI3 €Tei.

5. XKobaHBIH THIMIITITIHE SKOHOMHUKAIBIK Oara Oepyre
JKOHE TOYEeKeNAepAi Tanmayra KaOiieTTi.

6. Alimakrapaarsl TYPHUCTIK-PEKPEanrsIIBIK
KoOamayIaplH THIMALIITIH JKOHE OHBIH OHM3HECTI
JAMBITYFa ocepiH Oaramay.

7. TypusM  KOoHE KOHAKKAWNBUIBIK  WHIYCTPHSICHI

1. 3HaeTr  TeOpeTHUECKHE  OCHOBBI  MPOEKTHPOBAHMS,
OpraHM3alii U peaju3allid CTPAaTerHMd U IMporpamM IJist
Pa3HBIX TUIIOB TYPUCTCKUX MNPOAYKTOB, COOTBETCTBYIOIIUX
3ampocaM MOTpeOuTeNel; HOPMATUBHO-TEXHUUECKYIO 0a3y
NPOEKTUPOBAHUS TOCTHHUYHOW HHAYCTPHH.

2. meeT cucreMaTH3MpPOBAaHHOE Mpe/cTaBiIeHre 00 OCHOBaX
On3Hec-TUIaHUPOBAHMUS, MapKEeTHHI'OBOT'0,
IPOM3BOJICTBEHHOTO, OPTraHW3alMOHHOIO M (PUHAHCOBOTO
IIAHUPOBAHUSL.

3. O0OpabarbiBaeT MapKETHHTOBYIO, MPOWU3BOJCTBEHHYIO U
¢unancoByto uHpopmanmio. PazpabarsiBaeT OH3HEC-TUIAH
HPEIpUATHSL.

4. [Inanupyer W OCYLIECTBISIET KOHTPONb 3a peaTu3aluei
npoekToB. ObecneuynBaeT KOOPAMHAIMIO JEUCTBHHA CO
BCEMH (YHKIMOHATEHBIMA NoZIpa3IeeHusAMU
MPENNPHATHI HHIYCTPUH TOCTEIIPUIMCTBA.

5. CriocobeH /1aTh 9KOHOMHUYECKYIO OLEHKY 3()()EeKTHBHOCTH
MPOEKTa ¥ NPOAHATU3UPOBATH PHCKH.

6. Onenkn  3(Q(GEKTHBHOCTH  TYPHUCTCKO-PEKPEAMOHHOTO
MPOSKTUPOBAHMS B PETMOHAX M €ro BIMSHUS HA Pa3BUTHE
OuzHeca.

7. Onpenensier 0COOEHHOCTH OM3HeC-TUTaHUPOBAHUS
MPENNPHATHI TypU3Ma U HHIYCTPUH TOCTEIPHUMCTBA.

8. ImeeT mpakTHYeCKuEe HABBIKU Pa3pabOTKU OHM3HEC-IUIaHa
NPENNPHATHS TYpU3Ma M HHIYCTPHH TOCTEIPUHMCTBA.

1. Knows the theoretical foundations of the design,
organization and implementation of strategies and
programs for various types of tourist products that meet
the needs of consumers; knows the regulatory and
technical framework for the design of the hotel industry.
2. Has a systematic understanding of the basics of
business planning, marketing, production,
organizational and financial planning.
3. Processes marketing, production and financial
information. Develops a business plan for the enterprise.
4. Plans and exercises control over the implementation
of projects. Ensures coordination of actions with all
functional departments of enterprises of the hospitality
industry.

5. Able to give an economic assessment of the
effectiveness of the project and analyze the risks.
6. Evaluating the effectiveness of tourist-recreational
design in the regions and its impact on business
development.

7. Defines the features of business planning of tourism
enterprises and the hospitality industry.
8. Has practical skills in developing a business plan for
the tourism enterprise and the hospitality industry. Uses
the methods of structural, cost, dynamic analysis of
business processes and the formation of decisions on
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KOCINOpBIHAAPEIH Ou3Hec-)ocnapiay
epEeKIICIIKTePiH alKbIHTa NI
8. Typusm ’koHE KOHAKXKAWIBIIBIK  HHIYCTPUSICHI

KOCITTOPBIHAAPBIHBIH  OM3HEC-)KOCTIAPBIH  931pIeyIiH
MPAaKTUKAJBIK JaFdbIickl  Oap. busnec-yaepicrepmi
KYPBUIBIMJIBIK, KYHJIBIK, THUHAMHKAJBIK TaJAay *KOHE
OJIAp/IBIH HET131HIE KOCITIOPBIH KBI3METIH KalTa KYpy
OolbIHIIA IMIENIMIEPAl KaJBIITACTHIPY OAiCTEPiH
KOJIIaHa/Ibl.

HCHOJ’IL?)YGT MECTOIbI CTPYKTYPHOTIO, CTOUMOCTHOI'O,
JHUHAMHYCCKOI'o aHaJIn3a 6I/I3HCC'HpOH€CCOB u
(I)OpMI/IPOBaHI/ISI peIHeHI/IfI Ha UX OCHOBC IO peopraHn3anun
JACATCIIBHOCTH HpeZ[HpI/ISITPlﬁ.

their basis for the reorganization of enterprises.

Ilpepexeuzummepi / Ilpepexeusumot / Prerequisites

AKXNaparThIK-KOMM YHUKAIHSIIBIK TEXHOJIOTUsIIAp
(arputibiH TUTIHAE); TypHU3MIETi KOMITBIOTEPITIK )KOHE
PR-texnomorustiap\ Typusmaieri 6ponaay;
XaubIKapajblK TypU3M reorpaquschl;

TypucTik OU3HECTI Kocmapiay ®oHe YHbIMIacThIpy\
Typu3m UHAYCTPUSICHIHAAFBI ON3HEC-TIPOLIECTI
Monenbaey; Konakxansuiblk HHAyCcTpHsich\ KoHax yit
UHIYCTPHSCHI KOHE TYPU3M HHDPAKYPHLUIBIMBL;
TypucTik OU3HECTI Kocmapiay *oHe YHbIMIacThIpy\
Typusm UHAYCTPUSCHIHIAFBI OU3HEC-YACPICTI
MOZEIBACY

HNupopmMallmoHHO-KOMMYHUKAIIMOHHBIE ~ TEXHOJIOTMH  (Ha
aHrnmiickoMm s3eike); Kommbrotepusle n PR-TexHonmornn B
Typusme\  BponmpoBanme B Typusme;  [eorpadms
MEKAYHApPOJHOTO TypU3Ma;

[InaHupoBaHHE ¥ OpraHu3alys TYPUCTCKOro Om3Heca\
MogenupoBaHue OHM3HEc-TIpollecca B HHIYCTPUHM TYpHU3MA;
Uunyctpus toctenpuumctBa\ ['OCTHHHYHAS HWHIYCTPUS U
uHdpacTpykrypa TypusMma; I[lnaHupoBaHre M OpraHH3alys
TypHCTCKOTO GH3Heca\

MonenupoBanue 6U3HEC-TIpoLiecca B MHAYCTPUH Typu3Ma

Information and communication technologies (in
English); Computer and PR-technologies in tourism \
Booking in tourism; Geography of international
tourism;

Planning and organization of tourism business \
Business modeling in the tourism industry; Hospitality
industry \ Hospitality industry and tourism
infrastructure; Planning and organizing tourism business
\

Modeling a business process in the tourism industry

Kypcmuiy kbickauwa mazmynst / Kpamkoe cooeprcanue Kypca/ Course summary

busHecti JkocnapiayAblH MOHI MEH Ma3MYHBI
TypucTik KOCINKEpIIKTIH OM3HEC-KOCIAPbIH  JKacay

onmicremeci. KociMOphIHHBIH 1IIKI OpPTAChIH TaJjay.
HapbIKTBIK ~KYpPBUIBIMIBI TAJAAy JKOHE HAapBIKTHIK
oneyerTi ecenrey. Typucrik KbI3METTep/Ii
TYTHIHYIIBUIAPABl  TaHIAy. bocekenecTik — OpTaHbl

3eprrey. TypucTiK Tayapiap MeH KbI3METTEep/ii IaMBbITY.
busnec-xxocnapnay xyiiecinmeri Oara cascatel. bemy
KOHE MapKEeTHHT KyHeci. MapKeTHHITiK
KOMMYHUKaIUsIap,  JKapHaMa  JKOHE  JKapHama.
KocimopsIHHBIH ©HIIPICTIK KOHE YHBIMIACTHIPYIIBLUIBIK
JKOCTIapJIaphl. KAPKBUIBIK Kocmap. TuiMaumikTi Oaramay
JKOHE ToyeKenaepai Oackapy.

CymHOCTs U cofepkaHue OM3Hec-IUIaHMpOBaHWsA. Meroauka
pa3paboTku  OW3HecC-IIaHa  TYpPUCTCKOTO  MPEIIpUSATHS.
AHanu3  BHYTpEHHEW cpenpl  OpeAnpusaTHd.  AHamm3
CTPYKTYpbl pBIHKA W pacdyeT eMKOCTH pbIHKa. BriGop
notpedurenei TYPUCTCKUX YCIIYT. HccnenoBanue
KOHKYPEHTHOU cpenpl. Pa3paboTka TypHCTCKHX TOBapoB H
yearyr. LleHoBast monuTHKA B cHCTeMe OM3HEC-TUIAaHUPOBAHUSL.

Cucrema pacmpeneneHuss #  cObiTa.  MapKeTHHTOBBIE
KOMM yHUKAITHH, MIPOIBIKCHIE u pexmaMa.
IIpon3BoaCTBEHHBIN " OpraHU3aLMOHHBII TUIaHBI

npennpusaTist. OuHarcoBsi wiaH. Onenka 3QPEeKTUBHOCTH U
yIIpaBJIeHAE PUCKAMH.

The essence and content of business planning.
Methodology for developing a business plan for a
tourist enterprise. Analysis of the internal environment
of the enterprise. Analysis of market structure and
calculation of market capacity. Choice of consumers of
tourist services. Study of the competitive environment.
Development of tourist goods and services. Price policy
in the system of business planning. Distribution and
marketing  system.  Marketing communications,
promotion and  advertising.  Production  and
organizational plans of the enterprise. financial plan.
Efficiency assessment and risk management.

ITocmpexsusummepi / llocmpexeuszumeut/ Postrequisites

OHipiCcTIK MpaKTHUKa; J{UTUIOMAaIbl PAKTHKACHL,
JWmnoMIpIK SKYMBICTBI (3KOOaHBI) a3y JKoHE Kopray
HeMece KeIIeH i eMTHXaH TaIChIpy

[pousBoxncTBeHHas npakTuka; [IpeqmuiuioMHas mpakTHKa;
Hanwmcanue u 3ammra AUTUIOMHON paOOTHI (TIPOEKTA) HITH
MOATOTOBKA M CJjaya KOMIUIEKCHOTO 9K3aMeHa

Apprenticeship; Pre-Diploma Practice; Writing and
Defense of the Diploma Work (Project) or Preparation
and Delivery of the Comprehensive Exam.

Kypcmoiy epexwenikmepi / Ocovennocmu xypca | Course Features
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TypI/ICTiK cajlagarbl MTHHOBAIIUAJIBIK >{<06anap
KOHKYPCBIHA KATBICY KOHC Ka3y

Hanwucanue u yuacTue B KOHKYpCce HHHOBAIL[IOHHBIX POEKTOB
B TYPUCTCKOH OTpaciu

Writing and participation in the competition of
innovative projects in the tourism industry

bazoaphama scemexuici / Pykosooumens npozpamms/ Programme manager

Manvwarxoea B.B. — aga oxbimyuisl, mypusm mazucmpi

Manvwarxosa B.B. — cmapwuii npenooasamenv, Mmasucmp
mypusma

Malshakova V.V.— senior lecturer, master of tourism
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Tourist Enterprise

Typucmik Kkacinopvinobl nepconanowt dackapy/ Ynpaenenue nepconanom mypucmckoz2o npeonpuamusn /Management of the Personnel of the

OKy makcamul / Yueonasn yenv/ Purpose

Typuctik KocimopbIHAapAarbl TEepCcOHANIB Oackapy >Kykeci
MEH KYPBUIBIMBIH KapacTblpy, KOHAaK YW WHIYCTPHUSCHIHBIH
6azaipIK OLTIMAEPiH MEHrepy, TYPHCTIK YHBIMHBIH €H MaHbI3/IbI
pecypcsl  peTiHie CTYAEHTTEepIiH MepcoHaiabl  Oackapy
epEeKILeNiKTePIH urepy.

PaccmoTrpers  cucreMy M CTpYKTYpY  YHOpaBJIEHUS

nep
OCH

COHAJIOM B TYPUCTCKOM MpCAlpHUATHHU, OBJIaJCHHUC
OBHEIMU 3HAHMSIMU B 00JIaCTH TOCTUHUYHOM UHAYCTpUH,

OCBOCHHEC CTyACHTaAaMU CHeHI/I(l)I/IKI/I YIIpaBJICHUA

nep

COHANIOM, KaK BaXXHEHIINM pecypcoM TYpPHCTCKOH

OpraHH3allii.

To consider the system and structure of personnel
management in a tourist enterprise, mastering the
basic knowledge in the field of the hotel industry,
mastering the specifics of personnel management
by students, as the most important resource of a
tourist organization.

OKbimy nHam

uxceci / Pesaynomamot 00yuenus | Learning outcom

€s

KypcTsl ¢oTTi aiKTaraHHAaH KeiliH OiniManymbLiap

1.

Y#BIMHBIH KaJp CasCaThiHBIH HETi3ri OarbITTapbIH JKOHE
OHBI JKY3ere achlpy epeKIIeNIKTepiH; Kajap cascaThlH
KETUIIIPY 9MIiCTepiH 93ipiey KaruaanapbiH Ouiei.
[TepcoHanMeH >KyYMBIC icTey HbICaHIaphl MEH Ke3eHJIepiHIH
epeKILeNKTepiH; MepcoHalbl 0acKapy KypbUIbIMbIHA
KOWBLIATHIH Tajantapasl Oiremi

KQCiHOprHHbIH IICUXOJIOT USIJIBIK KJIINMAThbI MCH
MOJICHHETIH KaJIBIITaCTBIPY KOHE KETULIIpY
epeKILeIiKTepiH Olneni.

@upMaHblH Kaap cascaTblHA aJfalllKbl Tajuaay xKacai
anajpl; YHBIMHBIH MaKCaTTaphl, KYPhUIBIMBI, CTPATErHAChl
XKOHE IepcoHalbl OacKapy apachblHAAFbl e3apa OaiiaHbIc
opHata anaznpl; KangprmapmeH >KYMBICTBI YHBIMAACTBIpYIa
03 OLTIMIEepi MEH JIaFbUIAPbIH KOJIJaHA aJlaJibl.

JKyMbic  OpBIHAApBI  JKYHECIHIH  JKYMBIC  iCTeyiH;
nepcoHas bl Oackapy OOWBIHIIA  TEXHOJIOTHSIAP/IbI
a3ipieyi KypacThIpaibl.

OTeM/IiK TaKeTTI KaIBINTACTBHIPYJa, KbI3METKepIep/i
BIHTAIAHIBIPY  MEH BIHTAJAHIBIPYAA, Kanprbpix
MEHEIDKMEHT ~CaJlaChIHAAFbl  0acKapy FBUIBIMAAPBIHBIH
Ka3ipri JKeTiCTiKTepi Typabl HETi3T1 TOCIIAEP i MEHTepeli.
TyraapanblK KapbIM-KaTblHAC, YXKBIMAA JKYMBIC icTey,
TYpU3M MEHEKEpiHIH KOociOM TYIFacBlH MOJENbBILY
JaFapUIaps! Oap.

Ipiktrey  (peKpyTHHITIK)  ic-mIapamapelH  JXYPTi3y;
KBI3METKepIepai OKBITY; TIePCOHAI KBI3METIHIH
THIMIIIITIH OaFanay JaFIbUIapblH MEHTepesi.

ITocite ycrenrHoro 3aBepiieHust Kypca o0yJaommecst

oyn
1.

yT
3HaTh NPUHIMIEI Pa3padOTKK, OCHOBHBIX HAINPaBIICHUIH
KaJ[pOBOM TOJHUTHKH OPraHU3allMd U OCOOCHHOCTH ee
pealu3anuy; METOIOB COBEPLIEHCTBOBAHUS KaJpOBOH
MOJIMTHKHU

3HaTh oOcoOeHHOCTM (OPM U I3TamoB padoOThl C
HepCOHAJIoM; TPeOOBaHUH K CTPYKTYpe YIpaBlICHHUA
MIEPCOHAIOM

3HaTh crieliupuKy (b opmupoBaHus u
COBEPILEHCTBOBAHUS IICUXOJIOTHYECKOTO KIUMara M|
KyJIbTYpBI TIPEITIPHSTHSL.

YMeTp NpoOBOOUTH NEPBUYHBIA aHAINW3 KaJpOBOMU
HOJUTHKK (PUPMBI; YCTaHABIMBATH B3aUMOCBSI3H MEXKITY
LEISIMM, CTPYKTYpPOH, CTpaTerueil OpraHu3auuu |
yIpaBIEHHUEM IIEPCOHAJIOM; IIOJIb30BAThCSA CBOUMHU
3HAHMSMH ¥ HaBBIKAMH IPH OpraHU3alUHd PaOOTHI C
KaJpaMH.

Konctpynposats (YHKIMOHUpOBaHUE CHCTEMBbI
paboumx  mecT;  pa3pabOTKM  TEXHONOTHH 1O
YIIPABIIEHHUIO MIEPCOHAIIOM.

Biagers OCHOBHBIMH IIOAXOAAaMH B (OPMUPOBAHUH
KOMITEHCAIIHOHHOT'0 MaKera, MOTHBALIH u
CTUMYJIMPOBAHMIO  TEPCOHAJa, O  COBPEMEHHBIX
JOCTI)KEHHAX  YNPaBICHYECKMX HAyK B  OOJacTH
KaJJpOBOI'0 MEHEKMEHTA.

ViMeTs HaBBIKM MEXIIMYHOCTHOTO OOIIEHMS, paboTHl B
KOJUIEKTHBE,  MOJEIMPOBAHMSA  NPOQecCHOHATHLHOH
JMYHOCTH MEHEKEepa Typu3Ma.

After successful completion of the course,

students will be

1. To know the principles of development, the
main directions of personnel policy of the
organization and features of its
implementation; methods of improving
personnel policy

2. To know the peculiarities of forms and stages
of work with the personnel; requirements to
the structure of personnel management

3. To know the specifics of formation and
improvement of the psychological climate and
culture of the enterprise.

4. To be able to conduct a primary analysis of the
personnel policy of the company; to establish
the relationship between the goals, structure,
strategy of the organization and personnel
management; to use their knowledge and skills
in the organization of work with human
resources.

5. To design the functioning of the workplace
system; to develop technologies for human
resource management.

6. To possess the basic approaches in formation
of the compensation package, motivation and
stimulation of the personnel, about modern
achievements of management sciences in the
field of personnel management.

7. Have the skills  of interpersonal
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8. Bmagerr  HaBBIKAMH ~ TIPOBENEHHS  OTOOPOYHBIX
(pPeKpyTHHT OBBIX) MEpPONPUAITHH; o0y4JeHus
COTPYIHHKOB; OIEHKH 3()(HEKTHBHOCTH JEATEIEHOCTH

NepcoHaJia.

8. Have

communication, work in a team, and model the
professional personality of a tourism manager.

the skills to conduct selection
(recruiting) activities; training of employees;
evaluation of staff performance.

Ilpepexeuzummepi / Ilpepexeuszumot / Prerequisites

Typusm menemxMenTi; KoHaokailmeuibik naaycTpusicel; Konak | MenemkMent typusma; HMumyctpust rocrempuumctsa/ | Tourism Management; Hospitality Industry / Hotel
YA MHAYCTPHACHI  JKOHe  TypusM  MHGOpakypbuUibiMbL, | [ocTHHMYHAS WHAYCTpUs W uHbpacTpykrypa Typmsma; | Industry and  Infrastructure  of  Tourism;
KoHakxanbLIbIK canachl KOCIMOPBIHAAPBIHBIH | OpraHu3alMOHHO-XO03SHCTBCHHAS nestensHocTh | Organizational and  economic  activity of
YHIBIMIaCTHIPYIIBUIBIK-IAPYaITBUIBIK KbI3METI; npennpusiThii chepbl TOCTETPUUMCTBA enterprises in the field of hospitality.
Kypcmuiy kbickawa mazmynot / Kpamrkoe cooepycanue kypca/ Course summary

INepconanra xoHe Oackapyra 3amaHayu Tocin. Keismerkepiepai | CoBpeMeHHBIH MOAX0A K MEPCOHANY W YIPABJICHHIO HM. Modern  approach to  personnel and
OacKapy/IblH OMICHAMAJBIK Herizmepi. ¥HWbIMIObBl KaapJiblK | MeTomoornyeckue OCHOBBI — yIpaBieHWs mepcoHanoMm. | management. Methodological fundamentals of
Oackapy »kyieci. YHBIMHBIH KaJpiblK cascathl. YHbIMHBIH | CrcTema yrpaBieHus iepcoHanom opranusaimu. Kagposast | personnel management. Personnel management
KaJpJbIK oneyeri. ¥HbIM KbI3METKEpJepiH 0ackapy KbI3METi. | MOJMTHKA OpraHH3aIliH. Kanpossiii norenian | system of the organization. Personnel policy of the
Y ABIMHBIH KaJIpJIbIK KaKEeTTUTIKTEpiH )Kocmapiay. | OpraHd3allim. Cnyxba  ympaBieHHsI niepcoHasom | organization.  Personnel  potential of the
Kei3smerkepnepai  ipikrey xoHe ipiktey. Kpi3meTkepriepai | opranm3anuu. I[lmaHupoBaHue mOTpeOHOCTH B Kaapax | organization. Personnel management service of the

Oackapy. Kpi3smerkepiepai Oaranay jxoHe Oackapy THIMILIITI.
Ke3merkepriepai  Gocaty. Kazipri  yidbIMaarbl — TysFaiap.
Menemxepaiy 6ackapy CTuwii MeH 3Tukachl. Kei3meTkepuepai
pIHTANAHIBIPYy. Kpsmerkepnepai Oackapy. KymbIC YKBIMBIH

opranuzaiun. HabGop u oTOOp mepcoHana. YTpaBieHHE
pasBUTHEM nepcoHana. Ornenka HiepcoHana 17
(G QPEeKTUBHOCTH  YNpaBleHUs: WM.  BbICBOOOX/IEHHE
nepcoHana. JIMUHOCTh B coBpeMeHHOM opranuzanuu. CTHib

organization. Planning the staffing needs of the
organization. Recruitment and selection of
personnel. Personnel development management.
Evaluation of staff and management effectiveness.

KAJNBITACTRIPY.  ¥HWBIMAACTBIPY MomeHHeTi. IlepcoHanpl | ympaBicHHS W 9THKa MeHemkepa. MortuBammst mepconana. | Release of  staff.  Personality in  modern
6ackapy yaepiciHaeri KaKThIFbICTap. VYmpasienue  Kapbepoit — mepconanma.  Popmmupopanme | Organization. The management style and ethics of
TpymoBoro Kkojuiektua. OpranmsanmonHas KyibTypa. | the manager. Motivation of staff. Personnel
KoH(IHKTE B IpoIiecce yIpaBIeHHs TIEPCOHATIOM. management. Formation of the work collective.
Organizational culture. Conflicts in the process of
personnel management.
Ilocmpexeusummepi / Ilocmpexeuszumwt/ Postrequisites

TypucTik KbI3MET IICHXOJIOTHACKHI, XaJIBIKaPaIBIK KOHE 1MIKi
TYPU3M TYpPOIIEPEHTHHT 1

Ilcuxonorust TypuCTCKOU AeITENbHOCTH; TyponepeiTHHr
MEXKIYHApPOIHOTO ¥ BHYTPEHHETO TypU3Ma

Psychology of Tourism;
International and Domestic Tourism.

Turopereyting

bazoapnama scemexuiici / Pykosodumens npozpammel/ Programme manager

T'ypckas U @ — Kazaxcman Pecnybnuxacwinviy eHbex cinipeeH
MYpUBM HYCKAYUWIBICHL, MYPUIM MASUCIPI, A8a OKbIMYUibL

Typckas U.@. — 3acayscennviti UHCMPYKMOp mypusma
Pecnybauxu Kazaxcman, mazucmp mypusma, cmapuiuii
npenooagamelsb

Gurskaya I.F.
— honored tourism instructor of the Republic of
Kazakhstan, master of tourism, senior lecturer
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Typuszm canacetnoazel KOpnopamuemik MaoeHuem x3cane Kvizmemeepnepoi 6ackapy / Kopnopamuenas Kyniemypa u ynpaenienue nepconanom 6
cpepe mypuszma / Corporate Culture and Personnel Management in Tourism

OKy makcamul / Yueonasn yenv/ Purpose

CryneHTTepAl TYpW3M CaJachIHBIH Oojamiak MaMaHIapbl
peTiH/ie KOpHOpaTHBTIK MOJCHUETTIH HETi3T1 acreKkTiiepiHe
OKBITY, OHBI KAJIBIITACTBIPY JKOHE MOHII OKBITY MiHAETTEPiH

OOy4eHue CTYIGHTOB KaK OyIyIIHX CHEIUATUCTOB Cepbl
TypU3Ma OCHOBHBIM acCTlieKTaM KOPIIOPATHBHOW KYJIbTYPHI,
ee (OpMHPOBaHHUS U TIOICPIKAHUS 3aaUH H3YICHHS

Teaching students as future tourism professionals the
basic aspects of corporate culture, its formation and
maintenance The tasks of studying the discipline:

KoJiaay:

MOHAI  OKBI  YUPEHyJAEC KOJNJAHBUIATBIH  HETI3Ti
KaTeropusuiap/ibl CTyACHTTEPIH OKYbI;

KOPIOpPAaTHBTIK MOJICHHUETTIH HEri3ri Typyiepi MeH
TYpJIEPiH 3epTTEY;

yibIMJIa KOPIIOPATUBTIK MOACHHETTI KaJbIITACTBIPY
MoceleNepiH KapacThIpy;

OCBl MOCEJIeHI 9pTYpIi 3epTTeyIliiepMeH KYPbUIFaH
KOPIIOPaTHUBTIK ~MOJCHUET JICHI'CHJIEepIH IKIKTeyl
3eprrey

JUCLIUIUIHBL: -

— W3y4eHHUEe CTyJEHTaMHU OCHOBHBIX KaTerOpHui,
UCIIOIb3YEMBIX IIPU U3YYEHUU KYpCa; -

— M3y4YEHUE OCHOBHBIX BHJIOB U TUIIOB KOPIOPAaTUBHON
KYJIBTYPBI; -

—  paccMOTpeHHE BOIPOCOB (OPMUPOBAHUSA
KOPIIOPATUBHOM KYJbTYpbl B OPraHU3aLMH; -

— UW3ydeHUe KiacCU(pHKalMH YPOBHEH KOpPIOPATUBHOM
KYJIBTYPBI, CO3/IaHHbIE Pa3JINYHBIMU HUCCIIEOBATEIAMU
JITAHHOT'O BOIpoca

study by students of the main categories used in the
study of the course;

study of the main types and types of corporate
culture;

consideration of issues of the formation of corporate
culture in the organization;

study of the classification of levels of corporate
culture, created by various researchers of this issue

Oxvimy namuoiceci / Pezyiomamut 06yuenus | Learning outcomes

KypcTbl cOTTI agsKTaraHHaH KeiliH
OistiMasymbLiIap

1

[loHHIH Ma3MyHBIH, OKbUIATBIH KypC OOWBIHINA HEri3ri
TyciHikTepi Oinexni;

After successful completion of the course, students

will be

1. To know the content of the discipline, the basic
concepts of the studied course;

ITocJie ycnemHoro 3aBepuieHusi Kypca

oOy4aromuecst OyayT

1. 3nath comep)kaHue NWUCIMIUIMHBI, OCHOBHBIX MOHATHI
10 U3y4aeMOMY Kypcy;

2. KemmozmeHuer  mocenenepin  wemy  tocuigepine | 2. OnpenensiTh THUIBI MHOTOHAIMOHAIBHBIX OpraHU3alui 2. Identlfy types  of mUItm?tlonal or.ganlzatlons
OallmaHBICTBl  KOIYITTHl  YHBIMIAPABIH  TYpJIEpiH B 3aBHCHMOCTH OT CIIOCOOOB pELIeHHS BOMNPOCOB depe”d'”g on how multicultural issues are
aHBIKTaWbI; MHOTOKYJIbTYPHOCTH; addressed; . .

3. ¥ilplMaa KOpPHOpPATHBTIK MOJEHHETTI KanbiTacTelpy | 3. Mcmonb3oBaTh CIIOCOOBI (bopMHUpOBaHUS u 3.3 App_ly ways tg b.u 'I(_j and maintain corporate
XKOHE KOJIJay TOCUIAEpiH KOIJaHabl; HoIAep)KaHUA  KOPIOPATHBHOM  KYJAbTYphl B culture in an organization, .

4. YUbIMHBIH KaJp CasCaThIHBIH HETri3ri OarbITTaphiH, OpraHu3alyy; 4. Appl){ the principles Of.deveIOpmem’ .the. m.am
93ipJiey IPUHIMIITEPIH KOJIJAHAIBI; 4. TlpumeHATP NPUHOMOBI  pa3pabdOTKH, OCHOBHBIX dlrecuo.n s of personr_u?l policy of t.he organ_lzatlon,_S.

5. KociNOpBIHHBIH ~ NCHXOJOTHSUIBIK ~ KIMMAathl ~ MEH HAaIpaBJICHUH KaJpOBOH MOJIUTHKH OpTaHU3alUH 5. Determine the ?‘peC'f'C.s of forming and improving
MOJICHHETIH KaJBIITACTBIPY JKOHE xeringipy | 5. Omnpenensats crierduky (hopmMupoBaHUT u the ps.yCh0|Oglcal climate and culture of an
epEKLIeNITiH aHBIKTaHIbI; COBEpPLICHCTBOBAHUS TCHXOJOTMYECKOrO KIMMaTa M enterprise. .

6. Xana KOpHOPAaTHBTIK MOJCHUETKE KIipy MpPOIEeCiH KYJIbTYPBI TIPEATPHUSITHS. 6. Analyze the process of entering the new corporate
TaJIIAybI )KY3€re achbIpasbl; 6. OcyImecTBIATh aHAJIH3 MPOLECCa BXOXKICHUS B HOBYIO culture . .

7. dupmaHBIH Kaap cascaTblHa  OacTamkel — Tanaay KOPIIOPAaTHBHYIO KYJIBTYPY 7 Car_ry out th? primary analysis of the personnel
KYprizeni; 7. TlpoBomuTh TEPBUYHBIA aHATIH3 KAAPOBOW IOIUTUKU policy of the f'rm . . .

8. Ipikrey (DCKpYTMHITIK) iC-IAPATAPHH  JKYPTisy rpMEI 8. Master the skills of conducting selection (recruiting)
JaF IbUTAPBIH MEHTEPE/Ii. 8. Bnanmerp  HaBBIKAMH  NPOBENCHUS  OTOOPOYHBIX activities

(peKpYTHHTOBBIX) MEPOIPHSTHIA

79




Ilpepexeuzummepi / Ilpepexeuszumut / Prerequisites

Typusm menemxMenTi; KOHaKXaiIbUIBIK WHIYCTPHSCHI;
Konak yi# WHIYCTPHSACH XoHE TYpU3M HH(PaKYpBUIBIMEL
KonaxxalinbuIbIK canacsl KOCIMOpBIHIAPBIHBIH
YHBIMIaCTHIPYIIBUIBIK-IAPYaITBUIBIK KbI3METI;

MenemxkMeHT TypusMa; HWHAycTpus TrocTeNpUUMCTBA;
loctuanuHas wHAYCTpUs W MHQPACTPYKTYpa TYypU3Ma,;
OpraHu3alnliOHHO-X035HCTBEHHAs JIeSITeIbHOCTh
npennpusiThii chepbl TOCTETPUUMCTBA

Tourism Management; Hospitality Industry / Hotel
Industry and Infrastructure of Tourism; Organizational
and economic activity of enterprises in the field of
hospitality.

Kypcmuiy kbickawia mazmynst / Kpamrkoe codepicanue kypca/ Course summary

OJICYMETTIK-OHIIPICTIK  OalIaHBICTApIBl, MOPAJIBIIBIK
KJIMMaTThl JKoHe eHOeK YKBIMBIHIAaFbl ©3apa KapbIM-
KaTbIHAC CTHJIIH KaJIBINTACTHIPY KOPIOPATHBTIK MOJICHUET
MOJICHHETIHIH 0apJIbIK KOPIOPATHBTIK THNTEPi OOiHETIH
THIMII OipJIeCKeH KYMBICKa MEPCOHAIIIBIH YoKAEMeci MeH
OarapiaHybl KOPIIOPATUBTIK MOJICHHUETTIH CHIIATTaMachl
KOPITOPATHBTIK MOJCHHMETTIH HETI31 peTiHae Myaaenep
teHrepimi. @®upmanbiH KopriopatuBTik Kojekci jxoHe
OHBIH KOPITOPATHUBTIK MOECHUETTIH HETI3r1
3JIEMEHTTEPIHIH cUmaTtTamachl. Xanbikapaisik 1CO-9000
JKOHE Kalmbl cama MeHemkMeHTi kyieci (TQM)
¢bupmanbl  Oackapydbl,  KOPIOPAaTHBTIK  MOJICHHET
¢dunocopusicbiH ©3repTyAiH OOBEKTUBTI HETi3l peTiHje.
[epconanusl 6ackapy, Kaapiap naspiiay epeKuieniKrepi

®opmupoBaHHE  CONMAILHOIPOU3BOJICTBEHHBIX  CBSI3EH,
MOpPaJbHOrO KJIMMaTa ¥ CTHIS B3aUMOOTHOLICHUH B
TPYIOBOM KOJUJIEKTHBE MOTHUBHPOBAHHOCTH W OPHEHTAIMH
nepcoHania Ha A((QEKTUBHYIO COBMECTHYIO  paboTy
pas3zienseMbIX BCEMH KOPIOpPATHBHBIX  THMBI KYIbTYp
KOPIIOpaTHBHON KYJIBbTYPBI KOPTIOPaTHBHBIX
XapakTepuCTHUKH  KOPIOpaTMBHOM  KynbTypsl — bamanc
MHTEPECOB KaK OCHOBa  KOPIIOPATUBHOH  KYJBTYpHI.
KopropaTuBHBIi KOAEKC (UPMBI M XapaKTEPUCTHUKA €ro
OCHOBHBIX JJIEMECHTOB KOpHOpaTHBHOﬁ KYJbTYPBI.
KoMMyHMKanust 0OYCIIOBJICHHBI TpoLEcC IepCOHaIoM
KOHTEKCTE KOPIIOPAaTUBHOMI KYJIBTYpBI CYLIHOCTh
ynpaBineHus nepcoHanoM MexayHaponusie MCO-9000 u
cucrema Bceobmiero menemkmenta kadectBa (TQM) kax
OOBEKTHBHAs OCHOBAa W3MEHEHHs YIpaBieHHus (DUPMOH,
¢unocopur  KoprmopatuBHOM  KyabTypbl. OcoOeHHOCTH
YIIPaBJICHUsI IEPCOHAJIOM, MTOJrOTOBKOM KaIpOB

The formation of social production relations, the moral
climate and the style of relationships in the workforce
motivation and orientation of staff to effective joint
work shared by all corporate Types of corporate culture
corporate culture Characteristics of corporate culture
Balance of interests as the basis of corporate culture.
The corporate code of the company and the
characteristics of its basic elements of corporate culture.
Communication is a personnel-driven process in the
context of corporate culture, the essence of personnel
management International 1SO-9000 and the system of
General Quality Management (TQM) as an objective
basis for changing company management, corporate
culture philosophy. Features of personnel management,
training

Iocmpexsusummepi / Illocmpexeuszumot/ Postrequisites

TypuCTiK KBI3MET I[ICHXONOTWSICHI;, XalbIKapaiblK IKOHE
IIIKI TYpPU3M TypOIepeHTHHTI

IIcuxonorusi TypUCTCKOM neATenbHOCTH; TyponepedTuHr
MEKAYHAPOJHOIO U BHYTPEHHETO TypU3Ma

Psychology of Tourism; Turopereyting International and
Domestic Tourism.

bazoaphama scemexwici / Pykosooumenw npozpammot/ Programme manager

TI'ypckasa U.©@ — Kazaxcman PecnybauxacoiHvly eHoex
CIHipeen mypusm HYCKayubiCbl, Mypusm Macucipi, aga
OKbIMYULbl

Typckas U.@. — 3acnyscennsiti uHCMpPYKmMop mypusma
Pecnybruxu Kazaxcman, macucmp mypusma, cmapuiuii
npenooasameiv

Gurskaya I.F.
— honored tourism instructor of the Republic of
Kazakhstan, master of tourism, senior lecturer
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Event- meneoscmenmi / Event- meneoncmenm / Event Management

OKy makcamul / Yueonasn yenv/ Purpose

TypucTik  KBI3BMETTI  KOcmapiiay
MIPUHOMTTEP] Typanbl Oiy.

J)KOHE  YHBIMIAcCTBIPY

JlaTb 3HaHUS O MPUHLMMAX TUITAHUPOBAHUS U OPTaHU3AIIH
TYPUCTCKUX MEPOIPHUSITHH.

To give knowledge about the principles of
planning and organizing tourist activities.

OKbimy Hom

uxnceci / Pezynomamut 00yuenusn | Learning outcom

€s

KypcTbl ¢oTTi agKTaraHHaH KeliiH
oitiMmanymbLIap

1. Typusm canacklHAaFbl OKWFaNapJbl Kocmapiay dJicrepi
Typajbl TyCiHiKKe ue 0oy

2. Ic-mmapaHbl Kocmapiay >XoHe YHBIMAACTBIPY HEri3aepiH
oty

3. Oxkuranap ic-IapagapbIHbIH asipiemenepi MeH
OarapiaManapblH Tanaay

4. XanbIKapaJbIK TYpU3M caJlaChbIHAarbl OKMFaJIbIK
»O00aNap by TapTHIMIBUIBIFBIH aHBIKTAY

5. KypcrelH ceMaHTHUKAJIBIK Ma3MYHBIH allaThlH HETi3ri
YFBIMZIapFa Ha3ap aylapbIHbI3

6. Typusmeri okuranapsl 6aranay o/iCTEPiH KOJIJAHyY

7. Oxkwranapipl  0ackapydblH HETi3ri  KaTeropusulapblH,
AJIEMEHTTEPI MEH NPUHIMIITEPIH Kylieney

8. Typusmzeri oOKHFaiblK ic-lapanap OarmapiamaiapbiH

KaJIbIITaCTIPY JAaFAbUIAPBIH MEHIEPY

ITocse ycnemHoro 3apepuieHust Kypca
oO0yuyarommecsi OyayT

1. Hmerp TmpeACTaBIEHHWE O METOJAaX IUIAHUPOBAHMS
COOBITHITHOTO MeponpusTHs B chepe Typu3Ma

2. 3HaTh OCHOBBl IUIAHUPOBAaHHWS M  OpraHM3ally
COOBITHIHHOTO MEPOTIPHUSITHSI

3. AHanu3upoBarthb pa3paboTKM U TPOrpaMMBI
COOBITHMHBIX MEPOTIPHUATHI

4. Omnpenensartsb MIPUBJIEKATETTLHOCTh COOBITHIHBIX
MPOEKTOB B chepe MeXTyHapOJAHOIO TYypU3Ma

5. OpueHTHpPOBATHCS B OCHOBHBIX TOHATUSX,
PACKPBIBAIOLIMX CMBICIIOBOE COIEPKAaHUE Kypca

6. MHcnonb3oBarh METO/IbI OLICHKU COOBITUMHBIX
MEPOIPUATUHA B TypU3ME

7. CucremMaTH3MpOBaTh OCHOBHBIE KATETOPUH, SIEMEHTHI U
IPHHIMIBI OPraHU3aLUK COOBITUIHOrO MEHEDKMEHTA

8. Bnmagerr  HaBbikaMu ~ (OPMHUpPOBaHHMs  HPOrpamMMm

COOBITHIHBIX MEPOIIPUATHII B TypH3Me

After successful
students will be

completion of the course,

1. Have an idea of the methods of planning an
event in tourism

2. Know the basics of event planning and
organization

3. Analyze event designs and programs

4. Determine the attractiveness of event projects
in international tourism

5. Orientate in basic notions of the course content

6. Use methods of evaluating tourism events

7. Systematize the main categories, elements and
principles of event management organization

8. Master the skills of creating programs of

events in tourism

Ipep

exeusummepi / Ilpepexeuszumot / Prerequisites

Typusm menemxmenti; Typucrtik Ou3HecTeri  OenceHmi
Typiapbl YHbIMAACTBIpY; binmiM Oepy calachlHIa TYPUCTIK
KBI3METTI YABIMIACTBIDY.

MeHempkMeHT TypusMa; OpraHu3alusl aKTHBHBIX TYpOB B
TYPHCTCKOM ousHece; Opranmsanms TYPUCTCKOI
JIeSITETIPHOCTH B chepe 0Opa30oBaHMsI.

Tourism Management; Organization of Active
Tours in Tourist Business; Organization of
Tourism Activities in the Field of Education.

Kypcmuiy kvickawa mazmynot / Kpamkoe codepicanue kypca/ Course

summary

Ocpl cayamarbl HETI3Ti YFBIMIAP/IBI JKIKTEY, TYPUCTIK KBI3METTI
Kocmapiay MeH YWBIMAACTBIPYABIH MAaHBI3IbI AaCIEKTiiepi.
OxurajapIplH  HETi3ri  YHBIMIACTHIPYIIBUIAPEL  PETIHAE
MEMJIEKeTTIK KyppuibiMaap ([emapramentrep, OemiMzep,
Oackapmanap). Typusmzeri »xammail TYpHCTIK ic-Imapanapisl
xocnapiay npuHIunTepi. TypUCTIK Kaapiapasl qaspiay sKoHe
KaiiTa masipiay OOMBIHINA TYPUCTIK KBI3METTI KOCTapIay KoHe
YHBIMIACTHIPY. Oprypi CHUITaTTAFbI ic-Tmapanapas
YHBIMIACTBIPY MEH OTKi3y epeKIIeIiKTepi.

Knaccudukarmmss OCHOBHBIX TOHSTHH B IaHHOW oOJacTw,
Haubosee Ba)KHBIC acleKTbl B OOJACTH IUIAHUPOBAHUS U
OpraHM3aluy TYPUCTCKUX MEpONpUATHNA. ['ocyaapcTBEeHHbIE
CTpYKTYpHl ([lemapTamMeHTHI, OTHENBI, YTpaBIECHHS) Kak
OCHOBHBIE  OpraHu3aropbl  Meponpusatui.  I[TpuHUIMIBL
TUTAHUPOBAHMS MAacCOBBIX TYPHUCTCKHX  MEpOIPHUATHH B
Typusme. [lmaHupoBanme W opraHu3amusi TYPHCTCKHX
MEpOIPUSATHHA MO  TOArOTOBKE W TEPENOATOTOBKE

TYPUCTCKHAX KaJIpPOB. Oco0OEHHOCTH OpraHW3alud |

The classification of the basic concepts in this
field, the most important aspects in the planning
and organization of tourist activities. State
structures (Departments, Departments, Offices) as
the main organizers of events. Principles of
planning of mass tourist events in tourism.
Planning and organization of tourist activities for
the training and retraining of tourist personnel.
Features of the organization and conduct of events
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| MIPOBCACHUSA MepOHpI/ISITI/Iﬁ PA3JIMIHOr0 XapakKrTepa.

| of a different nature.

Ilocmpexsusummepi / Illocmpekeuszumwt/ Postrequisites

XanbIKapajJblK — JKoHe  imKki  TypusMm  Typomepeitunri; | TypomepeiiTHHT MeXayHApOAHOrO M BHYTpEHHEro Typusma; | Turopereyting  International and  Domestic
JMIUIOMIBIK  JKYMBICTBI  Jka3y JKoHe Kopray, eHpipictik | Hamicanue u 3ammra JIMTUTOMHOH pa6otel, | Tourism; Writing and Defense of the Diploma
MpaKTHKa NPOM3BOJICTBEHHAS TIPAKTHKA

Work (Project) or Preparation and Delivery of the
Comprehensive Exam

bazoaphama scemexuici / Pykosooumens npozpammsr/ Programme manager

Typckas U.®@ — Kazaxcman Pecnybonuxacvinvly eybex CiHipeen
MYpUsM HYCKAYUWIbICHL, MYPUIM MASUCIPI, A2a OKbIMYULbL

Typckas U.®. — 3acaysicennviii uncmpykmop mypusma
Pecnybnuxu Kazaxcman, mazucmp mypusma, cmapuiuil
npenoodasamelv

Gurskaya I.F.
— honored tourism instructor of the Republic of

Kazakhstan, master of tourism, senior lecturer
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Konarprcannvinvlk undycmpusaceinoazel okuzanvix pexcuccypa/ Coovimuiinas pescuccypa ¢ undycmpuu cocmenpuumcmea/ Eventive Reviews in

the Hospitality Industry

OKy makcamul / Yueonasn yenv/ Purpose

Pexuccypanbig Heri3ri 3aHJaphIH, CIIEHapHITIK
KOMITO3MLUSIHBL KYPY TYpaJibl 3aHAap[bl, TeaTpJbIK SPEKeTTi
KOHE KOHAKKaHITBUTBIK WHTyCTPHSCBHIH/IA KOJIIaHy

MYMKIHJIKTEpiH 3epTTey.

I/I3yquI/Ie OCHOBHBIX 3aKOHOB  PCKHUCCYPbI, 3aKOHOB
IMOCTPOCHUA CHeHapHOﬁ KOMIIO3HIIHH, T€aTpaJIbHOIO
I[eﬁCTBa M BO3MOXXHOCTEH HUX NMPUMCHCHUA B HUHAYCTPUH
TOCTCIIPUHMMCTBA.

To study the basic laws of directing, the laws of
constructing a script composition, theatrical action
and the possibilities of their application in the
hospitality industry.

OKbimy nHam

uxnceci / Pesynomamot 0oyuenus | Learning outcom

€s

1. CaxHa KbBI3METiIHIH HETI3JIEpPiH, PEKHUCCEPNIK TaaaayIbIH
HETI3/IepiH, CIEHapHUIIIIK KOMIIO3UIIUSHBI OiTe/Ii.

2. Teatp KbI3METIH YHBIMIACTBIPY JIaFabUIapbIH,
KOHAK)KAMITBUIBIK CaJIAChIHIA JKEKE JpaMajblK TYBIHIIBIHBI
(cuenapwmiini) sxacay JaFbUIAPbIH iC KY3iH/IE KOJIAaHA/IbL.

3. JlyHHMeTaHBIM/IBIK CHIIATTAFbI XKYHesi OlTiMII MEHIrepreH.

4. lc-mapamapasl  YHBIMAACTBIpYFa,  IC-OpEKeTTI  KYpy
KYPBUIBIMBIHA, PEXHCCYpa 3aHIAPBIH JKOHE CIIEHAPHIIIIK
KOMIIO3MIMS 3aHJapbiH OlTyiHe OaiyIaHBICTBI jK00aIapabl
KociOu meHreine xacail agansl.

5. Tynraapanblk KapbIM-KaThIHAC, Y)KbIMIA JKYMBIC icTey,
©31H UIBIFAPMAIIbUIBIK TYJIFA PETIHAE Ce3iHY AaFIbUIapbl

6ap
6. MeilipamxaHa, KOHaK yi OM3Heci IKOHE TypU3M
MaMaHIapbIHbIH MYMKIH/IIKTEpi MeH Kocion

JaF bUTAPBIHBIH KeH CHEKTPIiH allapl.

7. KoHakTap[blH aFbIHBIH TapTy OHE ©3 KOCIIKEepJIriHiH,
peru-KaHbIH, JIEeCTUHAUMSHBIH MMHJIDKIH JKaKcapTy YILIiH
xeke KyHTi30e MyMKIHIKTEpiH MaiiianaHabl.

8. Omeyerti KIMEHTTEpPAIH OpPTYpJIl caHATTapbl  YIIiH
AHIMANMSUTBIK ~ JKOHE  aTTPaKTUBTIK  Oarmapiamaiap
o3ipieiini.

1. 3Haer OCHOBBI CIIEHHYECKOTO [eHCTBa, OCHOBBI
PEKHICCEPCKOTo aHaN3a, CIIEHAPHOH KOMITO3UIIHH.

2. [IlpakThyeckn TpPUMEHEHSET HABBIKK OpraHHU3alNH
TeaTpajIbHOr0 JielCTBa, HaBBIKOB CO3JJaHuUs
COOCTBEHHOT'O JpaMaTHuecKoro NPOU3BEACHUS
(cueHapwusi) B chepe roCTEIPUUMCTBA.

3. Bnageer cucTeMHBIMH 3HAHUSIMH MHPOBO33PEHUECKOTO
xapakTepa.

4. VYwmeer Ha npodecCHOHATHLHOM YPOBHE pa3pabaThiBaTh
IIPOEKThI, CBA3aHHBIE C OpPraHU3aLUEd MEPONPUSATUH,
CTPYKTYpOH IIOCTpPOEHMsI [JEHCTBA, 3HAHUM 3aKOHOB
PEXKHCCYPBI U 3aKOHOB CLIEHAPHOW KOMIIO3HIIHU.

5. Hmeer HaBBIKM MEXKIMYHOCTHOTO OOIIEHHUs, pabOThl B
KOJIJIGKTHBE, OCO3HAeT ce0s B KayeCTBE TBOPYECKOMH

JTMYHOCTH
6. PackpbiBaer Oojiee MIMPOKHI CHEKTP BO3MOXKHOCTEH,
npodecCHOHaIbHBIX HaBBIKOB CIEIMAINCTOB

PECTOPaHHOT0, TOCTHHUYHOT0 OM3HECa ¥ TypU3Ma.

7. Hcmonmp3yeT BO3MOXKHOCTH COOBITUHHOTO KajJeHaaps
IVl TIPUBJICYEHUS TIIOTOKA TOCTEH W yIydIUeHHUS
HMHIKA CBOETO NPEAIPHUTHS, PETHOHA, JECTHHALIUH.

8. Pa3pabarbiBaeT aHMMAaUMOHHBIE W  ATTPAaKTHBHbIC
MIPOrpaMMBbl JUIS Pa3IMYHBIX KaTeropuit
MIOTEHIUAJIBHBIX KIHEHTOB.

1. Knows the basics of stage action, the basics of
directorial analysis, script composition.

2. Practically applies the skills of the
organization of theatrical action, the skills of
creating his own dramatic work (script) in the
field of hospitality.

3. Possesses systemic knowledge of a worldview
nature.

4. She is able to develop projects on a
professional level related to the organization of
events, the structure of building action,
knowledge of the laws of directing and the
laws of script composition.

5. Has the skills of interpersonal communication,
teamwork, to recognize himself as a creative
person

6. Discloses a wider range of opportunities,
professional skills of specialists in the
restaurant, hotel business and tourism.

7. It uses the capabilities of the event calendar to
attract the flow of guests and improve the
image of its enterprise, region, and destination.

8. Develops animated and attractive programs for
various categories of potential customers.

Ilpep

exeusummepi / Ilpepexeuszumeut / Prerequisites

TypHCTIK KBI3MET TICHXOJIOTUSIChI
[cuxomorust; TypusmHiH OenceHi TypaepiHae ic-mapaiapab
yitbiMaacTeipy\CIIOPTTHIK TYPU3MIIET] JKaTaif ic-1mapaap;

Ilcuxonorust TypuCTCKOU JESITENbHOCTH
[cuxomorus; OpraHW3anysi MEPONPHUITHH B aKTUBHBIX
Bumax Typusma\MaccoBsle MEPONPHATHA B CIIOPTHBHOM

DKCKypCOBEICHHE.

Typu3Me; DKCKYPCOBEACHHUE.

Psychology of tourism
Psychology; Organization of events in active types
of tourism-ma \ Mass events in sports tourism;

Touring.

Kypcmuiy kvickawa mazmynst / Kpamkoe codepicanue Kypca/ Course summary
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Jpamatyprust - caxHaJlbIK OpEKETTiH Heri3i OOombIn TaObLIazbl.
Pexxuccepiplk  Tanmmay Herizzgepi. Jlpama KOMIO3HIMSCEHIL.
Cuenapuii koMmnosunuscel. Mepeke. Putyans. IIoH KypbUIBICHL
Ic-mapansl  yibIMIacTeipy, cueHapuitiep o3ipiey. CrTuib.
JKanp. Takpipeim OoiibiHIIa KepiHic. Pemmepmi Oemy. Ic-
mapaHel  OeseHzipy OOHMBIHIIA JKYMBIC, KOHAaKkTap MeH
KaTBICYIIBUIAP/IBIH KaYIICI3/IIriH KAMTaMachl3 eTy.

Hpamatyprusi — ocHOBa clieHu4eckoro jaeiictBa. OCHOBBI
pexuccepckoro ananuza. Komnosunus apamel. CreHapHas
komnosumus. Ilpasmamk. OOpsim. Putyan. IpeamerHoe
nocrpoerne. Opranuzanus coObITHsI, pa3paboTKa CIeHaAPHSI.

Crtuns. Kanp. Mu3zaHclieHa ~ BOKpYT  NpeIMeTa.
Pacnipenencane poneili. PaGora Haj XydoKECTBEHHBIM
othopmiteHHEM coOBITHS, COo3/laHKe aTMocdepsl

0€30MacHOCTH TOCTeH M YYaCTHHUKOB.

Drama is the basis of the stage action. Basics of
directing analysis. Composition of drama. Scenario
composition. Celebration. Rite. Ritual. Subject
construction. Organization of the event, script
development. Style. Genre. The mise en scene
around the subject. Distribution of roles. Work on
the decoration of the event, creating an atmosphere
of safety for guests and participants.

Hocmp

exeuzummepi / Ilocmpexeuzumut/ Postrequisites

JIMIUTOMIBIK JKYMBICTBI JKa3y JKoHe KOpFay, OHIIPICTIK
IIPaKTHKA

Hanucanue u 3amura I[HHHOMHOﬁ paGOTI)I,
MpON3BOJACTBCHHAA MPAKTHUKA

Writing and defense of a thesis, field practice

Bazoapnrama scemexuici / Pykosooumens npozpammot/ Programme manager

Typckas U@ — Kasaxcman Pecnybnuxacvinviy enbex cinipeen
MYpU3M HYCKAYUbICL, MYPUSM MASUCMPI, A8a OKbIMYULbL

Typckas U.®. — 3acaysicennviii uncmpykmop mypusma
Pecnybnuxu Kazaxcman, mazucmp mypusma, cmapuiuil
npenooasamelo

Gurskaya I.F.
— honored tourism instructor of the Republic of
Kazakhstan, master of tourism, senior lecturer
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Typuzmniny oamyvin memaekemmik pemmey / I'ocyoapcmeennoe pezynuposanue pazeumusn mypusma/ State Regulation of Tourism Developmen

OKy makcamul / Yueonasn yenv/ Purpose

MeMJIeKeTTiK peTTey cajachlHAAFrbl HETi3ri OuTiMIl urepy,
TYPHCTIK KbI3MET CaJlaChIHAAFbI HETI3T1 3aHIapMEH TaHBICY.

OBnajseHne
TOCYJIapCTBESHHOTO
OCHOBOIOJIATAIONIMMHU 3aKOHAMH B 00JAaCTH TYPUCTCKOM
JIEATEILHOCTH.

3HaHUSIMH B o0jacrtu
3HAKOMCTBO  C

OCHOBHBIMH
peryaupoBaHus,

To master basic knowledge in the field of state
regulation, acquaintance with the fundamental laws in
the field of tourist activity.

amuceci / Pesynomamot 0o6yuenus | Learning outcomes

OKbimy H
KypcTbl ¢oTTi agKTaraHHaH KeliiH
oitiMmanymbLiap
1. Typusm namyblH MEMIIEKETTIK PETTEYy/iH TEOPHUSUIBIK

HEri3lepiH Oijemi; akmapat Keslepi: OKy JKOHE
FBUIBIMHU 9/1eOUeTTep, HOPMATUBTIK aKTiJiep, TypUCTIK
callaHbl ~ JaMBITY  JkoHe  Oackapy  OoWbIHIIA
MemiiekeTTik Oarmapiamanap; THOCEOIOr s, daicHaMa
caJlaChIHaFbl O1TiIM MEH TYCIHIKTEp.Ii Urepys;

EnmiH oHE OHIPJIEpIiH oJCyMETTIK-3KOHOMUKATIBIK
JKaFIalblH Tajjay YUIH JKETKUTIKTI TEOPHSUIBIK JKOHE
MPaKTHKAJIBIK JaHBIHIBIFEI Oap.

OpTYpJIl IepEeKKO3JepAiH AEPEKTEPIH CaJBICTHIPAIBL,
KaHjai na Oip Mocesne OOMBIHINA XKHUBIHTBIK aKIapar
JanbIHOANBL.

Typusmzaeri  MeMmJieKeTTIK  /  YITTBIK  JKOHE
XaJIBIKAPAJIbIK CTAHAAPTTAP/IbI OUIE]II.
MeMJIeKkeTTiH HSKOHOMHUKAJaFrbl pelli MeH Herisri

GyHKIMSIAphI, OIOKETTIK CascaTThl KaNbINTACTHIPY
MPUHIUTTEDI, MeMJiekeTTik QJIEYMETTIK-
SKOHOMUKAJIBIK CasicaT JKOHE TYPU3M CaslaChIHIAFbl
casicaT OarbITTaphl Typajbl OLTIM anajpl.

AnaMHBIH aJjaM¥a, KOFaMFa, KOpIIaFaH OpTara KapbIM-
KATBIHACBIH PETTEHTIH KYKBIKTBIK JKOHE STHKAJIBIK
HOpMaJapasl Ouei.

Kazipri 3amanrel OimiM  Oepy TEXHOIOTHAIAPHIH
maiiiaigana OTHIPHII, TypH3MAEri MEMIIEKETTIK peTTey
OoMBIHIIA JKYHeTi Typ/e kaHa Oi1iM anablL.

Typusm, TaburarTel mTaiimamany, ExHOek xkoHe
KOpILIaFaH OpPTaHbl KOPFay, DKOJOTHs CajachIHIAaFbl
HOPMATHUBTIK-KYKBIKTHIK ~ 0a3amarbel  e3repicrepmi

TYpPaKThl KaJlaraJaiipl.

IMocyie ycnemHoro 3aBepuieHnsi Kypca

oO0yuyarommecsi OyayT
1.

3HaTh TEOPETHYECKHE OCHOBBI T'OCYIapCTBEHHOTO
pEeryJIMpOBaHUsl  Pa3BUTHS  TYpU3Ma; HWCTOYHUKHU
uHpopManuy: y4eOHOM M HAy4HOH JUTEpaTyphl,
HOPMAaTHBHBIX aKTOB, TOCYJIAPCTBEHHBLIX MPOrpaMM IO
Pa3sBUTHIO U YIPABIECHHIO TYPUCTCKON oTpaciy,
BJIaJCHUC 3HAHUAMU H IIOHUMAHHEM B O6J'IaCTI/I
THOCEOJIOTUH, METOA0JIOTHY;

Hmers JIOCTaTOYHYIO TEOPETHYECKYIO u
MPaKTUYECKYIO TOATOTOBKY IS aHAJIM3a COLMAlbHO-
SKOHOMHUECKOH CUTYyalll CTPaHbl U PETHOHOB.
CorocTaBisTh JaHHBIE PAa3HBIX UCTOYHUKOB, TOTOBUT
CBOZIHYIO MH(OPMALIUIO 10 TOM WIIM HHOM mpobiiemMe.
3HaTh  rocyJapcTBEHHbIE /  HAIMOHANbHBIE |
MEKAYHapOJHbIE CTAHAAPTHl B TYpU3ME.

Bragers 3HaHMAMH O PO M OCHOBHBIX (DYHKIMSX
rocyzaapcTBa B 9KOHOMHKE, MPUHLIUIAX
(opMupoBaHys OI0HKETHON MMONTUTHKH, HAIIPABICHHUAX
roCcy1apCTBEHHOU COIIMAIbHO-YKOHOMHUYECKOM
HOJIUTHKH ¥ IOJIUTUKH B chepe Typu3ma.

3HaTh MPABOBHIE M 3THUECKUE HOPMBI, PETyIUPYIOIINE
OTHOILIEGHHS 4YENOBEKAa K 4YEJOBEKYy, OOIIECTBY,
OKpyXarouen cpeae B NPWIOKEHHMM K  CBOEH
npoecCHOHANBHOM JIESITEBHOCTH.

CucreMaTHuecKd TPUOOpETaTh HOBBIE 3HAHUA II0
TOCYIapCTBEHHOMY  PETYIHPOBAaHHIO B  TYPH3ME,
HCTIONB3YS COBPEMEHHBIE o0pa3oBaTeIbHBIE
TEXHOJIOTHH.

PerynsipHo oTciieXnBaTh M3MEHEHUS B HOPMATHBHO-
TIPaBOBOM 0aze B chepe TypHu3Ma,

After successful completion of the course, students

will be

1. To know theoretical bases of state regulation of
tourism development; sources of information:
educational and scientific literature, normative acts,
state programs on development and management of
tourism industry; knowledge and understanding in
the field of gnoseology, methodology;

2. have sufficient theoretical and practical training to
analyze the socio-economic situation of the country
and regions.

3. Compare data from different sources, prepare a
summary of information on a particular problem.

4. Know state/national and international standards in
tourism.

5. To know the role and main functions of the state in
the economy, the principles of formation of
budgetary policy, the directions of the state socio-
economic policy and tourism policy.

6. To know the legal and ethical norms regulating
human relations to the individual, society, the
environment as applied to one's professional
activity.

7. To systematically acquire new knowledge on state
regulation in tourism, using modern educational
technologies.

8. Regularly to trace changes in the normative-legal
base in the sphere of tourism, nature management,
labor and environment protection, ecology.
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OPpUPOIOIOJIb30BaHNA, OXPAHbI Tpyaa U Opr)KaIOHIeﬁ
Cp€abl, 5KOJIOT'MH.

Ilpepexeuzummepi / Ilpepexeuszumwt / Prerequisites

OKONOTHUANBIK ~ TYpHU3M; XanbIKapanblK — Typu3M
reorpaduscel; Typusmeri Toyekenaep JKoHe CaKTaHbIpy.

Okonorndeckuit Typusm; ['eorpadusi MexIyHapOTHOTO
Typu3Ma; Pucku U cTpaxoBaHuUe B TypHU3ME.

Environmental Tourism; Geography of International
Tourism; Risks and insurance in Tourism.

Kypcmuiy kbickawia mazmynst / Kpamrkoe codepicanue kypca/ Course summary

Typusmuai JTAMBITY/IbIH MEMJIEKETTIK casiCaThIH
KaJBIITaCTBIPY. OJNEMIIK JEHIeile TYpUCTIK UHIYCTPHSHBI
JaMBITYIbIH KeJleleri. Typuszm caJachlHIAFbI

yibIMIacTBIpy JKoHE Oackapy epekmenikTepi. TypucTik
KBI3METTI MEMJICKETTIK perTey. Typu3M HWHIYCTPUACHIHA
camasibl KbI3MET KOPCETYJl MEMJICKETTIK PETTEyIiH peJi.
Typusmai MeMJIeKeTTIK peTTeyAiH (QYHKIMsIIaphl MeH
omicrepi. CTaTHUCTUKAHBI, OKOHOMHUKAJBIK  TaJAayibl,
Typu3M canacbiHaa Oorpkaynsl nainganany. CTpaTerusuiblK
JKocTiapiay HerisiHiae TYpH3MII JaMbITyIbIH MEMIIEKETTIK
cascaThIH KaJIBINTACTBIPY MOJIETT. Kazakcran
PecnyOivKacelHAaFbl TYpU3MIl JaMBITY/Abl 0acKapyIblH
MeMJIEKeTTiK Oaraapiamachkl. Herisri TypucTik KbI3MeTTep i
MEMIJIEKETTIK ~perTey: TachiManjay, Typy, TaMaKTaHy.
Kasakcrannarbl jxoHe Oacka enjiepAeri Typu3MJIi perTey
JKOHIHJET1 MEMJIEKETTIK OpraHziap.

DopMUPOBAHUE TOCYAAPCTBEHHOW TMOJUTUKH Pa3BUTHSA
Typusma. IlepcrieKTuBbI pa3BUTUSI TYPUCTCKOM OTpaciu B

mupoBoM Macmitabe. Cnemuduka opraHuzanuud |
ympaBieHuss B chepe TypusMma. [ocymapcTBeHHOE
peryJlupoBaHue  TYPUCTCKOW  JeaTenbHOCTH.  Polib
TOCY/IapCTBEHHOT'O  pEeryjIHpOBaHus B  00ECHEYECHUH

KayecTBa YCIYr TYpPUCTCKON wuHAycTpuu. DyHKIMH U
METOAbI TOCYHApPCTBEHHOI'O PETYIHMPOBAHUA TypU3Ma.
Vcnonb30BaHNE CTaTUCTHKH, 3KOHOMHYECKOTO aHaJN3a,
NPOrHO3MpPOBaHUA B  TypuUCTCKoi  cdepe. Moxenb
(hopMHpPOBaHUS TOCYJAPCTBEHHOW TOJMTUKH Pa3BUTHS
TypU3Ma Ha OCHOBE CTPAaTErHYECKOro IUIAHUPOBAHUSL.
l'ocynapcTBeHHast mporpaMMa YIpaBJI€HHEM PpPa3BUTHS
typusmMa B Pecnyonuke Kazaxcran. [ocymapcrBeHHoe
pEryJIIUPOBAHUE  OCHOBHBIX  TYPUCTHYECKUX  YCIYT:
MEPEBO3KH, pPa3MEIeHUe, MNuTaHue. [ocynapcTBEeHHbIE
opranbl 1o peryaupoBaHuio Typusma B PK u apyrux
CTaHax.

The formation of the state policy for the development of
tourism. Prospects for the development of the tourist
industry on a global scale. Specificity of organization
and management in the sphere of tourism. State
regulation of tourist activities. The role of state
regulation in providing quality services to the tourism
industry. Functions and methods of state regulation of
tourism. Use of statistics, economic analysis, forecasting
in the tourist sphere. Model of formation of the state
policy of development of tourism on the basis of
strategic planning. State program for the management of
tourism development in the Republic of Kazakhstan.
State regulation of the main tourist services:
transportation, accommodation, meals. State bodies for
the regulation of tourism in Kazakhstan and other
countries.

Iocmpexsusummepi / llocmpexeuszumwt/ Postrequisites

OHpipicTik npakThka; JlMrioManisl  TPaKTHKACH,
JUIIOMABIK KYMBICTBI (3KOOAaHBI) jKa3y JKOHE KOpray
HeMece KeIICHi eMTUXaH TaIiChIpy

IIpousBoncTBeHHas MIPaKTUKA; [Ipenaumniomnas
npakThka; HamucaHue © 3aluTa JUITIOMHOW paboThI
(poekTa) WM TOATOTOBKA H cAada KOMIDIEKCHOTO
9K3aMeHa

Apprenticeship; Pre-Diploma Practice; Writing and
Defense of the Diploma Work (Project) or Preparation
and Delivery of the Comprehensive Exam.

bazoapnama scemexwici / Pykosooumens npozpammul/ Programme manager

T'ypckas U@ — Kazaxcman Pecnybnuxacwinvly eHoex
ciyipeen mypusm HYCKayusiCol, mypusm Ma2ucmpi, aga
OKbIMYULbl

Typcras U.@. — 3acayscennviti UHCMPYKMop mypusma
Pecnybauxu Kazaxcman, mazucmp mypusma, cmapuiuii
npenooasameiv

Gurskaya I.F. - Honored Instructor of Tourism of the
Republic of Kazakhstan, Master of Tourism, Senior
Lecturer
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Typuzmnin 6encendi ycane Ixkcmpemanovt mypaepi /Axmuenvie u IKcmpemanvrvle 6uovt mypusmav/ Active and Extreme Types of Tourism

OKy makcamul / Yueonasn yenv/ Purpose

Crynenrrepaiy TypusmHiH OelceHIi JKOHE SKCTpEeMaIbl
TYpJIepiH YHBIMJACTBIPY JKOHE OTKI3y Heri3Zepi Typaibl
TYCIHIKTEpIH KaJIBIITACTHIPY, casxaTrap MEH casxaTTapibl
YHBIMIIACTBIPY JKOHE OTKI3y asiChIHAa TYPH3MHIH OelceH/i
TYpJiepiH  YHWBIMIACTBIpPYy  YIIIH  CTYACHTTEpIiH  TepeH
JaWbIH/ABIFBIHBIH  €peKIIe MoceleNiepiH  amly, CTyIeHTTepAi
TypusMmHiH O€JCEeHAI MKOHE O3KCTpeMasbl TYPJICPiHIH KEH
CHEKTpiMEH TaHBICTHIPY. backa crmopt Typiiepi MeH OWBIH-
cayblK MYMKIHIIKTEPiH KOCIOM KbI3BMETKE Ociimieyre yupery.
Typuctik OuzHecTi TaOBICTBI KYPri3y, ©3 TYPHCTIK OHIMIEPIH
JIOCTYPJIl )KOHE MEPCIEeKTHUBAJIBIK HAPBIKTAPFa KBUDKBITY YIIIH
OChl  CaJaHblH QJIEYeTiH  LIBIFApMAIBUIBIK  Maiianany
JaFAbIIApbIH YHPETY.

®opmupoBaHHE Yy CTYISHTOB MOHATHH 00 OCHOBaxX
OpTraHU3allM U MPOBEIEHUS aKTUBHBIX U 3KCTPEMaJbHBIX
BUJIOB TypH3Ma, PAacCKpBITHE CIENH(UUECKHX BOIPOCOB
yriIyOJIEHHOW TOJATOTOBKH CTY/AEHTOB JUIS OpTraHH3alUH
AaKTUBHBIX BHJIOB TypH3Ma B paMKaX OpraHU3alud U
MPOBEJICHUs] MOXOIOB M IIyTEIIECTBUM, IO3HAKOMUTH
CTYAGHTOB C IIMPOKMM  CHEKTPOM AaKTUBHBIX U
SKCTpEeMallbHBIX BUAOB Typu3Mma. Hayuuts amantupoBath
BO3MOXHOCTH JPYTMX BHAOB CHOPTa M Ppa3BICUYEHUH B
npo(heCCHOHANBHYIO  JIeSITeNbHOCTh.  [IpUBUTH  HaBBIKH
TBOPYECKOT0 HMCIOJIb30BaHUS TOTEHIIMANIA JaHHOH cdepsbl
JUIL  YCIIEIIHOTO  BEAEHHS  TYPUCTCKOro  Ou3Heca,
MPOJIBMYKEHUS COOCTBEHHOTO TYpIPOAYKTa Ha
TpaJUIMOHHBIE U NEPCIIEKTUBHBIC PHIHKH.

The formation of students in the concepts of the
fundamentals of organizing and conducting active
and extreme types of tourism, the disclosure of
specific issues of in-depth training of students for the
organization of active tourism in the organization
and conduct of hikes and travels, to introduce
students to a wide range of active and extreme types
of tourism. To teach to adapt the opportunities of
other sports and entertainments to professional
activities. To instill the skills of creative use of the
potential of this sphere for the successful conduct of
the tourist business, the promotion of its own tourist
product to traditional and promising markets.

Oxvimy namuoiceci / Pesynomameut o6yuenus | Learning outcomes

KypcTbl cOTTI agsKTaraHHaH KeiliH

OistiMasymbLiIap
1. Typucrik-pekpeaunsuiblk KbI3METTE pecypcrap MeH
IUBIFBIHAAP B naijanaHyblH QJIeyMETTIK-

HKOHOMUKAJIBIK THIMALUTITIH Oaranay oicTeMeciH Oiesi.

2. Ke3 kenren wMapuipyrra TYpPHUCTEPIiH Kayilci3Iik
TEXHOJIOTHSICBIH KAMTaMAachI3 €Tell XKIHE d31pIeH/Ii.

3. backa cnopT Typaepi MeH OHBIH-CAYbIK MYMKIHIIKTEPiH
KociOM KbI3MeTKe OeliMaeii.

4. DK30THKAJBIK XOHE JKOFaphl cammajbl KbI3MET KOepCeTy
JJNEMEHTTepi  0ap  TypnapiblH  TEXHOJOTHSICHIH
(KMHEHTTIH TaICHIPHICH OOMBIHINA) KYPACTHIPAIbL.

5. KoceiMma cmoprT  JKoHe — JAeMaibIic  TYpJEpiHiH
JMeMEeHTTepiH (MAayHTHHOAWK, albIFHU3M, aT CIOPTHI
XKoHE T.0.) TYpPHCTIK ©HIM KYpBUIBIMBIHA OeHiMIeni,
OHBIH inIiHAe TpeH OarbiTTapel: cadapu, dorto-cadapw,
KANII0-3THO-PYIBIIK-3KOTYPH3M KOMMEPLHSIIBIK JKOHE
KOFaMJIBIK KYPBUIBIMIApABIH TIePCHEKTHBAIBIK
KocHapiapbl.

6. Kasakcran okoHe mieten — aiiMakrapel  OOMibIHIIA
KOPBIKTApFa KaThICY reorpa(usChiH jKoHEe 0aCIIbUIBIFBIH

ITocae YCIICIHIHOT 0 3aBEPUHICHUSA KypcCa

oOy4aromuecst OyayT

1. 3uars METOL0JIOTHIO OLIEHKH COLIMAJILHO-
JKOHOMHUYECKOH  A(PPEKTUBHOCTH  HCIIOJIB30BAHUS
PECYpCOB M 3aTpaT B TYpPUCTCKO-PEKpPEallMOHHOH
JeATENbHOCTH.

2. OGecnieunBaTh W pa3pabaThiBaTh  TEXHOJOTHIO
0€30IaCHOCTH TYPUCTOB Ha JIIOOOM MapIupyTe.

3. AzantupoBaTh BOSMOXHOCTU IPYrMX BHIOB CIOpPTa M
pasBiedyeHHi B IpOeCCHOHATIBHYIO IeATeIbHOCTb.

4. KoHCTpynpoBaTh TEXHOJOTHMH (IO 3aKa3y KIHNEHTA)
TYPOB C TIPHBIIEKATELHBIMH JJIEMEHTAMU JK30THKU H
BBICOKMM KaueCcTBOM OOCITY)KHBAHHSL.

5. AJanTHpoBaTh AIIEMEHTH COIYTCTBYIOIIUX BHIOB
criopra ¥ jgocyra (MayHTHHOAWK, albIMHU3M, KOHHBIHA
CIIOPT U [Ip.) B CTPYKTYpPY TYPHCTCKOIO IIPOXYKTa,
BKJIOYAs TPEHIOBBIC HampaBieHus: cadapu, QoTo-
cadapu, DKANIO0-3THO-PYPANBHBIA-OKOTYPH3M B
MepPCIEKTUBHBIE TUTaHBI KOMMEPUYECKHX u
OOIIECTBEHHBIX CTPYKTYP.

6. PerymsapHo pacmmpsare reorpaguio  ydactHs |

After successful completion of the course,

students will be

1. To know the methodology of evaluation of
socio-economic efficiency of the use of
resources and costs in tourist and recreational
activities.

2. provide and develop technology for tourist
safety on any route.

3. Adapt the possibilities of other sports and
recreational activities in professional activities.

4. To design technologies (by customer request) of
tours with attractive elements of exoticism and
high quality of service.

5. To adapt elements of the accompanying kinds of
sports and leisure (mountain biking,
mountaineering, horseback riding, etc.) to the
structure of the tourist product, including trend
areas: safari, photo-safari, jailo-ethno-rural-
ecotourism in the perspective plans of
commercial and public structures.

6. Regularly to expand geography of participation
and management in campaigns on regions of
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YHEMi KeHeHTe .

7. OkcrpeMannmsl Typiap YIIH KIMEHTTEPHIiH TYPHCTIK
TONTAPBIH JKOHE cyliemeney OpuramanapsiH
KaJIBIITACTBIPY JaFIbUIAPBIH MEHIEPIEH.

8. KOHTHHIeHTTIH MYMKIHIIKTEPiH JKOHE HAKTHI OaFbITTHIH

epeKHIeJ'IiKTepiH €CKEpe OTBIPHIII, MaTepruaJIdbIK-
TCXHUKAJIBIK KaMTaMacChI3 eTyz(i )KPIHaKTaﬁ)ILI.

PYKOBOACTBA B IIOXOJaX IO PEruoHam Kazaxcrana u

3apyOCKBsI.

7. BnageTh HaBBIKAMH (POPMHUPOBAHUS TYPUCTCKHUX TPYIII
KJIMEHTOB W OpWrag  CONPOBOKAEHHS  JUIs
IKCTPEMAJIbHBIX TYPOB.

8. KomrekroBath MaTepUaIbHO-TEX HUUECKOE

obecreueHne ¢ y4eToM BO3MOKHOCTeH KOHTHHTCHTA H
0COOCHHOCTEH KOHKPETHOTO MapIIpyTa.

Kazakhstan and abroad.

7. To possess skills of formation of tourist groups
of clients and crews of accompaniment for
extreme tours.

8. To complete the material and technical support

taking into account the capabilities of the
contingent and the features of a particular route.

Ilpepexeuzummepi / Ilpepexeusumot / Prerequisites

TypHcCTiK KbI3MET Kayincizairinin Herizaepi\ Casxart
Kayirci3airi; bencenai 6arpITTapaa TYPUCTIK TONTHI Oackapy /
Typusmzeri HycKamMasbIK JaibIHABIK.

OCHOBBI ~ 0€30MacCHOCTH  TYPHUCTCKOH  JEATEIbHOCTH\
bezomacHocTes myremiecTBUi; YmpaBieHHE —TYpPHUCTKOM
IpyNmod Ha  akTUBHBIX  Mapuipyrax\HCTpyKTOpCKast

IMOATOTOBKA B TYPU3ME.

Bases of Safety of Tourist Activity/ Travel Safety;
Management of a Tourist Group on Active Routes /
Instructor Training in Tourism.

Kypcmuin kbickawa mazmynot / Kpamrkoe cooepicanue kypca/ Course summary

TypusmHiH OeJceH i KOHE IKCTPEMaIbl TYPICPIHIH JKalIbI
XKIKTeITyl MEH CHIATTaMachl; TYPUCTIK KbI3METTI TaObICTHI
YHBIMIIACTBIPY YIIIH TYpU3MHIH OCBI CajlaChblH JaMBITYIIBIH
MaHbI3ABUIBIFEL, Typu3MHIH O€JCeHl JKoHE HSKCTpeMalpl
TYpiepi camacelHAa YHBIMIACTBIPY JKOHE KOOAIBIK KEe3CHIE
TYPHUCTIK ic-lapanap/pl JalblHAZy MEH OTKi3yAiH Herisri
epexenepi. Cy Typusminig Typiepi. CHOPTTBIH Cy Typiepi-
pEeKpealsuIblK ~ KOHE  CIOPTTBHIK  TYpJapAblH — THIMJI
KOMITOHEHTTepi. AT TypusMi. AT CHOPTHl  KbI3METI.
TypusmHin OeNiceHAl JKOHE OSKCTpEMasJbl TYpJIepi JKOHE
ONapABbIH 3JEMEHTTEPi-op TYpJi CaHATTaFrbl KIUEHTTEpP YIIiH
aTTPaKUUsUIAp CHEKTPiHAe. AJIBIIUHU3M JKOHE Tay TYpU3MI,
KP  xapracka epmeiney. AJBIMHH3M  JKOHE  Tay
casixaTTapbIHBIH 9JEMIIK ToKipuOeci OenceHIi TypusMm Typi
perinze. JKasty KYpriHIIiiep CUMATHIHIAFBI Kajla MaHbIHIAFbI
Mapuipyrrap. Kaapiblk KaMTaMachI3 eTy jKoHe Kaylilci3/ikK.

OOmas xiaccupUKalys W XapaKTCPUCTHKA AKTUBHBIX U
IKCTPEMANIbHBIX BHJOB TypuU3Ma; 3HAYUMOCTb DPa3BUTHs
JaHHOM cdepbl TypusMa Jjisl YCHEUIHOW OpraHu3aliu
TYPUCTCKOI IeSITeNbHOCTH; OCHOBHBIE ITPaBUIIA MTOATOTOBKU
u MPOBE/ICHUS TYPUCTCKUX MEpONPUSITHI B
OpraHM3aliOHHOW M MPOEKTHOH (a3e B cdepe aKTHBHBIX U
9KCTPEMalbHBIX BHIOB TypH3Ma. Pa3HOBHIHOCTH BOAHOrO

TypusMa. Boanble Buumsl cnopta  —  3({QeKTHBHbIC
KOMIIOHEHTBl ~PEKpPEalliOHHBIX M CIIOPTHBHBIX TYPOB.
Konnpnii  Typusm. KoHHOCIOpTHBHAsS  JeSTEIBHOCTb.

AKTHBHBIE M 3KCTPEMaJIbHBIE BHbI TYPH3Ma U UX 3JIEMEHTHI
B CIEKTpE AaTTpakUMid [ pPa3IMYHBIX KaTeropuu
KJIMEHTOB. AJBIIMHMA3M M TOPHBIM TYpH3M, CKajoJa3aHHUE B
PK. MupoBoii onpIT aiblUHA3MA U TOPHBIX ITYTEUIECTBUIL
KaK (opMBI aKTUBHOTO TypusMma. [IpuroponHsie MapIpyThl
HEIeXONHOr0  XapakTepa. KazapoBoe oOecnedenne u
0€30MacHOCTb.

General classification and characteristics of active
and extreme types of tourism; the significance of the
development of this sphere of tourism for the
successful organization of tourist activities; the basic
rules for the preparation and conduct of tourist
activities in the organizational and project phase in
the field of active and extreme types of tourism.
Varieties of water tourism. Water sports are an
effective component of recreational and sports tours.
Horse tourism. Equestrian activity. Active and
extreme types of tourism and their elements - in the
range of attractions for various categories of
customers. Mountaineering and mountaineering,
rock climbing in the RK. World experience of
mountaineering and mountain travel as a form of
active tourism. Suburban routes are pedestrian.
Staffing and security.

ITocm

pexeusummepi / Ilocmpexeuzumol/ Postrequisites

OHipicTIK MpaKTHUKa; J{UIUIOMaIabl IPAKTHKACHL,
JumnoMapIK 5KYMBICTHI (3KOOaHBI) ’Ka3y JKoHEe Kopray Hemece
KeIeHi eMTHXaH TalChIpy

[IpousBoncTBeHHas npakTka; [[penauioMHast MpaKkTHKa;
Hanwmcanue u 3ammra AUTUIOMHON paOoOTHI (TIPOEKTA) WITH
IIOATOTOBKA W Cllaya KOMIUIEKCHOIO DK3aMeHa

Apprenticeship; Pre-Diploma Practice; Writing and
Defense of the Diploma Work (Project) or
Preparation and Delivery of the Comprehensive
Exam.

bazoapnama scemexuici / Pykosodumens npozpammul/ Programme

manager

Ozuenxo U.B. — Kasaxcman Pecnyonuxacwinviy enbex
CIHIp2eH mypu3m HYCKayubIChl, a2d OKbINYULb

Ozuenxo U.B. — 3acnyscenHblil UHCIPYKIMOP Mypusma
Pecnybauxu Kaszaxcman, cmapwuii npenooasameins

Ogienko I.V.
— honored tourism instructor of the Republic of
Kazakhstan, senior lecturer
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Konarrcannvinoikmazel y)mukansvik Kpizmem kopcemy / Imuxa oocayycueanus 6 cocmenpuumcmee / Ethics of Service in the Hospitality

OKy makcamul / Yueonasn yenv/ Purpose

DTHKa WUACACHIH FBUIBIM JKOHE PYXaHH MOJICHUETTIH (pEeHOMCHI
peTiHAEe YCBIHY; KOCIOM 9STHKA, KOCIMKEPNIK canackl MeH
OJICTITAHY ATHUKACKHI, KOHAKXAMIBIK WHIYCTPUSCHIHBIH KBI3MET
KOpPCETY CaJlaChIHBIH MaMaHbI ’THKABIMCH TaHBICTHIPY.

Jatp mpencraBicHHe 00 3THKE KaK HAYKE W SBICHUU
JIyXOBHOW KYJIBTYPhI, O3HAKOMUTH C HOPMATHBHBIMH
o0pa3uamMu JTMYHOCTH, 3TUKOHM npodeccrn, STUKON chephl
NPEANPUHUMATEILCTBA W YIPABICHUYSCKOW  ITUKOMN
03HAKOMHTD C STHKOH CIIeIaTUCTa Chephbl 00CTYKUBAHUS
B MHIYCTPHUHU TOCTCTIPUUMCTBA.

To give an idea of ethics as a science and the
phenomenon of spiritual culture; familiarize with the
normative patterns of the individual, the ethics of the
profession, the ethics of the sphere of
entrepreneurship and managerial ethics, to acquaint
them with the ethics of the service industry specialist
in the hospitality industry

Oxvimy namuoiceci / Pesynomameut o6yuenus | Learning outcomes

1. DTuka >KOHE OSTHKET TYpaJlbl >KaIIbl TYCIHIKTEPII,
FoutblMm  Typanbl, eHMIPICTIK  KbI3METTEri  KaciOu
STHKaHbBIH TYCIHIT MEH MOHIH OlJIei.

2. Kazipri 3amaHfbl O3THKET IIeH 0ackapy STHKaChIHBIH
TaNanTapblH;, ICKepJIK aJaMHBIH OSTHKETIH; KociOH
KbI3METIHE OaiJaHBICTBI  ICKEPJIIK aJaMHBIH  KHIM
MOJICHUETIH Olei.

3. ONIEYMETTIK-MOICHH KBbI3MET KOPCETY JKOHE TYpHU3M
callachlHJa CEpIKTECTIK KapbIM-KAThIHAC ATHUKACHIH
CaKTanmapl.

4. Ickepnik DTukeT opmanapbiH cakTail OTBIPHIN ICKEPIIiK
KeNicco3/iep Kypriseli: KbI3METTIK, Coilliey, KOHaK KoHE
KeKe KapbIM-KaTbIHAC.

5. TyreHYmBUIapABIH QJIEYMETTIK-TICHXOJIOTUSUTBIK
epEKILENIKTepiH aHBIKTaHIbI.

6. KoHarKaWIbUIBIK CalachlHAAFbl CEPIKTECTIK KapbIM-
KaTblHAC ~ JTUKACBIH  Taljaiigpl  JKOHE  OHBIH
epEKILENIKTepiH aHbIKTaHIbI.

7. Kazipri 3amaHfbl STHKETTIH HETI3Ti MiHAETTEpI MeH
TaJlalTapbIH aHBIKTANIBI.

8. Kocinkepnik canacblHbIH 0ackapy 9THKACBIH JKOHE
STUKACBHIH, KOHAKKAIMJIBUIBIK callaChl MaMaHJIapBhIHBIH
opimTecTik KapbIM-KaTBIHAC THUNTEPIH ITUHAMHKAIBIK
TaJIIay JaFIbUIapbIH MEHI€PIeH.

1. 3maer oOme MOHATHS 00 3THKE M STHKETE, KaK O
HayKe; MOHSITHE W 3HaYeHHe MPOo(ecCHOHANTBHON STHKU
B IIPOM3BOJICTBEHHOM JIESITENEHOCTH.

2. 3Haer TpeOOBaHHWs  COBPEMEHHOTO  JTHUKETa |
YIIPABJICHYECKOW OSTHKH; DTHUKET JIEJOBOTO YEIOBEKa;
KYJABTYpPY OIEXIbI JACTOBOrO YelOBeKa B 3aBUCHMOCTH
OT poheCcCHOHANTBHOM IeSITETHHOCTH.

3. Colmonaer 3TUKY NMapTHEPCKUX OTHOLICHUH B cdepe
COLMAJIBHO-KYJIBTYPHOT'O CEpPBHCa U TypU3Ma.

4. Beper nenoBble HeperoBopbl C cobironeHueM (opm

JIETIOBOT'0 ATUKETA: CIIYKEeOHOT0, Pe4eBOro, rocTeBOro 1
JIMYHOT'O OOIIIECHUS.

5. Omnpenensier COLIMAJILHO-TICUX OJIOTHYECKHE
0COOEHHOCTH MOTPEOUTETEH.

6. AHamM3upyeT ITHUKY MapTHEPCKUX OTHOILICHHH B cdepe
TOCTENPUIMCTBA U BBIBIAET €€ OCOOCHHOCTH.

7. Omnpenensier OCHOBHbIE 3aJaud W TpeOOBaHUs
COBPEMEHHOT'0 STHKETA.

8. Bmameer  HaBBIKAMH ~ JMHAMHYECKOTO  aHaJM3a
YIIPaBJICHYECKOH 9THUKH u STUKH cepsr
MpeNIPHHIMATENIBCTBA, THUIIOB MApTHEPCKUX

OTHOILIEHHUH CIICIIMAINCTOB C(hepbl TOCTEIPUUMCTBA.

1. Knows general concepts of ethics and etiquette,
as a science; the concept and importance of
professional ethics in production activities.

2. Knows the requirements of modern etiquette and
managerial ethics; etiquette of a business person;
the culture of the clothes of a business person
depending on professional activities.

3. Complies with the ethics of partnerships in the
field of socio-cultural services and tourism.

4. Conducts business negotiations with the
observance of forms of business ethics: official,
speech, guest and personal communication.

5. Determines the socio-psychological
characteristics of consumers.

6. Analyzes the ethics of partnerships in the field
of hospitality and reveals its features.

7. Defines the main tasks and requirements of
modern etiquette.

8. He possesses the skills of dynamic analysis of
managerial ethics and business ethics, types of
partnerships of hospitality specialists.

Ilpe

exeusummepi / Ilpepexeuszumut / Prerequisites

TypusM MeHemKMeHTi; KOHAKKaHIBUIBIK — MHIYCTPHSICHI\
KOHAK YW WHAYCTPHSCH JKOHE TYpU3M HH(PAKYPBHUIBIMEL,
TypucTik KbI3METTE TaMaKTaHABIPYIbl YHBIMIACTBIPY JKOHE

MenemkmMenT  Typusma; HWHIycTpHs —rocrenpuuMcTBal
loctuanuHas wHAycTpus W UHQpacTpyKTypa TypH3Ma;
OpraHuszanysi MUTaHUA M KYJIbTypa CEepBHCa B TYPHCTCKOH

Tourism management; Hospitality Industry \ Hotel
industry and  tourism infrastructure;  Food
organization and service culture in tourist activities \
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CEpPBHUC MOJICHUETI\

Typusmzeri cepBHC TEXHHUKachl MEH TEXHOJOTHSIIAPEI;
TYPHUCTIK KbI3METTiH KYKBIKTBIK Herizaepi\

TypHUCTIK KbI3MET IICHXOJIOTHSICHI

EeATENbLHOCTH\

TexHuKka ¥ TEXHOJOIMH cepBUca B Typusme; IIpaBoBbie
OCHOBBI TYPUCTCKOU JESITEbHOCTH\

TIcuxonorust TYpUCTCKOM JIeATeIbHOCTH

Engineering and service technology in tourism;
Legal basis of tourism \
Psychology of tourism

Kypcmuiy kbickawa mazmynst / Kpamrkoe codepycanue kypca/ Course summary

OTuKa  FBUIBIM  pETiHZE: OHBIH  TaKbBIPBIOHI,
npoGJiemManapbsl MEH MaKcaTTapbl. DTUKAIBIK CAaHAHBIH HEri3ri
CaHaTTaphl. TEOPUSUIBIK JTHKA >KOHE HOPMATHBTIK JTHKa -
STHKAHBIH HEri3ri KOMIIOHEHTTEpiHiH cunarramachkl. Kacion
STHKAHBIH HETI3ri caHatTrapbl (cTaHmapTTapsl). KociOu
aJIaMTepUILTIKTIH  KYpBbUIBIMBI MeH Kacuerrepi. KociOu
STHKAaHbIH  (QyHKIMsuapbl.  Kasipri kociOM  3THKAIBIK
KozeKcTep. Ickepimik KOMMYHHKAIUsIaFbl KOMMYHHUKATUBTIK
MosieHHeT. ICKepJiK AITHUKaHBIH TY)XKBIpbIMIAMachl. [ckepiik
STHKaHBIH HETI3r1 HOpMajapbl MEH Tajantapbl. Ickepiik
KaThIHACTApJAFbl JTHKAJBIK Karuaarrap. backapy 3THKachl
JKOHE JTHKeTI Oacmbichl (MEHeMKep) TETIKTepi iCKepiIiK
NpaKkTHKa OSTHKAJBIK KaFWAaTTapbl MEH CTaHAapTTapblH
Kysere acelpy yuiH. KoHakxkaWiIbUIBIK — CallaChIHIaFbl
MaMaHJapFa apHaJIFaH K9CiOM jKoHe MOpaJIbIBIK TaJlarTap.

OTHKa Kak Hayka: ee IIpeJMeT, Kpyr npodieM u
Ha3zHauyeHne. OCHOBHBIE KaTETOPUM 3TUYECKOTO CO3HAHUS.
XapakTepuCTHKa OCHOBHBIX  COCTABIIAIOUIMX  JTHKH —
TeopeTudeckas ATHKa W HOpMaTHBHAsE 3THKAa. OCHOBHEIE
KaTeropud  (HOPMATUBBI)  NPOQPECCHOHATIBHOW  ATHKH.
Crpykrypa U cBOicTBa Npo()eCCHOHAILHOH MOpAJIH.
Oyakumn  npodeccuoHanbHo  ATHKH.  COBpeMeHHbIE
npogeccroHabHbIE STHYECKHE KOJIEKCBI.
KoMMyHHMKaTUBHAsE KyJIbTypa B JEIOBOM  OOIIEHHH.
[Monsitue nenoBoii 3tuku. OCHOBHBIE HOPMBI U TPEOOBAHUS
JIETIOBOM  OTUKH. OTHYECKHWE TPUHLMUIBI B  JIEJIOBBIX
OTHOUICHUAX.  YTpaBieHYecKas dTHKA U ITHKET
pykoBomutens  (MeHepKkepa) MexaHU3MBbl — BHEIPEHHs
STHYECKUX NPUHIMIIOB M HOPM B TNPAKTHKY JAETOBBIX
orHoeHuid. [IpodeccnoHanbHO-HPaBCTBEHHBIE TPEOOBAHHMS
K CIIeIUaJINCTaM B c(hepe TOCTeNpHHUMCTBA.

Ethics as a science: its subject, range of problems
and purpose. The main categories of ethical
consciousness.  Characteristics of the main
components of ethics - theoretical ethics and
normative ethics. Basic categories (standards) of
professional ethics. Structure and properties of
professional morality. Functions of professional
ethics. Modern  professional ethical codes.
Communicative culture in business communication.
The concept of business ethics. Basic horms and
requirements of business ethics. Ethical principles in
business relations. Managerial ethics and etiquette of
the manager (manager) Mechanisms for the
introduction of ethical principles and norms in the
practice of business relations. Professional and
moral requirements for professionals in the field of
hospitality.

Iocm

exeusummepi / Ilocmpexeuzumui/ Postrequisites

JIMIUIOM/IBIK JKYMBICTBI JKa3y jKoHE KOpFay, OHJIPICTIK
[paKTHKa

Hamucanue u 3ammra TUIoMHON paboThl,
POU3BOJICTBEHHAS PAKTUKA

Writing and defense of a thesis, field practice

bazoaphama scemexwici / Pykosooumenw npozpammo/ Programme

manager

Ozuenxo U.B. — Kasaxcman Pecnyonuxacwinoiy enboex
CiHip2eH mypu3m HYCKAyubIChbl, a2d OKbINYULb

Ozuenxo U.B. — 3aChysceHHblil UHCTIPYKMOP Mypusma
Pecnybnuxu Kazaxcman, cmapwiuii npenodasamens

Ogienko V.
— honored tourism instructor of the Republic of
Kazakhstan, senior lecturer
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Cepesuc-menedycmenm / Cepeuc-wenedycmenm / Service Management

Oky makcamul / Yueonasn yenv/ Purpose

CryneHTTepAiH Ka3ipri 3aMaHFbl KbI3MET KOpCETY HapbIFbI
Typajibl OUTIMIH  KaJBIITAaCTBIPY; CEPBHUCTIK  KBI3METTIH
EpEeKILENriH  KOPCeTy; TYTHIHYIIBUIAPJBIH KaXKETTUTIKTEPiH
€CeNKe aya OTBHIPBIN, JJIEYMETTIK-MOJEHH KBI3MET KOpCETy
CaJlaCBIHBIH KBI3MET €Ty epeKLIETIKTEepiH KOHE TYPHUCTIK
caJla/IaFbl CEPBHCTI IaMBITY IEPCIIEKTHBAIAPBIH KOPCETY.
Minpgerrepi: KOKETTUTIKTEepIiH KIKTEIYiH KOHE
K@XXETTUTIKTepJli KaHaFaTTaHABIPY TACUINEPIH ally; CEepBUCTIK
KbI3MET TApPHUXBIH 3€pTTey; CTYICHTTI KBI3MET KOpCeTy
CaJIaChIHBIH KOCIMOPHIH KbI3METKEPI MEH KIIMEHT apachIH/Iarbl
KapbIM-KaThIHAC ~ MOceNesepiMeH, OalylaHbic — allMarbIHAa
TaHBICTBIPY,  KbI3MET  KOPCETY  MOJCHHUETIHIH  Herisri
(dakTopiapblH amly; KbI3MET KOpCETy KbI3METIHIH Herisri
TYpJIEpIH KapacThIpy; KbI3MET KOPCeTyIl YHBIMIACThIpY
TEOPHUSICBIH 3€PTTEY;

CdhopmupoBath y CTYIEHTOB 3HaHHE O COBPEMEHHOM
pBIHKE  YCIIYT;  IMPOIEMOHCTPUPOBATH  cHenU(uUKy
CEpPBUCHOH  JEATENBHOCTH;  IIOKa3aThb  OCOOEHHOCTH
(yHKIMOHMpOBaHUST  cepbl  CONMANBHO-KYJIBTYPHOTO
cepBuca CcydeToM IoOTpeOHocTell morpeOuteneil u
MepCIIeKTHBaMU Pa3BUTHS CEPBHCA B TYPUCTCKOM cdepe.
3ajaun: pacKphITh KIAcCHU(UKALMIO MHOTpeOHOCTEH U
CIOCOOBI  YIIOBJICTBOPEHUSI  IOTPEOHOCTEH;  M3Y4UTh
HCTOPHIO CEPBHCHOM NIESITENIbHOCTH; O3HAKOMHTH CTYZIEHTA
C BOIPOCaMH B3aUMOOTHOIICHHH MEXIy pPaOOTHUKOM
npennpusTus chepbl cepBrUCca M KIMEHTOM, B KOHTAKTHOM
30HE, pacKpbITh  OCHOBHbIE  (DaKTOPBI  KYJIBTYPBI
00CIy)KMBaHHUS; PACCMOTPETh OCHOBHBIE BHIbI CEPBUCHOM
JACATCIIBHOCTH, U3Yy4YUTH TCOPUIO OopraHuzanuu
00CITy>KUBaHMUS,

To form students' knowledge about the modern
market of services; Demonstrate the specifics of
service activities; show the features of the
functioning of the sphere of socio-cultural service,
taking into account the needs of consumers and the
prospects for the development of services in the
tourism sector.
Objectives: to reveal the classification of needs and
ways of satisfying needs; to study the history of
service activity; to familiarize the student with the
relationship between the employee of the enterprise
service sector and the client, in the contact area, to
reveal the main factors of the service culture;
consider the main types of service activities; to study
the theory of service organization;

Oxvimy namuoiceci / Pesyiomameut o6yuenus | Learning outcomes

1. KpBMeT  HapbIFBIHBIH  KalbIITACYBIHBIH  TapHXH
Ke3eHJIepiH Oinei.

2. CepBHUCTIK KbI3METTIH dJIEyMETTIK-DKOHOMHKAJIBIK MOHIH
aHBIKTANIBL.

3. CepBuCTi JaMBITYABIH Ka3ipri 3aMaHFbl TACUIAEPiH
KOJIaHa /bl

4. KpI3MeT KepceTy HapbIFbIH JaMbITYABIH ayMaKTBIK YKOHE
TaOUFU-KITUMATTHIK aCHEKTIIEepiHe Taay Kyprizeni.

5. Kazipri koramMaarbl KbI3METTEpAl TYTHIHYIBIH ©CY
YpIicTepiH xoHe oNap/IbIH ceOenTepiH Talaai bl

6. MemiekeT KOCINKEpNITiHIH JaMyblHa dcep eTeTiH
(axTopiapsl 3epTreinl

7. TyreHYmbBUIapIBIH QJIEYMETTIK-TICHXOJIOT MSITBIK
epEeKIIeIiKTepiH aHBIKTaHIBI

8. JlemorpadusuiblK epeKIIeTIKTepIiH OCEePiH aHBIKTAHIbI
CEepBHCKE.

1. 3Haer wucropuueckue OTanbl (OPMHUPOBAHHS PHIHKA
YCITYT.

2. OmpernensieTr  COLMANbHO-KOHOMHUYECKOE  3HAuYCHHE
CEPBHUCHOM AEATEIbHOCTH.

3. IlpumeHseT coBpeMEHHbIE TOJXOABI PA3BUTHUS CEPBHCA

4. IlpoBOAMT aHaMW3 TEPPUTOPUAIBHBIX M HPHPOIHO-
KIMMAaTHYECKHX aclIeKTOB Pa3BUTHS PhIHKA YCIIYT.

5. AHanu3upyeT TEHJCHIMM BO3PACTaHUs MOTpPeOIICHHs
YCIIYT B COBPEMEHHOM OOIIECTBE M MX IPUYHHBL.

6. Hccnenyer ¢axTopsl, BIUSIONME HA  pa3BUTHE
NpepUHUMATENbCTBA B TOCYIapCTBE

7. BBIABISET COMMAIBHO-TICHXOJIOTMYECKHE OCOOECHHOCTH
moTpeduTenei

8. Ompenensier BiausHUE NeMorpadHuecKuX 0COOEHHOCTEH
Ha CepBHUC

1. Knows the historical stages of the formation of
the services market.

2. Defines the socio-economic importance of
service activities.

3. Applies modern approaches to the development
of service

4. Conducts an analysis of the territorial-natural
and climatic aspects of the development of the
services market.

5. Analyzes the trends of age-related consumption
of services in modern society.

6. Explores the factors affecting the development
of entrepreneurship in the state.

7. Reveals the socio-psychological characteristics
of consumers

8. Determines the effect of demographic
characteristics to service

Ilpe

exeusummepi / Ilpepexeuszumut / Prerequisites

Typusm MeHepKMEHTI; KOHAKKANTBUTBIK MHTYCTPHSICHI\
KOHAK Y HHIYCTPHUSCHI )KOHE TYPU3M HHPPAKYPHUTBIMBL,
TypucTik KbI3METTe TAMaKTaHABIPYIBl YHBIMIACTHIPY KOHE
CEepPBHC MOJICHHUETI\

MeHeKMERT TyprusMa; MHIycTpust TocTenpruuMcTBa\
l'octuaMYHAS HHAYCTPUS 1 HHOPACTPYKTYpa TypU3Ma;
Opranu3zanys NUTaHUS U KyJIbTypa CepBHCA B TYPHUCTCKON
EATENHLHOCTH\

Tourism management; Hospitality Industry \ Hotel
industry and tourism infrastructure; Food
organization and service culture in tourist activities \
Engineering and service technology in tourism;
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Typusmzeri cepBUC TEXHUKACHl MEH TEXHOJIOTHSIIaphI;
TYPHUCTIK KBI3METTIH KYKBIKTBIK Herizaepi\
TypUCTIK KbI3MET IICHXOIOTHSICHI

TexHHKA ¥ TEXHOJIOTHUI CCpBHUCA B TYpHU3ME; HpaBOBLIC
OCHOBBI TprICTCKOfI I[ef[TeJ'IBHOCTI/I\
Ilcuxonorus TypI/ICTCKOfI JCATCIIBHOCTHU

Legal basis of tourism \
Psychology of tourism

Kypcmuiy kbickawa mazmynst / Kpamrkoe codepycanue kypca/ Course summary

Hoctypni  Koramaapiarbl KbI3MET KOPCETy JKOHE
azamaapabiH TIPIILUTIK OpEKeTi. Esxenri aneM
KOFaMJIapbIHIaFbl KBI3METTEP/IIH Maiaa OoMybl KoHE 1aMybl.
Kasipri yarigeri Koramaarbl KbI3MET KOHE CEPBUCTIK KbI3MET.
Jamymisl  enmaepaeri  cepBHCTIK  Kpi3MmeT.  [llapyaimbiibik
TOXKIpHOE KYPBUIBIMBIHAAFBI CEPBHUCTIK KBI3METTIH PpeOi.
Kazipri 3aMaHFbl KbI3MET KOPCETY HapbIFbIHA CHIaTTaMa
Oepy, OHBIH epekuienikrepin Oemin  kepcery. CepBuc
CaJlaChIHBIH JlaMy Oonamarbl. MeMilekeTTeri KbI3METTepi
JaMBITyIbIH 00BeKTUBTI (akTopnapbl. CepBUC caiachiH
JaMBITYIaFbl MEMJIEKETTIK TeTiKTepiH peuni. Kasakcranaarsl
CepBUC CaJlaCblH JaMBITyFa 3aMaHayd TOCUAIH MOHI.
Hoctypai KpI3MeT kepcery (opManapblHaH Kasipri 3amaHra
komny. CepBHCTIK KbI3METTI MEMJIEKETTIK PETTEY.

Venyru M KU3HEAEATENbHOCTh JIIOJEH B TPaJUIIMOHHBIX
obmiecTBax. 3apoKIE€HHE M pa3BUTHE YCIYr B OOIIECTBax
JPEBHEr0 MHpa. YCIY'M U CEpBUCHAs JAEATEIBHOCTh B
obmecTBe coBpeMeHHOro Tumna. CepBHCHAs ESTENFHOCTh B
Pa3BUBAIOIIUXCS CTpaHaX. Poib cepBUCHOM NESATENBHOCTH B
CTPYKType XO03STCTBEHHOM TPaKTHUKHU. Hatb
XapaKTePUCTUKY COBPEMEHHOI'O0 DBIHKA YCIYT, BBIIETUTH
ero ocooeHHocTH. [lepcnekTuBbl pa3BUTHS cepbl cepBUca.
OObekTUBHBIE (DaKTOPBI Pa3BUTHS YCIYT B TOCYIapCTBE.
Poib rocyaapcTBEHHBIX MEXaHW3MOB B pa3BUTHH Chepsbl
cepBuca. CyIIHOCTP COBPEMEHHOIO IMOAXOJa K Pa3BUTHIO
cdeps! cepBuca B Kazaxcrane. Ilepexon oT TpaaulMOHHBIX
¢dbopM 00CHTyKMBaHHS K COBPEMEHHBIM. [ocymapcTBeHHOE
peryiarpoBaHre CEPBUCHOM JESITENbHOCTH.

Services and livelihoods of people in traditional
societies. The origin and development of services in
the societies of the ancient world. Services and
service activities in a modern type of society.
Service activities in developing countries. The role
of service activities in the structure of economic
practice. To characterize the modern market of
services, to highlight its features. Prospects for the
development of the service sector. Objective factors
in the development of services in the state. The role
of state mechanisms in the development of the
service sector. The essence of the modern approach
to the development of the service sector in
Kazakhstan. Transition from traditional to modern
forms of service. State regulation of service
activities.

Iocm

exeuzsummepi / Ilocmpexeuzumui/ Postrequisites

JIMIUTOM/IBIK JKYMBICTBI JKa3y JKOHE KOpFay, OHIPICTIK
[paKTHKa

Hamucanue u 3ammra TUIoMHON padoThl,
POU3BOJICTBEHHAS IIPAKTUKA

Writing and defense of a thesis, field practice

bazoaphama scemexwici / Pykosooumenw npozpammo/ Programme

manager

Ozuenxo U.B. — Kasaxcman Pecnyonuxacwinoiy enoex
CIHip2eH mypu3m HYCKayublChbl, a2a OKbINYULbL

Ozuenxo U.B. — 3aChysceHmbvlil UHCTPYKMOP mypusma
Pecnybnuxu Kazaxcman, cmapwiuti npenodagameib

Ogienko V.
— honored tourism instructor of the Republic of
Kazakhstan, senior lecturer
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Xanvikapanvik scone imki mypusm myponepeumunzi / Typonepeiimune mexncoynapoonozo u enympenneco mypusma / Turopereyting International

and Domestic Tourism

OKy makcamul / Yueonasn yenv/ Purpose

TyporepaTopbIH KBI3METIH JKOHE TYpOIIEpaTop XYMBICHIHBIH
MPAaKTHKAChl YIIH KaXETTI TYPUCTIK OIEpaTop KBI3METIHIH
HETI31H JKOHE HEri3ri NPaKTUKAIBIK IaFabUIaplbsl KYpanThIH
HETI3T1 YFBIMAAP/Ibl KAJIBINTACTHIPY.

®DOopMHPOBAHHE OCHOBHBIX IOHATHH, COCTABIISIONINX
OCHOBY TYpOIICPATOPCKOW JNESITETBPHOCTH ¥ 0a30BBIX
MPAKTUYCCKAX HABBIKOB, HEOOXOMUMBIX JUIS TPAKTHKU
TYpPareHTCKOH M TypOnepaTopCcKoi paboThI.

The formation of the basic concepts that form the
basis of tour operator activity and basic practical
skills necessary for the practice of travel agency and
tour operator work.

Oxvimy namuoiceci / Pezyiomameut 06yuenus | Learning outcomes

1. Typnapabl KyYpy, OJKBUDKBITY JKOHE JKy3ere achIpy
OOMBIHIIIA JKYMBICTAPJBIH LUK Typanbl TEOPHSHBIH
HETI3/IepiH, SPTYPI TypHU3M TYypJiepiHEe KbI3MET KOpCEeTy
OarapiaManapbIHbIH epeKIIeNiKTepiH, KbI3MET
KOpCeTYIIiJIepMEH KapbIM-KaThIHAC EpPEKIIIEITiH,
TYPUCTIK KY)KaTTaMaHbl, COH/IAi-aK TYPHCTEPre KbI3MET
KOpCeTYAl  YHBIMIACTBIPY JKOHE  TYpOIEpEHTHHITI
KYKBIKTBIK peTTey OOMBIHIIA TEOPUSHBIH Heri3lepiH
Oineni.

2. Typucrik eHIMII KypyAbIH HETI3r TOCUIAEPIH MEHrepy

OoMbIHIIIA 0a3abIK NPaKTUKANBIK  JIaFAbLIap bl

KOJIIaHA/IBI.

Typnapabl )KbIDKBITAABI )KOHE 1CKE aChIPABbL.

4. KypbUFaH TYpPHUCTIK OHIMJI JKOHE OHBIH KbI3METiH
KYpauTbIHAAPAbI CBIHUA TaJllali/bl.

5. bepinren eneym karmainap OOWBIHIIA HAPBIKTAFbI
TypeOHIMJIEp/ii IPIKTEY/i Ky3ere achIpapbl.

6. bepinren mapamerpiep men Oenrim Eneymi »xarnaiinap
OOWBIHIIIA TYPOHIM/II TYPOIIEPEHTHHT JKY3€Te achIpaibl.

7. TypusmHiH  op  TypiiepiHIe  KbI3MET  KOpCETy
OarmapiiaManapblHBIH epEKIIeNiKTEepiH ecKepe OTBIPHIIL,
TYPHUCTIK OHIM/I KaJBIITACTHIPHIHBI3.

8. TyporepaTopIbiK KOCITTOPBIHAAPABIH KBI3METiH
YHBIMIACTBIPY JKOHE ONapAbl OacKapy AaFrAbLIapsl Oap.

w

1. 3Haer OCHOBBI TEOpPHUH O IMKJIE PadOT IO CO3JAHMIO,
NPOJBIKCHUIO W peaii3alii TypOB, OCOOEHHOCTSIX
nporpaMM OOCIY)KMBAaHUSI Pa3HbIX BHAOB TypHU3Ma,
CHCHI/Id)I/IKI/I OTHOIICHUI C IOCTaBIIUKaMH  YCJIYT,
TYPUCTCKOM JOKYMEHTAllUM, a TaKKe OpraHu3aluu
00CITy’>)KUBaHHS TYpPHCTOB M IPABOBOM PETYIHPOBAHUU
TypOIEpENTHHTA.

2. Tlpumensier 0a30Bble TPAKTHYECKUE HABBIKH IO

OBJIAJICHHUIO OCHOBHBIMH npueMamMu CO31aHUA

TYPIPOAYKTA.

[Tponsuret u peaan3oBbIBAET TYpPHI.

4. Kputuueckd aHATU3UPOYET CO3JAaHHBIA TYPHIPOAYKT U
COCTaBJISIIOLINE €r0 YCIYIH.

5. OcymectBisier 1oa0oOp HMMEIOIIUXCS Ha  PBIHKE
TYpPIPOAYKTOB IO  3aJaHHBIM  CYIIECTBEHHbBIM
YCIIOBHSIM.

6. Ilo  3amaHHBIM  [apaMeTpaM M HM3BECTHBIM
CYILIECTBEHHBIM YCIOBHSAM TYpPIIPOAYKTa OCYLIECTBISET
TYpOIEPEUTHUHT .

7. ®opmupyre  TYPHUCTCKUH  MPOAYKT C  YIUTOM
0COOEHHOCTEW MporpaMM OOCIYKHBAaHHSI B Pa3HBIX
BHAAX TypU3Ma.

8. Hmeer HaBBIKU OpraHu3aIyn JEeATETbHOCTH
TYPOIEPAaTOPCKUX NPEANPHUSITHI U yIpaBJICHHS HMHU.

w

1. Know the basics of the theory about the cycle of
work on the creation, promotion and
implementation of tours, the features of service
programs for various types of tourism, the
specifics of relations with service providers,
tourist documentation, as well as the
organization of service for tourists and the legal
regulation of tour transfer.

2. Applies basic practical skills in mastering the

basic techniques for creating a tourist product.

Promotes and implements tours.

4. Critically analyzes the created tourism product
and its services.

5. Carries out the selection of available tourist
products on the market for given essential
conditions.

6. According to the given parameters and the
known essential conditions of the tour product, it
carries out a tour-crossing.

7. Form a tourist product taking into account the
features of service programs in different types of
tourism.

8. Has the skills of organizing and managing tour
operator enterprises.

w

Ilpepexeusummepi / Ilpepexeuzumot / Prerequisites

Typusm MeHepKMeHTI; KOHAKKANIBUTBIK HHIYCTPHSICHI\
KOHAK Y HHIYCTPUSCHI )KOHE TYPU3M HHPPAKYPHUTBIMBL,
TypucTik KbI3METTe TAMaKTaHABIPYIbl YHBIMIACTHIPY KOHE
CEepPBUC MOJICHUETI\

Typusmzeri cepBUC TEXHUKACH MEH TEXHOJIOTHSUIAPHI;

MeHeKMERT TypusMa; MHIycTpust TocTenpruuMcTBa\
l'octuaMYHAS HHAYCTPUS 1 HHPPACTPYKTYpa TypU3Ma;
Opranu3zanys NUTaHUS ¥ KyJIbTypa CepBHCA B TYPHUCTCKON
EATENHLHOCTH\

TexHHKa U TEXHOJIOTUU cepBHca B TypusMe; IIpaBoBbie

Tourism management; Hospitality Industry \ Hotel
industry and tourism infrastructure; Food
organization and service culture in tourist activities \
Engineering and service technology in tourism;
Legal basis of tourism \
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TYPHUCTIK KbI3METTiH KYKBIKTBIK Herizaepi\
TypUCTIK KbI3MET IICHXOIOTUSICHI

OCHOBBI TypI/ICTCK()ﬁ I[EHTeJ'IBHOCTI/I\
Ilcuxonorus TypI/ICTCKOfI JCATCIIBHOCTHU

Psychology of tourism

Kypcmuiy kbickawa mazmynnt / Kpamrkoe codepycanue kypca/ Course summary

TypornepaTop KbI3METiHIH TYCIHITl oHE TypJepi, TypHCTIK
oeHiM. Typner sxo0anay. Kei3smer kepcerymiiyiepMeH miapTrap

[oHsATHE U BUJBI ASSITENLHOCTH TYpONEpaTopa, TYPUCTCKHI
nponykt. IIpoekTupoBanue Typa. 3aKiII0UeHNE JOTOBOPOB C

The concept and activities of the tour operator, a
tourist product. Designing the tour. Conclusion of

kacacy.  Typuctik  Kykartama. OTkizy  OoWbIHINA | TTOCTaBIIMKaMu ycnyr. Typucrtckas mokymenrtanus. [logbop | contracts — with  service  providers.  Tourist
cepikTecTepai TaHmay. ATeHTTIK KemiciM. barmapmamanslk | maptHepoB  mo  cObITy.  Arenrckoe — cornmamenue. | documentation. Selection of sales partners. Agent
TypU3M 3aMaHayd TYpPONEPEUTHHITIH Herisi petinge. | [[porpaMMmHBI  Typu3M Kak OCHOBa COBpeMeHHoro | agreement. Program tourism as the basis of modern
TyporepatopablH HIeTeIiK oKinaepi. TypomepedTHHITIH | TyporepeiTHHra. 3apyOexHbIe npencraButenn | tourreperting. Foreign representatives of the tour
Kap’KbI-OKOHOMUKANBIK ~ acrekTiiepi.  Typomepeiituarreri | Typoneparopa.  DUHAHCOBO-KOHOMHYECKHEe  acrmekTsl | operator. Financial and economic aspects of
OUTIKTUTIK TananTapel. TypornepeiiTuara. Keanmudukamuonnsie TpeboBanus B | tourreperting.  Qualification  requirements in
TypONEperTHHTe. tourrepering.
Ilocmpexeusummepi / [locmpexsuzumot/ Postrequisites

JIMIUTOMIBIK JKYMBICTBI JKa3y JKoHe KOpFay, OHJIIPICTIK
NpaKTHKa

Hanucanue u 3amuTa JUILIOMHOM paboThl,
IIPOU3BOACTBEHHAsI IPAKTUKA

Writing and defense of a thesis, field practice

bazoaphama rcemexwici / Pykosooumens npozpammo/ Programme

manager

Ozuenxo U.B. — Kasaxcman Pecnyonuxacwinviy enbex
CiHipaeH mypu3m HYCKayubIChl, a2d OKbINYULb

Ocuenxo U.B. — 3acnysxcennblii UHCMPYKMOp Mypusma
Pecnybnuxu Kazaxcman, cmapwuii npenooaeameis

Ogienko V.
— honored tourism instructor of the Republic of
Kazakhstan, senior lecturer

94




Xanvikapanwvik scone imiki mypusm meneoxcmenmi / Meneoscmenm mexicoynapoonozo u enympennezo mypusma / Management of International

and Domestic Tourism

OKy makcamul / Yueonasn yenv/ Purpose

XaunplKapajiblK JeHreiie Typu3mIi Oackapy KYpBUIBIMBIHBIH
TYXKBIPHIMIAMACKHIH,  XalbIKAPATBIK JKOHE iIIKi Typu3Mmji
Oackapy CPEKIEITIKTepiH, epEeKIICITIKTEPiH, JKAJTITBI
OAaCHIBUTBIKTBIH apachlHIAFbl albIPMAIIBUIBIKTEI, XaTbIKAPAIIbIK
Typu3Mi OacKapyibl )KoHE iIIKi Typu3Mi OacKapyabl 3epTTey.

WzydeHne MOHATHH O CTPYKTypE YIPABICHUS TYPH3MOM
Ha MEXIyHapOJHOM ypOBHE, OCOOCHHOCTH MEHEIKMEHTa

MCKAYHAPOAHOTO W BHYTPCHHCETO TypuU3Ma, CHeHI/I(bI/IKI/I,
pa3n1/1q1/1171 MCKIY O6H1PIM MCHCIXKMCHTOM,
MCHCIP)KMCHTOM MCKIAYHApOJIHOI'O Typusma n

MCHC/DKMCHTOM BHYTPCHHETO TypU3MaA.

To study the concepts of the structure of tourism
management at the international level, the features of
management of international and domestic tourism,
the specifics, differences between general
management, international tourism management and
management of domestic tourism.

Oxvimy namuoiceci / Pezyiomameut 06yuenus | Learning outcomes

1. XaspIkapajiblK JKOHE IMKI TYpU3MII YHBIMAACTBIPYIIBIH
TEOPUSUIBIK HeTi3epiH Oineni.

2. XanblKapaJblK TYpH3M JKOHE OHipjeri imKi
KYHECIH Kypy/IbIH 0a3ablk KaruaaTTapblHa He.

3. AjiMakrarbl iIIKI TYpU3MJI JaMBITY MOJEIIH d3ipieyaiq

TEXHOJIOTHSUIBIK HET137epiH KOJIaHa Ibl.

OPpTypJIi aKmapart Ke37epiMeH )KYMBIC iCTell amasl;

5. 3eprrey MIHICTTEpIH LIEHIY HEri3i peTiHle aKnapaTThIK
KO3IepIiH op TYpJ TUNTEpIMEH KEIIeH[l JKYMBIC icTey,

TypHU3M

>

aKmapatTel i34y  OKOHE  OKyieney — IaFAbuIapbIH
KOJIIaHa bl

6. KocinopslHHBIH  YHBIMABIK  KYPBUIBIMBIH  JKOOajayra
KaOinerri;

7. Typusmjeri KoCillOpPbIHHBIH KBI3METI Typajibl TeTepOreH/i
Oackapy akmapartblH OipTyTac TYyTacThIKKa OipiKTipesi;

1. 3Haer TeopeTHUECKHE OCHOBBI OpPraHU3aIMU
MEKAYHAPOJHOTO U BHYTPEHHEro TypH3Ma.

2. Bnaneer 6a30BbIMU MPHUHIMIIAMYU TIOCTPOCHHS CUCTEMBI
MEKAYHApOJHOTO TypHU3Ma ¥ BHYTPEHHETO TypU3Ma B
peruoHe.

3. IIpumeHsieT TEXHOIOTMYECKHUE OCHOBBI Pa3paboTKH
MO}ICHCﬁ Pa3sBUTHA BHYTPEHHETO TypHU3Ma B pEruOHE.

4. VYwmeer paboTaTh C pa3IMYHBIMH UCTOUHUKAMHU
undopmanum;

5. TlpumeHsier HaBBIKM KOMIUIEKCHOW PabOThI €
Pa3IMYHBIMH TUIIAMH UHPOPMALMOHHBIX HCTOYHUKOB,
HOKCKA U CUCTeMaTU3aluy HHPOPMAaLMK KaK OCHOBEI
peLIeHNUs HCCIIeI0BAaTENbCKUX 3a/1ay;

6. CrocoOeH MpoeKTHPOBATh OPTraHU3AIOHHBIC
CTPYKTYpBI NPEATIPUATHS,

1. Knows the theoretical foundations of the
organization of international and domestic
tourism.

2. Knows the basic principles of the system of
international and domestic tourism in the region.

3. Applies technological basics of designing
models of domestic tourism development in the
region.

4. Is able to work with various sources of
information;

5. Applies skills of complex work with various
types of information sources, search and
systematization of information as a basis for the
solution of research tasks;

6. Is able to design organizational structures of an

8. Typucrik MapmpyrTapapl  JaMbITYIbIH — 3amaHayd | /. CoeIuHSeT pa3sHOPOAHYIO yIPaBICHIECKYIO enterprise;
O/IICTEpPiH  KONIaHa  OTBIPBIN, TYPHUCTIK  KBI3METTI MH(OPMALIUIO B €IMHOE 1ETI0€ O NESITEIbHOCTH 7. Combines heterogeneous management
GacKapyapIH KapamaibsiM Kyitenepi MeH KypBUIBIMIAPBIH TPENPUITAS B TYPH3ME; information into a unified whole about the
Kacampl 8. Cozmaer mpoCTEHIIHE  CHCTEMBI W CTPYKTYpBHI activity of an enterprise in tourism;
yIpaBJICHUs: TYPUCTCKOM JesTensHOCTH, ucmons3ys | 8. Creates the simplest systems and structures of
COBPEMEHHBIC ~METOMWKH  pa3pabOTKH  TYPHCTCKUX management of tourist activity, using modern
MapIIpyToB methods of development of tourist routes
Ilpepexeusummepi / Ilpepexeuzumot / Prerequisites
Typuctik  KpI3MeT  Kayimcizmirinin — Herismepi\Casxar | OcHOBBI 0Ee30MacHOCTH typucrckoii | The basics of the safety of tourism activities \ Travel
Kayincizmiri; Typmsm  MeHemkMenTi; KoHakkamsuiblk | mestenbHOcTH\Be3omacHocTh myTenrecTsuii; Menemkmenr | safety; Tourism management; Hospitality Industry \
uHayctpusickl\ KoHak yif HWHIYCTPWSCHL JKOHe Typw3M | Typusma, Mumyctpusi rtocrenpuumcrBa\ Tocrmumunas | Hotel industry and tourism infrastructure; Catering

UHGPaKypbUIBIMBL, TypUCTIK KBI3METTE TaMaKTaHIBIPY/IbI
YHBIMIACTEIPY KoHE cepBHC MomenueTi\ Typusmueri cepBuc

vHAYyCTpus ¥ WHQpAcTpyKTypa Typusma; Opraamsaius
[UTaHKs U KYIbTYypa CepBHCA B TYPUCTCKOU MESTEIBHOCTH\

and service culture in tourism \ Service engineering
and technology in tourism; Computer and PR-
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TEXHHUKACHI KOHE TEXHOJIOTUSIJIApHI; Typusmpzeri
KOMIBIOTepIiKk  oHe PR-texnonorusiap\  Typusmzeri
Oponmay; TYPHUCTIK Om3HecTi J)Kocmapiay JKOHE
yipiMaacteipy\  TypusM  HHIYCTpUACHIHIAFBl  Ou3HEC-

TIPOLIECTI MOJICNIBAEY.

TexHuka W TEXHOJIOTMHM  CepBHCa B  TYpHU3ME;
Komnetotepusie ¥ PR-texHomormm B Typm3me\
BponupoBanue B Typusme; IlnaHupoBanune u opraHusanus
TypHucTcKOoro 6usHeca\ MonennpoBanue Gu3Hec-Tponecca B
UHIYCTPUHU TYpU3MA.

technologies in tourism \ Booking in tourism;
Planning and organizing tourism business \ Business
process modeling in the tourism industry.

Kypcmuiy kbickawa mazmynst / Kpamrkoe codepycanue kypca/ Course summary

Ickepmik  KYpBUIBIMAAPABIH  XaJbIKAPAJBIK  TypU3MIE
HHTETpaluschl. BalaHBICTBl KOCITIOPBHIHAAPMEH TYPUCTIK
KOCINOpBIHAAP/BIH OipJIeCKeH KbI3MeETi. XalbIKapajblK JKoHE
imKi Typusmzeri Oackapy mentimuepi. TypHCTIK YHBIMHBIH
MEePCOHAIIBIH XaJIBIKAPaJIbIK JieHreine Gackapy.
XaunblKapajiblK Typu3mJe OacKapyablH THIMAUTTL. Ickepiik
Ke3Jecyyiep MEH Keicco3aep Kypridy, KeJiciMIapTrapra Koj
KOW. XaNblKapaiblK Typu3Mai Oackapy, Imki Typusm
MEHe/KMEHTI, XalblKapajblK JIeHreineri Typusmai dackapy
KYPBUIBIMBI, XaIbIKapablk TypHU3M/II backapy
epeKuIenikrepi, OHbI Oackapy epekmeniri. Typucrik
YHBIMHBIH CBIPTKBI JKOHE 11IIKi OpTackl, 6ackapy ajicrepi.

Hurerpanus MpEeANPUHUMATENBCKUX CTPYKTYp B
MEXIYHAPOAHOM TYypHU3ME. CoBMecTHas JeSITCIBLHOCTH
MOPEeNNpUATHA Typu3Ma CO CMEXKHBIMU MPEANPUATHIMHU.
VhpaBieHuecKue  pelieHuss B MEXKAYHAPOJIHOM U
BHYTPEHHEM TypU3Me. VYnpasienue TIEPCOHAJIOM
TYPUCTCKOM OpraHu3allid Ha MEXJIYHApOJHOM YpPOBHE.
OddeKkTHBHOCTh YIPABICHUS B MEXIYHAPOIHOM TYpPH3ME.
[IpoBeneHne [1€N1OBBIX  COBEUIAHMM U TNEPETOBOPOB,
3aKJIIOYEHUE KOHTPAKTOB. MEHEIKMEHT MEXIyHapOIHOIO
Typu3Ma, MeHe[DKMEHT BHYTpeHHero Typusma, CTpykTypa
YIpaBJIEHUS TYpPU3MOM Ha MEXIYHapOOHOM YpPOBHE,
OCOOCHHOCTH MEHEIDKMEHTa MEXIyHapOJAHOI0 TYpH3Ma,
crierrka ero yrnpapiieHUs. BHeNHsIsI 1 BHYTpeHHsIs cpena
TYPUCTCKOM OpraHu3alyy, METOAbl MEHEIKMEHTA.

Integration of business structures in international
tourism. Joint activity of tourism enterprises with
related enterprises. Management decisions in
international and domestic tourism. Personnel
management of the tourist organization at the
international level. The effectiveness of management
in international tourism. Conducting business
meetings and negotiations, signing contracts.
Management of international tourism, Management
of internal tourism, Structure of management of
tourism at the international level, features of
management of the international tourism, specificity
of its management. External and internal
environment of the tourist organization, management
methods.

Iocm

exeuzsummepi / Ilocmpexeuzumui/ Postrequisites

JIMIUTOM/IBIK JKYMBICTBI JKa3y jKoHE KOpFay, OHIPICTIK
[paKTHKa

Hamucanue u 3ammra TUIoMHON padoThl,
POU3BOJICTBEHHAS IIPAKTUKA

Writing and defense of a thesis, field practice

bazoaphama scemexwici / Pykosooumenw npozpammo/ Programme

manager

Ozuenxo U.B. — Kasaxcman Pecnyonuxacwinoiy enoex
CIHip2eH mypu3m HYCKAyubIChbl, a2d OKbINYULb

Ozuenxo U.B. — 3aChysceHmbvlil UHCTPYKMOP mypusma
Pecnybnuxu Kazaxcman, cmapwiuti npenodagameib

Ogienko V.
— honored tourism instructor of the Republic of
Kazakhstan, senior lecturer
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